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This book analyses the economic history of the company and entrepreneurship in Spain from the 15th century to the
present. It evaluates the economic theory, the formation of the figure of the entrepreneur, as well as the structure of the
companies. This exploration of the businessmen in Spain over several centuries is something that has not been done
until now. Joining the great Spanish historiographical debate about the existence or not of entrepreneurship, the book
brings together research in very different historical contexts and junctures. It presents a selection of cases of companies
and entrepreneurs from Spain, from different sectors, regions and periods, from boom to crisis, from the wine
businessman to the railway sector, from private banking to the pioneers of the Spanish travel agency business. It will be
of interest to academics and students in economic history, business and management history, as well as researchers in
entrepreneurship & small business management.
This book shows the daily life of businessmen in a particularly productive area of Northern Italy, Lombardy. It provides
insights into their business, entrepreneurialism, and of them as individuals, allowing the reader to immerse themselves in
these businessmen’s world, full of plans, ideas, hopes, and failures in the struggle to survive during a time of economic
recession. The analysis reveals the importance of trust and networks as a way of opposing the vulnerability and risk
involved in entrepreneurialism. As such, the book has an appeal that extends beyond anthropology. It will be of interest
not only to students of sociology, Italian studies, and business studies, but also to anyone with an interest in seeing
business through different lenses. Through its close ethnographic accounts of businessmen, it provides a different
approach to capitalism and a reflection on human nature.
A fundamental process for a company to achieve stable growth levels over time in a highly competitive economy is the
ability to improve, adapt, and overcome a variety of challenges, whether they be internally or externally based. Therefore,
being capable of understanding how any operational changes or improvements impact consumers must likewise be
taken into consideration. Entrepreneurial Innovation for Securing Long-Term Growth in a Short-Term Economy is a
collection of innovative research on the methods and applications of corporate decision making on the overall success of
a company in the long term. While highlighting topics including organizational values, trust management, and social
entrepreneurship, this book is ideally designed for entrepreneurs, executives, business consultants, researchers, industry
professionals, and students who want to improve their understanding of the strategic role of entrepreneurial innovation at
different levels defined by globalized markets inserted into the information and knowledge society.
Why small business is not the basis of American prosperity, not the foundation of American democracy, and not the
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champion of job creation. In this provocative book, Robert Atkinson and Michael Lind argue that small business is not, as
is widely claimed, the basis of American prosperity. Small business is not responsible for most of the country's job
creation and innovation. American democracy does not depend on the existence of brave bands of self-employed
citizens. Small businesses are not systematically discriminated against by government policy makers. Rather, Atkinson
and Lind argue, small businesses are not the font of jobs, because most small businesses fail. The only kind of small firm
that contributes to technological innovation is the technological start-up, and its success depends on scaling up. The idea
that self-employed citizens are the foundation of democracy is a relic of Jeffersonian dreams of an agrarian society. And
governments, motivated by a confused mix of populist and free market ideology, in fact go out of their way to promote
small business. Every modern president has sung the praises of small business, and every modern president, according
to Atkinson and Lind, has been wrong. Pointing to the advantages of scale for job creation, productivity, innovation, and
virtually all other economic benefits, Atkinson and Lind argue for a “size neutral” policy approach both in the United
States and around the world that would encourage growth rather than enshrine an anachronism. If we overthrow the
“small is beautiful” ideology, we will be able to recognize large firms as the engines of progress and prosperity that they
are.
""This book explores senior entrepreneurship from the perspectives of economics, sociology, international relations, and
ethics"--Provided by publisher"--
The study of dynamics of institutional change in emerging markets are subjects of great interest in contemporary political
economy. The dynamics and quality of institutional change can have significant impacts on the long-run performance of
economies, economic growth and development of nations, and play a fundamental role in societies. It provides a
comprehensive understanding of legal-economic institutions, and sheds light on the way to global peace by producing a
better understanding of the dynamics of historical change. Topics range from institutional uncertainty, hybrid market order
and labor market institutions, to good governance of institutions and WTO rules as trade institutions, as well as
entrepreneurship and institutional change in emerging markets, and the role of modern technologies. This edited volume
emphasizes legal-economic institutions, and the role of management and entrepreneurship on dynamics, trends, and
implications of institutional change in emerging markets. Presenting research articles by eminent scholars and experts
engaged in education and research, who address and discuss the most recent issues in the field, they reveal new
insights into the dynamics of institutional change for researchers interested in development of new theories and
comparative studies, especially in the era of emerging markets. The book is appealing to a wide range of global
audience, can serve as a useful reference work in education and research, offers innovative and productive discussions,
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and can satisfy scholarly and intellectual interests, regarding institutional development and a broad spectrum of its
interactions with functioning of markets and economies. .
Senior Entrepreneurship and Aging in Modern BusinessIGI Global
Succeeding in the modern business world is a multi-faceted endeavor that involves numerous parts. By implementing
effective strategies, companies can strive toward achieving a competitive advantage. Digital Entrepreneurship and Global
Innovation is a pivotal reference source for the latest academic material on strategic entrepreneurship initiatives to
facilitate organizational growth and success, focusing on the role of digital technologies in business environments.
Highlighting theoretical frameworks, industry perspectives, and emerging methodologies, this book is ideally designed for
professionals, practitioners, upper-level students, and researchers involved in the field of entrepreneurship.
