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Cultural Theory And Popular Culture A Reader
"Chris Barker is a trustworthy field guide for those new to cultural studies." - Ben
Highmore, University of Sussex "Remarkable in the breadth of its coverage, it is
written with passion and insight. It will be warmly welcomed by students
interested in how theory can help us to think through the complexities of realworld issues." - Stuart Allan, Bournemouth University "Has been for many years
one of the best guides to and overviews of a broad range of the issues and
theories that constitute cultural studies... For those who want to be prepped to
play the game of cultural studies, this is the book to read." - Douglas Kellner,
UCLA Building upon the scope and authority of previous editions this book
represents a definitive benchmark in understanding and applying the foundations
of cultural studies. it provides those new to the field with an authoritative
introduction to everything they need to know. An indispensible resource for any
student or lecturer it is packed with concise, accessible definitions, clear chapter
summaries, inspiring student activities, biographical snapshots of key figures and
a full glossary. With updates to every chapter and many more practical examples,
this new edition includes: New material on social media, subcultures and climate
change Improved coverage of digital cultures, digital media, digital games and
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the virtual city A comprehensive companion website providing student exercises,
global case-studies, essay questions and links to relevant SAGE journal articles.
Visit www.sagepub.co.uk/barker This is the perfect book for any student needing
a vibrant, comprehensive introduction to cultural studies. An essential companion
for all undergraduate students embarking on a cultural studies course or module.
In Radical Utopianism and Cultural Studies, John Storey looks at the concept of
utopianism from a cultural studies perspective and argues that radical utopianism
can awaken the political promise of cultural studies. Between the Preface and the
Postscript, there are seven chapters that explore different aspects of radical
utopianism. The book begins with a definition of what radical utopianism means,
with its productive combination of defamiliarization and desire. From there, it
considers Thomas More’s invention of the concept of utopia with its double
articulation of what is and what could be, Herbert Marcuse’s utopian rereading of
Sigmund Freud’s concept of repression, Gerrard Winstanley and the Diggers,
the Paris Commune, and the Haight-Ashbury counterculture. In the final chapter,
Storey examines two versions of utopian capitalism: retro and post. Although the
main focus here is on Donald Trump’s presidential election campaign and Paul
Mason’s recent bestseller Postcapitalism, the chaper begins with a brief
discussion of Karl Marx on capitalism. Each chapter, in a different way, argues
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that radical utopianism defamiliarizes the manufactured naturalness of the here
and now, making it conceivable to believe that another world is possible. This
book provides an ideal introduction to utopianism for students of cultural studies
as well as students within a number of related disciplines such as sociology,
literature, history, politics, and media studies.
BLURB FOR TOTAL PROP MAILER................ Total Propaganda moves the
study of propaganda out of the exclusive realm of world politics into the more
inclusive study of popular culture, media, and politics. All the participatory
functioning elements of the society are aspects of membership in the popular
culture. Thus, the values of popular music, media, politics, debates over social
issues, and even international trade become everyday propaganda to which
everyone may relate. To emphasize the necessity for new thinking about
propaganda, Edelstein creates the concepts of the new propaganda and the old,
and he devises a language of "uninyms" to convey their meanings more quickly.
"Oldprop" is characteristic of mass cultures and utilizes totalitarian methods of
conflict, hegemony, minimization, demonization, and exclusiveness to achieve its
goals. By contrast, "newprop" is created by members of the popular culture to
allow them to engage in accomodation, enhance the individual, and promote
inclusiveness. Shifts in the old and the new propaganda are tracked across social
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issues such as race, religion, sexuality, gender, gun control, and the
environment, as well as in fashion, politics, advertising, sports, media, and
politics. Central to the concept of total propaganda is that it is not simply additive;
it is the product of new energies that are produced by the fusing of propaganda in
such related forums as music, art, advertising, sports and politics. It is these
synergies, and their production of new energies, that make total propaganda
greater than the sum of its parts. Edelstein concludes that the most important
distinction that should be drawn between mass culture and popular culture is its
text; i.e., its propaganda. In a popular culture, everyone creates and consumes
propaganda; in a mass culture almost everyone consumes it but only a few
create it. This formulation offers new ways to discuss power and ideology in
media texts. As an example, where once the least informed and the least
educated were the most subject to propaganda, now the most informed and most
educated often are the first to create propaganda and the first to consume it.
