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Campaign Craft
Taking Our Country Back presents the previously untold history of the uptake of new media in Democratic electoral campaigning over the last
decade. Drawing on open-ended interviews with more than fifty political staffers, fieldwork during the 2008 primaries and general election,
and archival research, Daniel Kreiss shows how a group of young, technically-skilled internet staffers came together on the Howard Dean
campaign and created a series of innovations in organization, tools, and practice that have changed the campaign game. After the election,
these individuals founded an array of consulting firms and training organizations and staffed prominent Democratic campaigns. In the
process, they carried their innovations across Democratic politics and contributed to a number of electoral victories, including Barack
Obama's historic bid for the presidency. In revealing this history, the book provides a rich empirical look at the communication tools,
practices, and infrastructure that shape contemporary online campaigning. Through a detailed history of new media and political
campaigning, Taking Our Country Back contributes to an interdisciplinary body of scholarship from communication, sociology, and political
science. The book theorizes processes of innovation in online electoral politics and gives readers a new understanding of how the internet
and its use by the Dean campaign have fundamentally changed the field of political campaigning. Kreiss shows how these innovations,
exemplified by the Dean and Obama campaigns, were the product of the movement of staffers between industries and within organizational
structures. Such movement provided a space for technical development and incentives for experimentation. Taking Our Country Back is a
serious and vital analysis, both on-the-ground and theoretical, of how a small group of internet staffers transformed what campaigning means
today and how cultural work mobilizes and motivates supporters to participate in collective action.
A lively, comprehensive exploration of modern political campaign management in the Internet age, based on real-world practices and results
of the 2006 and 2008 campaigns. • A complete chronology details the evolution of modern campaign management • Illustrations throughout
the text help bring topics to life • Clear concept maps clarify various targeting techniques • A bibliography of sources further the reader's
study of political campaigning
A political campaign is an organized effort that seeks to influence the decision-making progress within a specific group. In democracies,
political campaigns often refer to electoral campaigns, by which representatives are chosen or referendums are decided. This book serves
both as a college text and a practitioner's handbook on political campaign management. The reader begins with the planning process of a
campaign and progresses to resource and strategic considerations. This text covers contemporary campaign techniques from every angle,
ranging from voter contact techniques to future trends in political campaigning. This Edition provides an in-depth illustration of campaign craft
principles, including the utilization of the latest technologies in netroots organizing and Web 2.0 outreach.
Political yard signs are one of the most ubiquitous and conspicuous features of American political campaigns, yet they have received
relatively little attention as a form of political communication or participation. In Politics on Display, Todd Makse, Scott L. Minkoff, and Anand
E. Sokhey tackle this phenomenon to craft a larger argument about the politics of identity and space in contemporary America. Documenting
political life in two suburban communities and a major metropolitan area, they use an unprecedented research design that leverages streetlevel observation of the placement of yard signs and neighborhood-specific survey research that delves into the attitudes, behavior, and
social networks of residents. The authors then integrate these data into a geo-database that also includes demographic and election data.
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Supplemented by nationally-representative data sources, the book brings together insights from political communication, political psychology,
and political geography. Against a backdrop of conflict and division, this book advances a new understanding of how citizens experience
campaigns, why many still insist on airing their views in public, and what happens when social spaces become political spaces.
This is an advanced guide to running political campaigns. It provides invaluable, practical advice from the leading pros in the industry.
When it comes to elections, campaigns matter. And despite the ever-increasing role of volunteers and amateurs, modern American political
campaigns are a professional affair. Understanding how they are run and how campaign strategies are set requires an in-depth analysis of
what political consultants do, from opposition research to public opinion polling and from directing media strategies to mobilzing voters--with
fundraising a priority at all stages. At all levels of the electoral arena, modern, sophisticated campaigns cannot hope to be effective without
the guiding disciplines of professional consultants. This thoroughly updated edition of Dennis W. Johnson's classic text, originally titled No
Place for Amateurs, highlights the growing importance of social media, targeting and analytics, Super PACs and dark money in a postCitizens United world.

