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A revelatory examination of the alchemy of successful selling and its essential role in just about every aspect of human
experience. When Philip Delves Broughton went to Harvard Business School, an experience he wrote about in his New York
Times bestseller Ahead of the Curve, he was baffled to find that sales was not on the curriculum. Why not, he wondered? Sales
plays a part in everything we do—not just in clinching a deal but in convincing people of an argument, getting a job, attracting a
mate, or getting a child to eat his broccoli. Well, he thought; he’d just have to assemble his own master class in the art of selling.
And so he did, setting out on a remarkable pilgrimage to find the world’s great wizards of sales. Great selling is an art that
demands creativity, mindfulness, selflessness, and resilience; but anyone who says you can become a great salesperson in 15
minutes is either a charlatan or a fool. The more Delves Broughton traveled and listened, the more he found a wealth of applicable
insight. In Morocco, he found the master rug merchant who thrives in Kasbah by using age-old principles to read his customers. In
Tampa, he met with Tony Sullivan, king of the infomercial, and learned the importance of creating a good narrative to selling
effectively. In a sold-out seminar with sales guru Jeffrey Gitomer, he uncovered the ways successful selling approaches religion,
inspiring faith and even a sense of duty in customers. From celebrity art dealer Larry Gagosian to the most successful
saleswoman in Japan, Broughton tracked down anyone who would help him understand what it took to achieve greatness in sales.
Though sales is the engine of commerce and industry—more Americans work in sales than in manufacturing, marketing, or
finance—it remains shrouded in myth. The Art of the Sale is a powerful beam of light onto the field, a wise and winning tour of the
best in show of this endeavor which is nothing less than the means by which all of us, one way or another, get our way in the
world.
Envisioning a positive future through design 2050: Designing Our Tomorrow describes the ways in which architecture and design
can engage with the key drivers of change and provide affirmative aspirations for a not-so distant future. With a focal date of 2050,
this issue of AD asks when and how the design community can, should, and must be taking action. The discussion centres on
shifts in the urban environment and an established way of life in a world of depleted natural resources and climate change.
Featuring interviews with Paola Antonelli of MoMA and Tim Brown of IDEO, it includes contributions from thought leaders, such as
Janine Benyus, Thomas Fisher, Daniel Kraft, Alex McDowell, Franz Oswold, and Mark Watts. High-profile designers like
FutureCitiesLab, SHoP, and UrbanThinkTank, are featured as examples of forward thinking and innovation in the field, highlighting
the need for — and possibility of — a shift in the global perspective. The discussion includes the challenges we face in creating a
positive tomorrow, and the solutions that architecture and design can bring to the table. Despite the proliferation of global crises
possibly threatening human survival, our current moment provides the opportunity to write a new, positive story about our future.
2050: Designing Our Tomorrow describes how the design community can contribute to that vision by asserting positive aspirations
for the worlds we create ourselves. See how architects and designers inspire global positive change Consider architecture's role in
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shaping cultural outlook Learn the key drivers of change for the built environment Explore the perspectives of leading experts and
designers Architects and planners over the centuries have put a stamp upon the planet through the physical manifestations of their
belief structures. Today's design community faces a rising wealth gap, climate change, shifting paradigms of nationalism, and
myriad other challenges. 2050: Designing Our Tomorrow phrases global issues as a design problem, and describes how architects
and designers can rise to the challenge of creating a more positive future.
The designer, author and design activist Victor J. Papanek anticipated an understanding of design as a tool for political change
and social good that is more relevant today than ever. He was one of the first designers in the mainstream arena to critically
question design's social and ecological consequences, introducing a new set of ethical questions into the design field. Victor
Papanek: The Politics of Design presents an encompassing overview of Papanek's oeuvre, at the heart of which stood his
preoccupation with the socially marginalized and his commitment to the interests of areas then called the Third World, as well as
his involvement in the fields of ecology, bionics, sustainability and anti-consumerism. Alongside essays and interviews discussing
Papanek's relevance in his own era, this book also presents current perspectives on his enduring legacy and its influence on
contemporary design theory. Original Papanek family photographs, art and design work, drawings, correspondence and countless
materials from the Victor J. Papanek Foundation archive at the University of Applied Arts Vienna are reproduced here for the first
time, alongside work by both Papanek's contemporaries and designers working today.