FORMER BLURB COPY.......It is widely recognized that the mass media provide
us with ample information which we use to construct some sense of the world
around us. It is not as widely recognized that consumers of media messages are
active in this constructive process, making meanings that are sensible to them in
particular life circumstances. The media target a younger, more media savvy
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generation who are more likely to be participants in the messages than members
of any previous generation. This participatory aspect of new media is central to
what the author defines as the new propaganda. Although critical and cultural
theories are often prohibitive for undergraduate students, the author's formulation
offers an accessible way to discuss power and ideology in media texts. Without
using the critical discourse, he provides compelling arguments that power and
ideology are created and maintained through the active participation of audience
members. The conceptualization of the old and new propagandas helps move
the study of propaganda out of the realm of world politics into the study of
popular culture. The author views all of the participatory functioning of the society
as aspects of membership in a more embracing popular culture. This point of
view recognizes that the mass media are extremely important forces in the
consumer's construction of reality and that they are no longer exclusive channels
for disseminating the messages of the powerful elites. Instead, the media -particularly the new media -- are accessible to and used frequently by less
powerful members of society -- children, ethnic minorities, and marginal members
of society -- to create realities that more satisfactorily fulfill their needs. NEW
BLURB COPY FOR GENERAL CATALOGS... Total Propaganda is a fresh
answer to the question of the inclusiveness of the popular culture. It
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demonstrates how the values of popular music, media, politics, debates over
social issues, and international trade have become everyday propaganda to
which everyone relates in some way. Edelstein demonstrates that the most
important distinction that can be drawn between mass culture and popular culture
is its text (i.e., its propaganda). In a popular culture, everyone creates and
consumes propaganda, whereas in a mass culture, almost everyone consumes
but only a few create it. This book presents a new language of propaganda that
makes it possible to draw comparisons between mass and popular cultures. The
language is used to observe shifts in propaganda across various social issues -race, religion, sexuality, gender, gun control, the environment, print and
broadcast media, new technologies, and politics. It also examines fashion,
advertising, sports, and lobbying. Total Propaganda is not defined only
quantitatively; it mirrors the synergies that have come about in every social and
political realm and the energies that these synergies produce. As such, the sum
of total propaganda is greater than the sum of its parts.
First Published in 2002. Routledge is an imprint of Taylor & Francis, an informa
company.
Cultural Theory and Popular CultureAn IntroductionUniversity of Georgia Press
The first comprehensive study in English of Umberto Eco's theories and fictions.
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This volume is an authoritative introduction to the history of African Americans in
US popular culture, examining its development from the early nineteenth century
to the present. Kevern Verney examines: * the role and significance of race in all
major forms of popular culture, including sport, film, television, radio and music *
how the entertainment industry has encouraged racism through
misrepresentations and caricatured images of African Americans. African
Americans have made a unique contribution to the richness and diversity of US
popular culture. Rooted in African society and traditions, black slaves in America
created a dynamic culture which continues to evolve. Present day hip-hop and
rap music are still shaped by the historical experience of slavery and the ongoing
will to oppose oppression and racism. Any student of African-American history or
cultural studies will find this a fascinating and highly useful book.
This is the first comprehensive description of Pierre Bourdieu's theory of culture
and habitus. Within the wider intellectual context of Bourdieu's work, this book
provides a systematic reading of his assessment of the role of `cultural capital' in
the production and consumption of symbolic goods. Bridget Fowler outlines the
key critical debates that inform Bourdieu's work. She introduces his recent
treatment of the rules of art, explains the importance of his concept of capital economic and social, symbolic and cultural - and defines such key terms as
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habitus, practice and strategy, legitimate culture, popular art and distinction. The
book focuses particularly on Bourdieu's account of the nature of capit
Interrogating Popular Culture: Key Questions offers an accessible introduction to
the study of popular culture, both historical and contemporary. Beginning from
the assumption that cultural systems are dynamic, contradictory, and hard to pin
down, Stacy Takacs explores the field through a survey of important questions,
addressing: Definitions: What is popular culture? How has it developed over
time? What functions does it serve? Method: What is a proper object of study?
How should we analyze and interpret popular texts and practices? Influence:
How does popular culture relate to social power and control? Identity and
disposition: How do we relate to popular culture? How does it move and connect
us? Environment: How does popular culture shape the ways we think, feel and
act in the world? Illustrated with a wide variety of case studies, covering
everything from medieval spectacle to reality TV, sports fandom and Youtube,
Interrogating Popular Culture gives students a theoretically rich analytical toolkit
for understanding the complex relationship between popular culture, identity and
society.
