Download Free Events Management An Introduction

Events Management An Introduction
This textbook provides students with an essential introduction to the theoretical underpinnings and practicalities of
managing the marketing of events. In order to market events effectively, it is vital to consider marketing of events from
the organiser’s perspective and to link it to that of the consumers attending events. As such, this is the first book on the
topic which reflects the unique characteristics of marketing in the Events industry by exploring both sides of the marketing
coin – the supply and the demand – in the specific context of events. The book takes the reader from core marketing mix
principles to exploring the event marketing landscape to consumer experience and involvement with event marketing and
finally strategies and tactics employed to manage the marketing activities related to events. The use of technology,
importance of sponsorship and PR are also considered. International case studies are integrated throughout to show
practical realities of marketing and managing events and a range of useful learning aids are incorporated to aid
navigation throughout the book, spur critical thinking and further students’ knowledge. This accessible and
comprehensive account of Events Marketing and Management is essential reading for all students and future managers.
Contemporary events management is a diverse and challenging field. This introductory textbook fully explores the multidisciplinary nature of events management and provides the student with all the practical skills and professional
knowledge they need to succeed in the events industry. It introduces every core functional area of events management,
such as marketing, finance, project management, strategy, operations, event design and human resources in a vast array
of different event settings from sport to political events. This new edition has been updated to include: - New content on
events feasibility, event technology, event bidding, stage management of events and measurement and evaluation of
events. - New and updated case studies that include emerging economies - New industry voices by international
practitioners Every topic is brought to life through vivid case-studies, personal biographies and examples of best practice
from the real world of events management. Written by a team of authors with many years' experience working in the
events industry, Events Management: An Introduction is the essential course text for any events management program.
Event Management for the Tourism and Hospitality Industries provides a theoretical and practical approach to teach
students of Tourism and Hospitality the basics of planning, managing and evaluating all types of events. Chapters cover
skills such as visitor segmentation, product analysis, developing a budget, promotion and after-event assessment.
Special emphasis is placed on critical issues now facing event managers such as environmental sustainability and
awareness of cultural diversity, technology and community engagement. The reader will learn the necessity of connecting
events with the community heritage and culture to provide the local, personalized experienced desired by visitors. Each
chapter covers a unique step in the planning process and corresponds to a section of a detailed event plan outline found
at the end of the book that can be submitted as a semester-long assignment. Making use of international case studies in
every chapter, this book provides real-world examples to contextualize the information given. This will be essential
reading for all Tourism and Hospitality students with an interest in Events Management and Design, and for practitioners
employed in tour companies, cruise ships, destination management organizations and cultural festivals.
Event Planning and Management, second edition, is an ideal resource for those seeking a step by step formula to plan
and deliver a successful event. With the vital balance of professional experience behind them, the authors teach the next
generation of event planners with unrivalled knowledge, ensuring an effective event process from start to finish. This
book delivers practical understanding of the theory and practice needed to activate each stage of planning, from initial
venue selection, budgeting and programme content, to managing stakeholders and sponsors, promotion, risk
assessment, safety and post-event evaluation. Fully revised, the second edition of Event Planning and Management
expands on managing events on the day, and explores the PR and experiential marketing boom for live brand
experiences. Including updated real-world case studies from around the globe, it also features an invaluable toolkit of
templates, planning checklists and budget sheets. Accompanied by a host of downloadable resources, this book is the
ideal end to end resource for both event planning modules and certifications, plus busy marketing and PR professionals
facing the new wave of live brand and customer experiences.
Contemporary events management is a diverse and challenging field. This introductory textbook fully explores the
multidisciplinary nature of events management and provides the student with all the practical skills and professional
knowledge they need in order to succeed in the events industry. It introduces every core functional area of events
management, such as marketing, finance, project management, strategy, operations, event design and human
resources, in a vast array of different event settings from sport to political events. This new edition has been updated to
include: • New and updated content on developments in technology, risk management and event volunteering. • New
and updated case studies that include emerging economies. • New industry voices by international practitioners. Every
topic is brought to life through vivid case studies, personal biographies and examples of best practice from the real world
of events management. Written by a team of authors with many years’ experience of working in the events industry,
Events Management: An Introduction is the essential course text for any events management programme.
