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The personal stories of the founder of Patagonia, Inc. describes his underprivileged childhood as an immigrant in southern
California, early fame as a successful mountain climber, and company's dedication to quality and environmental responsibility.
Reprint. 75,000 first printing.
In this stunningly creative activity book, children will learn the power of Conscious Capitalism and why this movement is so
important, how to discover your own passion and purpose, and how to use that passion as a force for good-something that can
better the world, the people in it, and your wallet.
B Corps are a global movement of more than 2,700 companies in 60 countries—like Patagonia, Ben & Jerry's, Kickstarter, Danone
North America, and Eileen Fisher—that are using the power of business as a force for good. B Corps have been certified to have
met rigorous standards of social and environmental performance, accountability, and transparency. This book is the authoritative
guide to the what, why, and how of B Corp certification. Coauthors Ryan Honeyman and Dr. Tiffany Jana spoke with the leaders of
over 200 B Corps from around the world to get their insights on becoming a Certified B Corp, improving their social and
environmental performance, and building a more inclusive economy. The second edition has been completely revised and updated
to include a much stronger focus on diversity, equity, and inclusion (DEI). These changes are important because DEI can no
longer be a side conversation—it must be a core value for any company that aspires to make money and make a difference. While
this book is framed around the B Corp movement, any company, regardless of size, industry, or location, can use the tools
contained here to learn how to build a better business. As the authors vividly demonstrate, using business as a force for good can
help you attract and retain the best talent, distinguish your company in a crowded market, and increase trust in your brand.
Perspectives on Purpose brings together industry leaders to advocate for a more human-centered and socially-conscious future
for businesses. Sharing stories from their work at companies like Ben & Jerry’s, Sephora, Airbnb, Diageo, VF Corporation, and
Hyatt, these authors demonstrate how weaving purpose into the profit-making core of business helps companies do good and do
well. Foreword by Jessica Alba and Christopher Gavigan, Co-founders of The Honest Company Chapters by: Jorge Aguilar
(Prophet) Tom Andrews (TJALeadership, SYPartners) Maryam Banikarim (Hyatt, NBC Universal, Gannett, Univision) Ila Byrne
and Ryan Hunter (Diageo) Corrie Conrad (Sephora) Alexandra Dimiziani (TwentyFirstCenturyBrand, Airbnb) Ambika Gautam Pai
(Wolf & Wilhelmine) Heidi Hackemer (And So We Hunt) Sam Hornsby (TRIPTK) Jonathan Jackson (Harvard University, Blavity)
Sam Liebeskind (Gin Lane, Wolff Olins) Rob Michalak (Ben & Jerry's) Thomas Ordahl (Landor) Frank Oswald (Columbia
University) Sarah Potts (Thorn) Matthew Quint (Columbia Business School) Haley Rushing (The Purpose Institute) Letitia Webster
(VF Corporation) Freya Williams (Futerra) Perspectives on Purpose and its sister book, Perspectives on Impact, bring together
leading voices from across sectors to discuss how we must adapt our organizations for the twenty-first century world. Perspectives
on Purpose looks at the shifting role of the corporation in society through the lens of purpose; Perspectives on Impact focuses on
the recalibration of social impact approaches to tackle complex humanitarian, social, and environmental challenges. You can find
Perspectives on Impact: Leading Voices on Making Systemic Change in the Twenty-First Century here:
https://www.amazon.com/Perspectives-Purpose-Building-Businesses-Twenty-First/dp/036711237X
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A WALL STREET JOURNAL BESTSELLER! From Whole Foods CEO John Mackey and his coauthors, a follow-up to
groundbreaking bestseller Conscious Capitalism—revealing what it takes to lead a purpose-driven, sustainable business. John
Mackey started a movement when he founded Whole Foods, bringing natural, organic food to the masses and not only changing
the market, but breaking the mold. Now, for the first time, Conscious Leadership closely explores the vision, virtues, and mindset
that have informed Mackey’s own leadership journey, providing a roadmap for innovative, value-based leadership—in business
and in society. Conscious Leadership demystifies strategies that have helped Mackey shepherd Whole Foods through four
decades of incredible growth and innovation, including its recent sale to Amazon. Each chapter will challenge you to rethink
conventional business wisdom through anecdotes, case studies, profiles of conscious leaders, and innovative techniques for selfdevelopment, culminating in an empowering call to action for entrepreneurs and trailblazers—to step up as leaders who see beyond
the bottom line.
The image of modern corporations has been shaped by a focus on profits over people and the environment, but this approach to
capitalism is no longer viable. We are at an inflection point where business must take the lead in healing the crises of our time.
