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This alternative version of Communication: Principles for a Lifetime is a four
volume set (sold together or separately) with fully integrated practice tests and
contextually placed icons connected to our interactive online
MyCommunicationLab resources. This Portable Edition offers unparalleled
flexibility, choice, and support for the learning experience. Written by experienced
and highly regarded authors and teachers, Communication: Principles for a
Lifetime, Portable Edition provides readers with all the theory and skills
necessary — in a manner that will help them to apply what they learn throughout
their lives. Understanding that the challenge is learning the myriad of skills,
principles, and theories without being overwhelmed, Beebe, Beebe, and Ivy
anchor all discussion around five key principles of communication throughout
their book: Be aware of your communication with yourself and others. Effectively
use and interpret verbal messages. Effectively use and interpret nonverbal
messages. Listen and respond thoughtfully to others. Appropriately adapt
messages to others. Providing both comprehensive and cutting-edge content
about communication organized around these five themes, Beebe, Beebe, and
Ivy cover all of the topics expected in a manner that will help the reader organize
the extensive range of material.
#1 New York Times Bestseller “Significant...The book is both instructive and
surprisingly moving.” —The New York Times Ray Dalio, one of the world’s most
successful investors and entrepreneurs, shares the unconventional principles
that he’s developed, refined, and used over the past forty years to create unique
results in both life and business—and which any person or organization can adopt
to help achieve their goals. In 1975, Ray Dalio founded an investment firm,
Bridgewater Associates, out of his two-bedroom apartment in New York City.
Forty years later, Bridgewater has made more money for its clients than any
other hedge fund in history and grown into the fifth most important private
company in the United States, according to Fortune magazine. Dalio himself has
been named to Time magazine’s list of the 100 most influential people in the
world. Along the way, Dalio discovered a set of unique principles that have led to
Bridgewater’s exceptionally effective culture, which he describes as “an idea
meritocracy that strives to achieve meaningful work and meaningful relationships
through radical transparency.” It is these principles, and not anything special
about Dalio—who grew up an ordinary kid in a middle-class Long Island
neighborhood—that he believes are the reason behind his success. In Principles,
Dalio shares what he’s learned over the course of his remarkable career. He
argues that life, management, economics, and investing can all be systemized
into rules and understood like machines. The book’s hundreds of practical
lessons, which are built around his cornerstones of “radical truth” and “radical
transparency,” include Dalio laying out the most effective ways for individuals
and organizations to make decisions, approach challenges, and build strong
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teams. He also describes the innovative tools the firm uses to bring an idea
meritocracy to life, such as creating “baseball cards” for all employees that distill
their strengths and weaknesses, and employing computerized decision-making
systems to make believability-weighted decisions. While the book brims with
novel ideas for organizations and institutions, Principles also offers a clear,
straightforward approach to decision-making that Dalio believes anyone can
apply, no matter what they’re seeking to achieve. Here, from a man who has
been called both “the Steve Jobs of investing” and “the philosopher king of the
financial universe” (CIO magazine), is a rare opportunity to gain proven advice
unlike anything you’ll find in the conventional business press.
CommunicationPrinciples for a LifetimePearson College Division
Communication helps readers see the relationships among the concepts, skills,
theories, and contexts of communication by anchoring all discussion around five
fundamental principles. Written by experienced and highly regarded textbook
authors and teachers, Communication:Principles for a Lifetime provides readers
with all the theory and skills necessary in the introductory course - in a manner
that will help them to apply what they learn throughout their lives. Understanding
that the challenge of basic communication is learning the myriad of skills,
principles, and theories, Beebe/Beebe/Ivy emphasize five key principles of
communication throughout their book: Be aware of your communication with
yourself and others. Effectively use and understand verbal messages. Effectively
use and understand nonverbal messages. Listen and respond thoughtfully to
others. Appropriately adapt messages to others. For anyone interested in the art
of communication.
