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Exploring Strategy Text Cases
In this book, the fundamental differences of opinion within
strategic management are not ignored or smoothed over. The
authors carefully guide the students through the many, often
conflicting, perspectives in the field of strategy, in order to
help them become true stategic thinkers.
Climate Change and Extreme Events uses a multidisciplinary
approach to discuss the relationship between climate changerelated weather extremes and their impact on human lives.
Topics discussed are grouped into four major sections:
weather parameters, hydrological responses, mitigation and
adaptation, and governance and policies, with each
addressed with regard to past, present and future
perspectives. Sections give an overview of weather
parameters and hydrological responses, presenting current
knowledge and a future outlook on air and stream
temperatures, precipitation, storms and hurricanes, flooding,
and ecosystem responses to these extremes. Other sections
cover extreme weather events and discuss the role of the
state in policymaking. This book provides a valuable
interdisciplinary resource to climate scientists and
meteorologists, environmental researchers, and social
scientists interested in extreme weather. Provides an
integrated interdisciplinary approach to how climate change
impacts the hydrological system Addresses significant
knowledge gaps in our understanding of climate change and
extreme events Discusses the societal impacts of climate
change-related weather extremes, including multilevel
governance and adaptation policy
"We are delighted to offer this twelfth edition of Exploring
Strategy. With sales of previous editions now well over one
million worldwide, we believe we have a tried and tested
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product. Yet the strategy field is constantly changing. For this
edition, therefore, we have thoroughly refreshed all chapters,
with new concepts, new cases and new examples
throughout. Here we would like to highlight three principal
changes, while recalling some of the classic features of the
book"-With over one million copies sold worldwide, Exploring
Strategy has long been the essential strategy text for
managers of today and tomorrow. From entrepreneurial startups to multinationals, charities to government agencies, this
book raises the big questions about organisations- how they
grow, how they innovate and how they change. Exploring
Strategy: Texts and Cases also provides a wealth of extra
case studies written by experts in the subject to aid and
enrich your understanding. Examples are taken from events
and organisations as diverse as Glastonbury, Mondelez and
Formula 1 racing. The full text downloaded to your computer
With eBooks you can: search for key concepts, words and
phrases make highlights and notes as you study share your
notes with friends eBooks are downloaded to your computer
and accessible either offline through the Bookshelf (available
as a free download), available online and also via the iPad
and Android apps. Upon purchase, you will receive via email
the code and instructions on how to access this product. Time
limit The eBooks products do not have an expiry date. You
will continue to access your digital ebook products whilst you
have your Bookshelf installed.
One million students and business executives have used the
market-leading text Exploring Strategy to boost their
academic and professional careers. The expert authors now
transfer the essence of Exploring Strategy into The
Fundamentals of Strategy. This book is particularly suited for
those engaged in short courses.
In his introduction to this book on corporate strategy, Richard
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Whittington makes the point that the great number of
published books on strategic management all cover much the
same ground and present similar recipes for success, and
few indulge in self-questioning. If it was really as easy as that,
managers would only need to read a few books in order to
ensure they never make mistakes. Reality, however, is that in
the world of business many of the most well-accepted models
of strategic action have met with spectacular failure.
??E-Commerce Strategy: Text and Cases provides the
fundamental literature required for graduate students and
practitioners to understand electronic commerce. Each
chapter provides clearly designed learning objectives and
review questions to highlight the major topics and goals. This
book covers many of the new innovations and technologies
that have been established for e-commerce site development.
Unlike similar books, topics such as e-channel adoption,
factors affecting e-commerce adoption, and strategy design
are reviewed in greater depth. Additionally, the book
examines areas not normally covered like open source, online
research, and peer-to-peer systems. E-Commerce Strategy:
Text and Cases is divided into two parts. Part 1 examines the
evolution of e-commerce, analyzes different sectors such as
B2B and m-Commerce, and explores the challenges they
face. Case studies of well known companies reinforce the
concepts learned to demonstrate both successes and failures
in the field. Part 2 deals with developing strategies in eCommerce and looks at future trends including Web 2.0.
Overall, the useful guidelines provided should prove valuable
to students and researchers in the field.
You think you have a winning strategy. But do you?
