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There is no area of social psychology that does not involve
emotions. Not only has social psychology contributed
enormously to theory and research on the nature of emotions,
it also has emotions at the heart of its basic subject matter,
from attitudes and dissonance to altruism and aggression.
This reader presents a collection of articles on the nature of
emotions and their role in social psychological phenomena,
along with recent work that reflects the current state of the
art. Articles have been selected and edited for readability,
succinctness, and interest. For the beginning student, this
reader serves as an introduction to the social psychology of
emotions, and makes a useful text for advanced
undergraduate and graduate courses on emotions, social
processes, and related topics. It may also serve as a
supplement to a general text on social psychology.
On April 20, 1999, the halls of Columbine High School in
Littleton, Colorado, reverberated with the sound of gunshots
as two students, highly armed and consumed with rage, killed
thirteen students and seriously injured twenty-three before
turning the guns on themselves. It was the worst school
massacre in out nation's history. Can we prevent a tragedy
like this from happening again? In Elliot Aronson's Nobody
Left to Hate, on of our nation's leading social psychologists
argues that the negative atmosphere in our schools--the
exclusion, taunting, humiliation, and bullying--played a major
role in triggering the pathological behavior of the shooters. At
the very least, such an atmosphere makes schools an
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doesn't have to be. Nobody Left to Hate offers concise,
practical, and easy-to-apply strategies for creating a more
supportive, stimulating, and compassionate environment in
our schools. Based on decades of scientific research and
classroom testing, these strategies explain how students can
be taught to control their own impulses, how to respect
others, and how to resolve conflicts amicably. In addition,
they show teachers how to structure classes to promote
cooperation, rather than competition, without sacrificing
academics. On the contrary, education is greatly enhanced.
For parents, teachers, or anyone concerned with what is
happening in our schools, Nobody Left to Hate provides a
simple and effective plan of action that will make their
children's school not only a safe place, but a more humane
place of learning.
Thomas Edison’s greatest invention? His own fame. At the
height of his fame Thomas Alva Edison was hailed as “the
Napoleon of invention” and blazed in the public imagination
as a virtual demigod. Starting with the first public
demonstrations of the phonograph in 1878 and extending
through the development of incandescent light and the first
motion picture cameras, Edison’s name became emblematic
of all the wonder and promise of the emerging age of
technological marvels. But as Randall Stross makes clear in
this critical biography of the man who is arguably the most
globally famous of all Americans, Thomas Edison’s greatest
invention may have been his own celebrity. Edison was
certainly a technical genius, but Stross excavates the man
from layers of myth-making and separates his true
achievements from his almost equally colossal failures. How
much credit should Edison receive for the various inventions
that have popularly been attributed to him—and how many of
them resulted from both the inspiration and the perspiration of
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his rivals and even
own assistants?
bold
reassessment of Edison’s life and career answers this and
many other important questions while telling the story of how
he came upon his most famous inventions as a young man
and spent the remainder of his long life trying to conjure
similar success. We also meet his partners and competitors,
presidents and entertainers, his close friend Henry Ford, the
wives who competed with his work for his attention, and the
children who tried to thrive in his shadow—all providing a fuller
view of Edison’s life and times than has ever been offered
before. The Wizard of Menlo Park reveals not only how
Edison worked, but how he managed his own fame,
becoming the first great celebrity of the modern age.
With politics taking centre stage due to the US presidential
election, the time is perfect for a reprint of this classic work
from Edward Bernays, the father of public relations and
political spin and the man who designed the ad campaign that
got the United States involved in World War I. Written in
1928, this was the first book to discuss the manipulation of
the masses and democracy by government spin and
propaganda.
Explains special Russian cooking techniques and provides
recipes for traditional hor d'oeuvres, soups, dumplings, fish,
meat, poultry, game, vegetables, pickles, preserves, breads,
desserts, and beverages
The Routledge Handbook of Public Diplomacy provides a
comprehensive overview of public diplomacy and national
image and perception management, from the efforts to foster
pro-West sentiment during the Cold War to the post-9/11
campaign to "win the hearts and minds" of the Muslim world.
Editors Nancy Snow and Philip Taylor present materials on
public diplomacy trends in public opinion and cultural
diplomacy as well as topical policy issues. The latest research
in public relations, credibility, soft power, advertising, and
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and institutional
processes
and players
are identified and analyzed. While the field is dominated by
American and British research and developments, the book
also includes international research and comparative
perspectives from other countries. Published in association
with the USC Center on Public Diplomacy at the Annenberg
School based at the University of Southern California.
