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Technological advances have resulted in higher development of online businesses. As such, new entrepreneurs need to
develop a different set of skills and strategies to be successful in the realm of digital business. Global Entrepreneurship
and New Venture Creation in the Sharing Economy is a pivotal reference source for the latest scholarly research on
knowledge and skills essential to entrepreneurs for new business start-ups in the globalized and digital age. Featuring
extensive coverage on a broad range of topics such as branding, social capital, and e-commerce, this publication is
ideally designed for professionals, researchers, and academicians seeking current research on developing the right
mindset, culture, and behaviors for business success in the digital age.
A new venture or business always stands on the precarious ground of unpredictable challenges wherein it is constantly
subjected to pressures from competition and the ever changing dynamics of the market. In this scenario, a venture can
only be successful, if it is guided by an entrepreneur who measures situations insightfully and calculates the risks before
taking a plunge. Entrepreneurship: Creating and Leading an Entrepreneurial Organization is about creating, managing,
and leading an entrepreneurial organization. The contents would help in inculcating an entrepreneurial mindset,
developing entrepreneurial skills, and equipping the reader with the basic knowledge and skills for launching and
managing the growth of a venture. The teaching/learning of entrepreneurship require greater focus on experiential
learning. Therefore, the book extensively emphasizes on experiential learning and a hands-on approach - 'learning by
doing'. Book has cited a number of examples and given cases and exercises from Indian as also global contexts to make
entrepreneurship learning an enjoyable experience.
Toward Entrepreneurial Community Development is about developing entrepreneurial communities, and goes beyond
theories of the firm to demonstrate how local and regional society contributes in important ways to the vitality of
entrepreneurs. The literature is rich with insights about leadership and culture within SMEs, and the behaviours and
attitudes of their founders, founding teams, and managers. Since most of the attention in the entrepreneurship literature
is focused on firms, we wish to explore everyone else: The social environment surrounding the entrepreneur, and how
leadership and culture outside the firm can have pervasive effects on the business. This book reaches across disciplinary
boundaries, integrating and advancing knowledge on entrepreneurial community development. The book identifies
actionable leadership strategies that can be used by literally anyone to help make a community or region a more
culturally-supportive, interactive home for entrepreneurial minds. We draw from original research to compare high and
low entrepreneurship communities, and present an emergent picture of how community-level actors can (or fail to) work
together to support entrepreneurship in places that are culturally distant from the Silicon Valley (i.e., most places).
Toward Entrepreneurial Community Development then offers techniques for entrepreneurial community leadership,
including how to build lasting alliances, create an image, and harness the local culture for entrepreneurial advantage. The
result is a book that provides the reader with the latest advancements and techniques in entrepreneurship development
in a straight-forward, readable format. No matter the reader, Toward Entrepreneurial Community Development
demonstrates how anyone, in any position, can lead a local entrepreneurship movement starting anywhere, anytime.
Growth is a clear goal for ambitious entrepreneurs and leaders. It's often a short hand for business - and wider economic
- success. But it's not without its pitfalls and challenges, and planning for, and managing, a growing business needs
careful thought. Take, for example, the start-up facing for the first time the need to balance flexibility with more structure.
Or a larger business tackling a range of divisions evolving at different speeds. Or an inspirational owner-founder
confronting the need to step back and let other take the business forward. These are the kinds of challenges that
Growing a Business tackles head-on. Drawing on a wide range of models and research and using case studies from
across the business world, it offers practical advice and guidance on a whole range of topics, including: the different
types and stages of growth; predicting the problems presented by growth; identifying growth triggers and barriers; the
implications of growth: financially, culturally and for the people involved in the business. Growing a Business is required
reading for owners and managers looking to understand a foster growth in their businesses.
Bringing much needed clarity and definition to the term 'minority entrepreneur,' this authoritative and timely handbook
explores the distinctive challenges that minority communities face when founding and managing new ventures. The
handbook is inclusive of any community who might be considered disadvantaged or under-represented in terms of
entrepreneurial activity and included are women, youths, seniors, disabled, immigrants, Indigenous peoples, LBGTQ+, exoffenders, Roma, refugees and many others. Chapters highlight the idiosyncratic nature of the many communities
examined before offering frameworks and models that draw together the various findings. With a cast of international
contributors, this scholarly handbook discusses the surrounding literature of minority entrepreneurship and takes an allencompassing approach to its interpretation. It also addresses the sorely under-researched area of entrepreneurial
behaviour among minorities and disadvantaged groups. This is particularly important for policymakers tasked with
designing and delivering initiatives that are appropriate for the needs of these communities. Ultimately this handbook
contributes to existing knowledge by: • providing a current understanding of the literature for each of the communities; •
investigating the uniqueness of the entrepreneurial behaviour within the communities; • offering new frameworks/models
from which future researchers can build new knowledge. The handbook provides a comprehensive account of an
important and fast emerging field of entrepreneurship, and is an invaluable resource for students, researchers and
policymakers.
