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Introduction To Business
Statistics
Contains complete solutions for all answers provided in the
back of the book.
Instructors, looking for a better way to manage homework?
Want to save time preparing for lectures? Would you like to
help students develop stronger problem-solving skills? If so,
eGrade Plus has the answers you need. eGrade Plus offers
an integrated suite of teaching and learning resources,
including an online version of Black's Business Statistics for
Contemporary Decision Making, Fourth Edition Update, in
one easy-to-use Web site. Organized around the essential
activities you perform in class, eGrade Plus helps you: Create
class presentation using a wealth of Wiley-provided
resources. you may easily adapt, customize, and add to his
content to meet the needs of your course. Automate the
assigning and grading of homework or quizzes by using Wileyprovided question banks, or by writing your won. Student
results will be automatically graded and recorded in your
gradebook. Track your students' progress. An instructor's
gradebook allows you to an analyze individual and overall
class results to determine each student's progress and level
of understanding. Administer your course. eGrade Plus can
easily be integrated with another course management
system, gradebook, or other resources you are using in your
class. Provide students with problem-solving support. eGrade
Plus can link homework problems to the relevant section of
the online text, providing context-sensitive help. Best of all,
instructors can arrange to have eGrade Plus packaged FREE
with new copies of Business Statistics for Contemporary
Decision Making, Fourth Edition Update, All instructors have
to do is adopt the eGrade Plus version of this book and
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activate their eGrade Plus course.
Introduction to Business StatisticsSouth Western Educational
Publishing
An accessible text that explains fundamental concepts in
business statistics that are often obscured by formulae and
mathematical notation A Guide to Business Statistics offers a
practical approach to statistics that covers the fundamental
concepts in business and economics. The book maintains the
level of rigor of a more conventional textbook in business
statistics but uses a more streamlined and intuitive approach.
In short, A Guide to Business Statistics provides clarity to the
typical statistics textbook cluttered with notation and formulae.
The author—an expert in the field—offers concise and
straightforward explanations to the core principles and
techniques in business statistics. The concepts are introduced through examples, and the text is designed to be
accessible to readers with a variety of backgrounds. To
enhance learning, most of the mathematical formulae and
notation appears in technical appendices at the end of each
chapter. This important resource: Offers a comprehensive
guide to understanding business statistics targeting business
and economics students and professionals Introduces the
concepts and techniques through concise and intuitive
examples Focuses on understanding by moving distracting
formulae and mathematical notation to appendices Offers
intuition, insights, humor, and practical advice for students of
business statistics Features coverage of sampling
techniques, descriptive statistics, probability, sampling
distributions, confidence intervals, hypothesis tests, and
regression Written for undergraduate business students,
business and economics majors, teachers, and practitioners,
A Guide to Business Statistics offers an accessible guide to
the key concepts and fundamental principles in statistics.
MODERN BUSINESS STATISTICS, 5E allows students to
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gain a strong conceptual understanding of statistics with a
balance of real-world applications and a focus on the
integrated strengths of Microsoft Excel 2013. To ensure
student understanding, this best-selling, comprehensive text
carefully discusses and clearly develops each statistical
technique in a solid application setting.Microsoft Excel 2013
instruction, which is integrated in each chapter, plays an
integral part in strengthening this edition's applications
orientation. Immediately after each easy-to-follow
presentation of a statistical procedure, a subsection
discusses how to use Excel to perform the procedure. This
integrated approach emphasizes the applications of Excel
while focusing on the statistical methodology. Step-by-step
instructions and screen captures further clarify student
learning.A wealth of timely business examples, proven
methods, and additional exercises throughout this edition
demonstrate how statistical results provide insights into
business decisions and present solutions to contemporary
business problems. High-quality problems noted for their
unwavering accuracy and the authors' signature problemscenario approach clearly show how to apply statistical
methods to practical business situations. New case problems
and self-tests allow students to challenge their personal
understanding. Important Notice: Media content referenced
within the product description or the product text may not be
available in the ebook version.
Score higher in your business statistics course? Easy.
