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Understanding National Culture and Ethics in Organisations:
A Study of Eastern and Central Europe reveals some leading
questions in business research, linking ethics and national
culture, with a particular emphasis on Eastern European
countries.
--Cultural Diversity in Organizations provides the most
comprehensive base of knowledge yet assembled on the
topic of cultural diversity. It captures the enormous complexity
of the topic by examining diversity on three levels of analysis-
individual, group, and organizational and addressing diversity
from multiple perspectives-theory, research, and practice.
Winner of the 1994 George R. Terry Book Award given by the
National Academy of Management to "the book judged to
have made the most outstanding contribution to the
advancement of management knowle
The New York Times best-selling book exploring the
counterproductive reactions white people have when their
assumptions about race are challenged, and how these
reactions maintain racial inequality. In this “vital, necessary,
and beautiful book” (Michael Eric Dyson), antiracist educator
Robin DiAngelo deftly illuminates the phenomenon of white
fragility and “allows us to understand racism as a practice not
restricted to ‘bad people’ (Claudia Rankine). Referring to the
defensive moves that white people make when challenged
racially, white fragility is characterized by emotions such as
anger, fear, and guilt, and by behaviors including
argumentation and silence. These behaviors, in turn, function
to reinstate white racial equilibrium and prevent any
meaningful cross-racial dialogue. In this in-depth exploration,
DiAngelo examines how white fragility develops, how it

Page 1/20



Access Free Cultures In Organizations Three
Perspectives

protects racial inequality, and what we can do to engage
more constructively.
This book brings new perspectives to classic issues in the
field such as organizational complexity, change leadership,
emotional intelligence and interorganizational change.
The entrance of women into managerial positions in
significant numbers brings work and family issues to center
stage, shifting the spotlight from issues of entry and equality
of access to the consideration of the work-family conflicts and
the difficulties posed on female managers. Looking at new
approaches to enhance the work-family interface individually
and in the firm, Work and Family: An International Research
Perspective: *provides an overview on the antecedents of
work-family conflict and the major consequences of work-
family conflict, for well-being, productivity, and the strength of
the relationship with the firm; *discusses the migrant's work
and family experiences in terms of the demands,
opportunities, and constraints they face and the role of work-
family culture in reconciling the demands of work and family
in organizations; *presents descriptive data concerning the
linkages between work-family pressure and several known
correlates and the differences in reported levels of each of
these variables; *explores the work-life balance challenges
and opportunities created by global assignments; *examines
the work-family interface of the Western model and urban sub-
saharan Africa; *emphasizes the importance of organizational
change to the dynamics of work-family policies; and
*highlights the progress in moving the field toward an open-
systems perspective. Written by well-known contributors, this
book offers international research in order to test the models
mostly developed in the United States. In addition, it develops
new models to capture the complexity and diversity of work-
family experiences around the globe and explores cross-
cultural topics.
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Workplace Psychology: Issues and Application is a
compilation of open content for students of Psychology 104:
Workplace Psychology at Chemeketa Community College. It
is an optional print edition of the OER textbook in use in those
classes.
Cultural Complexity in Organizations uses a multicultural
approach to demonstrate that culture in organisational
settings is more complex, pluralistic, diverse and
contradictory than has previously been believed
Diagnosing and Changing Organizational Culture provides a
framework, a sense-making tool, a set of systematic steps,
and a methodology for helping managers and their
organizations carefully analyze and alter their fundamental
culture. Authors, Cameron and Quinn focus on the methods
and mechanisms that are available to help managers and
change agents transform the most fundamental elements of
their organizations. The authors also provide instruments to
help individuals guide the change process at the most basic
level—culture. Diagnosing and Changing Organizational
Culture offers a systematic strategy for internal or external
change agents to facilitate foundational change that in turn
makes it possible to support and supplement other kinds of
change initiatives.
Human resources management is essential for any
workplace environment and is deemed most effective
when a strategic focus is in place to ensure that people
can facilitate that achievement of organizational goals.