What did Einstein, JFK, Edison, Marie Curie, and Henry Ford have in common? They were all inveterate doodlers. These
powerhouse minds knew instinctively that doodling is deep thinking in disguise - a simple, accessible, and dynamite tool for
innovating and solving even the stickiest problems. Sunni Brown's mission is to bring the power of the Doodle to the rest of us.
She leads the Revolution defying all those parents, teachers, and bosses who say Stop doodling! Get serious! Grow up!She
overturns misinformation about doodling, demystifies visual thinking, and shows us the power of applying our innate visual literacy.
Doodlers of the world, unite! The power of the pen awaits you. 'There's a reason why so many innovative companies use Sunni's
techniques for visual literacy, and it's not just because they want to have fun. These methods offer consistently better thinking and
in the process deliver happiness as well.' Tony Hsieh, Zappos.com. CEO and author of Deliverying Happiness'Brown's defense of
the doodle is convincing . . . . This creative, fun book will definitely help you get your doodle on.'Success'Why do we insist on
representing our world using twenty-six letters rather than an infinity of pictures? Sunni Brown shows us how to doodle our way to
better thinking. Her book will have you drawing insights on the page, not just in the margins.'Dan Heath, coauthor of Decisive,
Made to Stick, and Switch'The future is filled an ever-growing density of information, so visual literacy - the ability to think and
communicate using visual language - will become an essential skill. Thankfully, The Doodle Revolutiongives all of us the ability to
take the leap.' Jane McGonigal, author of Reality Is Broken'Doodling is not just a nervous habit. It nudges the mind to discover
different angles and hidden connections. In the long run - and especially around new media - expressing oneself in raw text might
not stand up in the face of artistic, spatial, and emotive text. Sunni has found a way to validate and systematize a new language
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that enables thinking on a whole new level.' Robert McKee, author of Story
In this book Papanek looks at the exciting possibilities for the future if architecture and design were to become environmentally
and socially responsible. He shows how people can contribute to the well-being of the planet through awareness of design.
Showcases more than 100 products from around the world, in such fields as health care, energy, education and entertainment,
that use good design as a means to tackle social and environmental problems and make positive changes. Original.
Graphic Design and Religion by Daniel Kantor challenges the way we look at the role of graphic design within a religious context.
The beautiful and abundant illustrations coupled with the passionately written text transcend the mere visual aspect of symbols
and graphic design, elevating them to a spiritual way of seeing. It is an ideal resource for design students, teachers,
photographers, illustrators, copywriters, clergy, worship and environment planners, and sacred art enthusiasts! This vital work can
help designers discover their role in the creation of sacred art. One way in which Kantor accomplishes this is to draw a comparison
between the illuminators of the Middle Ages with modern day graphic designers who serve religion today. Kantor stresses the
need for a heightened awareness of graphic design within religion and demonstrates how good design must be seen as an
essential component of authentic religious hospitality. -Design academics and practitioners are facing a multiplicity of challenges in a dynamic, complex, world moving faster than the
current design paradigm which is largely tied to the values and imperatives of commercial enterprise. Current education and
practice need to evolve to ensure that the discipline of design meets sustainability drivers and equips students, teachers and
professionals for the near-future. New approaches, methods and tools are urgently required as sustainability expands the context
for design and what it means to be a 'designer'. Design activists, who comprise a diverse range of designers, teachers and other
actors, are setting new ambitions for design. They seek to fundamentally challenge how, where and when design can catalyse
positive impacts to address sustainability. They are also challenging who can utilise the power of the design process. To date,
examination of contemporary and emergent design activism is poorly represented in the literature. This book will provide a
rigorous exploration of design activism that will re-vitalise the design debate and provide a solid platform for students, teachers,
design professionals and other disciplines interested in transformative (design) activism. Design Activism provides a
comprehensive study of contemporary and emergent design activism. This activism has a dual aim - to make positive impacts
towards more sustainable ways of living and working; and to challenge and reinvigorate design praxis,. It will collate, synthesise
and analyse design activist approaches, processes, methods, tools and inspirational examples/outcomes from disparate sources
and, in doing so, will create a specific canon of work to illuminate contemporary design discourse. Design Activism reveals the
power of design for positive social and environmental change, design with a central activist role in the sustainability challenge.
