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Were you looking for the book with access to MyStatLab? This product is the
book alone, and does NOT come with access to MyStatLab. Buy the book and
access card package to save money on this resource. In Statistics for Business:
Decision Making and Analysis, authors Robert Stine and Dean Foster of the
University of Pennsylvania's Wharton School, take a sophisticated approach to
teaching statistics in the context of making good business decisions. The authors
show students how to recognize and understand each business question, use
statistical tools to do the analysis, and how to communicate their results clearly
and concisely. In addition to providing cases and real data to demonstrate real
business situations, this text provides resources to support understanding and
engagement. A successful problem-solving framework in the 4-M Examples
(Motivation, Method, Mechanics, Message) model a clear outline for solving
problems, new What Do You Think questions give students an opportunity to
stop and check their understanding as they read, and new learning objectives
guide students through each chapter and help them to review major goals.
Software Hints provide instructions for using the most up-to-date technology
packages. The Second Edition also includes expanded coverage and instruction
of Excel® 2010 and the XLSTAT(tm) add-in. The MyStatLab(tm) course
management system includes increased exercise coverage with the Second
Edition, along with 100% of the You Do It exercises and a library of 1,000
Conceptual Questions that require students to apply their statistical
understanding to conceptual business scenarios. Business Insight Videos show
students how statistical methods are used by real businesses, and new StatTalk
Videos present statistical concepts through a series of fun, brief, real-world
examples. Technology tutorial videos at the exercise level support software use.
An Introduction to Statistical Learning provides an accessible overview of the
field of statistical learning, an essential toolset for making sense of the vast and
complex data sets that have emerged in fields ranging from biology to finance to
marketing to astrophysics in the past twenty years. This book presents some of
the most important modeling and prediction techniques, along with relevant
applications. Topics include linear regression, classification, resampling methods,
shrinkage approaches, tree-based methods, support vector machines, clustering,
and more. Color graphics and real-world examples are used to illustrate the
methods presented. Since the goal of this textbook is to facilitate the use of these
statistical learning techniques by practitioners in science, industry, and other
fields, each chapter contains a tutorial on implementing the analyses and
methods presented in R, an extremely popular open source statistical software
platform. Two of the authors co-wrote The Elements of Statistical Learning
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(Hastie, Tibshirani and Friedman, 2nd edition 2009), a popular reference book for
statistics and machine learning researchers. An Introduction to Statistical
Learning covers many of the same topics, but at a level accessible to a much
broader audience. This book is targeted at statisticians and non-statisticians alike
who wish to use cutting-edge statistical learning techniques to analyze their data.
The text assumes only a previous course in linear regression and no knowledge
of matrix algebra.
This manual contains completely worked-out solutions for all of the odd-
numbered exercises in the text.
Step by step instructions for business applications using Excel and its statistical
analysis software program, Data Desk/XL (DDXL) which is found in the "Analysis
Toolpack". Meant to accompany textbook : Statistics for business : decision
making and analysis by Robert Stine and Dean Foster
In the competitive world of business, effective decision making is crucial. To help
your students stand out from the crowd, Robert Stine and Dean Foster of the
Wharton School of the University of Pennsylvania have written an exciting new
book for business statistics. This book teaches students how to use data to make
informed decisions; every chapter highlights issues in the modern business
world. The authors provide strong connections between the statistical concepts in
the text and the problems students will face in their future careers, showing
students how to find patterns, create statistical models from the data, and deliver
their findings to an audience. Suitable for students at the undergraduate,
graduate, or MBA level, Statistics for Business: Decision Making and Analysis
equips students with the most important skill they'll need in the business world
using statistics to make better business decisions. To see a sample chapter or
learn how to class test, please visit www.pearsonhighered.com/stine1etour.
This manual contains completely worked-out solutions for all the odd-numbered
exercises in the text.
They're baa-ack! Make way for the bestselling children's series of all time! With a
fresh new look, GOOSEBUMPS is set to scare a whole new generation of kids.
