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Get into the best schools. Land your next big promotion.
Dress for success. Run faster. Play tougher. Work harder.
Keep score. And whatever you do—make sure you win.
Competition runs through every aspect of our lives today.
From the cubicle to the race track, in business and love,
religion and science, what matters now is to be the biggest,
fastest, meanest, toughest, richest. The upshot of all these
contests? As Margaret Heffernan shows in this eye-opening
book, competition regularly backfires, producing an explosion
of cheating, corruption, inequality, and risk. The demolition
derby of modern life has damaged our ability to work
together. But it doesn't have to be this way. CEOs, scientists,
engineers, investors, and inventors around the world are
pioneering better ways to create great products, build
enduring businesses, and grow relationships. Their secret?
Generosity. Trust. Time. Theater. From the cranberry bogs of
Massachusetts to the classrooms of Singapore and Finland,
from tiny start-ups to global engineering firms and beloved
American organizations—like Ocean Spray, Eileen Fisher,
Gore, and Boston Scientific—Heffernan discovers ways of
living and working that foster creativity, spark innovation,
reinforce our social fabric, and feel so much better than
winning.
Business-to-business customer expectations have changed.
To survive—and thrive—in today’s economy, where customers
are constantly reevaluating their purchases and looking at
options never available before, you need to deliver business
outcomes, not features and functionality. Suddenly, your
“sale” is no longer a one-time event: it’s a relationship that
demands continuous care and nurturing. You need to
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constantly deliver, measure, and demonstrate the value you
create for your customers. Like it or not, it’s your job to make
sure your customers succeed—and keep on succeeding—with
what you’ve sold them. That job has a name: “Customer
Success.” Delivering customer success means radically
changing the way you engage with customers—from sales, to
marketing, to engineering and support. This book gives you a
complete framework for doing just that. Step by step, you’ll
learn how to make sure your customers are achieving
business outcomes from your offerings…now, next year, and
for years to come. Embed customer success in your
organizational DNA, in 3 steps: Listen : Truly understand what
it means for your customers to succeed with your offerings
Engage: Start a productive dialogue, collaborate to solve
problems, and promote awareness of the value you create
Ensure: Innovate to deliver on your promises, prove it to the
customer, and build retention
Based on his firsthand experience, Farid Elashmawi has
created a concise, valuable primer to 'going global'.
'Competing Globally' gives specific information about entering
international markets, negotiating, conducting meetings and
presentations, and working with international partners.
'Competing Globally' sheds light on varied business cultures,
including those of North America, Europe, Japan, Korea,
China, Indonesia, Thailand and the Middle East. Elashmawi
uses case studies, anecdotes, social tips, self-tests, and
tables to provide important insights into communicating,
marketing, and negotiating with organizations outside
throughout the world. This book is invaluable to business
managers and students who need to enhance their crosscultural negotiation skills to compete globally.
What fuels long-term business success? Not operational
excellence, technology breakthroughs, or new business
models, but management innovation?new ways of mobilizing
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talent, allocating resources, and formulating strategies.
Through history, management innovation has enabled
companies to cross new performance thresholds and build
enduring advantages. In The Future of Management, Gary
Hamel argues that organizations need management
innovation now more than ever. Why? The management
paradigm of the last century?centered on control and
efficiency?no longer suffices in a world where adaptability and
creativity drive business success. To thrive in the future,
companies must reinvent management. Hamel explains how
to turn your company into a serial management innovator,
revealing: The make-or-break challenges that will determine
competitive success in an age of relentless, head-snapping
change. The toxic effects of traditional management beliefs.
The unconventional management practices generating
breakthrough results in ?modern management pioneers.”
The radical principles that will need to become part of every
company's ?management DNA.” The steps your company
can take now to build your ?management advantage.”
Practical and profound, The Future of Management features
examples from Google, W.L. Gore, Whole Foods, IBM,
Samsung, Best Buy, and other blue-ribbon management
innovators.
Executives say that people are their most important asset, but
most don’t walk the talk. They don’t have systematic
strategies for how to get the people they want to want them.
They don’t have measures and metrics for how they are
doing to be the employer of choice. They don’t hold leaders
accountable regarding those ambitions. In many cases, this is
because top leaders don’t have concrete tools to help them
do what they know they should. This book fills that gap in
three major sections. The first section supports with clear and
compelling data what executives intuitively but somewhat
superficially believe—that people are their most important
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asset. The second section provides a systematic process and
set of tools to help leaders get the people they want to want
them; it shows executives how to win the competition for
human capital. The third section then helps leaders position
people appropriately so that they can create a sustainable
competitive advantage; its shows executives how to compete
with human capital. When it comes to human capital, most
books get it wrong. Strategy books place human capital to the
side as an enabler of competitive advantage. HR books treat
human capital as a support activity to business strategy. This
book places human capital where it should be—not to the side
and not as an enabler or a support activity, but at the center
and as the source of competitive advantage.
