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Now with SAGE Publishing, Timothy S. Hatten’s
Seventh Edition of Small Business Management
equips students with the tools they need to navigate
the important financial, legal, marketing, managerial,
and operational decisions to help them create and
maintain a sustainable competitive advantage in
small business. Strong emphasis is placed on
application with Experiential Learning Activities and
application of technology and social media
throughout. New cases, real-world examples, and
illuminating features spotlight the diverse, innovative
contributions of small business owners to the
economy. Whether students dream of launching a
new venture, purchasing a franchise, managing a
lifestyle business, or joining the family company,
they will learn important best practices for competing
in the modern business world. This title is
accompanied by a complete teaching and learning
package. Contact your SAGE representative to
request a demo. Digital Option / Courseware SAGE
Vantage is an intuitive digital platform that delivers
this text’s content and course materials in a learning
experience that offers auto-graded assignments and
interactive multimedia tools, all carefully designed to
ignite student engagement and drive critical thinking.
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Built with you and your students in mind, it offers
simple course set-up and enables students to better
prepare for class. Learn more. Assignable Video with
Assessment Assignable video (available with SAGE
Vantage) is tied to learning objectives and curated
exclusively for this text to bring concepts to life.
Watch a sample video on advice for new business
owners. LMS Cartridge Import this title’s instructor
resources into your school’s learning management
system (LMS) and save time. Don’t use an LMS?
You can still access all of the same online resources
for this title via the password-protected Instructor
Resource Site. Learn more.
With contributions from authors around the globe,
Research Handbook of Entrepreneurial Exit explores
this most important phenomenon in the
entrepreneurial journey. This book presents a
comprehensive review of the current issues in
entrepreneurial exits
One sunny afternoon in 1982, a young businessman
experienced a terrifying mugging in New York City
that shook him to his core. Tortured by nightmares
about the teens who roughed him up, Steve Mariotti
sought counseling. When his therapist suggested
that he face his fears, Mariotti closed his small
import-export business and became a teacher at the
city's most notorious public school--Boys and Girls
High in Bed-Stuy. Although his nightmares promptly
ceased, Mariotti's out-of-control students rapidly
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drove him to despair. One day, Mariotti stepped out
of the classroom so his students wouldn't see him
cry. In a desperate move to save his job, he took off
his watch and marched back in with an impromptu
sales pitch for it. To his astonishment, his students
were riveted. He was able to successfully lead a
math lesson for the first time. Mariotti realized his
students felt trapped in soul-crushing poverty. They
saw zero connection between school and improving
their lives. Whenever Mariotti connected their
lessons to entrepreneurship, though, even his most
disruptive students got excited about learning.
School administrators disapproved of Mariotti
discussing money in the classroom, however. He
was repeatedly fired before receiving one last-ditch
assignment: an offsite program for special-ed
students expelled from the public schools for violent
crimes. The success Mariotti had with these
forgotten children—including coverage in the Daily
News, The New York Times, and World News
Tonight—inspired him to found the nonprofit Network
for Teaching Entrepreneurship to bring
entrepreneurship education to low-income youth. By
turns tragic and hilarious, Goodbye Homeboy shares
Mariotti's flaws and missteps as he connects deeply
with his troubled students, and woos the most
influential people in the world into helping
them—saving himself in the process. Today, Mariotti
is widely recognized as the world's leading advocate
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for entrepreneurship education. More than one
million young people from Chicago to China have
graduated from NFTE programs, and NFTE counts
Sean Combs, Chelsea Clinton, Diana Davis
Spencer, and many more business, entertainment,
and community leaders among its staunchest
supporters. As Goodbye Homeboy powerfully
illustrates, a spark of hope really can empower us to
overcome life's greatest hardships.
Describes the characteristics of a successful
entrepreneur, explains how to start and run a
business, and offers tips on costs, investment,
market research, and negotiation.