With the need for sustainability, a focus on developing an economic system that aims at minimizing waste, commonly
referred to as the circular economy, is emerging. Circular economy and studies related to it have gained worldwide
attention, as it seems to be an effective alternative economic system. Naturally, the circular economy will impact
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enterprises and will shift how entrepreneurship development and entrepreneurial opportunities are perceived, developed,
and resourced. The Handbook of Research on Entrepreneurship Development and Opportunities in Circular Economy is
a collection of pioneering research that advances the understanding of entrepreneurship development, identifies the
opportunities, and manages the entrepreneurship development, policies, and programs in order to further a circular
economy. In addition to entrepreneurship development and entrepreneurial opportunities, the book will cover and discuss
a number of other factors necessary for a successful transformation, such as entrepreneurship and innovation,
entrepreneurship and change, and entrepreneurship education. While highlighting topics including consumer
consumption, knowledge management, and linear economics, this book is ideally designed for entrepreneurs, small
business owners, managers, consultants, organization development specialists, policymakers, researchers, industry
experts, academicians, and students.
New Venture CreationEntrepreneurship for the 21st CenturyMcGraw-Hill
This informative set analyzes the dynamics involved with creating, growing, and managing small businesses amid
different geographic, institutional, and political environments. • Reveals insights into the internal and external constraints
facing small firms • Explores the effectiveness of a variety of strategies used by small business owners • Offers a
window into the dramatic influence small business has on the economy • Contains contributions from the leading
scholars in the field
ENTREPRENEURIAL FINANCE, 6e, guides readers through a complete life cycle of the firm as it introduces the theories,
knowledge, and corporate finance tools and techniques an entrepreneur needs to start, build, and eventually harvest a successful
venture. With a strong emphasis on sound financial management practices, it explains how to secure financing, use business cash
flow models, and strategically position the early-stage company. It also covers how to effectively interact with financial institutions
and regulatory agencies that can affect venture growth and enable liquidity for investors. In-depth capstone cases, mini-cases, and
examples vividly illustrate such key concepts as venture capital funds, institutional investors, strategic alliances, the role of
business angels, licensing agreements, exit strategies, and much more. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Turn your great idea into BIG PROFITS with a powerful, persuasive business plan! With any endeavor, good planning is the key to
good results—especially in the launch of a new business or product. Business Plans That Work gives you an easy-to-follow
template for conceptualizing, writing, focusing, and revising a business plan that converts your business idea into financial profit. A
virtual blueprint for entrepreneurial success, this new edition of the popular entrepreneur’s guide provides all the tools you need to
communicate the value of your idea to investors and attract key talent, and create a plan you can turn to throughout the entire
process of starting and running a business. You’ll learn how to: Determine what to include in each plan, why, and for whom
Secure the capital you need to get the project off the ground Assess opportunities and risks involved in your project Avoid common
pitfalls that cost money, time, and effort With Business Plans That Work, you have everything you need to create winning
strategies for development, sales, marketing, operations, distribution, and everything else successful ventures are founded on.
In the context of the changing nature of universities, this book discusses the progression of enterprise and entrepreneurship
education, and conceptualises ‘best practice’ with the aim of enhancing teaching and support for entrepreneurs. Including an
overview of entrepreneurship, teaching entrepreneurship, enterprising universities and industrial ecosystems, the author also
discusses stakeholder theory and analysis, concluding with a perspective on effective and enterprising learning spaces. An
insightful read for researchers, educators and policy-makers, this comprehensive overview provides up-to-date literature and case
studies to describe the need for entrepreneurship education, its growth, the influence of key institutional stakeholders, and the
future of programme delivery and assessment.