So reader beware--you're in for a scare! In this retelling of the film, Zach has just
moved from NYC to a creepy small town. He quickly becomes convinced his new
neighbour, Hannah, is in danger. But when tries to rescue her, he accidentally
unleashes the monsters created and brought to life by her writer father, R.L.
Stine!
This package consists of the textbook plus an access kit for MyMathLab/MyStatLab. In
the competitive world of business, effective decision making is crucial. To help you
stand out from the crowd, Robert Stine and Dean Foster of the Wharton School of the
University of Pennsylvania have written an exciting new book for business statistics.
This book teaches you how to use data to make informed decisions; every chapter
highlights issues in the modern business world. The authors provide strong connections
between the statistical concepts in the text and the problems you will face in your future
careers, showing you how to find patterns, create statistical models from the data, and
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deliver your findings to an audience. MyMathLab provides a wide range of homework,
tutorial, and assessment tools that make it easy to manage your course online.
Were you looking for the book with access to MyStatLab? This product is the book
alone, and does NOT come with access to MyStatLab. Buy the book and access card
package tosave money on this resource. In Statistics for Business: Decision Making
and Analysis, authors Robert Stine and Dean Foster of the University of
Pennsylvania’s Wharton School, take a sophisticated approach to teaching statistics in
the context of making good business decisions. The authors show students how to
recognize and understand each business question, use statistical tools to do the
analysis, and how to communicate their results clearly and concisely. In addition to
providing cases and real data to demonstrate real business situations, this text provides
resources to support understanding and engagement. A successful problem-solving
framework in the 4-M Examples (Motivation, Method, Mechanics, Message) model a
clear outline for solving problems, new What Do You Think questions give students an
opportunity to stop and check their understanding as they read, and new learning
objectives guide students through each chapter and help them to review major goals.
Software Hints provide instructions for using the most up-to-date technology packages.
The Second Edition also includes expanded coverage and instruction of Excel® 2010
and the XLSTATTM add-in. The MyStatLabTM course management system includes
increased exercise coverage with the Second Edition, along with 100% of the You Do It
exercises and a library of 1,000 Conceptual Questions that require students to apply
their statistical understanding to conceptual business scenarios. Business Insight
Videos show students how statistical methods are used by real businesses, and new
StatTalk Videos present statistical concepts through a series of fun, brief, real-world
examples. Technology tutorial videos at the exercise level support software use.
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. NOTE: Make sure to use the dashes shown on the Access Card Code when
entering the code. Student can use the URL and phone number below to help answer
their questions: http://247pearsoned.custhelp.com/app/home 800-677-6337 Packages
Access codes for Pearson's MyLab & Mastering products may not be included when
purchasing or renting from companies other than Pearson; check with the seller before
completing your purchase. Used or rental books If you rent or purchase a used book
with an access code, the access code may have been redeemed previously and you
may have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the seller prior to purchase. Used by
over 1.5 million science students, the Mastering platform is the most effective and
widely used online tutorial, homework, and assessment system for the sciences. The
eText pages look exactly like the printed text, and include powerful interactive and
customization functions. This is the product access code card for MasteringBiology with
Pearson eText and does not include the actual bound book. 0134763661 /
9780134763668 Statistics for Business: Decision Making and Analysis Plus MyStatLab
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with Pearson eText -- Access Card Package, 3/e Package consists of: 0134497163 /
9780134497167 Statistics for Business: Decision Making and Analysis 0134748646 /
9780134748641 MyStatLab for Business Stats with Pearson eText -- Standalone
Access Card -- for Statistics for Business: Decision Making and Analysis
This package contains the following components: -032164090X: Statistics for Business:
Decision Making and Analysis, Books a la Carte Edition -0321694635: MyStatLab
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- In Statistics for Business: Decision Making and Analysis, authors Robert
Stine and Dean Foster of the University of Pennsylvania's Wharton School, take a
sophisticated approach to teaching statistics in the context of making good business
decisions. The authors show students how to recognize and understand each business
question, use statistical tools to do the analysis, and how to communicate their results
clearly and concisely. In addition to providing cases and real data to demonstrate real
business situations, this text provides resources to support understanding and
engagement. A successful problem-solving framework in the 4-M Examples
(Motivation, Method, Mechanics, Message) model a clear outline for solving problems,
new What Do You Think questions give students an opportunity to stop and check their
understanding as they read, and new learning objectives guide students through each
chapter and help them to review major goals. Software Hints provide instructions for
using the most up-to-date technology packages. The Second Edition also includes
expanded coverage and instruction of Excel® 2010.