The rapid convergence of computing and telecommunications
technologies into products, better known as the Internet of
Things, coupled with strong human behavioral change has
created the emergence of a technological discontinuity that is
disrupting all industries as we know them. Information once
"trapped" in products is being unleashed, creating a flow of
Product in Use Data that is becoming the basis of new
services, new business models, and new ecosystems leading
to the substitution of traditional product and service
companies and the total disruption of industries. During this
merging of industrial and digital economics, the internal
capabilities that organizations have leveraged for years will
become insufficient for future competition. The businesses of
those leaders who fail to transform their firms by acquiring the
necessary new capabilities will not survive. Despite the
impending disruption, there are defined strategies that greatly
enhance an existing firm's chance of survival. The rapid
execution of the "first mile" of a business's transformation is
crucial to competing successfully. In Competing in the
Connecting World, authors Gregg Garrett and Warren Ritchie
offer a proven framework and approach to assist leaders in
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understanding, preparing, and bravely transforming their firms
to thrive in this new digital era.
In our increasingly digital, mobile, and global world, the
existing theories of business and economics have lost much
of their appeal with the phenomenal rise of Chindia, the
reality of Brexit, the turmoil caused by the Covid-19
pandemic, and the seismic shifting of the global center of
gravity from west to east. In the area of innovation, the
traditional thinking that a developed country, often the US, will
come up with the next major innovation, launch at home first,
and then take it to other markets does not ring true anymore.
Similarly, the world where conglomerates go bargain-hunting
for acquisitions in emerging markets has been turned upsidedown. This book reveals and illustrates the Global Rule of
Three phenomenon, which stipulates that in competitive
markets only three companies (which the authors call
"generalists") can dominate the market. All other players in
the market are specialists. Further, whereas the financial
performance of generalists improves as market share
increases, specialist companies see a decrease in financial
performance as their market share increases, as the latter are
margin-driven companies. This theory powerfully captures the
evolution of global markets and what executives must do to
succeed. It is based on empirical analyses of hundreds of
markets and industries in the US and globally. Competitive
markets evolve in a predictable fashion across industries and
geographies, where every industry goes through a similar
lifecycle from beginning to end (or revitalization). From local
to regional to national markets, the last stop in the evolution
of markets is going global. The pattern is so consistent that it
represents a distinct and natural market structure at every
level. The authors offer strategies that generalists and
specialist should follow to stay competitive as well as twelve
expansion strategies for global companies from emerging
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markets. This book chronicles this global evolution and
provides impactful managerial implications for executives and
students of marketing and corporate strategy alike.
Discover Aly Raisman's inspiring story of dedication,
perseverance, and learning to think positive even in the
toughest times on her path to gold medal success in two
Olympic Games--and beyond. Aly Raisman first stepped onto
a gymnastics mat as a toddler in a "mommy & me"
gymnastics class. No one could have predicted then that
sixteen years later, she'd be standing on an Olympic podium,
having achieved her dreams. Aly's road to success was full of
hard work, perseverance, and victories, but not without its
hardships. Aly faced many obstacles, from naysayers who
said she'd never make it in gymnastics to classmates who
shamed her for her athletic body to a devastating betrayal of
trust. Through it all, Aly surrounded herself with supportive
family, friends, and teammates and found the inner strength
to remain positive and believe in herself. Now, in her own
words, Aly shows what it takes to be a champion on and off
the floor, and takes readers on a behind-the-scenes journey
before, during, and after her remarkable achievements in two
Olympic Games--through her highest highs, lowest lows, and
all the moments in between. Honest and heartfelt, frank and
funny, Aly's story is enhanced with never-before-published
photos, excerpts from the personal journals she's kept since
childhood that chronicle memorable moments with her
teammates, and hard-won advice for readers striving to rise
above challenges, learn to love themselves, and make their
own dreams come true.

Essay from the year 2003 in the subject Business
economics - Business Management, Corporate
Governance, grade: Excellent (Grade A), University of
Jyväskylä (School of Business and Economics;
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Department of Management and Leadership), course:
Competitive Strategies, language: English, abstract: The
book “Competing for the Future” by Gary Hamel and
C.K. Prahalad deals mainly with issues what companies
respective managers have to do today if they want
create the markets of the future and/or revolutionise their
industries. The authors describe their book as a guide for
managers who are willing to focus on the long-term and
not only short-term success of the corporation a guide to
imagine the future and afterwards to create it. Like the
authors state in the end of the book, it is not only about
making a difference to managers but also about making
a difference to customers as well as employees. The
book is divided into 12 chapters, which I am succeeding
going to summarise.
We live in the age of big companies where rising levels
of power are concentrated in the hands of a few. Yet no
government or organisation has the power to regulate
these titans and hold them to account. We need big
companies to share their power and we, the people of
the world, need to reclaim it. In Competition is Killing Us,
top business and competition lawyer Michelle Meagher
establishes a new framework to control capitalism from
the inside in order to make it work for the many and not
just the few. Meagher has spent years campaigning
against these multi-billion and trillion dollar mammoths
that dominate the market and prioritise shareholder
profits over all else; leading to extreme wealth inequality,
inhumane conditions for workers and relentless pressure
on the environment. In this revolutionary book, she
introduces her wholly-achievable alternative; a fair and
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comprehensive competition law that limits unfair
mergers, enforces accountability and redistributes power
through stakeholder governance.