For courses in Entrepreneurship, Small Business
Management, and Starting a Business. A
Comprehensive, Practical Approach to Starting a
Business For fledgling entrepreneurs and business
students, Entrepreneurship: Starting and Operating
A Small Business untangles the complex economic,
financial, and professional considerations
surrounding business ownership and operations. In
its Fourth Edition, Entrepreneurship takes a critical
look at contemporary entrepreneurial successes,
allowing students with a range of business interests
to engage with and draw insight from the text.
Balancing real-world case studies with thoughtful
instruction, Entrepreneurship leads students to
develop their business plans step by step, at the end
of each chapter. This approach allows students to
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internalize different aspects of business ownership at
a self-guided pace. The authors’ combined business
acumen and educational expertise make for a fluid
transfer of business concepts between text,
instructor, and student. Students will relish the
opportunity to start drawing up a business plan right
away, enhancing their experience both in and out of
classroom.
Introduces he processes of new venture creation
and the critical knowledge needed to manage a
business once it is formed. This text offers complete
coverage and a practical hands-on approach to
entrepreneurship. Supported by supplementary
material for the lecturer and student in both a CDRom and companion website.
The Beginner's Guide to Low-Risk Entrepreneurship
You want to start your own business, but "risk" isn't
your middle name. You're not alone. Many
successful entrepreneurs are averse to risk--but they
have learned the tricks to working around it. And
now you can too, with School for Startups. This
practical guide shows you how to build a business
the smart way--without risking major assets such as
your house, savings account, or health insurance.
You'll learn how to increase your chance of success
by: Funding your venture without investors Entering
international markets Taking full advantage of tools
on the Web Marketing your product or service for
little or no cost Deploying a third party to package
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and ship products Taking control of an existing
business or franchise The authors present hundreds
of the best ideas for new businesses, along with
case studies proving the effectiveness of their
approach. Also included with the book is a code you
can use to register for The Entrepreneur School
(www.theentrepreneurschool.com), where you can
access exclusive webinars and supplementary
material.
Entrepreneurship: Starting and Operating A Small Business,
Third Edition, demystifies the process of starting a business
by presenting difficult economic, financial and business
concepts in a manner easily understood by beginning
business students. This edition is based on a proven
curriculum from the Network For Teaching Entrepreneurship
(NFTE) and includes new case studies, a new Honest Tea
Business Plan, and more on topics such as cash flow and emarketing. Drawing on the experience of Steve Mariotti and
Caroline Glackin, students will begin building their business
plan as soon as they open the text! In a step by step process
students will learn how to start a small business, operate a
small business and turn their ideas into viable business
opportunities.
This book outlines the unique challenges and opportunities of
doing business in Africa, analysing how varying degrees of
development across its countries affects entrepreneurship.
Taking into account historical and cultural contexts, the
authors approach the topic by evaluating the different
possibilities of business opportunity in Africa. Insightful
contributions explore an extensive range of African countries,
discussing both formal and informal entrepreneurship, as well
as the different factors that influence the growing economy of
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Africa. African Entrepreneurship will be of interest to anyone
researching the potential of doing business in Africa, as well
as entrepreneurs and policy-makers looking to expand their
knowledge on how businesses are managed in this region.
This edited volume brings together research on symbiotic
themes of entrepreneurship, resource planning, and regional
development and their impact on global-local business
imperatives. Discussions in this volume critically analyze the
convergence of entrepreneurship, innovation, technology,
business practices, public policies, political ideologies, and
consumer values for improving the global-local business
paradigm to support regional development. This book also
enriches knowledge on contemporary entrepreneurship
models, converging business strategies towards
entrepreneurial and industrial alliance in manufacturing,
services, and marketing organizations. It contemplates the
development of new business models and hybrid
entrepreneurial perspectives to match the changing priorities
of regional economic development in developing countries.
This volume offers scholars new entrepreneurial visions and
business perspectives of industries in emerging markets,
while presenting a more integrated view to enable companies
to innovate for long-term profitability and sustainability.
Small Business Management provides a balanced
introduction to both entrepreneurship and small business
management with a focus on achieving and maintaining a
sustainable competitive advantage as a small organization.
