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"In the first part of the twentieth century, Korean Buddhists, despite living under
colonial rule, reconfigured sacred objects, festivals, urban temples,
propagation—and even their own identities—to modernize and elevate Korean
Buddhism. By focusing on six case studies, this book highlights the centrality of
transnational relationships in the transformation of colonial Korean
Buddhism.Hwansoo Ilmee Kim examines how Korean, Japanese, and other
Buddhists operating in colonial Korea, Japan, China, Taiwan, Manchuria, and
beyond participated in and were significantly influenced by transnational forces,
even as Buddhists of Korea and other parts of Asia were motivated by nationalist
and sectarian interests. More broadly, the cases explored in the The Korean
Buddhist Empire reveal that, while Japanese Buddhism exerted the most
influence, Korean Buddhism was (as Japanese Buddhism was itself) deeply
influenced by developments in China, Taiwan, Sri Lanka, Europe, and the United
States, as well as by Christianity."
Re-envisioning the Contemporary Art Canon: Perspectives in a Global World
seeks to dissect and interrogate the nature of the present-day art field, which has
experienced dramatic shifts in the past 50 years. In discussions of the canon of
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art history, the notion of ‘inclusiveness’, both at the level of rhetoric and as a
desired practice is on the rise and gradually replacing talk of ‘exclusion’, which
dominated critiques of the canon up until two decades ago. The art field has
dramatically, if insufficiently, changed in the half-century since the first protests
and critiques of the exclusion of ‘others’ from the art canon. With increased
globalization and shifting geopolitics, the art field is expanding beyond its EuroAmerican focus, as is particularly evident in the large-scale international
biennales now held all over the globe. Are canons and counter-canons still
relevant? Can they be re-envisioned rather than merely revised? Following an
introduction that discusses these issues, thirteen newly commissioned essays
present case studies of consecration in the contemporary art field, and three
commissioned discussions present diverse positions on issues of the canon and
consecration processes today. This volume will be of interest to instructors and
students of contemporary art, art history, and museum and curatorial studies.
International Business
Confronting nationalistic and nativist interpreting practices in Persianate literary
scholarship, Persian Literature as World Literature makes a case for reading
these literatures as world literature-as transnational, worldly texts that expand
beyond local and national penchants. Working through an idea of world literature
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that is both cosmopolitan and critical of any monologic view on globalization, the
contributors to this volume revisit the early and contemporary circulation of
Persianate literatures across neighboring and distant cultures, and seek
innovative ways of developing a transnational Persian literary studies, engaging
in constructive dialogues with the global forces surrounding, and shaping,
Persianate societies and cultures.
Amid the current, protracted recession in Japan, new corporations ? termed
global excellent companies by the authors of this book ? have been rising since
the end of the 20th century. They are not yet in the spotlight but have a huge
market share worldwide with regard to their specialized products and
services.These corporations have climbed to the top of the global market while
many other large Japanese companies have fallen into a slump. The authors
highlighted their corporate policies and strategies for achieving high earnings ?
the secret of ?producing something from nothing? and ?enabling the lesser to
win against the greater?. They have long focused on specific niches, improved
the speed of their business undertaking, and effectively used information
technology. The authors set out to study these companies and analyze their
practices so as to gain insight into the way companies should be managed in the
21st century.
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Global Knowledge Cultures provides a collection of accessible essays by some
of the world’s leading legal scholars, new media analysts, techno activists,
library professionals, educators and philosophers. Issues canvassed by the
authors include the ownership of knowledge, open content licensing, knowledge
policy, the common-wealth of learning, transnational cultural governance, and
information futures.
What are the secrets behind such spectacular new product successesas SlimFast, Cellular One, and Phillips CD? How did Snapple, MCIFriends and Family,
MTV, and The Body Shop emerge from obscurity tobecome household names,
seemingly overnight? Find out in New Product Success Stories, a book that takes
youbehind the scenes of 24 of the biggest new product success storiesof the past
few years. From repeat purchase and durable productssuch as Lever 2000 and
Ford Taurus, to major technologies such asCellular One, from services like
Courtyard by Marriott, toretailers such as The Body Shop International, you're
given aunique, firsthand look at how a wide range of innovative
companiesemployed a variety of approaches to successfully developing
andmarketing their new products. New Product Success Stories was designed to
help businesspeople toidentify and study the factors that have been shown to
play acentral role in new product success. Consequently, the book isorganized
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according to such vital issues as: * Aligning strategic opportunities * Capitalizing
on the business environment * Pursuing market acceptance * Motivating the
organization * Creating new product ideas * Designing new products from
concepts * Refining the new product * Tracking the new product Each success
story follows a similar format, offering a briefhistory of the product idea, a
company profile, a blow-by-blowaccount of the development process, an
explanation of the product'ssuccess in terms of factors both inside and outside
theorganization, and future prospects for both product and thecompany. Offering
a unique opportunity to learn the secrets behind 24sensational new product
success stories, New Product SuccessStories is an invaluable tool of survival in
today's rapidlychanging business world. "A refreshing and practical book that
adds considerable insight tothe processes of new product development. Both
practitioners andstudents of new product development will find considerable
value inbenchmarking against these success stories." --Thomas S.