With the buzzwords of knowledge-based economy and
knowledge-driven economy, policy-makers, as well as
journalists and management consultants, are pushing
forward a vision of change that transforms the way
advanced economies work. Yet little is understood about
how the knowledge-based economy differs from the old,
traditional economy. It is generall
This volume provides insights from business thinkers on
their visions of tomorrow. Powerful new forces are
reshaping the world today. Traditional boundaries
between industries and disciplines are rapidly blurring,
and the old rules of management no longer make sense
in a post-industrial world. This book looks at how
organizations can be redesigned to survive and thrive in
tomorrow's hyper-competitive global environment; how
they can learn to adapt to change and improve their
performance; and how they should be "managed", if at
all. It examines the changing role of the leader and the
powerful influence of corporate culture. It probes the
universal principles and values that ultimately govern the
success of any leader or organization. It also looks at
strategies for creating tomorrow's competitive advantage
and tomorrow's markets. It offers a glipse of the future of
marketing, which will be driven by new demographics,
new global markets and new technology. Most
importantly of all, the book gives readers a framework for
understanding the big picture. It provides a panoramic
perspective that puts all the pieces together in a
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coherent and easily understandable context. Tomorrow's
executives will need to understand business at a far
more global and synergistic level than ever before, and
to feel comfortable leading people who have learned to
manage themselves. Contributors include Stephen
Covey, Charles Handy, Michael Porter, Gary Hamel,
C.K. Prahalad, Al Ries and Jack Trout, Philip Kotler,
Regis McKenna, Michael Hammer, Eli Goldratt, Peter
Senge, John Kotter, Warren Bennis, John Naisbitt,
Lester Thurow and Kevin Kelly.
Globalization is about Americans outsourcing product
development and services to other countries. Globality is
the next step, where rapidly developing economies from
around the world are now competing with us head to
head. The authors present a strong case that the
economic climate in which we have lived is going to
change in unprecedented ways. "...their insights into the
competitive battle in emerging markets are so keen."
-William J. Holstein of The New York Times "Many
American chief executives, it turns out, are aiming at
emerging markets...And they will find many insights into
prevailing in those battles in this book." -William J.
Holstein of The New York Times "...for any corporate
strategist pondering the challenges and opportunities of
globalization, this book is an indispensable guide." -John
Cummings of Business Finance "While the global
economy has been a hot topic for at least two decades, it
is in constant need of updating ...GLOBALITY...does the
job nicely." - BNET "[This] vividly detailed tome describes
the latest shift in globalization from a one-way street of
Western domination to an increasingly competitive global
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playing field, where businesses from once-discounted
nations are solidifying their standing." - CIO Insight
"Whatever the next New World Order turns out to be, the
advice in GLOBALITY will come in useful, for
multinationals and individual workers alike." -Business
Pundit "A smart discourse on how local companies in
developing economies, such as China, India and Brazil,
are bucking tradition and going for broke on their own
terms..." -BNET "This book is a must-read for leaders of
companies in the developed world who want to get into
the globality act and stay in it." - Cecil Johnson,
McClatchy-Tribune News "Get ready for a new wave of
challengers, 'bursting their way onto the big stage.' So
say the three authors of this smart analysis about the
latest developments in global competition" - Andrea
Sachs of TIME
Fully revised with a new introduction, this book provides
an action plan for any company or individual intent on
becoming and staying an industry revolutionary. Hamel
argues that the fundamental challenge companies face is
reinventing themselves and their industries, not just in
times of crisis - but continually. Based on an extensive
study of "gray-haired revolutionaries," including Charles
Schwab, Cisco, Virgin, UPS, Semex, and GE Capital,
Leading the Revolution shows how companies can
continue to grow and thrive, even in ever-changing
turbulent world markets. Distinctive features and benefits
to readers: explains the underlying principles of radical
innovation; explores where revolutionary new business
concepts come from; identifies the key design criteria for
building companies that are activist-friendly and
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revolution-ready; and details the steps your company
must take to make innovation an enduring capability.
Packed with insight and practical advice, Leading the
Revolution shows you how to: get off the treadmill of
incrementalism; save your company from becoming a
"one-vision wonder"; harness the imagination and
passion of every employee; and create vibrant internal
markets for ideas, capital, and talent.
Competing for the FutureHarvard Business Press
Be a more effective leader with strategic thinking
Leading with Strategic Thinking reveals what effective
leaders do differently. Eschewing the one-size-fits-all
leadership model, this helpful guide outlines four general
leadership types and demonstrates how each type
achieves success – whether through personal vision,
structured process, collaboration, or by empowering
others. The authors identify the actions and skills that
distinguish strategic leadership, drawn from interviews
and focus groups with over three hundred leaders from
around the world. Examples and case studies illustrate
these concepts in action, and the provided reference
materials steer readers toward more advanced
information on this important topic. The disruptive forces
of technology and globalization raise new challenges for
leaders. This book is a manual that will help executives
and aspiring leaders harness these forces and address
the two central questions of strategic leadership: How do
the best leaders develop their strategy? How do effective
leaders drive strategic change? Becoming a strategic
leader isn’t about mimicking an icon. The most effective
leaders seize opportunity in a way that consciously
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integrates environmental requirements, stakeholder
expectations, and personal ability. Leading with Strategic
Thinking shows what these leaders do, and gives
anyone the tools to be a more strategic leader.