This work is a guide to organizing major events such as festivals, parties, concerts, weddings, and conferences. It
includes photocopiable forms that will help readers to plan and budget, and case studies and websites to learn from
This book provides events management students with an accessible and essential introduction to project management.
Written by both academics and industry experts, Events Project Management offers a unique blend of theory and
practice to encourage and contextualise project management requirements within events settings. Key questions include:
What is project management? How does it connect to events management? What is effective project management within
the events sector? How does academic theory connect to practice? The book is coherently structured into 12 chapters
covering crucial event management topics such as stakeholders, supply chain management, project management tools
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and techniques, and financial and legal issues. Guides, templates, case study examples, industry tips and activity tasks
are integrated in the text and online to show practice and aid knowledge. Written in an engaging style, this text offers the
reader a thorough understanding of how to successfully project manage an event from the creative idea to the concrete
product. It is essential reading for all events management students.
The hosting of sports events – whether large international events, or smaller niche events – can have a significant and
long-lasting impact on the local environment, economy and society. Strategic Sports Event Management provides
students and event managers with an insight into the strategic management of sports events of all scales and types, from
international mega-events to school sports. Combining a unique conceptual framework with a practical, step-by-step
guide to planning, organising, managing and evaluating events, the book explains the importance of adopting a strategic
approach, showing how to implement strategies that lead to successful outcomes over the short and long-term. This fully
revised and updated third edition uses international case studies in every chapter, from the NBA and NFL to Formula
One and the English Premier League, offering real-world insight into both larger and smaller events. In addition, woven
throughout the book are a series of in-depth studies of the London Olympic Games, the ultimate sporting event and an
important point of reference for all practising and aspiring event managers. The book covers every key aspect of the
sports event management process, including sports organizations, such as the IOC, FIFA and IAAF, and their
interactions with event partners, the media and promoters short-term and long-term benefits of the planning process
event impact and legacy operational functions including finance, ticketing, transport, venues, IT, human resources, and
security marketing and communications, including social networking and new media the bidding process research and
evaluation. Strategic Sports Event Management is the leading sports event management textbook and is now
accompanied by a companion website containing a range of additional teaching and learning features. The book is
important reading for all students of sport management or event management, and all practising event managers looking
to develop their professional skills..
Electronic Inspection Copy available for instructors here This exciting new text offers all students of Tourism a concise introduction
to all the core topics of Tourism Management. Covering both key theory and practice it introduces students to general
management issues across the whole tourism sector in an accessible and manageable way. Focusing particularly on the
challenges of managing tourism in the 21st Century, it integrates the themes of sustainability, internationalism, technology and
globalisation throughout to provide a thoroughly modern approach to the study of Tourism. Key features of this text include: - A
specific focus on the management of tourism in the context of economic, social and environmental conditions, avoiding lengthy
descriptions of the various components of the sector; - Three main integrated themes focusing on the demand for tourism, the
supply of tourism, and the challenge of balancing of the two; - Coverage of how management techniques are developing in
response to changing patterns of demand, emerging markets and destinations, globalisation, and the impacts of tourism; Discussion points, examples and cases studies designed with the broadest cultural and international dimensions in mind for
today's diverse student profile. Written specifically for those looking for core topic coverage in a manageable and concise format,
this text will be essential reading for those looking for a truly contemporary introduction to Tourism Management.
Festival and Events Management: an international perspective is a unique text looking at the central role of events management in
the cultural, tourism and arts industries. With international contributions from industry and academia, the text looks at the following:
* Events & cultural environments * Managing the arts & leisure experience * Marketing, policies and strategies of art and leisure
management Chapters include exercises, and additional teaching materials and solutions to questions are provided as part of an
accompanying online resource.
Wedding Planning and Management: Consultancy for Diverse Clients, 2nd Edition provides students, consultants, vendors,
scholars and engaged couples with a comprehensive introduction to the business of weddings. Looking through an event
management lens, this is the only book to thoroughly explore the fundamentals of weddings, including historical and cultural
foundations, practice, and the business of wedding planning in one volume. An emphasis on diversity, traditions from cultures
around the globe are integrated throughout with over 80 international case studies that inspire and set standards for best practice.
