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UPDATED FOR 2020. LEARN TO MASTER FACEBOOK ADVERTISING. -
Reach 2.3 billion potential customers instantly on Facebook, Instagram &
Messenger. - Easy step-by-step instructions for creating Facebook ads. -
Discover insider tips and tricks to improve your ROI. Brian Meert is the CEO of
AdvertiseMint, the leading advertising agency specializing in Facebook
advertising. This book brings a fast paced and simple learning approach to digital
marketers looking to learn more about social advertising. Whether you're new to
Facebook ads or an expert at digital marketing and and paid social, you'll
discover how to select the correct objective, target your perfect audience and
create ads that make a connection with your audience. The Complete Guide to
Facebook Advertising covers such topics as: - How to set up your Business
Manager, Facebook and Instagram accounts. - How to create your ad campaigns
on Ads Manager- How to create different ad formats such as Instant Experience
and Dynamic Product Ads- How to create marketing funnels, the hight target
audience and successful ad creatives. - How to read Facebook reports and
choose the right bidding type. REAL BOOK REVIEWS"This is the book to get,
folks. Not only does it dive deep into how Facebook advertising works, it also
breaks down all the targeting and analytics in very easy-to-follow format. There's
so much useful information that is easy to understand." - Duc, California"It's
simple enough even for the most social media challenged to start with and
detailed enough for an expert to learn from. Whatever your level of experience,
this book will absolutely have what you need." - Sergio, Florida"This book is
invaluable to anyone who wants to start Facebook advertising at any level. It can
bring someone who's never run a Facebook ad to pro status. I found this book
incredibly enlightening." - Mackenzie, New York"This complete guide to
Facebook advertising is just that - absolutely complete. It walks novices like
myself through every step so clearly. Even experienced people will find
information they didn't know." - Mary, California
Advertise Your Business Today with Tomorrow’s Strategies If you run a small
business, then Facebook is your new best friend. Facebook can help you find
new customers, promote brand loyalty, and turn awareness into sales. But the
internet changes quickly. To take advantage of everything Facebook has to offer,
you’ll need the newest tools and the most reliable techniques. That’s why Arnel
Leyva and Natalie Law created Facebook Marketing for Small Business.
Facebook Marketing for Small Business is your concise guide to the Facebook
marketing strategies that are working for today’s biggest and most successful
companies. Leyva and Law will show you how to apply sophisticated marketing
techniques to your own small business—and how to profit from them. With: • Step-
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by-step instructions and full-color screenshots • Handy guide to optimize your
Facebook business page • Tools for creating Facebook ads and tracking your
results • Real-life examples of Facebook marketing success stories • Pro tips for
using Instagram, Twitter, promotions, sweepstakes, and e-commerce Facebook
Marketing for Small Business gives you everything you need to improve your
online marketing today.
A comprehensive volume that offers the most current thinking on the practice and
theory of engagement With contributions from an international panel of leaders
representing diverse academic and professional fields The Handbook of
Communication Engagement brings together in one volume writings on both the
theory and practice of engagement in today’s organizations and societies. The
expert contributors explore the philosophical, theoretical, and applied concepts of
communication engagement as it pertains to building interaction and connections
in a globalized, networked society. The Handbook of Communication
Engagement is comprehensive in scope with case studies of engagement from
various disciplines including public relations, marketing, advertising, employee
relations, education, public diplomacy, and politics. The authors advance the
current thinking in engagement theory, strategy, and practice and provide a
review of foundational and emerging research in engagement topics. The
Handbook of Communication Engagement is an important text that: Provides an
overview of the foundations and philosophies of engagement Identifies the
contexts of engagement relating to specific areas across government and
corporations, including CSR, consumer, activism, diplomacy, digital, and social
impact Includes examples of contemporary engagement practice Presents
applications of engagement and technology Offers insights on the future
directions of engagement The Handbook of Communication Engagement offers
an essential reference for advanced undergraduate, graduate students,
practitioners and scholars from communication, media, advertising, public
relations, public policy, and public diplomacy areas. The volume contains a
compendium of the writings on the most recent advances on the theory and
practice of engagement. Winner of the 2018 PRIDE Award for Innovation,
Development, and Educational Achievement from the Public Relations Division of
the National Communication Association.
