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The contemporary world is characterized by the massive use of digital communication platforms and services that allow people to stay in
touch with each other and their organizations. On the other hand, it is also a world with great challenges in terms of crisis, disaster, and
emergency situations of various kinds. Thus, it is crucial to understand the role of digital platforms/services in the context of crisis, disaster,
and emergency situations. Digital Services in Crisis, Disaster, and Emergency Situations presents recent studies on crisis, disaster, and
emergency situations in which digital technologies are considered as a key mediator. Featuring multi- and interdisciplinary research findings,
this comprehensive reference work highlights the relevance of society’s digitization and its usefulness and contribution to the different
phases and types of risk scenarios. Thus, the book investigates the design of digital services that are specifically developed for use in crisis
situations and examines services such as online social networks that can be used for communication purposes in emergency events.
Highlighting themes that include crisis management communication, risk monitoring, digital crisis intervention, and smartphone applications,
this book is of particular use to governments, institutions, corporations, and professionals who deal with crisis, disaster, and emergency
scenarios, as well as researchers, academicians, and students working in fields such as communications, multimedia, sociology, political
science, and engineering.
This book examines the shifting role of media trust in a digital world, and critically analyzes how news and stories are created, distributed and
consumed. Emphasis is placed on the current challenges and possible solutions to regain trust and restore credibility. The book reveals the
role of trust in communication, in society and in media, and subsequently addresses media at the crossroads, as evinced by phenomena like
gatekeepers, echo chambers and fake news. The following chapters explore truth and trust in journalism, the role of algorithms and robots in
media, and the relation between social media and individual trust. The book then presents case studies highlighting how media creates trust
in the contexts of: brands and businesses, politics and non-governmental organizations, science and education. In closing, it discusses the
road ahead, with a focus on users, writers, platforms and communication in general, and on media competency, skills and education in
particular.
This updated third edition presents a wide-scale, interdisciplinary guide to social media. Examining platforms like Facebook, Instagram,
LinkedIn, Snapchat, TikTok, Twitter and YouTube, the book analyzes social media's use in journalism, broadcasting, public relations,
advertising and marketing. Lipschultz focuses on key concepts, best practices, data analyses, law and ethics – all promoting the critical
thinking that is needed to use new, evolving and maturing networking tools effectively within social and mobile media spaces. Featuring
historical markers and contemporary case studies, essays from some of the industry’s leading social media innovators and a comprehensive
glossary, this practical, multipurpose textbook gives readers the resources they will need to both evaluate and utilize current and future forms
of social media communication. Among other changes, updates to the third edition include a deep dive into new approaches to analytics, as
well as greater discussion of law and ethics in light of the Facebook Cambridge Analytica scandal, the roll-out of GDPR and new case law
relating to social media. Social Media Communication is the perfect social media primer for students and professionals, and, with a dedicated
teaching guide, ideal for instructors, too.
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This four-volume set introduces, on the management side, principles and procedures of economics, budgeting and finance; leadership;
governance; communication; business law and ethics; and human resources practices; all in the sports context. On the marketing side this
reference resource explores two broad streams: marketing of sport and of sport-related products (promoting a particular team or selling teamand sport-related merchandise, for example), and using sports as a platform for marketing non-sports products, such as celebrity
endorsements of a particular brand of watch or the corporate sponsorship of a tennis tournament. Together, these four volumes offer a
comprehensive and authoritative overview of the state of sports management and marketing today, providing an invaluable print or online
resource for student researchers.
Fashion has been steadily moving from the brick and mortar to the digital market. As such, it is increasingly vital to research new methods
that will help businesses to grow and succeed in this new sphere. Advanced Fashion Technology and Operations Management is a pivotal
reference source for the latest development management strategies, fashion marketing, international business, and fashion entrepreneurship.
Featuring extensive coverage across a range of relevant perspectives and topics, such as online shopping behavior, digital fashion, and ecommerce, this book is ideally designed for professionals, entrepreneurs, students, and researchers.

