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Information and Communication Technology (ICT) is becoming indispensable in
the spheres of business, government, education and entertainment. It makes
Internet marketing, e-government, e-learning and online chat services possible.
And its commercial aspect, e-commerce, is part of this trend. Today, no business
training is complete without the inclusion of at least the basics of e-commerce.
But although e-commerce has opened up new opportunities, it also presents
threats and risks. The success of e-commerce hinges on security and trust.
Every business manager should therefore have a fundamental awareness of the
meaning of e-commerce and ICT security and risk management. This second
edition provides guidelines for overcoming these challenges by exploring the
ways in which entrepreneurs and managers should co-operate with IT experts to
exploit opportunities and combat the threats imposed by new technologies.
Packed with cutting-edge coverage, the first Europe, Middle East & Africa edition
of E-Business equips students with a solid understanding of the dynamics of this
fast-paced industry. By detailing how the landscape of online commerce is
evolving, this market-leading text delivers comprehensive coverage of emerging
online business strategies and technologies in the electronic commerce
marketplace.
This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound
book. Visually engaging, enticing and current examples with an overall focus on
business. Business Law continues to be the most engaging text for readers by
featuring a visually appealing format with enticing and current examples while
maintaining its focus on business. Readers will learn business law, ethics, and
the legal environment in a way that will encourage them to ask questions and go
beyond basic memorization.
E-Commerce Strategy builds awareness and sharpens readers' understanding of
the key issues about e-commerce strategies. To link theory of e-commerce
strategy with practice in the real world, it brings together theoretical perspectives
based on academic research, integrated use of technologies and large amount of
cases, especially those of China. With regard to the innovative technical
standards and frameworks, it proposes strategic analysis from a technical point
of view. The book is intended for postgraduate students in e-commerce and
computer science as well as government officials, entrepreneurs and managers.
Prof. Zheng Qin is the Director of Software Engineering and Management
Research Institute, Tsinghua University, China; Dr. Shundong Li is a Professor at
the School of Computer Science, Shaanxi Normal University, China; Dr. Yang
Chang and Dr. Fengxiang Li are both Research Assistants at the School of
Software, Tsinghua University, China.
"The authors carefully considered how to thoughtfully and meaningfully integrate
data analytics into the financial accounting course, and are pleased to provide
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the following data analytics resources. Data Analytics and Decision-Making The
text provides numerous discussions on how decision-makers are increasingly
relying on data analytics to make decisions using accounting information.
Accounting software systems collect vast amounts of data about a company's
economic events as well as its suppliers and customers. Business decision-
makers take advantage of this wealth of data by using data analytics to gain
insights and therefore make more informed business decisions. Data analytics
involves analyzing data, often employing both software and statistics, to draw
inferences. As both data access and analytical software improve, the use of data
analytics to support decisions is becoming increasingly common at virtually all
types of companies"--
This unique text deals with the most important legal areas for e-commerce
related business in most of the member states in Europe as well as the USA.
Topics that are dealt with include: contract law, consumer protection, intellectual
property law, unfair competition, antitrust law, liability of providers, money
transactions, privacy and data protection.
In the world of internet, wide adoption of computing devices dramatically reduces
storage costs with easy access to huge amount of data, thus posing benefits and
challenges to e-business amongst organizations.This unique compendium covers
current status and practices of e-business among organizations, their challenges
and future directions. It also includes studies of different perspectives and
markets of e-business.The must-have volume will be a good reference text for
professionals and organizations who are updating their e-business
knowledge/skills and planning their e-business initiatives.
"This book provides researchers readers with a synthesis of current research on
developing countries experience with e-commerce"--Provided by publisher.
This interactive CD-ROM Edition is based on the best selling print version of West's Business
Law, 9th Edition. This CD-ROM can be used as a stand alone item or in conjunction with the
text. This CD-ROM appeals to those looking to experience business law in a whole new way
and medium. Along with inclusion of the entire West's Business Law text, this CD-ROM
includes video segments, full case presentations, a built-in study guide, quizzes, self-tests and
more.
E-commerce continues to have a dramatic impact on virtually every aspect of business. And
following the Global Economic Crisis, its role is even more critical. Packed with the most
cutting-edge coverage available, ELECTRONIC COMMERCE, 9e equips students with a solid
understanding of the dynamics of this fast-paced industry. It delivers comprehensive coverage
of emerging online technologies and trends and their influence on the electronic commerce
marketplace. By detailing how the landscape of online commerce is evolving, this market-
leading text reflects changes in the economy and how business and society are responding to
those changes. Balancing technological issues with the strategic business aspects of
successful e-commerce, the new edition includes expanded coverage of international issues,
social networking, mobile commerce, Web 2.0 technologies, and updates on spam, phishing,
and identity theft. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
With current authorities, succinct discussions of complex issues, and the forms vital to handling
a commercial case, the Ninth Edition of Business Litigation in Florida is a must-have for
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business practitioners and trial attorneys alike. The completely updated manual covers the full
range of concerns to business litigators, from initial considerations of jurisdiction and venue,
through myriad discovery and other pretrial and trial issues, to recovery of attorneys' fees.