RobertsonSainsbury Professor of Marketing London Business School "New
products are essential for organizations, but they are bothrisky and costly. The
stories in this book record how 24 newproducts traversed the marketplace
minefield successfully. Theyprovide insight and inspiration for those involved in
the newproduct arena." -- Gary L. Lilien Director, Institute for the Studyof
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Business Markets Distinguished Research Professor of ManagementScience,
Penn State "Refreshing and illuminating . . . a compelling series of casestudies
that shows how the success of a new product can be achievedthrough innovation
and risk-taking. A book on new product successthat is a new product in its own
right." -- John S. HendricksFounder, Chairman and Chief Executive Officer
DiscoveryCommunications, Inc. "This book makes an important contribution to
the literature on newproduct success. It inspires as it instructs." --William W.
AdamsFormer Chairman and President Armstrong World Industries,Inc. "One of
the most readable and insightful collections of new productcase studies I have
ever read. New Product Success Storiesdemonstrates that business managers
and new product professionalscan gain relevant insights from others' successes
as well aslearning from others' mistakes." -- John D. Bowlin President andChief
Operating Officer Miller Brewing Company
Bringing together leading critics and literary scholars, A New Vocabulary for
Global Modernism argues for new ways of understanding the nature and
development of twentieth-century literature and culture. Scholars have largely
understood modernism as an American and European phenomenon. Those
parameters have expanded in recent decades, but the incorporation of multiple
origins and influences has often been tied to older conceptual frameworks that
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make it difficult to think of modernism globally. Providing alternative approaches,
A New Vocabulary for Global Modernism introduces pathways through global
archives and new frameworks that offer a richer, more representative set of
concepts for the analysis of literary and cultural works. In separate essays each
inspired by a critical term, this collection explores what happens to the
foundational concepts of modernism and the methods we bring to modernist
studies when we approach the field as a global phenomenon. Their work
transforms the intellectual paradigms we have long associated with modernism,
such as tradition, antiquity, style, and translation. New paradigms, such as
context, slum, copy, pantomime, and puppets emerge as the archive extends
beyond its European center. In bringing together and reexamining the familiar as
well as the emergent, the contributors to this volume offer an invaluable and
original approach to studying the intersection of world literature and modernist
studies.
New product development is not just about creating successful new products.
This book presents a blend of cases, original survey research and theory to show
the principles used by successful firms in developing new products and pruning
those that hold the company back.
Drawing from his extensive business management experience, Pradip Chanda
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turns traditional wisdom on its head when he proposes that brand loyalty is
inversely proportional to the income and education levels of the 'knowledge
consumer'. He examines how and why brands have become strategic assets,
traces the evolution of knowledge consumer and what can companies do to
protect equity of the brands they have nurtured over decades. A new approach to
building brand loyalty that gives marketers a competitive edge in today's hightech, high-stakes and brand-hostile environment. The book combines the
knowledge with engaging real-life case studies and proven examples.
Investigating the innovation activities of multinational corporations, this book
uncovers and examines why the geography of innovation by multinationals is
overwhelmingly local, in spite of their global operations in manufacturing and
sales through case studies of produce development by three global players:
Toyota, Sony, and Canon. The microdynamic approach of the book allows an indepth investigation of the engineering and technical aspects of innovation
making. The book unfolds the complex and constant process of trial and error in
innovation and reveals three fundamental natures of innovation making:
complexity, interdisciplinarity, and prototyping and testing. In order to manage
these three natures of innovation, firms have to plan, ironically, for unplanned
situations and to collocate knowledge, people, and resources.
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The Encyclopedia of Japanese Business and Management is the definitive
reference source for the exploration of Japanese business and management.
