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Management Perspective
This book outlines the particulars of cross-cultural management and is a guidebook for
international managers. The book not only discusses the general aspects of how
cultures can differ, it also shows which effects these differences can haveon business
processes and business success.
Arising from a research project funded by Danish International Development
Assistance, Management and Change in Africa includes results of management
surveys across 15 sub-Saharan countries and of organizational surveys taken across a
range of sectors in South Africa, Kenya, Nigeria and Cameroon. It combines
methodology, theory and case examples to explore thoroughly the influences on
management in Africa and attempts to push the boundaries of cross-cultural theory. In
doing so, it explores how much can be learned from studying both the successes and
failures of African management towards realizing the potential of an African
Renaissance and what the global community may learn from Africa.
This new book explores the recent issue of cross-cultural management from both
theoretical and research perspectives. It considers the impact of knowledge,
experience, and exposure of cross-cultural differences in developing a global viewpoint
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and citizenship in the corporate workplace. The volume throws light on the emerging
concepts of building global citizens who are willing to think beyond boundaries of place,
identity, and category, and to recognize all human beings as their equals while
respecting humanity’s inherent diversity. The effective use of cross-cultural teams can
provide a source of experience and innovative thinking to enhance the competitive
position of organizations. However, cultural differences can interfere with the successful
completion of goals in today’s multicultural global business community. To achieve
project goals and avoid cultural misunderstandings, managers should be culturally
sensitive and promote creativity and motivation through flexible leadership. The chapter
authors in this volume look at these challenges by reviewing and conducting empirical
studies, roundtables, and focus discussions. The volume tackles a variety of issues,
including enterprise resource planning (ERP), talent management, differences in
individual work performances, differences in leadership styles, virtual work
relationships, and much more. It looks at the challenges in establishing crosscultural
workplaces, such as the overcoming significant barriers in multi-cultural project
communications and motivating project team members.
Featuring contributions from some of the world's most renowned cross-cultural
management theorists and commentators, this breakthrough text explores the crosscultural dynamics within organizations. The book examines the evolving role of cultural
diversity in the workplace, the application of cultural comprehension to organizations,
Page 2/26

Read PDF Cross Cultural Management A Knowledge Management
Perspective
and the measurement of various aspects of intercultural competence.
The three-volume set LNCS 12771-12773 constitutes the refereed proceedings of the
13th International Conference on Cross-Cultural Design, CCD 2021, which was held as
part of HCI International 2021 and took place virtually during July 24-29, 2021. The total
of 1276 papers and 241 posters included in the 39 HCII 2021 proceedings volumes was
carefully reviewed and selected from 5222 submissions. The papers included in the
HCII-CCD volume set were organized in topical sections as follows: Part I: Crosscultural experience design; cross-cultural product design; cultural differences and crosscultural communication; Part II: Culture, arts and creativity; culture, learning and wellbeing; social change and social development; Part III: CCD in cultural heritage and
tourism; CCD in autonomous vehicles and driving; CCD in virtual agents, robots and
intelligent assistants.
Conceived by Chris Grey as an antidote to conventional textbooks, each book in the
‘Very Short, Fairly Interesting and Reasonably Cheap’ series takes a core area of the
curriculum and turns it on its head by providing a critical and sophisticated overview of
the key issues and debates in an informal, conversational and often humorous way.
Renowned international experts Peter B. Smith, Mark F. Peterson, and David C.
Thomas, editors of the The Handbook of Cross-Cultural Management, have drawn
together scholars in the field of management from around the world to contribute vital
information from their cross-national studies to this innovative, comprehensive tome.