Since the first edition, there have been many changes in the business of weddings and this second edition has been updated in
the following ways: Updated content to reflect recent issues and trends in areas such as family dynamics, media influences,
impacts of technology, legislation and the global economy. Every chapter is updated with the most recent research, statistics,
vendor information and consultant guidelines. New international case studies explore current research, cultural traditions, vendor
relations and consulting best practice. New companion website for instructors that includes PowerPoint slides, case study
solutions, additional discussion ideas and assignments. The book is illustrated in full color and contains over 150 images by top
wedding photojournalist Rodney Bailey end-of-chapter checklists, practical scenarios and review questions to test readers'
knowledge as they progress. Maggie Daniels and Carrie Loveless bring a combination of over 40 years of industry practice and
teaching experience, and have written a book that is the ideal guide to successful wedding planning and management.
Event Studies is the only book devoted to developing knowledge and theory about planned events. It focuses on event planning
and management, outcomes, the experience of events and the meanings attached to them, the dynamic processes shaping
events and why people attend them. This title draws from a large number of foundation disciplines and closely related professional
fields, to foster interdisciplinary theory focused on planned events. It brings together important discourses on events including
event management, event tourism, and the study of events within various disciplines that are able to shed light on the roles,
importance and impacts of events in society and culture. New to this edition: New sections on social and intangible influences,
consumer psychology and legal environment, planning and policy framework to reflect recent developments in the field Extended
coverage of philosophy and research methods and how they can best be used in event studies; social media as a marketing tool;
and the class and cultural influences of events New and additional case studies throughout the book from a wide range of
international events Companion website to include PowerPoint slides and updated Instructor’s Manual including suggested lecture
outlines and sequence, quizzes per chapter and essay questions.
This is a short, accessible and practical guide to running venues which are in the business of hosting events. Using honest
guidance peppered with the author’s real-life situational anecdotes to contextualise the topics, the book is logically structured
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around the key stages of event management: pre-event, onsite and post-event. Topics covered include developing the client
relationship, marketing, financial accountability, risk, interdepartmental communication, onsite procedures and post-event
evaluation. This is a fundamental resource for all event management and hospitality students. It is also a book for anybody who
manages a venue or is a venue event manager. The Practical Guide to Managing Event Venues makes the business of venue
management appealing, understandable and achievable.
Become an event planning pro & create a successful event series
Whether you want to break into this burgeoning industry, or you simply need to plan an event and don’t know where to start,
there’s something for all would-be event planners in Event Management For Dummies. Packed with tips, hints and checklists, it
covers all aspects of planning and running an event – from budgeting, scheduling and promotion, to finding the location, sorting
security, health and safety, and much more. Open the book and find: Planning, budgeting and strategy Guests and target
audience Promoting and marketing events Location, venue and travel logistics Food, drink, entertainment and themes Security,
health and safety, permissions, insurance and the like Tips for building a career in event management
The Routledge Handbook of Events explores and critically evaluates the debates and controversies associated with this rapidly
expanding discipline. It brings together leading specialists from range of disciplinary backgrounds and geographical regions, to
provide state-of-the-art theoretical reflection and empirical research on the evolution of the subject. It is the first major study to
examine what events is as a discipline in the twenty-first century, its significance in contemporary society and growth as a
mainstream subject area. The book is divided in to five inter-related sections. Section one evaluates the evolution of events as a
discipline and defines what events studies is. Section two critically reviews the relationship between events and other disciplines
such as tourism and sport. Section three focuses on the management of events, section four evaluates the impacts of events from
varying political, social and environmental perspectives and section five examines the future direction of growth in event-related
education and research. It offers the reader a comprehensive synthesis of this field, conveying the latest thinking and research.
The text will provide an invaluable resource for all those with an interest in Events Studies, encouraging dialogue across
disciplinary boundaries and areas of study.
Dealing with event management in developing countries, specifically South Africa, this textbook confronts the specific challenges of creating
well-run events in places where world-class catering and party supplies are not as readily available as in developed nations. Complete with
advice about all aspects of managing an event, the second edition incorporates additional graphs, tables, and photographs, as well as new
material about the legal aspects of event planning.
