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Now revised and updated, this classic book is still the definitive step-by-step guide to creating cutting edge print ads. It covers everything from
how advertising works, how brand-building methodologies are changing, how to get an idea, and how copy and art should be crafted. It
demystifies the advertising creative process, with page after page of practical, inspiring and often controversial advice from such masters as
David Abbott, Bob Barrie, Tim Delaney, David Droga, Neil French, Marcello Serpa, and dozens more. Over 200 print ads and case histories
reveal the creative processes at work in world-famous agencies in the US, UK, Asia and Australia. This new edition also includes an
exclusive section featuring winning ads from the World Press Awards. No other book takes you on such a journey through the minds of
advertising¿s creative leaders.
Designed for advanced business students, marketing research academics, practitioners and consultants Leading-Edge Marketing Research
provides guidance on how to master, apply, and disseminate knowledge of recent innovative developments in marketing research.
Advanced Sales Management Handbook and Cases: Analytical, Applied, and Relevant will fill the need in the market for a solid case work,
role play, and activity book. It has been written by sales teaching professionals and sales executives. The life experiences of professionals
with varied experiences will provide students with a solid foundation for learning. This will give college professors from around the world a
better opportunity to ensure quality of learning. The book is intended to be supplemental to any other sales management text on the market,
but could be used alone in an advanced sales management or marketing analytics course in which the students already have the base
theoretical knowledge. The various cases, role plays, and experiential exercises in this book will follow the same topical structure of other
sales management texts so that any sales management instructor can readily adopt this supplemental book. For many of the cases, actual
data has been given so that students are required to use and understand analytical software.
This book on marketing analytics with Python will quickly get you up and running using practical data science and machine learning to
improve your approach to marketing. You'll learn how to analyze sales, understand customer data, predict outcomes, and present
conclusions with clear visualizations.
A brand new collection introducing today's most powerful strategies and techniques for measuring and optimizing marketing… 3 authoritative
books, now in a convenient e-format, at a great price! 3 authoritative Books help you measure, analyze, and optimize every marketing
investment you'll ever make Measuring and optimize your marketing investments is more crucial than ever. But, with an explosion in channels
and complexity, it's also more challenging than ever. Fortunately, marketing metrics and analytics have taken giant leaps forward in recent
years: techniques now exist for accurately quantifying performance and applying what you learn to improve it. In this unique 3 Book package,
world-class experts present these new approaches, and show how to profit from them. In Marketing and Sales Analytics, leading consultant
Cesar A. Breaexamines the experiences of 15 leaders who've built high-value analytics capabilities in multiple industries. Then, building on
what they've learned, he presents a complete blueprint for succeeding with marketing analytics. You'll learn how to evaluate "ecosystemic"
conditions for success, frame the right questions, and organize your people, data, and operating infrastructure to answer them. Brea helps
you overcome key challenges ranging from governance to overcoming hidden biases. Along the way, he also offers specific guidance on
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crucial decisions such as "buy vs. build?", "centralize or decentralize?", and "hire generalists or specialists?" Next, in Cutting Edge Marketing
Analytics, three pioneering experts introduce today's most valuable marketing analytics methods and tools, and offer a best-practice
methodology for successful implementation. They augment this knowledge with hands on case studies, guiding you through solving key
problems in resource allocation, segmentation, pricing, campaign management, firm valuation, and digital marketing strategy. All case studies
are accompanied by real data used by the protagonists to make decisions. As you practice, you'll gain a deeper understanding of the value of
marketing analytics, learn to integrate quantitative analysis with managerial sensibilities, master core statistical tools, and discover how to
avoid crucial pitfalls. Finally, in the award-winning Marketing Metrics, Second Edition, Paul W. Farris and his colleagues show how to choose
the right metrics for every marketing challenge. You'll learn how to use dashboards to view market dynamics from multiple perspectives,
maximize accuracy, and "triangulate" to optimal solutions. You'll discover high-value metrics for promotional strategy, advertising, distribution,
customer perceptions, market share, competitors' power, margins, pricing, products and portfolios, customer profitability, sales forces,
channels, and more. This extensively updated edition introduces innovative metrics ranging from Net Promoter to social media and brand
equity measurement, and shows how to build comprehensive models to optimize every marketing decision you make. If you need to measure
and improve marketing performance, this 3-book package will be your most valuable resource. From world-renowned business sustainability
experts Cesar A. Brea, Rajkumar Venkatesan, Paul W. Farris, Ronald T. Wilcox, Neil T. Bendle, Phillip E. Pfeifer, and David J. Reibstein
"Marketers know that they must use metrics. The key--which this book addresses superbly--is which metrics to use and how to use them."
