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Gain a strong conceptual understanding of statistics as MODERN BUSINESS STATISTICS, 6E balances real-world applications with an
integrated focus on Microsoft Excel 2016. This best-selling, comprehensive book clearly develops each statistical technique in an application
setting. The integrated approach focuses on statistical methodology with an easy-to-follow presentation of a statistical procedure followed by
a discussion of how to use Excel to perform the procedure. Step-by-step instructions and screen ensure understanding. Business examples,
proven methods, and application exercises demonstrate how statistical results provide insights into business decisions and help resolve
business problems. A problem-scenario approach emphasizes how to apply statistical methods to practical business situations. New case
problems and self-tests let you check personal understanding and help you master both Excel 2016 skills and an understanding of business
statistics. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
‘The perfect text for any health care professional who wishes to gain a sound understanding of research...This text succeeds where others
fail in terms of the thoroughness of the research process and the accessible style in which the material is presented. In an age when nursing
and health care research is going from strength to strength this book offers those in the world of academia and practice an excellent and
essential 'bible' that is a must on any bookshelf’ Dr Aisha Holloway, Lecturer Adult Health, Division of Nursing, The University of Nottingham
‘a book that helps you each step of the way. A very understandable and enjoyable publication’ Accident and Emergency Nursing Journal
‘key reference resource that students of research can use at various levels of study. It is comprehensive, user friendly and very easy to read
and make sense of’ Gillian E Lang, Amazon reviewer The sixth edition of this book reflects significant developments in nursing research in
recent years, ensuring the reader is provided with the very latest information on research processes and methods. It continues to explore how
to undertake research as well as evaluating and using research findings in clinical practice, in a way that is suitable for both novice
researchers and those with more experience. Divided into six sections, the chapters are ordered in a logical fashion that also allows the
reader to dip in and out. The first two sections of the book provide a comprehensive background to research in nursing. The third section
presents a variety of qualitative and quantitative approaches, both new and well-established. The final three sections then look at collecting
and making sense of the resulting data and putting the research findings into clinical practice. Summarises key points at the start of each
chapter to guide you through Includes contributions from a wide range of experts in the field Accessible but doesn’t shrink away from
complex debates and technical issues New to this edition: Accompanying website (www.wiley.com/go/gerrish) Ten completely new chapters
including Narrative Research, Mixed Methods and Using Research in Clinical Practice ‘Research Example’ boxes from a wide variety of
research types
Research Methods for Public Administrators contains a thorough overview of research methods and statistical applications for advanced
undergraduate and graduate students, and practitioners. The material is based on established social science methods. Concepts and
applications are discussed and illustrated with examples from actual research. The book covers research design, methods of data collection,
instructions on formulating research plans, measurement, sampling procedures, and statistical applications from basic statistics to more
advance techniques. The basics of conducting experiments, survey research, case studies, and focus groups are discussed. Data
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organization, management, and analysis are also covered, as are data analysis and hypothesis testing. Descriptive and inferential statistics
are discussed and illustrated with examples. The book also includes a chapter on obtaining and analyzing secondary data (data already
collected for other purposes) and a chapter on reporting and presenting research results to a variety of audiences. This is a general textbook
written primarily for students of public administration and practitioners in public and not-for-profit organizations. It includes materials shown to
be useful in gathering and assessing information for making decisions and implementing policies. The material is discussed at a level to be
accessible and with enough detail to be useful. New to the seventh edition: Additional and expanded material on qualitative research, big
data, metadata, literature reviews, and causal inference New material on experiments and experimental research New examples and case
studies, including those dealing with public policy Expanded material on using computers for data management Information on new NSF and
NIH ethics and protection of human subjects requirements for researchers New data sets and Power Point slides for each chapter.
An Introduction to Statistical Learning provides an accessible overview of the field of statistical learning, an essential toolset for making sense
of the vast and complex data sets that have emerged in fields ranging from biology to finance to marketing to astrophysics in the past twenty
years. This book presents some of the most important modeling and prediction techniques, along with relevant applications. Topics include
linear regression, classification, resampling methods, shrinkage approaches, tree-based methods, support vector machines, clustering, and
more. Color graphics and real-world examples are used to illustrate the methods presented. Since the goal of this textbook is to facilitate the
use of these statistical learning techniques by practitioners in science, industry, and other fields, each chapter contains a tutorial on
implementing the analyses and methods presented in R, an extremely popular open source statistical software platform. Two of the authors
co-wrote The Elements of Statistical Learning (Hastie, Tibshirani and Friedman, 2nd edition 2009), a popular reference book for statistics and
machine learning researchers. An Introduction to Statistical Learning covers many of the same topics, but at a level accessible to a much
broader audience. This book is targeted at statisticians and non-statisticians alike who wish to use cutting-edge statistical learning techniques
to analyze their data. The text assumes only a previous course in linear regression and no knowledge of matrix algebra.