Event Portfolio Management explores the phenomenon of the event portfolio as a policy tool for cities and destinations. Divided into two parts
- 'Theory' and 'Practice' - the book critically analyses and summarises key underpinnings behind portfolio theory development and identifies
key trends and issues in the event portfolio approach. It examines the processes of event portfolio development and management,
leveraging, stakeholder networking and collaboration, portfolio design, risk assessment and evaluation. With a wide geographical reach, the
book introduces the results of empirical research from different international case studies, including Auckland, Wellington and Dunedin in
New Zealand, Canberra and Melbourne in Australia, and Manchester and Edinburgh in the UK. The Event Management Theory and Methods
Series examines the extent to which mainstream theory is employed to develop event-specific theory, and to influence the very core practices
of event management and event tourism. Each compact volume contains overviews of mainstream management theories and methods,
examples from the events literature, case studies, and guidance on all aspects of planned-event management. The series introduces the
theory, shows how it is being used in the events sector through a literature review, incorporates examples and case studies written by
researchers and/or practitioners, and contains methods that can be used effectively in the real world.Series editor: Donald Getz PhD.,
Professor Emeritus, University of Calgary, Canada.This is an indispensable specialist text for events students, scholars and practitioners.
With additional online resource material, the book is ideal for lecturers who teach event tourism and need theoretical foundations and case
studies for their classes. It is a valuable source of reference for students undertaking events and tourism programmes. For destination
managers and other industry professionals, the book provides a theoretical and practical guide to developing successful and sustainable
portfolios of events. Vladimir Antchak, PhD., is Senior Lecturer in Applied Management at the University of Derby, UK. Vassilios Ziakas,
PhD., is Associate Professor in Sport Management at Plymouth Marjon University, UK.Donald Getz, PhD., is Professor Emeritus at the
University of Calgary, Canada and Visiting Professor at the University of Derby, UK.
Risk Management for Events is a comprehensive and practical guide that supports academic and professional development programs to
prepare individuals for entering or advancement in the international events industry. Events of all types are produced every day for all manner
of purposes, attracting all sorts of people. Creating and managing the environment in which these people will gather carries with it awesome
responsibilities — legal, ethical, and financial. To provide a safe and secure setting and to operate in a manner that ensures that the hosting
organizations or individuals achieve their objectives in a proper and profitable way, event risk management must be fully integrated into all
event plans and throughout the event management process. This new edition has been revised and updated to include: New case studies
and examples from a wide range of international destinations and different types of events. Updated statistics and data throughout. New
content on emergent risk, on-site decision-making, terrorism, and public health, including the COVID-19 pandemic, and corruption within
events. Updated online material, including a case study archive and weblinks to useful resources. This will be an invaluable resource for all
those studying events management.
Sustainable management is an important consideration for businesses and organisations, and the enormous number of tourism events taking
place requiring facilities, power, transport, people and much more makes sustainable event planning a considerable priority. By looking at
mega events, sports events, conferences and festivals, this book uses best practice case studies to illustrate sustainable management issues
and practical considerations that managers need to apply, providing an essential reference for researchers and students in leisure and
tourism.
This is the first textbook and reference work on evaluation intended for event management andevent tourism. Drawing upon generic
evaluation theory and methods, event and tourism researchand real-world experiences, the author provides concepts and tools needed for
the establishment of a comprehensive evaluation system and the implementation of varied evaluation projects.The strength of this book lies
in its emphasis on evaluation foundations, both theoretical andmethodological, enabling the student and practitioner to adapt the evaluation
process to manysituations using:*A range of tools from simple checklists to more advanced logic models;*Specific chapters devoted to the
most challenging evaluation contexts: the visitor and theirexperience, quality and human resources;*A chapter devoted to exploring different
evaluation challenges in the full range of plannedevents, including the tourism dimension;*An introduction of impact assessment.The Events
Management Theory and Methods Series examines the extent to which mainstream theory is being employed to develop event-specific
theory, and to influence the very core practices of event management and event tourism. Each compact volume contains overviews of
mainstream management theories and methods, examples from the events literature, case studies, and guidance on all aspects of plannedevent management. They introduce the theory, show how it is being used in the events sector through a literature review, incorporate
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examples and case studies written by researchers and/or practitioners, and contain methods that can be used effectively in the real world.
Series editor: Donald Getz.With online resource material, this mix-and-match collection is ideal for lecturers who need theoretical foundations
and case studies for their classes, by students in need of reference works, by professionals wanting increased understanding alongside
practical methods, and by agencies or associations that want their members and stakeholders to have access to a library of valuable
resources.