Following one of the most contentious and surprising elections in US history, the new edition of this classic text demonstrates
unequivocally: Campaigns matter. With new and revised chapters throughout, Campaigns and Elections American Style provides
a real education in contemporary campaign politics. In the fifth edition, academics and campaign professionals explain how Trump
won the presidency, comparing his sometimes novel tactics with tried and true strategies including how campaign themes and
strategies are developed and communicated, the changes in campaign tactics as a result of changing technology, new techniques
to target and mobilize voters, the evolving landscape of campaign finance and election laws, and the increasing diversity of the
role of media in elections. Offering a unique and careful mix of Democrat and Republican, academic and practitioner, and male
and female campaign perspectives, this volume scrutinizes national and local-level campaigns with a special focus on the 2016
presidential and congressional elections and what those elections might tell us about 2018 and 2020. Students, citizens,
candidates, and campaign managers will learn not only how to win elections but also why it is imperative to do so in an ethical
way. Perfect for a variety of courses in American government, this book is essential reading for political junkies of any stripe and
serious students of campaigns and elections. Highlights of the Fifth Edition Covers the 2016 elections with an eye to 2018 and
2020. Explains how Trump won the presidency, the changes in campaign tactics as a result of changing technology, new
techniques to target and mobilize voters, the evolving landscape of campaign finance and election laws, and the increasing
diversity of the role of media. Includes a new part structure and the addition of part introductions to help students contextualize the
major issues and trends in campaigns and elections.
How Business Works defines and explains the key concepts behind business, finance, and company management. With the right
knowledge, business doesn't have to be difficult. Do you know the difference between profit margin, gross profit, and net profit?
What is cash flow or a limited company? Using clear language and eye-catching graphics, DK's How Business Works answers
hundreds of questions and is an invaluable reference for anyone wanting to learn about business.
Everything you need to know about Vote by Mail! Successful campaign manager and three-term mayor of Ashland, Oregon,
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Catherine Shaw presents the must-have handbook for navigating local campaigns. This clear and concise handbook gives political
novices and veterans alike a detailed, soup-to-nuts plan for organizing, funding, publicizing, and winning local political campaigns.
Finding the right message and targeting the right voters are clearly explained through specific examples, anecdotes, and
illustrations. Shaw also provides in-depth information on assembling campaign teams and volunteers, canvassing, how to conduct
a precinct analysis, and how to campaign on a shoestring budget. The Campaign Manager is an encouraging, lucid presentation of
how to win elections at the local level.The sixth edition has been fully revised to include new and expanded coverage of
contemporary campaign management-from digital ads and new social media tools to data-driven voter targeting tactics and vote
by mail strategies.
Providing a unique resource for readers seeking to understand the relationship between presidents, parties, and Congress, this
book offers a new explanation of the motivations, strategies, and impacts of presidential midterm campaigns. • Examines all
presidential midterm campaigning from 1954 (the inception of the "imperial" presidency) through 2014 • Includes case studies of
nine presidents as midterm campaigners: Johnson, Taft, FDR, Eisenhower, Kennedy, Nixon, Clinton, Bush, and Obama • Shows
that presidents use campaigns not to aid their own party but to reshape it around their own ideological preferences • Explains the
relationship between presidential midterm campaigning and the U.S. party system • Explores how presidential midterm
campaigning affects subsequent Congressional behavior and federal elections
Campaign Craft: The Strategies, Tactics, and Art of Political Campaign Management, 5th EditionThe Strategies, Tactics, and Art of
Political Campaign ManagementABC-CLIO
Written for both professionals and students, Essentials of Public Health Management is a practical, nontheoretical reference that
will prepare the reader for the hands-on management and daily operations of a complex public health department or agency.

Political Public Relations maps and defines this emerging field, bringing together scholars from various
disciplines—political communication, public relations and political science—to explore the area in detail. The volume
connects differing schools of thought, bringing together theoretical and empirical investigations, and defines a field that is
becoming increasingly important and prominent. It offers an international orientation, as the field of political public
relations must be studied in the context of various political and communication systems to be fully understood. As a
singular contribution to scholarship in public relations and political communication, this work fills a significant gap in the
existing literature, and is certain to influence future theory and research.
It was the best of elections; it was the worst of elections. The 2004 presidential contest mobilized a record number of
voters, with 121 million Americans showing up at the polls. But in many eyes, the 2004 race also plumbed new depths. It
was the most expensive presidential election in history, with a price tag of $2.2 billion. It was also marked by
unprecedented negativity—for example, both George W. Bush and John Kerry came under fire for their activities during
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the Vietnam War, which ended three decades ago. In V ital Signs, David Dulio and Candice Nelson analyze the Bush
and Kerry campaigns and use them as the springboard for a broader exploration of the current U.S. campaign system
and its strengths and weaknesses. The book addresses four key issues: Who's in charge of modern campaigns? How
effective are the key players? What role does money play? And are campaigns being conducted in an ethical manner? In
answering these questions, Dulio and Nelson draw on a wide range of sources, including focus groups, interviews with
campaign professionals, and a unique dataset based on multiple surveys of political consultants, party operatives, and
the public. The culmination of the seven-year "Improving Campaign Conduct" project, Vital Signs should become an
integral part of the debate about American campaigns and elections.