Business statistics is a common course for business majors
and MBA candidates. It examines common data sets and the
proper way to use such information when conducting
research and producing informational reports such as profit
and loss statements, customer satisfaction surveys, and peer
comparisons. Business Statistics For Dummies tracks to a
typical business statistics course offered at the
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undergraduate and graduate levels and provides clear,
practical explanations of business statistical ideas,
techniques, formulas, and calculations, with lots of examples
that shows you how these concepts apply to the world of
global business and economics. Shows you how to use
statistical data to get an informed and unbiased picture of the
market Serves as an excellent supplement to classroom
learning Helps you score your highest in your Business
Statistics course If you're studying business at the university
level or you're a professional looking for a desk reference on
this complicated topic, Business Statistics For Dummies has
you covered.
The new edition of Essentials of Business Statisticsdelivers
clear and understandable explanations of core business
statistics concepts, making it ideal for a one-term course in
business statistics. Containing continuing case studies that
emphasize the theme of business improvement, the text
offers real applications of statistics that are relevant to today's
business students. The authors motivate students by showing
persuasively how the use of statistical techniques in support
of business decision-making helps to improve business
processes. A variety of examples and exercises, and a
robust, technology-based ancillary package are designed to
help students master this subject. In addition, the authors
have rewritten many of the discussions in this edition and
have explained concepts more simply from first principles.
The only prerequisite for this text is high school algebra.
An Introduction to Statistical Learning provides an accessible
overview of the field of statistical learning, an essential toolset
for making sense of the vast and complex data sets that have
emerged in fields ranging from biology to finance to marketing
to astrophysics in the past twenty years. This book presents
some of the most important modeling and prediction
techniques, along with relevant applications. Topics include
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linear regression, classification, resampling methods,
shrinkage approaches, tree-based methods, support vector
machines, clustering, and more. Color graphics and realworld examples are used to illustrate the methods presented.
Since the goal of this textbook is to facilitate the use of these
statistical learning techniques by practitioners in science,
industry, and other fields, each chapter contains a tutorial on
implementing the analyses and methods presented in R, an
extremely popular open source statistical software platform.
Two of the authors co-wrote The Elements of Statistical
Learning (Hastie, Tibshirani and Friedman, 2nd edition 2009),
a popular reference book for statistics and machine learning
researchers. An Introduction to Statistical Learning covers
many of the same topics, but at a level accessible to a much
broader audience. This book is targeted at statisticians and
non-statisticians alike who wish to use cutting-edge statistical
learning techniques to analyze their data. The text assumes
only a previous course in linear regression and no knowledge
of matrix algebra.
This short book introduces the main ideas of statistical
inference in a way that is both user friendly and
mathematically sound. Particular emphasis is placed on the
common foundation of many models used in practice. In
addition, the book focuses on the formulation of appropriate
statistical models to study problems in business, economics,
and the social sciences, as well as on how to interpret the
results from statistical analyses. The book will be useful to
students who are interested in rigorous applications of
statistics to problems in business, economics and the social
sciences, as well as students who have studied statistics in
the past, but need a more solid grounding in statistical
techniques to further their careers. Jacco Thijssen is
professor of finance at the University of York, UK. He holds a
PhD in mathematical economics from Tilburg University,
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Netherlands. His main research interests are in applications
of optimal stopping theory, stochastic calculus, and game
theory to problems in economics and finance. Professor
Thijssen has earned several awards for his statistics
teaching.
This book 'Introduction to Business Statistics' covers
important areas related to;Descriptive
statisticsProbabilityProbability distributionsInferential
statisticsRegression analysisThis book can be used as a
handbook and a self-study material as all the above
mentioned areas are discussed with several examples to
make easier even for a beginner to understand with less
effort.
'Stats Means Business' is an introductory textbook aimed at
Business Studies students who require guidance in the area
of statistics. It minimizes technical language, provides clear
definition of key terms, and gives emphasis to interpretation
rather than technique. 'Stats Means Business' enables
readers to: * appreciate the importance of statistical analysis
in business * understand statistical techniques * develop
judgment in the selection of appropriate statistical techniques
* interpret the results of statistical analysis There is an
overwhelming need for successful managers to be able to
deal competently with numerical information and this text is
developed with this in mind by providing worked examples
and review questions which are rooted in viable business
contexts. Each chapter includes guidance on using Excel and
Minitab to produce the analysis described and explained in
the chapter. The start of every chapter identifies aims and
summarizes content and each is written in an accessible
style. Model solutions are provided for three problems in each
chapter and further solutions are available on a web site to
accompany the book. The book is suitable for first year
undergraduate courses, MBA Programmes and anyone who
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needs support and guidance in the area of statistics.