When you touch your spouseÆs deepest need, something good almost always
happens! Based on three decades of counseling and research, Dr. Emerson
Eggerichs leads couples through the intricacies of a marriage built on Love and
Respect. He explores the differences in men and women and how a husbandÆs
need for respect can be balanced by a wifeÆs need for love. When these needs
are mutually recognized and made a priority, a fulfilling and meaningful marriage
will be the inevitable result. Love and Respect for a Lifetime makes the ideal gift:
ItÆs all color, photo-filled design makes it inviting for couples to look at together.
It is a compilation of Dr. Eggerichs best Love & Respect tips: a quick and easy
read that proves enticing to a spouse that might be apprehensive of working
through an entire study or book. ItÆs engaging message validates the core
needs of each spouse and gives a message of hope, encouragement and
practical time-tested solutions for every marriage rather than focusing on placing
blame or judging. ItÆs ideal as a gift for dating or engaged couples, as well as a
wedding or anniversary gift. ItÆs elegant design invites the recipients to open,
read it together and leave out as a display for others to take a closer look at what
it means to love her and to respect him.
Sport and Exercise Science is a groundbreaking new textbook for first year
students.
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In The Four Agreements, bestselling author don Miguel Ruiz reveals the source
of self-limiting beliefs that rob us of joy and create needless suffering. Based on
ancient Toltec wisdom, The Four Agreements offer a powerful code of conduct
that can rapidly transform our lives to a new experience of freedom, true
happiness, and love. • A New York Times bestseller for over a decade •
Translated into 46 languages worldwide “This book by don Miguel Ruiz, simple
yet so powerful, has made a tremendous difference in how I think and act in
every encounter.” — Oprah Winfrey “Don Miguel Ruiz’s book is a roadmap to
enlightenment and freedom.” — Deepak Chopra, Author, The Seven Spiritual
Laws of Success “An inspiring book with many great lessons.” — Wayne Dyer,
Author, Real Magic “In the tradition of Castaneda, Ruiz distills essential Toltec
wisdom, expressing with clarity and impeccability what it means for men and
women to live as peaceful warriors in the modern world.” — Dan Millman, Author,
Way of the Peaceful Warrior
This is the eBook of the printed book and may not include anymedia, website
access codes, or print supplements that may comepackaged with the bound
book.Updated in its 5th edition, Communication: Principles for a Lifetime helps
readers seethe relationships among the concepts, skills, theories, andcontexts of
communication by anchoring the content around fivefundamental communication
principles. Written by experienced andhighly regarded textbook authors
andteachers,
Whether you’re newly together and eager to make it work or a longtime couple
looking to strengthen and deepen your bond, Eight Dates offers a program of
how, why, and when to have eight basic conversations with your partner that can
result in a lifetime of love. “Happily ever after” is not by chance, it’s by choice–
the choice each person in a relationship makes to remain open, remain curious,
and, most of all, to keep talking to one another. From award-winning marriage
researcher and bestselling author Dr. John Gottman and fellow researcher Julie
Gottman, Eight Dates offers an ingenious and simple-to-implement approach to
effective relationship communication. Here are the subjects that every serious
couple should discuss: Trust. Family. Sex and intimacy. Dealing with conflict.
Work and money. Dreams, and more. And here is how to talk about them—how to
broach subjects that are difficult or embarrassing, how to be brave enough to say
what you really feel. There are also suggestions for where and when to go on
each date—book your favorite romantic restaurant for the Sex & Intimacy
conversation (and maybe go to a yoga or dance class beforehand). There are
questionnaires, innovative exercises, real-life case studies, and skills to master,
including the Four Skills of Intimate Conversation and the Art of Listening.
Because making love last is not about having a certain feeling—it’s about both of
you being active and involved.