Inspired by past design activists and set against the context of global-local tensions, expressions of design activism are mapped.
The nature of contemporary design activism is explored, from individual/collective action to the infrastructure that supports it
generating powerful participatory design approaches, a diverse toolbox and inspirational outcomes. This is design as a political
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and social act, design to enable adaptive societal capacity for co-futuring.
Girls Garage is the only book you'll ever need for a lifetime of tools and building. Not sure which screws to buy? Need to fix a
running toilet? With Girls Garage, you'll have the expertise to tackle these problems with your own hands. Or maybe you want to
get creative and build something totally new. A birdhouse? A bookshelf? Girls Garage has you covered. Packed with illustrations
that will build confidence for your next hardware store run, practical advice on everything from quick fixes to safety tips, and
inspiring stories from real-world builder girls and women, this eye-catching volume makes the technical accessible. This is the
guide every girl needs to take her life into her own hands. Girls, get in touch with your inner badass, and get building • Informative,
inspiring, and designed for everyday use, this is the ultimate book of book of building and woodcraft for girls. • A true confidence
builder for girls interested in STEM, woodworking, and home improvement. • Along with her design agency and Girl's Garage,
Emily Pilloton has been featured on television shows and the documentary film If You Build It. Girls Garage will be both a trusted
household resource and a wellspring of inspiration and encouragement in the vein of Women in Science and Headstrong: 52
Women Who Changed Science and the World. • Nonfiction books for girls age 14 and up • Woodcraft, home repair, kids building
projects • Inspiring Kids DIY for teens Emily Pilloton is a designer, builder, educator, and founder of the nonprofit design agency
Project H Design and Girls Garage. Her ideas have made their way to the TED stage, the Colbert Report, and the full-length
documentary If You Build It. She is currently a lecturer in the College of Environmental Design at the University of California,
Berkeley. She lives in the San Francisco Bay Area.
Recoded City examines alternative urban design, planning and architecture for the other 90%: namely the practice of participatory
placemaking, a burgeoning practice that co-author Thomas Ermacora terms ‘recoding’. In combining bottom-up and top-down
means of regenerating and rebalancing neighbourhoods affected by declining welfare or struck by disaster, this growing
movement brings greater resilience. Recoded City sheds light on a new epoch in the relationship between cities and civil society
by presenting an emerging range of collaborative solutions and distributed governance models. The authors draw on their own
fresh research of global pioneers forging localist design strategies, public-realm interventions and new stakeholder dynamics. As
the world becomes increasingly digital and virtual, a myriad of online tools and technological options is becoming available. These
give unprecedented co-creation opportunities to communities and professionals alike, yielding the benefits of a more open – DIY –
society. Because of its close engagement with people, place and local identity, the field of participatory placemaking has huge
untapped potential. Responding to the challenges of the Anthropocene era, Recoded City is for decision-makers, developers and
practitioners working globally to make better and more liveable cities.
An intimate glimpse into the professional and romantic relationship between Harriet Pattison and the renowned architect Louis
Kahn On a winter day in 1953, a mysterious man in a sheepskin coat stood out to Harriet Pattison, then a theater student at Yale.