Current issues including global opportunities, service, quality
and technology are highlighted throughout the text. The
streamlined format allows instructors to cover the entire text
of 18 chapters within a standard semester timeline without
sacrificing important topics. The Fourth Edition features an
increased emphasis on small business ownership by women
and minority groups. The online Business Plan Guide and
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templates provide some of the most extensive information
available on business planning. The text also includes a
complete sample business plan.
Te series Perspectives in Entrepreneurship: A Research
Companion provides an authoritative overview of specialised
themes in entrepreneurship. Each of the four books presents
the conceptual framework and foundations underlying a
specialist feld of scholarship in entrepreneurship. Te series is
inspired by the dearth of higher-level texts available in South
Africa, failing to encapsulate the rigorous research evident in
the growing feld of entrepreneurship internationally. Te
content is driven by a judicious selection and interpretation of
key knowledge set in context by introducing and delineating
major topics previously not discussed in-depth in traditional
entrepreneurial texts. A blend of theoretical and empirical
evidence is presented that collectively demonstrates the
convergence of thinking on a particular theme. Identifying and
evaluating the most seminal and impactful scholarly research
on diferent subject areas where entrepreneurship is at the
core, serves to achieve this convergence. By applying a
theoretical lens to central issues ‘about entrepreneurship’
rather than focusing on practical issues of ‘how to’, the
series has a conceptual outlook with specialist areas in
detailed narrative. Te book is deliberately structured to add
value to learners who are undertaking secondary
programmes in entrepreneurship by building on basic
entrepreneurship principles and theory. Te series builds on
fundamental entrepreneurial texts. Each book provides a
valuable knowledge base for educators, third year and
postgraduate students, researchers, policy makers, and
service providers.
Now in its 5th edition this comprehensive, practically focused
and highly accessible text explores the contexts, choices and
strategies facing the small business venture, including
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extensive coverage of planning a new venture. Pedagogical
features developed in response to market feedback include
running case material to explore the same case situation from
a number of different but interrelated angles, annotated
further reading, new chapter-end real world case studies,
learning objectives and linked chapter summaries – providing
a student- and lecturer-friendly learning environment.Students
on modules such as Personal Development and
Effectiveness, Study Skills, Management Skills, Business
Skills, Business Communication, Business Awareness,
Managing Oneself and Others at – for example –
BABS/BABA, HND/HNC, DMS, MBA levels will all find this a
hugely valuable text through study and working life.
Place of publication transcribed from publisher's website.
ALERT: Before you purchase, check with your instructor or
review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized
versions for individual schools, and registrations are not
transferable. In addition, you may need a CourseID, provided
by your instructor, to register for and use Pearson's MyLab &
Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when
purchasing or renting from companies other than Pearson;
check with the seller before completing your purchase. Used
or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed
previously and you may have to purchase a new access
code. Access codes Access codes that are purchased from
sellers other than Pearson carry a higher risk of being either
the wrong ISBN or a previously redeemed code. Check with
the seller prior to purchase. -- Written by award-winning
experts, Steve Mariotti and Caroline Glackin,
Entrepreneurship and Small Business Management presents
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complex economic, financial and business concepts in a
manner easily understood by a variety of students. Based on
a proven curriculum from the Network for Teaching
Entrepreneurship (NFTE), it is organized to follow the lifecycle of an entrepreneurial venture--from concept through
implementation to harvesting or replication. Filled with
examples from a broad range of industries, it moves further
into the entrepreneurial process--discussing the business
plan and also the unique aspects of managing and growing
entrepreneurial ventures and small businesses. 0133148750 /
9780133148756 Entrepreneurship and Small Business
Management Plus MyBizSkillsKit & Bus Plan Pro -- Access
Card Package Package consists of 0133390179 /
9780133390179 MyBizSkillsKit & Bus Plan Pro -- Access
Card 0135030315 / 9780135030318 Entrepreneurship and
Small Business Management
The new edition of this market-leading textbook provides a
holistic introduction to the academic study of
entrepreneurship and offers practical guidance for
prospective entrepreneurs. Adopting a life-cycle view of a
business from start-up to maturity, it explores the many
stages and forms of entrepreneurship. With an international
outlook and expert synthesis of both theoretical foundations
and lessons from real-life business practice, the book offers a
complete course guide, fostering entrepreneurial talent,
thinking and skills. The author's engaging style and unrivalled
expertise drawn from a long-ranging career (as an academic,
accountant and entrepreneur) make the book accessible and
authoritative. This is an ideal textbook for those studying
Entrepreneurship or Small Business on undergraduate
business or management degree courses, as well as on MBA
programmes. It will also appeal to those looking to launch
their own businesses. New to this Edition: - Updated
international case studies from entrepreneurs and small
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businesses, ranging from Oman to Australia - First-hand,
detailed stories from real-life entrepreneurs in brand new
video interviews integrated throughout the text - Increased
and integrated coverage of social and civic enterprise and hot
topics such as effectuation and lean entrepreneurship
Outlines a path to success based on creativity and problem
solving despite the changing economic clmate and future
uncertainty.