Now available in paperback, with an all new Reader's
guide, The New York Times and Business Week
bestseller Co-opetition revolutionized the game of
business. With over 40,000 copies sold and now in its
9th printing, Co-opetition is a business strategy that goes
beyond the old rules of competition and cooperation to
combine the advantages of both. Co-opetition is a
pioneering, high profit means of leveraging business
relationships. Intel, Nintendo, American Express,
NutraSweet, American Airlines, and dozens of other
companies have been using the strategies of co-opetition
to change the game of business to their benefit.
Formulating strategies based on game theory, authors
Brandenburger and Nalebuff created a book that's
insightful and instructive for managers eager to move
their companies into a new mind set.
With Competing for the Future, managers have seen
how they can reshape their industries. Gary Hamel &
C.K. Prahalad offer a masterful blueprint for what your
company must be doing today if it is to occupy the
competitive high ground of tomorrow. By showing that
the key to future industry leadership is to develop an
independent point of view about tomorrow's opportunities
& build capabilities that exploit them, Hamel & Prahalad
reveal an entirely new definition of what it means to be
strategic-& successful.
This book will help you answer questions like: What is
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the impact of our company or organization? What
common ground do we share with our customers? Is our
company more concerned about enhancing its own value
rather than enhancing the value of the people we serve?
How can we actually show people what we can do for
them, rather than just rely on our advertising and
marketing to tell them? What is standing in the way of
people responding to us? How is using our product or
service better that using a competitor's? What things do
we need to be doing right now so we can keep providing
the same quality in the future? A great read with
discussion questions at the end of each chapter. You
can use it for yourself, a team building exercise, or an
executive retreat. The book is a great discussion starter
for any business!
A Fast Company blogger and former McKinsey
consultant profiles the next generation business
strategists: the "Outthinkers" "Outthinkers" are
entrepreneurs and corporate leaders with a new
playbook. They see opportunities others ignore,
challenge dogma others accept as truth, rally resources
others cannot influence, and unleash new strategies that
disrupt their markets. Outthink the Competition proves
that business competition is undergoing a fundamental
paradigm shift and that during such revolutions,
outthinkers beat traditionalists. Outthink the Competition
presents stories of breakthrough companies like Apple,
Google, Vistaprint, and Rosetta Stone whose stunning
performances defy traditional explanation and will inspire
readers to outthink the competition. Core concepts in the
book include: Discover the Eight Dimensions of
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Disruption Learn to play by the Outthinker Playbook
Develop the Five Habits of the Outthinker Implement the
Outthinker Process It's time to buck tradition in order to
stay ahead. Outthink the competition and uncover
opportunities hiding in plain sight.
In this visionary book, C. K. Prahalad and Venkat
Ramaswamy explore why, despite unbounded
opportunities for innovation, companies still can't satisfy
customers and sustain profitable growth. The
explanation for this apparent paradox lies in recognizing
the structural changes brought about by the convergence
of industries and technologies; ubiquitous connectivity
and globalization; and, as a consequence, the evolving
role of the consumer from passive recipient to active cocreator of value. Managers need a new framework for
value creation. Increasingly, individual customers interact
with a network of firms and consumer communities to cocreate value. No longer can firms autonomously create
value. Neither is value embedded in products and
services per se. Products are but an artifact around
which compelling individual experiences are created. As
a result, the focus of innovation will shift from products
and services to experience environments that individuals
can interact with to co-construct their own experiences.
These personalized co-creation experiences are the
source of unique value for consumers and companies
alike. In this emerging opportunity space, companies
must build new strategic capital—a new theory on how to
compete. This book presents a detailed view of the new
functional, organizational, infrastructure, and governance
capabilities that will be required for competing on
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experiences and co-creating unique value.
New competitive realities have ruptured industry
boundaries, overthrown much of standard management
practice, and rendered conventional models of strategy
and growth obsolete. In their stead have come the
powerful ideas and methodologies of Gary Hamel and
C.K. Prahalad, whose much-revered thinking has already
engendered a new language of strategy. In this book,
they develop a coherent model for how today's
executives can identify and accomplish no less than
heroic goals in tomorrow's marketplace. Their masterful
blueprint addresses how executives can ease the
tension between competing today and clearing a path
toward leadership in the future.
You have more information at hand about your business
environment than ever before. But are you using it to
“out-think” your rivals? If not, you may be missing out on
a potent competitive tool. In Competing on Analytics: The
New Science of Winning, Thomas H. Davenport and
Jeanne G. Harris argue that the frontier for using data to
make decisions has shifted dramatically. Certain highperforming enterprises are now building their competitive
strategies around data-driven insights that in turn
generate impressive business results. Their secret
weapon? Analytics: sophisticated quantitative and
statistical analysis and predictive modeling. Exemplars of
analytics are using new tools to identify their most
profitable customers and offer them the right price, to
accelerate product innovation, to optimize supply chains,
and to identify the true drivers of financial performance.