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Chapters explore links between people and organizations, providing useful cultural
perspectives on the most significant topics in the field of organizational behavior—such
as motivation, human resource management, and leadership —and answering many of
the field's most controversial methodological questions. Key Features Presents
innovative perspectives on the cultural context of organizations: In addition to
straightforward coverage of structures and processes, this Handbook addresses locally
distinctive, indigenous views of organizational processes from around the world and
considers the interplay of climate and wealth when analyzing how organizations
operate. Offers an integrated theoretical framework: At the start of each substantive
section, the Editors provide context for the upcoming chapters by discussing how
prevalent cultures in different parts of the world place emphasis on particular aspects of
organizational processes and outcomes. Boasts a global group of contributing scholars:
This Handbook features contributing authors from around the world who represent an
outstanding mix of respected, long-standing scholars in cross-cultural management as
well as newer names already impacting the literature. Provides an authoritative agenda
for the future development of the field: All chapters conclude with a list of promising
avenues for further research and a focus on issues that remain unresolved. Intended
Audience This Handbook is an ideal resource for researchers, instructors,
professionals, and graduate students in fields of business, management, and
psychology.
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Cross-cultural knowledge management, an elusive yet consequential phenomenon, is
becoming an increasingly essential factor in organizational practice and policy in the
era of globalization. In order to overcome culturally shaped blind spots in conducting
research in different settings, this volume highlights how the structuring of roles,
interests, and power among different organizational elements, such as teams,
departments, and management hierarchies (each comprised of members from different
intellectual and professional backgrounds), generates various paradoxes and tensions
that bring into play a set of dynamics that have an impact on learning processes. In this
context, such questions often arise: How is knowledge shared in the multicultural
organization? What problems and issues emerge? How do different mentalities affect
people’s responses to new knowledge and new ideas? How can knowledge-sharing
processes be improved? Under which conditions do ideas generated by units or groups
of different cultural traditions have a chance of being heard and implemented? Such
questions translate into an investigation of potential managerial dilemmas that occur
when different but equally valid choices create tensions in decision making. The
authors draw from experiences working with a wide variety of organizations, and
insights from such fields as sociology and psychology, to shed new light on the
dynamics of knowledge management in the multicultural enterprise. In so doing, they
help to identify both obstacles to successful communication and opportunities to inspire
creativity and foster collaboration. The authors note that in order to enable
Page 5/26

Read PDF Cross Cultural Management A Knowledge Management
Perspective
organizations to transfer knowledge effectively, mechanisms for dispute settlement,
mediation of cultural conflict, and enforcing agreements need to be in place.

Most people know that some basic cultural sensitivity is important. But few have
developed the deep cultural intelligence (CQ) required to really thrive in our
multicultural workplaces and globalized world. Now everybody can tap into the
power of CQ to enhance their skills and capabilities, from managing multi cultural
teams and serving a diverse customer base to negotiating with international
suppliers and opening offshore markets. The Cultural Intelligence Difference
gives readers: * Customized strategies for improving interactions with people
from diverse cultures * New findings on the bottom-line benefits of cultural
intelligence * Examples of major organizations that use CQ to achieve success A
high CQ points to more than just cultural sensitivity. It is linked to improved
decision making, negotiation, networking, and leadership skills-and provides a
crucial advantage in a crowded job market. The Cultural Intelligence Difference
delivers a powerful tool for navigating today's work world with finesse-and
success.
This Handbook presents a comprehensive and contemporary compendium of the
field of cross-cultural management (CCM). In recognition of current trends
regarding migration, political ethnocentrisms and increasing nationalism, the
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chapters in this volume not only cover the traditional domains of CCM such as
expatriation, global (virtual) teamwork and leadership, but also examine emerging
topics such as bi/multi-culturalism, migration, religion and more, all considered
from a global perspective. The result is a Handbook that acknowledges and
builds on a variety of research traditions (from mainstream to critical), updates
existing knowledge in relation to current challenges, and sets the direction for
future research and developments, making this an invaluable resource for
researchers in the field, and across related areas of international business,
management, and intercultural relations. Part 1: Multiple Research Paradigms for
the Study of Culture Part 2: Research Methods in Cross-Cultural Management
Part 3: Cross-Cultural Management and Intersecting Fields of Study Part 4:
Individuals and Teams in Cross-Cultural Management Part 5: Global mobility and
Cross-Cultural Management Part 6: Developing Intercultural Competence
Cross-cultural management is a crucial challenge for the successful development
of international business, yet it is often badly understood and poorly
implemented. Misunderstandings arise as culture affects both individuals and
organizations, yet attempts to understand, explain and interpret these differences
have often been hidden between a welter of conflicting theories and paradigms.