Never HIGHLIGHT a Book Again! Virtually all of the testable
terms, concepts, persons, places, and events from the
textbook are included. Cram101 Just the FACTS101
studyguides give all of the outlines, highlights, notes, and
quizzes for your textbook with optional online comprehensive
practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780135030318 9780132727235 .
Entrepreneurship has attracted global interest for its potential
to catalyze economic and social development. Research
suggesting that certain entrepreneurial mindsets and skills
can be learned has given rise to the field of entrepreneurship
education and training (EET). Despite the growth of EET,
global knowledge about these programs and their impact
remains thin. In response, this study surveys the available
literature and program evaluations to propose a Conceptual
Framework for understanding the EET program landscape.
The study finds that EET today consists of a heterogeneous
mix of programs that can be broken into two groups:
entrepreneurship education and entrepreneurship training.
These programs target a range of participants: secondary
and post-secondary education students, as well as potential
and practicing entrepreneurs. The outcomes measured by
program evaluations are equally diverse but generally fall
under the domains of entrepreneurial mindsets and
capabilities, entrepreneurial status, and entrepreneurial
performance. The dimensions of EET programs vary
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according the particular target group. Programs targeting
secondary education students focus on the development of
foundational skills linked to entrepreneurship, while postsecondary education programs emphasize skills related to
strategic business planning. Programs targeting potential
entrepreneurs generally are embedded within broader
support programs and tend to target vulnerable populations
for whom employment alternatives may be limited. While
programs serving practicing entrepreneurs focus on
strengthening entrepreneurs knowledge, skills and business
practices, which while unlikely to transform an enterprise in
the near term, may accrue benefits to entrepreneurs over
time. The study also offers implications for policy and
program implementation, emphasizing the importance of
clarity about target groups and desired outcomes when
making program choices, and sound understanding of extent
to which publicly-supported programs offer a broader public
good, and compare favorably to policy alternatives for
supporting the targeted individuals as well as the overall
economic and social objectives.
Written for students and practitioners of social
entrepreneurship, this text is about the opportunity and
challenge of applying leadership skills and entrepreneurial
talents creatively and appropriately to create social value.
Authorized adaptation from the United States ed., entitled
"Entrepreneurship & small business management", 2nd ed.,
ISBN 978-0-13-376718-6, pbl. by Pearson ed.

It doesn't matter how old you are or where you're
from; you can start a profitable business. The Young
Entrepreneur's Guide to Starting and Running a
Business will show you how. Through stories of
young entrepreneurs who have started businesses,
this book illustrates how
to turn hobbies, skills, and
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interests into profit-making ventures. Mariotti
describes the characteristics of the successful
entrepreneur and covers the nuts and bolts of getting
a business up, running and successful.
For courses in Entrepreneurship, Small Business
Management, and Starting a Business. A
Comprehensive, Practical Approach to Starting a
Business For fledgling entrepreneurs and business
students, Entrepreneurship: Starting and Operating
A Small Business untangles the complex economic,
financial, and professional considerations
surrounding business ownership and operations. In
its Fourth Edition, Entrepreneurship takes a critical
look at contemporary entrepreneurial successes,
allowing students with a range of business interests
to engage with and draw insight from the text.