She would later learn he was the architect Louis Kahn (1901–1974). This chance encounter served as preamble to a fifteen-year
romance, with Pattison becoming the architect’s closest confidante, his intellectual partner, and the mother of his only son. Here
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for the first time, Pattison recounts their passionate and sometimes searing relationship. Married and twenty-seven years her
senior, Kahn sent her scores of letters—many from far-flung places—until his untimely death. This book weaves together Pattison’s
own story with letters, postcards, telegrams, drawings, and photographs that reveal Kahn’s inner life and his architectural thought
process, including new insight into some of his greatest works, both built and unbuilt. What emerges is at once a poignant love
story and a vivid portrait of a young woman striving to raise a family while forging an artistic path in the shadow of her famous
partner.
In his In the blink of an eye, Walter Murch, the Oscar-awarded editor of The English Patient, Apocalypse Now, and many other
outstanding movies, devises the Rule of Six -- six criteria for what makes a good cut. On top of his list is "to be true to the emotion
of the moment," a quality more important than advancing the story or being rhythmically interesting. The cut has to deliver a
meaningful, compelling, and emotion-rich "experience" to the audience. Because, "what they finally remember is not the editing,
not the camerawork, not the performances, not even the story---it's how they felt." Technology for all the right reasons applies this
insight to the design of interactive products and technologies -- the domain of Human-Computer Interaction, Usability Engineering,
and Interaction Design. It takes an experiential approach, putting experience before functionality and leaving behind oversimplified
calls for ease, efficiency, and automation or shallow beautification. Instead, it explores what really matters to humans and what it
needs to make technology more meaningful. The book clarifies what experience is, and highlights five crucial aspects and their
implications for the design of interactive products. It provides reasons why we should bother with an experiential approach, and
presents a detailed working model of experience useful for practitioners and academics alike. It closes with the particular
challenges of an experiential approach for design. The book presents its view as a comprehensive, yet entertaining blend of
scientific findings, design examples, and personal anecdotes. Table of Contents: Follow me! / Crucial Properties of Experience /
Three Good Reasons to Consider Experience / A Model of Experience / Reflections on Experience Design
Many designs that appear in today's society will circulate and encounter audiences of many different cultures and languages. With
communication comes responsibility; are designers aware of the meaning and impact of their work? An image or symbol that is
acceptable in one culture can be offensive or even harmful in the next. A typeface or colour in a design might appear to be neutral,
but its meaning is always culturally dependent. If designers learn to be aware of global cultural contexts, we can avoid stereotyping
and help improve mutual understanding between people. Politics of Design is a collection of visual examples from around the
world. Using ideas from anthropology and sociology, it creates surprising and educational insight in contemporary visual
communication. The examples relate to the daily practice of both online and offline visual communication: typography, images,
colour, symbols, and information. Politics of Design shows the importance of visual literacy when communicating beyond borders
and cultures. It explores the cultural meaning behind the symbols, maps, photography, typography, and colours that are used
every day. It is a practical guide for design and communication professionals and students to create more effective and
responsible visual communication.
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"America's greenest CEO" and the hero from the award-winning documentary "The Corporation" makes the urgent, compelling
case that sustainable business pays. His story is now legend. In 1994, after reading The Ecology of Commerce by Paul Hawken,
Ray Anderson felt a "spear in the chest" the founder of Interface, Inc., a billion-dollar carpeting manufacturer, realized that his
company was plundering the environment and he needed to steer it on a new course. Since then, Interface has cut its greenhouse
gas emissions by 82%, and the goal is to reach zero environmental footprint by 2020. Thoughtful and winning, Confessions of a
Radical Industrialist shows how Anderson revolutionized his company, in the process bringing costs down, improving quality,
making it one of "Fortune"'s "100 Best Companies to Work For" -- and driving up profits. "*The publisher has aimed for
sustainability in all aspects of this book's production, from the inks and glues to the trim size. The interior paper is 100% postconsumer recycled, certified by the Forest Stewardship Council, and ancient-forest friendly. Instead of a jacket, the cover boards
are wrapped in 100% recycled paper stock coated in a biodegradable varnish - and these are just two examples among many."
"From the Hardcover edition."