This book is a much-needed guide to the theory and practice of cross-cultural
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management. It focuses on four key areas: the language connection the global
connection the management connection the multimedia connection. Using an
innovative approach combining theory, tool-kits and applications, it takes a fresh
look at this complex topic, investigating the recognition of cross-cultural
differences, accounting for them in managerial communications, and bridging
them in a variety of negotiations, interactions and collaborative projects.
All cultures appear to share the belief that they do things ‘correctly’, while
others, until proven otherwise, are assumed to be ignorant or barbaric. When
people from different cultures work together and cannot take shared meanings
for granted, managers face serious challenges. An individual’s parsing of an
experience and its meaning may vary according to several cultural scales –
national, professional, industrial and local. Awareness of cultural differences and
the willingness to view them as a positive are therefore crucial assets. This edited
textbook sets itself apart from existing cross-cultural management texts by
highlighting to the reader the need to avoid both ethnocentrism and the belief in
the universality of his or her own values and ways of thinking: the success of
international negotiations and intercultural management depends on such
openness and acceptance of real differences. It encourages the development of
‘nomadic intelligence’ and the creative use of a culture’s resources, according
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to a symbolic anthropology perspective. Through the essays and case studies in
the chapters, readers will become aware of the intercultural dimension of
business activities and better understand how they affect work. Cross-Cultural
Management will help interested parties – students of business management,
international relations and other disciplines, and business managers and other
professionals – develop their ability to interact, take action and give direction in
an intercultural context.
This book focuses on basic knowledge management (KM) concepts and their
inter-relationships. Most importantly, the book brings together diverse
perspectives currently seen in the field of KM research and practice in a logical
sequence incorporating the most relevant and representative examples into an
integrated framework. It offers a comprehensive coverage of the KM phenomena,
including: KM frameworks, KM drivers, socio-technological enablers and
processes, KM outputs and outcomes, as well as issues and challenges for KM
present and future. With its integrated and systematic approach to KM
phenomena, the book contributes to achieving an objective and complete picture
of the field. The book will help students, individuals and organisations to better
understand the benefits and limitations of KM. It will also help managers to
choose more suitable KM solutions to enhance and exploit their organisational
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knowledge. Portrays an objective and complete picture of KM Integrates diverse
perspectives into a holistic framework Offers a comprehensive coverage of major
KM elements and their relationships
The questionable practices and policies of many businesses are coming under
scrutiny by consumers and the media. As such, it important to research new
methods and systems for creating optimal business cultures. Organizational
Culture and Behavior: Concepts, Methodologies, Tools, and Applications is a
comprehensive resource on the latest advances and developments for creating a
system of shared values and beliefs in business environments. Featuring
extensive coverage across a range of relevant perspectives and topics, such as
organizational climate, collaboration orientation, and aggressiveness orientation,
this book is ideally designed for business owners, managers, entrepreneurs,
professionals, researchers, and students actively involved in the modern
business realm.
Drawing on thirty years of empirical research, this book reveals the diversity of
managerial practices that may be observed throughout the world, even in places
where companies are using management methods that appear identical. Using
data from over fifty countries, it presents a new theoretical approach to cultural
diversity whereby culture is considered a filter through which people understand
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reality and give it meaning. This interpretative perspective reminds us that
interactions within organizational contexts are primarily social, and thus
conceived differently from one culture to another. This is fundamental to our
understanding of the challenges of globalization and the powerful forces that
foster the international homogenization of management practices. Leadership,
decision-making, customer relations, ethics and corporate social responsibility,
and interpersonal and corporate communication are just some aspects of
management underpinned and influenced by cultural variation. In response to
this intellectual and practical challenge this book provides methodological
guidelines to enable researchers and practitioners to engage in an alternative
approach to cross-cultural management.