Trust the market-leading ESSENTIALS OF STATISTICS FOR
BUSINESS AND ECONOMICS, 8E to introduce sound
statistical methodology using real-world examples, proven
approaches, and hands-on exercises that build the foundation
readers need to analyze and solve business problems
quantitatively. This edition gives readers the foundation in
statistics needed for an edge in today's competitive business
world. The authors’ signature problem-scenario approach
and reader-friendly writing style combines with proven
methodologies, hands-on exercises, and real examples to
take readers deep into today’s actual business problems.
Readers learn how to solve problems from an intelligent,
quantitative perspective. Streamlined to focus on core topics,
this new edition provides the latest updates with new case
problems, applications, and self-test exercises to help readers
master key formulas and apply statistical methods as they
learn them. Important Notice: Media content referenced within
the product description or the product text may not be
available in the ebook version.
Highly praised for its clarity and great examples, Weiers'
INTRODUCTION TO BUSINESS STATISTICS, 6E introduces
fundamental statistical concepts in a conversational language
that connects with today's students. Even those intimidated
by statistics quickly discover success with the book's proven
learning aids, outstanding illustrations, non-technical
terminology, and hundreds of current examples drawn from
real-life experiences familiar to students. A continuing case
and contemporary applications combine with more than 100
new or revised exercises and problems that reflect the latest
changes in business today with an accuracy you can trust.
You can easily introduce today's leading statistical software
and teach not only how to complete calculations by hand and
using Excel, but also how to determine which method is best
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for a particular task. The book's student-oriented approach is
supported with a wealth of resources, including the innovative
new CengageNOW online course management and learning
system that saves you time while helping students master the
statistical skills most important for business success.
This is an introductory statistics textbook for business and
management students which uses the innovative approach of
'statistical thinking'. Statistics courses are essential for
business students but traditional teaching methods are often
seen as difficult and are therefore unpopular; this book aims
to offer a new and more appealing way of learning to this
market. 'An Introduction to Statistical Analysis for Business
and Industry' presents a new and innovative introduction to
statistics which trains students directly to address problems
which commonly arise in business and industry. Having read
and worked through the book and its accompanying manual,
students should have the essential skills necessary to apply
statistical thinking in business and be able to: –recognise
statistical variation in processes, –apply a statistical problemsolving strategy for process improvement, –select and apply
appropriate methods of statistical analysis.

Designed for a one-semester course, Applied Statistics
for Business and Economics offers students in business
and the social sciences an effective introduction to some
of the most basic and powerful techniques available for
understanding their world. Numerous interesting and
important examples reflect real-life situations, stimulating
students to think realistically in tackling these problems.
Calculations can be performed using any standard
spreadsheet package. To help with the examples, the
author offers both actual and hypothetical databases on
his website http://iwu.edu/~bleekley The text explores
ways to describe data and the relationships found in
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data. It covers basic probability tools, Bayes’ theorem,
sampling, estimation, and confidence intervals. The text
also discusses hypothesis testing for one and two
samples, contingency tables, goodness-of-fit, analysis of
variance, and population variances. In addition, the
author develops the concepts behind the linear
relationship between two numeric variables (simple
regression) as well as the potentially nonlinear
relationships among more than two variables (multiple
regression). The final chapter introduces classical timeseries analysis and how it applies to business and
economics. This text provides a practical understanding
of the value of statistics in the real world. After reading
the book, students will be able to summarize data in
insightful ways using charts, graphs, and summary
statistics as well as make inferences from samples,
especially about relationships.
An introductory stats textbook that emphasizes statistical
concepts and applications. It shows how to apply
statistical methods in practical business situations. It
shows how stats contribute to improving the quality of
products and services. It also includes instruction for
data analysis based on Microsoft Excel and MINITAB.
ALERT: Before you purchase, check with your instructor
or review your course syllabus to ensure that you select
the correct ISBN. Several versions of Pearson's MyLab
& Mastering products exist for each title, including
customized versions for individual schools, and
registrations are not transferable. In addition, you may
need a CourseID, provided by your instructor, to register
for and use Pearson's MyLab & Mastering products.
