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The Literary Agenda is a series of short polemical monographs about the importance of literature and of reading in the wider world
and about the state of literary education inside schools and universities. The category of 'the literary' has always been contentious.
What is clear, however, is how increasingly it is dismissed or is unrecognised as a way of thinking or an arena for thought. It is
sceptically challenged from within, for example, by the sometimes rival claims of cultural history, contextualized explanation, or
media studies. It is shaken from without by even greater pressures: by economic exigency and the severe social attitudes that can
follow from it; by technological change that may leave the traditional forms of serious human communication looking merely
antiquated. For just these reasons this is the right time for renewal, to start reinvigorated work into the meaning and value of
literary reading. For the Internet and digitial generation, the most basic human right is the freedom to read. The Web has indeed
brought about a rapid and far-reaching revolution in reading, making a limitless global pool of literature and information available to
anyone with a computer. At the same time, however, the threats of censorship, surveillance, and mass manipulation through the
media have grown apace. Some of the most important political battles of the twenty-first century have been fought--and will be
fought--over the right to read. Will it be adequately protected by constitutional guarantees and freedom of information laws? Or will
it be restricted by very wealthy individuals and very powerful institutions? And given increasingly sophisticated methods of publicity
and propaganda, how much of what we read can we believe? This book surveys the history of independent sceptical reading, from
antiquity to the present. It tells the stories of heroic efforts at self-education by disadvantaged people in all parts of the world. It
analyzes successful reading promotion campaigns throughout history (concluding with Oprah Winfrey) and explains why they
succeeded. It also explores some disturbing current trends, such as the reported decay of attentive reading, the disappearance of
investigative journalism, 'fake news', the growth of censorship, and the pervasive influence of advertisers and publicists on the
media--even on scientific publishing. For anyone who uses libraries and Internet to find out what the hell is going on, this book is a
guide, an inspiration, and a warning.
The Future of Excellence in Public Relations and Communication Management brings together an outstanding group of public
relations scholars and practitioners to consider the indelible theory building in public relations of James E. Grunig and Larissa A.
Grunig, who with David M. Dozier, produced the 1992 IABC Excellence Study, a benchmark body of work examining best
practices in the public relations field. In this assembled collection, editor Elizabeth L. Toth and the contributors show how and in
what ways the theories of the Excellence Study have developed and changed. They present research that advances excellence
theories, adds new dimensions and directions to the excellence theories, and shows how the excellence study has moved on to a
global stage. Toth and her colleagues challenge future researchers to continue the theory-building that will lead to understand how
strategic public relations management contributes to organizations and society. Public relations and communication management
scholars, in addition to practitioners and graduate students studying these areas, will benefit immensely from the work included
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here.
When it was first published more than sixteen years ago, John Bryson's "Strategic Planning for Public and Nonprofit
Organizations" introduced a new and thoughtful strategic planning model. Since then it has become the standard reference in the
field. In this completely revised third edition, Bryson updates his perennial bestseller to help today's leaders enhance
organizational effectiveness. This new edition: Features the Strategy Change Cycle--a proven planning process used by a large
number of organizationsOffers detailed guidance on implementing the planning process and includes specific tools and techniques
to make the process work in any organizationIntroduces new material on creating public value, stakeholder analysis, strategy
mapping, balanced scorecards, collaboration, and moreIncludes information about the organizational designs that will encourage
strategic thought and action throughout the entire organizationContains a wealth of updated examples and cases "John Bryson is
THE expert on strategic planning in the public and nonprofit sector. I've learned a great deal from his work, as have thousands of
practitioners. This latest edition of his classic work is even richer, with its new material on strategy mapping, stakeholder analysis,
and strategic management."--David Osborne, coauthor of "Reinventing Government," "Banishing Bureaucracy," "The Reinventor's
Fieldbook," and "The Price of Government." "The concepts presented in John Bryson's book are applicable to all nonprofit and
government organizations on a wide variety of complex issues. If you are looking for a new approach, a new way of approaching
an issue, a way of changing the strategic direction of your organization, of making systemic change happen, then read this book!"