The Healing Organization shows how corporations can become healing forces. Conscious Capitalism pioneer Raj Sisodia and
organizational innovation expert Michael J. Gelb were inspired to write The Healing Organization because of the epidemic of
unnecessary suffering connected with business, including the destruction of the environment; increasing numbers living paycheckto-paycheck and barely surviving (despite working full-time or even multiple jobs); rising rates of depression and stress leading to
chronic health problems; and because the enmity and dividedness between those who champion unfettered capitalism and those
who advocate socialism is exacerbating rather than solving our problems. Based on extensive in-depth interviews and inspiring
case studies, the authors show how companies such as Shake Shack, Hyatt, KIND Healthy Snacks, Eileen Fisher, H-E-B, FIFCO,
Jaipur Rugs and DTE Energy are healing their employees, customers, communities and other stakeholders. They represent a
diverse sampling of industries and geographies, but they all have significant elements in common, besides being profitable
enterprises: Their employees love coming to work. They have passionately loyal customers. They make a significant positive
difference to the communities they serve. They preserve and restore the ecosystems in which they operate. In a world that
urgently needs healing on many levels, this is a movement whose time has come,. This book shows how it can be done, how it is
being done, and how you can begin to do it too.
A fresh and timely approach to nurturing wise, resilient, and flexible leadership in a world of growing complexity Leaders tend to
obstinately stick to the leadership style that brought them most success in the past, usually one of two extreme styles: functional
leadership that focuses on operational excellence or smart leadership that focuses on growth. When a leader's focus is too
functional, the organization becomes introverted and can focus too much on bottom-line profitability while missing out on top-line
growth opportunities. But when leaders focus too much on smart leadership, the organization may experience quick growth but
lose its effectiveness quickly. From Smart to Wise offers a new approach that balances the two styles to achieve a form of wise
leadership that is both functional and smart. Drawing on inspiring real-life stories of historical and contemporary wise leaders such
as Bill Gates, Warren Buffet, and even Mahatma Gandhi, the authors identify six characteristics of wise leaders and offer a
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practical framework to help readers develop their own style of wise leadership. A timely and innovative approach to leadership
Written by noted speakers who conduct dozens of keynote speeches and workshops, training thousands of people annually
Flexible, easy to use, just enough detail?and now the number-one best seller. With just enough detail ? and color-coded links that
send students to more detail if they need it ? this is the rhetoric that tells students what they need to know and resists the
temptation to tell them everything there is to know. Designed for easy reference ? with menus, directories, and a combined
glossary/index. The Third Edition has new chapters on academic writing, choosing genres, writing online, and choosing media, as
well as new attention to multimodal writing. The Norton Field Guide to Writing is available with a handbook, an anthology, or both ?
and all versions are now available as low-cost ebooks.
Capitalism is a complex, dynamic, and extraordinarily robust way of organizing human life; it is also a system that achieves
prosperity for the few, impoverishes the many, and depletes the commons for all. We know that capitalism is a broken system, in
desperate need of change. But, to imagine a different system, we first need to understand how capitalism actually exists today
—and be able to explain to others how it works, and why change is needed. Disassembly Required is an attempt to meet these
challenges. It offers an anti-capitalist analysis of capitalism, and, even more important, it explains why it is anti-capitalist. It does
not stop at claiming that the present way of organizing the “economic” aspects of our lives is politically indefensible and
ecologically unsustainable, but digs into the details of capitalist institutions and the economics that justify them. From money and
markets to the subprime crisis, it explains the fundamental features of contemporary capitalism and how they contribute,
sometimes in surprising ways, to overall capitalist dynamics. “A brilliantly lucid book. Mann illuminates the basic principles of
modern capitalism, their expressions in contemporary economies and states, and their devastating socio-ecological consequences
for working people everywhere. This is a must-read if we are to envision ways of organizing our common planetary existence that
are not based upon the illusory promises of market fundamentalism and the suicidal ideology of endless economic growth.”—Neil
Brenner, New State Spaces “Geoff Mann is a new breed of monkey-wrencher. He knows that contemporary capitalism has a
perverse habit of dismantling itself and gives us a toolkit to build a new, more socially just edifice.”—Andy Merrifield, Magical
Marxism “Insightful and incisive, thoughtful and thorough, filled with new avenues for thinking about resistence. Pass this one by
at your own peril.”—Matt Hern, Common Ground in a Liquid City “An essential handbook for understanding ‘actually existing’
capitalism, and thus the world as it really is—rather than as it is theorized and justified by the dissembling high priests of
mainstream academia, policy, and politics.”—Christian Parenti, Tropic of Chaos
Positive leaders are able to dramatically expand their people’s—and their own—capacity for excellence. And they accomplish this
without enormous expenditures or huge heroic gestures. Here leading scholars—including Adam Grant, author of the bestselling
Give and Take; positive organizational scholarship movement cofounders Kim Cameron and Robert Quinn; and thirteen
more—describe how this is being done at companies such as Wells Fargo, Ford, Kelly Services, Burt’s Bees, Connecticut’s Griffin
Hospital, the Michigan-based Zingerman’s Community of Businesses, and many others. They show that, like the butterfly in Brazil
whose flapping wings create a typhoon in Texas, you can create profound positive change in your organization through simple
actions and attitude shifts.
The bestselling book, now with a new preface by the authors At once a bold defense and reimagining of capitalism and a blueprint
for a new system for doing business, Conscious Capitalism is for anyone hoping to build a more cooperative, humane, and
positive future. Whole Foods Market cofounder John Mackey and professor and Conscious Capitalism, Inc. cofounder Raj Sisodia
argue that both business and capitalism are inherently good, and they use some of today’s best-known and most successful
companies to illustrate their point. From Southwest Airlines, UPS, and Tata to Costco, Panera, Google, the Container Store, and
Amazon, today’s organizations are creating value for all stakeholders—including customers, employees, suppliers, investors,
society, and the environment. Read this book and you’ll better understand how four specific tenets—higher purpose, stakeholder
integration, conscious leadership, and conscious culture and management—can help build strong businesses, move capitalism
closer to its highest potential, and foster a more positive environment for all of us.