A comprehensive guide to and analysis of modern political campaign communication.
With Justice Ruth Bader Ginsburg’s sudden passing, control of the Supreme Court—and with it the fate of the
Constitution—has become the deciding issue for many voters in the 2020 presidential election. And the stakes could not
be higher. With a simple majority on the Supreme Court, the left will have the power to curtail or even abolish the
freedoms that have made our country a beacon to the world. We are one vote away from losing the Republic that the
Founders handed down to us. Our most precious constitutional rights hang by a thread. Senator Ted Cruz has spent his
entire career on the front line of the war to protect our constitutional rights. And as a Supreme Court clerk, solicitor
general of Texas, and private litigator, he played a key role in some of the most important legal cases of the past two
decades. In One Vote Away, you will discover how often the high court decisions that affect your life have been decided
by just one vote. One vote preserves your right to speak freely, to bear arms, and to exercise your faith. One vote will
determine whether your children enjoy their full inheritance as American citizens. God may endow us with “certain
unalienable rights,” but whether we enjoy them depends on nine judges—the “priests of the robe” who have the last say
in our system of government. Drawing back the curtain of their temple, Senator Cruz reveals the struggles, arguments,
and strife that have shaped the fate of those rights. No one who reads One Vote Away can ever again take a single seat
on the Supreme Court for granted.
Updated and revised to keep pace with changes in the field, the fourth edition of Community Health Education Methods:
A Practical Guide teaches students to effectively communicate health education messages and positively influence the
norms and behaviors of both individuals and communities. This text explores the methods used by health educators,
including didactic techniques designed to guide others toward the pursuit of a healthy lifestyle.
In this book, a distinguished group of presidential campaign staff, journalists, and political observers take us inside the
2016 race for the Republican and Democratic nominations and general election, guiding us through each candidate's
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campaign from the time each candidate announced his or her intention to seek the presidency through the primaries,
conventions, and up to election day. Meeting under the auspices of the Harvard University’s Institute of Politics, the
candid discussion allows us to learn about the motivations of each candidate, strategies they deployed, and lessons they
learned. In addition, representatives from the major SUPERPACS share their strategies and evaluate their impact in an
election characterized by unprecedented campaign spending. Campaign for President: The Managers Look at 2016 is
essential reading for anyone interested in the inner workings of national political campaigns.
The American Presidency has become one of the most powerful offices in the world with the ascendency of American power in the 20th
century.'White House Studies Compendium' brings together piercing analyses of the American presidency -- dealing with both currect issues
and historical events.The compendia are the bound issues of 'White House Studies' with the addition of a comprehensive subject index.
Find out what happens when companies stop competing and start collaborating. Off-Centered Leadership considers an innovative approach
to business by exploring what happens when companies stop competing and start collaborating — both externally in the marketplace and
internally in building a culture of communication, trust and alignment. Brimming with lessons on entrepreneurship and culture from the
founder of Dogfish Head Craft Brewery, one of the fastest growing independent brewery in the country,members of his leadership team and
external mentors from the worlds of business and art, this game-changing text turns competition on its head by showcasing how competing
organizations can work together—and with other local businesses—to reach a common goal. The text dives into how Dogfish Head has blazed
a new trail through the development of a revolutionary business model that has called upon musicians, community organizations, and even
other breweries to keep product development fresh and create engaging customer experiences. This book documents and addresses the
growing pains a company experiences as it evolves from the awkward early start up years into a mid-sized sustainable company with
hundreds of co-workers. Calagione is candid in sharing his personal leadership challenges and success and calls on other seasoned vets
inside and outside the company who inform and influence the journey of growth and creative expression Dogfish Head is on. This book is rich
with practical information entrepreneurs and business people can apply to their own professional journeys. Competition has long been the
name of the game in the business world, but what if there was a different way to approach business? The collaboration over competition
approach to business has been proven to foster positivity, productivity, and, ultimately, success. By partnering with your competition instead
of trying to outsell them, you could actually create a memorable customer experience that will have people coming back for more! Internally
as well the dogfish approach has evolved and is not traditional org chart driven top down leadership. Calagione shared the challenges of
evolving from a founder-driven entrepreneurial company where he was the sole creative and strategic director into a more collaborative
collective where he is now one of many creative and strategic voices in the company. Discover the methods and approaches dogfish head
has used to grow a rich diverse leadership team and evolve from a company basing decisions on the gut and whims of a founder to one with
a more robust wholistic strategic approach in a way that allows them to stay creative and maintain their irreverent off-centered culture.