--Gary L. Cunningham, director, African American Men's Project; director, Primary Care for Hennepin County, Minnesota; and
CEO of North Point Health and Wellness Center
Federal agencies have taken steps to include the public in a wide range of environmental decisions. Although some form of public
participation is often required by law, agencies usually have broad discretion about the extent of that involvement. Approaches
vary widely, from holding public information-gathering meetings to forming advisory groups to actively including citizens in making
and implementing decisions. Proponents of public participation argue that those who must live with the outcome of an
environmental decision should have some influence on it. Critics maintain that public participation slows decision making and can
lower its quality by including people unfamiliar with the science involved. This book concludes that, when done correctly, public
participation improves the quality of federal agencies' decisions about the environment. Well-managed public involvement also
increases the legitimacy of decisions in the eyes of those affected by them, which makes it more likely that the decisions will be
implemented effectively. This book recommends that agencies recognize public participation as valuable to their objectives, not
just as a formality required by the law. It details principles and approaches agencies can use to successfully involve the public.
Every day in communities across America hundreds of committees, boards, church groups, and social clubs hold meetings where
they spend their time engaged in shouting matches and acrimonious debate. Whether they are aware of it or not, the procedures
that most such groups rely on to reach decisions were first laid out as Roberts Rules more than 150 years ago by an officer in the
U.S. Armys Corps of Engineers. Its arcane rituals of parliamentary procedure and majority rule usually produce a victorious
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majority and a very dissatisfied minority that expects to raise its concerns, again, at the next possible meeting. Breaking Roberts
Rules clearly spells out how any group can work together effectively. After briefly explaining the problems created by Roberts
Rules, the guide outlines the five key steps toward consensus building, and addresses the specific problems that often get in the
way of a groups progress. Appendices include a basic one page Handy Guide that can be distributed at meetings and a case
study demonstrating how the ideas presented in the book can also be applied in a corporate context. Written in a non-technical
and engaging style, and containing clear ideas and instructions that anyone can understand and use, this one-of-a-kind guide will
prove an essential tool for any group desperate to find ways of making their meetings more effective. In addition, neighborhood
associations, ad hoc committees, social clubs, and other informal groups lacking a clear hierarchy will find solid advice on how to
move forward without resorting to majority rules or bickering over who will take leadership positions. Bound to become a classic,
Breaking Roberts Rules will change the way you hold meetings forever, paving the way for efficiency, efficacy, and peaceful
decision making.
Governments and nonprofits exist to create public value. Yet what does that mean in theory and practice? This new volume brings
together key experts in the field to offer unique, wide-ranging answers. From the United States, Europe, and Australia, the
contributors focus on the creation, meaning, measurement, and assessment of public value in a world where government,
nonprofit organizations, business, and citizens all have roles in the public sphere. In so doing, they demonstrate the intimate link
between ideas of public value and public values and the ways scholars theorize and measure them. They also add to ongoing
debates over what public value might mean, the nature of the most important public values, and how we can practically apply
these values. The collection concludes with an extensive research and practice agenda conceived to further the field and
mainstream its ideas. Aimed at scholars, students, and stakeholders ranging from business and government to nonprofits and
activist groups, Public Value and Public Administration is an essential blueprint for those interested in creating public value to
advance the common good.
This challenging book reflects the intense discussion that is taking place on the nature of public relations and how it develops and
supports management strategy. It links models and theories of strategic management to the PR function and discusses how
globalization and the Internet are changing organizational PR strategy. This new and updated version of Public Relations Strategy
explains how PR lies at the heart of sound, ethical corporate communication as a core strategic management function. The new
edition explores the following topics: - PR as strategic and issues management - the governance role of PR within organizations attaining and maintaining reputation - internal communication as PR strategy - online/offline media relations - research matters:
exploration and evidence - managing ethics and evaluation in PR programming Including many new international case studies, this
fully updated, third edition of Public Relations Strategy is a useful addition to the thinking practitioner's library, and an invaluable
learning tool for students undertaking examinations in PR and related disciplines.