ENGINEERING DRAWING AND DESIGN, 5E provides your students with an easy-to-read, A-to-Z coverage of drafting
and design instruction that complies with the latest (ANSI & ASME) industry standards. This fifth edition continues its
twenty year tradition of excellence with a multitude of actual quality industry drawings that demonstrate content and
provide problems for real world, practical application. The engineering design process featured in ENGINEERING
DRAWING AND DESIGN, 5E follows an actual product design from concept through manufacturing, and provides your
students with a variety of design problems for challenging applications or for use as team projects. Also included in this
book is coverage of Civil Drafting, 3D CADD, solid modeling, parametric applications, and more. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
The Congressional Record is the official record of the proceedings and debates of the United States Congress. It is
published daily when Congress is in session. The Congressional Record began publication in 1873. Debates for sessions
prior to 1873 are recorded in The Debates and Proceedings in the Congress of the United States (1789-1824), the
Register of Debates in Congress (1824-1837), and the Congressional Globe (1833-1873)
For more than 40 years, Computerworld has been the leading source of technology news and information for IT
influencers worldwide. Computerworld's award-winning Web site (Computerworld.com), twice-monthly publication,
focused conference series and custom research form the hub of the world's largest global IT media network.
Packed with reader-friendly illustrations, ESSENTIALS OF BUSINESS LAW AND THE LEGAL ENVIRONMENT, 12e
uses a nontechnical presentation to help your students understand the dynamics of today's legal environment for
business. Covering a broad variety of key subjects and emphasizing ethical decision making, the text presents all
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business law topics required for success on the CPA exam. Cases are carefully summarized and integrated in order to
present both recent legal issues and landmark court decisions while minimizing legal jargon. Students learn to effectively
apply legal reasoning to cases and legal issues using the Issue, Rule, Application and Conclusion (IRAC) method. In
addition to new Going Global features that highlight the international aspects of legal issues, the 12th Edition also
includes more than 30 recent cases, updated coverage of limited liability companies and suretyship, amendments to
UCC Articles, SEC rules on social media, recent U.S. Supreme Court decisions, and much more. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
This book revisits the philosophy of B.R Ambedkar in the context of the present socio-economic-political realities of India.
It examines the philosophical and theoretical interventions of Ambedkar, as well as his egalitarian principles of equality,
liberty, fraternity and morality. Noting the current shift in state policy from welfarism to neoliberalism, the book argues that
the measures, interventions and recommendations that Ambedkar made are highly appropriate and concrete to face
challenges and can be considered as practical solutions to existing problems. It studies various themes that form a part
of his oeuvre such as Buddhism, federalism, justice, social exclusion, representation, anti-caste system, women’s
equality, among others. It also discusses his impact on literature, visual arts, and literary, democratic and cultural
movements throughout history. The volume positions Ambedkar as a theoretician, social reformer, and a real visionary of
social justice and democratization. It will be of great interest to scholars and researchers of social exclusion, politics,
especially Indian political thought, sociology and South Asian studies.
Newspapers: A Lost Cause? describes the recent history of newspaper firms in the United States and The Netherlands,
and attempts to assess the chances of survival of the printed newspaper. The changing competitive media landscape
and the challenges of today's newspaper organisations, including the impact of the Internet on the news industry, are
described and analysed. The author argues that although the printed newspaper will not be replaced overnight by (new)
competing media, the traditional business model of newspapers is being eroded slowly but steadily. A healthy newspaper
industry and prospering newspaper firms can only exist, if management - including journalists and marketeers - focus
their attention on changing the newspaper organisation and capitalise more intensively on its core assets and skills.
The industrial marketing sector-also known as business-to-business marketing- continues to rely on traditional
advertising, marketing, and promotions to reach customers. But the old ways don't work anymore, and it's time to revolt.
Jared R. Fabac, a renowned marketing expert, outlines the new technology, tools, and platforms that can help you
participate in the revolution. He also outlines the dire consequences that could befall the companies that cling to the ways
of the past. In this guidebook, you'll learn how to Transform your marketing for today's audience; Get found by the buyers
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you target; Convert more prospects in shorter time; Put your lead generation efforts on autopilot New technology, social
media and other marketing and promotion platforms demand that companies in the industrial sector not only keep up
with, but surpass their competition in this new environment. Putting your head in the sand while business deteriorates or
doubling down on old methods won't help you beat competitors and remain relevant. You can only do that by recognizing
that technology is here to stay and deciding to join "The Industrial (Marketing) Revolution."