NOTE: This edition features the same content as the traditional text in a convenient,
three-hole-punched, loose-leaf version. Student Value editions also offer a great value;
this format costs significantly less than a new textbook. Before purchasing, check with
your instructor or review your course syllabus to ensure that you select the correct
ISBN. For Student Value editions that include MyLab(TM) or Mastering(TM), several
versions may exist for each title -- including customized versions for individual schools
-- and registrations are not transferable. In addition, you may need a Course ID,
provided by your instructor, to register for and use MyLab or Mastering products. Used
books, rentals, and purchases made outside of Pearson If purchasing or renting from
companies other than Pearson, the access codes for Pearson's MyLab products may
not be included, may be incorrect, or may be previously redeemed. Check with the
seller before completing your purchase. For one- and two-semester courses in
introductory business statistics. This package includes MyLab Statistics. Understand
Business. Understand Data. The 3rd Edition of Statistics for Business: Decision Making
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and Analysis emphasizes an application-based approach, in which readers learn how to
work with data to make decisions. In this contemporary presentation of business
statistics, readers learn how to approach business decisions through a 4M Analytics
decision making strategy-motivation, method, mechanics and message-to better
understand how a business context motivates the statistical process and how the
results inform a course of action. Each chapter includes hints on using Excel, Minitab
Express, and JMP for calculations, pointing the reader in the right direction to get
started with analysis of data. Personalize learning with MyLab Statistics MyLab(TM)
Statistics from Pearson is the world's leading online resource for teaching and learning
statistics; it integrates interactive homework, assessment, and media in a flexible, easy-
to-use format. MyLab Statistics is a course management system that helps individual
students succeed. It provides engaging experiences that personalize, stimulate, and
measure learning for each student. Tools are embedded to make it easy to integrate
statistical software into the course. 0134508653 / 9780134508658 Statistics for
Business: Decision Making and Analysis, Student Value Edition Plus MyLab Statistics
with Pearson eText Package consists of: 0134497260 / 9780134497266 Statistics for
Business: Decision Making and Analysis, Student Value Edition 0321931084 /
9780321931085 MyLab Statistics for Business Statistics -- Valuepack Access Card
Marooned in another universe, a musician leads a motley army to save two worlds, in
an entertaining tale by the #1 New York Times–bestselling author. Jon-Tom just wanted
to go home. Trapped in a world where animals speak and magic is real, the American
college student yearned for an ordinary dorm-room life. But here his music has magical
power—even if he can’t control it—which may be able to save the world from the army of
the Plated Folk, whose sinister queen plans on killing and eating every warm-blooded
mammal she can get her pincers on and taking over their lands. The great battle is
coming, and Jon-Tom, whose posse includes a wizarding turtle, a cowardly bat, and an
otter with a filthy mind, must raise an army to fight it. To find allies they must make an
impossible journey, across mountains and rivers no one has ever passed before.
Survival will be a miracle—but Jon-Tom is no ordinary musician.
The Minitab® Manual is organized to follow the sequence of topics in the text, and contains an
easy-to-follow, step-by-step guide on how to use Minitab® to perform statistical processes.
Takes a humorous look at astronomy, physics, geology, evolution, and biology, and includes
parodies of geological charts and the periodic table
A source book for state-of-the-art MDL, including an extensive tutorial and recenttheoretical
advances and practical applications in fields ranging from bioinformatics topsychology.
This is the eBook of the printed book and may not include any media, website access codes,
or print supplements that may come packaged with the bound book. This is the standard
textbook for courses on probability and statistics, not substantially updated. While helping
students to develop their problem-solving skills, the author motivates students with practical
applications from various areas of ECE that demonstrate the relevance of probability theory to
engineering practice. Included are chapter overviews, summaries, checklists of important
terms, annotated references, and a wide selection of fully worked-out real-world examples. In
this edition, the Computer Methods sections have been updated and substantially enhanced
and new problems have been added.
