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Created through a student-tested, faculty-approved review process with input from
more than 150 students and faculty, Collier/Evans' OM5 provides a streamlined
introduction to the core concepts, techniques, and applications of contemporary
operations management. This concise, engaging, and accessible text is perfect for
today's diverse learners. OM5 provides the latest examples featuring companies
students will recognize from the news as well as videos for every chapter, case studies
and end-of-chapter problems. Five additional chapters online enable readers to delve
further into the quantitative aspects of operations management. Important Notice:
Media content referenced within the product description or the product text may not be
available in the ebook version.
4LTR Press solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the
textbook as their main course resource. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
"Provide an approachable, superbly written introduction to economics that allows all
types of students to quickly grasp economic concepts and build a strong foundation
with Mankiw's popular Principles of economics, 8E. The most widely-used text in
economics classrooms worldwide, this book covers only the most important principles
to avoid overwhelming students with excessive detail. Extensive updates feature
relevant examples to engage students. MindTap and Aplia digital course solutions are
available to improve student engagement and retention with powerful student-focused
resources. Within MindTap, students can use the highly acclaimed Graph Builder and
Adaptive Test Prep features. All content has been carefully crafted around
understanding student needs at key moments in your course. A team of award-winning
teaching economists have added more relevance, engagement, and interactivity to
teaching resources in this book's ancillary package, already the most commanding in
the industry."-User experience (UX) strategy requires a careful blend of business strategy and UX
design, but until now, there hasn’t been an easy-to-apply framework for executing it.
This hands-on guide introduces lightweight strategy tools and techniques to help you
and your team craft innovative multi-device products that people want to use. Whether
you’re an entrepreneur, UX/UI designer, product manager, or part of an intrapreneurial
team, this book teaches simple-to-advanced strategies that you can use in your work
right away. Along with business cases, historical context, and real-world examples
throughout, you’ll also gain different perspectives on the subject through interviews
with top strategists. Define and validate your target users through provisional personas
and customer discovery techniques Conduct competitive research and analysis to
explore a crowded marketplace or an opportunity to create unique value Focus your
team on the primary utility and business model of your product by running structured
experiments using prototypes Devise UX funnels that increase customer engagement
by mapping desired user actions to meaningful metrics
Features of the fourth edition of The Marketing Plan Handbook include: Your Marketing
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Plan, Step-by-Step - This new feature guides you through the development of an
individualized marketing plan, providing assistance in generating ideas, and challenging
you to think critically about the issues. Model of the Marketing Planning Process - A
new conceptual model of the planning process serves as an organizing figure for the
book. The model helps you visulize the connections between the steps and to focus on
the three key outcomes of any marketing plan: to provide value, to build relationships,
and to make a difference to stakeholders. Sample Marketing plan - the updated sample
plan for the SonicSuperphone, a multimedia, multifunction smartphone, illustrates the
content and organization of a typical marketing plan. Practical Planning Tips - Every
chapter includes numerous tips that emphasize practical aspects of planning and
specific issues to consider when developing a marketing plan. Chapter Checklists Prepare for planning by answering the questions in each chapter's checklist as you
create your own marketing plan. There are 10 checklists in all, covering a wide range of
steps in the planning.