The majority of companies, their employees and their leaders navigate a space where competitors appear overnight, customers
demand innovations monthly, business plans rarely last a full year and career ladders have been replaced by trampolines. This
environment of constant change will only accelerate in the future and traditional business leaders are ill equipped to deal with it.
Just as we took our cues from MBAs and the military in casting the ideal CEO of the 20th century, we can look to design - in its
broadest form - to model our future leader, the DEO. These leaders possess characteristics, behaviors and mindsets that allow
them to excel in unpredictable, fast-moving and value-charged conditions. They are catalysts for transformation and agents of
change. A hybrid of strategic business executive and creative problem-solver, the DEO is willing to take on anything as an object
of design and looks at ALL problems as design challenges. Readers will learn not only why this form of leadership is essential to
the success of modern organizations, but also what characteristics are best suited to this role. Through intimate conversations with
leading DEOs, we explore the mindsets, communities, processes and practices common to creative business leaders. The book
lays out—graphically and through example—how DEOs run their companies and why this approach makes sense now. We help
readers identify these skills in themselves and their colleagues, and we guide them in using these skills to build, revive or reinvent
the next generation of great companies and organization.
For everyone interested in the enduring appeal of Louis Kahn, this book demonstrates that a close look at how Kahn put his
buildings together will reveal a deeply felt philosophy. Louis I. Kahn is one of the most influential and poetic architects of the
twentieth century, a figure whose appeal extends beyond the realm of specialists. In this book, noted Kahn expert John Lobell
explores how Kahn's focus on structure, respect for materials, clarity of program, and reverence for details come together to
manifest an overall philosophy. Kahn's work clearly conveys a kind of "transcendent rootedness"--a rootedness in the
fundamentals of architecture that also asks soaring questions about our experience of light and space, and even how we fit into
the world. In Louis Kahn: Architecture as Philosophy, John Lobell seeks to reveal how Kahn's buildings speak to grand humanistic
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concerns. Through examinations of five of Kahn's great buildings--the Richards Medical Research Building in Philadelphia; the
Salk Institute for Biological Studies in La Jolla; the Phillips Exeter Academy Library in New Hampshire; the Kimbell Art Museum in
Fort Worth; and the Yale Center for British Art in New Haven--Lobell presents a clear but detailed look at how the way these
buildings are put together presents Kahn's philosophy, including how Kahn wishes us to experience them. An architecture book
that touches on topics that addresses the universal human interests of consciousness and creativity, Louis Kahn: Architecture as
Philosophy helps us understand our place and the nature of well-being in the built environment.
An Examination of the Practice Through the Years Teaching the history of graphic design cannot simply be outlined by dates nor
confined by places, but is defined by concepts and philosophies, as well as those who made, make, and inspire them. Teaching
Graphic Design History is the first collection of essays, syllabi, and guides for conveying the heritage of this unique practice, from
traditional chronologies to eclectic themes as developed by today’s historians, designers, scholars, and documentarians. Long
overlooked within the broader history of printing and typesetting, when graphic design’s artifacts finally became the subject of
serious study, the historian had to determine what was worthy and on what the history of graphic design should focus: the makers
or the artifacts, the content or the context, or all of the above. With the author’s distinct viewpoint and many exclusive
contributions, Teaching Graphic Design History chronicles the customs and conventions of various cultures and societies and how
they are seen through signs, symbols, and the artifacts designed for use in the public—and sometimes private—sphere. Areas of
focus include: Social and political effects of graphic design Philosophical perspectives on design Evolution of branding
Development of the graphic design profession Predictions for the future of the practice An examination of the concerted efforts,
happy accidents, and key influences of the practice throughout the years, Teaching Graphic Design History is an illuminating
resource for students, practitioners, and future teachers of the subject.