Globalisation makes our world appear smaller: it is easier to connect,
communicate and do business with people all over the world. But cultural
differences remain and challenge globalized knowledge communication and
transfer. This book examines cross-cultural management within multinational
enterprises (MNEs), focusing in particular on how cultural differences influence
the transfer of knowledge between different units within individual corporations.
Based on detailed empirical analysis of 267 companies in Germany and Japan, it
considers the relative effectiveness of inter-cultural and intra-cultural knowledge
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transfer; identifies the factors that inhibit or facilitate successful knowledge
transfer; and suggests how management processes of MNEs can be improved. It
demonstrates that although cultural differences do not necessarily influence the
selection and transmission of knowledge overseas, they do have a strong impact
on how that knowledge is received, integrated and put into practice locally. The
book shows how knowledge is accepted differently in Europe and Asia and which
factors have the strongest impact on efficient knowledge transfer. It suggests that
to improve cross-cultural management MNEs should focus less on upgrading the
technology that allows knowledge transfer, and more on the capabilities and
beliefs of individual employees.
Workforce diversity refers to a strategy that promotes and supports the
integration of human diversification in business. By utilizing focused inclusion
policies and practices, businesses can guide work environments and create an
optimal business culture. Management Techniques for a Diverse and CrossCultural Workforce is a critical scholarly resource that examines the emerging
work culture to understand the underlying human processes prevalent in modern
organizations. Featuring coverage on a broad range of topics, such as gender
diversity, workforce trends, and inclusion management, this book is geared
towards business owners, managers, entrepreneurs, professionals, researchers,
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and students seeking current research on diversity management.
Transcultural management ; Management styles ; Intercultural communication.
An advanced level edited text that covers key theories of cross-cultural
management and helps develop practical solutions to deal with difference in
organizations. Focuses on the impact of globalisation on individuals' work life and
identity and explores how to manage and lead teams in a globalised context.
Includes coverage of emerging markets.
"This book presents a comprehensive set of investigations of a wide range of
environmental factors, both internal and external, that contribute to the key
challenge of complexity in KM. These factors include culture, technology,
communications, infrastructure, and learning and leadership
structures"--Provided by publisher.
Cross-Cultural Management: An Introduction offers students a hands-on
approach to cross-cultural management that they can apply to a wide variety of
organizational contexts. Rather than focusing on specific countries, authors
David C. Thomas and Kerr Inkson highlight the interactions of people from
different cultures in organizational settings to provide students with practical
applications of concepts in international management. Real-world examples and
case studies help students understand and integrate differences between
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attitudes, values, beliefs, and assumptions so that they can thrive as managers.
This book serves as a comprehensive, practical, and workshop-based program
that facilitates change agents to help organizations and people develop cross
cultural skills and global competence. It is grounded in the most rigorous and
relevant theories, research, and learning methods and makes them easily
accessible and fun to apply.
Knowledge Management in Emerging Economies: Social, Organizational and
Cultural Implementation seeks focuses on knowledge management theoretical
models and empirical research findings for developing economies. This book
specifically seeks to understand the social, organizational, and cultural
implementation aspects of knowledge management in the context of developing
economies, and to discuss issues, challenges, and trends surrounding this
implementation.
Cross-Cultural Analysis is the sequel to Culture's Consequences, the classic
work published by one of the most influential management thinkers in today's
times, Geert Hofstede.
*Winner in the Management and Leadership Textbook Category at CMI
Management Book of the Year Awards 2015* An ideal course text for
Organizational Behaviour, Human Resource Management or Cross-Cultural
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Management courses. Chapters present the fundamental theoretical approaches
in all key areas including leadership, ethics and change, and then explore them in
the context of culture and cross-cultural management. Encourages self-reflection
and critical appraisal through a series of questions and scenarios designed to get
you thinking like a manager working with an international team. Provides practical
guidance on tackling the most complex issues facing managers today. Contains
insights into the experiences of real employees working in a multicultural
environment. The companion website www.sagepub.co.uk/kanungo provides a
wealth of additional material to support students and teachers alike.