NOTE: You are purchasing a standalone product; MyCommunicationLab does
not come packaged with this content. If you would like to purchase both the
physical text and MyCommunicationLab, search for ISBN-10: 0134126890 /
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ISBN-13: 9780134126890. That package includes ISBN-10: 0133753824 /
ISBN-13: 9780133753820 and ISBN-10: 0133882942 / ISBN-13:
9780133882940. MyCommunicationLab should only be purchased when required
by an instructor. For courses in Introduction to Communication that take a
mainstream rather than a survey approach A five-principles approach that helps
students build practical communication skills Communication: Principles for a
Lifetime was designed to address the biggest challenge when teaching
Introduction to Communication: how to present the variety of fundamental theory
and skills without overwhelming learners. By organizing the text around five key
principles of communication, authors Steven Beebe, Susan Beebe, and Diana Ivy
help students to see the interplay among communication concepts, skills, and
contexts. The sixth edition retains this successful five-principles framework, and
adds updated content and a new learning architecture that better helps students
build, and use, strong communication skills -- in the course and beyond. Also
available with MyCommunicationLab® MyCommunicationLab for the Introduction
to Communication course extends learning online, engaging students and
improving results. Media resources with assignments bring concepts to life, and
offer students opportunities to practice applying what they've learned. And
MediaShare offers an easy, mobile way for students and instructors to interact
and engage with speeches, visual aids, group projects, and other files. Please
note: this version of MyCommunicationLab does not include an eText.
Communication: Principles for a Lifetime, Sixth Edition is also available via
REVEL(tm), an immersive learning experience designed for the way today's
students read, think, and learn.
0205502180 / 9780205502189 Communication: Principles for a Lifetime, Books a
la Carte Plus MySpeechLab CourseCompass Package consists of: 020543553X
/ 9780205435531 MySpeechLab CourseCompass with Pearson eText -Valuepack Access Card 020549160X / 9780205491605 Communication:
Principles for a Lifetime, Unbound (for Books a la Carte Plus)
For courses in Introduction to Communication A five-principles approach that
helps students build practical communication skills Revel(TM) Communication:
Principles for a Lifetime was designed to address the biggest challenge when
teaching Introduction to Communication: how to present the variety of
fundamental theory and skills without overwhelming learners. By organizing the
text around five key principles of communication, authors Steven Beebe, Susan
Beebe, and Diana Ivy help students to see the interplay among communication
concepts, skills, and contexts. The 7th Edition has been updated with new
coverage of social media communication strategies, more videos integrated into
the chapter, and the transition of previously static figures into interactive content.
Revel is Pearson's newest way of delivering our respected content. Fully digital
and highly engaging, Revel replaces the textbook and gives students everything
they need for the course. Informed by extensive research on how people read,
think, and learn, Revel is an interactive learning environment that enables
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students to read, practice, and study in one continuous experience - for less than
the cost of a traditional textbook. NOTE: This Revel Combo Access pack
includes a Revel access code plus a loose-leaf print reference (delivered by mail)
to complement your Revel experience. In addition to this access code, you will
need a course invite link, provided by your instructor, to register for and use
Revel.
In its fifth Canadian edition, Interplay: The Process of Interpersonal Communication
offers an immersive approach to the study of communication that foregrounds
usefulness, readability, and student engagement. With up-to-date scholarship, case
studies, and real-world examples, Interplayemphasizes the shifting dimensions of
interaction made possible by social media and changing communication norms.
Interplay is attentive to the ways in which communication practices shape and are
shaped by culture, gender, and context; with extensive pedagogy integrated into its
chapters, the bookencourages readers to apply its insights to their own lives and
relationships both within and beyond the classroom.