Reflecting the multidisciplinary nature of this field, the Encyclopedia consolidates
and contextualises the leading research and knowledge about the Japanese
business system and Japanese management thought and practice. It will be
welcomed by scholar and student alike as an essential resource for teaching, an
invaluable companion to independent study, and a solid starting point for wider
exploration.
This collection of readings provides a solid grounding in the major practical
business decisions that students and managers face in a global setting. The
organization of the reader emphasizes general patterns of trade and investment
flows, while examining in depth - the reasons for the internationalization of firms
and the international dimension of various functional areas, including finance,
accounting, marketing, and production.In six sections the readings take up
changes in international ownership patterns, corporate strategy, international
marketing issues, the basic financial decisions and taxation issues for a
multinational firm, and political risk. Each section includes an introduction that
outlines the basic ideas to be discussed, as well as questions, key terms, and
suggestions for further reading.Robert Z. Aliber is Professor of International
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Economics and Finance at the Graduate School of Business at the University of
Chicago. Reid W. Click is Assistant Professor of Economics in the Lemberg
Program in International Economics and Finance at Brandeis University.
International MarketingVikas Publishing House
A GROUNDBREAKING GUIDE TO THE ART, SCIENCE, TOOLS, AND
DEPLOYMENT OF INNOVATION "It has never been more important to educate
people and organizations how to out-imagine, out-create, and out-innovate....The
insight and experiences captured by [this book] make an important contribution
toward reaching this goal." -- From the Foreword by Deborah Wince-Smith,
President, Council on Competitiveness Developed by the editors of the
International Journal of Innovation Science and featuring contributions from more
than 40 innovation experts and thought leaders, Global Innovation Science
Handbook presents a proven approach for understanding and implementing
innovation in any industry. This pioneering work is based on a defined body of
knowledge that includes intent, methodology, tools, and measurements. It
challenges the popular paradigm that "learned" innovation is impossible, and lays
out a systematic process for developing innovation skills. Each chapter can be
independently read and utilized in the daily practice of innovation. Real-world
case studies from financial, government, and education sectors illustrate the
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concepts discussed in this definitive resource. Global Innovation Science
Handbook covers: Preparing for innovation--establishing a framework and
creating a culture for innovation Key innovation concepts, such as creativity,
neuroscience, biomimetics, benchmarking, and ethnography Creativity tools,
including Kano analysis, storyboarding, absence thinking, Lotus Blossom,
SCAMPER, and others Techniques essential to innovation science, such as Six
Thinking Hats, mind mapping, social networks, market research, and lead user
analysis Innovation radar, indices, and other measurements Idea
management--the process of creating, screening, exploring, and evaluating ideas
to bring those most valuable from concept to reality Innovation methodologies,
including TRIZ, Brinnovation, crowdsourcing, Eureka, stage gate, and others
Deployment--a life-cycle approach involving inspiration, strategy, organization,
excellence, culture, measurement, protection of intellectual property, and launch
Case studies featuring cutting-edge technological innovations in finance,
government, and education
In our increasingly digital, mobile, and global world, the existing theories of
business and economics have lost much of their appeal with the phenomenal rise
of Chindia, the reality of Brexit, the turmoil caused by the Covid-19 pandemic,
and the seismic shifting of the global center of gravity from west to east. In the
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area of innovation, the traditional thinking that a developed country, often the US,
will come up with the next major innovation, launch at home first, and then take it
to other markets does not ring true anymore. Similarly, the world where
conglomerates go bargain-hunting for acquisitions in emerging markets has been
turned upside-down. This book reveals and illustrates the Global Rule of Three
phenomenon, which stipulates that in competitive markets only three companies
(which the authors call "generalists") can dominate the market. All other players
in the market are specialists. Further, whereas the financial performance of
generalists improves as market share increases, specialist companies see a
decrease in financial performance as their market share increases, as the latter
are margin-driven companies. This theory powerfully captures the evolution of
global markets and what executives must do to succeed. It is based on empirical
analyses of hundreds of markets and industries in the US and globally.
Competitive markets evolve in a predictable fashion across industries and
geographies, where every industry goes through a similar lifecycle from
beginning to end (or revitalization). From local to regional to national markets, the
last stop in the evolution of markets is going global. The pattern is so consistent
that it represents a distinct and natural market structure at every level. The
authors offer strategies that generalists and specialist should follow to stay
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competitive as well as twelve expansion strategies for global companies from
emerging markets. This book chronicles this global evolution and provides
impactful managerial implications for executives and students of marketing and
corporate strategy alike.
