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With the rapid advancement in information technologies, e-business is rapidly growing in significance and is having a
direct impact upon business applications and technologies. E-Business Models, Services and Communications provides
researchers and practitioners with valuable information on recent advances and developments in emerging e-business
models and technologies. This book covers a variety of topics such as e-business models, telecommunication network
utilization, online consumer behavior, electronic communication adoption and service provider strategies, and privacy
policies and implementation issues.
An Electronic Health Record system helps improve medical care and save lives by eliminating medical errors and
providing up-to date patient data. However, developing countries are slow in adopting EHR systems despite the huge
benefits. Identifying factors affecting the adoption of EHR systems is crucial to manage and overcome the barriers faced
in developing countries. This book investigates Factors that are affecting the adoption of EHR systems in medium scale
hospitals in Sri Lanka. It further proposes a model for adoption of EHR.
The two volumes IFIP AICT 551 and 552 constitute the refereed proceedings of the 15th IFIP WG 9.4 International
Conference on Social Implications of Computers in Developing Countries, ICT4D 2019, held in Dar es Salaam, Tanzania,
in May 2019. The 97 revised full papers and 2 short papers presented were carefully reviewed and selected from 185
submissions. The papers present a wide range of perspectives and disciplines including (but not limited to) public
administration, entrepreneurship, business administration, information technology for development, information
management systems, organization studies, philosophy, and management. They are organized in the following topical
sections: communities, ICT-enabled networks, and development; digital platforms for development; ICT for displaced
population and refugees. How it helps? How it hurts?; ICT4D for the indigenous, by the indigenous and of the indigenous;
local technical papers; pushing the boundaries - new research methods, theory and philosophy in ICT4D; southern-driven
human-computer interaction; sustainable ICT, informatics, education and learning in a turbulent world - "doing the safari
way”.
Small and medium-sized enterprises (SMEs) play a critical role in rejuvenating and sustaining the modern economy,
generating substantial employment and serving as important innovation engines for the global economy. Global
Perspectives on Small and Medium Enterprises and Strategic Information Systems: International Approaches aims to
spread research conducted on SMEs internationally and place it at the disposal of academics, practitioners, consultants,
the vendor community, and policymakers. The goal of this book is to highlight the challenges faced by SMEs and how
they are coping with the adverse environment through skillful use of IT and technologies such as Web 2.0, Enterprise
Resource Planning (ERP), e-commerce, open source software, Business Process Digitization (BPD), and other emerging
technologies.
With the widespread knowledge and use of e-government, the intent and evaluation of e-government services continues
to focus on meeting the needs and satisfaction of its citizens. E-Government Services Design, Adoption, and Evaluation
is a comprehensive collection of research on assessment and implementation of electronic/digital government
technologies in organizations. This book aims to supply academics, practitioners and professionals with the
understanding of e-government and its applications and impact on organizations around the world.
These proceedings represent the work of authors at the 13th European Conference on e-Government (ECEG 2013). The
Conference this year is hosted by the Iuniversity of Insubria in Como, Italy. The Conference Chair is Professor Walter
Castelnovo and the Programme Chair is Professor Elena Ferrari, both are fro the Department of Theoretical and Applied
Sciences at the University of Insubria. The opening keynote address is given by Dr Gianluca Misuraca from the European
Commission, Joint Research Centre, Institute for Prospective Technological Studies, Seville, Spain and Gianluca is
addressing the topic "eGovernment: Past, Present & Future: A policy-research perspective for renewing governance in
the digital age." The second day of the conference is opened by Dr Antoinio Cordella from the London School of
Economics, London, UK, who will talk about "Public value creation: the new challenge for e-government policies." ECEG
brings together, researchers, Government officials and practitioners in the area of e-Government from around the world.
Participants are able to share their research findings and explore the latest developments and trends in the field which
can then be disseminated to the wider community. With an initial submission of 153 abstracts, after the double blind, peer
review process there are papers published in these Conference Proceedings from 40 countries including Australia,
Austria, Belgium, Brazil, Canada, China, Costa Rica, Croatia, Denmark, Eygpt, Germany, Greece, India, Iran, Iraq,
Ireland, Italy, Latvia, Lithuania, Luxembourg, Malaysia, Netherlands, New Zealand, Norway, Pakistan, Poland, Romania,
Russia, Saudi Arabia, Serbia, Slovenia, South Africa, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkey, UK and
USA. This will ensure a very interesting two days.
Organizations have increasingly been introducing web-based applications for HRM purposes, and these are frequently
labeled as electronic Human Resource Management (e-HRM). This title focuses on the theoretical developments within
the field of e-HRM research and clarifies the need to crystallize a theoretical framework for e-HRM research.