But, effective human resource management also
contains an element of risk management for an
organization which, as a minimum, ensures legislative
compliance. Human Resources Management: Concepts,
Methodologies, Tools, and Applications compiles the
most sought after case studies, architectures,
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frameworks, methodologies, and research related to
human resources management. Including over 100
chapters from professional, this three-volume collection
presents an in-depth analysis on the fundamental
aspects, tools and technologies, methods and design,
applications, managerial impact, social/behavioral
perspectives, critical issues, and emerging trends in the
field, touching on effective and ineffective management
practices when it comes to human resources. This multi-
volume work is vital and highly accessible across the
hybrid domain of business and management, essential
for any library collection.
The landmark study of cultural differences across 70
nations, Cultures and Organizations helps readers look
at how they think—and how they fail to think—as members
of groups. Based on decades of painstaking field
research, this new edition features the latest scientific
results published in Geert Hofstede’s scholarly work
Culture’s Consequences, Second Edition. Original in
thought and profoundly important, Cultures and
Organizations offers vital knowledge and insight on
issues that will shape the future of cultures and nations
in a globalized world.
In this volume, the authors closely examine performance
and draw on both sociology and economics to explain
why some organizations perform well and others perform
badly. They first separate the concept of organizational
performance from that of organizational persistence.
Then they develop a provocative theory of why - and
how - organizations tend towards failure and how they
survive in spite of it. Meyer and Zucker contend that
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management plays a critical role in the movement
towards or away from poor performance, yet persistence
is determined by the often competing interests of
owners, managers, workers and the public.
It is now widely recognized that countries around the
world are becoming increasingly interconnected, and that
both public and private organizations are of necessity
becoming increasingly global. As political, legal, and
economic barriers recede in this environment, cultural
barriers emerge as a principal challenge to
organizational survival and success. It is not yet clear
whether these global realities will cause cultures to
converge, harmonize, and seek common ground or to
retrench, resist, and accentuate their differences. In
either case, it is of paramount importance for both
managers and organizational scholars to understand the
cultural crosscurrents underlying these changes. With
contributions from an international team of scholars, this
book reviews, analyzes, and integrates available theory
and research to give the best information possible
concerning the role of culture and cultural differences in
organizational dynamics.
To alter an organization’s culture, change agents must
first understand its attitudes, beliefs and assumptions.
Marc Schabracq’s innovative new book is based on a
fresh way of thinking that deals with both the functional
and structural features of cultures. Focusing on the
greatest barrier to organizational change - the attitudes
and assumptions of people – it offers three approaches
that collectively assist the change process: changing
goals through the leader; improving effectiveness
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through the members; and enriching assumptions
through group dialogue. The scales, checklists and
exercises are available online. A priceless resource for
consultants and change agents, Changing
Organizational Culture is also valuable reading for senior
managers and business students interested in the
change process.
The purpose of this book is to reimagine the concept of
culture, both as an analytical category and disciplinary
practice of dominance, marginalization and exclusion.
For decades culture has been perceived as a ‘hot
topic’. It has been written about and deployed as part of
‘a search for excellence’; as a tool through which to
categorise, rank, motivate and mould individuals; as a
part of an attempt to align individual and corporate goals;
as a driver of organizational change, and; as a servant of
profit maximisation. The women writers presented in this
book offer a different take on culture: they offer useful
disruptions to mainstream conceptions of culture. Joanne
Martin and Mary Douglas provide multi-dimensional
holistic accounts of social relations that point up similarity
and difference. Rather than offering totalising or
prescriptive models, each author considers the complex,
polyphonic and processual nature of culture(s) while
challenging us to acknowledge and work with ambiguity,
fluidity and disruption. In this spirit writings of Judi
Marshall, Arlie Hochschild, Kathy Ferguson, Luce
Irigaray and Donna Haraway are employed to disrupt
extant management cultures that lionise the masculine
and marginalise the concerns, perspectives and
contributions of women and the diversity of women.
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These writers bring bodies, emotions, difference,
resistance and politics back to the centre stage of
organizational theory and practice. They open us up to
the possibility of cultures suffused with multifarious
potentiality rather than homogeneity and faux certainty.