Recognized for accurate, relevant, and straightforward coverage, BUSINESS LAW AND THE REGULATION OF
BUSINESS, 12E illustrates how legal concepts apply to common business situations. The book's comprehensive, yet
succinct, approach provides a depth of coverage ideal for business success and CPA exam preparation without technical
jargon. The text includes both landmark and recent cases with the facts and decision summarized for clarity, while the
opinion is carefully edited to preserve the language of the court. More than 220 figures, tables, diagrams, concept
reviews, and chapter summaries clarify concepts. All key legal terms are clearly defined and explained. In addition, each
chapter is carefully organized with numerous illustrative hypothetical and case examples that relate content to real-life
experiences. Numerous critical-thinking features further strengthen readers’ analytical skills. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
Content Marketing Revolution boldly guides you through five proven steps that will help your business to attract more
customers, close more sales and excite brand loyalty. Whether you're a marketing manager, an entrepreneur or an S&P
Index CEO, this book provides a step-by-step guide to planning, executing and monitoring a killer content marketing
strategy. Gone are the days when traditional marketing messages had critical power on buying decisions. Instead,
customers now want to make empowered decisions based on useful information, valuable engagements and brand
affinity. This book will help you to quickly adapt to the demise of traditional marketing and position your brand as a market
leader in the 'content age'. Content marketing expert, Dane Brookes, shares his secrets and battle tactics, along with
everything you need to know to seize control of your market by giving your customers exactly what they want, before they
even realise it. Entertainingly written, this book is packed with practical tips, proven strategies, and case studies that
demonstrate how some of the most successful brands in the world like Red Bull, Four Seasons and Open University are
nurturing customers with highly-relevant content. The book also includes contributions from leading content experts,
including Olivier award-winning writer, Mark Davies Markham and Philips' Digital Editor in Chief, Matt Warnock
(Foreword). It's time to declare war on your competitors and revolutionise your place in the market. Expert reviews:
"Dane Brookes inspiringly guides you through the five key steps to success. This book is a must for marketers of all
levels." - Mark Langshaw, Journalist at Digital Spy "Dane Brookes is amongst the new breed of true content marketers.
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By following his advice in this book, you'll be able to devise a solid content strategy, with insights into how you can test,
measure and improve." - Matt Warnock, Digital Editor in Chief at Philips "Content Marketing Revolution is the new bible
for business owners. If you want to dominate your market, this is your starting point." - Debora Fougere, Emmy &
Peabody Award-Winning TV Producer "If you're looking to build a marketing strategy that actually works, this book
contains the instructions." - Jo Banks, Author & Business Consultant
Few trends have had as much impact on television as formats have in recent years. Long confined to the fringes of the
TV industry, they have risen to prominence since the late 1990s. Today, they are a global business with hundreds of
programmes adapted across the world at any one time, from mundane game shows to blockbuster talent competitions,
from factual entertainment to high-end drama. Based on exclusive industry access, this book provides an in-depth
analysis of the complex world of the TV format from its origins to the present day. Chalaby delivers a comprehensive
account of the TV format trading system and conceptualizes the global value chain that underpins it, unpicking the
corporate strategies and power relations within. Using interviews with format creators, he uncovers the secrets behind
the world’s most travelled formats, exploring their narrative structure and cultural meanings.
Is it important to be connected? Well, consider this: If Facebook were a country, it would have the sixth largest population
in the world. The truth is, we no longer live in a world of six degrees of separation. In fact, we're now down to only six
pixels of separation, which changes everything we know about doing business. This is the first book to integrate digital
marketing, social media, personal branding, and entrepreneurship in a clear, entertaining, and instructive manner that
everyone can understand and apply. Through the use of timely case studies and fascinating stories, SIX PIXELS OF
SEPARATION offers a complete set of the latest tactics, insights, and tools that will empower you to reach a global
audience and consumer base-and, best yet, you can do this pretty much for free. Digital marketing expert Mitch Joel
unravels this fascinating world of new media-but does so with a brand-new perspective that is driven by compelling
results. The smarter entrepreneurs and top executives are leveraging these digital channels to get their voice "out
there"-connecting with others, becoming better community citizens, and, ultimately, making strategic business moves that
are increasing revenue, awareness, and overall success in the marketplace-without the support of traditional mass
media. Everyone is connected. Isn't it time for you and your company to connect to everyone? SIX PIXELS OF
SEPARATION will show you how.
