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Fake News Nation tells the story of how false information
has flooded American public life for over 230 years. The
authors show how lies, misrepresentations, and rumors
have drawn America into wars, covered up
assassinations, influenced national elections, and
impacted contentious policy issues such as the effects of
smoking and climate change.
Provides students and scholars with a valuable reference
source in the field of American Politics. The Companion
will equip readers with a deep understanding of the
complex interaction between governmental institutions
and processes and the wider American economy and
society that they govern.
The book provides a comprehensive discussion of the
major issues and events surrounding all American
presidential elections, from the earliest years of the
Republic through the campaign of 2008.
Campaign politics has become increasingly
professionalized in recent years. The growing prevalence
and influence of paid consultants in the United States
and other democracies is one of the most important
factors changing the nature of electoral politics.
Campaign Warriors thoroughly examines this critical—and
controversial—development and its impact on the political
system in the U.S. and other countries. The contributors
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approach the topic
from several
different perspectives,
including the increasing use of "spin doctors" and the
resulting loss of influence of state and national political
parties. The book investigates the role of these paid
advisers: who they are, what they do and why, and how
they feel about their work. The contributors discuss the
consultant's relationship with candidates and parties, and
analyze the effect of their efforts on election outcome.
Presuming that a strong relationship exists between
one's identity and political behavior, American politicians
have long targeted immigrant and ethnic communities
based on their shared ethnic or racial identity. But to
what extent do political campaign messages impact
voters' actual decisions and behaviors? This new book is
one of the first to examine and compare the campaign
efforts used to target Latinos with those directed at the
rest of the electorate. Specifically, it focuses on televised
Spanish and English-language advertising developed for
the 2000 and 2004 presidential elections, as well as for
dozens of congressional and statewide contests from
2000–2004. Author Marisa Abrajano's research reveals
exposure to these televised political ads indeed impacts
whether Latinos turn out to vote and, if so, for whom they
vote. But the effect of these advertising messages is not
uniform across the Latino electorate. Abrajano explores
the particular factors that affect Latinos' receptivity to
political ads and offers key findings for those interested
in understanding how to mobilize this critical swing group
in American politics.
Campaign CraftThe Strategies, Tactics, and Art of
Political Campaign ManagementPraeger Pub Text
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an original,
groundbreaking analysis of the story of Australian
identity, told through Australian election campaign
language. It argues that the story of Australian identity is
characterised by recurring cycles of anxiety and
reassurance, which betray a deep underlying feeling of
insecurity. Introducing the concept of identity security, it
takes electoral language as its focus, and demonstrates
that election campaigns provide a valuable window into
an overlooked part of Australia’s political and cultural
history. This book reclaims Australian campaign speech
and electoral history to tell the story of changing national
values and priorities, and traces the contours of our
collective conversations about national identity. Rare in
Australian politics, this approach is more common in the
United States where campaign language is seen as
providing a valuable insight into the continuing cultural
negotiation of the collective values, priorities and
concerns of the national community. In this conception,
political leaders have significant influence but must
function within and respond to the complex and shifting
dynamics of public and media dialogue, and to changing
social, political and economic conditions. In this way, the
book uses elections to provide a fresh perspective on
both Australian political history and the development of
Australian identity, bringing together, for the first time, a
wide range of primary sources from across Australian
electoral history: campaign speeches, interviews, press
conferences and leaders’ debates. The book grounds
analysis of campaign communication in a range of
textual examples and detailed case studies. These vivid
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case studies bring
the narrative
journey to life,
drawing
on those leaders who have successfully aligned
themselves with the nation’s values, priorities and plans
for the future. The book also reintroduces readers to the
alternative visions of those who were not successful at
the ballot box, tracing campaign battles between
competing narratives of what it means to be Australian.
When it comes to elections, campaigns matter. And
despite the ever-increasing role of volunteers and
amateurs, modern American political campaigns are a
professional affair. Understanding how they are run and
how campaign strategies are set requires an in-depth
analysis of what political consultants do, from opposition
research to public opinion polling and from directing
media strategies to mobilzing voters--with fundraising a
priority at all stages. At all levels of the electoral arena,
modern, sophisticated campaigns cannot hope to be
effective without the guiding disciplines of professional
consultants. This thoroughly updated edition of Dennis
W. Johnson's classic text, originally titled No Place for
Amateurs, highlights the growing importance of social
media, targeting and analytics, Super PACs and dark
money in a post-Citizens United world.