This book gives a broad idea about the importance of such enterprises which are feasible for farm women. Techniques of
Mushroom production, Layer production and Value addition of fruits and vegetables were the enterprises covered in detail in this
book. This book will serve as a valuable reference material for upcoming entrepreneurs, field functionaries of women development
programmes, food processing industries, NGOs, public and private sector training centers, graduates and agricultural other related
enterprises.
The digital economy is a driver of change, innovation, and competitiveness for international businesses and organizations.
Because of this, it is important to highlight emergent and innovative aspects of marketing strategies and entrepreneurial
approaches to overcome the challenges of the digital world. The Handbook of Research on Entrepreneurship and Marketing for
Global Reach in the Digital Economy provides innovative insights into the key developments and new trends associated with
online challenges and opportunities. The content within this publication represents research encompassing corporate social
responsibility, economic policy, and female entrepreneurship, and it is a vital reference source for policymakers, managers,
entrepreneurs, graduate-level business students, researchers, and academicians seeking coverage on topics centered on
conceptual, technological, and design issues related to digital developments in the economy.
This new 7th Edition of New Venture Creation: Entrepreneurship for the 21st Century, is the most heavily revised edition since its
existence, yet it still maintains the market defining "Timmons Model of the Entrepreneurial Process." As always, Timmons &
Spinelli cover the process of getting a new venture started, growing the venture, and successfully harvesting it. Through text, case
studies, and hands-on exercises, this how-to text guides students in discovering the concepts of entrepreneurship and the
competencies, skills, tools, and experience to equip students to successfully launch a new venture and recognize entrepreneurial
opportunities.
The proliferation of entrepreneurship, technological and business innovations, emerging social trends and lifestyles, employment
patterns, and other developments in the global context involve creative destruction that transcends geographic and political
boundaries and economic sectors and industries. This creates a need for an interdisciplinary exploration of disruptive
technologies, their impacts, and their implications for various stakeholders widely ranging from government agencies to major
corporations to consumer groups and individuals. Disruptive Technology: Concepts, Methodologies, Tools, and Applications is a
vital reference source that examines innovation, imitation, and creative destruction as critical factors and agents of socio-economic
growth and progress in the context of emerging challenges and opportunities for business development and strategic advantage.
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Highlighting a range of topics such as IT innovation, business strategy, and sustainability, this multi-volume book is ideally
designed for entrepreneurs, business executives, business professionals, academicians, and researchers interested in strategic
decision making using innovations and competitiveness.
This third edition prepares entrepreneurs for the rewards and pitfalls of this career choice. It explores a new theme on how to
effectively manage a start-up company. Focus on Real Entrepreneurs sections highlight how entrepreneurs position their
companies to meet the various marketing, financial, and technological challenges. Management Track sections present key
management issues while following the development of a real company. Entrepreneurs will also find real situations and examples
on which they can practice the broad range of skills required to start and build a company in today's complex world.
The COVID-19 pandemic has affected every aspect of the modern world, and its impact is felt by all. The pandemic particularly has had a
large impact on businesses as they were forced to close, supply chains were disrupted, and new health and safety precautions were adopted.
As such, many businesses, especially small businesses, were faced with losses they could not afford. Governments and stakeholders across
the world have thus needed to formulate various strategies and interventions to mitigate the negative consequences of the COVID-19
pandemic, particularly as they relate to small- and medium-sized enterprises (SMEs). The Handbook of Research on Strategies and
Interventions to Mitigate COVID-19 Impact on SMEs is a comprehensive reference source that encapsulates the overall effect of COVID-19
on SMEs and a variety of strategies to overcome the negative effects and create more sustainable policies and organizations moving forward.
The book offers a thorough overview of interventions and tactics to help organizations, entrepreneurs, and institutions of higher learning
overcome the negative impact of COVID-19 while preparing policies for a more effective post-pandemic world. Covering topics that include
sustainable practices for development, interventions to lessen the impact of COVID-19, and psychological resilience for SME employees, this
book is Ideal for entrepreneurs, managers, executives, small businesses, family firms, academicians, scholar-practitioners, policymakers,
researchers, and students.
