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"This book offers research articles focused on key issues concerning the technologies and applications of electronic
commerce"--Provided by publisher.
Although the topic of e-commerce has been very widely discussed and researched, it is not often discussed in terms of its affect
on leadership and management structures. Electronic Commerce and Organizational Leadership: Perspectives and Methodologies
investigates the ways in which e-commerce not only affects daily business operations, but more specifically, it focuses on how ecommerce has a great influence on administrative hierarchy and leadership. This unique publication highlights these issues within
higher education institutions, but more specifically, in historically black colleges and universities. Researchers and administrators
who seek to understand and improve the hierarchical and organizational structures through the deeper investigation of information
technology, e-commerce, and its impacts will find this book valuable.
"This book offers insights into issues, challenges, and solutions related to the successful application and management aspects of
electronic business, providing a comprehensive framework for researchers and practitioners in understanding the growing demand
of e-business research"--Provided by publisher.
This exciting new text from The Dryden Press provides a strategic marketing and managerial perspective of electronic commerce.
The research of the four highly-qualified authors provides the basis for the book, allowing for first-hand experience, varied
viewpoints, and relevance.
As e-commerce continues to develop, organizations have adopted its technological advancements in order to keep a strategic
advantage in the business environment. E-Commerce for Organizational Development and Competitive Advantage provides
insight on the challenges related to the management aspects of e-commerce and its influence over organizational development.
With the growing applications of electronic commerce technologies, this reference source is vital for educators, researchers, and
managers interested in the advantages of this field.
This book discusses the international legal issues underlying Internet Governance and proposes an international solution to its
problems. The book encompasses a wide spectrum of current debate surrounding the governance of the internet and focuses on
the areas and issues which urgently require attention from the international community in order to sustain the proper functioning of
the global network that forms the foundation of our information fuelled society. Among the topics discussed are international
copyright protection, state responsibility for cyber-attacks (cyberterrorism), and international on-line privacy protection. Taking a
comparative approach by examining how different jurisdictions such as the United States, the European Union, China and
Singapore have attempted various solutions to the problem of Internet Governance, the author offers a practical solution to the
problem and is a proponent of International Internet Law. Kulesza suggests that just as in the case of International Environmental
Law, an Internet Framework Convention could shape the starting point for international cooperation and lead to a clear, contractual
division of state jurisdictional competences. International Internet Law is of particular interest to legal scholars engaged with the
current challenges in international law and international relations, as well as students of law, international relations and political
science. The issues discussed in the book are also relevant to journalists and other media professionals, facing the challenges of
analyzing current international developments in cyberspace.
"This book assesses the impact of e-business technologies on different organizations, which include higher education institutions,
multinational automotive corporations, and health providers"--Provided by publisher.
Topical and timely, this breakthrough text analyzes the relationship between international business operations and information
technology. First, it assesses the impact of current developments in IT on the operation of multinational corporations, both on a
practical and theoretical level, and explores how IT can improve competitive advantage. Second, it moves on to investigate how
doing business in an international environment affects the design, implementation and management of information systems for
global enterprises. Offering a much-needed overview of the key trends in IT and global business management, this
multidisciplinary book contains contributions from the fields of IT, international business, business development and marketing.
Essential reading for academics, students and practitioners in the fields of IT, international business and strategy, it includes
unique case studies of global companies to complement and illuminate the theoretical grounding of each chapter, and raise issues
of real relevance to managers working internationally.
Since the second edition (2010) of this invaluable book – primary texts with expert article-by-article commentary on European data
protection, e-commerce and information technology (IT) regulation, including analysis of case law – there has been a marked shift
in regulatory focus. It can be said that, without knowing it, EU citizens have migrated from an information society to a digital single
market to a data-driven economy. This thoroughly revised and updated third edition pinpoints, in a crystal-clear format, the
meaning and application of currently relevant provisions enacted at the European and Member State levels, allowing practitioners
and other interested parties to grasp the exact status of such laws, whether in force, under construction, controversial or proposed.
Material has been rearranged and brought into line with the vibrant and constantly shifting elements in this field, with detailed
attention to developments (most new to this edition) in such issues as the following: · cybersecurity; · privacy rights; · supply of
digital content; · consumer rights in electronic commerce; · Geo-blocking; · open Internet; · contractual rules for online sale of
(tangible) goods; · competition law in the IT sectors; · consumer online dispute resolution; · electronic signatures; and · reuse of
public sector information. There is a completely new section on electronic identification, trust and security regulation, defining the
trend towards an effective e-commerce framework protecting consumers and businesses accessing content or buying goods and
services online. The contributors offer a very useful and practical review and analysis of the instruments, taking into account the
fluidity and the transiency of the regulation of these very dynamic phenomena. This book will be quickly taken up by the myriad
professionals – lawyers, officials and academics – engaged with data protection, e-commerce and IT on a daily basis.