Executives are bombarded with bestselling ideas and best
practices for achieving competitive advantage, but many of
these ideas and practices contradict each other. Should you
aim to be big or fast? Should you create a blue ocean, be
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adaptive, play to win—or forget about a sustainable
competitive advantage altogether? In a business environment
that is changing faster and becoming more uncertain and
complex almost by the day, it’s never been more
important—or more difficult—to choose the right approach to
strategy. In this book, The Boston Consulting Group’s Martin
Reeves, Knut Haanæs, and Janmejaya Sinha offer a proven
method to determine the strategy approach that is best for
your company. They start by helping you assess your
business environment—how unpredictable it is, how much
power you have to change it, and how harsh it is—a critical
component of getting strategy right. They show how existing
strategy approaches sort into five categories—Be Big, Be Fast,
Be First, Be the Orchestrator, or simply Be Viable—depending
on the extent of predictability, malleability, and harshness. Indepth explanations of each of these approaches will provide
critical insight to help you match your approach to strategy to
your environment, determine when and how to execute each
one, and avoid a potentially fatal mismatch. Addressing your
most pressing strategic challenges, you’ll be able to answer
questions such as: • What replaces planning when the
annual cycle is obsolete? • When can we—and when should
we—shape the game to our advantage? • How do we
simultaneously implement different strategic approaches for
different business units? • How do we manage the inherent
contradictions in formulating and executing different
strategies across multiple businesses and geographies? Until
now, no book brings it all together and offers a practical tool
for understanding which strategic approach to apply. Get
started today.
"Fascinating.... Lays a foundation for understanding human
history."—Bill Gates In this "artful, informative, and delightful"
(William H. McNeill, New York Review of Books) book, Jared
Diamond convincingly argues that geographical and
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environmental factors shaped the modern world. Societies
that had had a head start in food production advanced
beyond the hunter-gatherer stage, and then developed
religion --as well as nasty germs and potent weapons of war
--and adventured on sea and land to conquer and decimate
preliterate cultures. A major advance in our understanding of
human societies, Guns, Germs, and Steel chronicles the way
that the modern world came to be and stunningly dismantles
racially based theories of human history. Winner of the
Pulitzer Prize, the Phi Beta Kappa Award in Science, the
Rhone-Poulenc Prize, and the Commonwealth club of
California's Gold Medal.
'This is a splendidly fresh and clear account of the main
political events in England between the Norman Conquest
and King John's Magna Carta.' Michael Clanchy FBA,
Emeritus Professor of Medieval History at the Institute of
Historical Research, University of London 'Lucid and
perceptive, striking an effective balance between primary
andsecondary authorities, Huscroft's book is both a significant
statementin its own right and an ideal introduction to other
work in the field.' Professor David Carpenter, Kings College
London 'Ruling England' is about the exercise of political
power in England at a time of formative change in the
country's history. Framed at one end by the Norman
Conquest and at another by Magna Carta, it describes what
happened, why and with what consequences in politics,
government, law and the church. It analyses developments
from a royal perspective and focuses on the policies and
priorities of the English kings, the limitations of the political
system within which they operated, and the efforts they made
to expand their power. It explains how the ruler of the most
sophisticated kingdom in twelfth century Europe was
eventually compelled to submit to the humiliation
With over one million copies sold worldwide, Exploring
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Strategy has long been the essential introduction to strategy
for the managers of today and tomorrow. From
entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions
about organisations – how they grow, how they innovate and
how they change. With two new members added to the
renowned author team, this tenth edition of Exploring
Strategy has been thoroughly updated to enable you to
understand clearly the key concepts and tools of strategic
management. Exploring hot topics such as
internationalisation, corporate governance, innovation and
entrepreneurship, it is the most popular and accessible
comprehensive introduction to strategy available. This version
of the text contains just the key 15 chapters – for a book with
additional case study support, you can buy the Text and
Cases version. Join over 10 million students benefiting from
Pearson MyLabs. This title can be supported by
MyStrategyLab, an online homework and tutorial system
designed to test and build your understanding.
MyStrategyLab provides a personalised approach, with
instant feedback and numerous additional resources to
support your learning. Key features include: The Strategy
Experience – this immersive simulation lets you gain
experience of making real strategic decisions Video case
studies – see real business figures explain how they put
strategy into action in their everyday work Study plan – a
wealth of learning resources help you to monitor your
progress and get the tips and extra information you need to
master important concepts Interactive eText – take the text
with you wherever you are Please note that the product you
are purchasing does not include MyStrategyLab.
