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Justin Lee, a gay man and devout Christian, bridges the gaps between his faith and sexuality in this insightful and touching memoir. As a teenager and young man, Justin Lee felt deeply torn. Nicknamed
"God Boy" by his peers, he knew that he was called to a life in the evangelical Christian ministry. But Lee harbored a secret: He also knew that he was gay. In this groundbreaking book, Lee recalls the
events--his coming out to his parents, his experiences with the "ex-gay" movement, and his in-depth study of the Bible--that led him, eventually, to self-acceptance. But more than just a memoir, TORN
provides insightful, practical guidance for all committed Christians who wonder how to relate to gay friends or family members--or who struggle with their own sexuality. Convinced that "in a culture that sees
gays and Christians as enemies, gay Christians are in a unique position to bring peace," Lee demonstrates that people of faith on both sides of the debate can respect, learn from, and love one another.
A SUNDAY TIMES BESTSELLER Stranger Than Kindness is a journey in images and words into the creative world of musician, storyteller and cultural icon Nick Cave. This highly collectable book invites the
reader into the innermost core of the creative process and paves the way for an entirely new and intimate meeting with the artist, presenting Cave’s life, work and inspiration and exploring his many real and
imagined universes. It features full colour reproductions of original artwork, handwritten lyrics, photographs and collected personal artefacts along with commentary and meditations from Nick Cave, Janine
Barrand and Darcey Steinke. Stranger Than Kindness asks what shapes our lives and makes us who we are, and celebrates the curiosity and power of the creative spirit. The book has been developed and
curated by Nick Cave in collaboration with Christina Back. The images were selected from ‘Stranger Than Kindness: The Nick Cave Exhibition’, opening at the Royal Danish Library in Copenhagen in June
2020.
The bestselling author of "Too Deep for Tears" and "All We Hold Dear" continues her acclaimed Scottish saga. New to the legend is Edna Rose, Ailsa's daughter, who is more at home among the woodland
animals than she is among people.
On a warm September night in 2002, former acquaintances Alexis Maybank and Alexandra Wilkis reconnected at a mixer for new students at Harvard Business School. Alexis had just ended a four-year run
at eBay during the dotcom boom and bust. Alexandra had just spent three years as an investment banker at Merrill Lynch. Now they were entering the country’s top training ground for future titans of Wall
Street and the Fortune 500. Little did either suspect that five years later, they’d become famous not in finance or consulting or corporate management, but at the bleeding-edge intersection of fashion and
technology. Gilt Groupe – launched by Alexis, Alexandra, and three colleagues in 2007 – is one of the most fascinating startups of recent years, with a valuation of more than $1 billion. And it all began with
one bold idea: to bring sample sales online and change the way millions shop. As Alexis and Alexandra write about the day Gilt.com went live: “We had created a website that could potentially change the
rules of retail, for both shoppers and brands. If shopping was traditionally a slow, leisurely activity that might consume an entire day, it would now be competitive, addictive, urgent, thrilling—a rush delivered at
the same time each day. Shopping would become not just easier, but so much fun.” But turning that vision into reality wasn’t easy. Designers had long controlled their own sample sales by staging them in
anonymous, makeshift locations and strictly limiting invitations. Those lucky enough to hear about a Marc Jacobs or Hermès sample sale would drop everything and run for dramatic, fleeting bargains. Why
should elite brands support a new startup trying to replicate the experience online? And even if brands like Valentino, Christian Louboutin, and Zac Posen got on board, would shoppers embrace such a
website? Would the kind of people who love high-end fashion really visit a new online sale each day? Was “accessible luxury” a breakthrough idea or an absurd oxymoron? Alexis and Alexandra share their
perspective in this dramatic story of Gilt’s birth, rise, and evolution. They show how they juggled the conflicting needs of their suppliers, engineers, marketers, and potential investors. They explain how they
blended their individual strengths and weaknesses and managed their rapidly growing team. They cover the growing pains of expanding into new categories like housewares, travel, and menswear. And they
take us through the darkest moments of the recession when Gilt might easily have died. As you’ll learn from the true story of Gilt, anything is possible for those with the creativity to recognize a new
opportunity and the perseverance to make it real.
From one of the greatest prose stylists of any generation, the essay that inspired the theme of the 2019 Met Gala, Camp: Notes on Fashion Many things in the world have not been named; and many things,
even if they have been named, have never been described. One of these is the sensibility—unmistakably modern, a variant of sophistication but hardly identical with it—that goes by the cult name of “Camp.”