Provides an overview of electronic commerce and discusses the importance of security on the Internet, consumer and business
markets, online catalogs, electronic consumer support, and strategies for conducting business online
This study is about the impact of e-commerce and Information Technology on business management. It focuses on the uses of ecommerce and its advantages. The purpose was to find how can managers use Information Technology in business management.
The research was conducted using Chevron Company as a case study and a questionnaire. The study focused on the Southern
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California Territory whose offices are in Brea City, Orange County. The questions were about the company, its managerial style,
and how it uses Information Technology and e-commerce to run the business. The study found that since the company invested
more on IT and e-commerce its net income has improved by more than 100%. It also found that e-commerce has a positive
significant impact on business management, managers who use the technology make better and informed decisions than those
who do not.
The travel professional who wants to stay on the cutting edge will find this to be a great resource. Employing the concepts, ideas
and technologies discussed in this book will dramatically improve customer service and marketing in this age of technology.
Through the practical use of examples and case studies, the author provides an extensive review of the Internet as an agent of
change in hospitality and tourism information technology and commerce. "E-Commerce and Information Technology in Hospitality
and Tourism" contains essential information about business-to-business and business-to-consumer e-commerce models, and
about marketing schemes and strategies used by various sectors of the industry. A discussion of e-commerce answers questions
about reliability, privacy and security as they relate to Internet transactions. Travel professionals will benefit from a detailed review
of the Internet’s impact on various sectors of the industry including travel agencies, airlines, hotels, cruise lines, bed and
breakfasts, online travel stores and more. The author rounds out the book with a glossary of terms, chapter highlights and leads to
valuable resources available on related Web sites, as well as a discussion of the future use of technology in the industry.
There is substantial interest in research in developing countries, especially in the use, implementation and development of
information technology and systems. Many researchers have been moving toward an understanding of indigenous social and
cultural structures and how they influence the use and development of information systems. E-Commerce and Cultural Values
addresses these issues and brings together scholars to share their expertise on different aspects of the social side of e-Commerce
and information systems and how they impact the cultural values of a society.
Recently there has been increased demand for combining locally customized services to the economies of the scale of worldwide
operations. In this environment competitiveness calls for integrating the potential of information technology to well functioning
global logistics. Information Technology Enabled Global Customer Service combines theoretical consideration and practical
experiences in implementing new customer service models.
E-Commerce and M-Commerce Technologies explores the emerging area of mobile commerce. The chapters in this book look
specifically at the development of emerging technologies and their application in Internet commerce. From E-business to mobile
database developments, this book offers a compilation of readings that are useful to individuals and organizations in the academic
study and research surrounding mobile commerce as well as in the practical application of these technologies.
"Examining the challenges and limitations involved in implementing and using e-commerce technologies, this guide describes how
these technologies have been very instrumental to many organizations around the globe. Discussed is how, through the use of
electronic commerce, organizations of all sizes and types are able to conduct business without worrying about the territorial market
limitations of the past. Additionally, how mobile commerce technologies are further enabling such organizations to communicate
more effectively is reviewed. Also covered are the potential for a B2B marketplace, deploying Java mobile agents, and e-business
experiences with online auctions."
"Addressing questions raised by managers and researchers over the last decade on the business value of information technology
(IT), this book provides business professionals with a more precise rationale for making IT investments by detailing how
computerization does not automatically create business value, but is one essential component that should be coupled with
organizational changes such as new strategies, new business processes, and new organizational structures."
Managing Information Technology Resources in Organizations in the Next Millennium contains more than 200 unique perspectives
on numerous timely issues of managing information technology in organizations around the world. This book, featuring the latest
research and applied IT practices, is a valuable source in support of teaching and research agendas.
This proceedings volume brings together some 189 peer-reviewed papers presented at the International Conference on
Information Technology and Computer Application Engineering, held 27-28 August 2013, in Hong Kong, China. Specific topics
under consideration include Control, Robotics, and Automation, Information Technology, Intelligent Computing and
Telecommunication, Computer Science and Engineering, Computer Education and Application and other related topics. This book
provides readers a state-of-the-art survey of recent innovations and research worldwide in Information Technology and Computer
Application Engineering, in so-doing furthering the development and growth of these research fields, strengthening international
academic cooperation and communication, and promoting the fruitful exchange of research ideas. This volume will be of interest to
professionals and academics alike, serving as a broad overview of the latest advances in the dynamic field of Information
Technology and Computer Application Engineering.