Balancing real-world case studies with thoughtful
instruction, Entrepreneurship leads students to
develop their business plans step by step, at the end
of each chapter. This approach allows students to
internalize different aspects of business ownership at
a self-guided pace. The authors' combined business
acumen and educational expertise make for a fluid
transfer of business concepts between text,
instructor, and student. Students will relish the
opportunity to start drawing up a business plan right
away, enhancing their experience both in and out of
classroom.
Completely revised and updated edition of this very
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popular and successful small business book The first
edition of 201 Great Ideas for Your Small Business
was hailed by management guru and author Tom
Peters as "Brilliantly researched. Brilliantly written. A
gem of priceless value on almost every page. Read.
Inhale. Absorb. Great Stuff!" In this completely
updated third edition of 201 Great Ideas for Your
Small Business, renowned small-business expert
and consultant Jane Applegate shares new,
powerful, creative, simple, and proven approaches
for building a better small business. Details how
business owners can use online marketing and
social networking more effectively Offers timely
strategies for thriving in challenging economic times
Includes scores of real-life success stories and allnew interviews with small-business owners, experts,
and VIP's including Guy Kawasaki, Kay Koplovitz,
and Michael Bloomberg It may be small, but your
business is a big deal to you, your customers, and
employees. 201 Great Ideas provides lively, practical
strategies to help you manage, grow, and promote
your business.
EntrepreneurshipStarting and Operating A Small
BusinessPearson
In an increasingly competitive world market, how
does the United States rank? Many Americans are
worried about the economic state of their nation,
especially now that countries like China are
becoming ever more economically powerful. What
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does America need to both stabilize and energize its
economy? Entrepreneurship, Steve Mariotti claims,
is key. An Entrepreneur’s Manifesto is Mariotti’s
rallying cry for the world to recognize the potential
that business creation holds, not only for the
individual but for the economy as well. Mariotti
explores the ways entrepreneurship affects schools
and prisons, developed cities and isolated villages,
brick and mortar stores and internet-based business.
He takes a hard look at the research done to date on
entrepreneurial education, entrepreneurship and
government policy, and the social and cultural
attributes most likely to foster successful business
creation, incorporating his discussions with some of
the best minds on the question of entrepreneurship.
Mariotti also examines how the rise of the Internet
and Web-based innovations like crowdfunding have
both changed—and not changed—the fundamentals of
promoting those who take the ultimate gamble of
going into business for themselves. As author of
several leading text books on the subject and
founder of the Network for Teaching
Entrepreneurship (NFTE), a global nonprofit
organization that has educated more than 500,000
students and trained more than 5,000 teachers in 50
countries, Mariotti is both an experienced and
reliable leader in what he calls the entrepreneurial
revolution. Mariotti writes frequently for the
Huffington Post, and has been recruited by the State
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Department to discuss his ideas on youth
entrepreneurship in Cambodia and other developing
countries seeking to escape the shackles of centrally
planned economic policies. Neither a dry recitation of
academic theory nor a scattered collection of feelgood stories, An Entrepreneur’s Manifesto builds on
Mariotti’s unique perspective to offer a critique that
is both inspiring and practical. Riveting stories are
complimented with enlightening real-world
perspective, making the work relatable and inspiring.
“There is no more revolutionary act,” Mariotti says,
“than starting a business.”
For courses in Entrepreneurship, Small Business
Management, and Starting a Business. A
Comprehensive, Practical Approach to Starting a
Business For fledgling entrepreneurs and business
readers, Entrepreneurship: Starting and Operating A
Small Business untangles the complex economic,
financial, and professional considerations
surrounding business ownership and operations. In
its Fourth Edition, Entrepreneurship takes a critical
look at contemporary entrepreneurial successes,
allowing readers with a range of business interests
to engage with and draw insight from the text.