MyStrategyLab Join over 11 million students benefiting from
Pearson MyLabs. This title can be supported by
MyStrategyLab, an online homework and tutorial system
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designed to test and build your understanding. Would you like
to use the power of MyStrategyLab to accelerate your
learning? You need both an access card and a course ID to
access MyStrategyLab. These are the steps you need to
take: 1. Make sure that your lecturer is already using the
system Ask your lecturer before purchasing a MyLab product
as you will need a course ID from them before you can gain
access to the system. 2. Check whether an access card has
been included with the book at a reduced cost If it has, it will
be on the inside back cover of the book. 3. If you have a
course ID but no access code, you can benefit from
MyStrategyLab at a reduced price by purchasing a pack
containing a copy of the book and an access code for
MyStrategyLab (ISBN:9781292007014) 4. If your lecturer is
using the MyLab and you would like to purchase the
product... Go to www.mystrategylab.com to buy access to this
interactive study programme. For educator access, contact
your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
Effective science teaching requires creativity, imagination,
and innovation. In light of concerns about American science
literacy, scientists and educators have struggled to teach this
discipline more effectively. Science Teaching Reconsidered
provides undergraduate science educators with a path to
understanding students, accommodating their individual
differences, and helping them grasp the methods--and the
wonder--of science. What impact does teaching style have?
How do I plan a course curriculum? How do I make lectures,
classes, and laboratories more effective? How can I tell what
students are thinking? Why don't they understand? This
handbook provides productive approaches to these and other
questions. Written by scientists who are also educators, the
handbook offers suggestions for having a greater impact in
the classroom and provides resources for further research.
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This book is not available as a print inspection copy. To
download an e-version click here or for more information
contact your local sales representative. Shortlisted for
the 2013 Chartered Management Institute textbook
award Practicing Strategy broke new ground when it first
published by focusing on the strategy-as-practice
approach, which considers strategy not only as
something an organisation has but something which its
members do. The new edition deals with a selection of
topics that have been central in recent academic debates
in the strategy-as-practice area and includes 7 New
chapters on topics such as Chief Executive Officers,
Middle Managers, Strategic Alignment and Strategic
Ambidexterity in line with developments in the field New
case studies throughout including Narayana health, the
turnaround of Reliant group and relocating a business
school Tutor and student access to online resources
inlcude additional readings, an Instructor's Manual,
PowerPoint slides, author podcasts and videos. Aimed at
undergraduate and postgraduate students taking
advanced strategy modules and practitioners alike.
This book provides a practical and theoretical guide to
incorporating language learning strategies in second
language learning and teaching. It presents the views of
learners as well as the practical experiences of teachers
involved, and considers how to deal with problems in
strategy training. The importance of metacognition is
emphasised throughout. The book is the result of a
project by an international group of teachers supported
by the European Centre for Modern Languages.
Understand basics and develop expertise to think and
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behave like a manager Exploring Strategy, 12th Edition,
by Whittington, Angwin, Regner, Johnson and Scholes
has long been the essential introduction to strategy for
the managers of today and tomorrow and has sold over
one million copies worldwide. From entrepreneurial startups to multinationals, charities to government agencies,
this book raises the big questions about organisations how they prosper, how they grow, how they innovate and
how they change. This is the Text Only edition, and the
Text and Cases edition also provides a wealth of extra
case studies written by experts in the subject to aid and
enrich your understanding. Examples are taken from
events and organisations as diverse as Adnams,
Siemens, Air Asia, Apple, Handelsbanken, Glastonbury
and the Indian Premier League. New to this edition: The
12th Edition of Exploring Strategy has been
comprehensively updated to help you: · Understand
clearly the key concepts and tools of strategic
management · Explore hot topics, including business
models, corporate governance, innovation and
entrepreneurship · Learn from case studies on worldfamous organisations such as ITV, IKEA, Uber, Airbnb,
Alibaba, and the Chinese movie business. Richard
Whittington is Professor of Strategic Management at the
Said Business School, University of Oxford. Duncan
Angwin is Dean of Nottingham University Business
School. Patrick Regner is Professor of Strategic
Management at Stockholm School of Economics. Gerry
Johnson is Emeritus Professor of Strategic Management
at Lancaster University School of Management. Kevan
Scholes is Emeritus Professor of Strategic Management
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and formerly Director of the Sheffield Business School.
