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Today, society is faced with numerous internet schemes, fraudulent scams, and means of identity theft that threaten our safety and our peace
of mind. Computer Security: Protecting Digital Resources provides a broad approach to computer-related crime, electronic commerce,
corporate networking, and Internet security, topics that have become increasingly important as more and more threats are made on our
internet environment. This book is oriented toward the average computer user, business professional, government worker, and those within
the education community, with the expectation that readers can learn to use the network with some degree of safety and security. The author
places emphasis on the numerous vulnerabilities and threats that are inherent in the Internet environment. Efforts are made to present
techniques and suggestions to avoid identity theft and fraud. Readers will gain a clear insight into the many security issues facing the e-
commerce, networking, web, and internet environments, as well as what can be done to keep personal and business information secure.
This book covers various standards in E-commerce, e.g. data communication and data translation. There are extensive illustrations on
various issues ans E-commerce models, which provide a direction in the process of universal E-commerce. It is a complete guide to a
business manager.
Delivering the latest research and most current coverage available, PRINCIPLES OF INFORMATION SYSTEMS, 12E equips students with a
solid understanding of the core principles of IS and how it is practiced. Covering the latest developments from the field and their impact on the
rapidly changing role of today's IS professional, the twelfth edition includes expanded coverage of mobile solutions, an increased focus on
energy and environmental concerns, new discussions on the growing use of cloud computing across the globe, a stronger career emphasis,
and a fully updated running case. Learning firsthand how information systems can increase profits and reduce costs, students explore new
information on e-commerce and enterprise systems, artificial intelligence, virtual reality, green computing, and other issues reshaping the
industry. The text introduces the challenges and risks of computer crimes, hacking, and cyberterrorism. It also presents some of the most
current research on virtual communities and global IS work solutions as well as social networking. A long-running example illustrates how
technology was used in the design, development, and production of this text. No matter where students' career paths may lead, PRINCIPLES
OF INFORMATION SYSTEMS, 12E can help them maximize their success as employees, decision makers, and business leaders. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
E-Commerce Operations ManagementSecond EditionWorld Scientific Publishing Company
As the Internet becomes increasingly interconnected with modern society, the transition to online business has developed into a prevalent
form of commerce. While there exist various advantages and disadvantages to online business, it plays a major role in contemporary
business methods. Improving E-Commerce Web Applications Through Business Intelligence Techniques provides emerging research on the
core areas of e-commerce web applications. While highlighting the use of data mining, search engine optimization, and online marketing to
advance online business, readers will learn how the role of online commerce is becoming more prevalent in modern business. This book is an
important resource for vendors, website developers, online customers, and scholars seeking current research on the development and use of
e-commerce.
This book provides you with an in-depth introduction to the field of e-commerce. We focus on concepts that will help you understand and take
advantage of the evolving world of opportunity offered by e-commerce, which is dramatically altering the way business is conducted and
driving major shifts in the global economy. Chapter 1 and 2 discuss about the basic concepts of e-commerce and e-business strategy.
Chapter 3 describes different types of e-commerce technology. This chapter also tells us about the emerging e-commerce technology
innovations. Chapter 4 depicts various types of e-business models and markets. Chapter 5 discuss about the mobile electronic commerce.
Chapter 6 tells about the mobile commerce, mobile enterprise solutions and ubiquitous computing. Chapter 7 tells about the security
parameters used in e-commerce and fraud issues and why protection in e-commerce is required. Chapter 8 depicts payment system used in
electronic commerce like smart cards, micropayments, e-checking, mobile payments etc. Chapter 9 ensures about the E-Commerce
Regulatory, Ethical, and Social Environments. Electronic commerce and m-commerce is a business model in which transactions take place
over electronic networks, mostly the Internet. It includes the process of electronically buying and selling goods, services, and information.
Certain EC and m-commerce applications, such as buying and selling stocks and airline tickets online, are reaching maturity, some even
exceeding non-Internet trade volumes. However, EC and m-commerce is not just about buying and selling; it also is about electronically
communicating, collaborating, and discovering information. It is about e-learning, customer service, e-government, social networks, and much
more. EC and m-commerce is having an impact on a significant portion of the world, affecting businesses, professions, trade, and of course,
people.
Unlike previous electronic commerce books which stress theory, the Administrator's Guide to e-Commerce is a hands-on guide to creating
and managing websites using the Microsoft BackOffice product suite. This book will explore the role of networking technologies to industry
growth, issues of privacy and security, and most importantly, guidance in taking an existing Web server and creating an electronic storefront.