So begins Susan Sontag’s seminal essay “Notes on ‘Camp.’ ” Originally published in 1964 and included in her landmark debut essay collection Against Interpretation, Sontag’s notes set out to define
something that even the most well-informed could describe only as “I know it when I see it.” At once grounded in a sweeping history (Louis XIV was pure Camp) and entirely provisional, Camp delights in low
and high culture alike. Tiffany lamps, the androgynous beauty of Greta Garbo, King Kong (1933), and Mozart all embody the Camp sensibility for Sontag—an almost ineffable blend of artifice, extravagance,
playfulness, and a deadly seriousness. At the time Sontag published her essay, Camp, as a subversion of sexual norms, had also become a private code of signification for queer communities. In nearly every
genre and form—from visual art, décor, and fashion to writing, music, and film—Camp continues to be redefined today, as seen in the 2019 Met Gala that took Sontag’s essay as the basis for its theme. “Style
is everything,” Sontag tells us, and as Time magazine points out, “ ‘Notes on “Camp” ’ launched a new way of thinking,” paving the way for a whole new style of cultural criticism, and describing what is, in
many ways, the defining sensibility of our culture today.
Packed with real-life examples of business decisions gone awry, the 8th Edition of BUSINESS ETHICS: CASE STUDIES AND SELECTED READINGS explores the complex issues of business ethics from
the leaders' perspectives. This best-selling text offers a rare collection of readings which examines the business decision-making processes of many types of leaders, while revealing some of the common
factors that push them over ethical lines they might not otherwise cross. A combination of short and long cases, readings, hypothetical situations, and current ethical dilemmas, BUSINESS ETHICS: CASE
STUDIES AND SELECTED READINGS provides a stimulating and thorough basis for evaluating business ethics, and encourages stronger values in future business leaders. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Should you take a much-needed vacation or save money for the kids' education? Protect the endangered owl or maintain jobs for loggers? Have a heart-to-heart with a lying employee or fire him on the spot?
All of us face ethical choices. Sometimes they're easy: One side is wrong and the other is right. But how do we handle the really tough "right vs. right" dilemmas, where each side has strong moral arguments
and we can't do both? This book helps us build Ethical Fitness®—a values-based decision-making process so definitive that it's now a registered trade mark. Rushworth M. Kidder, founder of the Institute for
Global Ethics, teaches us how to think for ourselves in order to resolve ethical dilemmas ranging from the intimately personal to the broadly philosophical. Unique in its approach and rich with illustrative
anecdotes—updated with examples of real-world conflicts from today's political realm and from Dr. Kidder's own observations—How Good People Make Tough Choices is an indispensable resource for
spotting, understanding, and resolving our toughest decisions.
*NYTBR Paperback Row Selection* An investigation into the damage wrought by the colossal clothing industry and the grassroots, high-tech, international movement fighting to reform it What should I wear?
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It's one of the fundamental questions we ask ourselves every day. More than ever, we are told it should be something new. Today, the clothing industry churns out 80 billion garments a year and employs
every sixth person on Earth. Historically, the apparel trade has exploited labor, the environment, and intellectual property--and in the last three decades, with the simultaneous unfurling of fast fashion,
globalization, and the tech revolution, those abuses have multiplied exponentially, primarily out of view. We are in dire need of an entirely new human-scale model. Bestselling journalist Dana Thomas has
traveled the globe to discover the visionary designers and companies who are propelling the industry toward that more positive future by reclaiming traditional craft and launching cutting-edge sustainable
technologies to produce better fashion. In Fashionopolis, Thomas sees renewal in a host of developments, including printing 3-D clothes, clean denim processing, smart manufacturing, hyperlocalism, fabric
recycling--even lab-grown materials. From small-town makers and Silicon Valley whizzes to such household names as Stella McCartney, Levi's, and Rent the Runway, Thomas highlights the companies big
and small that are leading the crusade. We all have been casual about our clothes. It's time to get dressed with intention. Fashionopolis is the first comprehensive look at how to start.
Creator of The Equalizer TV series, Michael Sloan reinvents the story of the mysterious Robert McCall, a former intelligence officer who helps desperate people in need of his unique skill set. Got a problem?