"We have all encountered angry people and each of us has, at times, felt angry. But today, anger seems to have become a more
Page 3/12

Download Free Dealing With An Angry Public The Mutual Gains Approach To Resolving Disputes
pervasive and sometimes violent presence in our lives...Kevin Fauteux presents proven strategies and practical techniques to
defuse angry and potentially violent people. 'Defusing Angry People' teaches readers the ways to manage combustible situations
such as calming a verbally abusive person, not being intimidated by a bully, handling a serious threat and protecting one's self
from volatile encounters..."--P. [4] of cover.

Shows companies how to design strategies that position them as neighbors of choice in the communities in which they
operate.
"Oh is Sophie ever angry now!" Everybody gets angry sometimes. For children, anger can be very upsetting. Parents,
teachers, and children can talk about it. People do lots of different things when they get angry. In this Caldecott-honor
book, kids will see what Sophie does when she gets angry. What do you do?
Designing Systems and Processes for Managing Disputes features a hands-on, interdisciplinary approach with wideranging practical applications. Seven real-life case studies and numerous examples have students designing and
implementing a process for resolving and preventing disputes where traditional processes have failed. This is a mustread for students and practitioners alike. New to the Second Edition: A chapter-long focus on facilitation skills for
designers The addition of a seventh central case study related to processes following the Trayvon Martin shooting in
Sanford, Florida A new appendix with an overview of mediation for students who have not taken a prior course in
mediation An interesting new story by a Brazilian judge who used Designing Systems and Processes for Managing
Disputes to create new processes to resolve multiple cases, some pending over 20 years, arising from lands taken to
create a new national park A new question focusing on the issues related to designing court-connected mediation
programs Updates throughout all chapters and the appendix Professors and students will benefit from: Focus on skills
development for dispute systems designers A multidisciplinary approach Biographies of designers, providing students
with a sense of how to get into dispute systems design work An appendix assisting students who have no background in
dispute resolution, with brief overviews of negotiation, mediation, and arbitration Problems and exercises to help students
apply their learning Examples of complex disputes Featured disputes including eBay, a child abuse claims tribunals,
court-related mediation, intra-institutional disputes, and community and post-violence conflicts
Discover how to successfully and efficiently calm an angry person or diffuse a volatile situation in ninety seconds or less
with this proven and accessible peacekeeping method by self-described “lawyer turned peacemaker” Douglas E. Noll.
We live in an increasingly divided world and most of us have encountered our fair share of aggressive people and difficult
confrontations. Fortunately, we now have the tools to become peacemakers and transform emotionally volatile situations
and hurt feelings to calm, non-aggressive ones. Tested on prison inmates, De-Escalate offers a new set of social
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listening and communication skills, based on the latest findings in neuroscience and meditation. Along with practical
exercises and scenario-based examples, each chapter focuses on specific themes, such as dealing with emotionally
charged teenagers and frustrated coworkers. Additionally, Noll shares practical tips on how to be civil in an uncivil
society. With De-Escalate, we can bring peace to all facets of life, cultivate healthier relationships, and participate in
creating a more caring and compassionate future for us all.
The mutual gains approach is a proven method of producing fairer, more stable, and wiser results in environmental,
health, and safety negotiations. This book provides a comprehensive introduction to this approach to environmental
regulation.
The Oxford Handbook of Decision-Making comprehensively surveys theory and research on organizational decisionmaking, broadly conceived. Emphasizing psychological perspectives, while encompassing the insights of economics,
political science, and sociology, it provides coverage at theindividual, group, organizational, and inter-organizational
levels of analysis. In-depth case studies illustrate the practical implications of the work surveyed.Each chapter is
authored by one or more leading scholars, thus ensuring that this Handbook is an authoritative reference work for
academics, researchers, advanced students, and reflective practitioners concerned with decision-making in the areas of
Management, Psychology, and HRM.Contributors: Eric Abrahamson, Julia Balogun, Michael L Barnett, Philippe
Baumard, Nicole Bourque, Laure Cabantous, Prithviraj Chattopadhyay, Kevin Daniels, Jerker Denrell, Vinit M Desai,
Giovanni Dosi, Roger L M Dunbar, Stephen M Fiore, Mark A Fuller, Michael Shayne Gary, Elizabeth George,Jean-Pascal
Gond, Paul Goodwin, Terri L Griffith, Mark P Healey, Gerard P Hodgkinson, Gerry Johnson, Michael E Johnson-Cramer,
Alfred Kieser, Ann Langley, Eleanor T Lewis, Dan Lovallo, Rebecca Lyons, Peter M Madsen, A. John Maule, John M
Mezias, Nigel Nicholson, Gregory B Northcraft, David Oliver,Annie Pye, Karlene H Roberts, Jacques Rojot, Michael A
Rosen, Isabelle Royer, Eugene Sadler-Smith, Eduardo Salas, Kristyn A Scott, Zur Shapira, Carolyne Smart, Gerald F
Smith, Emma Soane, Paul R Sparrow, William H Starbuck, Matt Statler, Kathleen M Sutcliffe, Michal Tamuz , Teri
JaneUrsacki-Bryant, Ilan Vertinsky, Benedicte Vidaillet, Jane Webster, Karl E Weick, Benjamin Wellstein, George Wright,
Kuo Frank Yu, and David Zweig.