Global Safari is a memoir-travelogue, offering an account of the author's
intercontinental travel experiences from his local village to the more global
"village", from Africa to Europe, the Americas, and Asia. This book is a story
about courage, international friendship, hope, survival, procrastinated return and
homecoming to the Democratic Republic of the Congo. The book shows the
process of achieving international competency and cosmocitizenship, or global
citizenship, through a "world-ready" education, working, networking, and
immersion into world cultures and languages. Its distinguishing.
GARDNER'S ART THROUGH THE AGES: A CONCISE GLOBAL HISTORY, 4th
Edition has been written from the ground up to create a one-semester, studentfriendly introduction to art history while retaining the impeccable reliability and
scholarship of GARDNER'S ART THROUGH THE AGES. This beautifully
illustrated fourth edition has been updated to make it easier than ever for
students to master the material. Important Notice: Media content referenced
within the product description or the product text may not be available in the
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ebook version.
Collected here are 112 papers concerned with new directions in manufacturing
systems, given at the 41st CIRP Conference on Manufacturing Systems. The
high-quality material includes reports of work from both scientific and engineering
standpoints.
First Published in 1992. Routledge is an imprint of Taylor & Francis, an informa
company.
Author and award-winning scholar-professor Fred Kleiner continues to set the
standard for art history textbooks, combining impeccable and authoritative
scholarship with an engaging approach that discusses the most significant
artworks and monuments in their full historical and cultural contexts. The most
widely read and respected history of art and architecture in the English language
for over 85 years, the 15th edition of GARDNER'S ART THROUGH THE AGES:
A GLOBAL HISTORY, VOLUME I includes nearly 200 new images, new
pedagogical box features, images that have been upgraded for clarity and colorfidelity, revised and improved maps and architectural reconstructions, and more.
More than 40 reviewers -- both generalists and specialists -- contributed to the
accuracy and readability of this edition. GARDNER's has built its stellar
reputation on up-to-date and extensive scholarship, reproductions of
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unsurpassed quality, the consistent voice of a single storyteller, and more online
resources and help for students and instructors than any other art survey text.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Multi-volume major reference work bringing together histories of companies that are a leading
influence in a particular industry or geographic location. For students, job candidates, business
executives, historians and investors.
Presents new methods in scenario thinking, based on a mix of high-level research and toplevel consultancy experience. The authors describe the logical bases of a range of scenario
methods and provide detailed 'road maps' on how to implement them - together with practical
examples of their application.
McBride (philosophy, Purdue U.) traces the history of the Yugoslav philosophers known as the
Praxis Group who sought a third approach to society and government during the Cold War. He
describes briefly their journal Praxis, and notes that the group had considerable influence
beyond its small number and especially made hard line Soviet ideologues nervous. c. Book
News Inc.
Essays discuss technology, manufacturing, marketing, finance, capital, government policies,
coalitions, competition, and leadership in the global marketplace, and look at specific cases.
The Book Caters To Undergraduate And Graduate Students In Management Schools In India
And Most Asian And Latin American Universities For Core Or Elective Paper, And Will Also
Prove Useful To Them As Practising Managers Since It Develops New Concepts Deriv
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With extraordinary transnational and transdisciplinary range, World Literature, Transnational
Cinema, and Global Media comprehensively explores the genealogies, vocabularies, and
concepts orienting the fields within literature, cinema, and media studies. Orchestrating a
layered conversation between arts, disciplines, and media, Stam argues for their "mutual
embeddedness" and their shared "in-between" territories. Rather than merely adding to the
existing scholarship, the book builds a relational framework through the connectivities within
literature, cinema, music, and media that opens up analysis to new categories and concepts,
while crossing spatial, temporal, theoretical, disciplinary, and mediatic borders. The book also
questions an array of hierarchies: literature over cinema; source novel over adaptation; feature
film over documentary; erudite over vernacular culture; Western modernisms over "peripheral"
modernisms; classical over popular music; written poetry over sung poetry, and so forth. The
book is structured around the concept of the "commons," forming a strong thread which links
various struggles against "enclosures" of all kinds, with emphasis on natural, indigenous,
cultural, creative, digital, and the transdisciplinary commons. World Literature, Transnational
Cinema, and Global Media is ideal to further the theoretical discussion for those undergraduate
and graduate departments in cinema studies, media studies, arts and art history,
communications, journalism, and new digital media programs at all levels.