Robert Collier was decades ahead of his time in writing down
ways for man to improve his lot in life. He wrote "Secret of the
Ages" during an active and successful life developed upon
basic ideas which opened up new vistas of living for countless
multitudes of people. Brought up to be a priest, he worked as
a mining engineer, an advertising executive and a prolific
writer and publisher. The Robert Collier Letter Book earned
Robert Collier the distinction of being one of the greatest
marketing minds in history. Robert Collier sales letters were
successful because he wrote to his readers' needs. As an
expert in marketing, his sales savvy and writing expertise
placed hundreds of millions of dollars in his clients' pockets.
This classic, cogent analysis of the major theories of
persuasive communication includes many examples from
advertising, the legal profession and social sciences
research.
Maureen Cavanagh’s gripping memoir If You Love Me is the
story of a mother who suddenly finds herself on the frontlines
of the opioid epidemic as her daughter battles—and ultimately
reckons with—substance use disorder. Fast-paced and
heartwarming, devastating and redemptive, Maureen’s
incredible odyssey into the opioid crisis—first as a parent, then
as an advocate—is ultimately a deeply moving motherdaughter story. When Maureen and her ex-husband Mike see
their daughter Katie’s needle track marks for the first time, it
is a complete shock. But, slowly, the drug use explains
everything—Katie’s constant exhaustion, erratic moods, and
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Once Mike and Maureen get Katie into detox, Maureen goes
to sleep that night hoping that in 48 hours she’ll have her
daughter back. It’s not that simple. Like the millions of
parents and relatives all over the country—some of whom she
has helped through her nonprofit organization—Maureen
learns that recovery is neither straightforward nor brief. She
fights to save Katie’s life, breaking down doors on the seedy
side of town with Mike, kidnapping Katie outside a
convenience store, and battling the taboo around substance
use disorder in her picturesque New England town. Maureen
is launched into the shadowy world of overcrowded, for-profit
rehabilitation centers that often prey on worried parents. As
Katie runs away from one program after another, never
outrunning her pain, Maureen realizes that even while she
becomes an expert on getting countless men and women into
detox and treatment centers, she remains powerless to save
her own daughter. Maureen's unforgettable story brings the
opioid crisis out of the shadows and into the house next door.
An exploration of the way videogames mount arguments and
make expressive statements about the world that analyzes
their unique persuasive power in terms of their computational
properties.
Discover and cultivate the secret traits of self-made
billionaires with THE SELF-MADE BILLIONAIRE EFFECT by
John Sviokla and Mitch Cohen Imagine what Atari might have
achieved if Steve Jobs had stayed there. Or what Steve Case
could have done for Pepsi if he hadn't left for a start-up that
eventually became AOL. Scores of billionaires worked for
established corporations before they struck out on their own.
People like Michael Bloomberg and Mark Cuban went on to
build iconic household brands. Why didn't their former
employers hang onto to these people? And why are most big
companies unable to create as much value as the world's 800
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necessarily luckier,
smarter or harder working than the rest of us - and they rarely
build something brand-new. The key difference is their
mindset. They redefine what's possible - and they are critical
to any company looking to create massive value. The SelfMade Billionaire Effect breaks down the five critical habits of
massive value-creators, so you can learn how to identify,
encourage, and retain them - and even become one yourself.
It will forever change the way you think about talent and
business value. John J. Sviokla is the head of Global Thought
Leadership with PricewaterhouseCoopers. He is a frequent
speaker on innovation, growth, and customer behavior. In
addition to working with clients, John serves on PwC's
Advisory Leadership Group and Global Thought Leadership
Council. He was on the faculty of the Harvard Business
School for ten years and has written for Harvard Business
Review, The Wall Street Journal, Financial Times, and Sloan
Management Review. Mitch Cohen is PwC's Vice Chairman.
During his 33 years at the firm and 20 years as a partner,
Cohen has held a variety of leadership roles and served
numerous Fortune 500 clients.
Propaganda Techniques is a book designed to illustrate
several of the many ways politicians, advertising writers and
countless promoters try to control our thoughts. The readers
of this book will become more aware of the countless and
subtle ways in which they are being manipulated every day.