From Facebook to Talking Points Memo to the New York Times, often what looks like fact-based journalism is not. It’s
advertising. Not only are ads indistinguishable from reporting, the Internet we rely on for news, opinions and even
impartial sales content is now the ultimate corporate tool. Reader beware: content without a corporate sponsor lurking
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behind it is rare indeed. Black Ops Advertising dissects this rapid rise of “sponsored content,” a strategy whereby
advertisers have become publishers and publishers create advertising—all under the guise of unbiased information.
Covert selling, mostly in the form of native advertising and content marketing, has so blurred the lines between editorial
content and marketing message that it is next to impossible to tell real news from paid endorsements. In the 21st century,
instead of telling us to buy, buy, BUY, marketers “engage” with us so that we share, share, SHARE—the ultimate subtle
sell. Why should this concern us? Because personal data, personal relationships, and our very identities are being
repackaged in pursuit of corporate profits. Because tracking and manipulation of data make “likes” and tweets and
followers the currency of importance, rather than scientific achievement or artistic talent or information the electorate
needs to fully function in a democracy. And because we are being manipulated to spend time with technology, to interact
with “friends,” to always be on, even when it is to our physical and mental detriment.
Knowledge management can be a powerful tool if successfully implemented into an organizational structure. Uncovering the latest methods,
tools, trends, and strategies in organizational knowledge management should be a priority for individuals working in a variety of industries.
Knowledge Management Practice in Organizations: The View from Inside brings together industry experts to discuss the realities of
knowledge management work in organizations. Examining the challenges associated with operational knowledge management, this work
provides insight into the day-to-day practice of knowledge management in real-life settings. Organizational leaders and professionals,
librarians, students, and researchers will find this publication to be an essential tool in understanding knowledge management
implementation.
This Handbook contains a unique collection of chapters written by the world's leading researchers in the dynamic field of consumer
psychology. Although these researchers are housed in different academic departments (ie. marketing, psychology, advertising,
communications) all have the common goal of attaining a better scientific understanding of cognitive, affective, and behavioral responses to
products and services, the marketing of these products and services, and societal and ethical concerns associated with marketing processes.
Consumer psychology is a discipline at the interface of marketing, advertising and psychology. The research in this area focuses on
fundamental psychological processes as well as on issues associated with the use of theoretical principles in applied contexts. The
Handbook presents state-of-the-art research as well as providing a place for authors to put forward suggestions for future research and
practice. The Handbook is most appropriate for graduate level courses in marketing, psychology, communications, consumer behavior and
advertising.
For more than 20 years, Network World has been the premier provider of information, intelligence and insight for network and IT executives
responsible for the digital nervous systems of large organizations. Readers are responsible for designing, implementing and managing the
voice, data and video systems their companies use to support everything from business critical applications to employee collaboration and
electronic commerce.
Serious Games provides a thorough exploration of the claim that playing games can provide learning that is deep, sustained and transferable
to the real world. "Serious games" is defined herein as any form of interactive computer-based game software for one or multiple players to
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be used on any platform and that has been developed to provide more than entertainment to players. With this volume, the editors address
the gap in exisiting scholarship on gaming, providing an academic overview on the mechanisms and effects of serious games. Contributors
investigate the psychological mechanisms that take place not only during gaming, but also in game selection, persistent play, and gaming
impact. The work in this collection focuses on the desirable outcomes of digital game play. The editors distinguish between three possible
effects -- learning, development, and change -- covering a broad range of serious games’ potential impact. Contributions from internationally
recognized scholars focus on five objectives: Define the area of serious games Elaborate on the underlying theories that explain suggested
psychological mechanisms elicited through serious game play, addressing cognitive, affective and social processes Summarize the empirical
evidence on the effectiveness of serious games, Introduce innovative research methods as a response to methodological challenges
imposed through interactive media Discuss the possibilities and limitations of selected applications for educational purposes. Anchored
primarily in social science research, the reader will be introduced to approaches that focus on the gaming process and the users’
experiences. Additional perspectives will be provided in the concluding chapters, written from non-social science approaches by experts in
academic game design and representatives of the gaming industry. The editors acknowledge the necessity for a broader interdisciplinary
study of the phenomena and work to overcome the methodological divide in games research to look ahead to a more integrated and
interdisciplinary study of digital games. This timely and singular volume will appeal to scholars, researchers, and graduate students working in
media entertainment and game studies in the areas of education, media, communication, and psychology.