Social Media Marketing: A Strategic Approach promises to be the seminal textbook in
the field with its distinctive conceptual foundation and practical approach to developing
successful social media marketing plans. A proven eight-step social media planning
model provides students with a cumulative learning experience, showing them how to
construct social media strategies that achieve desired marketing goals. These
marketing goals shape the development of tailored social media strategies. Special
attention is given to the most effective techniques for identifying targeted marketing on
the social web, with emphasis on the creation of personas that represent the critical
online market segments for a company. Students discover how to put these welldefined personas to work in selecting the optimal social media platforms for reaching an
organization's marketing goals. Students are taught rules of engagement and social
media ethics for behaving properly as marketers on the social web. With these
guidelines in mind, the most productive marketing tactics for each type of major social
media platform are examined in depth. These platform-specific tactics, along with all the
proceeding material in the book, are brought together in the final chapter to create a
comprehensive social media marketing plan, with detailed explanations and illustrations
from a real world plan. Extensive consideration is given to monitoring, evaluating, and
tuning the implementation of social media marketing initiatives. In addition, students are
introduced to the most useful quantitative and qualitative social media measurements,
along with various ways to estimate an organization's return on investment in social
media marketing activities. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Embraces both the theoretical background and the practical implementation of CRM
strategy. Also comprises of elements of marketing, accounting, human resources,
information technology and strategic management to ensure that it provides a
comprehensive and fully developed introductory text.
Discover the skills and knowledge to design powerful websites right now with Campbell’s
prominent WEB DESIGN: INTRODUCTORY, 6E. You quickly learn how to balance target
audience expectations, sound design principles, and technical considerations while creating
successful, device- and platform-independent websites. Hands-on, interesting, and practical
activities in each chapter check comprehension, help build web research skills, and refine
design awareness. Learn how to critically evaluate current issues in today’s technology as you
examine topics such as search engine optimization (SEO), HTML and responsive web design.
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WEB DESIGN: INTRODUCTORY, 6E equips you with the key skills to develop a solid web
design plan of your own in no time. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Master the principles and skills behind consumer behavior in the way that's best for you with
Babin/Harris’ CB, 9E. Carefully crafted, based on continuous research into the workflows and
learning preferences of students like you, CB from 4LTR Press offers an innovative learning
experience with numerous learning options. This edition integrates the latest developments,
technology and emerging trends in consumer behavior with visually driven content and
learning features that address all learning styles. CB, 9E offers an easy-reference, paperback
text with convenient chapter review cards that are ideal for learning on-the-go. You examine
the latest consumer behavior data and updated statistics with memorable examples and new
end-of-part cases that combine numerous consumer behavior principles and applications. This
edition emphasizes an applied approach with effective learning feature boxes that include a
new feature highlighting today’s technology and consumers. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
One of the primary reasons most often cited for the failure of a new venture is the
entrepreneur's inability to identity and exploit the `right idea'. This is directly connected to the
concepts and principles of marketing, specifically: knowing what to produce and knowing what
not to produce. Additionally, even if the entrepreneur has the right idea, many experts cite
weak marketing efforts (marketing execution) as another reason for venture failure. Marketing
for Entrepreneurs moves beyond the classic 4Ps and demonstrates the application of
marketing in an entrepreneurial context. Traditional marketing texts are incapable of
addressing marketing concepts directly applicable to the entrepreneur's unique situation.
Furthermore, general entrepreneurship books are also not applicable because they tend to
focus on management teams or the development of business plans while failing to address
critical marketing dimensions.
Now readers can master the core concepts in marketing management that undergraduate
marketing majors, first-year MBA or EMBA student or advanced learners need with the
detailed material in Iacobucci’s MARKETING MANAGEMENT, 5E. Readers are able to
immediately apply the key concepts they have learned to cases, group work, or marketingdriven simulations. MARKETING MANAGEMENT, 5E reflects all aspects of the dynamic
environment facing today’s marketers. Engaging explanations, timely cases and memorable
examples help readers understand how an increasingly competitive global marketplace and
current changes in technology impact the marketing decisions that today’s managers must
make every day. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
The Marketing Plan Handbook can benefit managers in all types of organizations. For startups
and companies considering bringing new products to the market, this book outlines a process
for developing a marketing plan to launch a new offering. For established companies with
existing portfolios of products, this book presents a structured approach to developing an
action plan to manage their offerings and product lines. Whether you manage a small business
seeking to formalize the planning process, a startup seeking venture-capital financing, a fastgrowth company considering an initial public offering, or a large multinational corporation, you
can gain competitive advantage by translating the marketing planning process outlined in this
book into a streamlined strategic document that informs your actions and helps avoid costly
missteps.