Although initially this book was intended for use by teachers
and students, I soon realized it would be useful for people in
many other fields. Journalists, business people, sales people,
police, counselors, advertisers, politicians, medical personnel
and lawyers are just a few of the groups that would find this
book useful. General readers would also find it stimulating
and provocative. The eighty-nine selected techniques
explained in the book are divided into seven sections; Faulty
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Evasion Appealing
the Emotions Using
Falsehoods and Trickery Playing on Human Behavioral
Tendencies, Mental Capacities and Processes Speaking or
Writing Styles Reason or Common Sense The exercises at
the end of the book will help the reader gain practice in using
the propaganda techniques. The first exercise is for
simplification of a persuasive message. A complex message
loses effectiveness because most people lack the stamina to
wade through a great deal of information to get to the point.
The exercise for simplification calls for writing a summary of
the Declaration of Independence so that the document will be
reduced to a few paragraphs while maintaining the perceived
intent of the author. This work should be very useful to all
those trying to develop critical thinking skills.
No Marketing Blurb
Does what's on your desk reveal what's on your mind? Do
those pictures on your walls tell true tales about you? And is
your favorite outfit about to give you away? For the last ten
years psychologist Sam Gosling has been studying how
people project (and protect) their inner selves. By exploring
our private worlds (desks, bedrooms, even our clothes and
our cars), he shows not only how we showcase our
personalities in unexpected-and unplanned-ways, but also
how we create personality in the first place, communicate it
others, and interpret the world around us. Gosling, one of the
field's most innovative researchers, dispatches teams of
scientific snoops to poke around dorm rooms and offices, to
see what can be learned about people simply from looking at
their stuff. What he has discovered is astonishing: when it
comes to the most essential components of our personalitiesfrom friendliness to flexibility-the things we own and the way
we arrange them often say more about us than even our most
intimate conversations. If you know what to look for, you can
figure out how reliable a new boyfriend is by peeking into his
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or Edition
whether an
employee
is committed to her
job by analyzing her cubicle. Bottom line: The insights we
gain can boost our understanding of ourselves and sharpen
our perceptions of others. Packed with original research and
fascinating stories, Snoop is a captivating guidebook to our
not-so-secret lives.
New edition of a classic work on the history of propaganda.
Topical new chapters on the 1991 Gulf War, September 11
and terrorism. An ideal textbook for all international courses
covering media and communication studies. Considers the
history of propaganda and how it has become increasingly
pervasive due to access to ever-complex and versatile media.
Written in an accessible style and format, this book has
proven its appeal to the general reader as the public
becomes more and more cynical of the manipulations of the
political sphere.
How does a boy from a financially and intellectually
impoverished background grow up to become a Harvard
researcher, win international acclaim for his groundbreaking
work, and catch fire as a pioneering psychologist? As the only
person in the history of the American Psychological
Association to have won all three of its highest honors—for
distinguished research, teaching, and writing— Elliot Aronson
is living proof that humans are capable of capturing the power
of the situation and conquering the prison of personality. A
personal and compelling look into Aronson's profound
contributions to the field of social psychology, Not by Chance
Alone is a lifelong story of human potential and the power of
social change.

Butterfield, an ex-Amway distributor, dissects the
dynamics of this "Free Enterprise" empire with an
insider's insight.
The Dynamics of Persuasion has been a staple
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resource for teaching persuasion for nearly two
decades. Author Richard M. Perloff speaks to
students in a style that is engaging and
informational, explaining key theories and research
as well as providing timely and relevant examples.
The companion website includes materials for both
students and instructors and expanding the
pedagogical utilities. The sixth edition includes:
updated theoretical and applied research in a variety
of areas, including framing, inoculation, and selfaffirmation; new studies of health campaigns;
expanded coverage of social media marketing;
enhanced discussion of the Elaboration Likelihood
Model in light of continued research and new
applications to everyday persuasion. The
fundamentals of the book – emphasis on theory,
clear-cut explanation of findings, in-depth discussion
of persuasion processes and effects, and easy-tofollow real-world applications – continue in the sixth
edition.