Leaders – whether in business, government or the nonprofit sector – take risks but often without fully understanding risk at a
strategic level. Expanding upon the well-known "ESG" risks, this book explains the key nonfinancial (environmental, social,
governance and technological or ESGT) risks. For many leaders (including board members), taking risk without knowledge or
preparation can lead to organizational crisis, scandal and value destruction. For those who are prepared, resilience follows and so
does the ability to transform ESGT risk into opportunity and value for stakeholders. In this book, global governance, risk, ethics
and cyber strategist, author and board member, Andrea Bonime-Blanc, shows practitioners at all levels how to effectively identify
and manage their top ESGT risks to avoid crises and transform risk into sustainable long-term resilience and value. Gloom to
Boom is a book for everyone – from the highest levels of leadership in an organization (the board, CEO and C-suite), to other
senior leaders (the chief risk officer, CFO, general counsel, head of CSR and sustainability, CISO, CHRO), and midlevel leaders,
students and folks simply interested in current affairs and the role and impact of strategic risk and opportunity on their lives.
‘Will McInnes has nailed it. Inspiringand comprehensive,Culture Shockis aspirational future thinking withits feet firmly on the
ground’ Jemima Kiss, Digital Media correspondent, TheGuardian Join the work-place revolution There's a revolution afoot . . .
don't be left behind. A newdawn has broken. Business has changed profoundly—fueled byaggressively advancing technology and
a volatile global economy. Sowhy has most business culture remained unchanged? Mostorganizations are closed, secretive,
siloed, slow to change, anddeeply hierarchical. It's time to shock these cultures. Let's burnup the old and start something new. The
wonderfully inspiring Will McInnes is here to make achange—he wants us all to work in places that are supportive,open, conducive
to creativity, motivating, and fun. In this book hemaps out brilliant ways to create an uplifting work culture. Learnto create a more
open, democratic, and productive workplace Packed with real-world examples and backed up by facts Step-by-step, practical
framework with actionable tasks to helpyou transform the way you work for the better
Build conscious leadership into your business. You subscribe to the basic idea that business can do more than make money, but
you're not sure how to act on that conviction or how to share it with the rest of your organization. The Conscious Capitalism Field
Guide--the authoritative follow-up to the bestselling book Conscious Capitalism, by John Mackey, CEO of Whole Foods Market,
and leadership expert Raj Sisodia--gives you the tools for sharing and implementing the principles of higher purpose and
conscious business throughout your organization. This practical guide provides hands-on materials--the same tools used in
companies such as Whole Foods Market, Southwest Airlines, Life is Good, The Container Store, Barry-Wehmiller, Zappos, and
many others--that you can use on your own, with your team, or with others throughout your organization to build conscious
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leadership and practices into your business. Organized according to the four core principles (higher purpose, stakeholder
orientation, conscious leadership, and conscious culture) of Conscious Capitalism, the book provides exercises, worksheets,
checklists, and instructions--for use both individually and with teams--as well as advice, examples, and real-life stories to help you
apply these ideas and make them come alive in your organization. You and your team will: write a purpose statement learn how to
create win-win-win relationships with all your stakeholders create a "culture playbook" for your company develop a leadership
checklist for your organization build a personal leadership development plan set priorities for the coming year and beyond
Practicing business with a conscience leaves no sector untouched. It trickles into how we treat our employees, approach our work
in general, address stakeholders, engage in accounting, financial, and production management practices, implement and manage
information technology, communicate on a direct and indirect basis, and market what we stand for. Business has encountered an
interesting evolution in the first two decades of the twenty-first century, with social media as a catalyst toward greater
understanding regarding the critical value of soft skills, workplace diversity, change readiness, moral responsibility, sustainable
awareness, and a general socially responsible mind-set. This amalgamate spirit of business as we envision it in the near and far
future has found its way in all segments of business education, research, and practice. Adhering to the global trend of increased
responsibility and evoking a constructive change in the narrative of business, this Research Companion serves as a critical
reference work to business scholars and practitioners in various settings. It brings together contributing scholars from multiple
business areas, from a variety of cultures and locations of the world, in order to achieve a reference work that will find expansive
appeal. Including insights from the broad business spectrum ranging from internal managerial practices to strategic applications,
including international sensitivity, this volume highlights the urgency for increased awareness in business decision-making on all
fronts. It will be of great value to researchers, academics, practitioners, and students in the fields of corporate social responsibility,
business ethics, leadership, organizational studies, and entrepreneurship.