Odds against you? Call the Equalizer. McCall’s first client is a distraught mother who is desperate to locate her young daughter, drawn into the shadowy world of white slavery. But this client may not be all
she appears to be. At the time same, McCall is approached by a diplomat who works for the United Nations. Her son, an American Captain in the US Army, is part of a contingent advising Syrian Rebel forces
in their fight against the Jihadists. He has been reported KIA, but his body has not been found. His mother asks McCall to find out if her son is alive or dead. When McCall embarks on a suicidal rescue
mission in Syria, he stumbles upon a terror plot aimed at the United States. The terrorists are being protected by mercenaries known as Momento Miro—Remember That You Must Die. McCall discovers the
key to the terror attacks is his one-time boss, Control, the head of a spy organization called “The Company.” He is missing. His life has been deleted from all personal and intelligence records, as if he never
existed. McCall has to find his old friend and stop these terror attacks from being carried out on American soil. McCall also has to deal with an “Equalizer” wannabe, a psychotic vigilante whose attempts to
be a “hero” and rid the New York streets of violent crime are getting innocent people killed.
Discover how law today applies to everyday life and your profession as well as to contemporary business activities with Miller/Cross' best-selling THE LEGAL ENVIRONMENT TODAY, 10E. This edition
focuses on building skills you will need tomorrow. Relevant discussions examine today's law, the legal environment and its impact on business as you study critical legal, ethical and corporate issues. Classic,
spotlighted and updated cases as recent as 2020 immerse you in legal action, while new case examples highlight well-known companies, such as Nike, Apple, Google and Gucci. New and updated learning
features focus on legal topics of interest, from cybersecurity and the law online to managerial strategies and ethical dilemmas. Visually compelling pages illustrate the latest legal developments across the
globe, in the U.S. Supreme Court and even at state level, giving you a strong background for a corporate career or entrepreneurial opportunities. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Married sleuths cross paths with married assassins in this “priceless” mystery by the bestselling author of the Jane Whitefield series (The New York Times). Sid and Ronnie Abel are a first-rate husband-andwife detective team, both ex-LAPD. Ed and Nicole Hoyt are married assassins-for-hire living in the San Fernando Valley. Except for deadly aim with a Glock 17, the couples have little in common—until they’re
hired to do damage control on the same murder. The body of research scientist James Ballantine has been pulled from a storm sewer, with two bullet holes in the back of his head. With the case turning cold,
Ballantine’s former employers bring in the Abels to succeed where the police have failed. As for the Hoyts, their mysterious contractors want to make sure that the facts about Ballantine’s death stay hidden.
Now the Abels must try to survive as they circle ever closer to the truth, and to a dangerous pair guarding it with their lives. From “a master of nail-biting suspense” (Los Angeles Times), comes a “propulsive,
darkly humorous” (Publishers Weekly) “double-barreled Southern California thriller that moves almost faster than a speeding bullet” (The Wall Street Journal).
Pull up a lounge chair and have a cocktail at Sunset Beach – it comes with a twist. Drue Campbell’s life is adrift. Out of a job and down on her luck, life doesn’t seem to be getting any better when her
estranged father, Brice Campbell, a flamboyant personal injury attorney, shows up at her mother’s funeral after a twenty-year absence. Worse, he’s remarried – to Drue’s eighth grade frenemy, Wendy, now
his office manager. And they’re offering her a job. It seems like the job from hell, but the offer is sweetened by the news of her inheritance – her grandparents’ beach bungalow in the sleepy town of Sunset
Beach, a charming but storm-damaged eyesore now surrounded by waterfront McMansions. With no other prospects, Drue begrudgingly joins the firm, spending her days screening out the grifters whose
phone calls flood the law office. Working with Wendy is no picnic either. But when a suspicious death at an exclusive beach resort nearby exposes possible corruption at her father’s firm, she goes from
unwilling cubicle rat to unwitting investigator, and is drawn into a case that may – or may not – involve her father. With an office romance building, a decades-old missing persons case re-opened, and a
cottage in rehab, one thing is for sure at Sunset Beach: there’s a storm on the horizon. Sunset Beach is a compelling ride, full of Mary Kay Andrews' signature wit, heart, and charm.