Revel for Communication: Principles for a Lifetime was designed to address the biggest
challenge when teaching Introduction to Communication: how to present the variety of
fundamental theory and skills without overwhelming learners. By organizing the text
around five key principles of communication, authors Steven Beebe, Susan Beebe, and
Diana Ivy help students to see the interplay among communication concepts, skills, and
contexts. The sixth edition retains this successful five-principles framework, and adds
updated content and a new learning architecture that better helps students build, and
use, strong communication skills - in the course and beyond. Revel is Pearson's newest
way of delivering our respected content. Fully digital and highly engaging, Revel offers
an immersive learning experience designed for the way today's students read, think,
and learn. Enlivening course content with media interactives and assessments, Revel
empowers educators to increase engagement with the course, and to better connect
with students. NOTE: This Revel Combo Access pack includes a Revel access code
plus a loose-leaf print reference (delivered by mail) to complement your Revel
experience. In addition to this access code, you will need a course invite link, provided
by your instructor, to register for and use Revel.
Communications expert Quentin Schultze offers an engaging and practical guide to
help Christians interact effectively at home, work, church, school, and beyond. Based
on solid biblical principles and drawn from Schultze's own remarkable experiences, this
book shows how to practice "servant communication" for a rich and rewarding life.
Topics include how to overcome common mistakes, be a more grateful and virtuous
communicator, tell stories effectively, reduce conflicts, overcome fears, and
communicate well in a high-tech world. Helpful sidebars and text boxes are included.
"Communication "helps readers see the relationships among the concepts, skills,
theories, and contexts of communication by anchoring the content around five
fundamental communication principles. Written by experienced and highly regarded
authors and teachers, "Communication: Principles for a Lifetime" provides readers with
theory and skills in a manner that helps them apply what they've learned throughout
their lives. Understanding that the challenge in communication is learning the myriad of
skills, principles, and theories without being overwhelmed, Beebe, Beebe, and Ivy
emphasize five key principles of communication throughout their book: - Be aware of
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your communication with yourself and others. - Effectively use and interpret verbal
messages. - Effectively use and interpret nonverbal messages. - Listen and respond
thoughtfully to others. - Appropriately adapt messages to others. Providing both
comprehensive and cutting-edge content about communication organized around these
five themes, Beebe, Beebe, and Ivy cover all of the topics expected in a manner that
will help readers organize the range of material.
Revised and Updated, Featuring a New Case Study How do successful companies
create products people can’t put down? Why do some products capture widespread
attention while others flop? What makes us engage with certain products out of sheer
habit? Is there a pattern underlying how technologies hook us? Nir Eyal answers these
questions (and many more) by explaining the Hook Model—a four-step process
embedded into the products of many successful companies to subtly encourage
customer behavior. Through consecutive “hook cycles,” these products reach their
ultimate goal of bringing users back again and again without depending on costly
advertising or aggressive messaging. Hooked is based on Eyal’s years of research,
consulting, and practical experience. He wrote the book he wished had been available
to him as a start-up founder—not abstract theory, but a how-to guide for building better
products. Hooked is written for product managers, designers, marketers, start-up
founders, and anyone who seeks to understand how products influence our behavior.
Eyal provides readers with: • Practical insights to create user habits that stick. •
Actionable steps for building products people love. • Fascinating examples from the
iPhone to Twitter, Pinterest to the Bible App, and many other habit-forming products.
NOTE: Before purchasing, check with your instructor to ensure you select the correct
ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title,
and registrations are not transferable. To register for and use Pearson's MyLab &
Mastering products, you may also need a Course ID, which your instructor will provide.