Stripping away the hype, this book describes how, when, and why media
violence can influence children of different ages, giving parents and teachers the
power to maximize the media's benefits and minimize its harm. • Includes the
newest research on topics of particular concern today, including cyber-bullying,
video games, song lyrics, and brain development • Covers all major media,
including television, movies, music, video games, and the Internet • Describes
the psychological processes through which media violence influences attitudes,
emotions, and behaviors • Provides the context necessary to understand why
media violence does not affect everyone the same way • Discusses how media
violence intersects with public policy, identifies the problems with the existing
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rating systems, and suggests strategies to improve the situation and foster
children's healthy development
The First How-To Strategy Guide to Transmedia Storytelling “Phillips’s book is a
powerful tool for anyone who wants to make a career for him- or herself within
the world of transmedia. Through her guidance, the reader is able to understand
the fundamentals of transmedia and the power it can have when used with a
compelling and strong story." —David Gale, Executive Vice President, MTV Cross
Media “Transmedia storytelling is a bold and exciting new arena for creativity and
innovation. . . . Andrea Phillips provides a compelling, thoughtful, and clear guide
to a next generation of creators in this medium. She demystifies the process and
proves that you, too, can push the envelope and be part of the future of
storytelling.” —Michelle Satter, Founding Director, Sundance Institute Feature
Film Program “An excellent and fair-minded primer and survey of the
underpinnings and fast-evolving techniques behind multiplatform narrative.
Andrea Phillips is one of a small handful of writers capable of both practicing and
clearly conveying the principles of transmedia storytelling. Highly recommended!”
—Jeff Gomez, CEO, Starlight Runner Entertainment “A no-nonsense guide for the
fun-filled and strangely awesome world of transmedia storytelling.” —C. C.
Chapman, coauthor of Content Rules and Amazing Things Will Happen Includes
Q&A sessions with the world’s leading experts in transmedia storytelling About
the Book: What is transmedia storytelling and what can it do for you? It’s the
buzzword for a new generation—a revolutionary technique for telling stories
across multiple media platforms and formats—and it’s rapidly becoming the go-to
strategy for a wide variety of businesses. If you work in marketing, entertaining,
or advertising, transmedia storytelling is a must-have tool for pulling people into
your world. Why do you need A Creator’s Guide to Transmedia Storytelling? If
you want to attract, engage, and captivate your audience, you need this book.
Written by an award-winning transmedia creator and renowned games designer,
this book shows you how to utilize the same marketing tools used by heavy-
hitters such as HBO, Disney, Ford, and Sony Pictures—at a fraction of the cost.
You’ll learn how to: Choose the right platforms for your story Decide whether to
DIY or outsource work Find and keep a strong core production team Make your
audience a character in your story Get the funding you need—and even make a
profit Forge your own successful transmedia career With these proven media-
ready strategies, you’ll learn how to generate must-read content, must-see
videos, and must-visit websites that will only grow bigger as viewers respond,
contribute, and spread the word. You’ll create major buzz with structures such as
alternate reality games and fictional character sites—or even “old-fashioned”
platforms such as email and phone calls. The more you connect to your audience
and the more you get them involved in the storytelling process, the more
successful you will be. This isn’t the future. This is now. This is how you tell your
story, touch your audience, and take your game to the next level—through
transmedia storytelling.
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Out there somewhere is a buyer looking to buy a business like yours. So if you're
ready to sell, make sure you protect your interests and maximize your profit with
this all-in-one guide.
The Millennial Manual equips leaders to increase productivity, improve retention,
and accelerate the development of their Millennial workforce. It is the culmination
of five years of research, hundreds of companies and thousands of leaders
sharing their best practices for managing and working with Millennials.Since
Millennials became a majority of the labor force, leaders have found themselves
ill-equipped to successfully manage, develop, and engage this unprecedented
generation. As a result, Millennials are the most disengaged and least loyal
generation at work contributing to annual costs of $500 billion in lost productivity
and $30.5 billion in Millennial turnover.In this book, you will learn:How-To Instill
Work Ethic into Millennials.How-To Eliminate Entitlement in a Millennial
Workforce.How-To Structure and Deliver Training that Transforms
Millennials.How-To Cure (or Curb) Millennials' Career Impatience and Job
Hopping.How-To Avoid the Top 2 Reasons Millennials Leave Companies.How-
To Attract Millennials with the Right Company Perks.How-To Get Millennials to
Answer Your Phone Call.And 40 more proven and practical how-tos!The
Millennial Manual serves as a quick reference guide for solving (nearly) all of the
challenges managers face when leading Millennials.
The ultimate guide to branding and building your business in the era of the Social
Web—revised and updated with a Foreword by Ashton Kutcher Engage!
thoroughly examines the social media landscape and how to effectively use
social media to succeed in business—one network and one tool at a time. It leads
you through the detailed and specific steps required for conceptualizing,
implementing, managing, and measuring a social media program. The result is
the ability to increase visibility, build communities of loyal brand enthusiasts, and
increase profits. Covering everything you need to know about social media
marketing and the rise of the new social consumer, Engage! shows you how to
create effective strategies based on proven examples and earn buy-in from your
marketing teams. Even better, you'll learn how to measure success and ROI.