In the United States, some populations suffer from far greater disparities in health than others. Those disparities are
caused not only by fundamental differences in health status across segments of the population, but also because of
inequities in factors that impact health status, so-called determinants of health. Only part of an individual's health status
depends on his or her behavior and choice; community-wide problems like poverty, unemployment, poor education,
inadequate housing, poor public transportation, interpersonal violence, and decaying neighborhoods also contribute to
health inequities, as well as the historic and ongoing interplay of structures, policies, and norms that shape lives. When
these factors are not optimal in a community, it does not mean they are intractable: such inequities can be mitigated by
social policies that can shape health in powerful ways. Communities in Action: Pathways to Health Equity seeks to
delineate the causes of and the solutions to health inequities in the United States. This report focuses on what
communities can do to promote health equity, what actions are needed by the many and varied stakeholders that are part
of communities or support them, as well as the root causes and structural barriers that need to be overcome.
Today’s best companies get it. From Costco® to Commerce Bank, Wegmans to Whole Foods®: they’re becoming the
ultimate value creators. They’re generating every form of value that matters: emotional, experiential, social, and
financial. And they’re doing it for all their stakeholders. Not because it’s “politically correct”: because it’s the only path
to long-term competitive advantage. These are the Firms of Endearment. Companies people love doing business with.
Love partnering with. Love working for. Love investing in. Companies for whom “loyalty” isn’t just real: it’s palpable, and
driving unbeatable advantages in everything from marketing to recruitment. You need to become one of those
companies. This book will show you how. You’ll find specific, practical guidance on transforming every relationship you
have: with customers, associates, partners, investors, and society. If you want to be great—truly great—this is your
blueprint. We’re entering an Age of Transcendence, as people increasingly search for higher meaning in their lives, not
just more possessions. This is transforming the marketplace, the workplace, the very soul of capitalism. Increasingly,
today’s most successful companies are bringing love, joy, authenticity, empathy, and soulfulness into their businesses:
they are delivering emotional, experiential, and social value–not just profits. Firms of Endearment illuminates this, the
most fundamental transformation in capitalism since Adam Smith. It’s not about “corporate social responsibility”: it’s
about building companies that can sustain success in a radically new era. It’s about great companies like IDEO and
IKEA®, Commerce Bank and Costco®, Wegmans and Whole Foods®: how they earn the powerful loyalty and affection
that enables truly breathtaking performance. This book is about gaining “share of heart,” not just share of wallet. It’s
about aligning stakeholders’ interests, not just juggling them. It’s about building companies that leave the world a better
place. Most of all, it’s about why you must do all this, or risk being left in the dust... and how to get there from wherever
you are now.
A revolutionary, yet utterly practical blueprint for a wiser and better kind of capitalism.
Name any industry and more likely than not you will find that the three strongest, most efficient companies control 70 to
90 percent of the market. Here are just a few examples: McDonald's, Burger King, and Wendy's General Mills, Kellogg,
and Post Nike, Adidas, and Reebok Bank of America, Chase Manhattan, and Banc One American, United, and Delta
Merck, Johnson & Johnson, and Bristol-Myers Squibb Based on extensive studies of market forces, the distinguished
business school strategists and corporate advisers Jagdish Sheth and Rajendra Sisodia show that natural competitive
forces shape the vast majority of companies under "the rule of three." This stunning new concept has powerful strategic
implications for businesses large and small alike. Drawing on years of research covering hundreds of industries both
local and global, The Rule of Three documents the evolution of markets into two complementary sectors -- generalists,
which cater to a large, mainstream group of customers; and specialists, which satisfy the needs of customers at both the
high and low ends of the market. Any company caught in the middle ("the ditch") is likely to be swallowed up or
destroyed. Sheth and Sisodia show how most markets resemble a shopping mall with specialty shops anchored by large
stores. Drawing wisdom from these markets, The Rule of Three offers counterintuitive insights, with suggested strategies
for the "Big 3" players, as well as for mid-sized companies that may want to mount a challenge and for specialists striving
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to flourish in the shadow of industry giants. The book explains how to recognize signs of market disruptions that can
result in serious reversals and upheavals for companies caught unprepared. Such disruptions include new technologies,
regulatory shifts, innovations in distribution and packaging, demographic and cultural shifts, and venture capital as well
as other forms of investor funding. Years in the making and sweeping in scope, The Rule of Three provides authoritative,
research-based insights into market dynamics that no business manager should be without.
Unlocking the Source for True Leadership Too many people, men and women alike, have bought into a notion of
leadership that exclusively emphasizes traditionally “masculine” qualities: hierarchical, militaristic, win-at-all-costs. The
result has been corruption, environmental degradation, social breakdown, stress, depression, and a host of other serious
problems. Nilima Bhat and Raj Sisodia show us a more balanced way, an archetype of leadership that is generative,
cooperative, creative, inclusive, and empathetic. While these are traditionally regarded as “feminine” qualities, we all
have them. In the Indian yogic tradition they're symbolized by Shakti, the source that powers all life. Through exercises
and inspirational examples, Bhat and Sisodia show how to access this infinite energy and lead with your whole self. Male
or female, leaders who understand and practice Shakti Leadership act from a consciousness of life-giving caring,
creativity, and sustainability to achieve self-mastery internally and be of selfless service to the world.