Used in campaigns and classrooms throughout the United
States, The Political Campaign Desk Reference is
synonymous with planning and winning. Whether you are a
candidate for office or just helping a campaign, the Political
Campaign Desk Reference will make your team stronger.
From planning the early stages of the campaign and asking
the basic questions to mapping out the campaigns winning
message and building a budget and time line, the Political
Campaign Desk Reference covers it all. An entire chapter
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become
better at raising money. If you have The Political Campaign
Desk Reference, be glad. If your opponent has The Political
Campaign Desk Reference, then get a copy for yourself.
Frequent and fair elections, open to all, are fundamental
elements of a democracy. The United States, through its
local, state, and national contests, holds more elections, more
often, than any other democracy in the world. But in recent
years, there have been troubling signs that our system of
campaigns and elections has become much more fragile than
we had previously thought. More specifically, in the past
twenty years, campaigns have changed profoundly: social
media and viral messaging compete with traditional media,
races once considered local in nature have become
nationalized, Supreme Court decisions on campaign finance
law now encourage mega-donors, voters are more polarized,
party affiliation has waned, and the middle ideological ground
has given way to extremist language and voter rage. Twice in
sixteen years we have seen winning presidential candidates
gaining fewer popular votes than their opponents. The
fundamental right of every citizen to vote has been impeded
by state legislatures demanding tighter access, more
identification, and accusations of voter fraud. And we have
faced the real threat of foreign influence in our national
elections. This book offers the most up-to-date examination of
campaigns and elections, including the challenges and
opportunities they present. It addresses fundamental
questions about who votes in American elections, how
legislative districts are reapportioned and why it matters, the
realities of voter fraud, the pros and cons of reforming the
Electoral College, the impact of dark money on campaigns,
and the role of political consultants and specialists, among
other topics. Given the fragility of our election process, what
are the threats to a healthy American democracy? Do the
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candidates with the
most money
win? This
is not
simply a book on how campaigns are run, but why campaigns
and elections are integral components of American
democracy and how those fundamental elements may be
vulnerable to misuse.
Never HIGHLIGHT a Book Again Virtually all testable terms,
concepts, persons, places, and events are included.
Cram101 Textbook Outlines gives all of the outlines,
highlights, notes for your textbook with optional online
practice tests. Only Cram101 Outlines are Textbook Specific.
Cram101 is NOT the Textbook. Accompanys:
9780521673761
The go-to source on campaign management for nearly two
decades is now updated to cover the latest in contemporary
campaign expertise from general strategy to voter contact to
the future of political campaigns. • Updates readers on
rapidly evolving campaign strategy and tactics • Offers the
ideal balance between practical perspectives and scholarly
literature • Includes fresh information on political polarization,
strategic technologies, and online tools, along with coverage
of the debate between advocates of ballot access and voter
integrity • Examines non-candidate players such as Super
PACs and educational non-profits
The go-to source on campaign management for nearly two
decades is now updated to cover the latest in contemporary
campaign expertise from general strategy to voter contact to
the future of political campaigns.
Political Public Relations maps and defines this emerging
field, bringing together scholars from various
disciplines—political communication, public relations and
political science— to explore the area in detail, and to
establish a research agenda for future studies.
A lively, comprehensive exploration of modern political
campaign management in the Internet age, based on realPage 6/17
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• A complete chronology details the evolution of modern
campaign management • Illustrations throughout the text help
bring topics to life • Clear concept maps clarify various
targeting techniques • A bibliography of sources further the
reader's study of political campaigning
Political campaigns are highly complex and sophisticated
communication events: communication of issues, images,
social reality, and persons. They are essential exercises in
the creation, re-creation, and transmission of "significant
symbols" through human communication. The essays in this
text examine the key elements in that process throughout the
1996 presidential campaign.
Contains 150 articles that provide information about
significant topics in American political history, including ideas,
philosophies, movements, economics, religion, and more.
Denton and his colleagues analyze the presidential campaign
with a special focus on key topics and elements of political
communication. Their analyses go beyond the quantitative
facts, electoral counts, and poll results, inspecting the nuts
and bolts of what became one of the most controversial
elections in American history.