Used books, rentals, and purchases made outside of Pearson If purchasing or renting
from companies other than Pearson, the access codes for Pearson's MyLab &
Mastering products may not be included, may be incorrect, or may be previously
redeemed. Check with the seller before completing your purchase. For courses in
Introduction to Communication that take a mainstream rather than a survey approach
This package includes MyCommunicationLab® A five-principles approach that helps
students build practical communication skills Communication: Principles for a Lifetime
was designed to address the biggest challenge when teaching Introduction to
Communication: how to present the variety of fundamental theory and skills without
overwhelming learners. By organizing the text around five key principles of
communication, authors Steven Beebe, Susan Beebe, and Diana Ivy help students to
see the interplay among communication concepts, skills, and contexts. The sixth edition
retains this successful five-principles framework, and adds updated content and a new
learning architecture that better helps students build, and use, strong communication
skills -- in the course and beyond. Enhance learning with MyCommunicationLab
MyCommunicationLab for the Introduction to Communication course extends learning
online, engaging students and improving results. Media resources with assignments
bring concepts to life, and offer students opportunities to practice applying what they've
learned. And MediaShare offers an easy, mobile way for students and instructors to
interact and engage with speeches, visual aids, group projects, and other files. Please
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note: this version of MyCommunicationLab does not include an eText. Communication:
Principles for a Lifetime, Sixth Edition is also available via REVEL(tm), an immersive
learning experience designed for the way today's students read, think, and learn. Learn
more. 0134126890 / 9780134126890 Communication: Principles for a Lifetime plus
MyCommunicationLab for Introduction to Communication -- Access Card Package, 6/e
Package consists of: * 0133753824 / 9780133753820 Communication: Principles for a
Lifetime, 6/e * 0133882942 / 9780133882940 MyCommunicationLab for Introduction to
Communication Valuepack Access Card

"What the heck is my partner thinking?" is a common refrain in romantic
relationships, and with good reason. Every person is wired for love differently,
with different habits, needs, and reactions to conflict. The good news is that most
people's minds work in predictable ways and respond well to security,
attachment, and rituals, making it possible to actually neurologically prime the
brain for greater love and fewer conflicts. Wired for Love is a complete insider's
guide to understanding a partner's brain and promoting love and trust within a
romantic relationship. Readers learn ten scientific principles they can use to
avoid triggering fear and panic in their partners, manage their partners' emotional
reactions when they do become upset, and recognize when the brain's threat
response is hindering their ability to act in a loving way. By learning to use simple
gestures and words, readers can learn to put out emotional fires and help their
partners feel more safe and secure. The no-fault view of conflict in this book
encourages readers to move past a ""warring brain"" mentality and toward a
more cooperative ""loving brain"" understanding of the relationship. Based in the
sound science of neurobiology, attachment theory, and emotion regulation
research, this book is essential reading for couples and others interested in
understanding the complex dynamics at work behind love and trust in intimate
relationships.
#1 NEW YORK TIMES BESTSELLER • A memoir of leadership and success:
The executive chairman of Disney, Time’s 2019 businessperson of the year,
shares the ideas and values he embraced during his fifteen years as CEO while
reinventing one of the world’s most beloved companies and inspiring the people
who bring the magic to life. NAMED ONE OF THE BEST BOOKS OF THE YEAR
BY NPR Robert Iger became CEO of The Walt Disney Company in 2005, during
a difficult time. Competition was more intense than ever and technology was
changing faster than at any time in the company’s history. His vision came down
to three clear ideas: Recommit to the concept that quality matters, embrace
technology instead of fighting it, and think bigger—think global—and turn Disney
into a stronger brand in international markets. Today, Disney is the largest, most
admired media company in the world, counting Pixar, Marvel, Lucasfilm, and 21st
Century Fox among its properties. Its value is nearly five times what it was when
Iger took over, and he is recognized as one of the most innovative and
successful CEOs of our era. In The Ride of a Lifetime, Robert Iger shares the
lessons he learned while running Disney and leading its 220,000-plus
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employees, and he explores the principles that are necessary for true leadership,
including: • Optimism. Even in the face of difficulty, an optimistic leader will find
the path toward the best possible outcome and focus on that, rather than give in
to pessimism and blaming. • Courage. Leaders have to be willing to take risks
and place big bets. Fear of failure destroys creativity. • Decisiveness. All
decisions, no matter how difficult, can be made on a timely basis. Indecisiveness
is both wasteful and destructive to morale. • Fairness. Treat people decently,
with empathy, and be accessible to them. This book is about the relentless
curiosity that has driven Iger for forty-five years, since the day he started as the
lowliest studio grunt at ABC. It’s also about thoughtfulness and respect, and a
decency-over-dollars approach that has become the bedrock of every project and
partnership Iger pursues, from a deep friendship with Steve Jobs in his final
years to an abiding love of the Star Wars mythology. “The ideas in this book
strike me as universal” Iger writes. “Not just to the aspiring CEOs of the world,
but to anyone wanting to feel less fearful, more confidently themselves, as they
navigate their professional and even personal lives.”