Balancing real-world case studies with thoughtful
instruction, Entrepreneurship leads readers to
develop their business plans step by step, at the end
of each chapter. This approach allows readers to
internalize different aspects of business ownership at
Page 16/22

Read PDF Entrepreneurship Small Business
Management Mariotti
a self-guided pace. Also Available with
MyEntrepreneurshipLabTM This title is available with
MyEntrepreneurshipLab—an online homework,
tutorial, and assessment program designed to work
with this text to engage students and improve
results. Within its structured environment, students
practice what they learn, test their understanding,
and pursue a personalized study plan that helps
them better absorb course material and understand
difficult concepts. NOTE: You are purchasing a
standalone product; MyEntrepreneurshipLab does
not come packaged with this content. If you would
like to purchase both the physical text and
MyEntrepreneurshipLab search for: 0134422562 /
9780134422565 Entrepreneurship: Starting and
Operating a Small Business Plus
MyEntrepreneurshipLab with Pearson eText -Access Card Package, 4/e Package consists of:
0133934454 / 9780133934458 Entrepreneurship:
Starting and Operating a Small Business
0133935876 / 9780133935875
MyEntrepreneurshipLab with Pearson eText -access Card -- for Entrepreneurship: Starting and
Operating a Small Business
"Completely revised and updated"--Cover.
Entrepreneurial Finance: Concepts and Cases addresses
issues that are often overlooked in traditional finance
textbooks, namely, how to handle the unique financial
challenges faced by start-ups and small businesses. The
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book is structured around seven modules or building blocks
designed to be taught across a full semester with natural
break points built into each chapter within the modules. The
building blocks present macro-concepts which are explored in
greater detail in each of the chapters. A starting chapter
provides guidance about the use of cases for students and a
concluding chapter delivers information about how to win
business plan competitions. Each concept is illustrated by a
short case, and followed by thoughtful questions to enhance
learning. The cases, previously unpublished, are written by an
international group of experienced case writers from the field
of finance, and deal with real companies, real problems, and
currently unfolding issues. A case teaching manual geared to
finance in general, and short cases in particular, is provided
for the instructor and includes specific tips, techniques, and
activities for each case in the text. Written for upper level
undergraduate students of entrepreneurship, this highly
accessible book breaks down complex concepts, and
includes hands-on cases and exercises, making learning a
breeze!
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
come packaged with the bound book. Entrepreneurship:
Starting and Operating A Small Business, Third Edition,
demystifies the process of starting a business by presenting
difficult economic, financial and business concepts in a
manner easily understood by beginning business students.
This edition is based on a proven curriculum from the
Network For Teaching Entrepreneurship (NFTE) and includes
new case studies, a new Honest Tea Business Plan, and
more on topics such as cash flow and e-marketing. Drawing
on the experience of Steve Mariotti and Caroline Glackin,
students will begin building their business plan as soon as
they open the text! In a step by step process students will
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learn how to start a small business, operate a small business
and turn their ideas into viable business opportunities.
The one primer you need to develop your entrepreneurial
skills. Whether you're imagining your new business to be the
next big thing in Silicon Valley, a pivotal B2B provider, or an
anchor in your local community, the HBR Entrepreneur's
Handbook is your essential resource for getting your
company off the ground. Starting an independent new
business is rife with both opportunity and risk. And as an
entrepreneur, you're the one in charge: your actions can
make or break your business. You need to know the tried-andtrue fundamentals--from writing a business plan to getting
your first loan. You also need to know the latest thinking on
how to create an irresistible pitch deck, mitigate risk through
experimentation, and develop unique opportunities through
business model innovation. The HBR Entrepreneur's
Handbook addresses these challenges and more with
practical advice and wisdom from Harvard Business Review's
archive. Keep this comprehensive guide with you throughout
your startup's life--and increase your business's odds for
success. In the HBR Entrepreneur's Handbook you'll find:
Step-by-step guidance through the entrepreneurial process
Concise explanations of the latest research and thinking on
entrepreneurship from Harvard Business Review contributors
such as Marc Andreessen and Reid Hoffman Time-honed
best practices Stories of real companies, from Airbnb to eBay
You'll learn: Which skills and characteristics make for the best
entrepreneurs How to gauge potential opportunities The
basics of business models and competitive strategy How to
test your assumptions--before you build a whole business
How to select the right legal structure for your company How
to navigate funding options, from venture capital and angel
investors to accelerators and crowdfunding How to develop
sales and marketing programs for your venture What
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entrepreneurial leaders must do to build culture and set
direction as the business keeps growing HBR Handbooks
provide ambitious professionals with the frameworks, advice,
and tools they need to excel in their careers. With step-bystep guidance, time-honed best practices, real-life stories,
and concise explanations of research published in Harvard
Business Review, each comprehensive volume helps you to
stand out from the pack--whatever your role.