Highlights of the new edition include: DOAH's centralized electronic database 2016
amendments to F.S. 120.57 Authority to reconsider and vacate prior final order in disciplinary
proceedings Judicial Review Revised statutes and rules New case law
This work addresses e-business innovation and change management issues. It provides an
understanding of the interdependence and synergy between the two issues and that a holistic
approach is imperative for organizations to survive in this economy and achieve a competitive
advantage.
With the massive explosion of e-commerce, and especially the use of the Internet as a
transnational and instant medium for business transactions, has come a whole range of new
laws and regulations - and, inevitably, a minefield of accompanying uncertainties and potential
pitfalls. So what exactly are the legal issues companies need to address, and what are their
implications in real terms for the business world? Find the answers in this groundbreaking
study undertaken for the European Commission within the framework of the ECLIP project.
With a brief to provide practical help for businesses and e-commerce initiatives, this series of
cutting-edge reviews examines and evaluates the special rules designed to regulate the
Internet - both at a European and at national level in the Member States. It also explains the
relevant technological developments and evaluates them against the legal background. This is
an essential guide for legal and corporate practitioners alike, as well as software developers
and the consultancy community internationally. A publication of the ECLIP network
For introductory International Business courses with the need for a brief, accessible text.
International Business 4/e places culture and globalization front and center to motivate and
enable students to grasp difficult conceptual material. This approach has made it the fastest
growing international business book available today.
Readers gain an overview of the core principles of IS and how it is practiced today as the
concise, nine-chapter FUNDAMENTALS OF INFORMATION SYSTEMS, 9th edition combines
the latest research with the most current coverage available. The book addresses analytics;
big data; business intelligence; cloud computing; cybercrime; information system security; e-
commerce; enterprise systems; ethical, legal, and social issues of information systems; mobile
computing solutions; and systems acquisition and development. Readers learn how
information systems can increase profits and reduce costs as they explore the latest
information on artificial intelligence, change management, consumerization of information
systems, data governance, energy and environmental concerns, global IS challenges, Internet
of Everything, Internet censorship and net neutrality, IS careers, and virtual teams. Maximize
success as an employee, decision maker, and business leader with this streamlined,
contemporary resource. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Electronic Commerce is a complete introduction to the world of electronic commerce, including
balanced coverage of technical and business topics. Case studies and plentiful business
examples complement conceptual coverage to provide a real-world context. Implementation
strategies are analyzed, using examples of both successful and unsuccessful implementations.
"E-Commerce 2015"" is intended for use in undergraduate and graduate e-
commerce courses in any business discipline. "" ""The market-leading text for e-
commerce "This comprehensive, market-leading text emphasizes the three major
driving forces behind e-commerce--technology change, business development,
and social issues--to provide a coherent conceptual framework for understanding
the field. Teaching and Learning ExperienceThis program will provide a better
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teaching and learning experience--for both instructors and
students.Comprehensive Coverage Facilitates Understanding of the E-
Commerce Field: In-depth coverage of technology change, business
development, and social issues gives readers a solid framework for
understanding e-commerce.Pedagogical Aids Help Readers See Concepts in
Action: Infographics, projects, and real-world case studies help readers see how
the topics covered in the book work in practice.
PRINCIPLES OF BUSINESS, Eighth Edition, provides complete instruction in
business concepts and skills students need in today's competitive environment.
This market-leading introductory business text offers extensive coverage in major
business concepts, such as finance, marketing, operations, and management.
Students gain valuable information and skills for the workplace, as well as
preparation for success in competitive events, such as DECA, FBLA, and BPA.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
This internationally conducted study of the latest construction industry practices
addresses a broad range of Information and Communication Technology
applications. Drawing on research conducted in the US and UK, this book
presents the state of the art of various ebusiness processes, and examines BIM,
virtual environments and mobile technologies. Innovation is a theme that runs
throughout this book, so in addition to the direct impact of these new technical
achievements, it also considers the management styles that helped them to
emerge. Examples from industry are illustrated with case studies and presented
alongside research from some of the best known academics in this field. This
book is essential reading for all advanced students and researchers interested in
how ICT is changing construction management and the construction industry.