Effective risk communication is essential to the well-being of any organization
and those people who depend on it. Ineffective communication can cost lives,
money and reputations. Communicating Risks and Benefits: An Evidence-Based
User’s Guide provides the scientific foundations for effective communications.
The book authoritatively summarizes the relevant research, draws out its
implications for communication design, and provides practical ways to evaluate
and improve communications for any decision involving risks and benefits. Topics
include the communication of quantitative information and warnings, the roles of
emotion and the news media, the effects of age and literacy, and tests of how
well communications meet the organization’s goals. The guide will help users in
any organization, with any budget, to make the science of their communications
as sound as the science that they are communicating.
During the past two decades, there has been an increasing appreciation of the
significant value that lifetime-based techniques can add to biomedical studies
and applications of fluorescence. Bringing together perspectives of different
research communities, Fluorescence Lifetime Spectroscopy and Imaging:
Principles and Applications in Biomedical Dia
Forcourses in Introduction to Communication. Afive-principles approach that
helps students build practical communicationskills Communication: Principles for
a Lifetime wasdesigned to address the biggest challenge when teaching
Introduction toCommunication: how to present the variety of fundamental theory
and skillswithout overwhelming learners. By organizing the text around five
keyprinciples of communication, authors Steven Beebe, Susan Beebe, and Diana
Ivyhelp students to see the interplay among communication concepts, skills,
andcontexts. The 8th Edition offers new Critical/Cultural Perspectivesfeatures
that examine contemporary issues in communication and refreshedchapterending study guides that better reinforce the authors' five-principlesapproach.
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Originally written in 1938 but never published due to its controversial nature, an
insightful guide reveals the seven principles of good that will allow anyone to
triumph over the obstacles that must be faced in reaching personal goals.
REVEL™ for Communicating in Small Groups: Principles and Practices balances the principles
of small group communication with real-world applications. With an emphasis on practical
examples, technology, and ethical collaboration, REVEL for Communicating in Small Groups
helps readers enhance their performance in groups and teams, while giving them insight into
why group and team members communicate as they do. REVEL is Pearson’s newest way of
delivering our respected content. Fully digital and highly engaging, REVEL offers an immersive
learning experience designed for the way today's students read, think, and learn. Enlivening
course content with media interactives and assessments, REVEL empowers educators to
increase engagement with the course, and to better connect with students. NOTE: REVEL is a
fully digital delivery of Pearson content. This ISBN is for the standalone REVEL access card. In
addition to this access card, you will need a course invite link, provided by your instructor, to
register for and use REVEL.
Updated in its 5th edition, Communication: Principles for a Lifetime helps readers see the
relationships among the concepts, skills, theories, and contexts of communication by
anchoring the content around five fundamental communication principles. Written by
experienced and highly regarded textbook authors and teachers, Communication provides
readers with all the theory and skills necessary in a manner that helps them apply what they've
learned throughout their lives.
It is rare today for employees to stay with one organization for the long tenures that were the
norm before the Great Recession. In fact, "job hopping" is the new norm, especially for
Millennials. In The Boomerang Principle, companies learn how to leverage this fact rather than
fear it. By engendering a lifetime of loyalty from former employees, leaders can see them
"return" in the form of customers, partners, clients, advocates, contractors, and even returning
employees. Author Lee Caraher has built several companies and managed many Millennials
along the way. In her first book, Millennials & Management, she shared her wisdom on how to
get an intergenerational workforce to contribute to the larger goals of the organization. In this
follow-up book, she shifts the emphasis to creating valuable, long-lasting relationships with
your employees to ensure they remain your biggest fans, even if they leave the company. The
Boomerang Principle is a pragmatic answer to the outdated corporate mindset around
employee turnover. Instead, it shifts the focus to creating lifetime loyalty from your alumni who
will bring back business again and again.