This text consists of cases of European Businesses in Asia Pacific, Asian Businesses in Asia
Pacific and Asian Businesses in Global Competition. It covers a wide range of topics including,
human resources, corporate culture, strategic planning, cross-cultural marketing, marketing
strategy, manufacturing, alliances and partnership, utilising information technologies, entry into
new markets and many more. It will be relevant to many courses in the areas of general
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management, international management and strategy.

Author and award-winning scholar-professor Fred Kleiner continues to set the
standard for art history textbooks, combining impeccable and authoritative
scholarship with an engaging approach that discusses the most significant
artworks and monuments in their full historical and cultural contexts. The most
widely read and respected history of art and architecture in the English language
for over 85 years, the 15th edition of GARDNER'S ART THROUGH THE AGES:
A GLOBAL HISTORY includes nearly 200 new images, new pedagogical box
features, images that have been upgraded for clarity and color-fidelity, revised
and improved maps and architectural reconstructions, and more. More than 40
reviewers -- both generalists and specialists -- contributed to the accuracy and
readability of this edition. GARDNER's has built its stellar reputation on up-todate and extensive scholarship, reproductions of unsurpassed quality, the
consistent voice of a single storyteller, and more online resources and help for
students and instructors than any other art survey text. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
A STRATEGIC FRAMEWORK FOR GLOBAL DOMINANCE In the battle for
global dominance, only those organizations that lead the ongoing globalization of
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their industries will succeed. That’s why students need a strategic framework
that they can apply in a global setting. In GLOBAL STRATEGY AND
ORGANIZATION, awarding-winning scholars and teachers Anil L. Gupta and
Vijay Govindarajan focus on the four essential tasks for transforming a company
in a global success: Identify market opportunities worldwide and pursue those
opportunities by establishing the necessary presence in all key markets Convert
global presence into global competitive advantage Cultivate a global mindset
Strive to reinvent the rules of the global game Each chapter focuses on a
specific, action-oriented issue. Reports on the activities of real firms, such as WalMart, Dell Computer, and Canon, provide insights into the challenges associated
with globalization and illustrate the author’s findings.
One Hundred New Ways to Make Your Money Work Harder Countless foreign
stocks routinely outperform the S&P 500, but sending your money halfway
around the world can feel risky -- unless you know which stocks to invest in. How
can you make informed decisions on the international market? How can you find
the Microsoft of Germany or Wal-Mart of France? What stocks should you buy in
emerging markets such as Asia and Latin America? The Top 100 International
Growth Stocks highlights the best opportunities for creating a diversified portfolio
of stable, quality investments. Here are: Detailed company profiles of 100
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overseas performers Invaluable ³grading boxes² that rate growth, management
quality, and risk factors Share-price performance charts Tips on how and when to
purchase foreign stocks and track your investments Scott and Peggy Kalb
analyzed more than 10,000 companies before they arrived at their top 100. Their
selections have survived and prospered despite recessions, political upheaval,
difficult mergers, and tough competition -- because the focus here is on longterm, blue-chip investments.
The final book of the Bible, Revelation prophesies the ultimate judgement of
mankind in a series of allegorical visions, grisly images and numerological
predictions. According to these, empires will fall, the "Beast" will be destroyed
and Christ will rule a new Jerusalem. With an introduction by Will Self.
This comprehensive four volume set includes all major contributions to the field of
international business. It also includes key writings in the areas of international
political economy and on regional and national issues.
Dynamics of International Advertising brings to light the unique challenges in
developing and implementing successful campaigns globally. With a balance of
theoretical and practical perspectives, this text takes the reader inside the
dynamics of advertising as it functions within the international marketing mix.
Filled with current examples and case studies, Dynamics of International
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Advertising addresses the key issues that advertisers must keep in mind to
create effective communication programs for foreign markets: cultural norms and
values, political environments, economic policies, social contexts, and more. Both
the process and product of international advertising are addressed - from
research and strategy development to creative execution and media planning.
This is an ideal textbook for upper-division undergraduate and graduate students
in specialized courses dealing with international advertising or marketing. It is
also an effective supplemental text for introductory advertising, marketing, or
mass communications courses seeking to expand coverage of the international
dimension. The text should prove useful to practitioners of international
advertising, whether on the client side or within the advertising agency. And,
finally, researchers of international advertising and marketing will also find the
text a valuable resource.
This book is filled with background materials covering each of the books of the
Bible along with charts and diagrams that will assist the reader in his studies of
the Scriptures. --from publisher description
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