As such, they offer new ways of understanding and
performing culture in management and organization.
This book will be relevant to students and researchers
across business and management, organizational
studies, critical management studies, gender studies and
sociology.
The Second Edition provides an overview of current
research, theory and practice in this expanding field. The
editorial team and the authors come from diverse
professional and geographical backgrounds, and provide
an unprecedented coverage of topics relating to both
culture and climate of modern organizations.
Perceived importance of personal and organizational
values congruence in the management of organizations
have actualized this phenomenon in both theory and
practice. Researchers continuously show positive impact
of personal and organizational values congruence on
employees? behavior, attitudes, organizational climate
and organizational performance. Management of
organizations are also seeking to apply the solutions to
eliminate the gap between organizational and
employees' values. However, arising scientific and
practical problems requires to purify the factors that
determine values congruence. This challenges for a
search of complex and consistent understanding of this
phenomenon: from theory to practice. This book aims to
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provide the reader with a comprehensive overview of the
personal and organizational values congruence
phenomenon, featuring the most important critical issues
regarding the exposure, diagnosis and strengthening of
congruence of personal and organizational values.
Expert author Joanne Martin examines a variety of
conflicting ways to study cultures in organizations,
including different theoretical orientations, political
ideologies (managerial, critical, and apparently
neutral); methods (qualitative, quantitative, and
hybrid approaches), and styles of writing about
culture (ranging from traditional to postmodern and
experimental). In addition, she offers a guide for
those who might want to study culture themselves,
addressing such issues as: What qualitative,
quantitative, and hybrid methods can be used to
study culture? What standards are used when
reviewers evaluate these various types of research?
What innovative ways of writing about culture have
been introduced? And finally, what are the most
important unanswered questions for future
organizational culture researchers?
An international business expert helps you
understand and navigate cultural differences in this
insightful and practical guide, perfect for both your
work and personal life. Americans precede anything
negative with three nice comments; French, Dutch,
Israelis, and Germans get straight to the point; Latin
Americans and Asians are steeped in hierarchy;
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Scandinavians think the best boss is just one of the
crowd. It's no surprise that when they try and talk to
each other, chaos breaks out. In The Culture Map,
INSEAD professor Erin Meyer is your guide through
this subtle, sometimes treacherous terrain in which
people from starkly different backgrounds are
expected to work harmoniously together. She
provides a field-tested model for decoding how
cultural differences impact international business,
and combines a smart analytical framework with
practical, actionable advice.
*Winner in the Management and Leadership
Textbook Category at CMI Management Book of the
Year Awards 2015* An ideal course text for
Organizational Behaviour, Human Resource
Management or Cross-Cultural Management
courses. Chapters present the fundamental
theoretical approaches in all key areas including
leadership, ethics and change, and then explore
them in the context of culture and cross-cultural
management. Encourages self-reflection and critical
appraisal through a series of questions and
scenarios designed to get you thinking like a
manager working with an international team.
Provides practical guidance on tackling the most
complex issues facing managers today. Contains
insights into the experiences of real employees
working in a multicultural environment. The
companion website www.sagepub.co.uk/kanungo
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provides a wealth of additional material to support
students and teachers alike.
In order to be developed, inter-organizational
relationships, as well as organizational cultures, rely
on communication, learning, trust, commitment, and
shared meanings and symbols. This book discusses
the emergence and development of an inter-
organizational culture, in which meanings, beliefs,
and values of people from different companies
interact. It proposes that inter-organizational culture
can be seen as a culture of intersection, because of
the association of cultural perspectives between
suppliers and intermediaries. The more the parties
are motivated to maintain the relationship, the more
willing they are to invest in that relationship, which
minimizes the risk of dissolution, promotes
interaction, and contributes to cultural changes. The
authors consider organizational culture through a
three-perspective framework involving integration,
differentiation, and fragmentation, at the intersection
of which inter-organizational culture develops. This
book will provide scholars with a better
understanding of the connection between
relationship marketing and organizational behavior,
through the emergence of a specific culture.