In this second edition of his successful An Introduction to Cultural Theory and
Popular Culture, John Storey has revised the text throughout. As before the book
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presents a clear and critical survey of the competing theories of and various
approaches to popular culture.
In this 4th edition of his successful Cultural Theory and Popular Culture: An
Introduction, John Storey has extensively revised the text throughout. As before,
the book presents a clear and critical survey of competing theories of and various
approaches to popular culture. Retaining the accessible approach of previous
editions, and using relevant and appropriate examples from the texts and
practices of popular culture, this new edition remains a key introduction to the
area. New to this edition bull; bull;Extensively revised, rewritten and updated
bull;Improved and expanded content throughout including: New chapter on
psychoanalysis New section on post-Marxism and the global postmodern
bull;Closer explicit links to the new edition companion reader Cultural Theory and
Popular Culture: a reader bull;More illustrative diagrams and images bull;Fully
revised, improved and updated companion website providing practice and
extension promote further understanding of the study of cultural theory and
popular culture The new edition remains essential reading for undergraduate and
postgraduate students of cultural studies, media studies, communication studies,
the sociology of culture, popular culture and other related subjects. John Storey
is Professor of Cultural Studies and Director of the Centre for Research in media
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and Cultural Studies at the University of Sunderland. He has published widely in
cultural studies, including six books. The most recent book is called Inventing
Popular Culture (Blackwell, 2003). His work has been translated into Chinese,
German, Japanese, Korean, Polish, Spanish, Swedish, and Ukrainian. He is a
Visiting Professor at the universities of Henan and Wuhan.
This reader is intended as a theoretical, analytical and historical introduction to
the study of popular culture within cultural studies. It is divided into seven
representative sections. The first six sections each contain a selection of
readings from a particular approach to popular culture: culture and civilisation
tradition; culturalism; structuralism and post-structuralism; Marxism; feminism;
and postmodernism, providing a comprehensive overview and examples of the
main theoretical perspectives. The final section contains readings from recent
debates within the study of popular culture. Together, these sections chart the
theoretical development of the study of popular culture within cultural studies,
and provide examples of the analysis of the texts and practices of popular culture
within each specific tradition. Each section is introduced, edited and
contextualised by John Storey.
Among the theories and ideas the book introduces are mass culture, the
Frankfurt School and the culture industry, semiology and structuralism, Marxism,
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feminism, postmodernism and cultural populism.
This volume brings together nine essays by established and new scholars from
Russia, Britain and North America to explore the historical contexts and current
relevance of the work of the Bakhtin Circle for social theory, philosophy, history
and linguistics.
Social theory can sometimes seem as though it's speaking of a world that existed
long ago, so why should we continue to study and discuss the theories of these
dead white men? Can their work still inform us about the way we live today? Are
they still relevant to our consumer-focused, celebrity-crazy, tattoo-friendly world?
This book explains how the ideas of classical sociological theory can be
understood, and applied to, everyday activities like listening to hip-hop, reading
fashion magazines or watching reality TV. Taking the reader through central
sociological texts, Social Theory In Popular Culture explains why key theorists –
from Marx to Saussure – are still considered to be the bedrock of sociology and
sociological enquiry. Each chapter examines a different key thinker and applies
their work to a recognisable aspect of popular cultural, showing how the central
issues underpinning classic social thought - class, conflict, gender, power,
ethnicity, and social status - can still be readily observed within the modern global
world. Encouraging the reader to critique and reflect upon the ways in which
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classic social theory applies to their own worlds, this is the perfect antidote to dry
social theory explanations. It is an eye-opening read for all students and scholars
across the social sciences.
"Too often cultural studies discourse seems cut off from wider developments in
social theory. As a sociologist with a strong cultural studies sensibility, David
Oswell is ideally placed to put this right. Through a series of well-judged and
historically nuanced readings of cultural, social theory and critical philosophy, this
book provides just the bridge between cultural studies and wider debates that we
need" - Nick Couldry, London School of Economics and Political Science David
Oswell has written a comprehensive introduction to cultural studies that guides
the reader through the field's central foundations and its freshest ideas. This
book: Grounds the reader in the foundations of cultural studies and cultural
theory: language and semiology, ideology and power, mass and popular culture.