Erv Shames, Chairman, Western Connecticut Health Network; former President and CEO of Borden, Inc. and Stride Rite Corporation “50+
metrics crackles like new money…this is the best marketing book of the year.” Updated version of Strategy + Business “2006 Best Books in
Marketing award winner” WHAT TO MEASURE AND HOW TO MEASURE IT TO GET THE MOST OUT OF YOUR MARKETING As the old
adage goes, “If you can’t measure it, you can’t manage it.” Key Marketing Metrics is the definitive guide to today’s most valuable marketing
metrics to measure the results of your marketing. In this thoroughly updated and significantly expanded book, you will understand the pros,
the cons and the nuances of more than 50 of the most important metrics and know exactly how to choose the right metrics for every
challenge. Key Marketing Metrics gives you a portfolio, or "dashboard", of the most valuable metrics for your business to maximise the return
on your marketing investment and identify the best new opportunities for profit. Discover high-value metrics for every facet of marketing:
promotional strategy, advertising, and distribution; customer perceptions; market share; competitors’ power; margins and pricing; products
and portfolios; customer profitability; sales forces and channels; and more. This edition includes the latest web, online, social, and email
metrics, plus new insights into measuring marketing ROI and brand equity, as well as practical advice for managing complex issues such as
advertising elasticity and “double jeopardy.”
Cutting-Edge Research in the 21st-Century Academic Library: New Paths for Building Future Services explores examples of exciting new
library services and workflows and provides opportunities for the rest of the library profession to model and adapt for their own communities
and patrons.
Cutting-edge Marketing AnalyticsReal World Cases and Data Sets for Hands on LearningPearson Education

In many ways, mass marketing--broadcasting one's message to a large and anonymous population of potential
customers--no longer works. In a marketplace increasingly defined by customer categories with high expectations for
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service, quality, and responsiven
Who is most likely to buy and what is the best way to target them? How can businesses improve strategy without
identifying the key influencing factors? The second edition of Marketing Analytics enables marketers and business
analysts to leverage predictive techniques to measure and improve marketing performance. By exploring real-world
marketing challenges, it provides clear, jargon-free explanations on how to apply different analytical models for each
purpose. From targeted list creation and data segmentation, to testing campaign effectiveness, pricing structures and
forecasting demand, this book offers a welcome handbook on how statistics, consumer analytics and modelling can be
put to optimal use. The fully revised second edition of Marketing Analytics includes three new chapters on big data
analytics, insights and panel regression, including how to collect, separate and analyze big data. All of the advanced
tools and techniques for predictive analytics have been updated, translating models such as tobit analysis for customer
lifetime value into everyday use. Whether an experienced practitioner or having no prior knowledge, methodologies are
simplified to ensure the more complex aspects of data and analytics are fully accessible for any level of application.
Complete with downloadable data sets and test bank resources, this book supplies a concrete foundation to optimize
marketing analytics for day-to-day business advantage.
Get on board the next massive marketing revolution AI for Marketing and Product Innovation offers creatives and
marketing professionals a non-tech guide to artificial intelligence (AI) and machine learning (ML)—twin technologies that
stand poised to revolutionize the way we sell. The future is here, and we are in the thick of it; AI and ML are already in
our lives every day, whether we know it or not. The technology continues to evolve and grow, but the capabilities that
make these tools world-changing for marketers are already here—whether we use them or not. This book helps you lean
into the curve and take advantage of AI’s unparalleled and rapidly expanding power. More than a simple primer on the
technology, this book goes beyond the “what” to show you the “how”: How do we use AI and ML in ways that speak to
the human spirit? How to we translate cold technological innovation into creative tools that forge deep human
connections? Written by a team of experts at the intersection of neuroscience, technology, and marketing, this book
shows you the ins and outs of these groundbreaking technological tools. Understand AI and ML technology in layman’s
terms Harness the twin technologies unparalleled power to transform marketing Learn which skills and resources you
need to use AI and ML effectively Employ AI and ML in ways that resonate meaningfully with customers Learn practical
examples of how to reinvest product innovation, brand building, targeted marketing and media measurement to connect
with people and enhance ROI Discover the true impact of AI and ML from real-world examples, and learn the thinking,
best practices, and metrics you need to capture this lightning and take the next massive leap in the evolution of customer
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connection. AI for Marketing and Product Innovation shows you everything you need to know to get on board.
Traditional statistical methods are limited in their ability to meet the modern challenge of mining large amounts of data.