This book constitutes the refereed proceedings of the 8th International Conference on ICT in
Education, Research, and Industrial Applications, held in Kherson, Ukraine, in June 2012. The
14 revised full papers were carefully reviewed and selected from 70 submissions. This book
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begins with an invited contribution presenting the substance of one of ICTERI 2012 invited
talks. The chapter deals with the issues of abstraction and verification of properties in real-time
Java programs. The rest of the volume is structured in four topical parts: ICT Frameworks,
Infrastructures, Integration, and Deployment; Formal Logic and Knowledge-Based
Frameworks; ICT-Based Systems Modeling, Specification, and Verification: ICT in Teaching
and Learning.
Some say I am a lucky guy, because I figured it out before it was too late. I figured out what
truly matters in life and I live my life by those principles. I almost missed out. I allowed myself
to get caught up in life's spin cycle. Too much work, allowing things that ultimately meant
nothing to consume my life, being too busy to savor the simple things in life, thinking net worth
was the true goal...well, not anymore. As I look around, what amazes me is that everybody
wants the same things: We want to be happy, get out of the rat race, enjoy life, have fun,
persevere through adversity, maximize joy, take risks, and be proud of who we are, what we
have accomplished and the legacy we will leave. I know that because in my 30-year career as
a sales executive, entrepreneur, public speaker, and faculty member at top companies and
business schools, I have seen it with my own eyes. I have engaged with literally thousands of
people of all ages, all over the world. They all want life worth. They want joy and contentment
with their lives. They know they need it, they just don't know how to get it. I do. I did it. I am a
lucky guy because I figured it out at an age when I could apply it. It wasn't too late. And it is
also surprisingly simple, if you know the secrets. The purpose of this book is to share with
people of all ages the secrets to achieving a high life worth at any age. Life is too awesome to
not be enjoyed every day in every way. It can be done. I know, because I am living it.

Sales Techniques is an insightful and practical compilation of proven techniques
and modern tools, designed to help both neophyte and seasoned sales
professionals work with customers and successfully close the deal. From selling
solutions instead of products to finding, communicating with, and even closing
customers on the Internet, this latest addition to the popular Briefcase Books
series will show salespeople how to organize their sales efforts, work
successfully with today's more demanding customer base, efficiently and
effectively close a sale, consistently follow up after the sale to encourage highprofit repeat business and referrals, and much more.
Created through a "student-tested, faculty-approved" review process with
feedback from students and faculty, MKTG 2010, Student Edition, is an engaging
and accessible solution to accommodate the diverse lifestyles of today?s
learners.
For courses in Sales and Personal Selling. Extensive, real-world applications,
carefully integrated with current personal selling concepts. Selling Today:
Partnering to Create Value helps students understand the value of developing
their personal selling skills by exposing them to a careful integration of personal
selling academic theory and real-world applications. And with the largest number
of “learn by doing” materials available in any personal selling text,
Manning/Ahearne/Reece offers instructors a variety of teaching tools to
strengthen the learning process. As the developed nations of the world transition
from a production focus to a sales-and-service focus, this cutting-edge new
edition prepares students to succeed as members of a new generation of
businesspeople. For courses in Sales and Personal Selling. Extensive, real-world
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applications, carefully integrated with current personal selling concepts. Selling
Today: Partnering to Create Value helps students understand the value of
developing their personal selling skills by exposing them to a careful integration
of personal selling academic theory and real-world applications. And with the
largest number of “learn by doing” materials available in any personal selling
text, Manning/Ahearne/Reece offers instructors a variety of teaching tools to
strengthen the learning process. As the developed nations of the world transition
from a production focus to a sales-and-service focus, this cutting-edge new
edition prepares students to succeed as members of a new generation of
businesspeople.