Introduces you to the psychology, behavior, and influence of the new social
consumer Shows how to define and measure the success of your social media
campaigns for the short and long term Features an inspiring Foreword by actor
Ashton Kutcher, who has more than 5 million followers on Twitter Revised
paperback edition brings the book completely up to date to stay ahead of the
lightning fast world of social media Today, no business can afford to ignore the
social media revolution. If you're not using social media to reach out to your
customers and the people who influence them, who is?
And just like that, everything changed . . . A global pandemic. Panic. Social distancing.
Working from home. In a heartbeat, we went from happy hours to virtual happy hours.
From conferences to virtual conferences. From selling to virtual selling. To remain
competitive, sales and business professionals were required to shift the way they
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engaged prospects and customers. Overnight, virtual selling became the new normal.
Now, it is here to stay. Virtual selling can be challenging. It's more difficult to make
human to human connections. It's natural to feel intimidated by technology and digital
tools. Few of us haven't felt the wave of insecurity the instant a video camera is pointed
in our direction. Yet, virtual selling is powerful because it allows you to engage more
prospects and customers, in less time, at a lower cost, while reducing the sales cycle.
Virtual Selling is the definitive guide to leveraging video-based technology and virtual
communication channels to engage prospects, advance pipeline opportunities, and seal
the deal. You'll learn a complete system for blending video, phone, text, live chat, social
media, and direct messaging into your sales process to increase productivity and
reduce sales cycles. Jeb Blount, one of the most celebrated sales trainers of our
generation, teaches you: How to leverage human psychology to gain more influence on
video calls The seven technical elements of impactful video sales calls The five human
elements of highly effective video sales calls How to overcome your fear of the camera
and always be video ready How to deliver engaging and impactful virtual demos and
presentations Powerful video messaging strategies for engaging hard to reach
stakeholders The Four-Step Video Prospecting Framework The Five-Step Telephone
Prospecting Framework The LDA Method for handling telephone prospecting objections
Advanced email prospecting strategies and frameworks How to leverage text
messaging for prospecting and down pipeline communication The law of familiarity and
how it takes the friction out of virtual selling The 5C's of Social Selling Why it is
imperative to become proficient with reactive and proactive chat Strategies for direct
messaging – the "Swiss Army Knife" of virtual selling How to leverage a blended
virtual/physical selling approach to close deals faster As you dive into these powerful
insights, and with each new chapter, you'll gain greater and greater confidence in your
ability to effectively engage prospects and customers through virtual communication
channels. And, with this newfound confidence, your success and income will soar.
Following in the footsteps of his blockbuster bestsellers People Buy You, Fanatical
Prospecting, Sales EQ, Objections, and Inked, Jeb Blount's Virtual Selling puts the
same strategies employed by his clients—a who's who of the world's most prestigious
organizations—right into your hands.
This project-based guide is a blueprint for service learning—from getting started to
assessing the experience—and integrates the K–12 Service-Learning Standards for
Quality Practice. It provides ideas for incorporating literacy into service learning and
suggestions for creating a culture of service. An award-winning treasury of activities,
ideas, annotated book recommendations, author interviews, and expert essays—all
presented within a curricular context and organized by theme. Digital Content contains
all of the planning and tracking forms from the book plus bonus service learning plans,
and more.
In early 2020, because of COVID-19, many colleges and schools around the world
closed, and many teachers, instructors, and faculty members had to learn how to teach
online in a hurry. This book takes a step back, and focuses on helping educators teach
effective live online sessions with Zoom. Dan Levy, a faculty member at Harvard
University, offers practical pedagogical advice for educators on questions such as:
-Why and how to use breakout rooms?-Should you use chat, and if so, how?-How do
you build community in a virtual classroom?The book is based on the author's own
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experience teaching in person and online at Harvard University, observations of several
colleagues teaching virtually, research-based principles of effective teaching and
learning, tips from the readers of the first edition of the book, and, perhaps just as
importantly, interviews with dozens of students who have had to adapt to online
learning. This second edition, updated for 2021, incorporates more innovative practices
from a wider range of instructors and includes teaching approaches that are made
possible by updates or new features that Zoom launched after the first edition was
published.
How does an engaged or newly married couple work as a team when dealing with
money?
A perfect guide for entrepreneurs Whether you just want an overview of the business
buying process or you're ready to acquire an existing business, you know you’ll need
to finance, negotiate and structure the deal and protect yourself from unpleasant
surprises. The Complete Guide to Buying a Business will give you everything you need
to know including more than two dozen crucial forms and legal documents to help you
do it. You’ll learn how to: find the right business analyze the seller's numbers make
sense of the tax issues avoid outstanding liens and liabilities prepare and sign a sales
agreement close the deal prevent the seller from competing against you work with
lawyers, accountants and brokers The 4th edition of The Complete Guide to Buying a
Business is completely updated to reflect the latest laws and tax information.