Discover how ditching your competitive nature and embracing collaboration can allow you to better serve your customers Explore innovative
solutions to the challenges that today's businesses face Consider how your company can grow through the collaboration over competition
business model Leverage the experiences of other companies to truly understand how collaboration can contribute to your businesss
success Off-Centered Leadership is a groundbreaking book that explores the power of collaboration within the business world.
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Never HIGHLIGHT a Book Again Virtually all testable terms, concepts, persons, places, and events are included. Cram101 Textbook Outlines
gives all of the outlines, highlights, notes for your textbook with optional online practice tests. Only Cram101 Outlines are Textbook Specific.
Cram101 is NOT the Textbook. Accompanys: 9780521673761
Bases Loaded documents the shift away from persuasion toward base mobilization in the context of US presidential elections. Panagapoulos
explains that this phenomenon is likely linked to several developments, including advances in campaign technology and voter targeting
capabilities as well as insights from behavioral social science focusing on voter mobilization. The analyses show the 2000 presidential
election represents a watershed cycle that punctuatedthis shift. The book concludes that these patterns have contributed to heightened
partisan polarization in the United States.
The Handbook of Party Politics is the first book to comprehensively map the state-of-the-art in contemporary party politics scholarship. This
major new work brings together the world's leading party theorists to provide an unrivalled resource on the role of parties in the pressing
contemporary problems of institutional design and democratic governance today.
Unlike earlier U.S. interventions in Latin America, the Reagan administration's attempt to overthrow the Sandinista government of Nicaragua
during the 1980s was not allowed to proceed quietly. Tens of thousands of American citizens organized and agitated against U.S. aid to the
counterrevolutionary guerrillas, known as "contras." Believing the Contra War to be unnecessary, immoral, and illegal, they challenged the
administration's Cold War stereotypes, warned of "another Vietnam," and called on the United States to abide by international norms. A Call
to Conscience offers the first comprehensive history of the anti-Contra War campaign and its Nicaragua connections. Roger Peace places
this eight-year campaign in the context of previous American interventions in Latin America, the Cold War, and other grassroots oppositional
movements. Based on interviews with American and Nicaraguan citizens and leaders, archival records of activist organizations, and official
government documents, this book reveals activist motivations, analyzes the organizational dynamics of the anti-Contra War campaign, and
contrasts perceptions of the campaign in Managua and Washington. Peace shows how a variety of civic groups and networks--religious,
leftist, peace, veteran, labor, women's rights--worked together in a decentralized campaign that involved extensive transnational cooperation.

Shea and Burton present a lively, comprehensive exploration of cutting-edge political campaign management. They
cover all aspects of present-day political campaigns, from understanding the context of a particular campaign, to
fundraising tips, to strategic thinking and scores of winning voter contact techniques.
A comprehesive guide to the analysis of modern political campaign communication, which covers issues such as the
context of a particular campaign, strategic thinking and specific voter contact techniques. Examples from national and
state level campaigns are provided.
Election campaigns in small and mid-sized electoral districts have been run from the grass roots from the beginning of
the republic. Yard signs, door-to-door canvassing, and soap-box oratory have characterized state and local elections for
years, and many predict their persistence into the 21st century. This book looks at new trends in small-town politics,
tracking the infiltration of sophisticated communications technology, the use of political consultants, and the increase in
fundraising and campaign expenditures. Original surveys, interviews, and in-depth case studies lead the author to
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conclude that the new tactics are with us to stay, but that their potentially negative effects--rising campaign budgets and
diminished citizen participation--may be mitigated by creative approaches to reform. Visit our website for sample
chapters!
The go-to source on campaign management for nearly two decades is now updated to cover the latest in contemporary
campaign expertise from general strategy to voter contact to the future of political campaigns. • Updates readers on
rapidly evolving campaign strategy and tactics • Offers the ideal balance between practical perspectives and scholarly
literature • Includes fresh information on political polarization, strategic technologies, and online tools, along with
coverage of the debate between advocates of ballot access and voter integrity • Examines non-candidate players such
as Super PACs and educational non-profits
Bowman/Kearney/Scavo's STATE AND LOCAL GOVERNMENT, 11th edition equips you with the knowledge and tools to
develop your own well-informed positions on the divisive issues currently facing our nation. This bestseller delivers
comprehensive coverage of institutions, political behavior and policymaking at the state and local level and highlights
politics at the grassroots level. Thoroughly updated, the new edition includes expansive coverage of the impact of the
COVID-19 pandemic on state and local government as well as insight on how local governments are attempting to deal
with global climate change. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Examines elections at the federal, state, and local levels, covering such topics as the use of policical consultants, polling,
campaign finance reform, and partisan politics.
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