How to close the gap between strategy and
execution Two-thirds of executives say their
organizations don’t have the capabilities to support
their strategy. In Strategy That Works, Paul
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Leinwand and Cesare Mainardi explain why. They
identify conventional business practices that
unintentionally create a gap between strategy and
execution. And they show how some of the best
companies in the world consistently leap ahead of
their competitors. Based on new research, the
authors reveal five practices for connecting strategy
and execution used by highly successful enterprises
such as IKEA, Natura, Danaher, Haier, and Lego.
These companies: • Commit to what they do best
instead of chasing multiple opportunities • Build their
own unique winning capabilities instead of copying
others • Put their culture to work instead of
struggling to change it • Invest where it matters
instead of going lean across the board • Shape the
future instead of reacting to it Packed with tools you
can use for building these five practices into your
organization and supported by in-depth profiles of
companies that are known for making their strategy
work, this is your guide for reconnecting strategy to
execution.
A masterpiece in intercultural training! Exploring
Culture brings Geert Hofstede's five dimensions of
national culture to life. Gert Jan Hofstede and his co-
authors Paul Pedersen and Geert Hofstede
introduce synthetic cultures, the ten "pure" cultural
types derived from the extremes of the five
dimensions. The result is a playful book of practice
that is firmly rooted in theory. Part light, part serious,
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but always thought-provoking, this unique book
approaches training through the three-part process
of building awareness, knowledge, and skills. It leads
the reader through the first two components with
more than 75 activities, dialogues, stories, and
incidents. The Synthetic Culture Laboratory and two
full simulations fulfill the skill-building component.
Exploring Culture is suitable for students, trainers,
coaches and educators. It can be used for individual
study or as a text, and it serves as an excellent
partner to Geert Hofstede's popular Cultures and
Organizations.
This broad, balanced introduction to organizational
studies enables the reader to compare and contrast
different approaches to the study of organizations.
This book is a valuable tool for the reader, as we are
all intertwined with organizations in one form or
another. Numerous other disciplines besides
sociology are addressed in this book, including
economics, political science, strategy and
management theory. Topic areas discussed in this
book are the importance of organizations; defining
organizations; organizations as rational, natural, and
open systems; environments, strategies, and
structures of organizations; and organizations and
society. For those employed in fields where
knowledge of organizational theory is necessary,
including sociology, anthropology, cognitive
psychology, industrial engineering, managers in
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corporations and international business, and
business strategists.
Total quality management (TQM), reengineering, the
workplace of the twenty-first century--the 1990s have
brought a sense of urgency to organizations to
change or face stagnation and decline, according to
Enhancing Organizational Performance.
Organizations are adopting popular management
techniques, some scientific, some faddish, often
without introducing them properly or adequately
measuring the outcome. Enhancing Organizational
Performance reviews the most popular current
approaches to organizational change--total quality
management, reengineering, and downsizing--in
terms of how they affect organizations and people,
how performance improvements can be measured,
and what questions remain to be answered by
researchers. The committee explores how theory,
doctrine, accepted wisdom, and personal experience
have all served as sources for organization design.
Alternative organization structures such as teams,
specialist networks, associations, and virtual
organizations are examined. Enhancing
Organizational Performance looks at the influence of
the organization's norms, values, and beliefs--its
culture--on people and their performance, identifying
cultural "levers" available to organization leaders.
And what is leadership? The committee sorts
through a wealth of research to identify behaviors
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and skills related to leadership effectiveness. The
volume examines techniques for developing these
skills and suggests new competencies that will
become required with globalization and other trends.
Mergers, networks, alliances,
coalitions--organizations are increasingly turning to
new intra- and inter-organizational structures.
Enhancing Organizational Performance discusses
how organizations cooperate to maximize outcomes.
The committee explores the changing missions of
the U.S. Army as a case study that has relevance to
any organization. Noting that a musical greeting card
contains more computing power than existed in the
entire world before 1950, the committee addresses
the impact of new technologies on performance.