Inside Campaigns: Elections Through the Eyes of Political
Professionals offers readers a detailed, thoroughly
researched examination of U.S. political campaigns. Through
the eyes of more than 100 campaign managers and political
professionals, it takes a behind-the-scenes look at the ways
campaigns are managed, the strategies that are employed,
the roles played by both staff and the candidates, and all the
ways campaigns affect election outcomes. The expert author
team of William J. Feltus, Kenneth M. Goldstein, and Matthew
Dallek provide guidance drawn from actual campaign case
studies, contribute their own data-backed assessment of the
current state of modern political campaign management, and
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war stories. Interviewees
include high-profile professionals such as David Axelrod, Ken
Mehlman, James Carville, and Kevin Sheekey, as well as
lesser-known political journeymen and women who manage
America’s state and local campaigns. Democrats and
Republicans are evenly represented, giving students a
balanced, unique and valuable insight into how campaigns
operate.
The Internet and the 2016 Presidential Campaign
comprehensively examines how candidates, campaigns, and
others used social media and the Internet throughout the
2016 election./span
A comprehensive guide to and analysis of modern political
campaign communication.
This new volume contains all the material a reader needs to
understand the American election process and its political
parties. This complete A-to-Z reference guide covers the
people, events, and terms involved in the electoral process. It
also provides the history of elections in the United States,
focusing primarily on the presidential elections. Appendix
material includes the results for every presidential election.
Two books in one. This book contains the complete awardwinning translation of Sun Tzu's "The Art of War" plus its lineby-line adaptation, "The Art of Politics," applying Sun Tzu's
proven principles to winning campaigns. The two versions,
the original text and its application to politics, are shown sideby-side, line-by-line. The purpose of this book is to introduce
those involved in political campaigns to the strategic
principles of Sun Tzu's "The Art of War" and their use in
politics. In Sun Tzu's view, success goes not to the most
aggressive but to those who best understand their situation
and what their alternatives really are. When you have
mastered Sun Tzu's system of strategy, you will be able to
almost instantly analyze political situations, spot political
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This book
addresses a range of challenges, including evaluating your
supporters and voters, planning a campaign, adjusting to the
local voters' specific needs, diagnosing a voter's behavior,
and so on. Sample Text (Chapter One, Stanzas 1-2) "Sun
Tzu said: This is war. It is the most important skill in the
nation. It is the basis of life and death. It is the philosophy of
survival or destruction. You must know it well." The
campaigner hears: This is politics. It is the most valuable skill
in any nation. It is the source of a nation's wealth or poverty. It
is a course to success or disaster. You must study politics
seriously. "Your skill comes from five factors. Study these
factors when you plan war. You must insist on knowing your
situation. 1. Discuss philosophy. 2. Discuss the climate. 3.
Discuss the ground. 4. Discuss leadership. 5. Discuss military
methods." Using five factors determines your political
success. Consider all these factors when you analyze a given
political race. You use them to know your political position: 1.
Talk about your political philosophy. 2. Talk about the
changing political trends. 3. Talk about the politics of the
geographical area. 4. Talk about each politician's talents. 5.
And talk about your campaign process. Table of Contents Art
of War Art of Politics Foreword: Using Strategy in Politics 9
Introduction: Sun Tzu's Basic Concepts 17 1 Analysis 24
Your Political Position 26 2 Going to War 38 Picking a
Campaign 40 3 Planning an Attack 50 Your Political Ground
52 4 Positioning 62 Positions on Issues 64 5 Momentum 74
Creative Campaigning 76 6 Weakness and Strength 86 Your
Voters' Needs 88 7 Armed Conflict 102 Contacting Voters
104 8 Adaptability 116 Campaign Adjustments 118 9 Armed
March 126 Moving the Campaign Forward 128 10 Field
Position 146 Campaign Positions 148 11 Types of Terrain
164 Campaign Stages 166 12 Attacking with Fire 190
Firestorms of Controversy 192 13 Using Spies 202 Political
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Index of Topics in The Art of War 220 About the Authors
Offers an insider's tour through the fast-paced, often sordid
world of the professional political campaign.
Political Marketing in the United States explores how
politicians and parties utilize marketing concepts and tools,
providing an up-to-date and broad overview of how marketing
permeates U.S. politics. The volume focuses on current and
recent elections and leaders, and covers a range of topics,
including market research, marketing parties and volunteers,
strategy and branding, communications, delivery, and
marketing in government. The main themes and objectives of
the book are to cover: New and emerging trends in political
marketing practice Analysis of a broad range of political
marketing aspects Empirical examples as well as useful
theoretical frameworks Discussion of state/local level as well
as presidential politics This is the first comprehensive
treatment of the subject available and captures the field as it
is rapidly growing. It is a must-read for students and scholars
of political parties, political communication, applied politics,
and elections.