When people encounter consumer goods—sugar, clothes, phones—they find little to no information about their origins. The
goods will thus remain anonymous, and the labor that went into making them, the supply chain through which they
traveled, will remain obscured. In this book, Tad Skotnicki argues that this encounter is an endemic feature of capitalist
societies, and one with which consumers have struggled for centuries in the form of activist movements constructed
around what he calls The Sympathetic Consumer. This book documents the uncanny similarities shared by such
movements over the course of three centuries: the transatlantic abolitionist movement, US and English consumer
movements around the turn of the twentieth century, and contemporary Fair Trade activism. Offering a comparative
historical study of consumer activism the book shows, in vivid detail, how activists wrestled with the broader implications
of commodity exchange. These activists arrived at a common understanding of the relationship between consumers,
producers, and commodities, and concluded that consumers were responsible for sympathizing with invisible laborers.
Ultimately, Skotnicki provides a framework to identify a capitalist culture by examining how people interpret everyday
phenomena essential to it.
In our increasingly digital, mobile, and global world, the existing theories of business and economics have lost much of
their appeal with the phenomenal rise of Chindia, the reality of Brexit, the turmoil caused by the Covid-19 pandemic, and
the seismic shifting of the global center of gravity from west to east. In the area of innovation, the traditional thinking that
a developed country, often the US, will come up with the next major innovation, launch at home first, and then take it to
other markets does not ring true anymore. Similarly, the world where conglomerates go bargain-hunting for acquisitions
in emerging markets has been turned upside-down. This book reveals and illustrates the Global Rule of Three
phenomenon, which stipulates that in competitive markets only three companies (which the authors call "generalists")
can dominate the market. All other players in the market are specialists. Further, whereas the financial performance of
generalists improves as market share increases, specialist companies see a decrease in financial performance as their
market share increases, as the latter are margin-driven companies. This theory powerfully captures the evolution of
global markets and what executives must do to succeed. It is based on empirical analyses of hundreds of markets and
industries in the US and globally. Competitive markets evolve in a predictable fashion across industries and geographies,
where every industry goes through a similar lifecycle from beginning to end (or revitalization). From local to regional to
national markets, the last stop in the evolution of markets is going global. The pattern is so consistent that it represents a
distinct and natural market structure at every level. The authors offer strategies that generalists and specialist should
follow to stay competitive as well as twelve expansion strategies for global companies from emerging markets. This book
chronicles this global evolution and provides impactful managerial implications for executives and students of marketing
and corporate strategy alike.
What if companies made developing their people's capabilities their mission? Leadership development experts Ed and
Catherine say focusing on people development leads to successful companies, fulfilled employees, and a better world.
Do you aspire to be a more effective leader who guides your team or organization to higher levels of lasting success? Would you like to look
forward to each day and know that you are having a positive impact on the world around you? This is possible for everyone, regardless of
your title or position. In fact, Serve to Be Great: Leadership Lessons from a Prison, a Monastery, and a Boardroom will train you to make this
a reality. Although it’s not an easy process, it is a worthwhile one. By making a shift in your approach to leadership, you can become a highly
effective leader who enjoys your work and makes the world a better place. The shift is simply a matter of gradually becoming more focused
on how you can serve others and increase your capacity to do so. Being an extraordinary leader does not require a MBA or PhD. The reality
is that anyone can be a great leader. Author Matt Tenney has survived – and thrived – in situations where most people would have been
quickly broken. In Serve to Be Great, he offers his life experiences and unique insights to help leaders apply the powerful principles of servant
leadership. Servant leaders are not weak or timid. Motivated by the aspiration to serve, they achieve true power by empowering others to
achieve excellence. This is a practical guide to becoming a leader people want to follow. By shifting focus from short-term gain to serving
others, leaders can create great workplace cultures that deliver superior, long-term results. Serve to Be Great is the perfect playbook for
realizing the ultimate in personal and business success. In keeping with the spirit in which Serve to Be Great was written, all author proceeds
from the sale of the book will be donated to charity.
An actionable guide to mindfulness and practical ethics for any creative professional who wants to make a living without selling their soul. It
can be difficult to live according to our values in a complicated world. At a time when capitalism seems most unforgiving but the need for
paying work remains high, it is important to learn how we can be more mindful and intentional about our impact — personal, social, economic,
and environmental. As designer and creative director Kelly Small had to do to navigate a crisis of ethics and burnout in their career in
advertising, we can admit our complicity in problematic systems and take on the responsibility of letting our own conscience guide our
decisions. Start with one or many of these 100+ rigorously researched, ultra-practical action steps: Co-create and collaborate Get obsessed
with accessibility Demand diverse teams Commit to self-care Make ethics a competitive edge Be mindful of privilege Create for
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empowerment, not exploitation With a humorous and irreverent tone, Small reveals how when we release unnecessary judgement and
become action-oriented, we can clarify the complicated business of achieving an ethical practice in the creative industries. Discover the
power of incremental, positive changes in our daily work-lives and the fulfillment of purposeful work.
From world-renowned economist Paul Collier, a candid diagnosis of the failures of capitalism and a pragmatic and realistic vision for how we
can repair it. Deep new rifts are tearing apart the fabric of the United States and other Western societies: thriving cities versus rural counties,
the highly skilled elite versus the less educated, wealthy versus developing countries. As these divides deepen, we have lost the sense of
ethical obligation to others that was crucial to the rise of post-war social democracy. So far these rifts have been answered only by the
revivalist ideologies of populism and socialism, leading to the seismic upheavals of Trump, Brexit, and the return of the far-right in Germany.