This book describes how to use the SAS System to perform a wide variety of different
regression analyses, such as using various models as well as diagnosing data problems.
Topics include performing linear regression analyses using PROC REG; diagnosing and
providing remedies for data problems including outliers and multicollinearity; using regression

Page 5/9



Online Library By Dean Foster Robert Stine Statistics For Business Decision
Making And Analysis Custom Edition For Uc Irvine 15b Paperback

to fit a variety of different models, including nonlinear models; using SAS/INSIGHT software for
performing regression analysis. Examples feature many SAS procedures including REG,
PLOT, GPLOT, NLIN, RSREG, AUTOREG, PRINCOMP, and others.
Featured in The New York Times, Bloomberg, and Vox, The Shopping Revolution is "a must-
read for anyone who aspires to reach customers today-and tomorrow" (Marc Lore, President &
CEO, Walmart eCommerce US). The retail industry was already in the midst of unparalleled
disruption. Then came COVID-19. In a fully updated and expanded edition of The Shopping
Revolution: How Retailers Succeed in an Era of Endless Disruption Accelerated by COVID-19,
Wharton professor Barbara E. Kahn, a foremost retail expert, examines the companies that
have been most successful during a tsunami of change in the industry. She offers fresh
insights into what we can learn from these companies' ascendance and continued
transformation in the face of unprecedented challenges.
Preface Statistics is seldom the most eagerly anticipated course of a business student. It
typically has the reputation of being a boring, complicated, and confusing mix of mathematical
formulas and computers. Our goal in writing this casebook and the companion volume
(Business Analysis Using Regression) was to change that impression by showing how
statistics yields insights and answers interesting business questions. Rather than dwell on
underlying formulas, we show how to use statistics to answer questions. Each case study
begins with a business question and concludes with an answer to that question. Formulas
appear only as needed to address the questions, and we focus on the insights into the problem
provided by the mathematics. The mathematics serves a purpose. The material in this
casebook is organized into 11 "classes" of related case studies that develop a single, key idea
of statistics. The analysis of data using statistics is seldom very straightforward, and each
analysis has many nuances. Part of the appeal of statistics is this richness, this blending of
substantive theories and mathematics. For newcomers, however, this blend is too rich, and
they are easily overwhelmed and unable to sort out the important ideas from nuances.
Although later cases in these notes suggest this complexity, we do not begin that way.
Best-selling author R.L. Stine (Goosebumps, Fear Street) comes to BOOM!
Studios in this Dogman era with a new four-volume middle-grade supernatural
horror series; Just Beyond! In this first volume R.L. Stine partners with artists
Kelly & Nichole Matthews (Pandora’s Legacy) to bring his signature horror to an
all-new generation! WELCOME TO THE SCARE SCHOOL. Middle school feels
like the worst place imaginable, but for Jess, Josh, and Marco, their school may
actually be the worst place in this world...or any other! After a chance encounter
with a deadly creature stalking the school halls, these three unsuspecting
students are whisked away to a horrifying realm beyond the school boiler room
where they must unravel a terrifying mystery. Can they save the kids they find
there and escape themselves, or will they be forever trapped Just Beyond?
This autobiography follows West Virginia senator Robert C. Byrd's experiences
from his boyhood in the early 1920s to his election in 2000, which won him an
unprecedented eighth term in the Senate. Within these pages, Senator Byrd
offers commentary on national and international events that occurred throughout
his long life in public service. His journey from the hardscrabble coalfields to the
marbled halls of Congress has inspired generations of people in West Virginia
and throughout the nation. From reading the stories of the Founding Fathers as a
young boy by the light of a kerosene lamp to the swearing of an oath for more
than a half-century to guard the US Constitution, Senator Byrd's life is legendary.