Fashion law encompasses a wide variety of issues that concern an article of clothing or a fashion accessory, starting from the moment they are designed and following them through distribution and marketing
phases, all the way until they reach the end-user. Contract law, intellectual property, company law, tax law, international trade, and customs law are of fundamental importance in defining this new field of law
that is gradually taking shape. This volume focuses on the new frontiers of fashion law, taking into account the various fields that have recently emerged as being of great interest for the entire fashion world:
from sustainable fashion to wearable technologies, from new remedies to cultural appropriation to the regulation of model weight, from advertising law on the digital market to the impact of new technologies
on product distribution. The purpose is to stimulate discussion on contemporary problems that have the potential to define new boundaries of fashion law, such as the impact of the heightened ethical
sensitivity of consumers (who increasingly require effective solutions), that a comparative law perspective renders more interesting. The volume seeks to sketch out the new legal fields in which the fashion
industry is getting involved, identifying the new boundaries of fashion law that existing literature has not dealt with in a comprehensive manner.
Gain a clear understanding of business law and how it impacts today's business world - whether you're pursuing a corporate career or entrepreneurial opportunities. Miller's best-selling BUSINESS LAW
TODAY: STANDARD, 13E keeps the study of business law engaging and relevant while ensuring you understand important legal, ethical and corporate issues. This edition immerses you in legal action with
classic, spotlighted and updated cases as recent as 2020 and more than one hundred new examples and case examples from well-known companies, such as Nike, Apple, Google and Gucci. More than 40
new or updated learning features highlight high-interest legal topics, from cybersecurity and the law online to managerial strategies and ethical dilemmas. Visually compelling pages illustrate the latest legal
developments across the globe, in the U.S. Supreme court and even at state level, as you explore how the law is applied to various real business situations. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
The natural follow-up to our successful La Cucina, this book offers up a more authentic take on Italian cooking than almost any cookbook in the category. It will appeal to fans of Lidia Bastianich and Mario
Batali who seek a more direct insight into Italian cooking, straight from the source. It has the impressive brick-package weight of Phaidon's national cuisine cookbooks, but with the Slow Food mark has more
bona fides than The Silver Spoon. With 1,000 recipes from all of Italy's regions, this book offers striking breadth and depth. These aren't "chef recipes," but dishes from humble restaurants that serve cuisine
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specific to their home areas. This is imminently cookable Italian food. With thorough headnotes that offer fascinating cultural detail, these are more than mere instructions for cooking--together they make up a
guide to a much-admired and much-desired way of life.
With more scandals than the election, Gucci Red is back and she's on one. Ready to put the past behind her, she settles into the cushy life of a kept woman. However, it isn't her past that's the problem this
time. Everything that Spade wanted kept hidden slowly creeps out, threatening his life and his love. The deceit from North Carolina floods into Louisville, drowning everybody in its wake. Being abandoned
didn't sit too well with Teddy, but he's willing to bide his time until revenge starts calling his name. After losing her brother and almost losing her son's father, Rashika is on the path to get her life together for
the better, but time waits for no one. Find out what fate has in store for everybody lurking on the streets of Louisville.

In The Responsible Fashion Company, Rinaldi and Testa argue that the fashion industry is at a crossroads: the need for a global shift to a sustainable model has never been
more urgent. Yet, they demonstrate that we are witnessing a revolution led by conscious consumers and enlightened companies, who are redefining the rules of the fashion
market. The question is: when will the rest of the industry catch up? Rinaldi and Testa raise a fundamental but often neglected issue in the fashion sustainability debate: longterm equilibrium can only be achieved by integrating economic goals with environmental, social and ethical values. "The Responsible Fashion Company" provides a clear
overview of the theory, challenges and opportunities of sustainability in the industry and demonstrates how fashion companies can achieve competitive advantage through
sustainable innovation. The authors show how leading fashion companies are challenging traditional thinking and present inspiring examples from pioneers such as Gucci, Levi's,
Timberland and Brunello Cucinelli, who create quality products without leaving a negative impact behind.Refreshing and timely, The Responsible Fashion Company is essential
reading for the socially conscious consumer and anyone with a professional or personal interest in the fashion, design and luxury industries.
This book is an original, high-quality collection of chapters about highly topical and important brand management issues, and it shows both theoretical and empiric analysis. The
10 selected chapters are referred, with original contents and rigorous research methodologies, to some important challenges the brand management has to face in the current
competitive contexts, characterized by the dominance of the intangible resources and the new information and communication technologies. Written by leading academics, this
book is dedicated not only to marketing and management scholars but also to students wanting to investigate the knowledge concerning special fields and special brand
management themes. As well to the practitioners who can find a wide reference also to the managerial implication from the strategic and operative perspectives.