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Packages Access codes for Pearson's MyLab &
Mastering products may not be included when
purchasing or renting from companies other than
Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a
used book with an access code, the access code may
have been redeemed previously and you may have to
purchase a new access code. Access codes Access
codes that are purchased from sellers other than
Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the
seller prior to purchase. -- The text that speaks to
students. Robert A. Donnelly's new textbook Business
Statistics removes the intimidation factor from learning
business statistics by presenting a writing style that
readers feel comfortable with. Through this
straightforward, conversational approach, Donnelly
effectively explains the key concepts readers need to
know, and why they need to know them. Take a tour of
Robert A. Donnelly's Business Statistics:
http://bit.ly/tOJph9 . 0321924290 / 9780321924292
Business Statistics Plus NEW MyStatLab with Pearson
eText -- Access Card Package Package consists of:
0132145391 / 9780132145398 Business Statistics
032192147X / 9780321921475 MyStatLab for Business
Statistics -- Glue-In Access Card 0321929713 /
9780321929716 MyStatLab for Business Statistics
Sticker
This package consists of the textbook plus an access kit
for XLStat. Business Statistics, Second Edition, helps
students gain the statistical tools and develop the
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understanding they'll need to make informed business
decisions using data. The dynamic approach conquers
the modern challenges of teaching business statistics by
making it relevant, emphasizing analysis and
understanding over simple computation, preparing
students to be more analytical, make better business
decisions, and effectively communicating results. This
text features a wealth of real data applications, with
coverage of current issues including ethics and data
mining. It draws readers in using a conversational writing
style and delivers content with a fresh, exciting approach
that reflects the authors' blend of teaching, consulting,
and entrepreneurial experiences. Learning tools such as
the Plan/Do/Report guided examples prepare students to
tackle any business problem they will encounter as a
future business leader. This book follows the GAISE
Guidelines, emphasizing real data and real-world
interpretations of analyses.
Introductory Business Statistics is designed to meet the
scope and sequence requirements of the one-semester
statistics course for business, economics, and related
majors. Core statistical concepts and skills have been
augmented with practical business examples, scenarios,
and exercises. The result is a meaningful understanding
of the discipline, which will serve students in their
business careers and real-world experiences.
Introductory Statistics is designed for the one-semester,
introduction to statistics course and is geared toward
students majoring in fields other than math or
engineering. This text assumes students have been
exposed to intermediate algebra, and it focuses on the
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applications of statistical knowledge rather than the
theory behind it. The foundation of this textbook is
Collaborative Statistics, by Barbara Illowsky and Susan
Dean. Additional topics, examples, and ample
opportunities for practice have been added to each
chapter. The development choices for this textbook were
made with the guidance of many faculty members who
are deeply involved in teaching this course. These
choices led to innovations in art, terminology, and
practical applications, all with a goal of increasing
relevance and accessibility for students. We strove to
make the discipline meaningful, so that students can
draw from it a working knowledge that will enrich their
future studies and help them make sense of the world
around them. Coverage and Scope Chapter 1 Sampling
and Data Chapter 2 Descriptive Statistics Chapter 3
Probability Topics Chapter 4 Discrete Random Variables
Chapter 5 Continuous Random Variables Chapter 6 The
Normal Distribution Chapter 7 The Central Limit
Theorem Chapter 8 Confidence Intervals Chapter 9
Hypothesis Testing with One Sample Chapter 10
Hypothesis Testing with Two Samples Chapter 11 The
Chi-Square Distribution Chapter 12 Linear Regression
and Correlation Chapter 13 F Distribution and One-Way
ANOVA
A clear and concise introduction to statistics for business
and management students, demonstrating how important
statistics are in the business decision-making process
and covering everything from conducting a survey and
collecting data, to summarizing statistical data, and
presenting findings. Each chapter features a real-world
Page 12/19

Read Online Introduction To Business Statistics
business situation and accompanying dataset, the reader
is then encouraged to identify the correct statistical
concept in the chapter and solve the problem outlined.