Analyzes the central problems: identity, body, economy, globalization and
empire. Introduces the latest developments on materiality, agency, technology
and nature. Culture and Society is an invaluable guide for students navigating the
dynamic debates and intellectual challenges of cultural studies. Its breadth and
unparalleled coverage of theory will also ensure that it is read by anyone
interested in questions of materiality and culture.
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A reader on popular culture
Race and Cultural Practice in Popular Culture is an innovative work that freshly
approaches the concept of race as a social factor made concrete in popular forms, such
as film, television, and music. The essays collectively push past the reaffirmation of
static conceptions of identity, authenticity, or conventional interpretations of stereotypes
and bridge the intertextual gap between theories of community enactment and cultural
representation. The book also draws together and melds otherwise isolated academic
theories and methodologies in order to focus on race as an ideological reality and a
process that continues to impact lives despite allegations that we live in a post-racial
America. The collection is separated into three parts: Visualizing Race
(Representational Media), Sounding Race (Soundscape), and Racialization in Place
(Theory), each of which considers visual, audio, and geographic sites of racial
representations respectively.
MAJOR PROBLEMS IN AMERICAN POPULAR CULTURE follows the highly
successful Major Problems format. Each chapter comprises essays and documents that
focus on a particular aspect of American popular culture. These essays and documents
will prompt students to think about the centrality of popular culture in American life and
its powerful role in forging identity, historical memory, and relationships among
consumers, producers, citizens, and the state. They reinforce the idea that popular
culture is the ground on which cultural and social transformations are worked. Race and
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class are at the center of the analysis, and these categories, along with gender and
nationalism, thread through the chapters. They all argue for seeing popular audiences
as active creators rather than passive receivers of popular culture. Important Notice:
Media content referenced within the product description or the product text may not be
available in the ebook version.
The new 4th edition of John Storey's successful reader in Cultural Theory and Popular
Culture is a companion volume to Cultural Theory and Popular Culture: An Introduction,
now in its 5th edition. The Reader offers students the opportunity to experience at first
hand the theorists and critics discussed in Cultural Theory and Popular Culture: An
Introduction. It can be used both in conjunction with and independently of the textbook.
Taken as a whole, the reader provides a theoretical, analytical and historical
introduction to the study of popular culture and provides key primary coverage of
fundamental issues in cultural studies. New to this edition: - 4 new readings: Stuart Hall,
What Is This Black' in Black Popular Culture Amir Saeed, Musical Jihad Neil Perryman,
Dr Who and the Convergence of Media Jim Collins, Genericity in the Nineties - fully
revised general and section introductions from the editor, contextualising and linking the
readings with key issues from the textbook - full updated bibliography The new edition
is essential reading for undergraduate and postgraduate students of cultural studies,
media studies, communication studies, the sociology of culture, popular culture and
other related subjects.
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The Making of English Popular Culture provides an account of the making of popular
culture in the nineteenth century. While a form of what we might describe as popular
culture existed before this period, John Storey has assembled a collection that
demonstrates how what we now think of as popular culture first emerged as a result of
the enormous changes that accompanied the industrial revolution. Particularly
significant are the technological changes that made the production of new forms of
culture possible and the concentration of people in urban areas that created significant
audiences for this new culture. Consisting of fourteen original chapters that cover
diverse topics ranging from seaside holidays and the invention of Christmas tradition, to
advertising, music and popular fiction, the collection aims to enhance our understanding
of the relationship between culture and power, as explored through areas such as
‘race’, ethnicity, class, sexuality and gender. It also aims to encourage within cultural
studies a renewed historical sense when engaging critically with popular culture by
exploring the historical conditions surrounding the existence of popular texts and
practices. Written in a highly accessible style The Making of English Popular Culture is
an ideal text for undergraduates studying cultural and media studies, literary studies,
cultural history and visual culture.