The new playbook for innovation and startup success is emerging from beyond Silicon Valley--at the "frontier." Startups have
changed the world. In the United States, many startups, such as Tesla, Apple, and Amazon, have become household names. The
economic value of startups has doubled since 1992 and is projected to double again in the next fifteen years. For decades, the hot
center of this phenomenon has been Silicon Valley. This is changing fast. Thanks to technology, startups are now taking root
everywhere, from Delhi to Detroit to Nairobi to Sao Paulo. Yet despite this globalization of startup activity, our knowledge of how to
build successful startups is still drawn primarily from Silicon Valley. As venture capitalist Alexandre Lazarow shows in this insightful
and instructive book, this Silicon Valley "gospel" is due for a refresh--and it comes from what he calls the "frontier," the growing
constellation of startup ecosystems, outside of the Valley and other major economic centers, that now stretches across the globe.
The frontier is a truly different world where startups often must cope with political or economic instability and lack of infrastructure,
and where there might be little or no access to angel investors, venture capitalists, or experienced employee pools. Under such
conditions, entrepreneurs must be creators who build industries rather than disruptors who change them because there are few
existing businesses to disrupt. The companies they create must be global from birth because local markets are too small. They
focus on resiliency and sustainability rather than unicorn-style growth at any cost. With rich and wide-ranging stories of frontier
innovators from around the world, Out-Innovate is the new playbook for innovation--wherever it has the potential to happen.
As businesses aim to compete internationally, they must be apprised of new methods and technologies to improve their digital
marketing strategy in order to remain ahead of their competition. Trends in entrepreneurship that drive consumer engagement and
business initiatives, such as social media marketing, yields customer retention and positive feedback. Advanced Methodologies
and Technologies in Digital Marketing and Entrepreneurship provides information on emerging trends in business innovation,
entrepreneurship, and marketing strategies. While highlighting challenges such as successful social media interactions and
consumer engagement, this book explores valuable information within various business environments and industries such as e-
commerce, small and medium enterprises, hospitality and tourism management, and customer relationship management. This
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book is an ideal source for students, marketers, social media marketers, business managers, public relations professionals,
promotional coordinators, economists, hospitality industry professionals, entrepreneurs, and researchers looking for relevant
information on new methods in digital marketing and entrepreneurship.
This new collection provides a much needed retrospective view of the key academic work published in this area. The papers here
highlight the importance of studying entrepreneurship from a wide range of perspectives, including research that derives from
economics, history, sociology, psychology and from different business disciplinary bases such as marketing, finance and strategy.
The overall focus in this set is on "entrepreneurial" activity, rather than specifically small or family-owned business and favours
research articles over those that deal purely with practice.
In mid-twentieth-century Latin America there was a strong consensus between Left and Right—Communists working under the
directives of the Third International, nationalists within the military interested in fostering industrialization, and populists—about the
need to break away from the colonial legacies of the past and to escape from the constraints of the international capitalist system.
Even though they disagreed about the desired end state, Argentines of all political stripes could agree on the need for economic
independence and national sovereignty, which would be brought about through the efforts of a national bourgeoisie. James
Brennan and Marcelo Rougier aim to provide a political history of this national bourgeoisie in this book. Deploying an eclectic
methodology combining aspects of the “new institutionalism,” the “new economic history,” Marxist political economy, and deep
research in numerous, rarely consulted archives into what they dub the “new business history,” the authors offer the first
thorough, empirically based history of the national bourgeoisie’s peak association, the Confederación General Económica (CGE),
and of the Argentine bourgeoisie’s relationship with the state. They also investigate the relationship of the bourgeoisie to Perón
and the Peronist movement by studying the history of one industrial sector, the metalworking industry, and two regional
economies—one primarily industrial, Córdoba, and another mostly agrarian, Chaco—with some attention to a third, Tucumán, a cane-
cultivating and sugar-refining region sharing some features of both. While spanning three decades, the book concentrates most on
the years of Peronist government, 1946–55 and 1973–76.
In some cases, technology-based projects have revolutionized the way of living by contributing to job and wealth creation. These
types of ventures, regardless of their outstanding relevance, are the exception rather than the norm in that they account for only a
very small percentage of entrepreneurial activity. Although not ignoring these important ventures, the main goal of this title is to
fully unleash the wide potential of the entrepreneurial activity, exploring and highlighting the somewhat hidden part, which is
ultimately responsible for the largest part of new businesses and, as a consequence, for the wellbeing of millions of people virtually
everywhere. The Handbook of Research on Approaches to Alternative Entrepreneurship Opportunities is a collection of innovative
research on the methods and applications of entrepreneurial activity beyond the traditional boundaries of entrepreneurship
research. While highlighting topics including collective business, organizational performance, and generational differences, this
book is ideally designed for entrepreneurs, developers, researchers, business managers, industry professionals, academicians,
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and students seeking to draw attention to distinctive and multifaceted types of entrepreneurship.
This special issue of the journal tries to shed light on how innovation processes occur in less developed regions by examining
which factors affect these processes and how they differ substantially between the less developed and the more developed areas
in Europe. There are significant differences in innovation capacity among the lagging-peripheral and the more developed regions.
Recently, the downgrading of traditional manufacturing and districts-based models in Europe has also highlighted the importance
of enhancing relationships between the global and local-regional networks of entrepreneurs and innovators. The transfer of
resources alone is not enough to create competitive regional economies in a global world. In this regard, innovation policy may be
crucial in designing new paths for development and increasing innovation in peripheral regions. The issue consists of six articles.