From Heidi Neck, one of the most influential thinkers in entrepreneurship education today, Chris Neck, an award-winning professor, and
Emma Murray, business consultant and author, comes this ground-breaking new text. Entrepreneurship: The Practice and Mindset catapults
students beyond the classroom by helping them develop an entrepreneurial mindset so they can create opportunities and take action in
uncertain environments. Based on the world-renowned Babson Entrepreneurship program, this new text emphasizes practice and learning
through action. Students learn entrepreneurship by taking small actions and interacting with stakeholders in order to get feedback,
experiment, and move ideas forward. Students walk away from this text with the entrepreneurial mindset, skillset, and toolset that can be
applied to startups as well as organizations of all kinds. Whether your students have backgrounds in business, liberal arts, engineering, or the
sciences, this text will take them on a transformative journey.
How to make realistic financial projections, develop effective marketing strategies and refine your overall business goals.
A totally updated and revised new edition of the most comprehensive, reliable guide to modern entrepreneurship For years, the Portable MBA
series has tracked the core curriculum of leading business schools to teach you everything you need to know about business-without the cost
of earning a traditional MBA degree. The Portable MBA in Entrepreneurship covers all the ins and outs of entrepreneurship, using real-life
examples and handy tools to deliver clear, honest, practical advice on starting a successful business. If you're planning to start your own
business, you'd best start with the facts. This reliable, information-packed resource shows you how to identify good business opportunities,
create a business plan, do financial projections, find financing, and manage taxes. Other topics include marketing, selling, legal issues,
intellectual property, franchising, starting a social enterprise, and selling your business. Completely updated with new examples, new topics,
and full coverage of topical issues in entrepreneurship Includes customizable, downloadable forms for launching your own business Comes
with Portable MBA Online, a new web site that gives readers access to forms, study guides, videos, presentations, and other resources
Teaches you virtually everything you'd learn on entrepreneurship in today's best business schools Whether you're thinking of starting your
own business or you already have and just need to brush up on entrepreneurial basics, this is the only guide you need.
Continuous improvements in business environments and available resources have allowed more opportunities for people to pursue new
ventures. This not only leads to higher success in new businesses, but it enhances the overall state of the global market. Entrepreneurship:
Concepts, Methodologies, Tools, and Applications provides a comprehensive examination on the latest innovations and techniques to
becoming a successful and sustainable entrepreneur. Including research-based studies on knowledge production, social entrepreneurship,
and distribution, this multi-volume publication is an ideal source for practitioners, academicians, researchers and upper-level students
interested in learning about entrepreneurship and seeking emerging perspectives on optimizing and enhancing entrepreneurial pursuits.
The majority of new businesses don’t survive their first year. Launching Successful Ventures teaches students the nuts and bolts of creating
new ventures while helping them avoid the common pitfalls that often lead to failure. Entrepreneurial exercises, case studies, step-by-step
guidelines, and in-depth coverage of important financial topics such as managing cash flow, equity capital, and debt and investment capital
are designed to help students build sustainable, lucrative ventures. Authored by successful serial entrepreneurs and award-winning
researchers Michael Fountain and Tom Zimmerer, this new text provides a concise, practical guide for students seeking to develop highgrowth ventures.
This open access book explores the global challenges and experiences related to digital entrepreneurial activities, using carefully selected
examples from leading companies and economies that shape world business today and tomorrow. Digital entrepreneurship and the
companies steering it have an enormous global impact; they promise to transform the business world and change the way we communicate
with each other. These companies use digitalization and artificial intelligence to enhance the quality of decisions and augment their business
and customer operations. This book demonstrates how cloud services are continuing to evolve; how cryptocurrencies are traded in the
banking industry; how platforms are created to commercialize business, and how, taken together, these developments provide new
opportunities in the digitalized era. Further, it discusses a wide range of digital factors changing the way businesses operate, including
artificial intelligence, chatbots, voice search, augmented and virtual reality, as well as cyber threats and data privacy management.