Confused by the math of business and economics? Problem solved. Schaum's Outline of Mathematical Methods for Business and Economics
reviews the mathematical tools, topics, and techniques essential for success in business and economics today. The theory and solved
problem format of each chapter provides concise explanations illustrated by examples, plus numerous problems with fully worked-out
solutions. And you don't have to know advanced math beyond what you learned high school. The pedagogy enables you to progress at your
own pace and adapt the book to your own needs.
During the past decade there has been an explosion in computation and information technology. With it have come vast amounts of data in a
variety of fields such as medicine, biology, finance, and marketing. The challenge of understanding these data has led to the development of
new tools in the field of statistics, and spawned new areas such as data mining, machine learning, and bioinformatics. Many of these tools
have common underpinnings but are often expressed with different terminology. This book describes the important ideas in these areas in a
common conceptual framework. While the approach is statistical, the emphasis is on concepts rather than mathematics. Many examples are
given, with a liberal use of color graphics. It should be a valuable resource for statisticians and anyone interested in data mining in science or
industry. The book’s coverage is broad, from supervised learning (prediction) to unsupervised learning. The many topics include neural
networks, support vector machines, classification trees and boosting---the first comprehensive treatment of this topic in any book. This major
new edition features many topics not covered in the original, including graphical models, random forests, ensemble methods, least angle
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regression & path algorithms for the lasso, non-negative matrix factorization, and spectral clustering. There is also a chapter on methods for
“wide” data (p bigger than n), including multiple testing and false discovery rates. Trevor Hastie, Robert Tibshirani, and Jerome Friedman are
professors of statistics at Stanford University. They are prominent researchers in this area: Hastie and Tibshirani developed generalized
additive models and wrote a popular book of that title. Hastie co-developed much of the statistical modeling software and environment in R/SPLUS and invented principal curves and surfaces. Tibshirani proposed the lasso and is co-author of the very successful An Introduction to the
Bootstrap. Friedman is the co-inventor of many data-mining tools including CART, MARS, projection pursuit and gradient boosting.
With a focus on data analysis, statistical reasoning, and the way statisticians actually work, IPS has helped to revolutionize the way statistics
is taught and brings the much needed power of critical thinking and practical applications to students. IPS is now revised and updated,
including 30% new exercises and many new current examples.
The business, commercial and public-sector world has changed dramatically since John Oakland wrote the first edition of Statistical Process
Control – a practical guide in the mid-eighties. Then people were rediscovering statistical methods of ‘quality control’ and the book
responded to an often desperate need to find out about the techniques and use them on data. Pressure over time from organizations
supplying directly to the consumer, typically in the automotive and high technology sectors, forced those in charge of the supplying production
and service operations to think more about preventing problems than how to find and fix them. Subsequent editions retained the ‘took kit’
approach of the first but included some of the ‘philosophy’ behind the techniques and their use. The theme which runs throughout the 7th
edition is still processes - that require understanding, have variation, must be properly controlled, have a capability, and need improvement the five sections of this new edition. SPC never has been and never will be simply a ‘took kit’ and in this book the authors provide, not only
the instructional guide for the tools, but communicate the management practices which have become so vital to success in organizations
throughout the world. The book is supported by the authors' extensive and latest consulting work within thousands of organisations
worldwide. Fully updated to include real-life case studies, new research based on client work from an array of industries, and integration with
the latest computer methods and Minitab software, the book also retains its valued textbook quality through clear learning objectives and end
of chapter discussion questions. It can still serve as a textbook for both student and practicing engineers, scientists, technologists, managers
and for anyone wishing to understand or implement modern statistical process control techniques.

Trust the market-leading ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS, 7th Edition to give you a foundation
in statistics and an edge in today's competitive business world. The author's signature problem-scenario approach and readerfriendly writing style combine with proven methodologies, hands-on exercises, and real-world examples to take you deep into
realistic business problems and help you solve them from an intelligent, quantitative perspective. Streamlined to focus on core
topics, this new edition has been updated with new case problems, applications, and self-test exercises to help you master key
formulas and apply the statistical methods you learn. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
This book covers all the latest advances, as well as more established methods, in the application of statistical and optimisation
methods within modern industry. These include applications from a range of industries that include micro-electronics, chemical,
automotive, engineering, food, component assembly, household goods and plastics. Methods range from basic graphical
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approaches to generalised modelling, from designed experiments to process control. Solutions cover produce and process design,
through manufacture to packaging and delivery, from single responses to multivariate problems.