All of the papers focus on analyzing various aspects of the less developed and peripheral areas within a European context, and
look at innovation issues from different research perspectives and methods. In particular, four papers are related to innovation in
SMEs and Smart Specialisation Strategy, innovation and the regional allocation of coordination–participation in projects across EU
regions, innovation policy and firm absorptive capacities, and innovation linkages with path development in rural areas. One article
is based on the relationship between family firms and the propensity to invest in innovation, comparing the more and less
developed macro geographical areas. The final paper concerns the nexus between policy planning and the local business
ecosystems’ innovative and competitive competence. The first paper by Lukasz Arendt and Wojciech Grabowski focuses on
indirectly assessing the impact of innovation policies conducted in Polish NUTS 2 regions within the framework of Regional
Innovation Systems and Smart Specialisation Strategy. Interestingly, the authors combine firm-level data with meso data in
a multilevel setting and observe that Polish SMEs in less developed regions mostly depend on in-house capabilities, rather than on
regional innovative potential, to introduce different types of innovations. Another observation is that Polish SMEs are more likely to
innovate if they have an R&D department, a higher quality of labor, realized investments and they use ICT. Finally, regional
policies in these less-developed regions should focus more on linking firm-level factors with regional innovation systems, so as to
enhance companies’ innovation capacity. The article by Pedro Varela-Vázquez, Manuel González-López and María del Carmen
Sánchez-Carreira presents a consistent descriptive analysis concerning the regional allocation of coordination and participation in
projects under the 6th and 7th Framework Programmes (FPs), as well as the funds allocated by the ongoing Horizon 2020. By
comparing the 6th and 7th FPs, the authors show the existence of a slight reduction in the disparities, in particular, due to the
higher participation of regions from Spain, Portugal, and Italy. The results show some interesting insights, as it emerges that
developed regions account for most of the participation in projects and funds from the FP instruments. Concerning less developed
regions, an uneven geographical distribution of projects and funds leads to the reinforcement of pre-existing industrial and
innovation hubs. The third paper is by Marco Pini. The author investigates whether, in less developed regions, family businesses
run by outside managers show a higher propensity to innovate (investing in Industry 4.0) than those where the managers are
family members. This research focuses on the impact of digital innovation between the less developed Italian regions (Southern)
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and the more developed regions (the Centre-North). The results show that in Southern Italy, family businesses are more likely to
invest in digital technologies when the firm is run by an external manager and spends on R&D. However, in less developed
regions, R&D requires new competencies and capabilities. Hence, innovation policies should be based on specific “innovation
patterns” defined within individual regions, not only in terms of R&D incentives, but also in encouraging a policy mix approach that
is not entirely based on R&D and technology issues. The fourth paper, written by Agn? Paliokait?, refers to the “regional
innovation paradox,” i.e. the low absorption capacity of public funds for innovation shown by less developed region. The author
has carried out an analysis of innovation policies applied to central and eastern European countries between 2007 and 2013. She
finds that policies hardly promote structural changes as they mainly focus on improving the capacities of mature sectors and on
adopting existing technologies. In this sense, the results suggest that a more tailored approach to innovation capacity building is
needed, taking into account the current capacity levels within the target groups. The fifth paper, by Merli Reidolf and Martin
Graffenberger, analyses the role of local resources for firm innovation and path development in rural areas. Based on the case of
Estonia, they find that rural resources (physical, human, immaterial, social and community, and financial) have the potential to
extend and upgrade regional development paths, and to enrich existing paths with additional functions. However, merely relying on
rural resources to facilitate substantial changes in regional paths does not suffice. Finally, the sixth paper which has been written
by Charis Vlados and Dimos Chatzinikolaou analyses the case of business ecosystem policy from a physiological and evolutionary
perspective, the so-called “Strategy, Technology and Management” which represents the organic center of the produced
innovation, inside a socioeconomic organism. By studying the case of the Eastern Macedonia and Thrace region, one of the less
developed regions in Greece, they present an introductory and qualitative field research. The authors outline a new possible
direction for policy planning and implementation in order to expand the local business ecosystems’ innovative and competitive
competence, especially in the context of a less developed region, by the usage of the ILDI (Institutes of Local Development and
Innovation) mechanism. We would sincerely like to thank the authors for their contributions to this special issue. The articles offer
us the opportunity to evaluate various facets underneath innovation issues within the context of different peripheral areas. We also
thank all the reviewers for their commitment, and for contributing to improving the quality and reliability of the articles. Finally, our
special thanks go to the Editor in Chief, Prof. Anna Ujwary-Gil, for her tireless and valuable effort in producing this journal. And,
lastly, we hope that all of our readers around the world find these articles an inspiration to conduct more research on these topics
in the future.
The world is witnessing an increase in innovation both in start-ups and in SMEs, and the implementation of innovation is having a
substantial impact on the knowledge of the economy. The ability of human beings to create new knowledge can be defined as a
basic skill in a global economy, which involves learning as an essential dynamism of the competition. Following this and
considering the need for developing standards and guidelines for innovation, organizations have been working on developing and
updating a set of documents to help the innovators and the innovative companies work better. Knowledge-Driven Innovation in
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Start-Ups and SMEs: Emerging Research and Opportunities is a collection of innovative research on the methods and applications
of standardization and guideline creation in business innovation, such as those implemented by the Organisation for Economic Co-
operation and Development (OECD). While highlighting topics including business analysis, market research, and intellectual
property, this book is ideally designed for market researchers, business professionals, academicians, and students seeking current
research on innovative processes and approaches for organizations.