With examples, insights, and practical criteria,
Enhancing Organizational Performance clarifies the
nature of organizations and the prospects for
performance improvement. This book will be
important to corporate leaders, executives, and
managers; faculty and students in organizational
performance and the social sciences; business
journalists; researchers; and interested individuals.
The ultimate guide to leading remote employees and teams,
tackling the key challenges that managers face-from hiring
and onboarding new members to building culture remotely,
tracking productivity, communicating speedily, and retaining
star employees
Tavistock Press was established as a co-operative venture
between the Tavistock Institute and Routledge & Kegan Paul
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(RKP) in the 1950s to produce a series of major contributions
across the social sciences. This volume is part of a 2001
reissue of a selection of those important works which have
since gone out of print, or are difficult to locate. Published by
Routledge, 112 volumes in total are being brought together
under the name The International Behavioural and Social
Sciences Library: Classics from the Tavistock Press.
Reproduced here in facsimile, this volume was originally
published in 1951 and is available individually. The collection
is also available in a number of themed mini-sets of between
5 and 13 volumes, or as a complete collection.
Culture, Leadership, and Organizations reports the results of
a ten-year research program, the Global Leadership and
Organizational Behavior Effectiveness (GLOBE) research
program. GLOBE is a long-term program designed to
conceptualize, operationalize, test, and validate a cross-level
integrated theory of the relationship between culture and
societal, organizational, and leadership effectiveness. A team
of 160 scholars worked together since 1994 to study societal
culture, organizational culture, and attributes of effective
leadership in 62 cultures. Culture, Leadership, and
Organizations: The GLOBE Study of 62 Societies reports the
findings of the first two phases of GLOBE. The book is
primarily based on the results of the survey of over 17,000
middle managers in three industries: banking, food
processing, and telecommunications, as well as archival
measures of country economic prosperity and the physical
and psychological well-being of the cultures studied.
Discover why and how schools must become places where
thinkingis valued, visible, and actively promoted As
educators, parents, and citizens, we must settle for
nothingless than environments that bring out the best in
people, takelearning to the next level, allow for great
discoveries, and propelboth the individual and the group
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forward into a lifetime oflearning. This is something all
teachers want and all studentsdeserve. In Creating Cultures
of Thinking: The 8 Forces We MustMaster to Truly Transform
Our Schools, Ron Ritchhart, author ofMaking Thinking
Visible, explains how creating a culture ofthinking is more
important to learning than any particularcurriculum and he
outlines how any school or teacher can accomplishthis by
leveraging 8 cultural forces: expectations, language,
time,modeling, opportunities, routines, interactions,
andenvironment. With the techniques and rich classroom
vignettes throughout thisbook, Ritchhart shows that creating a
culture of thinking is notabout just adhering to a particular set
of practices or a generalexpectation that people should be
involved in thinking. A cultureof thinking produces the
feelings, energy, and even joy that canpropel learning forward
and motivate us to do what at times can behard and
challenging mental work.
This book reveals the complex, interdependent relationship
between an organization's corporate culture and its financial
effectiveness, through analysis based on interviews, financial
data and case studies of corporations including Medtronic,
People
There’s no shortage of books talking about the importance of
story, and for good reason. Effective storytelling is an
important tool for your organization. But … Storytelling is not
enough. If you want an organization that creates long-term
positive impact, then you need more than clever stories. You
need to create meaning through narrative. In Culture-Bending
Narratives, Jason Locy takes you through the process of
moving beyond the fundamentals of storytelling and into a
deeper conversation around the power of narrative. With
narrative, your organization can challenge the way others see
the world and invite them on a journey to discovering a
deeper purpose and meaning. In the end, you will leave with
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a new way of thinking that weaves your organization’s desire
for a better world throughout all you do.
Regarded as one of the most influential management books
of all time, this fourth edition of Leadership and
Organizational Culture transforms the abstract concept of
culture into a tool that can be used to better shape the
dynamics of organization and change. This updated edition
focuses on today's business realities. Edgar Schein draws on
a wide range of contemporary research to redefine culture
and demonstrate the crucial role leaders play in successfully
applying the principles of culture to achieve their
organizational goals.