Data miners, analysts, and statisticians are searching for innovative new data mining techniques with greater predictive
power, an attribute critical for reliable models and analyses. Statistical Modeling and Analysis fo
Make personalized marketing a reality with this practical guideto predictive analytics Predictive Marketing is a predictive
analytics primer fororganizations large and small, offering practical tips andactionable strategies for implementing more
personalized marketingimmediately. The marketing paradigm is changing, and this bookprovides a blueprint for
navigating the transition from creative-to data-driven marketing, from one-size-fits-all to one-on-one, andfrom marketing
campaigns to real-time customer experiences. You'lllearn how to use machine-learning technologies to improve
customeracquisition and customer growth, and how to identify and re-engageat-risk or lapsed customers by
implementing an easy, automatedapproach to predictive analytics. Much more than just theory andtestament to the
power of personalized marketing, this book focuseson action, helping you understand and actually begin using
thisrevolutionary approach to the customer experience. Predictive analytics can finally make personalized marketing
areality. For the first time, predictive marketing is accessible toall marketers, not just those at large corporations — infact,
many smaller organizations are leapfrogging their largercounterparts with innovative programs. This book shows you how
tobring predictive analytics to your organization, with actionableguidance that get you started today. Implement predictive
marketing at any size organization Deliver a more personalized marketing experience Automate predictive analytics with
machine learningtechnology Base marketing decisions on concrete data rather than unprovenideas Marketers have long
been talking about delivering personalizedexperiences across channels. All marketers want to deliverhappiness, but most
still employ a one-size-fits-all approach.Predictive Marketing provides the information and insightyou need to lift your
organization out of the campaign rut and intothe rarefied atmosphere of a truly personalized customerexperience.
Digital and Social Media Marketing: A Results-Driven Approach is an exciting new industry-led, research-informed and
results-driven guide to digital commerce. Its examples draw from SMEs and from Europe to offer a unique perspective for
those learning about digital marketing and, having been developed in close collaboration with the Search Engine
Marketing Trade Association (SEMTA), it is a reliable source of prevailing industry standards for practitioners at the
cutting edge of their trade. Unlike other digital marketing texts, this accessible textbook gives special consideration to the
ethical challenges raised by an increasingly digital world. Equally unique is the book’s Digital Business Maturity Model,
which offers organisations a clear roadmap for understanding their relative levels of technology adoption. Embracing the
true spirit of Digital and Social Media Marketing, the book will be the first of its kind in this field with digital learning
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materials, case studies and exercises available in a supporting Massive Open Online Course (MOOC). The MOOC will
enhance learners’ experience and create an interactive international learning community. This book will provide a hands
on, accessible and user friendly platform to turn skills and knowledge into strategic advantage. Ideal for postgraduate
learners, instructors interested in providing a unique and up-to-date learning experience and for SMEs and practitioners
aiming to be at the cutting edge of Digital and Social Media Marketing.
This book is a complete introduction to the power of R for marketing research practitioners. The text describes statistical
models from a conceptual point of view with a minimal amount of mathematics, presuming only an introductory
knowledge of statistics. Hands-on chapters accelerate the learning curve by asking readers to interact with R from the
beginning. Core topics include the R language, basic statistics, linear modeling, and data visualization, which is
presented throughout as an integral part of analysis. Later chapters cover more advanced topics yet are intended to be
approachable for all analysts. These sections examine logistic regression, customer segmentation, hierarchical linear
modeling, market basket analysis, structural equation modeling, and conjoint analysis in R. The text uniquely presents
Bayesian models with a minimally complex approach, demonstrating and explaining Bayesian methods alongside
traditional analyses for analysis of variance, linear models, and metric and choice-based conjoint analysis. With its
emphasis on data visualization, model assessment, and development of statistical intuition, this book provides guidance
for any analyst looking to develop or improve skills in R for marketing applications.
Why an organization's response to digital disruption should focus on people and processes and not necessarily on
technology. Digital technologies are disrupting organizations of every size and shape, leaving managers scrambling to
find a technology fix that will help their organizations compete. This book offers managers and business leaders a guide
for surviving digital disruptions—but it is not a book about technology. It is about the organizational changes required to
harness the power of technology. The authors argue that digital disruption is primarily about people and that effective
digital transformation involves changes to organizational dynamics and how work gets done. A focus only on selecting
and implementing the right digital technologies is not likely to lead to success. The best way to respond to digital
disruption is by changing the company culture to be more agile, risk tolerant, and experimental. The authors draw on four
years of research, conducted in partnership with MIT Sloan Management Review and Deloitte, surveying more than
16,000 people and conducting interviews with managers at such companies as Walmart, Google, and Salesforce. They
introduce the concept of digital maturity—the ability to take advantage of opportunities offered by the new technology—and
address the specifics of digital transformation, including cultivating a digital environment, enabling intentional
collaboration, and fostering an experimental mindset. Every organization needs to understand its “digital DNA” in order
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to stop “doing digital” and start “being digital.” Digital disruption won't end anytime soon; the average worker will
probably experience numerous waves of disruption during the course of a career. The insights offered by The
Technology Fallacy will hold true through them all. A book in the Management on the Cutting Edge series, published in
cooperation with MIT Sloan Management Review.