Benoit, Blaney, and Pier apply the functional theory of
political campaign discourse to the 1996 presidential
campaign. They examine the use of strategies of acclaiming
or self-praise, attacking the opponent, and defending or
responding to attack. They investigate various message
forms and all three parts of the campaign, from the primaries
to the nominating conventions and the general election
campaign.
Examining political campaigns and political advertising
through the analytical lens of media literacy, this wellillustrated and timely handbook guides readers through the
maze of blandishments and spin that is the hallmark of the
modern political campaign. It dissects the persuasive
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we encounter
every day in the media and demonstrates the importance of
critical thinking in evaluating media stories. Key concepts of
media literacy are applied to political advertising in traditional
media (newspapers, television, radio) and on the Internet, the
new frontier of the political advertising wars. Dealing with
blogs, social networking, user-generated Web sites, and other
electronic formats familiar to young voters, this lively
introduction to the new world of political messaging appeals
to readers' affinity for visual learning as well as their ability to
discern messages in text. Unique in applying media literacy
concepts to the political context while directly addressing
students and general readers, this book not only explains but
graphically demonstrates both established techniques of
political framing and the new avenues of persuasion being
pioneered in digital media. It will also interest viewers who like
their political news in traditional media but unconventional
formats.
The 2008 presidential election, perhaps more so than the
typical quadrennial race, will undoubtedly spawn an
abundance of scholarly inquiry. The confluence of historic
and peculiar features associated with the 2008 contest
distinguishes it from modern campaign cycles in significant
ways that provide researchers a rare opportunity to reflect on
a plethora of topics. These studies are certain to provide
detailed knowledge about the 2008 election in particular, and,
more generally, to inform our understanding of contemporary
electoral politics. The selections in this volume probe specific
facets of the 2008 contest to provide in-depth analyses of key
developments with respect to strategy, money and
technology in the election cycle. The contributors are keen
analysts of American elections and campaigns. The insights
they provide grapple with key questions about the 2008
election and help to demystify aspects of the historic race.
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This book was published
a special
issue of the
Journal of
Political Marketing.
Election campaigning never stops. That is the new reality of
politics and government in Canada, where everyone from
staffers in the Prime Minister’s Office to backbench MPs
practise political marketing and communication as though
each day were a battle to win the news cycle. Permanent
Campaigning in Canada examines the growth and democratic
implications of political parties’ relentless search for votes
and popularity and what constant electioneering means for
governance. This is the first study of a phenomenon –
including the use of public resources for partisan gain – that
has become embedded in Canadian politics and government.
An energetic assessment of how a team of academics,
statisticians and strategists are reshaping today's political
campaigns explores war room strategies based in behavioral
psychology and randomized experiments, offering insight into
the campaigns currently being run such political figures as
Barack Obama, Rick Perry and Mitt Romney.
Get what you want, every time! Imagine a world where you
are offered every job you seek; everybusiness venture you
undertake is successful; and every potentialcustomer you
approach buys your product. Now imagine that all ofthis can
be achieved—ethically and honestly. All you need isthe help of
one battle-tested guide, The Influence Game.Former
Washington, D.C. lobbyist Stephanie Vance
dispenseseverything she's learned about effective (and,
believe it or not,honest) persuasion. Learn how to apply this
power to any situationby using D.C. insider influence
strategies and applying astep-by-step, easy-to-understand
process for success. Learn how to develop and articulate
effective goals Structure both long and short-term persuasion
efforts Identify and research primary and secondary
audiences Crafting those all important personal stories
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angle.Follow her lead to get past being heard to the real goal
of beingagreed with.
This is an advanced guide to running political campaigns. It
provides invaluable, practical advice from the leading pros in
the industry.

How to Raise Money for Political Office will teach you
how to gain a significant financial advantage over your
opponent by letting you in on the secrets most paid
political consultants don’t want you to know. Developing
a campaign narrative, budgeting, prospecting for donors,
building a finance committee, and organizing your
campaign office are all crucial to your success. Learn
how to build a war chest with outstanding events,
compelling letters, and engaging online fundraising. It’s
all inside.