Revised and Updated, Featuring a New Case Study How do successful companies
create products people can’t put down? Why do some products capture widespread
attention while others flop? What makes us engage with certain products out of sheer
habit? Is there a pattern underlying how technologies hook us? Nir Eyal answers these
questions (and many more) by explaining the Hook Model—a four-step process
embedded into the products of many successful companies to subtly encourage
customer behavior. Through consecutive “hook cycles,” these products reach their
ultimate goal of bringing users back again and again without depending on costly
advertising or aggressive messaging. Hooked is based on Eyal’s years of research,
consulting, and practical experience. He wrote the book he wished had been available
to him as a start-up founder—not abstract theory, but a how-to guide for building better
products. Hooked is written for product managers, designers, marketers, start-up
founders, and anyone who seeks to understand how products influence our behavior.
Eyal provides readers with: • Practical insights to create user habits that stick. •
Actionable steps for building products people love. • Fascinating examples from the
iPhone to Twitter, Pinterest to the Bible App, and many other habit-forming products.
Engage!, Revised and UpdatedThe Complete Guide for Brands and Businesses to
Build, Cultivate, and Measure Success in the New WebJohn Wiley & Sons
All employees want themselves and their colleagues to be better engaged at work, but
most just can't get past the talking stage to actually developing an effective plan. This
book is a step-by-step "how-to" guide for those who develop and complete projects -
not just supervisors and continuous improvement professionals. Like instructions for
"assembly required" projects, this book takes you one step at a time into creating a
project that makes your work easier, better, and more satisfying. This book identifies
the benefits of--and strategies for--developing engaged employees who will implement
and sustain your Lean processes. You will learn and practice tools for creating and
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sustaining engagement and how to align your goals with your strategy, ensuring that
your desired future becomes a reality. In addition, after reading this book, you'll be able
to: Recognize barriers to building engaged teams and individuals, and then select
strategies for overcoming these hurdles. Practice communication and team relationship
skills that will help you to nurture long-term process improvements. Gain information
about key listening skills, as well as steps to enhance recognition systems.
The modern business landscape demands that organizations maintain an online
presence to network with their customers and investors. Therefore, understanding the
link between social media and e-business is an important first step in cultivating these
internet-based relationships. Organizations and Social Networking: Utilizing Social
Media to Engage Consumers provides a broad investigation into the use of social
technologies in business practices through theoretical research and practical
applications. This book explores the opportunities and challenges brought about by the
advent of various 21st century online business web tools and platforms, presenting
professionals and researchers in e-business, social marketing, online collaborative
communities, and social analytics with cutting-edge information and technological
developments to implement in their own enterprises. This book is part of the Advances
in Marketing, Customer Relationship Management, and E-Services series collection.
Reptiles and amphibians.
THE ULTIMATE TWITTER GUIDE There have been so many books written on Twitter.
Most of them focus on increasing followers, while some focus more on those that have
the resources to put a team and a large financial investment to do what is proposed.
This book stands on its own as a guide that does not only show you how to build your
own unique audience and network within your own niche, but how to engage that
audience with content that will match your abilities and conditions, so that you can
establish your own brand and style into the Twitter sphere. Most importantly of all you
will get numerous insights into the unlimited potential of Twitter to achieve virtually
anything you could ever dream, building genuine connections that can last a lifetime.
Going deep on the methods, principles and tools presented in this book, you will have a
complete foundation to master any major media platform to become a tantamount
influence in your space.
An imaginative, witty, original but deadly serious introduction to all the concepts you
need in marketing today. Successful executives know that marketing as a process and
an orientation is a necessity for understanding where a company needs to go and how
to get there. It's not difficult to spot those organizations that have failed to adopt a
marketing approach! In order for managers and students to quickly grasp the key
principles, one of the world's leading marketing educators, Malcolm McDonald, has
teamed up with expert cartoonist and educational designer, Peter Morris, to create this
short, unique and powerful guide. Using black and white cartoons and graphics packed
with ideas and examples, Marketing Plans: A Complete Guide in Pictures is a highly
accessible primer that is both a rigorous and serious introduction to the subject for
those discovering marketing for the first time, and a versatile companion for more
experienced professionals. This book is based on the international bestseller Marketing
Plans: How to Prepare Them, How to Use Them by Malcolm McDonald and Hugh
Wilson (Wiley).