The literature on family business has developed significantly over the last years. However, efforts remain to summarize and
systematize the main aspects that affect the behavior of this type of company. In this regard, the topic of strategic management
has been developed. In this sense, it is especially important to recognize how the family decisively influences the behavior of the
company and also to identify how the existence of the company affects family dynamics. Those who manage family businesses,
whether family or not, must reconcile both perspectives (business and family) in the definition of strategic objectives, allowing
sustainability and continuity in this type of organization. The Handbook of Research on the Strategic Management of Family
Businesses provides emerging research that covers how strategic management in the family business has been developed and
identifies the objectives that sustain this strategic behavior, the main areas of analysis (family and business), the definition of
strategies, and their implementation. Also, the authors of this book review the different scenarios for family firms and propose
strategies to tackle the challenges and seize the possibilities to grow in a competitive and dynamic environment. Featuring
coverage on a broad range of topics such as human capital, organizational leadership, and knowledge creation, this book is ideally
designed for family firms, managers, advisors, consultants, policymakers, business professionals, executives, entrepreneurs,
researchers, academicians, and students.
Business models are regarded as a main emerging topic in the management area for opportune science-driven practical
conceptions and applications. They represent how organizations are proposed and planned, as well as how they establish a
market and social relations, manage strategic resources, and make decisions. However, companies must produce new solutions
for strategic sustainability, performance measurement, and overall managerial conditions for these business models to be
implemented effectively. The Handbook of Research on Business Models in Modern Competitive Scenarios depicts how business
models contribute to strategic competition in this new era of technological and social changes as well as how they are
conceptualized, studied, designed, implemented, and in the end, how they can be improved. Featuring research on topics such as
creating shared value, global scenarios, and organizational intelligence, this book provides pivotal information for scientific
researchers, business decision makers, strategic planners, consultants, managers, and academicians.
The figure of the entrepreneur has become a relevant factor that explains the process of growth and economic development.
Rising unemployment rates have generated among institutional and private agents, a significant interest in promoting
entrepreneurship as a formula to eradicate this social scourge of unemployment. Active policies that favor business culture and
initiative are being promoted in all areas. In the university world, academic research has multiplied the work on entrepreneurship, a
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term that includes a triple meaning: the figure of the entrepreneur, the business function and the creation of companies. This
versatile meaning must be based on a consistent theory about the company and the entrepreneur. This book presents specific
cases of companies and entrepreneurs that have had their role throughout the history of Spain. The intention is to show the
techniques and learning acquired by those agents, which have allowed a considerable advance in the knowledge of the structure
and business development. This book brings together the research carried out by its authors with primary sources and makes it
accessible to a wide audience—Spanish and Latin American—and will be of value to researchers, academics, and students with an
interest in Spanish entrepreneurship, business, and management history.
With the current upsurge of Industry 4.0, the way manufacturers assemble their products to sell in a competitive market has
changed, guided by the SMART strategy. Only the most adaptable and suitable firms will be able to survive in this new business
and economic world, and in this sense, the combination of (formal and informal) formation and working experience exerted by
senior entrepreneurs will generate competitive advantages in the firms they work. Senior Entrepreneurship and Aging in Modern
Business is an essential reference source that discusses senior entrepreneurship, its benefits to companies due to its combination
of practical experience and training, and the impact technology has on it. Featuring research on topics such as human capital,
value creation, and organizational success, this book is ideally designed for entrepreneurs, executives, managers, policymakers,
professionals, researchers, business administrators, academicians, and students.
This book presents the sharp regional diff erences within the integrating European continent. Four regions – Northwestern Europe,
Southern Europe, Central Europe, and Eastern-Southeastern Europe – represent high, medium, and relatively less-developed
levels of economic advancement. These disparities have emerged as a result of historical diff erences that produced and
reinforced cultural and behavioral diff erences. The author examines the distinctions between the regions, looks at how these
differences transpired and became so retrenched, and answers the question of why some countries were able to elevate to higher
levels of economic development while others could not. This book is unique in that it provides a timely historical analysis of the
main causes of the most pressing conflicts in Europe today. Readers will come away from this book with a deeper understanding
of the sharp divergence in economic standing between the four different regions of Europe, as well as knowledge about how
institutional corruption and other cultural features exacerbated these variations. The book also offers a better understanding of
major European Union confl icts between member countries and between member and nonmember countries, as well as the rise
of autocratic regimes in certain countries. The book begins with a short history of European integration throughout European
civilization and then goes on to discuss the modern reality of integration and attempts to homogenize the Continent that divided
into four different macro-regions. It will primarily appeal to scholars, researchers and students studying Europe from various fi elds,
including economics, business, history, political science, and sociology, as well as a general readership interested in Europe’s
past, present, and future.
One of the most important activities of enterprises today is responsible entrepreneurship. Corporate social responsibility (CSR)
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activities can help to forge a stronger bond between employees and corporations, can boost morale, and can help both employees
and employers feel more connected with the world around them. Moreover, the growing importance of this concept results from
the fact that it is perceived as an effective tool for increasing competitiveness, improving the image of the company, or contributing
to the generation of higher profits. In today’s world, an active commitment to social responsibility is becoming more common for a
company. CSR and Socially Responsible Investing Strategies in Transitioning and Emerging Economies is an essential reference
source that identifies the scale and scope of implementation of CSR and socially responsible investing strategies and standards in
companies operating in different transitioning and emerging economies as well as assessing the global effects of these activities.
Featuring research on topics such as economic growth, responsible investing, and business ethics, this book is ideally designed
for managers, executives, directors, corporate professionals, government officials, industry leaders, academicians, students, and
researchers in the fields of international economics, international business, marketing, finance management, and public relations.