This Routledge Companion provides a timely and authoritative overview of crosscultural management as an academic domain and field of practice for academics
and students. With contributions from over 60 authors from 20 countries, the
book is organised in to five thematic areas: Review, survey and critique
Language and languages: moving from the periphery to the core Cross-cultural
management research and education The new international business landscape
Rethinking a multidisciplinary paradigm. Edited by an international team of
scholars and featuring contributions from a range of leading cross-cultural
management experts, this prestigious volume represents the most
comprehensive guide to the development and scope of cross-cultural
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management as an academic discipline.
Cross-cultural ManagementA Knowledge Management PerspectivePearson
Education
The phenomenon of global organizations reminds us that cross-cultural
management is more prevalent than ever. While it may not be possible to
develop in-depth knowledge of all cultures, a person can develop a way of
thinking where they integrate culture in all of their deliberations, decisions, and
behaviors. Such an approach is transformative and involves adopting a cultural
mindset, understanding culture’s power as a frame of reference, and developing
a new way of thinking. The book The Cultural Mindset is based on Dr.
Nahavandi’s years of teaching, researching, and consulting with many
businesses on cross-cultural issues. Built around a think-know-do model, the text
enables readers to adopt a cultural mindset that will effectively guide their
thinking and behavior as future managers. Through case studies and selfassessments, the book allows students to develop a broader view of culture that
is beyond learning skills and competencies. Additionally, by focusing on culture in
general, the book allows readers to address both national cultural issues, such as
how to work in another country or manage a multi-national team, and diversity
issues, such as the glass ceiling or discrimination in the workplace. The key
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underlying theme for both topics is how culture, national or group-related,
impacts our perspective – what we value, how we think, how we behave, and
how we manage people effectively. Each chapter will include a focus on both
informational and transformational learning through: Cases and examples that
will question assumptions and emphasize applicability Self-assessments to make
the concepts personal and relevant, and encourage self-reflection Examples to
help students understand those concepts Specific exercises and/or reflections to
help students apply information to their own personal and professional life
ÔPrimecz, Romani, and Sackmann provide managers and educators with a
powerful framework that goes beyond simple categorization of national and
cultural differences in business. Their framework of negotiated meaning systems,
and the rich cases that illustrate the Òin-the-momentÓ experiences of global
managers as they conduct business in culturally unfamiliar milieus provide
managers and educators with a powerful tool for developing global managerial
skills. This is a book every global manager and cross-cultural educator should
have on his or her bookshelf.Õ Ð Mark E. Mendenhall, University of Tennessee,
Chattanooga, US ÔThis is a unique, alternative view of culture that has both
practical and theoretical significance. The creative analysis of cases from around
the world moves the field beyond the sophisticated stereotyping that can result
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from relying solely on cultural value dimensions to decode interactions. The
cases address significant cross-cultural issues, providing useful lessons and
richer perspectives on culture.Õ Ð Joyce Osland, San JosŽ State University, US
ÔThis book is an excellent collection of practical and useful cases in crosscultural management, with some that are very different from what we would call
ÒtraditionalÓ cases in cross-cultural management. They are excellent teaching
material with an introduction and a conclusion that show students and
practitioners how meanings are negotiated in diverse and complex cross-cultural
situations.Õ Ð Marie-Therese Claes, Louvain School of Management, Belgium
ÔA fascinating book for both the diversity of cultures that are touched upon (from
Asia and Africa to Europe and America) and the cultural analyses that are made
of various management situations resulting from the transfer of management
techniques across countries or the encountering of those embedded in different
cultures.Õ Ð Philippe dÕIribarne, CNRS, France ÔA group of multidisciplinary
authors from various countries and cultures bring rich experience to this volume.