From M & Ms to Post–It Notes, a charming and insightful collection of design marvels from everyday life, celebrated by the curator
of the MoMA's department of architecture and design. Every day we use dozens of tiny objects, from Post–It notes to Band–Aids. If
they work well, chances are we do not pay them much attention. But although modest in size and price, some of these objects are
true masterpieces of the art of design. Paola Antonelli, curator of the Museum of Modern Art's Department of Design and
Architecture, is a highly celebrated figure in the world of design (she was just ranked among the top 100 most powerful people in
the world of art). Paola has long been passionate about the subject of everyday objects that are marvels of design. The response
to her recent MoMA show, also called Humble Masterpieces, was electric. In addition to lively coverage in dozens of publications,
the museum goers spread the word about the fun of learning about and nominating their own picks for humble masterpieces. Now,
in this colorful visual feast, Antonelli chooses 100 fabulous objects, from Chupa Chup lollipops to Legos to Chopsticks and Scotch
tape. Each object will be portrayed with a gorgeous close–up detail, a brisk and informative text on its origin and special design
features, as well as a silhouette image of the object as we see it each day. Certain to appeal to a broad audience, and to lend itself
to fun, creative promotional opportunities, Humble Masterpieces will celebrate the possibility of looking at our everyday lives in an
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all–new way.
The Architecture of Change: Building a Better World is a collection of articles that demonstrates the power of the human spirit to
transform the environments in which we live. This inspiring book profiles people who refused to accept that things couldn’t
change, who saw the possibility of making something better, and didn’t esitate to act. Breaking down the stereotypes surrounding
“socially engaged architecture,” this book shows who can actually impact the lives of communities. Like Bernard Rudofsky’s
seminal Architecture Without Architects, it explores communal architecture produced not by specialists but by people, drawing on
their common lives and experiences, who have a unique insight into their particular needs and environments. These unsung
heroes are teachers and artists, immigrants and activists, grandmothers in the projects, students and planners, architects and
residents of some of our poorest places. Running through their stories is a constant theme of social justice as an underlying
principle of the built environment. This book is about opening one’s eyes to new ways of interpreting the world, and how to go
about changing it.
This smart, friendly, and well-designed volume makes the case for design as a tool to solve some of the world's biggest social
problems. The book features more than 100 innovative, sustainable, need-based product designs that empower individuals,
communities, and economies.
Using salvaged lumber and bricks, discarded tires, hay and waste cardboard bales, concrete rubble, colored bottles, and old
license plates, they create inexpensive buildings in a style Mockbee describes as "contemporary modernism grounded in Southern
culture."".
Expanding Architecture presents a new generation of creative design carried out in the service of the greater public and the
greater good. Questioning how design can improve daily lives, editors Bryan Bell and Katie Wakeford map an emerging geography
of architectural activism that is rich in its diversity of approaches. More than thirty essays by practicing architects and designers,
urban and community planners, historians, landscape architects, environmental designers, and members of other fields present
recent work from around the world that suggests the countless ways that design can address issues of social justice, allow
individuals and communities to plan and celebrate their own lives, and serve a much larger percentage of the population than it
has in the past.
Design Pedagogy explains why it is vital for design students that their education helps them construct a ’passport’ to enter the
professional sphere. Recent research into design teaching has focused on its signature pedagogies, those elements which are
particularly characteristic of the disciplines. Typically based on core design theory, enlivened by approaches imported to the area,
such work has utility when it recognizes the visual language of designing, the media of representation used, and the practical
realities of tackling design questions. Increasingly the 21st century sees these activities in a global context where the international
language of the visual artefact is recognized. This book draws on recent work in these areas. It includes a number of chapters
which are developed from work undertaken during the period of special funding for centres of teaching excellence in the UK up
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until 2010. Two of those in design have provided the basis for research and innovative developments reported on here. They have
helped to enliven the environment for design pedagogy research in other establishments which are also included. Design students
need support for the agile navigation through the design process. Learning experiences should develop students’ natural
motivations and professionalise motivation to create a resilient, informed and sustainable capacity. This is the essence of
’transformative learning’. This collection explores how design education is, in itself, a passport to practice and showcases how
some of the key developments in education use techniques related to collaboration, case studies and experience to motivate
students, enable them to express their identity, reflect and learn.