Offering students a chance to use the newly learned
theory in a practical way. New to the second edition: A
“Review of Essential Mathematics” prologue, featuring
tests and further links to help students refresh their
knowledge of the core mathematical concepts used to
calculate basic statistics. Updated screenshots on using
IBM SPSS and Excel. A “Statistics in the Real World”
feature included at the end of each chapter,
demonstrating how statistics are applied in real-world
business settings and research, accompanied by
reflective questions. Updated case studies, examples
and diagrams, illustrating key points and helping to
reinforce learning. The book is accompanied by free
online resources including step-by-step video tutorials on
how to use Excel and IBM SPSS, datasets and worked
solutions, an Instructors’ Manual, Testbank, and
PowerPoint presentation slides for lecturers. Essential
reading for business students wanting to know how to
use statistics in a business setting.
Applied Business Statistics 5e is an introductory and
intermediate Statistics text for students of Management.
Its business applications-oriented approach aims to
teach Management students how statistics (or data
analytics) can be used as a valuable decision-support
tool in any discipline of management practice.
This is a study guide to accompany a second course in
business statistics, introducing single and then multiple
regression analysis after reviewing summary statistics.
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Contains practice quizzes and exams with solutions.
Statistical analysis is essential to business decisionmaking and management, but the underlying theory of
data collection, organization and analysis is one of the
most challenging topics for business students and
practitioners. This user-friendly text and CD-ROM
package will help you to develop strong skills in
presenting and interpreting statistical information in a
business or management environment. Based entirely on
using Microsoft Excel rather than more complicated
applications, it includes a clear guide to using Excel with
the key functions employed in the book, a glossary of
terms and equations, plus a section specifically for those
readers who feel rusty in basic maths. Each chapter has
worked examples and explanations to illustrate the use
of statistics in real life scenarios, with databases for the
worked examples, cases and answers on the
accompanying CD-ROM.
An Essential Guide to Business Statistics offers a clear
and concise introduction for business students studying
statistics for the first time. It helps them to become
proficient in using statistical techniques and interpreting
their results within a business content and will enable
them to have a better understanding of customers,
decision making and planning for the future. This is an
ideal resource for undergraduate business students
taking introductory modules in business statistics or
quantitative methods. Accompanying the text is a rich
supporting website which contains additional teaching
and learning materials including slides for each chapter,
tutorials in excel, self-test quizzes and student practice
Page 14/19

Read Online Introduction To Business Statistics
projects at varying difficulty levels.
This introduction to inferential statistics and to calculus is
suitable for first-year university business majors. Its
conversational tone, plentiful business-related examples
and exercises, and abundant visual illustrations make for
a very readable text. The rationale behind sampling,
confidence intervals, and hypothesis testing are justified
with clear explanations before being summarized as
algorithms. Just enough calculus is provided to help
students succeed in intermediate economics courses. It
does not contain enough material for a full-semester
course, but is an excellent supplement to add inferential
statistics to a standard finite mathematics textbook.
ALERT: Before you purchase, check with your instructor
or review your course syllabus to ensure that you select
the correct ISBN. Several versions of Pearson's MyLab
& Mastering products exist for each title, including
customized versions for individual schools, and
registrations are not transferable. In addition, you may
need a CourseID, provided by your instructor, to register
for and use Pearson's MyLab & Mastering products.
Packages Access codes for Pearson's MyLab &
Mastering products may not be included when
purchasing or renting from companies other than
Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a
used book with an access code, the access code may
have been redeemed previously and you may have to
purchase a new access code. Access codes Access
codes that are purchased from sellers other than
Pearson carry a higher risk of being either the wrong
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ISBN or a previously redeemed code. Check with the
seller prior to purchase. -- In Statistics for Business:
Decision Making and Analysis, authors Robert Stine and
Dean Foster of the University of Pennsylvania's Wharton
School, take a sophisticated approach to teaching
statistics in the context of making good business
decisions. The authors show students how to recognize
and understand each business question, use statistical
tools to do the analysis, and how to communicate their
results clearly and concisely. In addition to providing
cases and real data to demonstrate real business
situations, this text provides resources to support
understanding and engagement. A successful problemsolving framework in the 4-M Examples (Motivation,
Method, Mechanics, Message) model a clear outline for
solving problems, new What Do You Think questions
give students an opportunity to stop and check their
understanding as they read, and new learning objectives
guide students through each chapter and help them to
review major goals. Software Hints provide instructions
for using the most up-to-date technology packages. The
Second Edition also includes expanded coverage and
instruction of Excel® 2010.