This book focuses on the impact of technology on taxation and deals with the broad effect of technology on diverse taxation systems. It
addresses the highly relevant eTax issue and argues that while VAT may not be the ultimate solution with regard to taxing electronic
commerce, it can be demonstrated to be the most effective solution to date. The book analyzes the application and the effectiveness of
traditional income tax principles in contradistinction to VAT principles. Taking into account rapidly ameliorating technology, the book next
assesses the compatibility between electronic commerce and diverse systems of taxation. Using case studies of Amazon.com and Second
Life as well as additional practical examples, the book demonstrates the effectiveness of VAT in respect of electronic commerce and
ameliorating technology in the incalculable and borderless realm of cyberspace.
This is a complete update of the best-selling undergraduate textbook on Electronic Commerce (EC). New to this 4th Edition is the addition of
material on Social Commerce (two chapters); a new tutorial on the major EC support technologies, including cloud computing, RFID, and
EDI; ten new learning outcomes; and video exercises added to most chapters. Wherever appropriate, material on Social Commerce has been
added to existing chapters. Supplementary material includes an Instructor’s Manual; Test Bank questions for each chapter; Powerpoint
Lecture Notes; and a Companion Website that includes EC support technologies as well as online files. The book is organized into 12
chapters grouped into 6 parts. Part 1 is an Introduction to E-Commerce and E-Marketplaces. Part 2 focuses on EC Applications, while Part 3
looks at Emerging EC Platforms, with two new chapters on Social Commerce and Enterprise Social Networks. Part 4 examines EC Support
Services, and Part 5 looks at E-Commerce Strategy and Implementation. Part 6 is a collection of online tutorials on Launching Online
Businesses and EC Projects, with tutorials focusing on e-CRM; EC Technology; Business Intelligence, including Data-, Text-, and Web
Mining; E-Collaboration; and Competition in Cyberspace. the following="" tutorials="" are="" not="" related="" to="" any="" specific=""
chapter.="" they="" cover="" the="" essentials="" ec="" technologies="" and="" provide="" a="" guide="" relevant="" resources.="" p
Effective electronic commerce requires integrating resources and extracting the critical information from across Web sites. From the recent
efforts to develop tools for interoperability and warehousing between scattered information on the web emerged the new discipline of web
data management, and this book, Web Data Management and Electronic Commerce. The first of its kind, it combines data management and
mining, object technology, electronic commerce, Java, and the Internet into a complete overview of the concepts and developments in this
new field. It details technologies in security, multimedia data management techniques, and real-time processing and discusses the emerging
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standards of Java Database Connectivity, XML, metadata, and middleware. A simple Web site isn't good enough anymore To remain
competitive, you need Internet capabilities that allow you and your customers to buy, sell, and advertise. Even if you are unfamiliar with e-
commerce, this self-contained volume provides the background you need to understand it through appendices that explain data
management, Internet, security, and object technology. Approachable enough for the beginner and complete enough for the expert, Web
Data Management and Electronic Commerce helps you to manage information effectively and efficiently.
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
Technology is continuously advancing and changing the way aspects of business are performed. The implementation of mobile business
transactions to acquire various types of goods has changed the landscape of consumerism. Apps Management and E-Commerce
Transactions in Real-Time is a timely research publication that features the latest scholarly trends, issues, and implications of the use of a
new technological forum in electronic buying and selling. Including extensive coverage on a number of topics and perspectives such as social
networks, customer satisfaction, and cloud computing, this book is ideally designed for researchers, academicians, and students seeking
current research on mobile solutions in business deals.
The advent of electronic commerce has caused many to question the continued viability of sourced-based taxation. This thesis argues that
source-based taxation is theoretically justifiable for income that arises from international transactions which are conducted in an electronic
commerce environment.
This book advances the international debate on the development of e-commerce with focus on emerging ASEAN economies. It provides
readers insights on Asia’s needs and efforts to improve the regional legal and economic conditions to support e-commerce. This book looks
at the rules and regulations on e-commerce, and e-commerce for inclusiveness growth. It provides insights from several ASEAN member
states and discovers the requirements for Asian countries to better grasp the new juncture of growth associated with economic digitalization,
which also have deep implications on continuous regional integration and community-building.
