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Human Resource Management (HRM) could very well be the key contributor to organization profitability and competitive advantage in the
21st century. That claim is a startling reality with a growing body of supporting evidence that affirms its truth. In a world where less than 15%
of all employees acknowledge that they are positively engaged at work, the opportunity to capture and inspire the minds and hearts of
tomorrow's work force is immense. Thus, there are multiple reasons for this book about the strategic contribution of HRM in the third
millennium economy. The bad news is that the history of HRM has been disappointing, Human Resource Professionals (HRPs) have been
largely unprepared, and organization leaders have been focused on technology and innovation - rather than the people who create value for
their companies. The good news is that there is a growing number of outstanding companies and enlightened leaders who have recognized
that people are the key to better customer service, greater innovation, improved productivity, and higher profits. This book serves four
significantly different types of readers. First, and most importantly, this book offers insights for top management teams who are served by the
HRPs and provides a template to hold those professionals accountable. Each of the chapters of this book provides strategic insights into the
purpose and function of HRM systems in supporting the top management team and its organization mission. Second, this book provides clear
guidelines for HRPs in helping them to realize their key roles and the accountability expected from them. Third, this book is a useful
foundation for students seeking to understand how HRM systems function. Fourth, the book provides scholars and academics with
fundamental principles upon which to build as they explore the practical world of business. The consistent theme of this book is that HRM
matters and HRPs can make a significant strategic difference in contributing to an organization's success! The modern organization of the
21st century has already begun to change - and those changes must be effective if organizations are to successfully compete in a world that
has become increasingly global and complex in its focus. However, HRM and the role of HRPs have not always been fully appreciated, and
top management teams can exponentially improve the effectiveness of their organizations by rethinking HRM's strategic roles. This book
offers a wealth of information about the contribution that HRM can make to help organizations improve their economic and financial
prospects. This book explains how and why organizations can benefit from treating their employees as valued assets and by honoring duties
owed to those employees by helping them to fulfill their ultimate potential. As organizations honor those responsibilities to their employees,
they also serve their own best interests and the interests of a society that desperately needs to effectively utilize its available resources to
solve its current and future problems. (Nova)
Make Human Resources work for you. STRATEGIC HUMAN RESOURCE MANAGEMENT shows you how through its unique system of
concept integration. Most Human Resources textbooks give you the theories without showing you the connections to real life. This textbook
lets you see both sides of Human Resources: the theory and the application. That way, you'll not only get a great grade in class, you'll be on
your way to success after college as well.
Human resources management is essential for any workplace environment and is deemed most effective when a strategic focus is in place to
ensure that people can facilitate that achievement of organizational goals. But, effective human resource management also contains an
element of risk management for an organization which, as a minimum, ensures legislative compliance. Human Resources Management:
Concepts, Methodologies, Tools, and Applications compiles the most sought after case studies, architectures, frameworks, methodologies,
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and research related to human resources management. Including over 100 chapters from professional, this three-volume collection presents
an in-depth analysis on the fundamental aspects, tools and technologies, methods and design, applications, managerial impact,
social/behavioral perspectives, critical issues, and emerging trends in the field, touching on effective and ineffective management practices
when it comes to human resources. This multi-volume work is vital and highly accessible across the hybrid domain of business and
management, essential for any library collection.
The focus of HUMAN RESOURCE MANAGEMENT, International Edition is on developing students' personal and managerial skills by (1)
Helping students understand the role of HR in organizational effectiveness as well as their personal career success; (2) Enabling students to
understand how to flexibly apply the HR concepts that are appropriate for different problems or situations, and how HR both influences and is
influenced by business strategy; and (3) Creating an understanding of the HR context by embedding the important concepts of ethics,
diversity, competitive advantage, and the global context throughout the book.This highly readable book will help students understand how to
use HR to hire, develop, motivate, and retain the right people and bring out the best in employees to execute the company's business
strategy. It is intended for anyone who is or who might become a manager or an HR professional. By developing readers' competence and
confidence in using important HR skills, this book will help anyone become a more effective manager through a better use of HR
tools.Because most students learn more easily when they see the applicability of concepts to real life situations, HUMAN RESOURCE
MANAGEMENT, International Edition provides numerous current company examples throughout the book. A book-long integrated case
supplemented with interactive online videos develops students' personal skills and gives them some experience in applying various HR
concepts. The case and videos reinforce the relevance of the textbook material and make the content even more understandable.