This book develops a sophisticated account of
propaganda and its intriguing history. It begins with a
brief overview of Western propaganda, including
Ancient Greek theories of rhetoric, and traces
propaganda’s development through the Christian
era, the rise of the nation-state, World War I,
Nazism, Communism, and the present day. The core
of the book examines the ethical implications of
various forms of persuasion, not only hate
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propaganda but also insidious elements of more
generally acceptable communication such as
advertising, public relations, and government
information, setting these in the context of freedom
of expression. This new edition is updated
throughout, and includes additional revelations about
a key atrocity story of World War I.
A comprehensive critical biography of the legendary
sixteenth-century astrologer examines the allure of
the man and his ideas and clarifies his many famous
predictions, such as Hitler's reign of terror and
Watergate
Examines the patterns, motives, and effects of mass
persuasion, discussing the history of propaganda,
how the message of propaganda is delivered, and
counteracting the tactics of mass persuasion.
Learn the secrets of communication that win
elections, promotions, and customers, from Roger
Ailes, media consultant to Presidents Ronald
Reagan and George H.W. Bush, and the founder of
Fox News. When you communicate with others,
everything that makes you unique comes into play.
From your appearance to your voice, from your
beliefs to your life experience, you're constantly
sending signals about the kind of person you are. All
of these signals, such as your facial expressions,
your body movements, your vocal pitch, and more,
are powerful and important in convincing others of
your message. In You Are the Message, Roger Ailes
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argues that each and every one of us has the tools
within us to persuade and influence others. And in
this practical, sensible and entertaining book, you'll
learn how to present a message so compelling that
even your most stubborn detractor will see the merit
of your ideas.
The contributions to this volume capture the thrill of
current work on social influence, as well as providing
a tutorial on the scientific and technical aspects of
this research. The volume teaches the student to:
Learn how to conduct lab, field and case research on
social influence through example by leading
researchers Find out about the latest discoveries
including the status of research on social influence
tactics, dissonance theory, conformity, and
resistance to influence Discover how seemingly
complex issues such as power, rumors, group and
minority influence and norms can be investigated
using the scientific method Apply knowledge to
current influence campaigns to find out what works
and what does not. The Science of Social Influence
is the perfect core or complementary text for
advanced undergraduate or graduate students in
courses such as Attitudes and Attitude Change,
Communications, Research Methods and, of course,
Social Influence.
Explores key topics in psychology, showing how they
can be critically examined.
Examining such diverse topics as O. J. Simpson, Martha
Page 11/19

Read Free By Anthony Pratkanis Age Of
Propaganda The Everyday Use And Abuse Of
Persuasion
Edition
Revised
2122001
Stewart, Court2nd
TV, and
Clinton
vs. Kenneth
Starr, an
awardwinning writer explores the transformation of modern
life into an entertainment medium, explaining how everything
from religion to politics has become a form of show business.
Reprint. 17,500 first printing.
Resistance and Persuasion is the first book to analyze the
nature of resistance and demonstrate how it can be reduced,
overcome, or used to promote persuasion. By examining
resistance, and providing strategies for overcoming it, this
new book generates insight into new facets of influence and
persuasion. With contributions from the leaders in the field,
this book presents original ideas and research that
demonstrate how understanding resistance can improve
persuasion, compliance, and social influence. Many of the
authors present their research for the first time. Four faces of
resistance are identified: reactance, distrust, scrutiny, and
inertia. The concluding chapter summarizes the book's
theoretical contributions and establishes a resistance-based
research agenda for persuasion and attitude change. This
new book helps to establish resistance as a legitimate subfield of persuasion that is equal in force to influence.
Resistance and Persuasion offers many new revelations
about persuasion: *Acknowledging resistance helps to reduce
it. *Raising reactance makes a strong message more
persuasive. *Putting arguments into a narrative increases
their influence. *Identifying illegitimate sources of information
strengthens the influence of legitimate sources. *Looking
ahead reduces resistance to persuasive attempts. This
volume will appeal to researchers and students from a variety
of disciplines including social, cognitive, and health
psychology, communication, marketing, political science,
journalism, and education.