Events Management is the must-have introductory text providing a complete A-Z of the principles and practices of planning, managing and
staging events. The book: introduces the concepts of event planning and management presents the study of events management within an
academic environment discusses the key components for staging an event, covering the whole process from creation to evaluation examines
the events industry within its broader business context, covering impacts and event tourism provides an effective guide for producers of
events contains learning objectives and review questions to consolidate learning Each chapter features a real-life case study to illustrate key
concepts and place theory in a practical context, as well as preparing students to tackle any challenges they may face in managing events.
Examples include the Beijing Olympic Games, Google Zeitgeist Conference, International Confex, Edinburgh International Festival, Ideal
Home Show and Glastonbury Festival. Carefully constructed to maximise learning, the text provides the reader with: a systematic guide to
organizing successful events, examining areas such as staging, logistics, marketing, human resource management, control and budgeting,
risk management, impacts, evaluation and reporting fully revised and updated content including new chapters on sustainable development
and events, perspectives on events, and expanded content on marketing, legal issues, risk and health and safety management a companion
website: www.elsevierdirect.com/9781856178181 with additional materials and links to websites and other resources for both students and
lecturers
Events of all types are produced every day for all manner of purposes, attracting all sorts of people. Creating and managing the environment
in which these people will gather carries with it awesome responsibilities — legal, ethical, and financial. To provide a safe and secure setting
and to operate in a manner that ensures the hosting organizations or individuals achieve their objectives in a proper and profitable way, event
risk management must be fully integrated into all event plans and throughout the event management process. Risk Management for Meetings
and Events examines the practices, procedures, and safeguards associated with the identification, analysis, response planning, and control
of the risks surrounding events of all types. Written by an experienced author it: * Provides a solid, easy-to-read conceptual foundation based
on proven risk management techniques * Includes ready-to-use templates designed specifically as learning exercises for students and
professionals * Comprehensively discusses effective strategies for managing the risks associated with design, planning and production of
public and private events Risk Management for Meetings and Events is a comprehensive and practical guide which supports academic and
professional development programs that prepare individuals for entering or advancement in the meeting and event management industry.
Electronic Inspection Copy available for instructors here Written by a team of twenty-five high profile, international authors, this exciting new
text successfully combines theory and practice, making it a must-have for all students of Events Management. Events Management: An
International Approach provides comprehensive coverage of all the most common types of events, preparing students for a future career in
Events Management. Covering key issues such as fundraising, sponsorship, globalization and sustainability, this text addresses the
challenges and examines the realities of events management in an international context. A wide range of case studies and examples look at
sporting, music, catering and fundraising events across Europe, Africa, Asia, Australia and North America. Key features include: • An
international approach, drawing on a wide range of cases from around the world • Extensive pedagogical features such as Diary of an Event
Manager and Exercises in Critical Thinking • A companion website offering a full Instructor's Manual, PowerPoint slides, additional case
studies and links to SAGE journal articles This book is essential reading for all undergraduate and postgraduate students studying Events
Management. Visit the Companion Website at www.sagepub.co.uk/ferdinand Nicole Ferdinand is Senior Lecturer in Events Management at
the London Metropolitan Business School. Paul J. Kitchin is Lecturer in Sports Management at the University of Ulster.

Electronic Inspection Copy available to instructors here Praise for the previous edition: ?This is an excellent publication
that correctly reviews the external environment associated with events, both in the context of the theoretical and
operational? - Neil Robinson, Salford Business School, University of Salford, UK The new edition of this popular
accessible text gives students a thorough and contemporary grounding in both the fundamentals and strategic
responsibilities of successful event management. Purposefully broad in scope, the text combines theory with practical
knowledge and terminology, ensuring readers develop a flexible and commercially-acute skill set. Topics covered range
from law, marketing and finance to introductory guides to sound, lighting and multimedia equipment, providing students
with the practical knowledge they need for a career in Events Management. Theory is brought to life in a range of case
studies and examples throughout the text. As well as updated examples and legislation, this edition introduces new
chapters on: Event entrepreneurship Project management and financing New Multimedia technology for events
organisers Sustainable festivals and events Long term legacy and impacts The future of the industry An accompanying
Companion Website provides students with discussion questions and video links. The website also provides an
Instructor?s Manual and PowerPoint slides for lecturers. This text is an ideal resource for undergraduate students who
are studying Events Management for the first time. Visit the Companion Website at www.sagepub.co.uk/raj
A companion to "Special Events Production: The Resources," this text analyzes the process of event planning to provide
a unique guide to producing events. It explains budgeting and resource concerns, planning and cost projections, and the
role of the well-crafted proposal.