Western business owners and managers are increasingly interested in doing business in Mexico. Yet few have thoroughly
investigated the business climate and culture in Latin America's largest economy. This collection of new essays by contributors
who work in and research the business culture of Mexico takes a combined academic and real-world look at the country's vibrant
and dynamic commerce. Topics include business and the government, conceptions of time, Mexican entrepreneurialism and the
place of women in business.
In modern society, it has become increasingly important to consumers that their products be environmentally safe. Green
marketing is the most efficient way for corporations to convey that their merchandise is environmentally ethical, which in turn
increases profit. Green Marketing and Environmental Responsibility in Modern Corporations is a comprehensive resource for the
latest material on the methods and techniques that contemporary industries are employing to raise awareness on sustainable
products. Featuring comprehensive coverage across a range of relevant topics such as green consumption, organic food products,
supply chain performance, and ecological marketing, this publication is an ideal reference source for professionals, practitioners,
academics, and researchers interested in the latest material on sustainable corporate operations.
This Special Issue aims to provide an extensive mapping of policies in the promotion of ethnic entrepreneurship in a number of
countries. It is motivated by the desire of national and municipal Governments to create an environment conducive to setting up
and developing SMEs in general and immigrant businesses in particular. Furthermore it also highlights how the third sector has
also had a crucial role in the reinforcement of immigrant entrepreneurship, and provides indications of how best to address this
issue at a Governmental level in the future.
The field of business history has changed and grown dramatically over the last few years. There is less interest in the
traditional `company-centred' approach and more concern about the wider business context. With the growth of multi-
national corporations in the 1980s, international and inter-firm comparisons have gained in importance. In addition, there
has been a move towards improving links with mainstream economic, financial and social history through techniques and
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outlook. The International Bibliography of Business History brings all of the strands together and provides the user with a
comprehensive guide to the literature in the field. The Bibliography is a unique volume which covers the depth and
breadth of research in business history. This exhaustive volume has been compiled by a team of subject specialists from
around the world under the editorship of three prestigious business historians.
"He either enchants or antagonizes everyone he meets. But even his enemies agree there are three things Ray Kroc
does damned well: sell hamburgers, make money, and tell stories." --from Grinding It Out Few entrepreneurs can claim to
have radically changed the way we live, and Ray Kroc is one of them. His revolutions in food-service automation,
franchising, shared national training, and advertising have earned him a place beside the men and women who have
founded not only businesses, but entire empires. But even more interesting than Ray Kroc the business man is Ray Kroc
the man. Not your typical self-made tycoon, Kroc was fifty-two years old when he opened his first franchise. In Grinding It
Out, you'll meet the man behind McDonald's, one of the largest fast-food corporations in the world with over 32,000
stores around the globe. Irrepressible enthusiast, intuitive people person, and born storyteller, Kroc will fascinate and
inspire you on every page.
Now in a fully revised and updated edition including new primary sources and illustrations, this comprehensive and
balanced history of modern Korea explores the social, economic, and political issues it has faced since being catapulted
into the wider world at the end of the nineteenth century. Placing this formerly insular society in a global context, Michael
J. Seth describes how this ancient, culturally and ethnically homogeneous society first fell victim to Japanese imperialist
expansionism, and then was arbitrarily divided in half after World War II. Seth traces the postwar paths of the two
Koreas—with different political and social systems and different geopolitical orientations—as they evolved into sharply
contrasting societies. South Korea, after an unpromising start, became one of the few postcolonial developing states to
enter the ranks of the first world, with a globally competitive economy, a democratic political system, and a cosmopolitan
and dynamic culture. By contrast, North Korea became one of the world's most totalitarian and isolated societies, a
nuclear power with an impoverished and famine-stricken population. Considering the radically different and historically
unprecedented trajectories of the two Koreas, Seth assesses the insights they offer for understanding not only modern
Korea but the broader perspective of world history. All readers looking for a balanced, knowledgeable history will be richly
rewarded with this clear and concise book.
The nine papers published in this issue of the Journal of Entrepreneurship, Management and Innovation point to various
problems which are important for effective management in a turbulent and dynamically changing contemporary market.
The authors of the articles come from universities in the Czech Republic, Italy, the Republic of Moldova, Nigeria, Poland,
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Taiwan and Ukraine. The scientists present current and original views on issues related to: research & development
expenditure and innovation levels in EU countries; the role of innovative entrepreneurship in economic development; the
competitiveness of small innovative companies; social networking in family businesses; the connections between
socioemotional wealth and competitive advantage of family firms; agrirural entrepreneurial alertness; the assessment of
human resources` interactions; the impact of seasonality on employment in tourism; and socio-economic clients’
requirements for food packaging. However, regardless of the subject matter, all the papers indicate an organizational
framework and solutions for achieving success in a competitive market. The first article, by Radka MacGregor
Pelikánová, addresses R&D expenditure and innovations in the EU, which are the foundations for competitiveness in
contemporary economies. The author focuses on the following three essential questions: How much is spent on R&D?