A wealth of examples—from organizations as diverse as
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Amazon, Barclay’s, Capital One, Harrah’s, Procter &
Gamble, Wachovia, and the Boston Red Sox—illuminate
how to leverage the power of analytics.
This is not a book about one thing. It's not a
250-pagedissertation on leadership, teams or motivation.
Instead, it's anagenda for building organizations that can
flourish in a world ofdiminished hopes, relentless change
and ferocious competition. This is not a book about doing
better. It's not a manual forpeople who want to tinker at
the margins. Instead, it's animpassioned plea to reinvent
management as we know it—torethink the fundamental
assumptions we have about capitalism,organizational
life, and the meaning of work. Leaders today confront a
world where the unprecedented is thenorm. Wherever
one looks, one sees the exceptional and
theextraordinary: Business newspapers decrying the
state of capitalism. Once-innovative companies
struggling to save offsenescence. Next gen employees
shunning blue chips for socialstart-ups. Corporate
miscreants getting pilloried in the blogosphere. Entry
barriers tumbling in what were once
oligopolisticstrongholds. Hundred year-old business
models being rendered irrelevantovernight. Newbie
organizations crowdsourcing their most creativework.
National governments lurching towards bankruptcy.
Investors angrily confronting greedy CEOs and
complacentboards. Newly omnipotent customers eagerly
wielding their power. Social media dramatically
transforming the way human beingsconnect, learn and
collaborate. Obviously, there are lots of things that
matter now. But in aworld of fractured certainties and
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battered trust, some thingsmatter more than others.
While the challenges facing organizationsare limitless;
leadership bandwidth isn't. That's why you have tobe
clear about what really matters now. What are the
fundamental,make-or-break issues that will determine
whether your organizationthrives or dives in the years
ahead? Hamel identifies five issuesare that are
paramount: values, innovation, adaptability, passionand
ideology. In doing so he presents an essential agenda
forleaders everywhere who are eager to... move from
defense to offense reverse the tide of commoditization
defeat bureaucracy astonish their customers foster
extraordinary contribution capture the moral high ground
outrun change build a company that's truly fit for the
future Concise and to the point, the book will inspire you
to rethinkyour business, your company and how you
lead.
With a focus on China, the United States, and India, this book
examines the economic ambitions of the second space race.
The authors argue that space ambitions are informed by a
combination of factors, including available resources,
capability, elite preferences, and talent pool. The authors
demonstrate how these influences affect the development of
national space programs as well as policy and law.
1. What does it take to build and maintain a truly enduring
and continuously successful business – one that stands the
test of time, turbulence and change and despite all that has
continued to set the standard for performance and excellence
by which other organizations are measured? 2. What really
makes your organization unique? What really distinguishes us
in the minds of our customers or other key stakeholders –
makes us stand out in a way that motivates customers to
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want to do business or have a relationship with us rather than
a competitor? What are those most important factors which
form the foundation of that uniqueness and our
competitiveness as an organization? 3. Have you and your
leadership team described your business model in a clear
and understandable manner that any employee could grasp?
Have you examined each component of that business model
to identify the value it adds to the long-term future success of
your business? This includes the leadership team itself,
culture, values, beliefs, core shared purpose, renewal
(integration of innovation, adaptation and learning), principles
of engagement (sustainability, governance, corporate social
responsibility), and vision. What are your conclusions? What
actions should you now take? These questions and over 150
more equally stimulating and change-provoking questions are
raised and explored within this concise text. As senior
executives, you always have many areas where you can
focus your attention—paths along which you can guide your
organization to enable it to ultimately reach its full competitive
potential. Guide your organization to its competitive potential
by answering the questions within this text and by applying
Dr. Ted Marra’s approach to developing a working business
model and crystal clear vision. Dr. Ted Marra has lived and
worked in 37 countries during the past 40 years, helping over
155 organizations from virtually every industry and sector.
Here is his summary of this first book in the Wisdom
Chronicles Series: This book is really about focus. Forget all
the latest theories. To a large extent, the “secrets” to
success have never really been secrets. It’s often about
getting back to basics—doing the right things for the business
and doing them right. This is the essence of what Peter
Drucker considers “leadership.” In addition to my hands-on
experience, I have read all the thought leaders: Hamel,
Porter, Kotter, Collins and more. I have been in conferences
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all over the world, interacting with the likes of Juran and
Welch as well as many others. All of that, plus my own
reflections, and distilling it down has been a lifetime pursuit.
This book contains that distillation of my observations
providing the reader with what I believe are truly the vital few
keys to long-term organizational success – competitiveness
and profitable growth and overall higher performance across
the board.
Across the world, unimagined rewards await executives who
conceive the future of their industries & build the
organizations they'll need to get there. For Fortune 500 giants
& start-ups alike, tomorrow's competitive arena is an even
playing field-if anything, favoring the nimble underdog with
scarce resources, scant ties to the present, & bigger dreams.