The importance of Sport Tourism as a developing science and Sport Events specifically is on the increase. This is
especially true when experts say that sport tourism is big business. South Africa, like most other countries, hosts
thousands of sport events each year. Therefore, destinations compete fiercely not only to host these events but also to
offer quality events. All this is happening despite the fact that there is a lack of properly trained sport and event
managers. Therefore, the purpose of this book is toe equip the reader with specific knowledge and skills about the sport
and events tourism phenomenon. The book deals with a wide variety of topics, stretching from the history of sport tourism
to new and globally important issues such as the greening of sport events. The book is a useful tool for both students and
practitioners alike, since it also provides guidelines and case studies.
This book provides a comprehensive overview and examination of the international aspect of Events Management and
the many challenges and complications that arise in the planning and delivery specifically of cross-border and crosscultural events. Authored by a current academic and ex-practitioner in the field, this book boasts an excellent balance of
theory with practical advice and guidance. Chapters cover all the key concepts needed to manage and deliver an
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international event and fully reflect the current trends and issues facing the sector today. These include: sustainability,
digital communication, social media, Big Data, corporate social responsibility, accessibility, security issues, and
managing volunteers among many others. International case studies are included in each chapter accompanied by study
questions and useful weblinks for further reading and research. This will be of great interest not only to students and
researchers of International Events Management, Tourism and Hospitality, but also to current practitioners in the Events
sector.
Sport Facility and Event Management focuses on the major components of both facility and even management: planning,
financing, marketing, implementation, and evaluation. It integrates timely theoretical foundations with real world
practicality and application to provide the reader with a strong foundation in facility and event management. The authors
focus on a broad range of facilities and events to demonstrate the diversity of the industry, which encompass recreation,
leisure, health and fitness, in addition to the more commonly discussed sport facilities and events. The texts robust
pedagogy includes chapter learning objectives, industry expert spotlights, vignettes, case studies, discussion questions,
and tip points, as well as actual examples from the industries covered throughout the book.
"I found this text to be exactly what we were looking for to give our students a good understanding of the contemporary
issues that affect the Events industry. I have recommended this as essential reading. It is well written and the format
makes it an easy read raising key issues and challenging theory." - Tanya Bellingham, School of Tourism & Hospitality,
University of Plymouth "An essential events managment reference handbook which addresses a number of key issues
within the industry. A very interesting read!" - Thomas Fletcher, Liverpool John Moores University In recent years we
have seen an enormous growth of festivals and event activity and the literature within the field is consequently huge. In
order to make sense of this rapid and dynamic development, students are dependent on a book that can lead them
through the myriad of theoretical frameworks offered. This book naturally situates itself in the middle of this need, offering
a comprehensive and illuminating account of the festival and event field. Written with academic rigour yet accessible at
the same time, Quinn proves herself to be an outstanding communicator and stimulator of knowledge. International in
content and timely in its up to date coverage of key topics, this will be an invaluable reference source for students from of
Event Management, Hospitality Management, Tourism Management, and Sport and Leisure Management.
The Management of Event Operations: project management, planning and customer satisfaction provides an introduction
to the management of operations for the event planner and venue provider. Taking an holistic view of an event
enterprise, it links the traditional topics within operations management to present a coherent and hands-on approach
specifically for the events manager. The approach is pragmatic and is dictated by practical consequences and
considerations, which are so important to an event manager who balances many views and needs from diverse
stakeholders.