“Digitalization mirrors the Industrial Revolution’s impact. This book provides a complement of perspectives on the opportunities emanating
from such a deep seated change in our economy. It is a comprehensive collection of thought leadership mapped into a very useful
framework. Scholars, digital entrepreneurs and practitioners will benefit from this timely work.” Gina O’Connor, Professor of Innovation
Management at Babson College, USA “This book defines and delineates the requirements for companies to enable their businesses to
succeed in a post-COVID19 world. This book deftly examines how to accomplish and achieve digital entrepreneurship by leveraging cloud
computing, AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes beyond theory and provides
practical examples.” Charlie Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book provides digital entrepreneurs useful
guidance identifying, validating and building their venture. The international authors developed new perspectives on digital entrepreneurship
that can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member of the World Economic Forum Digital Leaders Board
and bestselling author of FightBack, Germany
Collated by Scott Moeller of Cass Business School, this collection brings together the informative articles a budding finance practitioner
needs to operate effectively in today's corporate environment. Bringing together core finance knowledge and cutting-edge research topics in
an engaging and effective way, this text is the ideal companion for all practitioners and students of finance. You will find insights into the
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practical applications of theory in key areas such as balance sheets and cash flow, financial regulation and compliance, funding and
investment, governance and ethics, mergers and acquisitions, and operations and performance. Contributors to this collection include some
of the leading experts in their respective fields: Aswath Damodaran, Harold Bierman, Jr, Andreas Jobst, Frank J. Fabozzi, Ian Bremmer,
Javier Estrada, Marc J. Epstein, Henrik Cronqvist, Daud Vicary Abdullah, Meziane Lasfer, Dean Karlan, Norman Marks, Seth Armitage, and
many others. In this collection you will discover: * Over 80 best-practice articles, providing the best guidance on issues ranging from risk
management and capital structure optimization through to market responses to M&A transactions and general corporate governance * Over
65 checklists forming step-by-step guides to essential tasks, from hedging interest rates to calculating your total economic capital * 55
carefully selected calculations and ratios to monitor firms' financial health * A fully featured business and finance dictionary with over 5,000
definitions

Ethics, entrepreneurship, and governance are very essential and crucial for the sustainable development of institutions of higher
education, especially in the face of moral ambiguity or ethical lapses that could occur. As such, it is vital to explore how to facilitate
the effective and efficient development of higher education institutions to put into practice ethical behaviors and entrepreneurial
values for the progressive future of society. The Handbook of Research on Ethics, Entrepreneurship, and Governance in Higher
Education is a pivotal reference source that provides vital research on the application of ethics, entrepreneurship, and governance
in higher education institutions. Featuring coverage topics such academic misconduct, ethical leadership, and student values, this
publication is ideally designed for educational administrators, professors, academicians, researchers, and graduate-level students
seeking current research on the impact of globalization on the ethics and governance in higher education through various policy
decisions and practices.
Entrepreneurial Finance: Strategy, Valuation, and Deal Structure applies the theory and methods of finance and economics to the
rapidly evolving field of entrepreneurial finance. This approach reveals how entrepreneurs, venture capitalists, and outside
investors can rely on academic foundations as a framework to guide decision making. Unlike other texts, this book prepares
readers for a wide variety of situations and problems that stakeholders might confront in an entrepreneurial venture. Readers will
find a unique and direct focus on value creation as the objective of each strategic and financial choice that an entrepreneur or
investor makes. The authors specifically address the influences of risk and uncertainty on new venture success, devoting
substantial attention to methods of financial modeling and contract design. Finally, the authors provide a comprehensive survey of
approaches to new venture valuation, with an emphasis on applications. The book appeals to a wide range of teaching and
learning preferences. To help bring the book to life, simulation exercises appear throughout the text. For those who favor the case
method, the authors provide a series of interactive cases that correspond with the book chapters, as well as suggestions for
published cases. Finally, the book is organized to complement the development of a business plan for those who wish to create
one as they read along. Entrepreneurial Finance is most effectively used in conjunction with a companion website,
http://www.sup.org/entrepreneurialfinance. On this site, Venture.Sim simulation software, spreadsheets, templates, simulation
applications, interactive cases, and tutorials are available for download. For those teaching from the book, the authors also provide
an invaluable suite of instructor's resources.
Responding to what they see as an "entrepreneurial black hole" in the church today, Richard Goossen and R. Paul Stevens
present a theologically robust vision of Christian entrepreneurship that seeks to enfranchise a strategic class of parishioners on
behalf of their congregations.
The small business is an often underestimated asset of both the modern economy and the commercial workforce. Those
employed by small businesses make up a large percentage of both the U.S. and Canadian populations, and with the internet and
other technologies connecting us like never before, the opportunity is present for even the smallest company to reach a global
scale. Strategic Utilization of Information Systems in Small Business explores the possibilities not just in expanding a business, but
in assisting a business in meeting its full potential, no matter its size. Including a variety of perspectives on what it means to be a
small business and how to bring that business to maturity, this book is an essential reference source for small business owners,
managers, and employees, as well as students, researchers, and aspiring entrepreneurs. This publication features chapters on the
different aspects of management processes, e-commerce, and e-businesses, including the characteristics of a smart entrepreneur,
success vs. failure, longevity, technology adoption, the types of different information systems and how to implement them, data
and decision making, theories for investigating small businesses, business strategy, and competitive advantage.