Some analysts predict that electronic commerce will grow to more than $300 billion in the next five years. With electronic commerce growing
in exponentially, staying competitive through an effect e-business strategy is a tough challenge. Electronic commerce represents one of the
most promising directions for generating competitive advantage at the micro level of the organization and for increasing productivity at the
macro level of the economy. Electronic Commerce: Opportunity and Challenges looks at the critical fundamental elements that could impact a
user's perception of business-to-business and business-to-consumer electronic commerce. It presents a study of key components and
concepts of e-commerce, evaluating the critical success factors for global e-commerce, the economics of e-commerce and the practical
issues involved with e-commerce in various applications.
E-commerce has passed through a number of stages in the minds of most readers of the daily press. Initially it was the province of the
specialist and considered almost irrelevant to the needs and activities of everyday life - companies looking for venture capital in this area had
little if any chance of obtaining sufficient funds from the rather conservative investors who provided the only source of start-up capital. Then
came the dot. com boom -and suddenly e-commerce was the most exciting topic possible! Venture capital was available from every possible
source and almost any company with a . com in its name could be assured of instant funding on request. This boom was, inevitably, followed
by the dot. com bust and the press wamed that the days of e-commerce were gone, perhaps never to return. This apparently confusing
'stages of growth' model is in reality nothing ofthe sort. E-commerce is simply the logical outcome of combining computers with tele
communications networks. The astonishing changes which a global economy has brought with it are reflected in the changes to the way we
do business which are increasingly synonymous with e-commerce. Indeed, the term e-commerce itself is coming to mean only the transaction-
based component of e-business-'any process that a business organisation conducts over a computer-mediated network' as Thomas
Mesenbourg ofthe U. S. Census Bureau said in 1999.
This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced undergraduate level
textbook on the subject. Electronic commerce (EC) describes the manner in which transactions take place over electronic
networks, mostly the Internet. It is the process of electronically buying and selling goods, services, and information. Certain EC
applications, such as buying and selling stocks and airline tickets online, are reaching maturity, some even exceeding non-Internet
trades. However, EC is not just about buying and selling; it also is about electronically communicating, collaborating, and
discovering information. It is about e-learning, e-government, social networks, and much more. EC is having an impact on a
significant portion of the world, affecting businesses, professions, trade, and of course, people. The most important developments
in EC since 2014 are the continuous phenomenal growth of social networks, especially Facebook , LinkedIn and Instagram, and
the trend toward conducting EC with mobile devices. Other major developments are the expansion of EC globally, especially in
China where you can find the world's largest EC company. Much attention is lately being given to smart commerce and the use of
AI-based analytics and big data to enhance the field. Finally, some emerging EC business models are changing industries (e.g.,
the shared economy models of Uber and Airbnb). The 2018 (9th) edition, brings forth the latest trends in e-commerce, including
smart commerce, social commerce, social collaboration, shared economy, innovations, and mobility.
E-logistics serves as the nerve system for the whole supply chain and enables smooth information flow within and between
organizations. This contributed book focuses on the strategic role of e-logistics in today's dynamic global environment. In E-
Logistics international experts from both academia and industry examine how competitiveness and productivity in transport,
logistics and supply chain management can be improved using e-logistics systems and technologies. A variety of successful e-
logistics business approaches are discussed covering a range of commercial sectors and transport modes. Separate chapters
consider e-logistics developments for air freight; rail freight; road freight; sea transport and port systems. Subsequent chapters
address in depth support systems for B2C and B2B e-commerce and e-fulfilment, warehouse management, RFID, electronic
marketplaces, global supply network visibility, and service chain automation. Industry case studies are used to support the
discussion. The book also investigates emerging technologies in e-logistics and considers what the future might hold in this rapidly
changing and developing field.
Throughout the book, theoretical foundations necessary for understanding Electronic Commerce (EC) are presented, ranging from
consumer behavior to the economic theory of competition. Furthermore, this book presents the most current topics relating to EC
as described by a diversified team of experts in a variety of fields, including a senior vice president of an e-commerce-related
company. The authors provide website resources, numerous exercises, and extensive references to supplement the theoretical
presentations. At the end of each chapter, a list of online resources with links to the websites is also provided. Additionally,
extensive, vivid examples from large corporations, small businesses from different industries, and services, governments, and
nonprofit agencies from all over the world make concepts come alive in Electronic Commerce. These examples, which were
collected by both academicians and practitioners, show the reader the capabilities of EC, its cost and justification, and the
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innovative ways corporations are using EC in their operations. In this edition (previous editions published by Pearson/Prentice
Hall), the authors bring forth the latest trends in e-commerce, including social businesses, social networking, social collaboration,
innovations, and mobility.