Cultural studies constitutes one of the most multi-perspectival research fields. Amidst a
polyvocal theoretical landscape that spans different disciplines semiotics is of
foundational value. In an attempt to effectively address the conceptual richness of the
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semiotic discipline, a wide roster of perspectives is evoked in this book against the
background of a diverse set of cultural phenomena, including structuralist and poststructuralist semiotics, semiotically informed psychoanalysis, cultural semiotics, film
semiotics, sociosemiotics, but also, to a lesser extent, music semiotics and more niche,
but certainly promising perspectives, such as postmodern semiotics, ethnosemiotics,
phenomenological semiotics and rhetorical semiotics. The recruitment of semiotic
frameworks and concepts is enacted against the background of advances in cultural
studies (thus reinstating the dialogue with a discipline that took form by drawing on
semiotics in the first place) and the various research streams that have become
consolidated within the wider cultural studies territory, such as memory studies,
celebrity studies, death studies, cultural geography, visual studies. At the same time,
the offered readings engage dialogically with Consumer Culture Theory.
In this new edition of his widely adopted Cultural Theory and Popular Culture: An
Introduction, John Storey has extensively revised the text throughout. Like previous
editions, the book presents a clear and critical survey of competing theories of, and
various approaches to, popular culture. New to this edition: Extensively revised,
rewritten, and updated Improved and expanded content throughout including a new
chapter on psychoanalysis and a new section on post-Marxism and the global
postmodern Closer explicit links to the new edition companion reader Cultural Theory
and Popular Culture: A Reader More illustrative diagrams and images Fully revised,
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improved, and updated companion web site Ideal for courses in: cultural studies media
studies communication studies sociology of culture popular culture visual studies
cultural criticism
This revised and fully updated version of John Storey's best-selling survey is an
accessible introduction to the range of theories and methods that have been used to
study contemporary popular culture. The book also provides a map of the development
of cultural studies through discussion of its most influential approaches. Organized
around a series of case studies, each chapter focuses on a different media form and
presents a critical overview of the methodology for the actual study of popular culture.
Individual chapters cover topics such as television, fiction, film, newspapers and
magazines, popular music, and consumption (fan culture and shopping). For students
new to the field, the book provides instantly usable theories and methods; for those
more familiar with the procedures and politics of cultural studies, it provides a succinct
and accessible overview. This edition has been revised, rewritten, and expanded
throughout. The book now includes new sections on television audiences, reception
theory, and globalization.
Postmodernism and Popular Culture brings together eleven recent essays by Angela
McRobbie in a collection which deals with the issues which have dominated cultural studies
over the last ten years. A key theme is the notion of postmodernity as a space for social
change and political potential. McRobbie explores everyday life as a site of immense social
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and psychic complexity to which she argues that cultural studies scholars must return through
ethnic and empirical work; the sound of living voices and spoken language. She also argues
for feminists working in the field to continue to question the place and meaning of feminist
theory in a postmodern society. In addition, she examines the new youth cultures as images of
social change and signs of profound social transformation. Bringing together complex ideas
about cultural studies today in a lively and accessible format, Angela McRobbie's new
collection will be of immense value to all teachers and students of the subject.
Rethinking Popular Culture presents some of the most important current scholarship analyzing
popular culture. Drawing upon recent developments in cultural theory and exciting new
methods of critical analysis, the essays in this volume break down disciplinary boundaries and
offer fresh insight into popular culture.
"Adapted from Popular Culture: A User's Guide, Third Edition [published in 2014 by Nelson
Education]."
This book, first published in 1987, sets out to examine and extend our understanding of
Australian popular culture, and to counter the long-established, traditional criticism bewailing its
lack. The authors argue that the 'knocker's' view started from an elitist viewpoint, yearning for
Australia to aspire to a European culture in art, music, literature and other traditional cultural
fields. They argue however that there are other definitions of culture that are more populist,
more comprehensive, and which represent a vitality and dynamism which is a true reflection of
the lives and aspirations of Australians. Myths of Oz offers no comprehensive definition of
Australian culture, but rather a way of interpreting its various aspects. The barbeque or the
pub, an expedition to the shops or a day at the beach, the home, the workplace or the job
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queue; all these intrinsic parts of Australian life are examined and conclusions drawn as to how
they shape or are shaped by what we call popular culture. The authors look too at monuments
and symbols, from Ayers Rock to the Sydney Opera House, which both shape and reflect
Australian culture, while a chapter on the Australian accent shows how language and
terminology play a powerful role in establishing cultural standpoints. A particular strength of
this book is that while delivering a provocative and stimulating series of viewpoints on popular
culture, it also makes use of current academic tools and methodology to ensure that we gain
new insights into the meanings and pleasures we derive from our everyday experiences.
What does 'anticapitalism' really mean for the politics and culture of the twenty-first century?