Filled with over 65 valuable case studies, role plays, video-based discussions, simulations, reflective exercises and other experiential
activities, Teaching Human Resource Management enables HR professors, practitioners and students at all levels, to engage and enhance
knowledge and skills on a wide range of HR concepts. This book breathes life into the teaching of Human Resource Management and
readers will be able to better relate theoretical concepts to workplace decisions and dilemmas.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. Where the strategy of staffing and business align. Strategic Staffing prepares all current and future managers to take a
strategic and modern approach to the identification, attraction, selection, deployment, and retention of talent. Grounded in research but full of
real-world examples, this text describes how organizations can develop a staffing strategy that reinforces business strategy, leverages
staffing technology, and evaluates and improves staffing systems. This edition includes new and relevant topics on staffing that readers will
be able to immediately apply in their future careers–including a discussion on how Twitter and Facebook can be used for sourcing and
managing staffing systems.
Presents a new approach to managing and developing the human resources of an organizationone that views employees as assets that
produce income and applies techniques used to manage investment portfolios. Shows how to enhance the organization's investment in
human capital by grouping employees according to productivity and growth potential and managing each group differently. Specifies four
categories: stars (high performers with high potential), workhorses (high performers with limited growth potential), problem employees (those
not performing up to their potential), and deadwood (poor performers with little potential for improvement).
Use this practical guide to implement HR processes that benefit both employees and the business as a whole and develop essential skills for
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HR professionals.
Active Training has become a classic book in the field of training and development and a standard text on graduate-level HRD programs. It
turned instructional design on its head by shifting the emphasis away from the instructor and on to the learner. A lot has happened in the
training field in the last 10 years since the previous edition was written and this new edition -- the third significant update in 25 years -- adds
sections to comprehensively cover new learning technologies and applications, including social media, m-learning, and creating affordable
media; addresses the evolving role of trainers, including onboarding, leading change, coaching managers, mentoring, internal consulting, and
building teams; tackles new business realities and challenges, including doing more with less, globalization, and working with multi-
generational workforces; and offers best practices for new trainer tasks, skills, and knowledge, including working with the C-suite, engaging
and retaining employees, developing leaders, vendor management, and working with SMEs. Revisions include updated workplace examples,
new and revised templates and worksheets, updated theory and research sections, and expanded guidelines on evaluating and training ROI,
extending the value of training programs, and managing Active Training programs to show state-of-the art applications. What will continue to
set these books apart is the relevance of dozens of new examples, the wisdom and impact of fresh practical tips, and the rigor and expertise
supporting dozens of exercises and techniques.
What is strategic HRM, and how do you apply it in business? What makes good HR strategy and how do you develop it? What are the key
issues that need to be considered when creating, developing, and embedding a strategic approach to managing people? These are the
fundamental questions asked byHR professionals and tackled in this innovative and comprehensive textbook.Drawing on the latest academic
research, the well-respected author team take a reliably thematic approach to SHRM. Broken into four distinct parts, the book addresses the
context, theories, themes, and future of managing people strategically. Tata Motors, Samsung, Pizza Express, and Deliveroo makeup some
of the case studies and examples that feature across the book, ensuring that theoretical discussion is always linked to practical application.
New "Strategic HRM in Action" boxes take this one step further by presenting students with a scenario in which they themselves can make
strategicdecisions and reflect on their own evaluation of real-life business practices.Critical thinking is essential in SHRM, so frequent Critical
Reflection boxes, Review Questions, and questions or activities to accompany every case study ensure students are challenged to engage
with the subject critically and reflectively, and consider their own evaluations of the essentialtheories and the strategic practices adopted by
different organizations. Global case studies and an opening chapter dedicated to the global context of SHRM challenge the dominant
Western perspective and provide a rounded and adaptable view of SHRM.A user-friendly structure and wide range of learning features,
including learning objectives, key concept boxes, and summaries, ensure the text remains accessible, even for those completely new to
SHRM, allowing all students to benefit from the book's ideal balance between the latest academic theoryand contemporary, real-world
practice.The book is accompanied by a selection of online resources:For students:* Glossary* Web linksFor registered lecturers:* Additional
case studies* PowerPoint slides* Seminar activities* Suggested case study answers* Figures from the book
Performance Management is a comprehensive textbook specially designed to meet the requirements of MBA students specializing in HR.