More than ever, the future offers vast opportunity, but only
those with industry foresight-rather than present market
leadership-will grab it.
In their startling new book, authors Brown and Eisenhardt
contend that to prosper in today's fiercely competitive
business environments, a new paradigm--competing on the
edge--must be implemented as a new survival strategy. This
book focuses on specific management dilemmas and
illustrates solutions that work when the name of the game is
change.
Sustainable innovation requires more than a clear vision and
commitment. It requires effective execution and
implementation based on an ongoing systematic process of
engaging stakeholders to generate the evolving information
critical for guiding decision-making, developing and
implementing business logic for sustainable innovation,
overcoming decision-making biases by managers, creating an
opportunity framework to spark creativity, and developing
effective organizational capabilities to build a sustainable
innovation DNA within the organization. Such a capacity
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provides an organization with the ability to anticipate and
overcome internal and external barriers and achieve
competitive advantage through sustainable innovation of
products, services, and business models. Based on original
research, current state-of-the-knowledge, and relevant
examples, this book comprehensively outlines and describes
the process that managers can undertake to effectively and
successfully implement a sustainability strategy that will help
them attract and retain managerial talent; increase operating
legitimacy and reduce compliance costs; boost stakeholder
support; reduce costs through increased efficiency, quality,
reliability, safety, and responsiveness of existing operations;
foster radical innovations in processes, products, services,
and new markets; and promote competitive imagination of
future products, services, and business models.
Introduction / Maryanne L. Fisher -- Theory and overview -Competition throughout women's lives / Bobbi Low -- Sexual
competition among women : a review of the theory and
supporting evidence / Steven Arnocky & Tracy Vaillancourt -Female intrasexual competition in primates : why human's
aren't as progressive as we think / Nicole Scott -- Social
status and aggression -- Feminist and evolutionary
perspectives of female-female competition, status seeking,
and social network formation / Laurette T. Liesen -Adolescent peer aggression and female reproductive
competition / Andrew C. Gallup -- Cooperation drives
competition among Tsimane women in the Bolivian Amazon /
Stacey L. Rucas -- Competition between female friends /
Chenthila Nagamuthu & Elizabeth Page-Gould -- The element
of surprise: women of the dark triad / P. Lynne Honey -Communication and gossip -- Competitive communication
among women : the pretty prevail by means of indirect
aggression / Grace Anderson -- Gossip and competition
among women : how "the gossip" became a woman and how
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"gossip" became her weapon of choice / Francis T.
McAndrew -- Women's talk? : exploring the relationship
between gossip, sex, mate competition, and mate poaching /
Katelin Sutton & Megan J. Oaten -- Informational warfare :
coalitional gossiping as a strategy for within-group aggression
/ Nicole H. Hess -- Mate availability and mating relationships
-- Do women compete for mates when men are scarce? : sex
ratio imbalances and women's mate competition crossculturally / Emily Stone -- Operational sex ratio and female
competition : scarcity breeds intensity / Haley M. Dillon, Lora
E. Adair, & Gary L. Brase -- The influence of women's mate
value on intrasexual competition / Maryanne L. Fisher & Ana
María Fernández -- Single and partnered women : competing
to obtain and retain high quality men / Gayle Brewer -- I'll
have who she's having : mate copying, mate poaching and
mate retention / Lora E. Adair, Haley M. Dillon, & Gary L.
Brase -- Intrasexual mate competition and breakups : who
really wins? / Craig Morris, Melanie L. Beaussart, Chris
Reiber, & Linda S. Krajewski -- Endocrinology and
psychobiological considerations -- Psychobiological
responses to competition in women / Raquel Costa, Miguel A.
Serrano, & Alicia Salvador -- The endocrinology of female
competition / Kelly Cobey, & Amanda Hahn -- The effect of
fertility on women's intrasexual competition / Lambrianos
Nikiforidis, Ashley Rae Arsena, & Kristina M. Durante -Health and aging -- Social aggression, sleep and wellbeing
among Sidama women of rural southwestern Ethiopia / Alissa
A. Miller & Stacey L. Rucas -- Is female competition at the
heart of reproductive suppression and eating disorders? /
Catherine Salmon -- Moderation of female-female competition
for matings by competitors' age and parity / Melanie
MacEacheron & Lorne Campbell -- Motherhood and family -Competitive motherhood from a comparative perspective /
Katherine A. Valentine, Norman P. Li, & Jose C. Yong -Page 21/30
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Cooperative and competitive mothering : from bonding to
rivalry in the service of childrearing / Rosemarie I. SokolChang, Rebecca L. Burch & Maryanne L. Fisher -- Conflicting
tastes : conflict between female family members in choice of
romantic partners / Leif Edward Ottesen Kennair & Robert
Biegler -- Darwinian perspectives on women's progenicide /
Alita J. Cousins & Theresa Porter -- Physical appearance -The causes and consequences of women's competitive
beautification / Danielle J. DelPriore, Marjorie L. Prokosch, &
Sarah E. Hill -- Ravishing rivals : female intrasexual
competition and cosmetic surgery / Shelli L. Dubbs, Ashleigh
J. Kelly, & Fiona Kate Barlow -- Intrasexual competition
among beauty pageant contestants / Rebecca Shaiber, Laura
Johnsen & Glenn Geher -- Fashion as a set of signals in
female intrasexual competition / Laura Johnsen & Glenn
Geher -- Competition in virtual contexts -- Female virtual
intrasexual competition and its consequences / Jose C. Yong,
Norman P. Li, Katherine A. Valentine, & April R. Smith -Facebook frenemies and selfie-promotion : women and
competition in the digital age / Amanda E. Guitar & Rachael
A. Carmen -- Women's use of computer games to practice
intrasexual competition / Tami M. Meredith -- Competition in
applied settings -- The buzz on the queen bee and other
characterizations of women's intrasexual competition at work
/ Lucie Kocum, Delphine S. Courvoisier, & Saundra Vernon -Food as a means for female power struggles / Charlotte J. S.