Focusing on ethical consumers, their behaviour, discourses and narratives as well as the social and political contexts in which they operate, this text provides a summary of the
manner and effectiveness of their actions.
This book highlights different roles in entrepreneurship and innovation, based on the act of setting up a new venture in the area of sustainable luxury and fashion, which also
involves cognitive and motivational characteristics. It also discusses the fact that many sustainability-promoting innovations require substantial technological advances.
The New Frontiers of Fashion LawMDPI
Visual Ethics addresses the need for critical thinking and ethical behavior among professionals responsible for visual messages in photography and photojournalism, film, and
digital media. From the author of Photojournalism: An Ethical Approach, published more than 20 years ago, this book goes beyond photojournalism ethics. It discusses crucial
contemporary concerns, including persuasion, stereotyping, global perspectives, graphic design decisions, multimedia production, social media, and more. Written for an evergrowing discipline, author Paul Martin Lester gives serious ethical consideration to the complex field of visual communication.
The Tax Reform Act of 1986 was the single most sweeping change in the history of America's income tax. It was also the best political and economic story of its time. Here, in the
anecdotal style of The Making of the President, two Wall Street Journal reporters provide the first complete picture of how this tax revolution went from an improbable dream to a
widely hailed reality.
Published to instant acclaim in 2005, our best selling How to Be a Graphic Designer without Losing Your Soul has become a trusted resource for graphic designers around the
world, combining practical advice with philosophical guidance to help young professionals embark on their careers. This new, expanded edition brings this essential text up to
date with new chapters on professional skills, the creative process, and global trends that include social responsibility, ethics, and the rise of digital culture. How to Be a Graphic
Designer offers clear, concise guidance along with focused, no-nonsense strategies for setting up, running, and promoting a studio; finding work; and collaborating with clients.
The book also includes inspiring new interviews with leading designers, including Jonathan Barnbrook, Sara De Bondt, Stephen Doyle, Ben Drury, Paul Sahre, Dmitri Siegel,
Sophie Thomas, and Magnus Vol Mathiassen
The Luxury Strategy, written by two world experts on the subject, provides the first rigorous blueprint for the effective management of luxury brands and companies at the highest
level. It rationalizes those business models that have achieved profitability and unveils the original methods that were used to transform small family businesses such as Ferrari,
Louis Vuitton, Cartier, Chanel, Armani, Gucci, and Ralph Lauren into profitable global brands. By defining the differences between premium and luxury brands and products,
analysing the nature of true luxury brands and turning established marketing 'rules' upside down, it has established itself as the definitive work on the essence of a luxury brand
strategy. This fully revised second edition of The Luxury Strategy explores the diversity of meanings of 'luxury' across different markets. It also now includes a section on
marketing and selling luxury goods online and the impact of social networks and digital developments, cementing its position as the authority on luxury strategy.
This is the first book in the field of corporate social responsibility to examine the progress of a standard over a ten-year period. Published in late 1997 and revised in 2001, the
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Social Accountability 8000 (SA8000) standard and verification system is a comprehensive tool aiming to assure humane workplaces throughout the supply chain. The SA8000
system includes: factory-level management system requirements for ongoing compliance and continual improvement; independent, expert verification of compliance by
certification bodies; the involvement of all key stakeholders in the SA8000 system; and harnessing consumer and investor concern by helping to identify and support companies
that are committed to assuring human rights in the workplace. As of 31 December 2007, nearly 700,000 workers were employed in 1,500 facilities certified to SA8000, in 65
countries and 67 industrial sectors.Ten years on, what has the impact of SA8000 been and how do its architects and users see it developing into the future? In this book,
businesses, NGOs, academics and trade union leaders provide much-needed perspective on the lessons learned from SA8000 and set an agenda for the next decade. The book
also provides context on the leading initiatives within the field of CSR (such as ISO 26000 and the Business for Social Compliance Initiative) and how they relate to SA8000. The
book features case studies on the experiences of a wide range of companies, including Gucci, The GAP, Chiquita, TNT, Tata and Otto Versand, and on many of the most
innovative programmes in the field of CSR, such as the Made-By label. Analysts from emerging economies provide valuable insights into how SA8000 has become a key tool in
Brazil and India. The book addresses many of the key themes for corporate responsibility such as traceability, supply chain management and transparency.SA8000: The First
Decade provides insights for company managers, NGOs, policy-makers and trade union leaders on how to implement a social standard and will be required reading for any
manager seeking to implement SA8000 or any other code of conduct or standard for their suppliers.Deborah Leipziger is well known for her book The Corporate Responsibility
Code Book, published in 2003 and considered to be one of the key reference books in the field of CSR. SA8000: The First Decade is an extension of Ms Leipziger's work over a
17-year career in the field of CSR, in which she has played a role in the development of many social standards, including SA8000 and the Ethical Trading Initiative, and advised
many others.