One of the fast growing elements of the Internet is electronic commerce, which
refers to the use of electronic means to conduct business transactions within or
across business entities. Nearly 80 percent of all Fortune 500 companies have
been doing their core business through the Internet. Many issues, and societal
implications of electronic commerce, are the subjects of recent research. A
supply chain consists of all the entities and activities that enable the production,
distribution, and delivery of products and services to consumers. Research in
designing and managing supply chains has rapidly expanded during the last
decade. In addition, increased and accessible computing power and modeling
capabilities have spurred this growth, enabling researchers to simultaneously
consider the many interrelated variables and decisions of a supply chain in a
single tractable model.
An introduction to e-commerce focusing on key concepts and the latest empirical
and financial data. Hundreds of examples from companies such as Facebook,
Google, Twitter, and Amazon illustrate how e-commerce is altering business
practices and driving shifts in the global economy
BUSINESS LAW TODAY: STANDARD EDITION, 11E combines the legal
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credibility, authoritativeness, and comprehensiveness of a traditional business
law book with strong visual appeal and reader-friendly features. This book's
engaging, high-interest presentation is complemented by the essential detail and
information necessary to completely explain business law topics. BUSINESS
LAW TODAY: STANDARD EDITION offers in a credible business law source that
you will want to read. The book explicitly meets the AACSB curriculum
requirements. This edition covers contemporary topics that impact today’s
business world, such as the financial crisis and its impact on business law,
identity theft, immigration law, and diversity issues. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Electronic CommerceCengage Learning
WHATS IN IT FOR ME? Information technology lives all around us-in how we
communicate, how we do business, how we shop, and how we learn. Smart
phones, iPods, PDAs, and wireless devices dominate our lives, and yet it's all too
easy for students to take information technology for granted. Rainer and Turban's
Introduction to Information Systems, 2nd edition helps make Information
Technology come alive in the classroom. This text takes students where IT lives-
in today's businesses and in our daily lives while helping students understand
how valuable information technology is to their future careers. The new edition
provides concise and accessible coverage of core IT topics while connecting
these topics to Accounting, Finance, Marketing, Management, Human resources,
and Operations, so students can discover how critical IT is to each functional
area and every business. Also available with this edition is WileyPLUS - a
powerful online tool that provides instructors and students with an integrated
suite of teaching and learning resources in one easy-to-use website. The
WileyPLUS course for Introduction to Information Systems, 2nd edition includes
animated tutorials in Microsoft Office 2007, with iPod content and podcasts of
chapter summaries provided by author Kelly Rainer.
Up-to-date coverage of how technology impacts management in the hospitality
industry In order to succeed in today's business world, hospitality managers must
have a wealth of knowledge when it comes to technology. Hospitality Information
Systems and E-Commerce provides this essential information. Covering the
technology used in each segment of the hospitality industry - lodging,
foodservice, and tourism - this insightful book emphasizes the management
decisions necessary to purchase, implement, and execute technology initiatives
in a hospitality operation. Packed with industry examples that illustrate the
influence of technology on management and customer service, Hospitality
Information Systems and E-Commerce: Provides an overview of information
technology basics, including computer hardware, software, and networks Covers
electronic commerce (e-commerce) and its impact on the hospitality industry, as
well as how managers can implement successful e-commerce strategies into
their business Features interviews with information technology professionals in
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the hospitality industry Includes "On the Job" vignettes that show readers how
the concepts covered in each chapter translate into the management of a
hospitality operation Contains a practical glossary of technical terminology
Hospitality Information Systems and E-Commerce offers an in-depth look at how
hospitality managers can most effectively use technology to benefit their
business, and is a must-have resource for students and professionals seeking to
learn more about this cutting-edge topic.
Thoroughly updated, the 9th edition of this bestselling textbook incorporates
global trends and data, supported by an exemplary case selection based on firms
from around the world. The internationally cited author team of Czinkota,
Ronkainen, and Gupta balance conceptual understanding of business theory with
the day-to-day realities of business practice, preparing students to become
successful participants in the global business place. This edition brings greater
focus on Asia and emerging markets, as well as Brexit, the impact of COVID-19
on business and the importance of technology and the digital space to
international business practice. Through its discussion and analysis, the book
guides students to a greater understanding of contemporary business issues and
helps them to develop new tools of analysis. Covering all key aspects of
international business, the authors emphasize a few key dimensions:
international context, role of government in international business, small- and
medium-sized firms, and social responsibility.