This textbook focuses on the management challenges of founding a new venture and managing its rapid growth as the firm
evolves. It covers crucial management areas in the entrepreneurship context such as entrepreneurial finance, marketing, and
human resource management. Also, more hands-on management topics like writing a business plan and choosing a legal form for
a venture are covered. A key chapter of the book is dedicated to leadership challenges in managing rapidly growing young firms
located in new industries and technology areas. The book is written from a Continental European perspective to cater for its
European target audience in entrepreneurship courses to be held in English.
New Venture Creation: Entrepreneurship for the 21st Century is about the actual process of getting a new venture started, growing
the venture, successfully harvesting it, and starting again. It continues to be the product of experience and considerable research
in the field--rooted in real-world application and refined in the classroom. The design and flow of the book are aimed at creating
knowledge, skills, and awareness. In a pragmatic way--through text, case studies and hands-on exercises--students are drawn in
to discover critical aspects of entrepreneurship, and what levels of competencies, know-how, experience, attitudes, resources and
networks are required to pursue different entrepreneurial opportunities. The Eighth edition includes new cases and exercises,
updated Web sites, and new text material to capture the current financial, economic, technological, and globally competitive
environment of this first decade of the new century.
THE ENTREPRENEURIAL MIND, Jeffry A. Timmons, Harvard Business School "A well-written & practical book designed to aid
persons contemplating an entrepreneurial venture. Timmons, a specialist in entrepreneurship, has done an excellent job covering
the field. Starting with a broad overview of what entrepreneurship is, he concludes with an assessment aimed at summing up the
strengths & weaknesses of a new enterprise in advance. In between, he provides sound advice on necessary managerial skills;
how to form, build, & reward a new venture team; planning & goal-setting; & the pros & cons of family businesses. Particular
attention is also given to the need for ethical standards. Recommended." -- Library Journal. "A close look at the psychology of the
entrepreneur & how that type of personality reacts with people & the world at large. Timmons does a good job of exploding myths
& misconceptions, offering a wealth of insight into success, failure, & the hard work it takes to succeed in starting up a business or
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taking over the reins of an established or family-owned enterprise. The pitfalls of entrepreneurial life are analyzed, but more
importantly, the positive attributes of the entrepreneur are emphasized. Numerous real-life case studies supplement the coverage."
-- Booklist.
Marketing for Entrepreneurs, 2nd Edition provides insights, strategies, and tips on how to apply entrepreneurial marketing
concepts to increase the chances of venture success. The text focuses on how marketing can be used to find, evaluate, and
exploit the right venture opportunity. It then walks students and professionals through the various phases and steps of the
marketing process, highlighting specifically what is unique to and effective for entrepreneurial pursuits. Key Features Practical
Application: Each chapter is written to allow readers to readily apply the concepts to their individual ventures. Unique Focus: The
author looks beyond the "4Ps" to address forces in the external marketing environment. Comprehensive Coverage: This book
provides everything aspiring entrepreneurs need to know about leveraging marketing in the development and promotion of new
products and services, including opportunity assessment, research, understanding customers and competitors, branding, pricing,
and creating a market plan. Pedagogical Highlights Entrepreneurial Marketing Spotlights illustrate how successful entrepreneurs
use contemporary marketing techniques, providing real-life examples for readers. Entrepreneurial Exercises encourage readers to
apply what they have learned, promoting deeper understanding and retention. Key Takeaways summarize material covered in the
chapter, allowing students time to review before advancing in the text
Companies and destinations in the tourism sector are confronted with increasing managerial challenges and have to deal with a competitive,
turbulent, and fast-changing environment. The understanding that both tourism companies and destinations endowed with the best assets
(natural and cultural) cannot survive the escalating international competition without good managerial practices, has provided significant
momentum for the development of the disciplinary field of tourism management in the last three decades. This volume recognizes the
relevance of travel, tourism, and tourism activities as major economic drivers in the contemporary global economy, with a specific focus on
performance, strategies, and sustainability. It is the collective intellectual effort of a number of international scholars, who cultivate original
research on tourism management from a variety of theoretical perspectives. Together, they outline the importance for tourism companies and
destinations to achieve and maintain a sustained competitive advantage by embracing sustainability and a Triple Bottom Line (TBL) approach
to performance.