I3E 2001 is the first in a series of conferences on e-commerce, e-business, and- government organised by the three IFIP
committees TC6, TC8, and TC11. It provides a forum, where users, engineers, and scientists from academia, industry, and
government can present their latest findings in e-commerce, e-business, and- government applications and the underlying
technology to support those applications. The conference comprises a main track and mini tracks dedicated to special topics. The
papers presented in the main track were rigorously refereed and selected by the International Programme Committee of the
conference. Thematically they were grouped in the following sessions: – Sessions on security and trust, comprising nine papers
referring to both trust and security in general as well as presenting specific concepts for enhancing trust in the digital society. –
Session on inter-organisational transactions, covering papers related to auditing of inter-organizational trade procedures, crossorganizational workflow and transactions in Business to Business platforms. – Session on virtual enterprises, encompassing
papers describing innovative approaches for creating virtual enterprises as well as describing examples of virtual enterprises in
specific industries. – Session on online communities containing three papers, which provide case studies of specific online
communities and various concepts on how companies can build and harness the potential of online communities. – Sessions on
strategies and business models with papers describing specific business models as well as general overviews of specific
approaches for E- Strategy formulation.
Introduction to E-Commerce Technology in Business
Emerging Information Technology explores cutting-edge research on emerging information technologies and their specific
relevance for professionals in the business world. Kenneth E Kendall bridges the gap between the emergence of information
technology, and its application and relevance for managers, consultants, decision makers and researchers.
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Provides an understanding of the technologies of electronic commerce. The text does not concentrate solely on the Internet but
suggests that the Internet is only a bridge technology. Each chapter contains an overview of a theory or practice followed by one
or more business case studies.
The purpose of this paper is to take stock and explain most of the IT- and ecommerce- related WTO issues. It provides a historical
overview of the WTO's role with regard to e-commerce and IT trade between 1995 and 2003 and provides the contextual
background to the complex set of existing rules, categories and debates. Its aim is to inform the representatives of developing
nations, civil society, and others who want or need to understand more about the WTO's role in Information Technology
governance and policy. Three key questions are addressed throughout the paper: How has the WTO approached e-commerce so
far, and what results have been achieved? How can e-commerce be deconstructed into "baskets" of IT goods and services to
clarify the issues at stake? How are the interests of developing nations included and addressed in the WTO's current approach to
e-commerce?
In many countries, small businesses comprise over 95% of the proportion of private businesses and approximately half of the
private workforce, with information technology being used in over 90% of these businesses. As a result, governments worldwide
are placing increasing importance upon the success of small business enterpreneurs and are providing increased resources to
support this emphasis. Managing Information Technology in Small Business: Challanges and Solutions presents research in areas
such as IT performance, electronic commerce, Internet adoption, and IT planning methodologies and focuses on how these areas
impact small businesses.
"This book presents quality articles focused on key issues concerning technology in business"--Provided by publisher.
This volume in the "Advances in Management Information Systems" series offers a state-of-the-art survey of information systems
research on electronic commerce. Featuring chapters by leading scholars and industry professionals, it provides the framework for
understanding the business trends, emerging opportunities, and barriers to overcome in the rapid developments taking place in
electronic business and the digital economy. Researchers, students, and practitioners - anyone interested in the current issues
and future direction of electronic commerce, especially from the standpoint of information systems and information technology will find this book to be an authoritative source of cutting-edge information. The volume is divided into four parts: Part I covers the
fundamental issues of information technology standards and the transformation of industry structure; Part II focuses on B2B
commerce; Part III investigates the management of mobile and IT infrastructure; and Part IV includes trust, security, and legal
issues that undergird the success of e-commerce initiatives.
The OECD Information Technology Outlook 2000 describes the rapid growth in the supply and demand for information technology
goods and services and their role in the expanding Internet economy and looks at emerging uses of information technology.
The three-volume set LNAI 7196, LNAI 7197 and LNAI 7198 constitutes the refereed proceedings of the 4th Asian Conference on
Intelligent Information and Database Systems, ACIIDS 2012, held in Kaohsiung, Taiwan in March 2012. The 161 revised papers
presented were carefully reviewed and selected from more than 472 submissions. The papers included cover the following topics:
intelligent database systems, data warehouses and data mining, natural language processing and computational linguistics,
semantic Web, social networks and recommendation systems, collaborative systems and applications, e-bussiness and ecommerce systems, e-learning systems, information modeling and requirements engineering, information retrieval systems,
intelligent agents and multi-agent systems, intelligent information systems, intelligent internet systems, intelligent optimization
techniques, object-relational DBMS, ontologies and knowledge sharing, semi-structured and XML database systems, unified
modeling language and unified processes, Web services and semantic Web, computer networks and communication systems.