For the undergraduate and graduate e-commerce course in any business
discipline. The market-leading text for E-commerce. This comprehensive, market-
leading text emphasizes the three major driving forces behind E-commerce-
technology change, business development, and social issues-to provide a
coherent conceptual framework for understanding the field. The tenth edition
features updates to the text, data, figures, and tables based on the latest
marketing and business intelligence available from eMarketer, Pew Internet &
American Life Project, Forrester Research, comScore, Gartner Research, and
other industry sources. All opening, closing and Insight on cases are new or
updated.
This text's user-friendly format, manageable length, and up-to-date real world
examples enable students to experience business firsthand. 'Business in Action'
takes students on an engaging exploration of the fundamentals, strategies, and
dynamics that make the business world work.
The Legal Environment of Business and Online Commerce, 6e examines how
the current legal environment, government regulation, and e-commerce
environment impact today's business decisions. Legal Heritage and the
Information Age; Business Ethics and Social Responsibility; Court Systems and
Administrative Law; Alternative, Judicial, and E-Dispute Resolution;
Constitutional Law for Business and E-Commerce; Torts and Strict Liability;
Criminal Law and Cyber Crimes; International and World Trade Law; Formation
of Traditional and E-Contracts; Performance of Traditional and E-Contracts;
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Cyber Law and E-Commerce; Sales, Leases, and Warranties; Credit, Secured
Transactions, and Bankruptcy; Entrepreneurship and Small Businesses; LLCs,
LLPs, and Global Forms of Business; Corporations and Sarbanes-Oxley Act;
Investor Protection and E-Securities Transactions; Agency Law; Equal
Opportunity in Employment; Employment Compensation and Worker Protection
Laws; Immigration and Labor Laws; Intellectual Property and Cyber Piracy;
Antitrust Law and Unfair Trade Practices; Consumer Protection and Global
Product Safety; Environmental Protection and Global Warming; Estates,
Leaseholds, and Regulation of Property MARKET: For readers interested in a
current and cutting-edge understanding of the legal environment of business and
online commerce.
In Beyond E-Business: Towards Networked Structures Paul Grefen returns with
his tried and tested BOAT framework for e-business, now fully expanded and
updated with the very latest overview of digitally connected business; from
business models, organization structures and architecture, to information
technology. What used to be termed "e-business" is now simply business as
usual. Today’s successful organizations are complex; they are part of dynamic
business networks built on digital channels, going far beyond traditional e-
business. This text provides invaluable insights of modern e-business integrated
with networked business, going much further than the usual analysis of traditional
e-business texts. Included is coverage of the Big Five—social media, mobile
computing, big data, cloud computing, and the internet of things --as well as
service-oriented business and technology. This essential text provides a compact
roadmap to networked e-business for engineering, information systems or
business students as well as professionals in the field.
NEW PERSPECTIVES ON THE INTERNET has been updated to cover the
newest releases of the three main web browsers including Internet Explorer 9,
Mozilla Firefox 4, and Google Chrome. With the New Perspectives critical-
thinking, problem-solving approach, students will learn basic to advanced
features of the Internet from Browser Basics to Electronic Commerce. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
This text contains updated material on responding to global and cultural diversity,
with discussions of globalization, workforce diversity and ethics.
For answers to questions relating to computers, the Internet and other digital
technologies - and how to make them work for your clients - turn to this
comprehensive, practical resource. Whether you're an experienced IT lawyer, a
transactional or intellectual property attorney, an industry executive, or a general
practitioner whose clients are coming to you with new issues, you'll find practical,
expert guidance on identifying and protecting intellectual property rights, drafting
effective contracts, understanding applicable regulations, and avoiding civil and
criminal liability. Written by Michael D. Scott, who practiced technology and
business law for 29 years in Los Angeles and Silicon Valley, Scott on Information
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Technology Law, Third Edition offers a real-world perspective on how to structure
transactions involving computer products and services such as software
development, marketing, and licensing. He also covers the many substantive
areas that affect technology law practice, including torts, constitutional issues,
and the full range of intellectual property protections. You'll find coverage of the
latest issues like these: computer and cybercrime, including spyware, phishing,
denial of service attacks, and more traditional computer crimes the latest judicial
thinking on software and business method patents open source licensing
outsourcing of IT services and the legal and practical issues involved in making it
work and more To help you quickly identify issues, the book also includes
practice pointers and clause-by-clause analysis of the most common and often
troublesome provisions of IT contracts.
This textbook introduces readers to digital business from a management
standpoint. It provides an overview of the foundations of digital business with
basics, activities and success factors, and an analytical view on user behavior.