Anticapitalism is an idea which, despite going global, remains rooted in the local, persisting as
a loose collection of grassroots movements and actions. Anti-capitalism needs to develop a
coherent and cohering philosophy, something which cultural theory and the intellectual legacy
of the New Left can help to provide, notably through the work of key radical thinkers, such as
Ernesto Laclau, Stuart Hall, Antonio Negri, Gilles Deleuze and Judith Butler. Anticapitalism and
Culture argues that there is a strong relationship between the radical tradition of cultural
studies and the new political movements which try to resist corporate globalization. Indeed, the
two need each other: whilst theory can shape and direct the huge diversity of anticapitalist
activism, the energy and sheer political engagement of the anticapitalist movement can
breathe new life into cultural studies.
What can law’s popular cultures do for law, as a constitutive and interrogative critical practice?
This collection explores such a question through the lens of the ‘cultural legal studies’
movement, which proffers a new encounter with the ‘cultural turn’ in law and legal theory.
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Moving beyond the ‘law ands’ (literature, humanities, culture, film, visual and aesthetics) on
which it is based, this book demonstrates how the techniques and practices of cultural legal
studies can be used to metamorphose law and the legalities that underpin its popular
imaginary. By drawing on three different modes of cultural legal studies – storytelling,
technology and jurisprudence – the collection showcases the intersectional practices of cultural
legal studies, and law in its popular cultural mode. The contributors to the collection deploy
differentiated modes of cultural legal studies practice, adopting diverse philosophical,
disciplinary, methodological and theoretical approaches and subjects of examination. The
collection draws on this mix of diversity and homogeneity to thread together its overarching
theme: that we must take seriously an interrogation of law as culture and in its cultural form.
That is, it does not ask how a text ‘represents’ law; but rather how the representational nature
of both law and culture intersect so that the ‘juridical’ become visible in various cultural
manifestations. In short, it asks: how law’s popular cultures actively effect the metamorphosis
of law.
Thisbroad-ranging survey of social and cultural theory issues an audacious challenge to
contemporary cultural studies' emphasis on speculation, rather than observation. Toby Miller
and Alec McHoul invite the reader to question their participation in both dominant and
subcultural practices by providing perspectives on the everyday through ethnography, textual
reading, discourse analysis and political economy. Following a summary of key ideas on an
everyday practice, such as eating' or talking', each chapter considers the discourses that
construct these practices, and concludes with one or more empirical investigations, opening up
the possibility of a significant departure in cultural studies. The book ends with an excellent
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glossary of cultural studies terms.
The Spice Girls, Tank Girl comicbooks, Sailor Moon, Courtney Love, Grrl Power: do such
things really constitute a unique "girl culture?" Catherine Driscoll begins by identifying a
genealogy of "girlhood" or "feminine adolescence," and then argues that both "girls" and
"culture" as ideas are too problematic to fulfill any useful role in theorizing about the
emergence of feminine adolescence in popular culture. She relates the increasing public
visibility of girls in western and westernized cultures to the evolution and expansion of theories
about feminine adolescence in fields such as psychoanalysis, sociology, anthropology, history,
and politics. Presenting her argument as a Foucauldian genealogy, Driscoll discusses the
ways in which young women have been involved in the production and consumption of
theories and representations of girls, feminine adolescence, and the "girl market."
Providing a comprehensive collection of classic and current papers on popular culture, this
volume includes key works from Adorno to Williams, as well as a wide range of international
perspectives that engage with the dynamic changes that combine to generate popular culture
today.
Containing new thinking and original surveys, Media & Cultural Theory brings together leading
international scholars to address key issues and debates within media and cultural studies.
Through the use of contemporary media and film texts such as Bridget Jones’ Diary and The
Lord of the Rings trilogy, and using case studies of the USA and the UK after September 11th,
James Curran and David Morley examine central topics including: media representations of the
new woman in contemporary society the creation of self in lifestyle media the nature of
globalization the rise of digital actors and media. Ideal as a course reader, with each essay
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covering a different major area or advance in original research, Media & Cultural Theory is
global in its reach. Through its engagement with broad questions, it is an invaluable book that
can be applied to the studies of media and cultural studies students the English-speaking world
over.