Helping tech-savvy marketers and data analysts solvereal-world business problems with Excel Using data-driven
business analytics to understand customers andimprove results is a great idea in theory, but in today's busyoffices,
marketers and analysts need simple, low-cost ways toprocess and make the most of all that data. This expert book
offersthe perfect solution. Written by data analysis expert Wayne L.Winston, this practical resource shows you how to tap
a simple andcost-effective tool, Microsoft Excel, to solve specific businessproblems using powerful analytic
techniques—and achieveoptimum results. Practical exercises in each chapter help you apply and reinforcetechniques as
you learn. Shows you how to perform sophisticated business analyses usingthe cost-effective and widely available
Microsoft Excel instead ofexpensive, proprietary analytical tools Reveals how to target and retain profitable customers
and avoidhigh-risk customers Helps you forecast sales and improve response rates formarketing campaigns Explores
how to optimize price points for products andservices, optimize store layouts, and improve onlineadvertising Covers
social media, viral marketing, and how to exploit botheffectively Improve your marketing results with Microsoft Excel and
theinvaluable techniques and ideas in Marketing Analytics:Data-Driven Techniques with Microsoft Excel.
While the definition of database marketing hasn’t changed, its meaning has become more vivid, versatile and exciting
than ever before. Advanced Database Marketing provides a state-of-the-art guide to the methods and applications that
define this new era in database marketing, including advances in areas such as text mining, recommendation systems,
internet marketing, and dynamic customer management. An impressive list of contributors including many of the thoughtleaders in database marketing from across the world bring together chapters that combine the best academic research
and business applications. The result is a definitive guide and reference for marketing and brand analysts, masters
students, teachers and researchers in marketing analytics. The proliferation of marketing platforms and channels and the
complexity of customer interactions create an urgent need for a multidisciplinary and analytical toolkit. Advanced
Database Marketing is a resource to enable marketers to achieve insights and increased financial performance; to
provide them with the capability to implement and evaluate approaches to marketing that will meet, in equal measure, the
changing needs of customers and the businesses that serve them.
Cutting through the hype, a practical guide to using artificial intelligence for business benefits and competitive advantage.
In The AI Advantage, Thomas Davenport offers a guide to using artificial intelligence in business. He describes what
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technologies are available and how companies can use them for business benefits and competitive advantage. He cuts
through the hype of the AI craze—remember when it seemed plausible that IBM's Watson could cure cancer?—to explain
how businesses can put artificial intelligence to work now, in the real world. His key recommendation: don't go for the
“moonshot” (curing cancer, or synthesizing all investment knowledge); look for the “low-hanging fruit” to make your
company more efficient. Davenport explains that the business value AI offers is solid rather than sexy or splashy. AI will
improve products and processes and make decisions better informed—important but largely invisible tasks. AI
technologies won't replace human workers but augment their capabilities, with smart machines to work alongside smart
people. AI can automate structured and repetitive work; provide extensive analysis of data through machine learning
(“analytics on steroids”), and engage with customers and employees via chatbots and intelligent agents. Companies
should experiment with these technologies and develop their own expertise. Davenport describes the major AI
technologies and explains how they are being used, reports on the AI work done by large commercial enterprises like
Amazon and Google, and outlines strategies and steps to becoming a cognitive corporation. This book provides an
invaluable guide to the real-world future of business AI. A book in the Management on the Cutting Edge series, published
in cooperation with MIT Sloan Management Review.