Election campaigns in small and mid-sized electoral
districts have been run from the grass roots from the
beginning of the republic. Yard signs, door-to-door
canvassing, and soap-box oratory have characterized
state and local elections for years, and many predict their
persistence into the 21st century. This book looks at new
trends in small-town politics, tracking the infiltration of
sophisticated communications technology, the use of
political consultants, and the increase in fundraising and
campaign expenditures. Original surveys, interviews, and
in-depth case studies lead the author to conclude that
the new tactics are with us to stay, but that their
potentially negative effects--rising campaign budgets and
diminished citizen participation--may be mitigated by
creative approaches to reform. Visit our website for
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The first edition of Get Out the Vote! broke ground by
introducing a new scientific approach to the challenge of
voter mobilization and profoundly influenced how
campaigns operate. In this expanded and updated
edition, the authors incorporate data from more than one
hundred new studies, which shed new light on the costeffectiveness and efficiency of various campaign tactics,
including door-to-door canvassing, e-mail, direct mail,
and telephone calls. Two new chapters focus on the
effectiveness of mass media campaigns and events such
as candidate forums and Election Day festivals.
Available in time for the core of the 2008 presidential
campaign, this practical guide on voter mobilization is
sure to be an important resource for consultants,
candidates, and grassroots organizations. Praise for the
first edition: "Donald P. Green and Alan S. Gerber have
studied turnout for years. Their findings, based on
dozens of controlled experiments done as part of actual
campaigns, are summarized in a slim and readable new
book called Get Out the Vote!, which is bound to become
a bible for politicians and activists of all stripes." —Alan B.
Kreuger, in the New York Times "Get Out the Vote!
shatters conventional wisdom about GOTV." —Hal
Malchow in Campaigns & Elections "Green and Gerber's
recent book represents important innovations in the
study of turnout."—Political Science Review "Green and
Gerber have provided a valuable resource for grassroots
campaigns across the spectrum."—National Journal
So much has changed during the past decade in political
campaigning that we can almost say "it's a whole new
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book analyzes
the way campaigns
traditionally run and the extraordinary changes that have
occurred in the last decade. Dennis W. Johnson looks at
the most sophisticated techniques of modern
campaigning—micro-targeting, online fundraising, digital
communication, the new media—and examines what has
changed, how those changes have dramatically
transformed campaigning, and what has remained
fundamentally the same despite new technologies and
communications. Campaigns are becoming more open
and free-wheeling, with greater involvement of activists
and average voters alike. But they can also become
more chaotic and difficult to control. Campaigning in the
Twenty-First Century presents daunting challenges for
candidates and professional consultants as they try to
get their messages out to voters. Ironically, the more
open and robust campaigns become, the greater is the
need for seasoned, flexible and imaginative professional
consultants.
In this book, a distinguished group of presidential
campaign staff, journalists, and political observers take
us inside the 2016 race for the Republican and
Democratic nominations and general election, guiding us
through each candidate's campaign from the time each
candidate announced his or her intention to seek the
presidency through the primaries, conventions, and up to
election day. Meeting under the auspices of the Harvard
University’s Institute of Politics, the candid discussion
allows us to learn about the motivations of each
candidate, strategies they deployed, and lessons they
learned. In addition, representatives from the major
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and evaluate
impact in an election characterized by unprecedented
campaign spending. Campaign for President: The
Managers Look at 2016 is essential reading for anyone
interested in the inner workings of national political
campaigns.
The pressures of contemporary electioneering force
political professionals into "campaign mode"—a state of
mind that merges a visceral drive to win elections with a
deep-seated habit of strategic thinking. Wise political
professionals know the basic rules of electoral strategy
and how to read the political terrain. Campaign Mode
examines the strategic histories of five successful
congressional candidates—Ohio's Ted Strickland,
Georgia's Bob Barr, California's Loretta Sanchez,
Tennessee's Harold Ford, Jr., and Pennsylvania's Rick
Santorum. The authors—both of whom have advised
major political figures—combine original interviews,
survey data, historical investigation, and first-hand
observation of the candidates to reveal the inner
workings of electoral politics. They demonstrate that
campaigns do matter and show readers how to think like
political professionals.
Everything you need to know about Vote by Mail!
Successful campaign manager and three-term mayor of
Ashland, Oregon, Catherine Shaw presents the musthave handbook for navigating local campaigns. This
clear and concise handbook gives political novices and
veterans alike a detailed, soup-to-nuts plan for
organizing, funding, publicizing, and winning local
political campaigns. Finding the right message and
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targeting the right
voters are
explained
through
specific examples, anecdotes, and illustrations. Shaw
also provides in-depth information on assembling
campaign teams and volunteers, canvassing, how to
conduct a precinct analysis, and how to campaign on a
shoestring budget. The Campaign Manager is an
encouraging, lucid presentation of how to win elections
at the local level.The sixth edition has been fully revised
to include new and expanded coverage of contemporary
campaign management-from digital ads and new social
media tools to data-driven voter targeting tactics and
vote by mail strategies.
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