This book covers all the topics found in introductory
descriptive statistics courses, including simple linear
regression and time series analysis, the fundamentals of
inferential statistics (probability theory, random sampling
and estimation theory), and inferential statistics itself
(confidence intervals, testing). Each chapter starts with
the necessary theoretical background, which is followed
by a variety of examples. The core examples are based
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on the content of the respective chapter, while the
advanced examples, designed to deepen students’
knowledge, also draw on information and material from
previous chapters. The enhanced online version helps
students grasp the complexity and the practical
relevance of statistical analysis through interactive
examples and is suitable for undergraduate and
graduate students taking their first statistics courses, as
well as for undergraduate students in non-mathematical
fields, e.g. economics, the social sciences etc.
BASIC STATISTICS FOR BUSINESS AND ECONOMICS,
4/e contains comprehensive coverage of statistical tools and
methods delivered in a student friendly, step-by-step format.
The text is non-threatening and presents concepts clearly and
succinctly with a conversational writing style. All statistical
concepts are illustrated with solved applied examples
immediately upon introduction. Modern computing tools and
applications are introduced, but the text maintains a focus on
presenting statistics content as oppose to technology or
programming methods, this edition continues as a 'students'
text with increased emphasis on interpretation of data and
results. This essentials version of the more comprehensive
text includes 13 chapters (versus 20 chapters in the longer
11/e), in a two-color format, with some condensed coverage
and all optional topics or chapters eliminated. It contains the
core topics covered in most Business Statistics courses in
fewer pages.
Business Statistics with Solutions in R covers a wide range of
applications of statistics in solving business related problems.
It will introduce readers to quantitative tools that are
necessary for daily business needs and help them to make
evidence-based decisions. The book provides an insight on
how to summarize data, analyze it, and draw meaningful
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inferences that can be used to improve decisions. It will
enable readers to develop computational skills and problemsolving competence using the open source language, R.
Mustapha Abiodun Akinkunmi uses real life business data for
illustrative examples while discussing the basic statistical
measures, probability, regression analysis, significance
testing, correlation, the Poisson distribution, process control
for manufacturing, time series analysis, forecasting
techniques, exponential smoothing, univariate and
multivariate analysis including ANOVA and MANOVA and
more in this valuable reference for policy makers,
professionals, academics and individuals interested in the
areas of business statistics, applied statistics, statistical
computing, finance, management and econometrics.
This innovative new approach to statistics simplifies concepts
for those using them in the business world. The book
discusses the basics of statistics starting with an introduction
to business research. It explores how and why to apply
statistics to business research. The text covers all relevant
descriptive statistics, normal curves and standard scores;
correlation; regression; and inferential statistics. It also
includes a section on validity and reliability. The book ends
with a section on using statistics in a research study and
testing students' ability to identify when to use each statistical
test.
This textbook discusses central statistical concepts and their
use in business and economics. To endure the hardship of
abstract statistical thinking, business and economics students
need to see interesting applications at an early stage.
Accordingly, the book predominantly focuses on exercises,
several of which draw on simple applications of non-linear
theory. The main body presents central ideas in a simple,
straightforward manner; the exposition is concise, without
sacrificing rigor. The book bridges the gap between theory
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and applications, with most exercises formulated in an
economic context. Its simplicity of style makes the book
suitable for students at any level, and every chapter starts out
with simple problems. Several exercises, however, are more
challenging, as they are devoted to the discussion of nontrivial economic problems where statistics plays a central part.
This comprehensive text presents descriptive and inferential
statistics with an assortment of business examples and real
data, and an emphasis on decision-making. The
accompanying CD-ROM presents Excel and Minitab tutorials
as well as data files for all the exercises and exmaples
presented.
Confusing Textbooks? Missed Lectures? Not Enough Time?
Fortunately for you, there's Schaum's Outlines. More than 40
million students have trusted Schaum's to help them succeed
in the classroom and on exams. Schaum's is the key to faster
learning and higher grades in every subject. Each Outline
presents all the essential course information in an easy-tofollow, topic-by-topic format. You also get hundreds of
examples, solved problems, and practice exercises to test
your skills. This Schaum's Outline gives you Practice
problems with full explanations that reinforce knowledge
Coverage of the most up-to-date developments in your
course field In-depth review of practices and applications
Fully compatible with your classroom text, Schaum's
highlights all the important facts you need to know. Use
Schaum's to shorten your study time-and get your best test
scores! Schaum's Outlines-Problem Solved.
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