The textbook focuses on managerial decision-making and application of concepts through examples, caselets and case studies.
Make human resources work for you. STRATEGIC MANAGEMENT OF HUMAN RESOURCES, 3e, International Edition shows you how
through its unique system of concept integration. Most human resources textbooks give you the theories without showing you the connections
to real life. This textbook lets you see both sides of human resources: the theory and the application. That way, you will not only get a great

Page 3/10



Acces PDF Jeffrey Mello Strategic Hrm

grade in class, you will be on your way to success after college as well.
An organisation with a superior employment brand is one whose leadership and workforce behaviours match the company brand.
Translation: the value proposition for the business is reflected in the actions of the employees at all levels of the organisation. Even for
organisations that know how to attract the right talent, the challenge turns to how to engage them in their work and retain them longer than
the competition. Every manager knows ...engaged and committed employees are proud to work for their employer and are dedicated to the
organisation and willing to give the extra effort necessary to achieve the goals of the enterprise. "50 Plus One Tips to Attract, Engage and
Retain Top Talent" provides different approaches to engage your employees. This book will serve as a blueprint for the creation, or re-
creation, of your desired place to work by attracting, engaging, and retaining your company's top talent
This is an ideal foundation text for anyone studying or working in the International Human Resource Management (IHRM) arena. This text
utilizes and incorporates most of what is currently known, researched or experienced in the field. It features data and examples from
academic research, international businesses and consulting firms, as well as experiences of and interviews with HRM managers in
multinational and global firms. This book offers both a theoretical and practical treatment of this important and constantly evolving area.
Thoroughly updated and revised, this second edition now includes key terms, learning objectives, discussion questions and an end-of-book
integrative case. It has been designed to lead readers through all of the key topics in a highly engaging and approachable way. This book
focuses on IHRM within multi-national enterprises (MNEs) and covers topics including: * MNE and country culture * organizational structure,
strategy and design * international joint ventures and cross-border mergers and acquisitions * labour standards, ethics and codes of conduct *
selection and mangement of international assignees * training and management development * compensation and benefits * health and
safety and crisis management * IHRM departments and professionals Uncovering precisely why IHRM is important for success in
international business and how IHRM policies and practices function within the multinational enterprise, this outstanding textbook provides an
essential foundation for an understanding of the theory and practice of IHRM. This book is essential reading for all students, lecturers and
IHRM professionals.
Despite over three decades of debate around the nature of human resource management (HRM), its intellectual boundaries and its
application in practice, the field continues to be dogged by a number of theoretical and practical limitations. Written by an international team
of respected scholars, this updated textbook adopts a critical perspective to examine the core management function of HRM in all its
complexity – including its darker sides. Human Resource Management: A Critical Approach opens with a critique of the very concept of HRM,
tracing its development over time, and then systematically analyses the context of HRM, practice of HRM and international perspectives on
HRM. New chapters commissioned for this second edition look at HRM and the issues of diversity, migration, global supply chains and
economic crisis. This textbook is essential reading for advanced and inquisitive students of HRM, and for HRM professionals looking to
deepen their understanding of the complexities of their field.
Whether you are a business leader, internal business partner or external consultant, there are six key strategy missions that you will need to
undertake as you deal with the re-positioning and growth issues that all businesses face at one stage or another during their life-cycle:
assessing the environment defining a strategic positioning choosing a growth strategy expanding internationally combining strategy, and
innovation or (re)designing the business model Meschi and Chereau bridge the gaps between academic theory and real world practice,
between strategic analysis and strategic management, and between planning and doing, by providing you with six essential mission briefings
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to help you deliver the best possible outcome. Each briefing is structured the same way, beginning with an outline of the consulting mission
and its content before examining the theoretical background, before setting out a complete and practical methodology to complete the
mission along with all the tools you will need along the way.