Corporate communications are now hugely important in the success of companies and organisations. Using cases and
examples from companies such as The Body Shop, Texaco, Johnson & Johnson, BP Oil & British Airways the authors
introduce the framework necessary to analyse corporate communications strategies and provide clear practical
guidelines for successful implementation. A must for anyone involved in corporate communications, public relations or
public affairs, especially those working in multi-national or global organisations.
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Tourism, with its wide-ranging impact, needs to be managed effectively – but how? This book advocates taking a
business approach to tourism that encourages greater collaboration between stakeholders in the practical assessment of
tourism options. The approach places key business management functions and stakeholders at the forefront of tourism
initiatives. The business management functions of planning, organising, leadership and control are the filters through
which tourism opportunities are viewed, while the stakeholder groups of customers, residents, industry and government
set the agenda for appropriate tourism development. Tourist destinations must engage in realistic assessments of their
abilities to meet the needs and expectations of tourism stakeholders and then act on these assessments so their goals
and objectives can be achieved. A new model for bridging stakeholder gaps is presented as a template for how
communities can understand and make the most of their tourism resources. The Bridging Tourism Gaps Model is a
practical tool to help destinations focus on the important factors in developing and maintaining tourism as a beneficial and
vital part of their communities. This book builds on the success of Tourism: A Community Approach and the subsequent
tourism planning experiences of both authors to advance strategic planning in tourism.
'Risk Governance is a tour de force. Every risk manager, every risk analyst, every risk researcher must read this book - it
is the demarcation point for all further advances in risk policy and risk research. Renn provides authoritative guidance on
how to manage risks based on a definitive synthesis of the research literature. The skill with which he builds practical
recommendations from solid science is unprecedented.' Thomas Dietz, Director, Environmental Science and Policy
Program, Michigan State University, USA 'A masterpiece of new knowledge and wisdom with illustrative examples of
tested applications to realworld cases. The book is recommendable also to interested students in different disciplines as
a timely textbook on 'risk beyond risk'.' Norio Okada, Full Professor and Director at the Disaster Prevention Research
Institute (DPRI), Kyoto University, Japan 'There are classic environmental works such as The Tragedy of the Commons
by Hardin, Risk Society by Beck, The Theory of Communicative Action by Habermas, and the seminal volumes by
Ostrom on governing the commons. Renn's book fits right into this series of important milestones of environmental
studies.' Jochen Jaeger, Professor at Concordia University, Montreal, Canada 'Risk Governance provides a valuable
survey of the whole field of risk and demonstrates how scientific, economic, political and civil society actors can
participate in inclusive risk governance.' Jobst Conrad, Senior Scientist, Social Science Research Center Berlin,
Germany 'Renn offers a remarkably fair-minded and systematic approach to bringing together the diverse fields that have
something to say about 'risk'. Risk Governance moves us along the path from the noisy, formative stage of thinking about
risk to one with a stronger empirical, theoretical, and analytical foundation.' Baruch Fischhoff, PhD, Howard Heinz
University Professor, Carnegie Mellon University, Pittsburgh, USA 'I cannot describe how impressed I am at the breadth
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and coherence of Renn's career's work! Written with remarkable clarity and minimal technical jargon... [this] should be
required reading in risk courses!' John Graham, former director of the Harvard Risk Center and former deputy director of
the Office of Budget and Management of the Unites States Administration This book, for the first time, brings together
and updates the groundbreaking work of renowned risk theorist and researcher Ortwin Renn, integrating the major
disciplinary concepts of risk in the social, engineering and natural sciences. The book opens with the context of risk
handling before flowing through the core topics of assessment, evaluation, perception, management and communication,
culminating in a look at the transition from risk management to risk governance and a glimpse at a new understanding of
risk in (post)modern societies.