Up-to-date coverage of how technology impacts management in the hospitality industry In order to succeed in today's business
world, hospitality managers must have a wealth of knowledge when it comes to technology. Hospitality Information Systems and ECommerce provides this essential information. Covering the technology used in each segment of the hospitality industry - lodging,
foodservice, and tourism - this insightful book emphasizes the management decisions necessary to purchase, implement, and
execute technology initiatives in a hospitality operation. Packed with industry examples that illustrate the influence of technology
on management and customer service, Hospitality Information Systems and E-Commerce: Provides an overview of information
technology basics, including computer hardware, software, and networks Covers electronic commerce (e-commerce) and its
impact on the hospitality industry, as well as how managers can implement successful e-commerce strategies into their business
Features interviews with information technology professionals in the hospitality industry Includes "On the Job" vignettes that show
readers how the concepts covered in each chapter translate into the management of a hospitality operation Contains a practical
glossary of technical terminology Hospitality Information Systems and E-Commerce offers an in-depth look at how hospitality
managers can most effectively use technology to benefit their business, and is a must-have resource for students and
professionals seeking to learn more about this cutting-edge topic.
"This book provides a much needed understanding of how management can deal with the impact of politics and culture on the
overall utilization of information technology within an organization"--Provided by publisher.
Lecture Notes from the year 2014 in the subject Computer Science - Commercial Information Technology, - (International Islamic
University Chittagong, Bangladesh), course: Computer Application in Business, language: English, abstract: E-Commerce is a hot
topic over decades. This document will give an idea of E-Commerce technology and its perspective in Bangladesh. This lecture
note was prepared for the course named 'Computer Application in Business' at Department of Business Administration,
International Islamic University Chittagong, Bangladesh.
The methods and thinking of economics permeate a large part of the IS discipline. Reciprocally, newly emerging research methods relying on
the IT-enabled treatment of massive data aggregates feed economic research. As new and radical forms of IT innovation continue to
energize electronic commerce, IS researchers face a daunting task in using existing empirical methods and tools to understand the threats,
opportunities, risks, and rewards of these new techniques. This groundbreaking volume leads the way. It introduces new methodological
approaches to data analysis as well as new techniques for collecting and cataloging transactional data. The ideas it presents have broad
appeal and demonstrate what is possible when new techniques and new ways of thinking are brought to bear on complex research problems.
Introduction to E-commerce discusses the foundations and key aspects of E-commerce while focusing on the latest developments in the Ecommerce industry. Practical case studies offer a useful reference for dealing with various issues in E-commerce such as latest applications,
management techniques, or psychological methods. Dr. Zheng Qin is currently Director of the E-Commerce Institute of Xi’an Jiaotong
University.
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Electronic commerce technologies and applications have changed the way information technology is used in business and society, allowing
organizations worldwide to expand their market reach and their customer service. Cases on Electronic Commerce Technologies and
Applications presents a wide range of real-life cases that describe the successful and unsuccessful adoption of e-commerce, e-business, egovernment, mobile commerce, and Web services technologies. This collection provides significant insight on the successful implementation
of these areas.
[Administration (référence électronique)].
"This book provides comprehensive coverage and understanding of the social, cultural, organizational, and cognitive impacts of e-commerce
technologies and advances on organizations around the world"--Provided by publisher.
Through the last decade, Internet technologies such as electronic commerce have experienced exponential growth, and emerging issues
surrounding this phenomenon have necessitated the amassment of research on the cognitive impact of electronic commerce technologies
around the world. Web Technologies for Commerce and Services Online delivers a global perspective on the influence of electronic
commerce on organizational behavior, development, and management in organizations, discussing issues such as information security;
strategic management of electronic commerce; organizational learning; business process management; mediated enterprises; and electronic
marketplaces. With the new insights it delivers on this rapidly evolving technological and commercial domain, this incisive reference will prove
an essential addition to library collections worldwide.
As the use of technology has considerably increased in B2B e-commerce, it becomes imperative to address the issues of trust that emerge in
the context of technology. Trust and Technology in B2B E-Commerce: Practices and Strategies for Assurance focuses on various trust issues
that emerge from deployment of various e-commerce technologies in interorganizational relationships. Some of these issues relate to
security, privacy, authentication, non-repudiation, quality of Web interface, system performance, infrastructure, and environmental factors.
This book contributes to the ongoing process of developing a framework for understanding the process of building trust in B2B e-commerce.
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