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons, places, and events. Cram101 Just the
FACTS101 studyguides gives all of the outlines, highlights, and quizzes for your textbook with optional online comprehensive
practice tests. Only Cram101 is Textbook Specific. Accompanies: 9781285426792. This item is printed on demand.
Managing Human Resource Development Programs makes the critical connection between HR development and the larger
system of HR management. This book offers a framework for developing HR programs that are customizable to the needs of the
organization.
Managing Human Resources for EnvironmentalSustainability The Society for Industrial and Organizational Psychology (SIOP)is
the premier membership organization for those practicingindustrial and organizational psychology. The Society's mission isto
enhance human well-being and performance in organizational andwork settings by promoting the science, practice, and teaching
ofindustrial and organizational (I-O) psychology. I-O psychologistsapply research that improves the well-being and performance
ofpeople and the organizations that employ them. This involveseverything from workforce planning, employee selection, and
leaderdevelopment to studying job attitudes and job motivation,implementing work teams, and facilitating organizational
change.SIOP is a nonprofit organization with more than 6,000 members.While an independent organization with its own
governance, SIOP isalso a division within the American Psychological Association andan organizational affiliate of the Association
for PsychologicalScience.
PRODUCT ONLY AVAILABLE WITHIN CENGAGE UNLIMITED. STRATEGIC HUMAN RESOURCE MANAGEMENT 5E offers a
truly innovative, integrative framework that examines the traditional functional HR areas from a strategic perspective. This text is
organized into two sections. The first section, Chapters 1-7, examines the context of strategic HR and develops a framework and
conceptual model for the practice of strategic HR. The second section, Chapters 8-14, examines the actual practice and
implementation of strategic HR through a discussion of strategic issues that need to be addressed while developing specific
programs and policies related to the traditional functional areas of HR. Both the integrative framework that requires linkage
between and consistency among these functional HR activities and the approach toward writing about these traditional functional
areas from a strategic perspective distinguish the text from what is currently on the market.
Strategic Human Resource ManagementStrategic Human Resource ManagementCengage Learning
Career Management & Work/Life Integration: Using Self-Assessment to Navigate Contemporary Careers is a comprehensive,
easy-to-follow guide to managing contemporary careers. Although grounded in theory, the book also provides an extensive set of
exercises and activities that can guide career management over the lifespan. Authors Brad Harrington and Douglas T. Hall offer a
highly useful self-assessment guide for students and other individuals who want to deal with the challenge of succeeding in a
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meaningful career while living a happy, well-balanced life.
Learn from Today’s Most Successful Workforce Analytics Leaders Transforming the immense potential of workforce analytics into
reality isn’t easy. Pioneering practitioners have learned crucial lessons that can help you succeed. The Power of People shares
their journeys—and their indispensable insights. Drawing on incisive case studies and vignettes, three experts help you bring
purpose and clarity to any workforce analytics project, with robust research design and analysis to get reliable insights. They
reveal where to start, where to find stakeholder support, and how to earn “quick wins” to build upon. You’ll learn how to sustain
success through best-practice data management, technology usage, partnering, and skill building. Finally, you’ll discover how to
earn even more value by establishing an analytical mindset throughout HR, and building two key skills: storytelling and
visualization. The Power of People will be invaluable to HR executives establishing or leading analytics functions; HR
professionals planning analytics projects; and any business executive who wants more value from HR.
Make human resources work for you. STRATEGIC HUMAN RESOURCE MANAGEMENT shows you how through its unique
system of concept integration. Most human resources textbooks give you the theories without showing you the connections to real
life. This textbook lets you see both sides of human resources: the theory and the application. That way, you will not only get a
great grade in class, you will be on your way to success after college as well. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
HR leaders and practitioners: master the financial analysis skills you need to become true strategic business partners,
gain an equal seat at the table, and get boardroom and CFO buy-in for your initiatives! In this one-of-a-kind book, Dr.