De Backer, Liselot Hudders, & Maryanne L. Fisher -Evolution of artistic and aesthetic propensities through female
competitive ornamentation / Marco A. C. Varella, Jaroslava
Varella Valentová, & Ana María Fernández -- "Playing like a
girl" : women in competition in sport and physical activity /
Hayley Russell, Julia Dutove, & Lori Dithurbide -- Conclusion
-- Conclusion / Gregory Carter & Maryanne L. Fisher
Everybody knows that digital technology has revolutionised
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our economy and our lifestyles. But how many of us really
understand the drivers behind the technology - the
significance of going digital; the miniaturization of circuit
boards; the role of venture capital in financing the revolution;
the importance of research and development? How many of
us understand what it takes to make money from innovative
technologies? Should we worry about manufacturing going
offshore? What is the role of India and China in the digital
economy? Drawing on a lifetime's experience in the industry,
as an engineer, a senior manager and as a partner in a
venture capital firm, Henry Kressel offers an expert
personalized answer to all these questions. He explains how
the technology works, why it matters, how it is financed and
what the key lessons are for public policy.
A trio of experts on high-tech business strategy and
innovation reveal the principles that have made platform
businesses the most valuable firms in the world and the first
trillion-dollar companies. Managers and entrepreneurs in the
digital era must learn to live in two worlds—the conventional
economy and the platform economy. Platforms that operate
for business purposes usually exist at the level of an industry
or ecosystem, bringing together individuals and organizations
so they can innovate and interact in ways not otherwise
possible. Platforms create economic value far beyond what
we see in conventional companies. The Business of
Platforms is an invaluable, in-depth look at platform strategy
and digital innovation. Cusumano, Gawer, and Yoffie address
how a small number of companies have come to exert
extraordinary influence over every dimension of our personal,
professional, and political lives. They explain how these new
entities differ from the powerful corporations of the past. They
also question whether there are limits to the market
dominance and expansion of these digital juggernauts.
Finally, they discuss the role governments should play in
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rethinking data privacy laws, antitrust, and other regulations
that could reign in abuses from these powerful businesses.
Their goal is to help managers and entrepreneurs build
platform businesses that can stand the test of time and win
their share of battles with both digital and conventional
competitors. As experts who have studied and worked with
these firms for some thirty years, this book is the most
authoritative and timely investigation yet of the powerful
economic and technological forces that make platform
businesses, from Amazon and Apple to Microsoft, Facebook,
and Google—all dominant players in shaping the global
economy, the future of work, and the political world we now
face.

Asia's growing economic clout is starting to re-shape
global business rules that have been molded by
Western multinationals for many decades. The
region's rising star, Vietnam, is now flexing its
economic muscles and Competing with Giants tells
the story of its transformation from war ruin to
dynamic nation through the experiences of Tân Hi?p
Phát (THP), the drinks company founded by Ph??ng
Uyèn Tr?n's family. Narrated through the eyes of the
daughter who watched her parents overcome
numerous obstacles to achieve success, the book
offers a primer for others to follow suit. Its message
is an empowering one. East and West can learn
from each other. Family-owned businesses are
thriving. Asian women are making their mark. Most
importantly of all, it shows that small companies,
which take advantage of their local knowledge and
marry it with the best Page
international
standards, can
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hold their own and even outflank giant global
corporations. It is not easy, but as THP's founder,
Tr?n Quí Thanh, tells himself daily, "Nothing is
Impossible."
The world faces social, political, and economic
turmoil on an unprecedented scale—along with
unsettling levels of turbulence and volatility. Market
leadership today is less of a predictor of leadership
tomorrow. Therefore, senior executives today must
strive to own the future. In Own the Future, The
Boston Consulting Group, one of the world’s most
prestigious and innovative management consulting
firms, offers a roadmap. Drawing on the firm’s
experience advising organizations on how to achieve
and sustain competitive advantage, this book offers
50 ideas to help readers chart their organization’s
path to future leadership. The articles are organized
along ten attributes critical to success in the current
environment—adaptive, global, connected,
sustainable, customer-first, fit to win, value-driven,
trusted, bold, and inspiring. The future may be
unknowable, but The Boston Consulting Group
offers insights from its 50 years of practice on how
readers can position their organization to win—to
change the game and to own the future.