If you have a passion for marketing and analytics are are looking for practical experiences to help you learn the science
behind success, Digital Analytics 101 is the book for you. It's perfect for recent graduates and recognized marketers alike
and provides you with information on topics such as: marketing methodology, brand monitoring, SEM and SEO, content
marketing, social media marketing and measurement, how to use surveys and research, and much more. This book has
a strong emphasis on marketing analytics, plus a range of exercises, handouts, screenshots, and case studies. Once
upon a time, Digital Analytics 101 was an educational agency designed to teach marketers and small to medium
business owners how to measure the performance of their digital marketing. We offered live classes (usually hosted
through local businesses like churches), online classes, presentations in a variety of industries (construction, digital
analytics, thought leadership, church leadership, and local college and university guest lectures). We blogged and
published articles for print magazines and websites like Yahoo! Small Business, Web Analytics World, and American
Express OPEN. It started as a side project; a way for our experts to share what they knew with the larger community, a
community that at the time was very hungry for knowledge. The business closed in 2015, but it seemed like a shame not
to write a book for anyone to use. FAIR WARNING: because the internet changes faster than a teenager picking out
clothes for a first date, some of the screenshots of interfaces are probably outdated. The strategy behind the course is
still intact, but the way you access that information may have changed.
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Marketing Science contributes significantly to the development and validation of analytical tools with a wide range of
applications in business, public policy and litigation support. The Handbook of Marketing Analytics showcases the
analytical methods used in marketing and their high-impact real-life applications. Fourteen chapters provide an overview
of specific marketing analytic methods in some technical detail and 22 case studies present thorough examples of the
use of each method in marketing management, public policy, and litigation support. All contributing authors are
recognized authorities in their area of specialty.
Who is most likely to buy and what is the best way to target them? Marketing Analytics enables marketers and business
analysts to answer these questions by leveraging proven methodologies to measure and improve upon the effectiveness
of marketing programs. Marketing Analytics demonstrates how statistics, analytics and modeling can be put to optimal
use to increase the effectiveness of every day marketing activities, from targeted list creation and data segmentation to
testing campaign effectiveness and forecasting demand. The author explores many common marketing challenges and
demonstrates how to apply different data models to arrive at viable solutions. Business cases and critical analysis are
included to illustrate and reinforce key concepts throughout. Beginners will benefit from clear, jargon-free explanations of
methodologies relating to statistics, marketing strategy and consumer behaviour. More experienced practitioners will
appreciate the more complex aspects of data analytics and data modeling, discovering new applications of various
techniques in every day practice. Readers of Marketing Analytics will come away with a firm foundation in markets
analytics and the tools they need to gain competitive edge and increase market share. Online supporting resources for
this book include a bank of test questions as well as data sets relating to many of the chapters.
Big data, analytics, and artificial intelligence are revolutionizing work, management, and lifestyles and are becoming
disruptive technologies for healthcare, e-commerce, and web services. However, many fundamental, technological, and
managerial issues for developing and applying intelligent big data analytics in these fields have yet to be addressed.
Managerial Perspectives on Intelligent Big Data Analytics is a collection of innovative research that discusses the
integration and application of artificial intelligence, business intelligence, digital transformation, and intelligent big data
analytics from a perspective of computing, service, and management. While highlighting topics including e-commerce,
machine learning, and fuzzy logic, this book is ideally designed for students, government officials, data scientists,
managers, consultants, analysts, IT specialists, academicians, researchers, and industry professionals in fields that
include big data, artificial intelligence, computing, and commerce.
Now updated with new techniques and even more practical insights, this is the definitive guide to today’s most valuable
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marketing metrics. Four leading marketing researchers help you choose the right metrics for every challenge, and use
models and dashboards to translate numbers into real management insight. Marketing Metrics: The Manager’s Guide to
Measuring Marketing Performance, Third Edition now contains: Important new coverage of intangible assets A rigorous
and practical discussion of quantifying the value of information More detail on measuring brand equity A complete
separate chapter on web, SEM, mobile, and "digital" metrics Practical linkages to Excel, showing how to use functions
and Excel Solver to analyze marketing metrics An up-to-date survey of free metrics available from Google and elsewhere
Expanded coverage of methodologies for quantifying marketing ROI The authors show how to use marketing dashboards
to view market dynamics from multiple perspectives, maximize accuracy, and "triangulate" to optimal solutions. You’ll
discover high-value metrics for virtually every facet of marketing: promotional strategy, advertising, and distribution;
customer perceptions; market share; competitors’ power; margins and pricing; products and portfolios; customer
profitability; sales forces, channels, and more. For every metric, the authors present real-world pros, cons, and tradeoffs
— and help you understand what the numbers really mean. Last but not least, they show you how to build comprehensive
models to support planning — and optimize every marketing decision you make. Marketing Metrics, Third Edition will be
invaluable to all marketing executives, practitioners, analysts, consultants, and advanced students interested in
quantifying marketing performance.
A brand new textbook with an innovative and exciting approach to marketing strategy. Moving away from the outdated
4Ps model to a new approach that reflects real-world companies responding to a differing and dynamic customer base.
Research-based and action-orientated, it equips students with the tools to succeed in today's competitive markets.