The focus on real-life situations offers a fresh perspective on culture in
organizations and management through in-depth case studies including both
academic and pedagogical sides. It addresses multi-level cross-cultural issues of
international strategic importance for globalizing workplaces. This insightful book
Page 18/26

Read PDF Cross Cultural Management A Knowledge Management
Perspective
is excellent reading for practitioners as well as scholars and students interested
in applications in the field of cross-cultural management.Õ Ð Cordula Barzantny,
Toulouse Business School, France ÔThis volume offers an insightful introduction
to qualitative field research aiming to understand the dynamics in intercultural
business interactions. Based on the findings provided in ten rich cases from Asia,
Europe, North Africa, USA and Latin America, the editors also propose strategies
for more effective collaboration in challenging multiple-cultures contexts. The
authors and editors have succeeded in transforming the field studies into cases
that are stimulating and thought provoking readings, both for practitioners and
students of cross-cultural management.Õ Ð Anne-Marie S¿derberg, Copenhagen
Business School, Denmark Based on the view that culture is dynamic and
negotiated between actors, this groundbreaking book contains a collection of ten
cases on cross-cultural management in practice. The cases draw on field
research revealing challenges and insights from working across nations and
cultures. Each case provides recommendations for practitioners that are
developed into a framework for effective intercultural interactions as well as
offering illustrations and insights on how to handle actual cross-cultural issues.
This enriching book covers various topics including international collaborations
across and within multinational companies, organizational culture in international
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joint ventures and knowledge transfer. Based on empirical fieldwork and
qualitative analyses, this path-breaking book will appeal to graduate and
postgraduate students in international management as well as practitioners.
Advanced undergraduate and postgraduate students and researchers in
international business, international management and cross-cultural
management, and all concerned with the transfer of knowledge in the global
economy. It will also be a valuable source of concepts and ideas to cross-cultural
trainers and to various categories of practitioners within knowledge management
and international human resource management. This book forges a break with
the concept of culture that has dominated management thinking, education, and
research for several decades. Culture, rather than being presented as a source
of difference and antagonism, is presented as a form of organisational knowledge
that can be converted into a resource for underpinning core competence. This
perspective based on extensive research into the operations of four major
international corporations, challenges traditional thinking by contending that crosscultural management is a form of knowledge management. Key to this text are
the four global case companies contrasting experiences, presented as insightful
case studies about rarely observed aspects of firms cross-cultural communication
behaviour.
Page 20/26

Read PDF Cross Cultural Management A Knowledge Management
Perspective
Now called Cross-Cultural Management to more clearly reflect the content, the
Second Edition has been refined to build on the strength of the earlier edition for
a stronger emphasis on understanding of the most current research on culture in
organizational settings. The text examines cross-cultural management issues
from a psychological or behavioural perspective. It focuses on the interactions of
people from different cultures in organizational settings and helps the reader gain
an understanding of the effect of culture that can be applied to a wide variety of
cross-cultural interactions in various organizational contexts.
This book focuses on the cultural challenges often faced by international
managers and global business operations. In the last few decades, the world has
witnessed unprecedented economic turmoil, volatility, and uncertainty which has
altered the political dynamics and sociocultural landscape around the globe and
directly or indirectly affected international business activities. Further, new
markets have opened up in every corner of the world. Brazil, Russia, India, and
China, collectively known as BRIC, are strong emerging economic powers similar
to the once captivated ‘Asian Tigers’ such as Hong Kong, Singapore, South
Korea and Taiwan which rose decades ago. The emergence of these markets
has heightened both the opportunities and challenges for national and
international businesses. Multinational firms are gradually expanding in the
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emerging markets and are expected to become giants in the foreseeable future.
As they expand, they also need to assume increasing social responsibilities in a
global context, and it is important that the ways business is conducted are
developed accordingly. As such, understanding the practices, challenges, and
strategies that companies have developed is critical to global firm’s success.