The Complete Guide to Transforming the Patient Experience Gary Adamson; Sonia
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RhodesCreate exceptional healthcare experiences that improve market share. The
patient experience impacts all areas of healthcare, including patient satisfaction, quality
(as measured by HCAHPS), reputation, employee satisfaction, physician referrals, and,
ultimately, the bottom line. This definitive resource for healthcare organizations,
authored by two award-winning experience thinkers, delivers the proven solutions you
need to create an exceptional and successful patient experience. The patient
experience is your competition's #1 priority. Make it yours, too. Nearly 90% of senior
healthcare executives say that improving patient experience is one of their top five
priorities. That makes it your priority, too. Using examples from organizations that
create successful healthcare experiences, "The Complete Guide to Transforming the
Patient Experience" will give you the tools you need to: Assess your organization's
patient experience Implement patient experience techniques in your own organization
Market your new patient experience to improve market share Unite brand promise with
brand experience "The Complete Guide to Transforming the Patient Experience" comes
with a multi-media, interactive CD that includes a compilation of best practices,
examples of experience initiatives, and ideas to inspire your own experience efforts.
Take a look at the table of contents Chapter 1: Story in the Stone: The State of the
Experience in Healthcare Chapter 2: Immerse Yourself: The Best Way to Learn About
Experiences Chapter 3 An Experience Marriage: Marketing and Operations Together At
Last Chapter 4: Experience Drivers: From the Inside Out and the Outside In Chapter 5:
Stories Matter: How Leaders Can Convey Meaning and Drive Decisions Chapter 6 A
Question of Greatness: Set a New Standard of Organizational Performance Chapter 7:
Living Legends: Bring Mission, Vision, and Values to Life Chapter 8 Miniature
Treasures, Epic Results: Create Memorable Symbols and Ceremonies Chapter 9:
Setting the Stage: Turn Functional Facilities into Healing Spaces Chapter 10 The Fab
Four: Develop, Gather, and Tell Your Stories--and Make them Legendary Chapter 11:
Getting Real: Close the Gap Between Brand Promise and Brand Experience Who will
benefit from this book? Improving the patient experience is everyone's job, and it starts
with top-level executives, including CEOs, CFOs, COOs, chief medical and nursing
officers, and chief marketing officers. This guide will also benefit marketing, advertising,
and PR directors, and anyone involved with the patient experience.
Designing an incentive plan to turn sales reps into sales superstars! If you're like most
sales leaders, your incentive program is a constant challenge, as you try to jumpstart
sales, energize a geographically dispersed and autonomous workforce, and motivate
salespeople to achieve ambitious revenue goals. And sometimes it seems like you just
don't know what works; your products and markets are changing, the incentive program
that was so successful last year no longer produces the desired results, or perhaps the
generous incentive program you created has yielded a corps of highly paid salespeople
who spend most of their time on existing clients and minimal time generating new
business -- and threaten to walk away with your customer base if you scale back
paychecks! Incentive programs are seductively powerful but complicated instruments.
Without careful planning and implementation, they can be too stingy to motivate, too
complex to understand, too quick to reward mediocre results, and too difficult to
implement. But a well-designed and implemented incentive program is an essential tool
for building a motivated, highly effective sales force that delivers the results you need.
The Complete Guide to Sales Force Incentive Compensation is a practical, accessible,
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detailed roadmap to building a compensation system that gets it right by creating
motivating incentives that produce positive outcomes. Packed with hundreds of real-life
examples of what works and what doesn't, this important guide helps you:
??Understand the value of building an incentive plan that is aligned with your
company's goals and culture. ??Avoid the common trap of overusing incentives to solve
too many sales management problems. ??Measure the effectiveness of your current
incentive program, employing easy-to-use tools and metrics for pinpointing its weak
spots. ?? Design a compensation plan that attracts and retains successful salespeople,
including guidelines for determining the correct pay level, the best salary incentive mix,
the proper performance measures, and the right performance payout relationship.
??Select an incentive compensation plan that works for your organization -- then test
the plan before it is launched. ??Set territory-level goals that are fair and realistic, and
avoid overpaying the sales force because goals are too easy, or demoralizing
salespeople by having goals that are too difficult or not fairly assigned. ??Create and
manage sales contests, SPIFFs (Special Performance Incentive for Field Force), and
recognition programs that consistently deliver the intended results. ??Manage a
successful transition to a new compensation plan and build efficient administration
systems to support your plan. Every year, corporations spend $200 billion
compensating their sales forces, with extremely mixed results. Make sure every dollar
you spend is helping to achieve your goal of creating an empowered, effective sales
force that drives your company's success. Packed with ready-to-use formulas and
assessment tools and a wealth of insights from frontline sales managers and
executives, The Complete Guide to Sales Force Incentive Compensation is your hands-
on, easy-to-read playbook for crucially important decisions.
One of the key factors to running a successful business is knowing how to engage
employees. If the leaders of a business or organization understand the level of passion
their workforce has for the job, they are a step ahead of the competition. As a manager,
you want your employees to have pride in what they do and in the company they work
for. This book teaches readers how to motivate, train, and reward their employees;
provide everyone--from interns to executives--with the skills and support they need; and
refresh and evaluate programs and systems over time for continuous results. Great
businesses aren't built by a single leader or rainmaker. Having a pool of employees
who act as though they own the business results in increased motivation, increased
productivity, and a supercharged desire to succeed.