Pearson, the world's learning company.
MEET YOUR GOALS—ON TIME AND ON BUDGET.
How do you rein in the scope of your project when
you’ve got a group of demanding stakeholders breathing
down your neck? And map out a schedule everyone can
stick to? And motivate team members who have
competing demands on their time and attention?
Whether you’re managing your first project or just tired
of improvising, this guide will give you the tools and
confidence you need to define smart goals, meet them,
and capture lessons learned so future projects go even
more smoothly. The HBR Guide to Project Management
will help you: Build a strong, focused team Break major
objectives into manageable tasks Create a schedule that
keeps all the moving parts under control Monitor
progress toward your goals Manage stakeholders’
expectations Wrap up your project and gauge its
success
A strategy text on value creation with case studies The
ninth edition of Contemporary Strategy Analysis: Text
and Cases focuses on the fundamentals of value
creation with an emphasis on practicality. Topics in this
edition include: platform-based competition and
ecosystems of related industries; the role of strategy
making processes; mergers, acquisitions and alliances;
and strategy implementation. Within the twenty case
studies, students will find leading companies that are
familiar to them. This strategy analysis text is suitable for
MBA and advanced undergraduate students.
The short text includes approximately 30 real cases on
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manufacturing businesses. The text presents Terry Hill's
well-known Order Winner Criteria. This is his strategy for
manufacturing.
The managed flow of goods and information from raw
material to final sale also known as a "supply chain" affects
everything--from the U.S. gross domestic product to where
you can buy your jeans. The nature of a company's supply
chain has a significant effect on its success or failure--as in
the success of Dell Computer's make-to-order system and the
failure of General Motor's vertical integration during the 1998
United Auto Workers strike. Supply Chain Integration looks at
this crucial component of business at a time when product
design, manufacture, and delivery are changing radically and
globally. This book explores the benefits of continuously
improving the relationship between the firm, its suppliers, and
its customers to ensure the highest added value. This book
identifies the state-of-the-art developments that contribute to
the success of vertical tiers of suppliers and relates these
developments to the capabilities that small and medium-sized
manufacturers must have to be viable participants in this
system. Strategies for attaining these capabilities through
manufacturing extension centers and other technical
assistance providers at the national, state, and local level are
suggested. This book identifies action steps for small and
medium-sized manufacturers--the "seed corn" of business
start-up and development--to improve supply chain
management. The book examines supply chain models from
consultant firms, universities, manufacturers, and
associations. Topics include the roles of suppliers and other
supply chain participants, the rise of outsourcing, the
importance of information management, the natural tension
between buyer and seller, sources of assistance to small and
medium-sized firms, and a host of other issues. Supply Chain
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Integration will be of interest to industry policymakers,
economists, researchers, business leaders, and forwardthinking executives.
Exploring Strategy Text and Cases
With over one million copies sold worldwide, Exploring
Strategy has long been the essential introduction to strategy
for the managers of today and tomorrow. From
entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions
about organisations – how they grow, how they innovate and
how they change. With two new members added to the
renowned author team, this tenth edition of Exploring
Strategy has been thoroughly updated to enable you to
understand clearly the key concepts and tools of strategic
management. Exploring hot topics such as
internationalisation, corporate governance, innovation and
entrepreneurship, it is the most popular and accessible
comprehensive introduction to strategy available. This version
of the text contains just the key 15 chapters – for a book with
additional case study support, you can buy the Text and
Cases version. Join over 10 million students benefiting from
Pearson MyLabs. This title can be supported by
MyStrategyLab, an online homework and tutorial system
designed to test and build your understanding.
MyStrategyLab provides a personalised approach, with
instant feedback and numerous additional resources to
support your learning. Key features include: The Strategy
Experience – this immersive simulation lets you gain
experience of making real strategic decisions Video case
studies – see real business figures explain how they put
strategy into action in their everyday work Study plan – a
wealth of learning resources help you to monitor your
progress and get the tips and extra information you need to
master important concepts Interactive eText – take the text
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with you wherever you are With over one million copies sold
worldwide, Exploring Strategy has long been the essential
introduction to strategy for the managers of today and
tomorrow. From entrepreneurial start-ups to multinationals,
charities to government agencies, this book raises the big
questions about organisations – how they grow, how they
innovate and how they change. With two new members
added to the renowned author team, this tenth edition of
Exploring Strategy has been thoroughly updated to enable
you to understand clearly the key concepts and tools of
strategic management. Exploring hot topics such as
internationalisation, corporate governance, innovation and
entrepreneurship, it is the most popular and accessible
comprehensive introduction to strategy available. This version
of the text contains just the key 15 chapters – for a book with
additional case study support, you can buy the Text and
Cases version. Join over 10 million students benefiting from
Pearson MyLabs. This title can be supported by
MyStrategyLab, an online homework and tutorial system
designed to test and build your understanding.