Introduction to Information Systems, 9th Edition delivers an essential resource for undergraduate business majors seeking ways to
harness information technology systems to succeed in their current or future jobs. The book assists readers in developing a
foundational understanding of information systems and technology and apply it to common business problems.
This is the fully updated new edition of the popular work that shows readers how to create e-commerce websites using two of the
world's most popular technologies: the PHP scripting language and MySQL database. In addition to guiding readers through the
creation of a working website using sound enterprise development techniques, the authors take care to provide readers with a
variety of alternative implementation solutions. The book has also been updated to reflect the latest development trends, showing
readers how to upgrade their shopping cart using Ajax, integrate with Amazon's Web services, and encourage customer feedback
through cutting-edge interactive features.
The comprehensive coverage of the Sixth Edition equips students with the latest information on e-commerce—concepts, models,
strategies, and techniques that can be used to build useful e-commerce applications. The book features several comprehensive
and diverse case studies and data on Indian corporations, as well as multinational companies showing success and failure of their
Web-based electronic business models. Coverage of a broad range of topics, including the latest developments in technology as
well as taxation issues, makes the book a solid introductory text for the rapidly expanding number of courses in e-commerce for
the students of business management and commerce at undergraduate and postgraduate level, and also, for the students
pursuing courses in computer applications, information technology and computer science engineering. KEY FEATURES •
Provides coverage of all elements of e-commerce, including customer relationship, supply chain management, e-payment, e-
security, mobile commerce, and Web designing. • Addresses key legal issues related to taxation (including GST), privacy,
copyright, and so forth. • Gives the end-of-chapter Internet search exercises to help students develop analytical skills. • Defines
key technical terms in the glossary. NEW TO THE SIXTH EDITION • Updated tables and figures throughout the book • Mobile
business models, which are gaining more importance nowadays • New topics such as business models, search engine
optimization, digital payment transition in India, and so on • Augmented sections on social media marketing, security on the
Internet, etc. • Completely revamped chapters on ‘Information Systems for Mobile Commerce’, ‘Legal and Ethical Issues’, and
‘E-commerce Laws and Taxation Issues’. TARGET AUDIENCE • MBA/PGDM/BBA • MCA/BCA • B.Tech (IT/CSE) • M.Tech (IT)
• M.Com/B.Com
This book is the ideal starting point for business managers involved with electronic commerce, as well as technical professionals
who want to keep abreast of the latest trends and issues in management practices affected by electronic commerce technology.
You will learn about firewalls, transaction security, electronic payment methods, and the management issues facing Internet
Service Providers. Also fully covered are electronic commerce applications internal to the corporation-supply-chain management,
manufacturing, and finance.
This book identifies institutional mechanisms that can be used to promote consumer confidence in direct online sales with
businesses (B2C e-commerce). It argues that enhancing the access to justice in a multidimensional sense can potentially offer an
effective means of boosting consumer confidence. It introduces a conceptual framework for a multidimensional approach to
access to justice in the context of consumer protection, describing the various reasonable criteria needed to satisfy consumer
demands in B2C e-commerce. The framework, which reflects all essential aspects of consumers’ expectations when they engage
in online transactions, provides a benchmark for the evaluation of various consumer protection mechanisms. Based on an analysis
of different mechanisms and using the framework’s criteria, the practice of private ordering, which does not rely on the creation of
rules of law but rather on the use of technology as a solution, appears to offer a meaningful way to enhance access to justice in
B2C e-commerce. However, though private ordering holds considerable potential, certain weaknesses still need to be eliminated.
This book demonstrates how private ordering can be successfully implemented with the help of an intermediary, a neutral third
party that plays an integral part in the collaborative task of facilitating various aspects of private ordering, thus helping to limit the
risks of failure and ensuring a fairer market setting. In order to move forward, it argues that the state, with its wealth of material
resources and incentive options, is the institution best suited to acting as an intermediary in facilitating private ordering. This
promising proposal can improve consumer protection, which will in turn boost consumer confidence.?
Electronic Commerce Management for Business Activities and Global Enterprises: Competitive Advantages is written as an e-commerce
textbook for undergraduate and graduate students in various business programs, including information systems, marketing, computer
science, and MBA. In addition to serving as a textbook in e-commerce, this book also provides an excellent repository for instructors,
researchers, and industry practitioners for their research ideas, theories, and practical experiences. In addition to regular topics traditionally
taught in the classroom, this textbook addresses the many new emerging ideas and applications and presents tools and techniques in all
aspects of e-commerce development and management in the global economy.