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Until his death on June 28, 2010, Byrd stood by his principles, earning the
affection of the people of his home state and the respect of Americans from all
walks of life. With his beloved Erma ever by his side, Robert C. Byrd never forgot
his roots, harkening back to those early lessons that he learned as a child of the
Appalachian coalfields. This new paperback edition includes a foreword by
Gaston Caperton, governor of West Virginia from 1989-1997.
Strategic Marketing Management: The Framework outlines the essentials of
marketing theory and offers a structured approach to identifying and solving
marketing problems. This book presents a strategic framework to guide business
decisions involving the development of new offerings and the management of
existing products, services, and brands.
Statistics for BusinessDecision Making and AnalysisPearson College Division
MyLab Statistics for Business Stats Standalone Access Card to accompany
Stine/Foster, Statistics for Business: Decision Making and Analysis, 3/e This item
is an access card for MyLab(TM) Statistics. This physical access card includes
an access code for your MyLab Statistics course. In order to access the online
course you will also need a Course ID, provided by your instructor. This title-
specific access card provides access to the Stine/Foster, Statistics for Business:
Decision Making and Analysis, 3/e accompanying MyLab course ONLY.
0134748646 / 9780134748641 MyLab Statistics for Business Stats with Pearson
eText - Standalone Access Card - For Statistics for Business: Decision Making
and Analysis, 3/e MyLab Statistics is the world's leading online tutorial, and
assessment program designed to help you learn and succeed in your statistics
course. MyLab Statistics online courses are created to accompany one of
Pearson's best-selling statistics textbooks. Every MyLab Statistics course
includes a complete, interactive eText. ALERT: Before you purchase, check with
your instructor or review your course syllabus to ensure that you select the
correct ISBN. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase.
Easy-to-read and comprehensive, this book shows how the SAS System
performs multivariate time series analysis and features the advanced SAS
procedures STATSPACE, ARIMA, and SPECTRA. The interrelationship of
SAS/ETS procedures is demonstrated with an accompanying discussion of how
the choice of a procedure depends on the data to be analysed and the reults
desired. Other topics covered include detecting sinusoidal components in time
series models and performing bivariate corr-spectral analysis and comparing the
results with the standard transfer function methodology. The authors? unique
approach to integrating students in a variety of disciplines and industries.
Emphasis is on correct interpretation of output to draw meaningful conclusions.
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The volume, co-pubished by SAS and JWS, features both theory and practicality,
and accompanies a soon-to-be extensive library of SAS hands-on manuals in a
multitude of statistical areas. The book can be used with a number of hardware-
specific computing machines including CMS, Mac, MVS, Opem VMS Alpha,
Opmen VMS VAX, OS/390, OS/2, UNIX, and Windows.
Preface Statistics is seldom the most eagerly anticipated course of a business
student. It typically has the reputation ofbeing aboring, complicated, and
confusing mix of mathematical formulas and computers. Our goal in writing this
casebook and the companion volume (Basic Business Statistics) was to change
that impression by showing how statistics gives insights and answers interesting
business questions. Rather than dwell on underlying formulas, we show how to
use statistics to answer questions. Each case study begins with a business
question and concludes with an answer. Formulas appear only as needed to
address the questions, and we focus on the insights into the problem provided by
the mathematics. The mathematics serves a purpose. The material is organized
into 12 "classes" of related case studies that develop a single, key idea of
statistics. The analysis of data using statistics is seldom very straightforward, and
each analysis has many nuances. Part ofthe appeal ofstatistics is this richness,
this blending of substantive theories and mathematics. For a newcomer,
however, this blend is too rich and they are easily overwhelmed and unable to
sort out the important ideas from nuances. Although later cases in these notes
suggest this complexity, we do not begin that way. Each class has one main
idea, something big like standard error. We begin a class by discussing an
application chosen to motivate this key concept, and introduce the necessary
terminology.