This handbook explores the ways biomedicine and pop culture interact while simultaneously
introducing the reader with the tools and ideas behind this new field of enquiry. From comic
books to health professionals, from the arts to genetics, from sci-fi to medical education, from
TV series to ethics, it offers different entry points to an exciting and central aspect of
contemporary culture: how and what we learn about (and from) scientific knowledge and its
representation in pop culture. Divided into three sections the handbook surveys the basics, the
micro-, and the macroaspects of this interaction between specialized knowledge and cultural
production: After the introduction of basic concepts of and approaches to the topic from a
variety of disciplines, the respective theories and methods are applied in specific case studies.
The final section is concerned with larger social and historical trends of the use of biomedical
knowledge in popular culture. Presenting over twenty-five original articles from international
scholars with different disciplinary backgrounds, this handbook introduces the topic of pop
culture and biomedicine to both new and mature researchers alike. The articles, all complete
with a rich source of further references, are aimed at being a sincere entry point to researchers
and academic educators interested in this somewhat unexplored field of culture and
biomedicine.
This revised edition of a now classic text includes a new introduction by Henry Jenkins,
explaining ‘Why Fiske Still Matters’ for today’s students, followed by a discussion between
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former Fiske students Kevin Glynn, Jonathan Gray, and Pamela Wilson on the theme of
‘Reading Fiske and Understanding the Popular’. Both underline the continuing relevance of
this foundational text in the study of popular culture. What is popular culture? How does it differ
from mass culture? And what do popular "texts" reveal about class, race, and gender dynamics
in a society? John Fiske answers these and a host of other questions in Understanding
Popular Culture. When it was first written, Understanding Popular Culture took a
groundbreaking approach to studying such cultural artifacts as jeans, shopping malls, tabloid
newspapers, and TV game shows, which remains relevant today. Fiske differentiates between
mass culture – the cultural "products" put out by an industrialized, capitalist society – and
popular culture – the ways in which people use, abuse, and subvert these products to create
their own meanings and messages. Rather than focusing on mass culture’s attempts to
dominate and homogenize, he prefers to look at (and revel in) popular culture’s evasions and
manipulations of these attempts. Designed as a companion to Reading the Popular,
Understanding Popular Culture presents a radically different theory of what it means for culture
to be popular: that it is, literally, of the people. It is not imposed on them, it is created by them,
and its pleasures and meanings reflect popular tastes and concerns – and a rejection of those
fostered by mass culture. With wit, clarity, and insight, Professor Fiske debunks the myth of the
mindless mass audience, and demonstrates that, in myriad ways, popular culture thrives
because that audience is more aware than anyone guesses.
Theories of Consumption explores the concept of consumption from the post-disciplinary
perspective of cultural studies. John Storey brings together work that up until now has been
located in distinct disciplinary spaces including work on reception theory in literary studies and
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philosophy; work on consumer culture in sociology, anthropology and history; and work on
media audiences (both ethnographic and theoretical) in media studies and sociology. Moving
beyond the usual analysis of consumer culture, Storey presents a critical assessment of a
range of theoretical approaches to the study of consumption. In doing so, he provides an
authoritative overview of a significant selection of research and analysis that has explored
consumption as an object of study. This book provides an ideal introduction to consumption for
students of media and cultural studies and will also be useful for students within a number of
other disciplines such as sociology, history, anthropology, cultural geography and both literary
and visual studies.
An intellectual adventure, this book engages with some of the most important academic
debates of our time.
In this 7th edition of his award-winning Cultural Theory and Popular Culture: An Introduction,
John Storey has extensively revised the text throughout. As before, the book presents a clear
and critical survey of competing theories of and various approaches to popular culture. Its
breadth and theoretical unity, exemplified through popular culture, means that it can be flexibly
and relevantly applied across a number of disciplines. Also retaining the accessible approach
of previous editions, and using appropriate examples from the texts and practices of popular
culture, this new edition remains a key introduction to the area. New to this edition: •
Extensively revised, rewritten and updated • Improved and expanded content throughout • A
new section on ‘The Contextuality of Meaning’ that explores how context impacts meaning •
A brand new chapter on ‘The Materiality of Popular Culture’ that examines popular culture as
material culture • Extensive updates to the companion website at
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www.routledge.com/cw/storey, which includes practice questions, extension activities and
interactive quizzes, links to relevant websites and further reading, and a glossary of key terms.
The new edition remains essential reading for undergraduate and postgraduate students of
cultural studies, media studies, communication studies, the sociology of culture, popular
culture and other related subjects.
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