The Internet is revolutionizing retail merchandising and shopping. Software agents are capable of automating the more routine, tedious and
time-consuming tasks involved in the trading process. Internet Commerce and Software Agents: Cases, Technologies and Opportunities
addresses some major Internet commerce issues and the challenges to be met in achieving automated and secure Internet trading.
E-Commerce and E-Government has become known as the wave of the future for business all over the world. Whether large, small, or just
starting, E-Commerce and E- Government have been the easier and more sufficient way to handle business. This book brings together
revised and expanded versions of eighteen papers selected from the 2003 International Conference on Management of e-Commerce and e-
Government. This book presents leading edge research in this new and exciting field. The ICMeCG 2003 has initially received a total of 176
submissions from Australia, China, Norway, UK, and USA. Unfortunately, risk of SARS prevented many authors from actually participating in
the conference. The Program Committee of ICMeCG selected papers through a careful reviewing process. Although some papers remain
devoted to conceptual and general discussion about e-Commerce management, many papers have adopted quantitative or formal analysis
methods in their research. Results presented in these papers provide an important contribution, especially as compared with earlier research
based on qualitative methods alone. This book presents cutting edge research in this new and exciting field.
This updated edition of the book blends in new e-commerce technologies. Mobile commerce (M-commerce) and use of cloud computing are
offering a new set of challenges and opportunities for those individuals who know what they are and how they are related to e-commerce.
Their use opens up new markets, expanding the need for larger operations, which in turn requires greater knowledge of the operations
management subjects presented in this book. The book is focused on issues, concepts, philosophies, procedures, methodologies, and
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practices of running e-commerce operations. It connects the basic operations management activities undertaken by every organization (e.g.,
inventory management, scheduling, etc.) and translates their application into issues and problems faced in the field of e-commerce. The book
also provides current research findings, strategies, and practices that can help students in the field of operations management run and
improve their e-commerce operations. It covers most of the basic operations management activities and functions and has been designed for
an upper-level undergraduate business, a graduate business or engineering management course on e-commerce operations management
for university students. Students interested in e-commerce operations will find this book a valuable guide to the important aspects of starting
up and running an e-commerce operation. They can learn from reading this book how supply chains, products and processes, human
resources and purchasing functions can supported and enhanced by the use of e-commerce. In addition, students can learn how to
undertake forecasting and scheduling in e-commerce operations. Decision-makers and managers who have to reengineer e-commerce
operations can also use this book as a guide to understanding e-commerce. The Instructor Manual and PowerPoint Slides for the book are
available upon request for all instructors who adopt this book as a course text. Please send your request to sales@wspc.com.
Provides information and analysis on such topics as: risks when marketing and conducting commerce via the Web; the law of electronic
contracts; the patchwork of case law on jurisdiction; financial privacy and data-protection; and more. This book is useful for attorneys who
advise banks, brokerage firms, and insurance companies.
This four-part overview of electronic commerce offers a more thorough and technical view of the subject than many recent books on the
subject. The book provides a balance of theories, applications, and hands-on material. Electronic Commerce is divided into four parts:
Electronic Commerce Basics, Electronic Commerce Supporting Activities, Implementation and Management Issues in Electronic Commerce,
and Appendix and Glossary. The book's chapters begin with introductions of leading companies with significant e-commerce expertise and at
least two small case studies. They include 10 or more hands-on exercises, encouraging readers to explore and analyze sites, and a list of key
terms and bibliographic citations. They conclude with 25-30 review questions and 6-10 projects for further investigation. Offers a generalist's
overview of the field and its major players for people with little or no technical background Every chapter starts with an industry profile and
two information boxes, which serve as case studies and point to practical applications Projects and hands-on exercises conclude each
chapter
The OECD Information Technology Outlook 2000 describes the rapid growth in the supply and demand for information technology goods and
services and their role in the expanding Internet economy and looks at emerging uses of information technology.