Employee engagement is undeniably a crucial focus point for organisations in the
twenty-first century, with motivation comprising the often missing, but vital, component
of the developmental mix. Mapping Motivation for Engagement advocates a new
paradigm for the twenty-first century: away from hierarchies and command-and-control
management styles, towards a bottom-up approach in which the needs and motivators
of the employees take centre stage. Co-written with Steve Jones, this is the third in a
series of books that are all linked to the author James Sale’s Motivational Map
diagnostic tool. Each book builds on a different aspect of personal, team and
organisational development. This book is a practical guide to the complexities of
understanding and dealing with engagement in modern organisational life. Along with
clear diagrams, reflective points, activities and a comprehensive index, the book
provides free access to the online Motivational Map tool to facilitate a greater
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understanding of the contents. Drawing on copious amounts of the latest research, as
well as models like the Macleod Report for the UK government, this book shows how
Mapping Motivation can play a significant and crucial role in making engagement a
reality, instead of a dream. Mapping Motivation for Engagement is a stimulating and
thought-provoking read for a wide audience including, but not limited to, trainers and
coaches working in management and motivation, experts in human resources, internal
learning and development and organisational development as well as change and
engagement consultants and specialists.
Recruiting the right people is one of the most important activities organisations can undertake.
Getting it right can mean fast, healthy growth and the fulfilment of business goals; getting it
wrong can mean heavy costs, sinking morale and stunted growth. The Complete Guide to
Recruitment is a practical self-help guide to best practice in recruitment. With international
case studies demonstrating how recruitment contributes to business success, it covers every
aspect of the recruitment process including: developing an effective recruitment strategy;
relationship building for long-term hiring; assessing and selecting candidates; designing the
contract of employment; and creating a great place to work. Also incorporating a broad range
of sample adverts, contracts and assessment tests which are available to download and edit,
The Complete Guide to Recruitment is ideal for companies of all types and sizes who want to
attract and retain top talent.
Are you at a point in your life where you are ready to commit to seeing your life challenges
differently? Perhaps you are struggling with performance at work or maybe you are not sure
how to handle a difficult situation. Maybe there is something you need to communicate and you
are not sure how. This self-guide format is designed to help you get serious about what is
really going on in your life and at work. You can take one step each week for a year to move
closer to your life's intention or goal(s). It is very important for corporate teams to work together
in a professional and productive manner. This workbook includes exercises that corporate
teams can complete together to help improve teamwork, employee engagement and success
overall.
The purpose of special needs planning is to create the best possible life for an adult with a
disability. This book provides comprehensive guidance on creating a life plan to transition a
special needs child to independence or to ensure they are well cared for in the future.
Beginning with a vision of a meaningful life for the child, Hal Wright explains how to form a
practical plan to reach these goals, how to mentor personal empowerment and task skills, and
how to create circles of support to sustain a life plan. He next looks at employment and
residential options, and government programs available in the United States. Finally he talks
the reader through important financial and legal considerations, including how to fund and
manage a special needs trust. This book will be essential reading for all parents or guardians
of a child with a cognitive, mental or physical impairment. It will also be of interest to attorneys,
financial planners, insurance agents, trust officers and other professionals looking to better
serve the special needs community.
Attract, engage, and delight customers online Inbound Marketing, Revised and Updated:
Attract, Engage, and Delight Customers Online is a comprehensive guide to increasing online
visibility and engagement. Written by top marketing and startup bloggers, the book contains
the latest information about customer behavior and preferred digital experiences. From the
latest insights on lead nurturing and visual marketing to advice on producing remarkable
content by building tools, readers will gain the information they need to transform their
marketing online. With outbound marketing methods becoming less effective, the time to
embrace inbound marketing is now. Cold calling, e-mail blasts, and direct mail are turning
consumers off to an ever-greater extent, so consumers are increasingly doing research online
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to choose companies and products that meet their needs. Inbound Marketing recognizes these
behavioral changes as opportunities, and explains how marketers can make the most of this
shift online. This not only addresses turning strangers into website visitors, but explains how
best to convert those visitors to leads, and to nurture those leads to the point of becoming
delighted customers. Gain the insight that can increase marketing value with topics like:
Inbound marketing – strategy, reputation, and tracking progress Visibility – getting found, and
why content matters Converting customers – turning prospects into leads and leads into
customers Better decisions – picking people, agencies, and campaigns The book also contains
essential tools and resources that help build an effective marketing strategy, and tips for
organizations of all sizes looking to build a reputation. When consumer behaviors change,
marketing must change with them. The fully revised and updated edition of Inbound Marketing
is a complete guide to attracting, engaging, and delighting customers online.