The European Journal of Tourism Research is an interdisciplinary scientific journal in the field of tourism, published by
Varna University of Management, Bulgaria. Its aim is to provide a platform for discussion of theoretical and empirical
problems in tourism. Publications from all fields, connected with tourism such as management, marketing, sociology,
psychology, geography, political sciences, mathematics, statistics, anthropology, culture, information technologies and
others are invited. The journal is open to all researchers. Young researchers and authors from Central and Eastern
Europe are encouraged to submit their contributions. Regular Articles in the European Journal of Tourism Research
should normally be between 4 000 and 20 000 words. Major research articles of between 10 000 and 20 000 are highly
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welcome. Longer or shorter papers will also be considered. The journal publishes also Research Notes of 1 500 – 2 000
words. Submitted papers must combine theoretical concepts with practical applications or empirical testing. The
European Journal of Tourism Research includes also the following sections: Book Reviews, announcements for
Conferences and Seminars, abstracts of successfully defended Doctoral Dissertations in Tourism, case studies of
Tourism Best Practices. The European Journal of Tourism Research is published in three Volumes per year. The full text
of the European Journal of Tourism Research is available in the following databases: EBSCO Hospitality and Tourism
CompleteCABI Leisure, Recreation and TourismProQuest Research Library Individual articles can be rented via journal's
page at DeepDyve. The journal is indexed in Scopus and Thomson Reuters' Emerging Sources Citation Index. The
editorial team welcomes your submissions to the European Journal of Tourism Research.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce
technologies, namely e-commerce. This acceleration in the acceptance of e-commerce not only changes the face of
business and retail, but also has introduced new, adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of
consumers. To stay relevant, businesses must develop new techniques and strategies to remain competitive in a
changing commercial atmosphere. The way in which e-commerce is being implemented, the business models that have
been developed, and the applications including the benefits and challenges to e-commerce must be discussed to
understand modern business. The Research Anthology on E-Commerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and newest methods for implementing and using e-commerce in
modern businesses. This includes not only a view of how business models have changed and what business models
have emerged, but also provides a focus on how consumers have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models,
website development, brand management and marketing, and online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce managers, marketers, advertisers, brand managers, executives, IT
consultants, practitioners, researchers, academicians, and students interested in how e-commerce is impacting modern
business models.
This book is based on a selection of thoroughly revised and extended best papers from the 8th Workshop on E-Business
(WEB 2009) held in Phoenix, AZ, USA, on December 15th, 2009. The 29 papers, which were selected from 70
presentations at the workshop, highlight the enormous developments and potential of e-business at a time when new
technologies like cloud computing, collective intelligence, and multi-sided platforms are burgeoning. Among the topics
covered are Web-based information systems, RFID and supply chain management, process modeling and
standardization, security and privacy issues, social networking and mobility, e-services and market mechanisms, IT
portfolio management, and other special topics in e-business such as electronic invoicing.
"This book provides researchers readers with a synthesis of current research on developing countries experience with ecommerce"--Provided by publisher.
Annotation New edition of a study of the law of electronic commerce, which requires the simultaneous management of
business, technology and legal issues. Winn (law, Southern Methodist U.) and Wright (a business lawyer in Dallas)
present 21 chapters that discuss introductory material such as business and technologies of e-commerce, getting online,
jurisdiction and choice of law issues, and electronic commerce and law practice; contracting; electronic payments and
lending; intellectual property rights and rights in data; regulation of e-business markets; and business administration.
Presented in a three-ring binder. Annotation c. Book News, Inc., Portland, OR (booknews.com)
The 13th International Conference on Human–Computer Interaction, HCI Inter- tional 2009, was held in San Diego,
California, USA, July 19–24, 2009, jointly with the Symposium on Human Interface (Japan) 2009, the 8th International
Conference on Engineering Psychology and Cognitive Ergonomics, the 5th International Conference on Universal
Access in Human-Computer Interaction, the Third International Conf- ence on Virtual and Mixed Reality, the Third
International Conference on Internati- alization, Design and Global Development, the Third International Conference on
Online Communities and Social Computing, the 5th International Conference on Augmented Cognition, the Second
International Conference on Digital Human Mod- ing, and the First International Conference on Human Centered Design.
A total of 4,348 individuals from academia, research institutes, industry and gove- mental agencies from 73 countries
submitted contributions, and 1,397 papers that were judged to be of high scientific quality were included in the program.
These papers - dress the latest research and development efforts and highlight the human aspects of the design and use
of computing systems. The papers accepted for presentation thoroughly cover the entire field of human-computer
interaction, addressing major advances in knowledge and effective use of computers in a variety of application areas.