This book provides an understanding of e-commerce by deconstructing it into its main constituents and explaining how they fit together. The
objective is to introduce some consistency to the often contradictory views about e-commerce, bringing together different academic and
management theories and frameworks into a coherent whole. It is written with a European perspective with examples that are drawn from
around the globe, consistent with the nature of e-commerce. Visit the companion website An companion web site with links to exercises,
further reading sections and teaching materials is available at www.tassabehji.co.uk This textbook gives an overview of e-commerce, relevant
issues and frameworks. It looks at the foundations on which e-commerce is built - the technology. Managers and students of management
must have an understanding of the infrastructure and inextricable linkages between processes and technology in a 21st century business. It
is no longer acceptable or good business practice for technology to be the sole responsibility of IT departments. The book then goes on to
examine businesses that have been built on these technology foundations. It explains the concept of the business model, the `dot com'
phenomenon and frameworks that have emerged as a result. It also outlines the legal and ethical implications for an e-business. It outlines
the academic debate about the impact of e-commerce on economics and management thinking. It concludes with a glance to the future,
exploring the potential new wave of technology. This textbook will be essential for undergraduate and post graduate students. It is a user-
friendly text with case studies, and learning objectives to guide the student and lecturers. A companion website will accompany the text
including cases, student activities, PowerPoint slides, notes and articles in support of the book. It will also give lecturers direct access to the
author. It will provide students with the skills to be able to converse knowledgeably with IT managers and be able to ask the right questions in
order to make a decision about IT.
This is a source for students on ebusiness courses, but also for students taking modules in ebusiness as part of traditional
degrees in business, marketing, computing, and information systems.
Written by experienced authors who share academic as well as real-world practices, this text features exceptionally
comprehensive yet manageable coverage of a broad spectrum of E-commerce essentials from a global point of view. The new
edition pays special attention to the most recent developments in online behavior in our business, academic, and personal lives.
Introduction to E-Commerce and E-Marketplaces; Internet Consumer Retailing; Business-to-Business E-Commerce; Other EC
Models and Applications; EC Support Services; EC Strategy and Implementation; Application Development Perfect for anyone
looking for a brief or supplemental text on EC. Ideal for busy executives.
Despite the recent misfortunes of many dotcoms, e-commerce will have major and lasting effects on economic activity. But the rise
and fall in the valuations of the first wave of e-commerce companies show that vague promises of distant profits are insufficient.
Only business models based on sound economic propositions will survive. This book provides professionals, investors, and MBA
students the tools they need to evaluate the wide range of actual and potential e-commerce businesses at the microeconomic
level. It demonstrates how these tools can be used to assess a variety of existing applications. Advances in web-based
technology--particularly automation and delegation technologies such as smart agents, shopping bots, and bidding elves--support
the further growth of e-commerce. In addition to enabling consumers to conduct automated comparisons and sellers to access
visitors' background information in real time, such software programs can make decisions for individuals, negotiate with other
programs, and participate in online markets. Much of e-commerce's economic value arises from this kind of automation, which not
only reduces operating costs but adds value by generating new market interactions. This text teaches how to analyze the added
value of such applications, considering consumer behavior, pricing strategies, incentives, and other critical factors. It discusses
added value in several e-commerce arenas: online shopping, business-to-business e-commerce, application design, online
negotiation (one-to-one trading), online auctions (one-to-many trading), and many-to-many electronic exchanges. Combining
insights from several years of microeconomic research as well as from game theory and computer science, it stresses the
importance of economic engineering in application design as well as the need for business models to take into account the "total
game." As the only serious treatment of the microeconomics of e-commerce, this book should be read by anyone seeking e-
commerce solutions or planning to work in the field.
E -commerce is growing at an exponential rate in India. Despite this, it is still at an evolving stage as economic and regulatory
frameworks pertaining to various segments of e-commerce are being put into place by the government. This book presents a
comprehensive analysis of the economic and regulatory aspects of the e-commerce sector by assessing the trends and
characteristics, and addressing the issues and challenges associated with it. It dwells into key issues including FDI regulations,
taxation, valuation of e-commerce companies, market structure, competition, payment mechanism, blockchain and
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cryptocurrencies, and logistics. The issues and challenges addressed in this book frequently appear as discussion points in policy
debates, research forums and popular media. However, information on these is scant and often scattered. This book bridges gaps
in the available literature on e-commerce
Readers explore the latest developments in online business with cutting-edge coverage, real examples, actual business cases,
and hands-on applications found in the market-leading ELECTRONIC COMMERCE, 12E. This edition provides comprehensive
coverage of emerging strategies, up-to-the-minute technologies, and the latest market developments. Readers gain an
appreciation of the dynamics within this fast-paced industry as the book balances a presentation of technological issues with the
strategic business aspects of successful e-commerce. The book addresses e-commerce growth in the rapidly-developing
economies of China, India, and Brazil and examines social media and online marketing strategies, technology-enabled
outsourcing, and online payment processing systems. New Learning From Failure features draw important lessons from the
experiences of actual companies while engaging cases feature real company challenges and successes. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
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