This new monograph combines the eye of a celebrated photographer with the distinctive voice of an artist and adventurer.

Explores new thoughts and practices in the movement toward an architecture that serves everyone, including the poor.
How leadership with love can make lasting changes, even in the toughest situations Lead Fearlessly, Love Hard offers
real, actionable advice for those seeking to change the education system from within. While countless books, articles,
and speeches decry the challenges disadvantaged students in low-performing schools face, no one has offered a clear
path forward through these challenges—until now. Author Linda Cliatt-Wayman, principal of Strawberry Mansion High
School in Philadelphia, grew up in the same North Philadelphia neighborhood where she now leads and fought every
single day for the chance to become a part of the solution. Today, she is a turnaround principal and popular TED Talk
speaker who helps children living in poverty achieve more than they ever thought possible. In Lead Fearlessly, Love
Hard, she provides hope, optimism, and a call to action to help all students reach their true potential. Steadfast
leadership and clear principles can overcome almost anything, and this book shows you how to focus your passion, apply
your skills, and lead your students down the path to a better future. Discover and develop the leader within Take
responsibility and move forward every day Give each student the critical interaction they crave Be a force for real,
positive change in neighborhood schools Highlighting the intersection of strong visionary and strategic thinking with onthe-ground, day-to-day implementation, this narrative-driven guide tells the stories of real students and educators to show
how clear principles and strong guidance can turn around schools—and the students they serve.
"Imagine, design, create offers a wide-ranging look at how the creative process and the tools of design are dramatically
changing - and where design is headed int he coming years. Bringing together stories of good design happening around
the world, the book shows how people are using fresh design approaches and new capabilities to solve problems, create
opportunities, and improve the way we live and work"-- Book jacket.
Agent-centric theories, approaches and technologies are contributing to enrich interactions between users and
computers. This book aims at highlighting the influence of the agency perspective in Human-Computer Interaction
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through a careful selection of research contributions. Split into five sections; Users as Agents, Agents and Accessibility,
Agents and Interactions, Agent-centric Paradigms and Approaches, and Collective Agents, the book covers a wealth of
novel, original and fully updated material, offering: To provide a coherent, in depth, and timely material on the agency
perspective in HCI To offer an authoritative treatment of the subject matter presented by carefully selected authors To
offer a balanced and broad coverage of the subject area, including, human, organizational, social, as well as
technological concerns. ü To offer a hands-on-experience by covering representative case studies and offering essential
design guidelines The book will appeal to a broad audience of researchers and professionals associated to software
engineering, interface design, accessibility, as well as agent-based interaction paradigms and technology.
Written by a noted expert on and popular advocate of intelligent design, this book explores more than 60 of the toughest
questions asked by experts and non-experts.
An historical exploration of the Bauhaus--having existed for only fourteen years and boasting fewer than 1,300
students--assesses the school's influence throughout the world in numerous buildings, art-works, objects, concepts, and
curricula. Reprint.
”Reduce, Reuse, Recycle, and Recover“ is the sustainable guideline that has replaced the ”Take, Make, Waste“ attitude
of the industrial age. Based on their background at the ETH Zurich and the Future Cities Laboratory in Singapore, the
authors provide both a conceptual and practical look into materials and products which use waste as a renewable
resource. This book introduces an inventory of current projects and building elements, ranging from marketed products,
among them façade panels made of straw and self-healing concrete, to advanced research and development like
newspaper, wood or jeans denim used as isolating fibres. Going beyond the mere recycling aspect of reused materials, it
looks into innovative concepts of how materials usually regarded as waste can be processed into new construction
elements. The products are organized along the manufacturing processes: densified, reconfigured, transformed,
designed and cultivated materials. A product directory presents all materials and projects in this book according to their
functional uses in construction: load-bearing, self-supporting, insulating, waterproofing and finishing products.
Innovation and design need not be about the search for a killer app. Innovation and design can start in people's everyday
activities. They can encompass local services, cultural production, arenas for public discourse, or technological platforms.