Public managers can, to a certain extent, choose between various mana- ment paradigms which are provided by public
and business administration scholars and by politicians as well. How do they find their way in this c- fusing supermarket
of competing ideas? This book explores how public managers in Western bureaucracies deal with the mutually
undermining ideas of hierarchical, network and market governance. Do they possess a specific logic of action, a
rationale, when they combine and switch - tween these governance styles? This chapter sets the scene for the book as a
whole and presents the - search topic and the research question. 1.1 Problem setting Since the Second World War,
Western public administration systems have changed drastically. The hierarchical style of governing of the 1950s to the
1970s was partly replaced by market mechanisms, from the 1980s - wards. In the 1990s, a third style of governing,
based on networks, further enriched the range of possible steering, coordination and organisation - terventions. In the
new millennium, public sector organisations seem to apply complex and varying mixtures of all three styles of what we
will - fine as governance in a broad sense. This development has brought about two problems.
Blending theory and research with practical application, Mediation Theory and Practice, Second Edition, by Suzanne
McCorkle and Melanie J. Reese, provides a thorough introduction to today’s ever expanding world of mediation,
including updated research and new cases for analysis. Innovative yet practical, research-based yet readable, the book
provides an overview of the basic principles of mediation in a variety of contexts to help readers understand mediation
and its role in today’s society. Throughout the book, the authors help readers develop foundational mediation skills,
including issue identification, setting the agenda for negotiation, problem solving, settlement, and closure. Case studies
and examples in every chapter, plus an appendix of role-playing scenarios, make this book ideal book for both college
courses and certification training programs.
This book integrates spatial analysis into the study and management of conflicts, and offers a model in conflict studies
that incorporates theoretical explanations of conflict, its causes, and impacts, with a geospatial strategy for intervening in
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disputes over allocation and use of natural resources (connects theory and practice). Alongside a theoretical analysis of
resource conflicts and an account of Participatory Mapping and PGIS development, this book provides a case study of
GIS applications in conflict mediation. The book also lays out a practical and straightforward demonstration of PGIS
applications in conflict management using a real-world case study, and traces the Participatory Mapping and PGIS
movements’ evolution, compares PPGIS and PGIS practices, and makes distinctions between traditional GIS
applications and PGIS practice. The approach embodies the enhanced use of spatial information and media, sets of tools
for analyzing, mapping, and displaying spatial data and a platform for participatory discussions that enhances consensusbuilding. The book, therefore, contributes to the search for novel approaches for managing current and emerging
conflicts. With this book, resource managers, development practitioners, students, and scholars of Participatory Mapping
and PGIS applications and conflict studies will be equipped with the principles, skills, and the tools they need to manage
non-violent resource conflicts and keep the disputes from slipping into violence. The book will also be a valuable text for
basic and advanced studies in Participatory Mapping and PGIS applications, Conflict Resolution and Conflict
Management.