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
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the bound
book. Reveals
social
behavior motives, and bridges the person and the social
situation. A unique integrated approach to social behavior,
Social Psychology, 6/e invite readers to consider the interplay
of influences inside and outside the person in social
situations. The authors emphasizes how social psychology is
an important discipline, connecting different areas of
psychology (e.g., clinical, organizational, and neuroscience)
as well as other behavioral sciences (e.g., anthropology,
biology, economics, medicine, and law). Organized around
the two broad questions -“What purposes does this behavior
serve for an individual?” and “Which factors lead an
individual to use this behavior to achieve those goals?” each chapter considers factors in the person, in the situation,
and in their interaction, to form an understanding of human
behavior. REVEL from Pearson is an immersive learning
experience designed for the way today’s student read, think,
and learn. REVEL modernizes familiar and respected course
content with dynamic media interactives and assessments,
and empowers educators to increase engagement in the
course, better connecting with students. The result is
increased student engagement and improved learning.
REVEL for Kenrick Social Psychology, 6/e will be available for
Fall 2014 classes. Teaching and Learning Experience This
program will provide a better teaching and learning
experience- for you and your students. It: Immersive Learning
Experiences with REVEL: REVEL delivers immersive learning
experiences designed for the way today's students read,
think, and learn. Explore Research: Students can explore
research around the world with new Original Research
Videos. Investigation questions further encourage students to
analyze the material in each chapter. Demonstrates
Practically: Several features throughout the book help
readers connect abstract ideas to real-life situations.
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Improves Learning:
Effective pedagogy
promote
students’ learning. For examples, Quick Quiz Self-tests in
each chapter allows students to test their understanding of
the material. Support Instructors: Video embedded
PowerPoints, MyTest, clicker questions, and an instructor’s
manual provide instructors with extensive materials to
supplement the text.
Newly revised and up-to-date, this edition of "The Social
Animal" is a brief, compelling introduction to modern social
psychology. Through vivid narrative, lively presentations of
important research, and intriguing examples, Elliot Aronson
probes the patterns and motives of human behavior, covering
such diverse topics as terrorism, conformity, obedience,
politics, race relations, advertising, war, interpersonal
attraction, and the power of religious cults.
Age of PropagandaThe Everyday Use and Abuse of
PersuasionMacmillan
Propaganda and Persuasion, Sixth Edition, by Garth S.
Jowett and Victoria O’Donnell, is the only book of its kind to
comprehensively cover the history of propaganda and offer
insightful definitions and methods to analyze it. Fascinating
examples, from ancient times to present day, facilitate a solid
understanding of what propaganda is. The book includes
current research in propaganda and persuasion, discusses
the use of propaganda in psychological warfare, and offers
students a systematic approach to analyzing the propaganda
and persuasion they will encounter in everyday life.
The purpose of this research, broadly speaking, is to expose
the threat that fake news poses to our national security. This
thesis answers the question: Can the information laundering
model, or a modified version of it, be used to explain how the
internet is exploited to spread fake news, and the resulting
threat to the United States? I assert that a well-crafted
narrative, whether true or false, can be spread rapidly online
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due to the accessibility
and interconnectedness
of the internet
ecosystem. I then articulate how these narratives can be
further accelerated and disseminated when propagandists
take advantage of existing processes that improve the
customization, ease of access, and availability of information
online. I do this by modifying the information laundering
model, and then using the new model to examine the
interconnectedness of search engines, blogs, social
networking platforms, and media/academic outlets, and how
these connections can be exploited to launder false or
purposefully misleading information into public discourse.
Finally, I demonstrate how this process allows adversarial
nations, criminals, and malicious actors to increase public
discord, undermine democracy, and threaten Americans
physical and cognitive security. Contains the following
studies: 1. Fake News, Conspiracy Theories, and Lies: An
Information Laundering Model for Homeland Security 2. THE
COMMAND OF THE TREND: SOCIAL MEDIA AS A
WEAPON IN THE INFORMATION AGE 3. PUTIN’S
PROPAGANDA WAR: IS HE WINNING? 4. Cyber-Terrorism
and Cyber-Crime: There Is a Difference 5.
CYBERDETERRANCE IN 2035: REDEFINING THE
FRAMEWORK FOR SUCCESS 6. Countering Russian Active
Measures
Examines aspects of communication and culture such as
advertising, fashion, movies, psychoanalysis, store windows,
and supermarket design

This book delves into risks that can easily bedevil any
psychotherapist and what can happen if they are
ignored. Dramatic storytelling, based on actual incidents
from the author’s experiences as a member of ethics
committees and as an ethics teacher and consultant,
explores actions prompting clients to issue formal
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the context
of an ethics
committee
meeting over the course of a weekend, twelve
psychologists face their peers who will stand in
judgment. Issues include the fallout from losing one’s
temper with a difficult client, a personal disclosure gone
terribly wrong, a bartering arrangement that literally falls
apart, a private life revealed in a most public way, a
vengeful act that sullies the reputation of an entire
department, breaking confidentiality when a client
threatened harm, and the slippery slope to sexual
exploitation. The stories are absorbing, enlightening,
sometimes shocking, and often stranger than fiction.