Twelve former and three current Cutco Cutlery sales professionals--with more than $300 million combined in Cutco
Cutlery sales--have gathered together to collaborate and share their influence, secrets, and real world wisdom.
This book offers a direct, actionable plan CMOs can use to map out initiatives that are properly sequenced and designed
for success—regardless of where their marketing organization is in the process. The authors pose the following critical
questions to marketers: (1) How should modern marketers be thinking about artificial intelligence and machine learning?
and (2) How should marketers be developing a strategy and plan to implement AI into their marketing toolkit? The
opening chapters provide marketing leaders with an overview of what exactly AI is and how is it different than traditional
computer science approaches. Venkatesan and Lecinski, then, propose a best-practice, five-stage framework for
implementing what they term the "AI Marketing Canvas." Their approach is based on research and interviews they
conducted with leading marketers, and offers many tangible examples of what brands are doing at each stage of the AI
Marketing Canvas. By way of guidance, Venkatesan and Lecinski provide examples of brands—including Google, Lyft,
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Ancestry.com, and Coca-Cola—that have successfully woven AI into their marketing strategies. The book concludes with
a discussion of important implications for marketing leaders—for your team and culture.
Artificial intelligence (AI) marketing is paving the way for the future of marketing and business transformation, yet many
organizations struggle to know exactly how and where to integrate it. With AI forecasted to boost global GDP by 14% by
2030, an efficient and sustainable AI marketing strategy is now essential to avoid losing the competitive edge. Using
Artificial Intelligence in Marketing provides the definitive, practical framework needed for marketers to identify, apply and
embrace the opportunity to maximize the results and business advancement that AI can bring. Streamlining efficiencies
into every business practice, AI automates simpler, repetitive tasks with unrivalled accuracy, allowing sales and
marketing teams to return their attention to where human interaction is most valuable: strategy, creativity and personal
connection. Using Artificial Intelligence in Marketing outlines key marketing benefits such as accurate market research
samples, immediate big data insights and brand-safe content creation, right through to the on-demand customer service
that is now expected 24/7. It also explores the inevitable myths, concerns and ethical questions that can arise from the
large-scale adoption of AI. This book is an essential read for every 21st century marketer.
In the world of Facebook, Twitter and Yelp, water-cooler conversations with co-workers and backyard small talk with
neighbors have moved from the physical world to the digital arena. In this new landscape, organizations ranging from
Fortune 500 companies to government agencies to political campaigns continuously monitor online opinions in an effort
to guide their actions. Are consumers satisfied with our product? How are our policies perceived? Do voters agree with
our platform? Measuring online opinion is more complex than just reading a few posted reviews. Social media is replete
with noise and chatter that can contaminate monitoring efforts. By knowing what shapes online opinions, organizations
can better uncover the valuable insights hidden in the social media chatter and better inform strategy. This book can help
anyone facing the challenge of making sense of social media data to move beyond the current practice of social media
monitoring to more comprehensive use of social media intelligence.
The authors of the pioneering Cutting-Edge Marketing Analytics return to the vital conversation of leveraging big data
with Marketing Analytics: Essential Tools for Data-Driven Decisions, which updates and expands on the earlier book as
we enter the 2020s. As they illustrate, big data analytics is the engine that drives marketing, providing a forward-looking,
predictive perspective for marketing decision-making. The book presents actual cases and data, allowing readers
invaluable real-world instruction. The cases show how to identify relevant data, choose the best analytics technique, and
question the link between marketing plans and customer behavior. Dealing with actual scenarios sheds light on the most
pressing marketing questions, such as setting the optimal price for one’s product or designing effective digital marketing
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campaigns. Big data is currently the most powerful resource to the marketing professional, and this book illustrates how
to fully harness that power to effectively maximize marketing efforts.
Big Data is the biggest game-changing opportunity for marketing and sales since the Internet went mainstream almost 20
years ago. The data big bang has unleashed torrents of terabytes about everything from customer behaviors to weather
patterns to demographic consumer shifts in emerging markets. This collection of articles, videos, interviews, and
slideshares highlights the most important lessons for companies looking to turn data into above-market growth: Using
analytics to identify valuable business opportunities from the data to drive decisions and improve marketing return on
investment (MROI) Turning those insights into well-designed products and offers that delight customers Delivering those
products and offers effectively to the marketplace.The goldmine of data represents a pivot-point moment for marketing
and sales leaders. Companies that inject big data and analytics into their operations show productivity rates and
profitability that are 5 percent to 6 percent higher than those of their peers. That's an advantage no company can afford
to ignore.