Steven Director covers everything mid-to-senior-level HR professionals need to formulate, model, and evaluate their HR
initiatives from a financial perspective. Drawing on his unsurpassed expertise working with HR executives, he walks
through each crucial financial issue associated with strategic talent management, including quantifiable links between
workforces and business value, cost-benefit analyses of HR and strategic financial initiatives, and specific issues related
to total rewards programs, including stock, stock options, and pension costs. Unlike other finance books for non-financial
managers, Financial Analysis for HR Managers focuses entirely on core HR issues. Director helps you answer questions
such as: How do you model HR's financial role in corporate strategic initiatives such as the introduction of a new product
line? How do you select bonus drivers to send the right signals to managers (and uncover suboptimal hidden signals you
might be sending now)? How do you design compensation packages that are fully consistent with your goals? How do
you identify and manage pension-finance costs and risks that can dramatically impact the long-term financial health of
the business? HR leaders and aspiring leaders are under unprecedented pressure to provide credible, quantitative
answers to questions like these. This is the one and only book that will help them do so.
This comprehensive text covers the entire field of human resource development, from orientation and skills training, to
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career and organizational development. It shows how concepts and theory have been put into practice in a variety of
organizations. This sixth edition of HUMAN RESOURCE DEVELOPMENT reflects the current state of the field, blending
real-world practices and up-to-date research. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
To manage projects, you must not only control schedules and costs: you must also manage growing operational
uncertainty. Today’s powerful analytics tools and methods can help you do all of this far more successfully. In Project
Management Analytics , Harjit Singh shows how to bring greater evidence-based clarity and rationality to all your key
decisions throughout the full project lifecycle. Singh identifies the components and characteristics of a good project
decision and shows how to improve decisions by using predictive, prescriptive, statistical, and other methods. You’ll
learn how to mitigate risks by identifying meaningful historical patterns and trends; optimize allocation and use of scarce
resources within project constraints; automate data-driven decision-making processes based on huge data sets; and
effectively handle multiple interrelated decision criteria. Singh also helps you integrate analytics into the project
management methods you already use, combining today’s best analytical techniques with proven approaches such as
PMI PMBOK® and Lean Six Sigma. Project managers can no longer rely on vague impressions or seat-of-the-pants
intuition. Fortunately, you don’t have to. With Project Management Analytics , you can use facts, evidence, and
knowledge—and get far better results. Achieve efficient, reliable, consistent, and fact-based project decision-making
Systematically bring data and objective analysis to key project decisions Avoid “garbage in, garbage out” Properly
collect, store, analyze, and interpret your project-related data Optimize multi-criteria decisions in large group
environments Use the Analytic Hierarchy Process (AHP) to improve complex real-world decisions Streamline projects the
way you streamline other business processes Leverage data-driven Lean Six Sigma to manage projects more effectively
Strategic HRM has gained much attention and has become a topic of global discussion. Throughout the world, aligning
the human resource with the need of the business has been the topic of discussion since quite some time. Looking into
this aspect, Strategic HRM has been introduced as a subject in most of the management institutes more specifically in
India. Keeping all these factors in view, the present book has been developed by the author considering the different
aspects of Strategic HRM. The book aims to fulfill not only the need of MBA and MPM course, but also for the
practitioners as a reference manual to successful implementation of Strategic HRM in their organisations. This book has
been divided into eleven chapters.
This book explores the social history of training and development and describes how ordinary training systems were
linked to extraordinary events. Using instrumental case studies, the author explores the direct and indirect motives

Page 7/10



Acces PDF Jeffrey Mello Strategic Hrm

behind famous and infamous training systems of history such as the methods used by John Lennon and Paul McCartney
in the Beatles, those used by the Third Reich in training forced labor, and in the social guidance films of the 1950’s,
among others. This book links modern-day themes of corporate and community social responsibility and social justice to
historical cases of workplace and community training; in addition, it offers a unique view of business history that students
and scholars can relate to, and contributes to a more thorough and robust inquiry into critical human resource
development, ethics in the workplace, and the nature of training adults, in general.