A fresh argument for rioting and looting as our most powerful tools for dismantling white supremacy Looting--a crowd of people publicly, openly, and directly seizing goods--is one
of the more extreme actions that can take place in the midst of social unrest. Even self-identified radicals distance themselves from looters, fearing that violent tactics reflect
badly on the broader movement. But Vicky Osterweil argues that stealing goods and destroying property are direct, pragmatic strategies of wealth redistribution and improving life
for the working class--not to mention the brazen messages these methods send to the police and the state. All our beliefs about the innate righteousness of property and
ownership, Osterweil explains, are built on the history of anti-Black, anti-Indigenous oppression. From slave revolts to labor strikes to the modern-day movements for climate
change, Black lives, and police abolition, Osterweil makes a convincing case for rioting and looting as weapons that bludgeon the status quo while uplifting the poor and
marginalized. In Defense of Looting is a history of violent protest sparking social change, a compelling reframing of revolutionary activism, and a practical vision for a dramatically
restructured society.
Examines the mission that killed Osama Bin Laden and describes previously unreported missions that illustrate the life and work of a SEAL and the evolution of the team after the
events of September 11.
Resilience of Luxury Companies in Times of Change is a book for executives and Masters' level students taking courses in luxury management. It offers an insight into the
current and emergent business models and strategies luxury companies apply to remain resilient in times of change. It explores a variety of business models answering the
following key questions: What is each brand’s value proposition used to attract a consumer’s willingness to pay? What is each brand’s target audience? How do brands
navigate and expand their markets? And how do luxury companies organize their resources to design and develop products and services to continually sell to their customers?
The answers to these questions provide the foundation of a luxury company’s business strategy and, as a result, its brand architecture. The authors also explore the patterns
that have emerged in the ownership, management and the manufacturing in luxury goods companies, where dominance is usually found in certain countries. This book focuses
on six key industries in the luxury product sector: fashion, automotive, hospitality, furniture, cosmetics and jewellery. It provides an international perspective with examples drawn
from Europe, USA, the Middle East, China and Japan. Through these examples and cases, the authors analyze how luxury companies are facing the challenges posed by
external shocks and an extensive need for digitalization. Using concepts and theories from macroeconomics (such as globalisation) and corporate and business strategy, the
book aims to connect the dots between theory and practice. Resilience of Luxury Companies in Times of Change provides perspectives of the past, present and future – how
luxury companies have evolved over time and managed to stay resilient despite the challenges they have faced through the different eras.
Double Blind follows three close friends and their circle through a year of extraordinary transformation. Set between London, Cap d'Antibes, Big Sur, and a rewilded corner of
Sussex, this thrilling, ambitious novel is about the headlong pursuit of knowledge—for the purposes of pleasure, revelation, money, sanity, or survival—and the consequences of
fleeing from what we know about others and ourselves. When Olivia meets a new lover just as she is welcoming her best friend, Lucy, back from New York, her dedicated
academic life expands precipitously. Her connection to Francis, a committed naturalist living off the grid, is immediate and startling. Eager to involve Lucy in her joy, Olivia
introduces the two—but Lucy has received shocking news of her own that binds the trio unusually close. Over the months that follow, Lucy’s boss, Hunter, Olivia’s psychoanalyst
parents, and a young man named Sebastian are pulled into the friends’ orbit, and not one of them will emerge unchanged. Expansive, playful, and compassionate, Edward St.