Dedicated chapters on mobile and social media present fundamental aspects,
discuss applications and address key success factors. The Internet of Things
(IoT) is subsequently introduced in the context of big data, cloud computing and
connecting technologies, with a focus on industry 4.0, smart business services,
smart homes and digital consumer applications, as well as artificial intelligence.
The book then turns to digital business models in the B2C (business-to-
consumer) and B2B (business-to-business) sectors. Building on the business
model concepts, the book addresses digital business strategy, discussing the
strategic digital business environment and digital business value activity systems
(dVASs), as well as strategy development in the context of digital business.
Special chapters explore the implications of strategy for digital marketing and
digital procurement. Lastly, the book discusses the fundamentals of digital
business technologies and security, and provides an outline of digital business
implementation. A comprehensive case study on Google/Alphabet, explaining
Google's organizational history, its integrated business model and its market
environment, rounds out the book.
This new Edition of Electronic Commerce is a complete update of the leading
graduate level/advanced undergraduate level textbook on the subject. Electronic
commerce (EC) describes the manner in which transactions take place over
electronic networks, mostly the Internet. It is the process of electronically buying
and selling goods, services, and information. Certain EC applications, such as
buying and selling stocks and airline tickets online, are reaching maturity, some
even exceeding non-Internet trades. However, EC is not just about buying and
selling; it also is about electronically communicating, collaborating, and
discovering information. It is about e-learning, e-government, social networks,
and much more. EC is having an impact on a significant portion of the world,
affecting businesses, professions, trade, and of course, people. The most
important developments in EC since 2014 are the continuous phenomenal
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growth of social networks, especially Facebook , LinkedIn and Instagram, and the
trend toward conducting EC with mobile devices. Other major developments are
the expansion of EC globally, especially in China where you can find the world's
largest EC company. Much attention is lately being given to smart commerce and
the use of AI-based analytics and big data to enhance the field. Finally, some
emerging EC business models are changing industries (e.g., the shared
economy models of Uber and Airbnb). The 2018 (9th) edition, brings forth the
latest trends in e-commerce, including smart commerce, social commerce, social
collaboration, shared economy, innovations, and mobility.
"This 10-volume compilation of authoritative, research-based articles contributed
by thousands of researchers and experts from all over the world emphasized
modern issues and the presentation of potential opportunities, prospective
solutions, and future directions in the field of information science and
technology"--Provided by publisher.
This updated edition of the book blends in new e-commerce technologies. Mobile
commerce (M-commerce) and use of cloud computing are offering a new set of
challenges and opportunities for those individuals who know what they are and
how they are related to e-commerce. Their use opens up new markets,
expanding the need for larger operations, which in turn requires greater
knowledge of the operations management subjects presented in this book. The
book is focused on issues, concepts, philosophies, procedures, methodologies,
and practices of running e-commerce operations. It connects the basic
operations management activities undertaken by every organization (e.g.,
inventory management, scheduling, etc.) and translates their application into
issues and problems faced in the field of e-commerce. The book also provides
current research findings, strategies, and practices that can help students in the
field of operations management run and improve their e-commerce operations. It
covers most of the basic operations management activities and functions and has
been designed for an upper-level undergraduate business, a graduate business
or engineering management course on e-commerce operations management for
university students. Students interested in e-commerce operations will find this
book a valuable guide to the important aspects of starting up and running an e-
commerce operation. They can learn from reading this book how supply chains,
products and processes, human resources and purchasing functions can
supported and enhanced by the use of e-commerce. In addition, students can
learn how to undertake forecasting and scheduling in e-commerce operations.
Decision-makers and managers who have to reengineer e-commerce operations
can also use this book as a guide to understanding e-commerce. The Instructor
Manual and PowerPoint Slides for the book are available upon request for all
instructors who adopt this book as a course text. Please send your request to
sales@wspc.com.
Aimed at students, this work covers various aspects of e-business - focusing on
sales and marketing, as well as detailing procurement, supply chains, and the
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legal and security considerations. It contains a range of features to help you learn
effectively including margin definitions, international case studies, activities and
web links.
This text emphasizes the three major driving forces behind e-commerce:
technological change, business development, and social issues, to provide a
coherent conceptual framework for understanding the field.
Offering a comprehensive guide to economical travel in diverse regions of the
world, these innovative new versions of the popular handbooks feature an all-
new look, sidebars highlighting essential tips and facts, information on a wide
range of itineraries, transportation options, off-the-beaten-path adventures,
expanded lodging and dining options in every price range, additional nightlife
options, enhanced cultural coverage, shopping tips, maps, 3-D topographical
maps, regional culinary specialties, cost-cutting tips, and other essentials.
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