Timely, practical, comprehensive manual for financing entrepreneurial ventures, with a strong European perspective.
Information is considered essential in every business model. Effective usage of this information to direct goals and drive missions can lead to
successful enterprises. Knowledge Integration Strategies for Entrepreneurship and Sustainability is a critical reference source that expounds
upon the critical methods in which new information is integrated into existing models for starting new companies and the ways in which these
models interact and affect each other. Featuring coverage on a broad range of topics, such as tacit knowledge utilization, knowledge
retention in small and medium-sized enterprises (SMEs), and knowledge dynamics in supply chain management, this book is geared toward
academicians, researchers, and students seeking current research on the effect of information management in the interdisciplinary world of
business creation as well as enterprise stability and longevity.
The new edition of this market-leading textbook provides a holistic introduction to the academic study of entrepreneurship and offers practical
guidance for prospective entrepreneurs. Adopting a life-cycle view of a business from start-up to maturity, it explores the many stages and
forms of entrepreneurship. With an international outlook and expert synthesis of both theoretical foundations and lessons from real-life
business practice, the book offers a complete course guide, fostering entrepreneurial talent, thinking and skills. The author's engaging style
and unrivalled expertise drawn from a long-ranging career (as an academic, accountant and entrepreneur) make the book accessible and
authoritative. This is an ideal textbook for those studying Entrepreneurship or Small Business on undergraduate business or management
degree courses, as well as on MBA programmes. It will also appeal to those looking to launch their own businesses. New to this Edition: Updated international case studies from entrepreneurs and small businesses, ranging from Oman to Australia - First-hand, detailed stories
from real-life entrepreneurs in brand new video interviews integrated throughout the text - Increased and integrated coverage of social and
civic enterprise and hot topics such as effectuation and lean entrepreneurship
Supporting employee entrepreneurship is among major challenges contemporary organizations face. Many facets of corporate
entrepreneurship are investigated, and the body of knowledge in the field is growing rapidly; nevertheless, there are still knowledge and
research gaps to be filled. Notably, while there are studies linking HRM with corporate entrepreneurship, studies on connections between
CSR-oriented practices and corporate/employee entrepreneurship are to be developed. The main goal of this book is to explain relationships
between corporate volunteering and employee entrepreneurship in organisations. The book combines two extremely vivid fields of research:
entrepreneurship and corporate social responsibility. Based on their own research, the authors present how participation in corporate
volunteering, as one of the CSR practices in organisations, leads to strengthening employee entrepreneurial behaviour. The book offers a
framework showing the role of CSR practices in shaping entrepreneurial and innovative employees’ behaviour. This book is aimed mainly at
postgraduates, researchers and academics in the fields of entrepreneurship and corporate volunteering. As it touches vital fields of
managerial education and management, it will also be of interest to master level students at universities or business schools as well as
business practitioners.
The promotion of entrepreneurship in higher education appears in the political spectrum as a new economic policy arena. In this field policy
blanks and new kinds of problems need to be addressed. Scholars agree that many of the current structures and models in higher education
do not fit the necessary requirements for the development of entrepreneurship training. New perspectives in this field can be gained through
an analysis of the feasibility of a policy transfer of the German EXIST-II-Program to Mexico. This program was developed to address the
entrepreneurial potential within higher educational institutions through the coordination of entrepreneurial efforts carried out by regional,
national and supranational actors. An empirical analysis of the objectives, regulations, actors and governance, personnel (staff), financial
resources, beneficiaries and output of the program as well as a comparative study of Germany versus Mexico in this book demonstrates
under what conditions the transfer of know-how from Germany, specifically from the EXIST-II-Program to universities in Mexico could be
implemented. The research offers alternatives to improve the current ongoing initiatives in Mexico.
Introduces the terms, theories and practices in the fields of entrepreneurship and enterprise to look deeper into this phenomena. It covers the
origins and development of entrepreneurialism, and addresses the drivers, barriers and evolution into new areas of business and economic
activity.
Whether you work for an established company and want to trailblaze new products (intrapreneurship), or want to establish your own new
venture (entrepreneurship), The Guide to Entrepreneurship: How to Create Wealth for Your Company and Stakeholders supplies invaluable
guidance along with concrete action plans. In contrast to academic publications th
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