The foremost authority on innovation and growth
presents a path-breaking book every company
needs to transform innovation from a game of
chance to one in which they develop products and
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services customers not only want to buy, but are
willing to pay premium prices for. How do companies
know how to grow? How can they create products
that they are sure customers want to buy? Can
innovation be more than a game of hit and miss?
Harvard Business School professor Clayton
Christensen has the answer. A generation ago,
Christensen revolutionized business with his
groundbreaking theory of disruptive innovation. Now,
he goes further, offering powerful new insights. After
years of research, Christensen has come to one
critical conclusion: our long held maxim—that
understanding the customer is the crux of
innovation—is wrong. Customers don’t buy products
or services; they "hire" them to do a job.
Understanding customers does not drive innovation
success, he argues. Understanding customer jobs
does. The "Jobs to Be Done" approach can be seen
in some of the world’s most respected companies
and fast-growing startups, including Amazon, Intuit,
Uber, Airbnb, and Chobani yogurt, to name just a
few. But this book is not about celebrating these
successes—it’s about predicting new ones.
Christensen contends that by understanding what
causes customers to "hire" a product or service, any
business can improve its innovation track record,
creating products that customers not only want to
hire, but that they’ll pay premium prices to bring into
their lives. Jobs theory offers new hope for growth to
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companies frustrated by their hit and miss efforts.
This book carefully lays down Christensen’s
provocative framework, providing a comprehensive
explanation of the theory and why it is predictive,
how to use it in the real world—and, most importantly,
how not to squander the insights it provides.
"a provocative new book" -- The New York Times AIcentric organizations exhibit a new operating
architecture, redefining how they create, capture,
share, and deliver value. Marco Iansiti and Karim R.
Lakhani show how reinventing the firm around data,
analytics, and AI removes traditional constraints on
scale, scope, and learning that have restricted
business growth for hundreds of years. From Airbnb
to Ant Financial, Microsoft to Amazon, research
shows how AI-driven processes are vastly more
scalable than traditional processes, allow massive
scope increase, enabling companies to straddle
industry boundaries, and create powerful
opportunities for learning--to drive ever more
accurate, complex, and sophisticated predictions.
When traditional operating constraints are removed,
strategy becomes a whole new game, one whose
rules and likely outcomes this book will make clear.
Iansiti and Lakhani: Present a framework for
rethinking business and operating models Explain
how "collisions" between AI-driven/digital and
traditional/analog firms are reshaping competition,
altering the structure of our economy, and forcing
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traditional companies to rearchitect their operating
models Explain the opportunities and risks created
by digital firms Describe the new challenges and
responsibilities for the leaders of both digital and
traditional firms Packed with examples--including
many from the most powerful and innovative global,
AI-driven competitors--and based on research in
hundreds of firms across many sectors, this is your
essential guide for rethinking how your firm
competes and operates in the era of AI.
Kissinger Center for Global Affairs, Johns Hopkins
University Press is pleased to donate funds to the
Maryland Food Bank, in support of the university's
food distribution efforts in East Baltimore during this
period of food insecurity due to COVID-19 pandemic
hardships.
The Future of International Competition Law
Enforcement undertakes an original assessment of
the EU's international cooperation agreements in the
field of competition law and is uniquely focused on
the bilateral sphere, often labelled as a mere 'interimsolution' awaiting a global agreement.
A comprehensive examination of the ways
competition and innovations level the playing field in
the free market The Economics of Competition uses
the South African pharmaceutical industry as a case
study to cogently challenge accepted economic and
regulatory views on competition and monopoly, then
re-establishes and emphasizes the importance of
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foundational economic principles. The book
comprehensively explores the concept that
monopoly is self-limiting within unrestricted
competition, as well as the various market features
of competition, innovation, and market power. This
detailed examination broadens understanding of the
economics of competition for both scholars and
practitioners. Competition is seen as a continuous
process in a free market. The Economics of
Competition thoughtfully explores the competitive
process in its two mechanisms, the transfer of
market share from one rival to another, and
innovation of a new product, new method of
production, new market opening, or new source of
supply of raw materials. The dynamic nature of the
marketplace is thoroughly examined from the
author's inside view of the South African
pharmaceutical industry. This provides a rare
opportunity to closely examine an industry
considered to be a monopoly while actively applying
economic theories of competition and freedom of
choice. The effects of public policy, legislation, and
pricing regulations are discussed in detail. The book
has several tables and figures to enhance clarity and
is extensively referenced. The Economics of
Competition discusses: * monopoly and rivalry in the
free market * theories of perfect competition *
innovation as a controlling variable * pricing and
price differentiation * barriers to
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competition—including historical and contemporary
legislative barriers * horizontal mergers and
acquisitions as a key aspect of market power * and
more! The Economics of Competition is insightful,
thought-provoking reading for policymakers as well
as anyone practising antitrust law, microeconomics,
industrial economics, managerial economics,
marketing strategy, theoretical public health, and
students and educators of marketing and economics.
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