We have heard many critiques of capitalism but no one has laid out a realistic way to fix it, until now. In a passionate and polemical book,
celebrated economist Paul Collier outlines brilliantly original and ethical ways of healing these rifts—economic, social and cultural—with the
cool head of pragmatism, rather than the fervor of ideological revivalism. He reveals how he has personally lived across these three divides,
moving from working-class Sheffield to hyper-competitive Oxford, and working between Britain and Africa, and acknowledges some of the
failings of his profession. Drawing on his own solutions as well as ideas from some of the world’s most distinguished social scientists, he
shows us how to save capitalism from itself—and free ourselves from the intellectual baggage of the twentieth century.
In a time of correction, terrorism, corruption, unemployment, hunger, cancer, depression, in which we are constantly bombarded by
catastrophic news, generating the "negative instinct" referred to by Hans Rosling, the question that surrounds us is: who cares? Based on a
narrative that is both light and impressively profound, James Marins sets out to fight apathy and ignorance and make us feel the potential of
the era in which we live. After all, our capacity for opinion, action, participation and collaboration at scale for systemic changes has never
been greater. To understand our possibilities, we cannot limit ourselves to the narrow view of our personal horizon. We need a more
comprehensive, complex and systemic analysis. To do so, Marins starts from three fundamental dimensions of the complex richness of our
contemporary human condition: the Transforming Movement of Freedom, the Transforming Movement of Economy and the Transforming
Movement of Consciousness. All these movements are interconnected, in order to constitute the Massive Transformative Movement, the
backdrop in which the author weaves the entire work. The tools for action and for the updating of ourselves are available to all who care, in
what is humanity's best time, our best opportunity. The Age of Impact.
A practical handbook filled with models, stories and practices for business leaders, employees, entrepreneurs and students who are
committed to bringing meaning to life at work. The book shows you how to integrate your personal work purpose with the higher purpose of
your organisation starting right where you are, right now.
In the tradition of Octavia Butler, here is radical self-help, society-help, and planet-help to shape the futures we want. Change is constant.
The world, our bodies, and our minds are in a constant state of flux. They are a stream of ever-mutating, emergent patterns. Rather than steel
ourselves against such change, Emergent Strategy teaches us to map and assess the swirling structures and to read them as they happen,
all the better to shape that which ultimately shapes us, personally and politically. A resolutely materialist spirituality based equally on science
and science fiction: a wild feminist and afro-futurist ride! adrienne maree brown, co-editor of Octavia’s Brood: Science Fiction from Social
Justice Movements, is a social justice facilitator, healer, and doula living in Detroit.
Bring strategy into your daily work. It's your responsibility as a manager to ensure that your work--and the work of your team--aligns with the
overarching objectives of your organization. But when you're faced with competing projects and limited time, it's difficult to keep strategy front
of mind. How do you keep your eye on the long term amid a sea of short-term demands? The HBR Guide to Thinking Strategically provides
practical advice and tips to help you see the big-picture perspective in every aspect of your daily work, from making decisions to setting team
priorities to attacking your own to-do list. You'll learn how to: Understand your organization's strategy Align your team around key objectives
Focus on the priorities that matter most Spot trends in your company and in your industry Consider future outcomes when making decisions
Manage trade-offs Embrace a leadership mindset
A comprehensive blueprint for the enlightened leader The Leadership Contract is the modern leader's handbook for organizational renewal.
Leaders are no longer "rulers," nor are they accidental—in today's business climate, leadership is both a trait and a specific set of skills. It's
about trust, commitment, communication, and drive. This book shows you how to become the leader your organization needs. You'll go
beyond adopting the habits and practices of an effective leader and actually put it in writing to establish a leadership contract that ensures the
success of your company. This revised and updated edition includes new coverage of accountability, personal and organizational levels of
the leadership contract, new Gut Check summary questions after each chapter, and additional opening and closing remarks to provide key
insight into what the leadership role entails. Recent studies show that only 7 percent of employees have trust and confidence in their senior
leaders. How can organizations succeed without the support of their employees? This book aims to build better leaders and establish a true
leadership culture that inspires the entire organization. Learn why a leadership contract is needed and what it entails Discover the real impact
of your decisions and work ethic Motivate and inspire by making the right connections Facilitate a vibrant, positive culture that innovates and
thrives Exceptional leadership is the heart of a successful organization. Employees need to be able to trust in the skills, strategy, judgment,
and motivation of those steering the ship. The Leadership Contract provides a blueprint for today's leaders, and guides you toward becoming
the leader your employees deserve.