Learn to: save time dealing with unreasonable customers reduce intensity of customer anger increase safety of
employees and customers reduce stress related to angry customers convey image of constructive caring to government
customers even when they are abusive set limits for angry customers and enforce them for mutual benefit Government
and public sector departments and employees often deal with angry, irate, upset, manipulative, and aggressive citizens
and customers, due to their regulatory responsibilities. Often employees are under-trained to deal with angry customers,
leaving them at risk, while government agencies look uncaring and cold. Angry, unsatisfied clientele eat up hours of staff
time. Government departments CAN provide excellent customer service. A critical step is learning how to defuse angry
people so that the agency and the customer work TOGETHER. Defusing Hostile Customers -- A Self-Instructional
Workbook For Public Sector Employees is a "seminar in a book" and contains an amazing collection of specific phrases
and actions that can be learned by any public sector employee, drawn from modern understanding of psychology of
aggression and psycholinguistics. There are over 80 specific tactics to be applied, and most chapters contain hands-on
exercises and "homework," with key answers provided at the back of the book. Here's just a taste of the content:
Government Context Nature of Hostile Behavior How Hostile Situations Escalate Principles of Defusing Art of SelfControl Starting Off Successfully Using Co-operative Language Verbal Self-Defense Techniques Acknowledgment
Tactics Countering Non-Verbal Intimidation Referral Techniques Telephone Hostility Limit Setting There's even a chapter
for managers and supervisors. This third edition (2010) is a unique blend of science and art not available anywhere else,
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and is based on the input of thousands of government employees over two decades.
The great majority of startups fail, and most entrepreneurs who have succeeded have had to bounce back from serious
mistakes. Entrepreneurs fumble key interactions because they don’t know how to handle the negotiation challenges that
almost always arise. They mistakenly believe that deals are about money when they are much more complicated than
that. This book presents entrepreneurship as a series of interactions between founders, partners, potential partners,
investors and others at various stages of the entrepreneurial process - from seed to exit. There are plenty of authors
offering ‘tips’ on how to succeed as an entrepreneur, but no one else scrutinizes the negotiation mistakes that
successful entrepreneurs talk about with the authors. As Dinnar and Susskind show, learning to handle emotions,
manage uncertainty, cope with technical complexity and build long-term relationships are equally or even more important.
This book spotlights eight big mistakes that entrepreneurs often make and shows how most can be prevented with some
forethought. It includes interviews with high-profile entrepreneurs about their own mistakes. It also covers gender biases,
cultural challenges, and when to employ agents to negotiate on your behalf. Aspiring and experienced entrepreneurs
should pay attention to the negotiation errors that even the most successful entrepreneurs commonly make.
Describes strategies for overcoming objections to initiatives in both the private and public sectors and for handling public
relations crises
This book is the final product of the "excellence project"--a comprehensive research effort commissioned by the
International Association of Business Communicators (IABC) Research Foundation. Going well beyond any of the
previously published reports on the Excellence study, this book contains many new statistical analyses of the survey data
and more details from the case studies. Discussing theory and data related to several ongoing discussions in the
communication profession, this book answers the following questions: *How can we show the value of public relations?
*What is the value of relationships? *How do relationships affect reputation? *What does it mean to practice
communication strategically? *How can we measure and evaluate the effects of public relations programs? *Should
communication programs be integrated? *How does the new female majority in the profession affect communication
Excellence? This book, as well as the research it reports, is the product of symmetrical communication and collaboration.
As such, it is intended for scholars, applied researchers, students, and informed professionals who understand the value
of research in developing a profession, such as public relations. Knowledge of quantitative and qualitative research
methods will make it easier to understand the book; however, the results are interpreted in a way that makes the
analyses understandable even to those with little or no knowledge of statistics and research methods.
From components of successful PR programs to evaluation guidelines, this valuable resource gives educational leaders the public relations
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support needed to meet tough communication demands and ensure student success.
For almost a half a century, scholars and practitioners have debated what the connections should be between public administration and the
public. Does the public serve principally as citizen-owners, those to whom administrators are responsible? Are members of the public more
appropriately viewed as the customers of government? Or, in an increasingly networked world, do they serve more as the partners of public
administrators in the production of public services? This book starts from the premise that the public comes to government not principally in
one role but in all three roles, as citizens and customers and partners. The purpose of the book is to address the dual challenge that reality
implies: (1) to help public administrators and other public officials to understand the complex nature of the public they face, and (2) to provide
recommendations for how public administrators can most effectively interact with the public in the different roles. Using this comprehensive
perspective, Citizen, Customer, Partner helps students, practitioners, and scholars understand when and how the public should be integrated
into the practice of public administration. Most chapters in Citizen, Customer, Partner include multiple boxed cases that illustrate the
chapter’s content with real-world examples. The book concludes with an extremely useful Appendix that collects and summarizes the 40
Design Principles – specific advice for public organizations on working with the public as customers, partners, and citizens.