Now in a fully revised and updated third edition, Event Management in Sport, Recreation and Tourism provides a
comprehensive theoretical and practical framework for planning and managing events. Focusing on the role of event
managers and their diverse responsibilities through each phase of the event planning process, this is still the only
textbook to define the concept of knowledge in the context of event management, placing it at the centre of professional
practice. Designed to encourage critical thinking on the part of the student, this book helps them develop the skills that
they will need to become effective and reflective practitioners in the events industry. Containing a rich array of
international real-world case studies, data and practical examples from sport, recreation and tourism contexts, this third
edition is also enhanced by two completely new chapters on contemporary management issues and ethics in event
management. Event Management in Sport, Recreation and Tourism is essential reading for any student or practitioner
working in event management, sport management, leisure management, outdoor recreation or tourism.
Events Management 1e John Beech, Sebastian Kaiser and Robert Kaspar The Business of Events Management provides an
accessible and lively introduction to the practice of managing an event, festival, conference or congress. Written by a team of
international experts, the book incorporates the latest thinking in events management and highlights key theories, concepts and
models by using a range of case studies and examples. This book will enable you to: Manage the financial aspects of events
management Understand the impact of events on built and natural environments Explain the role of volunteers in an event and
understand the challenges that managing them involves Understand the key issues in planning and designing a venue Each
chapter features a real-life case study to illustrate key concepts and place theory in a practical context, as well as preparing
students to tackle any challenges they may face in managing events. Case studies include the Edinburgh International Festival,
the 2010 Winter Olympics and Indian Premier League Cricket.
The book examines the different aspects of events management. It is divided into three parts. The first part provides an
introductory outline of the historical developments and current state of the industry, while also taking into account wider political
and cultural issues. The second part of the book concentrates on practical operations management, including planning, project
management, marketing, human resource management, health and safety, logistics and funding. Finally, the third part covers
critical issues such as impacts, sustainability and legacy of events. Each chapter contains case studies from around the world and
review questions, ensuring that the book is a useful learning tool and provides a current and up-to-date view of the industry in this
increasingly popular field of study. The publication is designed for students and practitioners in the event sector and has been
developed so that readers are able to understand theory and concepts presented through applied examples.
Managing events is both an art and a science. Events managers need to understand and fully embrace the multi-dimensional
nature of events management, and cultivate the leadership skills and attitudes in themselves and those they manage. The
importance of successfully staging events has increased around the world, as more government agencies begin to realise the
potential benefit of using events as strategic development tools. This third edition provides a definitive grounding in the
development and management of small to large scale events. The book provides an introduction to events management, then
goes on to examine the design, administration and marketing of events, as well as the operational and risk management aspects.
Page 5/6

Download Free Events Management An Introduction
It also deals with applied events management through a number of event genre types.
This introduction to Event Sponsorship provides students with an essential understanding of the important role of sponsorship in
an event, how this can be gained and successfully managed to the benefit of both the sponsor and sponsee. The text starts with
an investigation of the origins of sponsorship and then considers all important elements of Events sponsorship management. It
considers what sponsorship is, its history and evolution, what its marketing uses are, how it can used efficiently; the benefits it can
bring to an event; and how its results can be measured. It also considers other funding sources for events including government
grants, crowd source funding and merchandising. To reflect changes in the way firms communicate with their customers, there is a
strong focus on the use of social media, e – marketing and technology in sponsorship. The text uniquely considers topics of
sponsorship from perspective of both the sponsor and the sponsee (the event) to provide a holistic view of the sponsorship
process. Case Studies are integrated throughout to show how both small and large scale events have successfully gained and
used sponsorship as well as potential pitfalls to avoid. Learning outcomes, discussion questions and further reading suggestions
are included to aid navigation throughout the book, spur critical thinking and further students’ knowledge. This is essential reading
for all students studying Events Management.
Across the world each year events of every shape and size are held: from community events, school fairs and local business
functions through to the world’s largest festivals, music events, conferences and sporting events. As well as causing celebration
and giving voice to issues, these public parties use up resources, send out emissions and generate mountains of waste. Events
also have the power to show sustainability in action and every sustainably produced event can inspire and motivate others to
action. Written by a leader in event sustainability management, this book is a practical, step-by-step guide taking readers through
the key aspects of how to identify, evaluate and manage event sustainability issues and impacts and to use the event for good –
it's for events of any style and scale, anywhere in the world. Now in its third edition, this is the indispensable one-stop guide for
event professionals and event management students who want to adjust their thinking and planning decisions towards
sustainability, and who need a powerful, easy-to-use collection of tools to deliver events sustainably.
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