Since its inception, An Introduction to Business Ethics by Joseph DesJardins has been a cutting-edge resource for the business ethics
course. DesJardins’ unique multidisciplinary approach offers critical analysis and integrates the perspective of philosophy with management,
law, economics, and public policy, providing a clear, concise, yet reasonably comprehensive introductory survey of the ethical choices
available to us in business. Instructors and students can now access their course content through the Connect digital learning platform by
purchasing either standalone Connect access or a bundle of print and Connect access. McGraw-Hill Connect® is a subscription-based
learning service accessible online through your personal computer or tablet. Choose this option if your instructor will require Connect to be
used in the course. Your subscription to Connect includes the following: • SmartBook® - an adaptive digital version of the course textbook
that personalizes your reading experience based on how well you are learning the content. • Access to your instructor’s homework
assignments, quizzes, syllabus, notes, reminders, and other important files for the course. • Progress dashboards that quickly show how you
are performing on your assignments and tips for improvement. • The option to purchase (for a small fee) a print version of the book. This
binder-ready, loose-leaf version includes free shipping. Complete system requirements to use Connect can be found here:
http://www.mheducation.com/highered/platforms/connect/training-support-students.html
How can symbols have meaning for a subject? Foundations of Understanding argues that this is the key question to ask about intentionality,
or meaningful thought. It thus offers an alternative to currently popular linguistic models of intentionality, whose inadequacies are examined:
the goal should be to explain, not how symbols, mental or otherwise, can refer to or ‘mean’ states of affairs in the external world, but how
they can mean something to us, the users. The essence of intentionality is shown to be conscious understanding, the roots of which lie in
experiences of embodiment and goal-directed action. A developmental path is traced from a foundation of conscious understanding in the
ability to perform basic actions, through the understanding of the concept of an objective, external world, to the understanding of language
and abstract symbols. The work is interdisciplinary: data from the neurosciences and cognitive psychology, and the perspectives of
phenomenologists such as Merleau-Ponty, are combined with traditional philosophical analysis. The book includes a chapter on the nature of
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conscious qualitative experience and its neural correlates. (Series A)
The definitive guide to the optimum diet for health and wellness, from the founder of Whole Foods Market and the doctors of Forks Over
Knives THE WHOLE FOODS DIET simplifies the huge body of science, research, and advice that is available today and reveals the
undeniable consensus: a whole foods, plant-based diet is the optimum diet for health and longevity. Standing on the shoulders of the Whole
Foods Market brand and featuring an accessible 28-day program, delicious recipes, inspirational success stories, and a guilt-free approach to
plant-based eating, THE WHOLE FOODS DIET is a life-affirming invitation to become a Whole Foodie: someone who loves to eat, loves to
live, and loves to nourish themselves with nature's bounty. If Whole Foods Market is "shorthand for a food revolution" (The New Yorker), then
THE WHOLE FOODS DIET will give that revolution its bible - the unequivocal truth about what to eat for a long, healthy, disease-free life.
"As we look ahead to the recovery from the COVID-19 crisis, Making Money Moral could not come at a better time." —Jamie Dimon, Chairman
and Chief Executive Officer, JPMorgan ChaseThe math doesn't add up: Global financial markets can no longer ignore the world's most
critical problems. The risks are too high and the costs too great.In Making Money Moral: How a New Wave of Visionaries Is Linking Purpose
and Profit, authors Judith Rodin and Saadia Madsbjerg explore a burgeoning movement of bold and ambitious innovators. These trailblazers
are unlocking private-sector investments in new ways to solve global problems, from environmental challenges to social issues such as
poverty and inequality. They are earning great returns and reimagining capitalism in the process. Pioneers in the field of sustainable and
impact investing, Rodin and Madsbjerg offer first-hand stories of how investors of every type and in every asset class are investing in worldchanging solutions—with great success. Meet the visionaries who are leading this movement: The investment managers putting trillions of
dollars to work, like TPG, Wellington Management, State Street Global Advisors, Nuveen, Amundi, APG and Natixis; The asset owners
driving the transition, like GPIF and PensionDanmark; A new generation of entrepreneurs benefiting from the investments, like DreamBox
Learning, an innovative educational technology platform, and Goodlife Pharmacies, which is disrupting the traditional notion of a pharmacy;
The corporations that are repurposing their business models to meet demand for sustainable products and services, like Ørsted; and The
nonprofits that are reimagining how to raise money for their work while creating significant value for investors, like The Nature Conservancy.
In their book, Rodin and Madsbjerg offer a deep look at the most powerful tools available today—and how they can be unlocked. They reveal:
Who the investors are and what they want; How innovative products and investment strategies can deliver long-term value for investors while
improving lives and protecting ecosystems; How leaders can build strategies and prepare their organizations to enter and expand this
dynamic market; and How to measure impact, understand critical regulations, and avoid potential pitfalls. A roadmap to making the financial
market a force for good, Making Money Moral is a must-read for those seeking private-sector capital to address a big problem, as well as
those seeking both to mitigate risk and to invest in big solutions."Judith Rodin and Saadia Madsbjerg identify an important new way of looking
at money: from the root of all evil to the fount of all solutions. Their timely, important book on impact investing is full of powerful insights and
compelling examples they've seen firsthand. Their work will be sure to accelerate momentum toward a more sustainable world." —Rosabeth
Moss Kanter, Harvard Business School Professor and Author of Think Outside the Building: How Advanced Leaders Can Change the World
One Smart Innovation at a Time
To make the journey into the Now we will need to leave our analytical mind and its false created self, the ego, behind. From the very first
page of Eckhart Tolle's extraordinary book, we move rapidly into a significantly higher altitude where we breathe a lighter air. We become
connected to the indestructible essence of our Being, “The eternal, ever present One Life beyond the myriad forms of life that are subject to
birth and death.” Although the journey is challenging, Eckhart Tolle uses simple language and an easy question and answer format to guide
us. A word of mouth phenomenon since its first publication, The Power of Now is one of those rare books with the power to create an
experience in readers, one that can radically change their lives for the better.