A bold addition to existing literature, this book provides an excellent overview of corporate communication. Taking an interdisciplinary
approach, it offers readers the in-depth analysis required to truly understand corporate communication, corporate strategy and corporate
affairs as well as the relevant public relations issues. With a refreshing new approach to this topic, the authors challenge reductionist views of
corporate communication, providing persuasive evidence for the idea that without an organizational communication strategy, there is no
corporate strategy. Written by an impressive list of international authorities, the text is well illustrated with contemporary case studies, drawing
out the most pertinent best-practice outcomes of theoretically based applications. Its four sections cover: national communication
international communication image, identity and reputation management the future for corporate communication theory and practice. This is
an essential one-stop reference for all academics, practitioners and students seeking to understand corporate communication and public
relations.
Dealing with an Angry PublicThe Mutual Gains Approach To Resolving DisputesSimon and Schuster
This book is available as open access through the Bloomsbury Open Access programme and is available on
www.bloomsburycollections.com. What is refreshing about Beyond Control is the vision for the kind of society in which protestors and police
recognize their mutual humanity as well as how both are needed for a democratic society to function well. ' From the Foreword by Archbishop
Desmond Tutu How can large protest crowds be better and more respectfully managed by police? This topical book applies the principles of
community-based conflict resolution to the policing of large crowds, suggesting a completely new approach that moves away from the
discourse of rabble-rousing mobs towards negotiated management, and a paradigm of mutual respect for protesters as principled dissenters
and for police as non-repressive agents of public order. Both are needed, the authors argue, in order for democracy to flourish.
Strategies for transboundary natural resource management; winner of Harvard Law School's Raiffa Award for best research of the year in
negotiation and conflict resolution. Transboundary natural resource negotiations, often conducted in an atmosphere of entrenched mistrust,
confrontation, and deadlock, can go on for decades. In this book, Bruno Verdini outlines an approach by which government, private sector,
and nongovernmental stakeholders can overcome grievances, break the status quo, trade across differences, and create mutual gains in highstakes water, energy, and environmental negotiations. Verdini examines two landmark negotiations between the United States and Mexico.
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The two cases—one involving conflict over shared hydrocarbon reservoirs in the Gulf of Mexico and the other involving disputes over the
shared waters of the Colorado River—resulted in groundbreaking agreements in 2012, after decades of deadlock. Drawing on his extensive
interviews with more than seventy high-ranking negotiators in the United States and Mexico—from presidents and ambassadors to general
managers, technical experts, and nongovernmental advocates—Verdini offers detailed accounts from multiple points of view, on both sides of
the border. He unpacks the negotiation, leadership, collaborative decision-making, and political communication strategies that made
agreement possible. Building upon the theoretical and empirical findings, Verdini offers advice for practitioners on effective negotiation and
dispute resolution strategies that avoid the presumption that there are not enough resources to go around, and that one side must win and
the other must inevitably lose. This investigation is the winner of Harvard Law School's Howard Raiffa Award for best research of the year in
negotiation, mediation, decision-making, and dispute resolution.
THE NEW YORK TIMES BESTSELLER From the Civil War to our combustible present, White Rage reframes the continuing conversation
about race in America, chronicling the history of the powerful forces opposed to black progress. Since the abolishment of slavery in 1865,
every time African Americans have made advances towards full democratic participation, white reaction has fuelled a rollback of any gains.
Carefully linking historical flashpoints – from the post-Civil War Black Codes and Jim Crow to expressions of white rage after the election of
America's first black president – Carol Anderson renders visible the long lineage of white rage and the different names under which it hides.
Compelling and dramatic in the history it relates, White Rage adds a vital new dimension to the conversation about race in America.