Winner of the 2018 Ontario Museum Association Award of Excellence Winner of the 2019
Canadian Museum Association Award of Outstanding Achievement in the Research - Cultural
Heritage Category Creating Exhibits that Engage: A Manual for Museums and Historical
Organizations is a concise, useful guide to developing effective and memorable museum
exhibits. The book is full of information, guidelines, tips, and concrete examples drawn from the
author’s years of experience as a curator and exhibit developer in the United States and
Canada. Is this your first exhibit project? You will find step-by-step instructions, useful advice
and plenty of examples. Are you a small museum or local historical society looking to improve
your exhibits? This book will take you through how to define your audience, develop a big idea,
write the text, manage the budget, design the graphics, arrange the gallery, select artifacts,
and fabricate, install and evaluate the exhibit. Are you a museum studies student wanting to
learn about the theory and practice of exhibit development? This book combines both and
includes references to works by noted authors in the field. Written in a clear and accessible
style, Creating Exhibits that Engage offers checklists of key points at the end of each chapter,
a glossary of specialized terms, and photographs, drawings and charts illustrating key
concepts and techniques.
Offers instructions for landscape design, plant descriptions and recommendations, creative
design solutions, installation techniques, and other helpful hints and do-it-yourself instructions.
Original. 40,000 first printing.
Rev. ed. of: The complete guide to investing in real estate tax liens & deeds: how to earn high
rates of return-safely / Jamaine Burrell. c2006.
The Networked Nonprofit Connecting with Social Media to Drive Change This groundbreaking
book shows nonprofits a new way of operating in our increasingly connected world: a
networked approach enabled by social technologies, where connections are leveraged to
increase impact in effective ways that drive change for the betterment of our society and
planet. "The Networked Nonprofit is a must-read for any nonprofit organization seeking
innovative, creative techniques to improve their mission and better serve their communities."
—Diana Aviv, president and CEO, Independent Sector "The Internet means never having to ask
permission before trying something new. In The Networked Nonprofit, Kanter and Fine show
nonprofits how to harness this flexibility to pursue their missions in partnership with two billion
connected citizens." —Clay Shirky, author, Here Comes Everybody: The Power of Organizing
Without Organizations "The Networked Nonprofit uniquely describes the historical context and
the current challenges that compel nonprofit leaders to work in networked ways and offers
easy steps to help users exploit the potential of social media and 'working wikily."' —Stephanie
McAuliffe, director, organizational effectiveness, The David and Lucile Packard Foundation "A
must-read for nonprofit leaders who want to change their organizations from the inside out by
embracing the power of social networks." —Charlene Li, founding partner, Altimeter Group;
author, Open Leadership; and coauthor, Groundswell "This is a perfect handbook for anyone
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who wants to leapfrog their current limitations of understanding and find real-world applications
of technology to extend their mission." —Michele Nunn, CEO, Points of Light Institute, and
cofounder, HandsOn Network "Kanter and Fine provide the 'Google Maps' for nonprofits to
harness social media to kick butt and change the world." —Guy Kawasaki, cofounder,
Alltop.com, and former chief evangelist, Apple Inc. "URGENT! Read this book. Take notes.
Take action. If you work for a nonprofit, you don't have to do every single thing these seasoned
authors have to share, but you certainly have to know what you're missing." —Seth Godin
Register at www.josseybass.com/emailfor more information on our publications, authors, and
to receive special offers.
Read the Wall Street Journal Bestseller for "cultivating intense focus" for fast,
powerful performance results for achieving success and true meaning in one's
professional life (Adam Grant, author of Give and Take). Deep work is the ability
to focus without distraction on a cognitively demanding task. It's a skill that allows
you to quickly master complicated information and produce better results in less
time. Deep Work will make you better at what you do and provide the sense of
true fulfillment that comes from craftsmanship. In short, deep work is like a super
power in our increasingly competitive twenty-first century economy. And yet,
most people have lost the ability to go deep-spending their days instead in a
frantic blur of e-mail and social media, not even realizing there's a better way. In
Deep Work, author and professor Cal Newport flips the narrative on impact in a
connected age. Instead of arguing distraction is bad, he instead celebrates the
power of its opposite. Dividing this book into two parts, he first makes the case
that in almost any profession, cultivating a deep work ethic will produce massive
benefits. He then presents a rigorous training regimen, presented as a series of
four "rules," for transforming your mind and habits to support this skill. 1. Work
Deeply 2. Embrace Boredom 3. Quit Social Media 4. Drain the Shallows A mix of
cultural criticism and actionable advice, Deep Work takes the reader on a journey
through memorable stories-from Carl Jung building a stone tower in the woods to
focus his mind, to a social media pioneer buying a round-trip business class
ticket to Tokyo to write a book free from distraction in the air-and no-nonsense
advice, such as the claim that most serious professionals should quit social
media and that you should practice being bored. Deep Work is an indispensable
guide to anyone seeking focused success in a distracted world. An Amazon Best
Book of 2016 Pick in Business & Leadership Wall Street Journal Business
Bestseller A Business Book of the Week at 800-CEO-READ
Exercise can help prevent and treat a wide variety of health problems, including
obesity, heart disease and mobility disorders, and fitness professionals are
increasingly working with referred patients as part of their treatment. Formerly
published as Fitness Professionals: GP Referral Schemes, the new edition of this
established and definitive guide includes the latest information from sources such
as NICE and ACSM as well as a new chapter on session plans to provide fresh
ideas for working with your clients. Written by a highly experienced exercise
professional, this book covers: exercise guidelines for different medical
conditions strategies for working with exercise referral clients approaches to
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activity and programme design health, safety and risk management.