Provides research on e-government and its implications within the global context. Covers topics such as digital
government, electronic justice, government-to-government, information policy, and cyber-infrastructure research and
methodologies.
The COVID-19 pandemic has increased the focus on health informatics and healthcare technology for policy makers and
healthcare professionals worldwide. This book contains the 110 papers (from 160 submissions) accepted for the 18th
annual International Conference on Informatics, Management, and Technology in Healthcare (ICIMTH 2020), held
virtually in Athens, Greece, from 3 – 5 July 2020. The conference attracts scientists working in the field of Biomedical and
Health Informatics from all continents, and this year it was held as a Virtual Conference, by means of teleconferencing,
due to the COVID-19 pandemic and the consequent lockdown in many countries around the world. The call for papers for
the conference started in December 2019, when signs of the new virus infection were not yet evident, so early
submissions were on the usual topics as announced. But papers submitted after mid-March were mostly focused on the
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first results of the pandemic analysis with respect to informatics in different countries and with different perspectives of
the spread of the virus and its influence on public health across the world. This book therefore includes papers on the
topic of the COVID-19 pandemic in relation to informatics reporting from hospitals and institutions from around the world,
including South Korea, Europe, and the USA. The book encompasses the field of biomedical and health informatics in a
very broad framework, and the timely inclusion of papers on the current pandemic will make it of particular interest to all
those involved in the provision of healthcare everywhere.
Technology is used in various forms within today’s modern market. Businesses and companies, specifically, are
beginning to manage their effectiveness and performance using intelligent systems and other modes of digitization. The
rise of artificial intelligence and automation has caused organizations to re-examine how they utilize their personnel and
how to train employees for new skillsets using these technologies. These responsibilities fall on the shoulders of human
resources, creating a need for further understanding of autonomous systems and their capabilities within organizational
progression. Transforming Human Resource Functions With Automation is a collection of innovative research on the
methods and applications of artificial intelligence and autonomous systems within human resource management and
modern alterations that are occurring. While highlighting topics including cloud-based systems, robotics, and social
media, this book is ideally designed for managers, practitioners, researchers, executives, policymakers, strategists,
academicians, and students seeking current research on advancements within human resource strategies through the
implementation of information technology and automation.
Factors Affecting the Adoption of Electronic Health Records by NursesDecision Factors Affecting the Adoption of
Electronic Data Processing Banks in LebanonFactors Affecting the Adoption of Electronic Books by Undergraduate
Students in a Small, Midwestern Liberal Arts UniversityFactors Influencing the Adoption of Electronic Business in the
Purchasing Activities Within a Business Organization Using an Extended Technology Acceptance ModelFactors Affecting
Adoption and Implementation of Implementation of Electronic Health Record Systems: a Case Study of Nursing Homes
in Queens County, New YorkResearch Anthology on E-Commerce Adoption, Models, and Applications for Modern
BusinessIGI Global
The proliferation of entrepreneurship, technological and business innovations, emerging social trends and lifestyles,
employment patterns, and other developments in the global context involve creative destruction that transcends
geographic and political boundaries and economic sectors and industries. This creates a need for an interdisciplinary
exploration of disruptive technologies, their impacts, and their implications for various stakeholders widely ranging from
government agencies to major corporations to consumer groups and individuals. Disruptive Technology: Concepts,
Methodologies, Tools, and Applications is a vital reference source that examines innovation, imitation, and creative
destruction as critical factors and agents of socio-economic growth and progress in the context of emerging challenges
and opportunities for business development and strategic advantage. Highlighting a range of topics such as IT
innovation, business strategy, and sustainability, this multi-volume book is ideally designed for entrepreneurs, business
executives, business professionals, academicians, and researchers interested in strategic decision making using
innovations and competitiveness.
Business-to-consumer (B2C) and consumer-to-consumer (C2C) e-commerce transactions, including social commerce, are rapidly expanding,
although e-commerce is still small when compared to traditional business transactions. As the familiarity of making purchases using smart
devices continues to expand, many global and regional investors hope to target the ASEAN region to tap into the rising digital market in this
region. The Handbook of Research on Innovation and Development of E-Commerce and E-Business in ASEAN is an essential reference
source that discusses economics, marketing strategies, and mobile payment systems, as well as digital marketplaces, communication
technologies, and social technologies utilized for business purposes. Featuring research on topics such as business culture, mobile
technology, and consumer satisfaction, this book is ideally designed for policymakers, financial managers, business professionals,
academicians, students, and researchers.