This book features latest research insights into the study of
the entrepreneurial ecosystem. The focus is on
understanding its influence on the development of socially
and physically defined ‘places’, and how these factors are
related with each other. The book argues that regardless of
how the concept of a ‘place’ is defined, be it cities, regions,
nations or otherwise, the impact of new technologies will
influence much of our business, social, and economic
landscapes. Evidently, there is an increasing pressure on
‘places’ to embrace new opportunities for strategic
development and confront complacency. The solution may
very well be in creating and sustaining entrepreneurial
ecosystems where entrepreneurial action thrives and
innovation drives the new economy.
Featuring key topics within finance, small
businessmanagement, and entrepreneurship to develop and
maintain prosperousbusiness ventures With a comprehensive
and organized approach to fundamentalfinancial theories,
tools, and management techniques,Entrepreneurial Finance:
Fundamentals of Financial Planning andManagement for
Small Business equips readers with the
necessaryfundamental knowledge and advanced skills to
succeed in small firmand business settings. With a unique
combination of topics fromfinance, small business
management, and entrepreneurship, the bookprepares
readers for the challenges of today’s economy.
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Entrepreneurial Finance: Fundamentals of Financial Planning
andManagement for Small Business begins with key
concepts of smallbusiness management and
entrepreneurship, including managementtools and techniques
needed to establish, run, and lead businessventures. The
book then delves into how small businesses areoperated,
managed, and controlled. General finance skills andmethods
are integrated throughout, and the book alsofeatures:
Numerous practical examples and scenarios that provide
areal-world perspective on entrepreneurship and small
businessmanagement A brief summary, list of key concepts,
and ten discussionquestions at the end of each chapter to
prepare readers for thechallenges of today's economy A
practical guide to the complete life of a small business,from
establishing a new venture to training and developing
youngentrepreneurs tasked with maintaining and developing
a prosperouseconomy An in-depth discussion of the entire
process of writing asuccessful business plan, including the
rationale, significance,and requirements Techniques needed
to solidify the free enterprise tradition,develop entrepreneurial
strategies, and grow small businesses Entrepreneurial
Finance: Fundamentals of Financial Planning
andManagement for Small Business is an ideal textbook
forupper-undergraduate and first-year graduate courses
inentrepreneurial finance within business, economics,
managementscience, and public administration departments.
The book isalso useful for MBA-level courses as well as for
business andmanagement PhD majors as a resource in
methodology. The book isalso an idea reference for
entrepreneurs, business managers, marketanalysts, and
decision makers who require information about thetheoretical
and quantitative aspects of entrepreneurial finance.
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
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come packaged with the bound book. Written by awardwinning experts, Steve Mariotti and Caroline Glackin,
Entrepreneurship and Small Business Management presents
complex economic, financial and business concepts in a
manner easily understood by a variety of students. Based on
a proven curriculum from the Network for Teaching
Entrepreneurship (NFTE), it is organized to follow the lifecycle of an entrepreneurial venture–from concept through
implementation to harvesting or replication. Filled with
examples from a broad range of industries, it moves further
into the entrepreneurial process–discussing the business plan
and also the unique aspects of managing and growing
entrepreneurial ventures and small businesses.
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