How many patentable inventions are filed and succeed, and how many other ideas lead to innovations? Is it possible to
imply a potential relationship and what are the trends? The described study entailed secondary data while exploring hard
data sources, such as Eurostat and the European Patent Office databases, official or legislative documents, such as
Europe 2020, and the academic literature. Furthermore, the author used direct observations, field search and her own
experience, gained over 20 years by participating in many patent applications and other instruments protecting future
innovations. Answering the questions, it was found that: the 3% threshold will not be met in the larger part of the EU, the
number of patent applications and granted patents keep growing along with digitalization, and the possibility of a
relationship between these factors and trends exists but is not conclusive or dramatically strong. The research challenge,
taken by Radka MacGregor Pelikánová, requires an appreciation that, as she notes, “one of the limitations of the study
was caused by the intangible, ephemeral and hardly predictable nature of innovations, and the impossibility to collect and
mathematically process all the involved phenomena.” The second paper, written by Rodica Crudu, refers to the
importance of entrepreneurship in driving innovation, economic growth and welfare, as well as job creation, and draws
attention to the fact that innovation is seen as a driving force in the economic development of nations. Since innovative
entrepreneurship has begun to be considered a key factor in modern economic development, finding a prominent place
at the core of the European Union’s development strategy – Europe 2020, the author aims to analyse the role of
innovative entrepreneurship in the economic development of EU member states by testing a model that captures new or
young innovative firms as manifestations of innovative entrepreneurship along with determinants of economic growth
rates. The key findings of the paper show that innovative entrepreneurs are more often present in countries with higher
development levels and higher incomes, being motivated by the improvement opportunity they see in becoming
entrepreneurs. However, a higher degree of entrepreneurship, especially in the creation of new firms, does not
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substantially contribute to accelerated economic development. This is explained by the variation in the motivation
(necessity or improvement-oriented) of entrepreneurs across EU countries. In developed countries, entrepreneurs are
most likely to be of Schumpeterian type, while in developing countries most of them are shopkeepers. The presented
paper has significant practical implications for decision and policy-making authorities in terms of the possible directions of
innovative entrepreneurship policy development, including friendlier and more efficient policies aimed at the creation of
new firms and the development of SME-supporting tools. Edward Stawasz, whose paper is based on the results of
conducted research, carried out an analysis and evaluation of the importance of selected determinants of
competitiveness of small innovative enterprises operating in international markets and using business advice services.
The first part of this article is a comprehensive literature review concerning the identification of determinants of
competitiveness of small enterprises and the characteristics of motives for using, as well as the areas and effects of
using, business advice. The second part of the article presents an analysis of the results of a survey conducted among
67 small, innovative enterprises operating in international markets and at the same time using business advice services,
carried out with the use of the CATI method. The conducted analysis has shown that the use of business advice extends
the scope of determinants of competitiveness of enterprises operating in international markets. Business advice can be
considered an effective factor in improving the competitiveness of enterprises already characterized by high
competitiveness, which means that a high level of competitiveness favors the effectiveness of the use of business advice.
An important conclusion reached by the author is the existence of a positive relationship between business advice and
enterprises’ capacity to absorb business knowledge. Therefore, improving the competitiveness of enterprises requires
using business advice and improving the business knowledge absorptive capacity. The focus of the next article, written
by Kenneth Chukwujioke Agbim, is the conceptual considerations regarding social networking and family businesses,
presented in a review of the contribution of social networking to the financial and non-financial performance of family
businesses. Based on an analysis of 55 peer-reviewed, published journal articles, the author identified the most
frequently used social networking platforms, the measures of financial performance, the measures and proxies of non-
financial performance, and the differences between the financial and non-financial performance. The study proposes the
use of both financial and non-financial measures in assessing the performance of family businesses due to their
complementary roles. Therefore, the presented research contributes to the family business literature by highlighting the
importance of combining financial and non-financial measures in assessing family business performance, indicating that
due to the specificity of a family business, its performance should be assessed in such a joint manner. The research topic
of the fifth article, by Katarzyna Bratnicka-My?liwiec and Martyna Wronka-Po?piech, is socioemotional wealth in the
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context of competitive advantages of family businesses. These authors argue that socioemotional wealth may trigger or
limit family firms’ strategic initiatives that ultimately shape their competitive advantage. The basic assumption is that,
unlike non-family firms, family businesses have some unique qualities that should be considered. The research was
conducted in almost two hundred firms through a telephone survey. The obtained results reveal that, indeed,
socioemotional wealth and competitive advantage are partially associated, and socioemotional wealth can be regarded
as an important strategic antecedent to firm performance. Therefore, the first main theoretical implication is the emphasis
on the importance of socioemotional wealth as a strategic resource. The second main conclusion is the recommendation
that socioemotional wealth is a relevant determinant of competitive advantage. Family businesses rely on more complex
social dynamics than the dynamics of a pure market, where the informal sphere is critical for current functioning.
Moreover, the connections between family business attributes and firm performance are by no means easy to
understand. Consequently, this paper makes a significant contribution to the scientific literature. In the next article
Chaoyun Liang presents research on agrirural entrepreneurship and the results of a series of three studies conducted to
develop a measure of entrepreneurial alertness in the agrirural environment which is empirically valid, easy to use, and
can analyze how the personality traits of agrirural entrepreneurs affect their entrepreneurial alertness. The results
indicate that both extraversion and openness affect all of the dimensions of entrepreneurial alertness, whereas
conscientiousness only influences scanning and searching, and agreeableness has an impact solely on evaluation and
judgment. The presented findings also demonstrate the interactive relationships between extraversion and openness for
all of the dimensions of entrepreneurial alertness. The research provides a new understanding of how agrirural
entrepreneurial alertness can be assessed more practically and how personality traits can help predict various
dimensions of agrirural entrepreneurial alertness. The author states that, due to the fact that agriculture remains the basis
of socioeconomic development, governments worldwide are actively formulating relevant policies to aid in the
restructuring and upscaling of their agricultural industries. Thus, providing essential guidance in agricultural
entrepreneurship for diversifying rural regions should be their central concern. Therefore, recognizing and interpreting
opportunities are the most crucial abilities that should be fostered in developing agrirural entrepreneurship. The seventh
paper is devoted to the subject of human resources, in particular interactions. The author of this text is Anna
Pereverzieva, who indicates that there is a need to develop a methodological approach to the assessment of united
communities` human resources` level of interactions. Hence, in light of the gap in the scientific literature, she tries to
determine such an approach. The author’s work is based on the example of a united community and a structural unit
and, in addition, considers two determinants of human resources` interactions – the group size and the nature of labor.