New Methods of Market Research and Analysis prepares readers for the new
reality posed by big data and marketing analytics. While connecting to traditional
research approaches such as surveys and focus groups, this book shows how
new technologies and new analytical capabilities are rapidly changing the way
marketers obtain and process their information. In particular, the prevalence of
big data systems always monitoring key performance indicators, trends toward
more research using observation or observation and communication together,
new technologies such as mobile, apps, geo-locators, and others, as well as the
deep analytics allowed by cheap data processing and storage are all covered
and placed in context. This book can be used as a supplement to a traditional
marketing research text or on its own.
"SELL 4 employs a comprehensive coverage of contemporary professional
selling in an interesting and challenging manner. Including relational consultative
selling, the text is organized on a more contemporary relationship-selling process
that the author team has tested in, and developed for, major selling
organizations."-Did you know that your business already has the world’s greatest informationtracking team working tirelessly for you 24/7 to gather all the info you could
possibly need to find your next customers? Between brand tracking, CRM
programs, and online behavior tracking, as well as the always-dependable trade
shows and satisfaction studies, mounds of marketing metrics are being
generated for you across various touchpoints and channels. The numbers
available to you are mind-blowing--but the amount itself can be mind-numbing.
Where can one begin to filter through it all to find what is most beneficial for their
company?Locked in the vast quantity of information are accurate, data-driven
answers to every marketing question--and analytic dashboards are the key to
finding it all. In It’s Not the Size of the Data--It’s How You Use It, marketing
expert Koen Pauwels introduces readers to these transformative web-based tools
that gather, synthesize, and visually display essential data in real time, directly
connecting marketing with performance. He then supplies a simple yet rigorous
methodology that explains step by step how to:• Gain crucial IT support • Build a
rock-solid database • Select key leading performance indicators • Design the
optimal dashboard layout • Use marketing analytics to improve decisions and
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reap rewardsThere is simply too much customer-produced information out there
today for marketing teams to go with gut decisions or the same old standbys.
Dashboard analytics will bring scientific precision and insight to the marketing
efforts of any size organization, in any industry, and turn this eye-popping data
into a specific plan of attack.
4LTR Press solutions give students the option to choose the format that best
suits their learning preferences. This option is perfect for those students who
focus on the textbook as their main course resource. Concise yet comprehensive
chapters in a modern design present content in an engaging and accessible
format, while Tear-Out Review Cards give students a portable study tool
containing all of the pertinent information for class and test preparation. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
This is the long-awaited update on the bestselling book that offers a practical,
accessible reference manual for faculty in any discipline. This new edition contains upto-date information on technology as well as expanding on the ideas and strategies
presented in the first edition. It includes more than sixty-one chapters designed to
improve the teaching of beginning, mid-career, or senior faculty members. The topics
cover both traditional tasks of teaching as well as broader concerns, such as diversity
and inclusion in the classroom and technology in educational settings.
Created through a student-tested, faculty-approved review process, MR2 is an
engaging and accessible solution to accommodate the diverse lifestyles of today's
learners. MR2 provides an exciting, innovative approach to Marketing Research that
provides the material needed for a successful course. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
This leading strategy text presents the complexities of strategic management through
up-to-date scholarship and hands-on applications. Highly respected authors Charles
Hill and Gareth Jones integrate cutting-edge research on topics including corporate
performance, governance, strategic leadership, technology, and business ethics
through both theory and cases. Based on real-world practices and current thinking in
the field, the Ninth Edition of Strategic Management features an increased emphasis on
the changing global economy and its role in strategic management. The high-quality
case study program contains 30 cases covering small, medium, and large companies of
varying backgrounds. All cases are available in the main student text or the core case
text.