MyStrategyLab provides a personalised approach, with
instant feedback and numerous additional resources to
support your learning. Key features include: The Strategy
Experience – this immersive simulation lets you gain
experience of making real strategic decisions Video case
studies – see real business figures explain how they put
strategy into action in their everyday work Study plan – a
wealth of learning resources help you to monitor your
progress and get the tips and extra information you need to
master important concepts Interactive eText – take the text
with you wherever you are Please note that the product you
are purchasing does not include MyStrategy Lab. Would you
like to use the power of MyStrategyLab to accelerate your
learning? These are the steps you need to take: 1. Make sure
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that your lecturer is already using the system Ask your
lecturer before purchasing a MyLab product as you will need
a Course ID from them before you can gain access to the
system. 2. Check whether an access card has been included
with the book at a reduced cost If it has, it will be on the
inside back cover of the book. 3. If your lecturer is using the
MyLab and you would like to purchase the product... Go to
http://www.mystrategylab.com/ to buy access to this
interactive study programme.
Understand basics and develop expertise to think and behave
like a manager Exploring Strategy, 12th Edition, by
Whittington, Angwin, Regner, Johnson and Scholes has long
been the essential introduction to strategy for the managers
of today and tomorrow and has sold over one million copies
worldwide. From entrepreneurial start-ups to multinationals,
charities to government agencies, this book raises the big
questions about organisations – how they prosper, how they
grow, how they innovate and how they change. Text and
Cases also provides a wealth of extra case studies written by
experts in the subject to aid and enrich your understanding.
Examples are taken from events and organisations as diverse
as Adnams, Siemens, Air Asia, Apple, Handlesbanken,
Glastonbury and the Indian Premier League. New to this
edition: The 12th Edition of Exploring Strategy has been
comprehensively updated to help you: · Understand clearly
the key concepts and tools of strategic management · Explore
hot topics, including business models, corporate governance,
innovation and entrepreneurship · Learn from case studies on
world-famous organisations such as ITV, IKEA, Uber, Airbnb,
Alibaba, and the Chinese movie business. Richard
Whittington is Professor of Strategic Management at the Said
Business School, University of Oxford. Duncan Angwin is
Dean of Nottingham University Business School. Patrick
Regner is Professor of Strategic Management at Stockholm
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School of Economics. Gerry Johnson is Emeritus Professor of
Strategic Management at Lancaster University School of
Management. Kevan Scholes is Emeritus Professor of
Strategic Management and formerly Director of the Sheffield
Business School. Pearson, the world’s learning company.
With over one million copies sold worldwide, Exploring
Strategy has long been the essential strategy text for
managers of today and tomorrow. From entrepreneurial startups to multinationals, charities to government agencies, this
book raises the big questions about organisations- how they
grow, how they innovate and how they change. Texts and
Cases also provides a wealth of extra case studies written by
experts in the subject to aid and enrich your understanding.
Examples are taken from events and organisations as diverse
as Glastonbury, Mondelez and Formula 1 racing.
An extensive process of market research & product
development has formed the basis for this new edition. It
covers all of the underlying concepts, processes of
development & analytical methods of corporate strategy
within a variety of organisations.
Thoroughly revised and updated, MARKETING STRATEGY,
6e continues with one primary goal: to teach students to think
and act like marketers. Packed with cutting-edge coverage,
current examples, new cases, and photographs, the sixth
edition delivers a practical, straightforward approach to
analyzing, planning, and implementing marketing
strategies--helping students learn to develop a customeroriented market strategy and market plan. Students sharpen
their analytical and creative critical thinking skills as they learn
the key concepts and tools of marketing strategy. Continuing
in the text's signature student-friendly style, the sixth edition
covers essential points without getting bogged down in
industry jargon--all in a succinct 10 chapters. Important
Notice: Media content referenced within the product
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description or the product text may not be available in the
ebook version.