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As a tool of the empirical study, the author used expert assessment and the application of certain mathematical
dependencies that allowed the coefficient of interactions to be determined. It transpired that small groups with intellectual
labor have higher levels of interactions than large groups with a predominance of manual labor. It is worth noting that the
proposition of a methodical approach is universal and might be used by both communities and business entities.
Moreover, an additional advantage of the study is the proposal of a 4-stage procedure for assessing the level of human
resources` interactions. The eighth paper, written by Aleksandra Grobelna and Katarzyna Skrzeszewska, connects
tourism seasonality with employment in the travel and tourism sector. The issue, raised by these authors, is a current and
important topic, since nowadays seasonality plays a decisive role in creating demand in the tourist industry. The problem
is investigated from the perspective of tourism and hospitality students of higher educational institutions located in the
northern part of Poland (Southern Baltic Sea Region). The main point of the authors’ interest was the students’ attitudes
towards seasonality in tourism employment and its impact on students’ tourism employment aspirations. As a research
method, a direct questionnaire was used and the obtained data were analyzed statistically. According to one of the
conclusions, more students agree that seasonality contributes positively rather than negatively to tourism employment.
The authors indicate that the depicted results of the research study can be of substantial importance to managers in the
industry, which suffers from low employment status and experiences chronic shortages of skilled and well-qualified
employees. The last article by Agnieszka Cholewa-Wójcik, Agnieszka Kawecka, Carlo Ingrao and Valentina Siracusa
presents interesting results of research on the requirements for packaging to answer contemporary consumers’ needs.
The study represents a holistic approach to the topic. The authors conducted a survey among clients of shopping malls in
the Ma?opolska region of Poland. Analysis of the obtained data indicated the following order of priority of consumers’
needs: ensuring safety, meeting legal regulations, wants related to lifestyle, improving consumers’ life quality through
added value, and protection of the environment. Furthermore, the team of authors proposed the model packaging.
According to them, modern food packaging should be characterized by health (safety), simplicity (reduction,
convenience), identity (belonging), aesthetics (design), and meaning (sustainability, intelligence). These conclusions
have a managerial dimension because they might be valuable premises for developing packaging and introducing
innovative solutions in this area. The paper confirms that both the design of food packaging systems and the production
of such kinds of packaging should be developed after giving due consideration not only to the technical requirements but
also to the socio-economic and the environmental ones. As the editors of this issue, we would like to thank all the authors
for their contribution, and for sharing their own theoretical considerations and the results of empirical research. We are
convinced that the presented studies constitute a valuable contribution to management sciences in the area of effective
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organizational management in a turbulent environment. We would also like to thank the reviewers for their efforts in
reviewing the articles for this issue, as well as their valuable comments and suggestions that have influenced its final
shape. We hope that the articles presented in this issue will interest readers, scientists and researchers from around the
world, in addition to inspiring them to conduct further research on the topics discussed.
Ranked 100th among 190 countries for ease of doing business, India is not the choicest place for start-ups. Only a
handful of founders have been able to beat the odds. What’s in their journey that can be dissected and emulated? This
curiosity led Nistha Tripathi to pursue these founders, including a couple of them from Silicon Valley, who rose from
humble beginnings yet made a dent in the Indian start-up universe, including a couple of founders from the Silicon Valley.
This book is a record of her 18-month odyssey. In her incisive one-on-one interviews with 15 ambitious founders from
India, including Girish Mathrubootham, Nithin Kamath, Jaydeep Barman, Gaurav Munjal and Tarun Mehta among others,
Nistha uncovers the decisions and insights that led these start-up founders to find their unique roadmap to success. One
thing underlined all the stories—the founders’ belief in ‘No Shortcuts’. Read the never-heard stories of Freshworks,
Faasos, Unacademy, Zerodha, Slideshare, Pulse, Aspiring Minds, Madhouse/Morpheus, Akosha, Ather Energy,
Instablogs, Greyb, LikeaLittle, Wingify and Fashiate.
This book is based on the work of the YEEES Research Centre, an international network of scientists from partner
universities in Germany, Mozambique, Namibia and South Africa. It presents inter- and transdisciplinary research that
explores different ways of understanding resilience, an essential characteristic for systems, organizations and people –
providing them with strength in the face of attacks and challenges, and both enabling and fostering constant adaptation
and improvement. Building resilience to face today’s ever-changing societal and environmental realities requires
unbiased research activities that transcend the borders of countries and academic disciplines alike. The research
addressed in this book, thus, is multidisciplinary and includes contributions to areas such as sustainable agriculture,
entrepreneurial ecosystems, and smart communities, as well as groundbreaking work on skills development and ICT
education. Highlighting the variety of research activities and their outcomes, this book offers a valuable resource for
researchers and practitioners in the fields of sustainable resilience development.