“Updated for its 30th anniversary edition; [This book] remains as relevant as ever.”—New York Times Book Review Since its original
publication in 1989, The New Organic Grower has been one of the most important farming books available, with pioneer Eliot Coleman
leading the charge in the organic movement in the United States. Now fully illustrated and updated, this 30th Anniversary Edition is a musthave for any agricultural library. Eliot Coleman’s books and innovative methods have helped innumerable organic farmers build successful
farms in deep accordance with nature. The wisdom in this seminal book holds true even as the modern agricultural canon has grown—in large
part due to Coleman’s influence as a wise elder with decades of experience. New information has been included in this edition to showcase
the new tools and techniques that Eliot has been developing over the last thirty-five years. Inspired by the European intensive growers, The
New Organic Grower, 30th Anniversary Edition, offers a very approachable and productive form of farming that has proven to work well for
the earth and its stewards for centuries. Gardeners working on 2.5 acres or less will find this book especially useful, as it offers proof that
small-scale market growers and serious home gardeners can live good lives close to the land and make a profit at the same time. The New
Organic Grower is ideal for young farmers just getting started, or gardeners seeking to expand into a more productive enterprise. New
material in this edition includes: Beautiful color photographs throughout, taken by master gardener and author Barbara Damrosch (Eliot’s
wife and co-farmer) Updated information throughout on how Eliot’s practices have changed through his experiments over the years A new
section from Damrosch about incorporating flowers on the small farm More information on new tools Eliot has invented that don’t appear in
any of his other books
"Bob Chapman, CEO of the $1.7 billion manufacturing company Barry-Wehmiller, is on a mission to change the way businesses treat their
employees." - Inc. Magazine Starting in 1997, Bob Chapman and Barry-Wehmiller have pioneered a dramatically different approach to
leadership that creates off-the-charts morale, loyalty, creativity, and business performance. The company utterly rejects the idea that
employees are simply functions, to be moved around, "managed" with carrots and sticks, or discarded at will. Instead, Barry-Wehmiller
manifests the reality that every single person matters, just like in a family. That's not a cliché on a mission statement; it's the bedrock of the
company's success. During tough times a family pulls together, makes sacrifices together, and endures short-term pain together. If a parent
loses his or her job, a family doesn't lay off one of the kids. That's the approach Barry-Wehmiller took when the Great Recession caused
revenue to plunge for more than a year. Instead of mass layoffs, they found creative and caring ways to cut costs, such as asking team
members to take a month of unpaid leave. As a result, Barry-Wehmiller emerged from the downturn with higher employee morale than ever
before. It's natural to be skeptical when you first hear about this approach. Every time Barry-Wehmiller acquires a company that relied on
traditional management practices, the new team members are skeptical too. But they soon learn what it's like to work at an exceptional
workplace where the goal is for everyone to feel trusted and cared for--and where it's expected that they will justify that trust by caring for
each other and putting the common good first. Chapman and coauthor Raj Sisodia show how any organization can reject the traumatic
consequences of rolling layoffs, dehumanizing rules, and hypercompetitive cultures. Once you stop treating people like functions or costs,
disengaged workers begin to share their gifts and talents toward a shared future. Uninspired workers stop feeling that their jobs have no
meaning. Frustrated workers stop taking their bad days out on their spouses and kids. And everyone stops counting the minutes until it's time
to go home. This book chronicles Chapman's journey to find his true calling, going behind the scenes as his team tackles real-world
challenges with caring, empathy, and inspiration. It also provides clear steps to transform your own workplace, whether you lead two people
or two hundred thousand. While the Barry-Wehmiller way isn't easy, it is simple. As the authors put it: "Everyone wants to do better. Trust
them. Leaders are everywhere. Find them. People achieve good things, big and small, every day. Celebrate them. Some people wish things
were different. Listen to them. Everybody matters. Show them."
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In this new book, Frederick Chavalit Tsao and Chris Laszlo argue that current approaches to leadership fail to produce positive outcomes for
either businesses or the communities they serve. Employee disengagement and customer fickleness remain high, resulting in a lack of
creativity and collaboration at all levels of entrepreneurial activity. Investor demand for Environmental, Social, and Governance (ESG)
continues to be poorly integrated into profit strategies. Drawing on extensive research, this book shows how changing a person's
consciousness is the most powerful lever for unlocking his or her leadership potential to create wealth and serve humankind. A wide range of
practices of connectedness provide the keys. The journey to higher consciousness changes people at a deep intuitive level, combining
embodied experience with analytic-cognitive skill development. Tsao and Laszlo show how leaders who pursue this journey are more likely to
flourish with significant benefits to both business and society. These include greater creativity and collaboration along with an increased
capability to inspire people and produce lasting change. Readers will come away with a deep understanding of quantum leadership and the
day-to-day practices that can help them achieve greater effectiveness and wellbeing at work.
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