Against this background, the book highlights the importance of understanding
cultural elements when managing multicultural human behaviors in the
workplace. Based on conceptual and empirical work, it pushes the frontiers of
knowledge of this emerging field in international business setup and
management, and explores how globalization is changing the way in which
multinational firms formulate their business strategies. “The editors of this text
bring a wealth of expertise in this area, as is evidenced by their choice of topics,
and the strength of the experts they have invited to contribute to the book. The
combined chapters provide both strategic guidance as well as a focus on
operational concerns that may arise in international business including
expatriation and human resource mobility. The authors not only correctly identify
the oncoming challenges, but also present evidence regarding the likely solutions
such as culture and innovation and global change management. Overall, this
book will be a tremendous resource for scholars in the international business
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field, but I believe the audience will be much wider. The international team of
editors and authors bring a wide range of perspective as well as real-world
contextual knowledge that will be useful for scholars and practitioners who seek
to leverage culture and human capital to advance international business and
drive the global economy. I applaud the editors for their vision and leadership in
guiding us through one of the most challenging contemporary research areas and
through one of the most pressing challenges of our day.” -Dr. Richard L. Griffith,
Executive Director, Institute for Cross Cultural Management, Florida Institute of
Technology, Melbourne, FL, USA
"This book illustrates, compares, and discusses models, perspectives, and
approaches involved in the distribution, administration, and transmission of
knowledge across organizations"--Provided by publisher.
Academics worldwide need empirically developed, concise ideas to make their
cross-cultural teams and organizations productive. This invaluable reference tool
provides an essential resource for academics to develop their understanding and
professional practice in working across cultural boundaries. It considers the
fundamental theories and frameworks of cross-cultural management and
deepens our understanding of how they can be applied to management
knowledge. Managers, researchers, students, HRM practitioners, and specialists
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in international business and cross-cultural affairs, will find this book a valuable
reference source. Chapters suggest how frameworks can be further developed
and how managers and employees can put them to use so as to build crosscultural understanding and productive cross-functional teams.
Cross-Cultural Management Textbook is a practical course-book that synthesizes
in a practical way contemporary cross-cultural communication and management
knowledge for students and professionals. It is the team work from twelve wellrespected world authorities who represent a variety of countries and cultures.
Designed to prepare students from diverse backgrounds to comprehend the
influence of culture in management and communication, it helps them develop
the behaviors and skills necessary to rapidly adapt to a world where cultures mix
as never before. Each contributor is a published author on topics constituting the
field of cross-cultural management today. With the active support of several
European universities, this comprehensive 12-chapter textbook includes up-todate theories illustrated by real life examples, case studies and workshops, all
regrouped as an easy-to-use manual. The contributions of the international
practitioners and professors in this field provide expert knowledge. This extensive
authoritative textbook is the missing link between various writings of renowned
academics and specialists and the pragmatic approach of real world of
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practitioners who are confronted daily with intercultural situations. Thanks to
content from numerous nations and cultures, the book encourages the reader to
think outside of the box, and expand his or her considerations beyond their
present boundaries. Cross-Cultural Management Textbook is primarily intended
for students and instructors, in particular, instructors looking for an outline for
their management courses. Professionals, consultants, managers, and trainers
whose daily work involves international and cross-cultural challenges will benefit
from this text as well. The textbook is available in various formats: Black and
White Student edition, Color Deluxe edition, and Kindle edition.
Written for students and others wishing to do international and cross-cultural
research in business and management, this book provides an accessible
introduction to the major principles and practices. A cross-cultural perspective
has become vital to most contemporary management research. The increasingly
global business environment has led to both a greater practical need for
international management research and a questioning of whether management
science follows universal rules. This book addresses the particular characteristics
of international management research, including the important role of culture. A
key introduction provides a comprehensive overview of the background, major
issues and different approaches to international management research. The
Page 25/26

Read PDF Cross Cultural Management A Knowledge Management
Perspective
second chapter offers a typology of research designs in international
management, and shows the role culture plays in such designs. The theories and
paradigms that serve international and cross-cultural management research are
examined in the third chapter. Chapter four examines and defines culture, its
process and components. The final chapter pulls the describing arguments
together to show how the construct of culture can be used in international
management research. Throughout, the author provides numerous illustrative
examples from key empirical studies.
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