MARKETING STRATEGY, 6e, International Edition edition
emphasizes teaching students to think and act like marketers.
It presents strategy from a perspective that guides strategic
marketing management in the social, economic, and
technological arenas in which businesses function
today--helping students develop a customer-oriented market
strategy and market plan. Its practical approach to analyzing,
planning, and implementing marketing strategies is based on
the creative process involved in applying marketing concepts
to the development and implementation of marketing
strategy. An emphasis on critical thinking enables students to
understand the essence of how marketing decisions fit
together to create a coherent strategy. Well-grounded in
developing and executing a marketing plan, the text offers a
complete planning framework, thorough marketing plan
worksheets, and a comprehensive marketing plan example
for students to follow.
This package includes a physical copy of Exploring Strategy
text only 10th edition as well as access to the eText and
MyStrategyLab. With over one million copies sold worldwide,
Exploring Strategy has long been the essential introduction to
strategy for the managers of today and tomorrow. From
entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions
about organisations - how they grow, how they innovate and
how they change. With two new members added to the
renowned author team, this tenth edition of Exploring
Strategy has been comprehensively updated to help you: Understand clearly the key concepts and tools of strategic
management - Explore hot topics, including
internationalisation, corporate governance, innovation and
entrepreneurship - Learn from case studies on world-famous
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organisations such as Apple, H&M, Ryanair and Manchester
United FC.
Cases in Public Relations Strategy draws on original, realworld case studies to provide students with a strategic
approach to meeting the needs of a client before, during, and
beyond a campaign. Using the RACE (Research, Action
Planning, Communication, and Evaluation) model, students
explore successful contemporary campaigns and evaluate
best practices in all major areas of public relations activity.
This practical, client-oriented text shows students how to
systematically evaluate and adapt to the needs of a particular
client—whether big or small, global or local, for-profit or
nonprofit—in order to launch the most effective campaign.
Each case includes a brief introduction focused on
fundamentals and core competencies, and all cases have
been carefully selected to present a wide range of client
types. In addition to the lessons from professionals in the
case studies, a section on PR consulting and an appendix on
advancing your PR career give students the knowledge and
skills they need for success in the field. Give your students
the SAGE edge! SAGE edge offers a robust online
environment featuring an impressive array of free tools and
resources for review, study, and further exploration, keeping
both instructors and students on the cutting edge of teaching
and learning. Learn more at edge.sagepub.com/stjohn.
With over one million copies sold worldwide, Exploring
Strategy has long been the essential introduction to strategy
for the managers of today and tomorrow. From
entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions
about organisations – how they grow, how they innovate and
how they change. With two new members added to the
renowned author team, this tenth edition of Exploring
Strategy has been comprehensively updated to help you: Page 17/19
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Understand clearly the key concepts and tools of strategic
management - Explore hot topics, including
internationalisation, corporate governance, innovation and
entrepreneurship - Learn from case studies on world-famous
organisations such as Apple, H&M, Ryanair and Manchester
United FC Please note that the product you are purchasing
does not include MyStrategyLab. MyStrategyLab Join over 11
million students benefiting from Pearson MyLabs. This title
can be supported by MyStrategyLab, an online homework
and tutorial system designed to test and build your
understanding. Would you like to use the power of
MyStrategyLab to accelerate your learning? You need both
an access card and a course ID to access MyStrategyLab.
These are the steps you need to take: 1. Make sure that your
lecturer is already using the system Ask your lecturer before
purchasing a MyLab product as you will need a course ID
from them before you can gain access to the system. 2.
Check whether an access card has been included with the
book at a reduced cost If it has, it will be on the inside back
cover of the book. 3. If you have a course ID but no access
code, you can benefit from MyStrategyLab at a reduced price
by purchasing a pack containing a copy of the book and an
access code for MyStrategyLab (ISBN:9781292007007) 4. If
your lecturer is using the MyLab and you would like to
purchase the product... Go to www.mystrategylab.com to buy
access to this interactive study programme. For educator
access, contact your Pearson representative. To find out who
your Pearson representative is, visit
www.pearsoned.co.uk/replocator
With over one million copies sold worldwide, Exploring
Strategy has long been the essential strategy text for
managers of today and tomorrow. From entrepreneurial startups to multinationals, charities to government agencies, this
book raises the big questions about organisations- how they
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grow, how they innovate and how they change.
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