The Handbook of Information Security is a definitive 3-volume handbook that offers coverage of both established and cutting-edge theories
and developments on information and computer security. The text contains 180 articles from over 200 leading experts, providing the
benchmark resource for information security, network security, information privacy, and information warfare.
Successful Management in the Digital Age examines key factors for success in today's business environment?finding markets, being vigilant
for new trends and changes, exploiting opportunities, and overcoming obstacles. While acknowledging the benefits of technological advances
in some areas, John Harte shows how artificial intelligence is limited and often imperfect. Becoming thoughtlessly dependent on it may
replace the far more rewarding benefits of human ingenuity, creativity and innovation.For Harte, organizational complacency is one of the
prime causes of business inertia. It often results from past successes that create an illusion of wisdom and invulnerability which blinds leaders
to warning signs. De-industrialization is just one example of a movement that led to the present market stagnation.Harte reminds executives
and entrepreneurs of the basic formula for success in any business?producing a product or service that people want, and providing it at the
right time for the right price, in order to make a suitable profit. He warns us to resist temptations of the digital era, such as automation that
results in over-production and market saturation, outsourcing that risks losing customers, and losing control of brands and markets by
needless offshoring.

Includes bibliography and indexes / subject, personal author, corporate author, title, and media index.
Create an influencer marketing strategy that benefits both brand and the influencer with this fascinating guide, rich in
case studies from the biggest and the best and the small and specialist. Influencer marketing can no longer be ignored.
Whether it's broad scale celebrity endorsement, or micro-influencers with niche, highly targeted followings, influencer
marketing has become a natural extension of content marketing. However, while the opportunities are vast, the very
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nature of influencer marketing means that a brand must relinquish control of their marketing message to allow the
influencer to communicate in their natural style. This can be unnerving, and it's therefore imperative to have a clearly
defined campaign that mutually benefits and protects both the brand and the influencer. Influencer Marketing Strategy
gives readers everything they need to create influencer marketing strategy. It will walk readers through the key
considerations, and offer insight into decisions such as choosing the right influencer, planning content, and how to
incorporate influencer marketing into your wider marketing strategy. This book presents fascinating, in-depth case studies
from the beauty, fashion, gaming, travel, health and tech industries, demonstrating the variety of ways that influencer
marketing can be utilized, and the huge opportunities it presents for organizations and industries of all sizes. Influencer
Marketing Strategy is the ultimate guide to developing a successful influencer marketing strategy - and building
campaigns that create real value.
China Investment and Business Guide Volume 1 Strategic and Practical Information
Advance your B2B marketing plans with proven social media strategies Learn social media's specific application to B2B
companies and how it can be leveraged to drive leads and revenue. B2B marketers are undervalued and under
appreciated in many companies. Social media and online marketing provide the right mix of rich data and reduction in
marketing expenses to help transform a marketer into a superstar. The B2B Social Media Book provides B2B marketers
with actionable advice on leveraging blogging, LinkedIn, Twitter, Facebook and more, combined with key strategic
imperatives that serve as the backbone of effective B2B social media strategies. This book serves as the definitive
reference for B2B marketers looking to master social media and take their career to the next level. Describes a
methodology for generating leads using social media Details how to create content offers that increase conversion rates
and drive leads from social media Offers practical advice for incorporating mobile strategies into the marketing mix
Provides a step-by-step process for measuring the return on investment of B2B social media strategies The B2B Social
Media Book will help readers establish a strong social media marketing strategy to generate more leads, become a
marketing superstar in the eye of company leaders, and most importantly, contribute to business growth.
The ultimate resource for marketing professionals Today’s marketers are challenged to create vibrant, interactive
communities of consumers who make products and brands a part of their daily lives in a dynamic world. Marketing, in its
9th Australian edition, continues to be the authoritative principles of marketing resource, delivering holistic, relevant,
cutting edge content in new and exciting ways. Kotler delivers the theory that will form the cornerstone of your marketing
studies, and shows you how to apply the concepts and practices of modern marketing science. Comprehensive and
complete, written by industry-respected authors, this will serve as a perennial reference throughout your career.
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