As political, economic, and environmental issues increasingly
spread across the globe, the science of geography is being
rediscovered by scientists, policymakers, and educators alike.
Geography has been made a core subject in U.S. schools,
and scientists from a variety of disciplines are using analytical
tools originally developed by geographers. Rediscovering
Geography presents a broad overview of geography's
renewed importance in a changing world. Through
discussions and highlighted case studies, this book illustrates
geography's impact on international trade, environmental
change, population growth, information infrastructure, the
condition of cities, the spread of AIDS, and much more. The
committee examines some of the more significant tools for
data collection, storage, analysis, and display, with examples
of major contributions made by geographers. Rediscovering
Geography provides a blueprint for the future of the discipline,
recommending how to strengthen its intellectual and
institutional foundation and meet the demand for geographic
expertise among professionals and the public.
Cultures in OrganizationsThree PerspectivesOxford
University PressEnhancing Organizational
PerformanceNational Academies Press
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Communication in organizations has changed drastically
since the release of the first edition of this bestselling
textbook. This fully revised and updated edition delves into
state-of-the-art studies, providing fresh insights into the
challenges that organizations face today. Yet this
foundational resource remains a cornerstone in the
examination of classic research and theory in organization
communication.
A Radical New Model for Unleashing Your Company’s
Potential In most organizations nearly everyone is doing a
second job no one is paying them for—namely, covering their
weaknesses, trying to look their best, and managing other
people’s impressions of them. There may be no greater
waste of a company’s resources. The ultimate cost: neither
the organization nor its people are able to realize their full
potential. What if a company did everything in its power to
create a culture in which everyone—not just select “high
potentials”—could overcome their own internal barriers to
change and use errors and vulnerabilities as prime
opportunities for personal and company growth? Robert
Kegan and Lisa Lahey (and their collaborators) have found
and studied such companies—Deliberately Developmental
Organizations. A DDO is organized around the simple but
radical conviction that organizations will best prosper when
they are more deeply aligned with people’s strongest motive,
which is to grow. This means going beyond consigning
“people development” to high-potential programs, executive
coaching, or once-a-year off-sites. It means fashioning an
organizational culture in which support of people’s
development is woven into the daily fabric of working life and
the company’s regular operations, daily routines, and
conversations. An Everyone Culture dives deep into the
worlds of three leading companies that embody this
breakthrough approach. It reveals the design principles,
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concrete practices, and underlying science at the heart of
DDOs—from their disciplined approach to giving feedback, to
how they use meetings, to the distinctive way that managers
and leaders define their roles. The authors then show readers
how to build this developmental culture in their own
organizations. This book demonstrates a whole new way of
being at work. It suggests that the culture you create is your
strategy—and that the key to success is developing everyone.
"At last there is a lucid, well-written OB book, which covers
key issues required in OB teaching, but which has a mind of
its own. Students and faculty will recognize this is more than
standard fare." - Bill Cooke, Manchester Business School
Every time humanity has shifted to a new stage of
consciousness in the past, it has invented a new way to
structure and run organizations, each time bringing
breakthroughs in collaboration. The organizations researched
for this book have already "cracked the code." Their founders
have fundamentally questioned every aspect of management
and have come up with entirely new organizational methods.
This book describes in practical detail how organizations
large and small can operate in this new paradigm.
“Tribal Leadership gives amazingly insightful perspective on
how people interact and succeed. I learned about myself and
learned lessons I will carry with me and reflect on for the rest
of my life.” —John W. Fanning, Founding Chairman and CEO
napster Inc. “An unusually nuanced view of high-performance
cultures.” —Inc. Within each corporation are anywhere from a
few to hundreds of separate tribes. In Tribal Leadership,
Dave Logan, John King, and Halee Fischer-Wright
demonstrate how these tribes develop—and show you how to
assess them and lead them to maximize productivity and
growth. A business management book like no other, Tribal
Leadership is an essential tool to help managers and
business leaders take better control of their organizations by
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utilizing the unique characteristics of the tribes that exist
within.
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