Turn your yoga routine on its head! Designed to take you from a beginner to an
advanced yoga student, this helpful guide will help you to progress from
downward dog to even the more intricate of handstand poses. Improve focus and
ability as you tone your upper body and core. The Complete Guide to Yoga
Inversions is the ultimate collection of the most common arm balance poses and
yoga inversions that are found in a variety of styles of yoga including ashtanga,
bikram, power, hatha and more. Challenge yourself with XX arm balances and
yoga poses with detailed step-by-step instructions from fitness and yoga
instructor Jennifer DeCurtins. Each pose includes a helpful photo along with
modifications and progressions. Learn to do pivotal, foundational poses such
headstand, handstand and crow. The Complete Guide to Yoga Inversions is the
perfect guide to improve your ability.
Make your online customers happy—and create new ones—with this winning guide
Social media gives you an unparalleled vehicle for connecting and engaging with
an unlimited number of customers. Yet this vehicle is different than other, more
impersonal forms. With social media, reps become part of their customers' lives.
They follow back. They handle complaints immediately. They wish customers
"happy birthday." They grow their brands by involving themselves in
communities. The Ultimate Online Customer Service Guide gives you the keys to
authentic and engaged service to customers through social media. Using a blend
of case studies, a primer on classic online customer service, and instructions on
how to execute quality customer service, this book enables you to access the
opportunities that social media presents as a means of serving customers.
Authentically use social media to connect with customers to boost your bottom
line Attract new customers through your online presence Achieve higher GMS
(Gross Merchandise Sales) with quality customer service Social media gives you
a new and growing realm to distinguish your business. Create a productive
presence in this interactive space with The Ultimate Online Customer Service
Guide.
In the challenging digital economy, bridging the gap between the external
stakeholder and business entities through effective applications of technology
carries more importance than ever before. By building a strong online presence
and maintaining a long-lasting relationship with valuable customers through high-
quality customer experience, companies continue to thrive during this digital age.
The Handbook of Research on Technology Applications for Effective Customer
Engagement is a pivotal reference source that provides vital research on the
utilization of the best research practices for consumer satisfaction and loyalty.
While highlighting topics such as target marketing, consumer behavior, and
brand equity, this publication explores the applications of modern technology in
marketing as well as recent business activities of international companies. This
book is ideally designed for business professionals, practitioners, marketers,
advertisers, brand managers, retailers, managers, academics, researchers, and
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graduate-level students.
True or false? In selling high-value products or services: 'closing' increases your
chance of success; it is essential to describe the benefits of your product or
service to the customer; objection handling is an important skill; open questions
are more effective than closed questions. All false, says this provocative book.
Neil Rackham and his team studied more than 35,000 sales calls made by
10,000 sales people in 23 countries over 12 years. Their findings revealed that
many of the methods developed for selling low-value goods just don‘t work for
major sales. Rackham went on to introduce his SPIN-Selling method. SPIN
describes the whole selling process: Situation questions Problem questions
Implication questions Need-payoff questions SPIN-Selling provides you with a set
of simple and practical techniques which have been tried in many of today‘s
leading companies with dramatic improvements to their sales performance.
This practical and effective step-by-step guide helps auditors and CPAs apply
and comply with authoritative auditing standards. It explains the standards and
their requirements fully, using technical terminology only when necessary. It
represents a comprehensive, up-to-date compendium of current auditing
standards and emphasizes practical applications to implement audit standards
and requirements. Nick A. Dauber, MS, CPA (Queens, NY), is author of several
CPA books and an accounting practitioner and an instructor of auditing and tax at
Queens College of the City University of New York. Anique Ahmed Qureshi PhD,
CPA, CIA, has written and published ten books and is professor of accounting
and information systems at Queens College of the City University of New York.
Marc H. Levine, PhD, CPA, has written five books on auditing and financial
accounting topics. Joel G. Siegel, PhD, CPA, is the author of over 50 books and
has written hundreds of articles for accounting and financial journals.
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