In terms of becoming a successful bioentrepreneur, there is still much more to learn. There are many ways to learn the
essential fundamentals of entrepreneurship, including through the mistakes of previous businesses and models.
Increased knowledge and a better understanding of what works can be derived from these previous failures and
mistakes. Additionally, learning from other bioentrepreneurs can help businesses run successfully. By looking deeper into
business models, product development, the fundamental concepts of bioentrepreneurship, and the essential
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characteristics of bioentrepreneurs, one can become better equipped to understand the role of biological sciences in
entrepreneurship, specifically the role of product development. Bioentrepreneurship and Transferring Technology Into
Product Development provides a comprehensive understanding of the role of biological sciences, specifically in
transforming technology into commercial product. This book compiles the theoretical and practical aspects of
bioentrepreneurship and discusses the various factors, including creating business plans, acquiring funding, and
successful business models. The chapters also cover areas such as small-scale product development, intellectual
property rights, funding schemes for start-ups, and new prospective biotechnology product development. This book is
essential for bioentrepreneurs, entrepreneurs, product developers, scientists, practitioners, researchers, academicians,
and students interested in product development from a biological science perspective.
Post COVID-19 pandemic, researchers have been evaluating the healthcare system for improvements that can be made.
Understanding global healthcare systems’ operations is essential to preventative measures to be taken for the next
global health crisis. A key part to bettering healthcare is the implementation of information management and One Health.
The Handbook of Research on Information Management and One Health evaluates the concepts in global health and the
application of essential information management in healthcare organizational strategic contexts. This text promotes
understanding in how evaluation health and information management are decisive for health planning, management, and
implementation of the One Health concept. Covering topics like development partnerships, global health, and the nature
of pandemics, this text is essential for health administrators, policymakers, government officials, public health officials,
information systems experts, data scientists, analysts, health information science and global health scholars,
researchers, practitioners, doctors, students, and academicians.
This proceedings volume brings together the results of a corporate discussion on research, academic teaching and
education in the field of business and economics in the context of globalization. The contributions examine leadership
and sustainability, quality and governance and the internationalization of higher education. With a particular focus on
business education and business schools, the book discusses the labor market and modernization as well as
contemporary trends and challenges. By including both academic papers and contributions from industry, it forges
research links between academia, business and industry.
China and India are home to one-third of the world's population. And they're undergoing social and economic revolutions
that are capturing the best minds--and money--of Western business. In Billions of Entrepreneurs, Tarun Khanna
examines the entrepreneurial forces driving China's and India's trajectories of development. He shows where these
trajectories overlap and complement one another--and where they diverge and compete. He also reveals how Western
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companies can participate in this development. Through intriguing comparisons, the author probes important differences
between China and India in areas such as information and transparency, the roles of capital markets and talent, public
and private property rights, social constraints on market forces, attitudes toward expatriates abroad and foreigners at
home, entrepreneurial and corporate opportunities, and the importance of urban and rural communities. He explains how
these differences will influence China's and India's future development, what the two countries can learn from each other,
and how they will ultimately reshape business, politics, and society in the world around them. Engaging and incisive, this
book is a critical resource for anyone working in China or India or planning to do business in these two countries.
This study looks at entrepreneurial history from three angles: Entrepreneurial Typologies; Business Leaders; and Culture
vs Institutions. The previous scarcity of material makes this collection of eight papers an invaluable resource and should
encourage further analysis.
These proceedings represent the work of contributors to the 16th European Conference on Innovation and
Entrepreneurship (ECIE 2021), hosted by ISCTE Business School, Instituto Universitário de Lisboa, Portugal on 16-17
September 2021. The Conference Chair is Dr. Florinda Matos and the Programme Co-Chairs are Prof Maria de Fátima
Ferreiro, Prof Álvaro Rosoi and Prof Isabel Salavisa all from Instituto Universitário de Lisboa, Portugal. ECIE is a well-
established event on the academic research calendar and now in its 16th year, the key aim remains the opportunity for
participants to share ideas and meet the people who hold them. The conference was due to be held at Instituto
Universitário de Lisboa, Portugal, but due to the global Covid-19 pandemic it was moved online to be held as a virtual
event. The scope of papers will ensure an interesting two days. The subjects covered illustrate the wide range of topics
that fall into this important and ever-growing area of research. The keynote presentation is given by Soumodip Sarkar,
Vice-Rector, from University of Évora, Portugal on the topic of Social Intelligence. The second day of the conference will
open with an address by Professor Vittorio Loreto, Sapienza University of Rome, Italy, who will talk about Exploring the
adjacent possible: play, anticipation, surprise.
This book explains how Genoese entrepreneurs transformed the structures of global trade during the second half of the
seventeenth century. The author reconstructs the business network built by the Genoese merchant Domenico Grillo
between the 1650s and the 1680s. Grillo’s business interests stretched from the Mediterranean to Pacific South
America, traversing and joining the Spanish, Dutch, and English Atlantics. He and his associates created a new business
model that was to be emulated by Dutch, French, and English traders in subsequent decades: the monopolistic asientos
for the exploitation of the trans-imperial and intra-American slave trade to Spanish America. Offering a connected history
of capitalism across trans-continental geographies and different empires, this book challenges established views of a
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period which has traditionally been interrogated from a northern European mercantile perspective. Cutting across the
histories of the slave trade in the Atlantic world, early modern capitalism, and early modern empire, this study has much
to offer to students and scholars interested in the agents, economic practices, and geographies of trade that do not easily
fit into and therefore disrupt the traditional narratives of the Rise of the West.
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