The approach is participatory, collaborative, and engaging, with users and consumers acting as producers and creators.
It is concerned less with making new things than with making a socially sustainable future. This book describes
experiments in innovation, design, and democracy, undertaken largely by grassroots organizations, non-governmental
organizations, and multi-ethnic working-class neighborhoods. These stories challenge the dominant perception of what
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constitutes successful innovations. They recount efforts at social innovation, opening the production process, challenging
the creative class, and expanding the public sphere. The wide range of cases considered include a collective of
immigrant women who perform collaborative services, the development of an open-hardware movement, grassroots
journalism, and hip-hop performances on city buses. They point to the possibility of democratized innovation that goes
beyond solo entrepreneurship and crowdsourcing in the service of corporations to include multiple futures imagined and
made locally by often-marginalized publics. ContributorsMåns Adler, Erling Björgvinsson, Karin Book, David Cuartielles,
Pelle Ehn, Anders Emilson, Per-Anders Hillgren, Mads Hobye, Michael Krona, Per Linde, Kristina Lindström, Sanna
Marttila, Elisabet M. Nilsson, Anna Seravalli, Pernilla Severson, Åsa Ståhl, Lucy Suchman, Richard Topgaard, Laura
Watts
Is there a greener gender? Studies show that women are more likely than men to support environmental causes through
voting, activism, and consumer choices. What are the implications for the design industry? Does sustainable design have
special appeal for women, and do they in turn offer something unique to the field? In Women in Green: Voices of
Sustainable Design, Kira Gould and Lance Hosey explore these questions through informal conversations with architects,
designers, consultants, policymakers, educators, and students. What they find is that women may be changing how we
all see our world and our work.
Exploring an unjustly overlooked figure in 20th-century British visual culture This book offers a comprehensive overview
to the work and legacy of David King (1943-2016), whose fascinating career bridged journalism, graphic design,
photography, and collecting. King launched his career at Britain's Sunday Times Magazine in the 1960s, starting as a
designer and later branching out into image-led journalism. He developed a particular interest in revolutionary Russia and
began amassing a collection of graphic art and photographs--ultimately accumulating around 250,000 images that he
shared with news outlets. Throughout his life, King blended political activism with his graphic design work, creating antiApartheid and anti-Nazi posters, covers for books on Communist history, album artwork for The Who and Jimi Hendrix,
catalogues on Russian art and society for the Museum of Modern Art in Oxford, and typographic covers for the left-wing
magazine City Limits. This well-researched and finely illustrated publication ties together King's accomplishments as a
visual historian, artist, journalist, and activist.
Reveals the importance of innovation in American global competitiveness, profiling some of today's most compelling
young innovators while explaining how they have succeeded through the unconventional methods of parents, teachers,
and mentors.
"An essential introduction to sustainable domestic design." —Dwell magazine How to Achieve Style and Sustainability
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Download Free Design Revolution By Emily Pilloton
Green Interior Design is the most comprehensive guide to sustainable building, designing, and decorating on the market.
This beautifully illustrated guide covers every detail of your home—from the drywall to the finial on the curtain rod—and
how to find the most environmentally friendly versions of products and décor. This second edition of Green Interior
Design is meant as much for the budget DIYer as it is for the luxury homebuilders looking to dip their toes into
sustainability. Sprinkled among the chapters, readers will find: Digestible how-tos for quick updates Fun DIY projects
Quick tips on repurposing and upcycling Helpful resources and buying guides Inspiring home tours Unconventional
advice from designers (e.g., “Don’t buy anything!”) We hope readers carry this reference guide with them as they
decorate apartments, furnish their first properties, and build their dream homes from the ground up. The second edition’s
interactive structure allows you, the reader, to choose your own adventure: go into the weeds and get granular with
purchasing decisions for your home, or take a more generalized approach to your green design project. Whichever path
you choose, know that it’s more important than ever before to act sustainably. “Going green” is more than just a trend:
It’s a global economic and social necessity.
Design Revolution100 Products that are Changing People's Lives
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