The scientific research enterprise is built on a foundation of trust. Scientists trust that the
results reported by others are valid. Society trusts that the results of research reflect an honest
attempt by scientists to describe the world accurately and without bias. But this trust will
endure only if the scientific community devotes itself to exemplifying and transmitting the
values associated with ethical scientific conduct. On Being a Scientist was designed to
supplement the informal lessons in ethics provided by research supervisors and mentors. The
book describes the ethical foundations of scientific practices and some of the personal and
professional issues that researchers encounter in their work. It applies to all forms of
research--whether in academic, industrial, or governmental settings-and to all scientific
disciplines. This third edition of On Being a Scientist reflects developments since the
publication of the original edition in 1989 and a second edition in 1995. A continuing feature of
this edition is the inclusion of a number of hypothetical scenarios offering guidance in thinking
about and discussing these scenarios. On Being a Scientist is aimed primarily at graduate
students and beginning researchers, but its lessons apply to all scientists at all stages of their
scientific careers.
Understanding Regression Analysis: An Introductory Guide presents the fundamentals of
regression analysis, from its meaning to uses, in a concise, easy-to-read, and non-technical
style. It illustrates how regression coefficients are estimated, interpreted, and used in a variety
of settings within the social sciences, business, law, and public policy. Packed with applied
examples and using few equations, the book walks readers through elementary material using
a verbal, intuitive interpretation of regression coefficients, associated statistics, and hypothesis
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tests. The Second Edition features updated examples and new references to modern software
output.
Macroeconomics is the first text to truly reflect today 's macroeconomy. In this teachable,
coherent book, the author makes complex topics easily understandable for undergraduates
and combines innovative treatment of both the short run and the long run with a strong
emphasis on problem solving.
Discusses using King's works in the classroom
This book presents recent work on healthcare management and engineering using artificial
intelligence and data mining techniques. Specific topics covered in the contributed chapters
include predictive mining, decision support, capacity management, patient flow optimization,
image compression, data clustering, and feature selection. The content will be valuable for
researchers and postgraduate students in computer science, information technology, industrial
engineering, and applied mathematics.
Amazon disrupts everything it touches and upends any market it enters. In the era of its game-
changing dominance, how can any company compete? We are just witnessing the start of the
radical changes in retail that will revolutionize shopping in every way. As Amazon and other
disruptors continue to offer ever-greater value, customers' expectations will continue to ratchet
up, making winning (and keeping) those customers all the more challenging. For some
retailers, the changes will push customers permanently out of their reach--and their companies
out of business. In The Shopping Revolution, Barbara E. Kahn, a foremost retail expert and
professor at The Wharton School, examines the companies that have been most successful
during this wave of change, and offers fresh insights into what we can learn from their
ascendance. How did Amazon become the retailer of choice for a large portion of the US
population, and how can other companies work with them or compete with them? How did
Walmart beat out other grocers in the late 1990s to become the leader in food retailing, and
how must they pivot to hold their leadership position today? How did Warby Parker make a
dent in the once-untouchable Luxottica's lucrative eyewear business, and what can that tell
start-ups about how to unseat a Goliath? How did Sephora draw customers away from once-
dominant department stores to become the go-to retailers for beauty products, and what can
retailers learn from their success? How are luxury and fast-fashion retailers competing in the
ever-changing, fickle world of fashion? Building on these insights, Kahn offers a framework that
any company can use to create a competitive strategy to survive and thrive in today's--and
tomorrow's--retail environment. The Shopping Revolution is a must-read for those in the
retailing business who want to develop an effective strategy, entrepreneurs looking at starting
their own business, and anyone interested in understanding the changing landscape in which
they are shopping. Barbara E. Kahn is Patty and Jay H. Baker Professor of Marketing at The
Wharton School at the University of Pennsylvania. She served two terms as the Director of the
Jay H. Baker Retailing Center. Prior to rejoining Wharton in 2011, Barbara served as the Dean
and Schein Professor of Marketing at the School of Business Administration, University of
Miami (from 2007 to 2011). Before becoming Dean at UM, she spent 17 years at Wharton as
Silberberg Professor of Marketing. She was also Vice Dean of the Wharton Undergraduate
program. She is the author of Global Brand Power: Leveraging Branding for Long-Term
Growth and co-author of The Grocery Revolution: The New Focus on the Consumer, which
documented the changes in the grocery business in the mid-1990s when Walmart became a
force in the industry.
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