Created through a student-tested, faculty-approved review process, MR2 is an
engaging and accessible solution to accommodate the diverse lifestyles of today's
learners. MR2 provides an exciting, innovative approach to Marketing Research that
provides the material needed for a successful course. Attention CourseMate user: The
CourseMate platform is being sunset and will not be sold with this title after December
31st, 2019. Cengage will support existing users of CourseMate through August 1st,
2020. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
International Marketing addresses global issues and describes concepts relevant to all
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international marketers, regardless of their international involvement. Notwithstanding
the extent of global perspective that firms may have, they are affected by the
competitive activity in the global marketplace. It is this perspective that the authors
bring into this edition of the text. The text focuses on the strategic implications of
competition in different markets. The environmental and cultural approach to
international marketing permits a truly global orientation. Thus the reader’s horizon is
not limited to any specific nation but the text provides an approach and framework for
identifying and analyzing the important cultural and environmental uniqueness of any
nation or global region. Salient Features: ? 10 Indian cases included in the book ? New
sections on negative impact of new communication tools, intellectual property rights in
the international context, Brexit, inventive international negotiation etc. ? Thoroughly
updated data, text, pictures and exhibits across the chapters ? More than 100 new
academic articles and their findings integrated and cited across the chapters
A concise and affordable resource for the mass communication course, Media
Essentials provides a flexible, informative, and relevant breakdown of what the media
is, how it works, and how it impacts today's most talked-about subjects. From #metoo
to content streaming to social media and politics, students learn how a wide variety of
recent developments have impacted the mass-media landscape--and how past
innovation and change have informed our current media world. Media Essentials is
available with LaunchPad, a robust online platform designed to help students fully
engage with course content--and with the world of mass media. From our acclaimed
LearningCurve adaptive quizzing, which helps students learn and retain concepts, to
compelling features like an interactive e-book and a variety of entertaining and thoughtprovoking video clips, LaunchPad gets students connected with--and interested in--the
information they need to succeed in class.
MR2Cengage Learning
Now in dynamic full color, SI ENGINEERING FUNDAMENTALS: AN INTRODUCTION TO
ENGINEERING, 5e helps students develop the strong problem-solving skills and solid
foundation in fundamental principles they will need to become analytical, detail-oriented, and
creative engineers. The book opens with an overview of what engineers do, an inside glimpse
of the various areas of specialization, and a straightforward look at what it takes to succeed. It
then covers the basic physical concepts and laws that students will encounter on the job.
Professional Profiles throughout the text highlight the work of practicing engineers from around
the globe, tying in the fundamental principles and applying them to professional engineering.
Using a flexible, modular format, the book demonstrates how engineers apply physical and
chemical laws and principles, as well as mathematics, to design, test, and supervise the
production of millions of parts, products, and services that people use every day. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Use the latest technology to target potential employers and secure the first interview--no matter
your experience, education, or network--with these revised and updated tools and
recommendations. “The most practical, stress-free guide ever written for finding a white-collar
job.”—Dan Heath, coauthor of Switch and Made to Stick Technology has changed not only the
way we do business, but also the way we look for work. The 2-Hour Job Search rejects laundry
lists of conventional wisdom in favor of a streamlined job search approach that produces
results quickly and efficiently. In three steps, creator Steve Dalton shows you how to select,
prioritize, and make contact with potential employers so you can land that critical first interview.
In this revised second edition, you'll find updated advice on how to efficiently surf online job
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postings, how to reach out to contacts at your dream workplace and when to follow up, and
advice on using LinkedIn, Indeed, and Google to your best advantage. Dalton incorporates
ideas from leading thinkers in behavioral economics, psychology, and game theory, as well as
success stories from readers of the first edition. The 2-Hour Job Search method has proven so
successful that it has been shared at schools across the globe and is a formal part of the
curriculum for all first-year MBAs at Duke University. With this book, you'll learn how to make it
work for you too.
4LTR Press solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the textbook as
their main course resource. Extensively revised and reorganized, OM6 content includes a new
integrative case that moves from chapter to chapter 35 related questions; a new treatment of
value chain networks; greater emphasis on supply chain design; an all-new chapter devoted to
supply chain management and logistics; and many new feature boxes and cases. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
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