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, and
registrations are not transferable. To register for and use Pearson's MyLab & Mastering
products, you may also need a Course ID, which your instructor will provide. Used books,
rentals, and purchases made outside of Pearson If purchasing or renting from companies other
than Pearson, the access codes for Pearson's MyLab & Mastering products may not be
included, may be incorrect, or may be previously redeemed. Check with the seller before
completing your purchase. "For courses in Introduction to Communication that take a
mainstream rather than a survey approach" "This package includes MyCommunicationLab(R)"
A five-principles approach that helps students build practical communication skills
"Communication: Principles for a Lifetime "was designed to address the biggest challenge
when teaching Introduction to Communication: how to present the variety of fundamental
theory and skills without overwhelming learners. By organizing the text around five key
principles of communication, authors Steven Beebe, Susan Beebe, and Diana Ivy help
students to see the interplay among communication concepts, skills, and contexts. The sixth
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edition retains this successful five-principles framework, and adds updated content and a new
learning architecture that better helps students build, and use, strong communication skills -- in
the course and beyond. Enhance learning with MyCommunicationLab MyCommunicationLab
for the Introduction to Communication course extends learning online, engaging students and
improving results. Media resources with assignments bring concepts to life, and offer students
opportunities to practice applying what they've learned. And MediaShare offers an easy,
mobile way for students and instructors to interact and engage with speeches, visual aids,
group projects, and other files. Please note: this version of MyCommunicationLab does not
include an eText. "Communication: Principles for a Lifetime," Sixth Edition is also available via
REVEL(TM), an immersive learning experience designed for the way today's students read,
think, and learn. Learn more. 0134126890 / 9780134126890 Communication: Principles for a
Lifetime plus MyCommunicationLab for Introduction to Communication -- Access Card
Package, 6/e Package consists of: - 0133753824 / 9780133753820 Communication: Principles
for a Lifetime, 6/e - 0133882942 / 9780133882940 MyCommunicationLab for Introduction to
Communication Valuepack Access Card
NOTE: You are purchasing a standalone product; MyCommunicationLab does not come
packaged with this content. If you would like to purchase both the physical text and
MyCommunicationLab, search for ISBN-10: 0134126890 / ISBN-13: 9780134126890. That
package includes ISBN-10: 0133753824 / ISBN-13: 9780133753820 and ISBN-10:
0133882942 / ISBN-13: 9780133882940. MyCommunicationLab should only be purchased
when required by an instructor. For courses in Introduction to Communication that take a
mainstream rather than a survey approach A five-principles approach that helps students build
practical communication skills Communication: Principles for a Lifetime was designed to
address the biggest challenge when teaching Introduction to Communication: how to present
the variety of fundamental theory and skills without overwhelming learners. By organizing the
text around five key principles of communication, authors Steven Beebe, Susan Beebe, and
Diana Ivy help students to see the interplay among communication concepts, skills, and
contexts. The sixth edition retains this successful five-principles framework, and adds updated
content and a new learning architecture that better helps students build, and use, strong
communication skills — in the course and beyond. Also available with MyCommunicationLab®
MyCommunicationLab for the Introduction to Communication course extends learning online,
engaging students and improving results. Media resources with assignments bring concepts to
life, and offer students opportunities to practice applying what they’ve learned. And
MediaShare offers an easy, mobile way for students and instructors to interact and engage
with speeches, visual aids, group projects, and other files. Please note: this version of
MyCommunicationLab does not include an eText. Communication: Principles for a Lifetime,
Sixth Edition is also available via REVEL™, an immersive learning experience designed for the
way today's students read, think, and learn.
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