Effectively and ethically leveraging people data to deliver real business value is what sets the best HR leaders and teams
apart. Excellence in People Analytics provides business and human resources leaders with everything they need to know
about creating value from people analytics. Written by two leading experts in the field, this practical guide outlines how to
create sustainable business value with people analytics and develop a data-driven culture in HR. Most importantly, it
allows HR professionals and business executives to translate their data into tangible actions to improve business
performance. while navigating the rapidly evolving world of work. Full of practical tools and advice assembled around the
Insight222 Nine Dimensions in People Analytics® model, this book demonstrates how to use people data to increase
profits, improve staff retention and workplace productivity as well as develop individual employee experience. Featuring
case studies from leading companies including Microsoft, HSBC, Syngenta, Capital One, Novartis, Bosch, Uber,
Santander Brasil and American Eagle Outfitters®, Excellence in People Analytics is essential reading for all HR
professionals needing to unlock the potential in their people data and gain competitive advantage
Master practical strategic marketing analysis through real-life case studies and hands-on examples. In Cutting Edge
Marketing Analytics, three pioneering experts integrate all three core areas of marketing analytics: statistical analysis,
experiments, and managerial intuition. They fully detail a best-practice marketing analytics methodology, augmenting it
with case studies that illustrate the quantitative and data analysis tools you'll need to allocate resources, define optimal
marketing mixes; perform effective analysis of customers and digital marketing campaigns, and create high-value
dashboards and metrics. For each marketing problem, the authors help you: Identify the right data and analytics
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techniques Conduct the analysis and obtain insights from it Outline what-if scenarios and define optimal solutions
Connect your insights to strategic decision-making Each chapter contains technical notes, statistical knowledge, case
studies, and real data you can use to perform the analysis yourself. As you proceed, you'll gain an in-depth
understanding of: The real value of marketing analytics How to integrate quantitative analysis with managerial sensibility
How to apply linear regression, logistic regression, cluster analysis, and Anova models The crucial role of careful
experimental design For all marketing professionals specializing in marketing analytics and/or business intelligence; and
for students and faculty in all graduate-level business courses covering Marketing Analytics, Marketing Effectiveness, or
Marketing Metrics
Sales Value Propositions are among the most effective sales tools available to business-business salespeople when it
comes to building and sustaining credibility and rapport with customers and prospects. At the same time, they are
frequently overlooked and consequently underutilised at every level of the organisation, especially by sales and
marketing professionals. This book explains and positions the powerful role and proven effectiveness of Sales Value
Propositions in advancing customer relationships and winning sales opportunities.
Our newly digital world is generating an almost unimaginable amount of data about all of us. Such a vast amount of data
is useless without plans and strategies that are designed to cope with its size and complexity, and which enable
organisations to leverage the information to create value. This book is a refreshingly practical, yet theoretically sound
roadmap to leveraging big data and analytics. Creating Value with Big Data Analytics provides a nuanced view of big
data development, arguing that big data in itself is not a revolution but an evolution of the increasing availability of data
that has been observed in recent times. Building on the authors’ extensive academic and practical knowledge, this book
aims to provide managers and analysts with strategic directions and practical analytical solutions on how to create value
from existing and new big data. By tying data and analytics to specific goals and processes for implementation, this is a
much-needed book that will be essential reading for students and specialists of data analytics, marketing research, and
customer relationship management.
Traditional advertising has yielded its throne to the digital world, forever changing how major retailers, media outlets, and
consumer goods companies attract their target audience-and forever changing how ROI is determined. Crawl, Walk, Run
is your practical guide for navigating each stage of analytics maturity, beginning with the basics and taking you step-bystep through a framework for achieving greater efficiency and increased confidence in your marketing decisions. Alex
Yastrebenetsky and Michael Loban discuss the six mandatory focus areas for digital transformation before introducing
you to the key component for success: choosing the right platform. You'll learn why Google Marketing Platform
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dominates the industry, which changes you can expect with Google Analytics 4 and Ads Data Hub, and how to
implement data governance with new privacy guidelines (such as the California Consumer Privacy Act). This updated
second edition also includes a foreword from Sean Downey of Google (Vice President, Platforms). Feel confident in your
data and trust that your money is well spent by understanding how the right analytics platform can work for you.