'Beautifully written and exhaustively researched' CHIMAMANDA NGOZI ADICHIE 'An extraordinarily timely and urgent call to confront the
legacy of structural racism' NEW YORK TIMES BOOK REVIEW 'Brilliant' ROBIN DIANGELO, AUTHOR OF WHITE FRAGILITY
Winner of the Alex Award “Mike Muñoz Is a Holden Caulfield for a New Millennium--a '10th-generation peasant with a Mexican last name,
raised by a single mom on an Indian reservation' . . . Evison, as in his previous four novels, has a light touch and humorously guides the
reader, this time through the minefield that is working-class America.” --The New York Times Book Review For Mike Muñoz, life has been a
whole lot of waiting for something to happen. Not too many years out of high school and still doing menial work--and just fired from his latest
gig as a lawn boy on a landscaping crew--he’s smart enough to know that he’s got to be the one to shake things up if he’s ever going to
change his life. But how? He’s not qualified for much of anything. He has no particular talents, although he is stellar at handling a lawn
mower and wielding clipping shears. But now that career seems to be behind him. So what’s next for Mike Muñoz? In this funny, biting,
touching, and ultimately inspiring novel, bestselling author Jonathan Evison takes the reader into the heart and mind of a young man
determined to achieve the American dream of happiness and prosperity--who just so happens to find himself along the way.

All PR, whether for charities or arms manufacturers, is weak propaganda. Though it has its undeniable benefits (it grabs attention
and helps circulate more information), it also has costs (such as selective messaging). This extensively revised edition of a classic
text fully investigates PR, updating and expanding earlier arguments and building upon the successful first edition with new
thoughts, data and evidence. Thought-provoking and stimulating, Rethinking Public Relations 2nd Edition challenges conventional
PR wisdom. It develops the accepted thinking on the most important question facing PR - its relationship with democracy - and
finds a balance of advantages and disadvantages which leave a residue of concern. It tackles topical issues such as: PR as a form
of propaganda which flourishes in a democracy the connections between PR and journalism the media, promotions culture and
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persuasion. Designed to appeal to final year undergraduates, postgraduates and researchers studying public relations, media and
communications studies, this book explores the most important relationship PR has – the connection with democracy – and asks
what benefits or costs it brings to politics, markets and the media.
A leading authority on abusive relationships offers women detailed guidelines on how to improve and survive an abusive
relationship, discussing various types of abusive men, analyzing societal myths surrounding abuse, and answers questions about
the warning signs of abuse, how to identify abusive behavior, how to know if one is in danger, and more. Reprint.
When discussing being stuck in a "win-win vs. win-lose" debate, most negotiation books focus on face-to-face tactics. Yet, table
tactics are only the "first dimension" of David A. Lax and James K. Sebenius' pathbreaking 3-D Negotiation (TM) approach,
developed from their decades of doing deals and analyzing great dealmakers. Moves in their "second dimension"—deal
design—systematically unlock economic and noneconomic value by creatively structuring agreements. But what sets the 3-D
approach apart is its "third dimension": setup. Before showing up at a bargaining session, 3-D Negotiators ensure that the right
parties have been approached, in the right sequence, to address the right interests, under the right expectations, and facing the
right consequences of walking away if there is no deal. This new arsenal of moves away from the table often has the greatest
impact on the negotiated outcome. Packed with practical steps and cases, 3-D Negotiation demonstrates how superior setup
moves plus insightful deal designs can enable you to reach remarkable agreements at the table, unattainable by standard tactics.
Principles of Risk-Based Decision Making provides managers with the foundation for creating a proactive organizational culture
that systematically incorporates risk into key decision-making processes. Based on methodology adopted by a number of
organizations including the federal government, this book examines risk-based decision making as a process for organizing
information about the possibility for unwanted outcomes in a simple, practical way that helps decision makers make timely,
informed management choices that minimize harmful effects on safety and health, the environment, property loss, or mission
success. Citing practical examples, charts, and checklists, the authors break the risk-based decision making process into five key
components: establishing the decision structure, performing the risk assessment, managing sufficient risks, monitoring
effectiveness of adopted risk controls through impact assessment, and facilitating risk communication. They examine each
component in detail and outline available decision analysis and risk assessment tools that aid in each of these risk-based decision
making functions. This book also walks readers through eight project management steps—from scoping a risk assessment to
evaluating the recommendations—the components of each, and the importance of these steps to the success of a risk assessment.
Special features include a table for applying the risk-based decision-making process, a hazard identification guidesheet, an
example of human error, an acronym list, and a glossary.
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