Narrative nonfiction puts human faces and emotions on
what would otherwise be cursory statistics. What led to
the formal complaint from both the vantage point of the
complainant and the psychologist offers insights not
otherwise available unless the dynamics of their private
lives leading up to the conflict are revealed. An author’s
commentary and discussion questions follow every story.
Both new and seasoned practitioners, as well as those
still in training, will find this to be an invaluable resource.
Every day we are asked to fulfil others’ requests, and
we make regular requests of others too, seeking
compliance with our desires, commands and
suggestions. This accessible text provides a uniquely indepth overview of the different social influence
techniques people use in order to improve the chances
of their requests being fulfilled. It both describes each of
the techniques in question and explores the research
behind them, considering questions such as: How do we
know that they work? Under what conditions are they
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more or less likely
to be effective?
How
might individuals
successfully resist attempts by others to influence them?
The book groups social influence techniques according
to a common characteristic: for instance, early chapters
describe "sequential" techniques, and techniques
involving egotistic mechanisms, such as using the name
of one’s interlocutor. Later chapters present techniques
based on gestures and facial movements, and others
based on the use of specific words, re-examining on the
way whether "please" really is a magic word. In every
case, author Dariusz Dolinski discusses the existing
experimental studies exploring their effectiveness, and
how that effectiveness is enhanced or reduced under
certain conditions. The book draws on historical material
as well as the most up-to-date research, and unpicks the
methodological and theoretical controversies involved.
The ideal introduction for psychology graduates and
undergraduates studying social influence and
persuasion, Techniques of Social Influence will also
appeal to scholars and students in neighbouring
disciplines, as well as interested marketing professionals
and practitioners in related fields.
An introduction to Public Relations that focuses on
ethical, productive relationships with strategic
constituencies REVEL™ for Public Relations: A ValuesDriven Approach introduces students to public relations,
defined as the management of relationships between an
organization and the publics important to its success.
Authors David Guth and Charles Marsh outline the
profession’s common issues, trends, and techniques,
and help students to place the profession within the
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context of its 2nd
role in
the conduct
of a civil
society. In
order to help students understand the contemporary
state of the field, REVEL for the Sixth Edition offers the
most up-to-date statistics, the latest research, and the
most current examples of public relations practice.
REVEL is Pearson’s newest way of delivering our
respected content. Fully digital and highly engaging,
REVEL replaces the textbook and gives students
everything they need for the course. Informed by
extensive research on how people read, think, and learn,
REVEL is an interactive learning environment that
enables students to read, practice, and study in one
continuous experience — for less than the cost of a
traditional textbook. NOTE: REVEL is a fully digital
delivery of Pearson content. This ISBN is for the
standalone REVEL access card. In addition to this
access card, you will need a course invite link, provided
by your instructor, to register for and use REVEL.
Peels away the mystery that surrounds the psychology of
influence and reveals how the world's most persuasive
politicians, advertisers, salespeople, and spin doctors
work their magic. Case studies in human behavior,
examples of masterful persuaders such as Churchill and
Lincoln, and step-by-step guidelines help readers put the
power of persuasion to work.
A provocative, compelling, and entertaining look at how
the power of images dominates every aspect of our lives.
This is the first extended text-based analysis of the social
and political implications of the Harry Potter
phenomenon. Arguments are primarily based on close
readings of the first four Harry Potter books and the first
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'text-to-world'
method is
followed. This study does not assume that the
phenomenon concerns children alone, or should be
lightly dismissed as a matter of pure entertainment. The
amount of money, media coverage, and ideological
unease involved indicates otherwise. The first part
provides a survey of responses (both of general readers
and critics) to the Harry Potter books. Some of the
methodological decisions underlying this study itself are
also explained here. The second part examines the
presentation of certain themes, including gender, race
and desire, in the Harry Potter books, with a view to
understanding how these may impinge on social and
political concerns of our world.
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