Explore new and more sophisticated tools that reduce your marketing analytics efforts and give you precise results Key
Features Study new techniques for marketing analytics Explore uses of machine learning to power your marketing
analyses Work through each stage of data analytics with the help of multiple examples and exercises Book Description
Data Science for Marketing Analytics covers every stage of data analytics, from working with a raw dataset to
segmenting a population and modeling different parts of the population based on the segments. The book starts by
teaching you how to use Python libraries, such as pandas and Matplotlib, to read data from Python, manipulate it, and
create plots, using both categorical and continuous variables. Then, you'll learn how to segment a population into groups
and use different clustering techniques to evaluate customer segmentation. As you make your way through the chapters,
you'll explore ways to evaluate and select the best segmentation approach, and go on to create a linear regression model
on customer value data to predict lifetime value. In the concluding chapters, you'll gain an understanding of regression
techniques and tools for evaluating regression models, and explore ways to predict customer choice using classification
algorithms. Finally, you'll apply these techniques to create a churn model for modeling customer product choices. By the
end of this book, you will be able to build your own marketing reporting and interactive dashboard solutions. What you will
learn Analyze and visualize data in Python using pandas and Matplotlib Study clustering techniques, such as hierarchical
and k-means clustering Create customer segments based on manipulated data Predict customer lifetime value using
linear regression Use classification algorithms to understand customer choice Optimize classification algorithms to
extract maximal information Who this book is for Data Science for Marketing Analytics is designed for developers and
marketing analysts looking to use new, more sophisticated tools in their marketing analytics efforts. It'll help if you have
prior experience of coding in Python and knowledge of high school level mathematics. Some experience with databases,
Excel, statistics, or Tableau is useful but not necessary.
Digital marketing is an innovative way to attract a large audience to your online project. There are a wide variety of online
marketing techniques that you can use, such as social media marketing, content marketing, email marketing, search
engine optimization, affiliate marketing, inbound marketing, mobile marketing, display advertising, paid search, web
analytics, conversion optimization, etc. In this digital marketing book, we will discuss how to make these marketing
techniques work in sync with each other.Role of digital marketing in 2021The COVID-19 pandemic has made a
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significant impact on the digitization process. The digital world is a part of our lives now more than ever. According to the
Q2 2020 report from the U.S. Census Bureau, U.S. retail e-commerce has reached $211.5 billion. That's up 31.8% from
the first quarter and up 44.5% year-over-year.Industry experts, marketing professionals, and digital marketers believe
that digital marketing influence will continue to grow.After reading this book, you will have: - A clear picture of your
competitors' activity online.- A set of tools to track your work's effectiveness, and you will be able to monitor what your
team is doing.- Understand how to attract customers from search engines, social networks, and mailing lists.- How to
form checklists and detailed guides for further independent work on your project.Types and examples of digital
marketingNowadays, digital marketing is everywhere! Digital marketers communicate with audiences through search
engine marketing, social media marketing, paid search, content strategy, display advertising, marketing analytics, big
data, and machine learning. If you think that Big Tech is watching you online, you are certainly right!Digital marketing
specialists work with massive amounts of data and analytic tools to target ads better.Why should you choose this digital
marketing book?So why should you choose us over other online books and digital marketing training? You will have the
opportunity to learn digital marketing online from top internet marketing professionals: We are industry experts! We have
over 12 years of experience in online marketing. Our agency has Google Premier Partner and Facebook Marketing
Partner status.I've personally collected a vast amount of digital marketing qualifications and marketing certifications
(Google Analytics Individual Qualification, Google Ads Individual Qualification, Bing Ads Accredited Professional, Search
Ads360 Certified, and others)We've launched over 1,500 successful marketing strategies and marketing campaigns
during our careersWe have over 9,000 digital marketing specialists enrolled in our online books, and they all passed their
Google Analytics and Google Ads digital marketing certifications.Our digital marketing books are easy to understand.
Historically, the discipline of marketing has been heavily skewed toward a subjective art at the expense of a measurable
science. But the days of hunches, intuitions, and incomplete or misleading perspectives are rapidly disappearing. Today,
savvy marketers and forward-looking organizations are embracing innovative new models driven by cutting-edge
technology and analytics to align sales and marketing, pinpoint (and respond to) customer needs, and achieve
breakthrough revenue gains. In Manufacturing Demand, marketing guru David Lewis, CEO of DemandGen International,
reveals the transformations taking place in marketing today, including the rise of the marketing geek and the emergence
of the so-called fifth and sixth P s of marketing: Process and Programming. You ll learn about the key practices and
principles of creating your demand-generation factory: buyer personas, the demand funnel, lead scoring, lead nurturing,
and analytics. Plus, Manufacturing Demand presents plenty of actionable tips and recommendations as well as real-world
case studies that showcase how leading companies are achieving tremendous results applying these principles of
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successful lead management. If you re ready to move into of the next generation of marketing, get ready to start
Manufacturing Demand.
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