MODERN BUSINESS STATISTICS, 5E allows students to gain a strong conceptual understanding of statistics with a balance of
real-world applications and a focus on the integrated strengths of Microsoft Excel 2013. To ensure student understanding, this bestselling, comprehensive text carefully discusses and clearly develops each statistical technique in a solid application
setting.Microsoft Excel 2013 instruction, which is integrated in each chapter, plays an integral part in strengthening this edition's
applications orientation. Immediately after each easy-to-follow presentation of a statistical procedure, a subsection discusses how
to use Excel to perform the procedure. This integrated approach emphasizes the applications of Excel while focusing on the
statistical methodology. Step-by-step instructions and screen captures further clarify student learning.A wealth of timely business
examples, proven methods, and additional exercises throughout this edition demonstrate how statistical results provide insights
into business decisions and present solutions to contemporary business problems. High-quality problems noted for their
unwavering accuracy and the authors' signature problem-scenario approach clearly show how to apply statistical methods to
practical business situations. New case problems and self-tests allow students to challenge their personal understanding.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
Applied Statistics in Business and Economics, 7th edition, provides real meaning to the use of statistics in the real world by using
real business situations and real data while appealing to students who want to know the why rather than just the how. The text
emphasizes thinking about data, choosing appropriate analytic tools, using computers effectively, and recognizing the limitations of
statistics. It motivates student learning through applied current exercises and cases that provide real-world relevance and includes
analytics in action, careers, and applications of big data, Artificial Intelligence, and machine learning (including ethical issues). The
Doane and Seward authors work as a team, integrating the digital and eBook assets seamlessly. In recognition of a growing
interest in analytics training beyond Excel, the textbook now provides an optional introduction to R with illustrations of topics in
each chapter. Support for R is further enhanced with Learning Stats modules, tables of R functions, and R-compatible Excel data
sets.
Making Sense of Statistics is the ideal introduction to the concepts of descriptive and inferential statistics for students undertaking
their first research project. It presents each statistical concept in a series of short steps, then uses worked examples and exercises
to enable students to apply their own learning. It focuses on presenting the why as well as the how of statistical concepts, rather
than computations and formulae, so is suitable for students from all disciplines regardless of mathematical background. Only
statistical techniques that are almost universally included in introductory statistics courses, and widely reported in journals, have
been included. Once students understand and feel comfortable with the statistics that meet these criteria, they should find it easy
to master additional statistical concepts. New to the Seventh Edition Retaining the key features and organization that have made
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this book an indispensable text for teaching and learning the basic concepts of statistical analysis, this new edition features:
discussion of the use of observation in quantitative and qualitative research the inclusion of introductions to the book, and each
Part. section objectives listed at the beginning of each section to guide the reader. new material on key topics such as z-scores,
probability, Central Limit Theorem, Standard Deviation and simple and multiple regression Expanded discussion on t test with
separate sections for independent and dependent samples t tests, as well as one-sample t test progressive analysis of bivariate vs
multivariate statistics (starts with the basic concepts and moves to more complex analysis as the student progresses) updated and
extended pedagogical material such as Chapter Objectives, exercises and worked examples to test and enhance student’s
understanding of the material presented in the chapter Bolded key terms, with definitions and Glossary for quick referral expanded
Appendices include a brief reference list of some common computational formulas and examples. a Glossary of key terms has
been added at the end of the book, with references to sections in parenthesis. New online instructor resources for classroom use
consisting of test bank questions and Powerpoint slides, plus material on basic math review
Introductory Business Statistics is designed to meet the scope and sequence requirements of the one-semester statistics course
for business, economics, and related majors. Core statistical concepts and skills have been augmented with practical business
examples, scenarios, and exercises. The result is a meaningful understanding of the discipline, which will serve students in their
business careers and real-world experiences.
Every aspect of Elementary Statistics has been carefully crafted to help readers learn statistics. The Third Edition features many
updates and revisions that place increased emphasis on interpretation of results and critical thinking over calculations. Chapter
topics include probability, discrete probability distributions, normal probability distributions, confidence intervals, hypothesis testing,
correlation and regression, chi-square tests and the f-distribution, and nonparametric tests. For readers who want a
comprehensive, step-by-step, flexible introduction to statistics.