Business Process Change, 3rd Edition provides a balanced view of the field of business process change. Bestselling
author Paul Harmon offers concepts, methods, cases for all aspects and phases of successful business process
improvement. Updated and added for this edition is new material on the development of business models and business
process architecture development, on integrating decision management models and business rules, on service
processes and on dynamic case management, and on integrating various approaches in a broad business process
management approach. New to this edition: How to develop business models and business process architecture How to
integrate decision management models and business rules New material on service processes and on dynamic case
management Learn to integrate various approaches in a broad business process management approach Extensive
revision and update addresses Business Process Management Systems, and the integration of process redesign and Six
Sigma Learn how all the different process elements fit together in this best first book on business process, now
completely updated Tailor the presented methodology, which is based on best practices, to your organization’s specific
needs Understand the human aspects of process redesign Benefit from all new detailed case studies showing how these
methods are implemented
Personality and performance are intricately linked, and personality has proven to have a direct influence on an
individual's leadership ability and style, team performance, and overall organizational effectiveness. In Personality and
the Fate of Organizations, author Robert Hogan offers a systematic account of the nature of personality, showing how to
use personality to understand organizations and to understand, evaluate, select, deselect, and train people. This book
brings insights from a leading industrial organizational psychologist who asserts that personality is real, and that it
determines the careers of individuals and the fate of organizations. The author’s goal is to increase the reader’s ability
to understand other people—how they are alike, how they are different, and why they do what they do. Armed with this
understanding, readers will be able to pursue their personal, social, and organizational goals more efficiently. A practical
reference, this text is extremely useful for MBA students and for all those studying organizational psychology and
leadership.
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Publisher Fact Sheet Uncovers how the best companies win, not by acquiring the right people, but by building the right
organization.
Market_Desc: · Advanced students and senior practitioners in human resource planning Special Features: · Completely new and updated
edition of the popular volume in strategic human resource management (SHRM)· Contains selections of important and highly readable
articles from worldwide authors· Charts key developments that have changed the theory and practice of SHRM · Covers issues of
globalization and knowledge management, and their effect on the field of HRM and SHRM · Includes more articles that discuss international
aspects of HRM and SHRM and that demonstrate the use of HRM and SHRM for global competitive advantage · Explores and highlights the
new reality of knowledge management and its implications for HRM and SHRM About The Book: This book provides management students
and senior practitioners with a completely new and updated guide to the latest work in the field of human resource management and strategic
human resource management. It also has a collection of important and highly readable articles from authors around the world charts key
developments that have changed the theory and practice of SHRM over the last six years. The book also covers issues of globalization and
knowledge management, and their effect on the field of HRM and SHRM.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the textbook are included.
Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780324789621 .
Strategic Human Resource Management has been a topic familiar to many. But this book approaches the same topic in a current global
economy with so many Indian business houses venturing into acquiring global giants and establishing themselves atop of the world of
business in our growing economy. This means that with electronic communication making the world into a global village and virtual
organizations and learning having made the distinction between 'place' and 'space' not a matter of importance, strategies to be adapted by
the HR professionals should be totally new. That is where this book is having a new approach to SHRM. It is interspersed with contemporary
Indian cases and experience to fall back on to illustrate the different strategies HR has to play as a business partner. Issues in employee
privacy in case of virtual organizations have been vividly dealt with. Gone are the days of the fire-fighting role of HR professionals. They are
required to play a vital role being part of the business strategy not only at the domestic arena but also in the global business. Challenges
involved in building multicultural organizations, cross border merger and acquisition and repatriation and outsourcing are topics that are
significant in the local as well as the global human resource management which are discussed extensively. The book explains career
planning and development and compensation packages in the context of competencies and balanced scorecard. When speed and alacrity
are demanded of all the employees to stay ahead of competition, the employees are required to put in extended hours and work in a stressful
environment. Hence, the new-era HR professional has to resort to developmental activities through mentoring, coaching, counseling, stress
management and emotional balance. The book is divided into five parts. Apart from the stories narrated within the text of the book, and some
exercises, there is a separate section of cases at the end of the book to augment the concepts narrated in each part. It would not only fully
meet the requirements of MBA students but would also give new direction to the practicing HR professionals.
Three experts in Human Resources introduce a measurement system that convincingly showcases how HR impacts business performance.
Drawing from the authors' ongoing study of nearly 3,000 firms, this book describes a seven-step process for embedding HR systems within
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the firm's overall strategy--what the authors describe as an HR Scorecard--and measuring its activities in terms that line managers and CEOs
will find compelling. Analyzing how each element of the HR system can be designed to enhance firm performance and maximize the overall
quality of human capital, this important book heralds the emergence of HR as a strategic powerhouse in today's organizations.
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