Aubyn's Double Blind investigates themes of inheritance, determinism, freedom, consciousness, and the stories we tell about ourselves. St. Aubyn's major new novel is as
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compelling about ecology, psychoanalysis, genetics, and neuroscience as it is about love, fear, and courage. Most of all, it is a perfect expression of the interconnections it sets
out to examine, and a moving evocation of an imagined world that is deeply intelligent, often tender, curious, and very much alive.
This public domain book is an open and compatible implementation of the Uniform System of Citation.
NATIONAL BESTSELLER "A must read for serious leaders at every level." —General Barry R. McCaffrey (Ret.) The FBI’s former head of counterintelligence reveals the
Bureau's field-tested playbook for unlocking individual and organizational excellence Frank Figliuzzi was the "Keeper of the Code," appointed the FBI’s Chief Inspector by thenDirector Robert Mueller. Charged with overseeing sensitive internal inquiries and performance audits, he ensured each employee met the Bureau's exacting standards. Now,
drawing on his distinguished career, Figliuzzi reveals how the Bureau achieves its extraordinary track record of excellence—from the training of new recruits in "The FBI Way" to
the Bureau's rigorous maintenance of its standards up and down the organization. All good codes of conduct have one common trait: they reflect the core values of an
organization. Individuals, companies, schools, teams, or any group seeking to codify their rules to live by must first establish core values. Figliuzzi has condensed the Bureau’s
process of preserving and protecting its values into what he calls “The Seven C’s”. If you can adapt the concepts of Code, Conservancy, Clarity, Consequences, Compassion,
Credibility, and Consistency, you can instill and preserve your values against all threats, internal and external. This is how the FBI does it. Figliuzzi’s role in the FBI gave him a
unique opportunity to study patterns of conduct among high-achieving, ethical individuals and draw conclusions about why, when and how good people sometimes do bad things.
Unafraid to identify FBI execs who erred, he cites them as the exceptions that prove the rule. Part pulse-pounding memoir, part practical playbook for excellence, The FBI Way
shows readers how to apply the lessons he’s learned to their own lives: in business, management, and personal development.
The purpose of the book is to devise an alternative conceptual vocabulary for studying innovation by stressing the role of social, contextual and cultural perspectives. This vocabulary is drawn on a service
and on sociological perspectives on innovation based on the ontological assumption that innovation is a value co-creation matter and that it takes place in a reality that is multiple, constructed and socially
embedded. The aim is to tackle key issues such as social construction, service innovation, knowledge and learning processes, value (co) creation, innovating and innovation activities networking and
collaborative innovation.
A two-in-one edition of the critically acclaimed Hot Girl and Bad Boy by Dream Jordan. What's a Brooklyn Girl to do when her best friend is away for the whole summer? Don't ask Kate, because she has no
idea. Aimless, and unhappy with her new foster mother, Kate falls into the hands of a stylish, "It Chick" who whips her into fashionable shape. Armed with new confidence, and a game plan to get her man,
Kate quickly falls under her new bestie's bad influence. And she becomes reckless in her pursuits. Can Kate get her life back on the right track--or is it already too late? One year later, Kate's fantasy life of
having the perfect family comes to an abrupt end when she is suddenly forced to return to the group home, a place she's fought so hard to avoid. Alone and vulnerable, Kate falls for the ever so gorgeous
Percy who treats her well at first, but soon a cycle of controlling and abusive behavior begins. Kate finds herself trapped and unable to be the strong, independent girl she's tried to be her whole life. Will she
be able to escape Percy's clutches? Told through Kate's witty, fearless point of view, Hot Girl and Bad Boy are powerful stories from an important voice in young adult fiction.
Honest Government presents issues that every public servant should espouse. The book is a thorough and thoughtful analysis of ethical standards that are of extreme importance in our ever-evolving society.
Jimmy Carter
Comprehensive and authoritative, yet reader-friendly, Clarkson/Miller/Cross' BUSINESS LAW: TEXT AND CASES, 15E blends classic black letter law with cutting-edge coverage of contemporary issues and
cases. This market-leading book offers a strong reader focus designed to make the law accessible, interesting, and relevant. Updated content and features highlight today's latest developments in business
law, while cases range from precedent-setting landmarks to some of today's most important recent decisions. The authors prioritize ethics with a unique ethical decision-making framework. This edition also
integrates global, e-commerce, digital, and corporate themes with insightful features, such as Digital Updates that demonstrate how digital progress is affecting the law. Numerous examples, Case in Points
and Concept Summaries further help you apply the law to today's real issues. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
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