In today’s increasingly connected business world, there is new pressure for local brands to go global, and a need for already global
corporations to cater to new audiences that were previously ignored. Islamic Perspectives on Marketing and Consumer Behavior: Planning,
Implementation, and Control brings together the best practices for entry and expansion of global brands into Islamic countries. This book is
an essential reference source for professionals looking to incorporate the laws and practices of Islam into the global presence of their
company and presents a cutting edge look at worldwide retail for marketing researchers and academics.
E-Business - Applications and Global Acceptance is a collection of well-written papers that employ empirical and theoretical/conceptual
approaches to highlight insights on the global acceptance of electronic business (e-business) and other useful applications and
conceptualizations in the area. As our knowledge of the e-business phenomenon continues to mature and evolve, it is pertinent that new
insights and information be made available. This edited book is published against such a backdrop. In essence, this book seeks to provide
value to both e-business researchers and practitioners, with information sourced from differing regions of the world. The diversity in the
sources of insights is welcome and this edited book covers a wide range of interesting, topical, and timely issues dealing with the acceptance
of e-business applications or systems, business processes integration and management, the extension of e-business concepts to not-forprofit (nonprofit) organizations, and the construction of a service innovation model. Without a doubt, this book will be a comprehensive
reference point for knowledge seekers who want to understand emerging conceptualizations, processes, and behaviors in the e-business
domain.
"This book is a collection of knowledge on contemporary experiences on technological, societal and legal setups of e-Government
implementation in emerging economies"--Provided by publisher.
As financial systems migrate to a pervasive, online environment, business leaders and layman investors alike must adapt to changes in the
market brought about by this new age of business. Strategic E-Commerce Systems and Tools for Competing in the Digital Marketplace
advances the body of knowledge on electronic business and commerce with an in-depth look at the opportunities and concerns surrounding
online business and finance. This cutting-edge reference aids business leaders, financial managers, investors, and consumers looking to
build their portfolios and thrive in modern digital business environments.
Knowledge management principles, strategies, models, tools, and techniques have been proven in government, business, and industry. More
recently, knowledge management has emerged as an essential enabler for the successful pursuit of scholarly activities in higher education.
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Knowledge management has significant contributions to make in capturing, storing, processing, and disseminating knowledge between and
across these stakeholder entities and their processes to better support these interrelated processes and activities. Given the impetus
provided by the United Nations Global Knowledge Economy Policy, institutions worldwide are actively pursuing the use of knowledge
management in all facets of social and economic development. The importance of knowledge management research and application in
academia is a critical element of this multifaceted endeavor. The Handbook of Research on Knowledge Management Tools in Higher
Education is a compendium of cutting-edge research on the use of knowledge management in higher education and provides original,
theoretical, and application-oriented research within this domain. The book will also provide insights on the management of expertise,
knowledge, information, and organizational development in different types of work communities and environments. By including research on
global perspectives, the implementation of knowledge management at universities, current trends in the field, and the results, this book is a
valuable reference work for professionals and researchers working in the field of information and knowledge management in various
disciplines, and academics, analysts, developers, students, technologists, education consultants, higher education administrators,
academicians, stakeholders, and practitioners seeking to learn, improve, and expand their theoretical and applied knowledge of knowledge
management tools and techniques, models, processes, and systems in higher education.

This book constitutes the thoroughly refereed proceedings of the 9th International Conference on e-Infrastructure and e-Services
for Developing Countries, AFRICOMM 2017, held in Lagos, Nigeria, in December 2017. The 19 full papers, 12 short papers and 5
workshop papers were carefully selected from 81 submissions. The papers were presented in eight sessions: e-government,
network and load management, digital inclusion, knowledge extraction, representation and sharing, networks and communications,
ICT applications for development, decision support, e-business and e-services, internet measurement.
Electronic business plays a central role in the economy, facilitating the exchange of information, goods, services, and payments. It
propels productivity and competitiveness and is accessible to all enterprises, and as such, represents an opportunity also for SME
competitiveness. E-Business Issues, Challenges and Opportunities for SMEs: Driving Competitiveness discusses the main issues,
challenges, opportunities, and solutions related to electronic business adoption, with a special focus on SMEs. Addressing
technological, organizational, and legal perspectives in a very comprehensive way, this text aims to disseminate current
developments, case studies, new integrated approaches, and practical solutions and applications for SMEs.
"This book evaluates current research and best practices in the adoption of e-government technologies in developed and
developing countries, enabling governments to keep in constant communication with citizens, constituents, corporations, and other
stakeholders in modern societies"-There is substantial interest in research in developing countries, especially in the use, implementation and development of
information technology and systems. Many researchers have been moving toward an understanding of indigenous social and
cultural structures and how they influence the use and development of information systems. E-Commerce and Cultural Values
addresses these issues and brings together scholars to share their expertise on different aspects of the social side of e-Commerce
and information systems and how they impact the cultural values of a society.
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