To support the broadening spectrum of project delivery approaches, PMI is offering A Guide to the Project Management Body of
Knowledge (PMBOK® Guide) – Sixth Edition as a bundle with its latest, the Agile Practice Guide. The PMBOK® Guide – Sixth
Edition now contains detailed information about agile; while the Agile Practice Guide, created in partnership with Agile Alliance®,
serves as a bridge to connect waterfall and agile. Together they are a powerful tool for project managers. The PMBOK® Guide –
Sixth Edition – PMI's flagship publication has been updated to reflect the latest good practices in project management. New to the
Sixth Edition, each knowledge area will contain a section entitled Approaches for Agile, Iterative and Adaptive Environments,
describing how these practices integrate in project settings. It will also contain more emphasis on strategic and business
knowledge—including discussion of project management business documents—and information on the PMI Talent Triangle™ and the
essential skills for success in today's market. Agile Practice Guide has been developed as a resource to understand, evaluate, and
use agile and hybrid agile approaches. This practice guide provides guidance on when, where, and how to apply agile approaches
and provides practical tools for practitioners and organizations wanting to increase agility. This practice guide is aligned with other
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PMI standards, including A Guide to the Project Management Body of Knowledge (PMBOK® Guide) – Sixth Edition, and was
developed as the result of collaboration between the Project Management Institute and the Agile Alliance.

Black?s latest outstanding pedagogy of Business Statistics includes the use of extra problems called "Demonstration
Problems" to provide additional insight and explanation to working problems, and presents concepts, topics, formulas,
and application in a manner that is palatable to a vast audience and minimizes the use of "scary" formulas. Every chapter
opens up with a vignette called a "Decision Dilemma" about real companies, data, and business issues. Solutions to
these dilemmas are presented as a feature called "Decision Dilemma Solved." In this edition all cases and "Decision
Dilemmas" are updated and revised and 1/3 have been replaced for currency. There is also a significant number of
additional problems and an extremely competitive collection of databases (containing real data) on: international stock
markets, consumer food, international labor, financial, energy, agribusiness, 12–year gasoline, manufacturing, and
hospital.
Research Methods For Business, 8th Edition explains the principles and practices of using a systematic, organized
method for solving problematic issues in business organizations. Designed to help students view research from the
perspective of management, this popular textbook guides students through the entire business research process.
Organized into six main themes—Introduction, Defining the Management and the Research Problem, Theory, Collecting
Information, Drawing Conclusions, and Writing and Presenting the Research Report—the text enables students to develop
the skills and knowledge required to successfully create, conduct, and analyze a research project. Now in its eighth
edition, this popular textbook has been thoroughly updated to incorporate substantial new and expanded content, and
reflect current research methods and practices. The text uses a unique blended learning approach, allowing instructors
the flexibility to custom-tailor their courses to fit their specific needs. This innovative approach combines the face-to-face
classroom methods of the instructor with internet-based activities that enable students to study what they want, when
they want, at their own pace.
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS: DATA ANALYSIS AND DECISION
MAKING, 6E! Popular with students, instructors, and practitioners, this quantitative methods text delivers the tools to
succeed with its proven teach-by-example approach, user-friendly writing style, and complete Excel 2016 integration. It is
also compatible with Excel 2013, 2010, and 2007. Completely rewritten, Chapter 17, Data Mining, and Chapter 18,
Importing Data into Excel, include increased emphasis on the tools commonly included under the Business Analytics
umbrella -- including Microsoft Excel’s “Power BI” suite. In addition, up-to-date problem sets and cases provide realistic
examples to show the relevance of the material. Important Notice: Media content referenced within the product
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description or the product text may not be available in the ebook version.
Introductory Statistics is designed for the one-semester, introduction to statistics course and is geared toward students
majoring in fields other than math or engineering. This text assumes students have been exposed to intermediate
algebra, and it focuses on the applications of statistical knowledge rather than the theory behind it. The foundation of this
textbook is Collaborative Statistics, by Barbara Illowsky and Susan Dean. Additional topics, examples, and ample
opportunities for practice have been added to each chapter. The development choices for this textbook were made with
the guidance of many faculty members who are deeply involved in teaching this course. These choices led to innovations
in art, terminology, and practical applications, all with a goal of increasing relevance and accessibility for students. We
strove to make the discipline meaningful, so that students can draw from it a working knowledge that will enrich their
future studies and help them make sense of the world around them. Coverage and Scope Chapter 1 Sampling and Data
Chapter 2 Descriptive Statistics Chapter 3 Probability Topics Chapter 4 Discrete Random Variables Chapter 5
Continuous Random Variables Chapter 6 The Normal Distribution Chapter 7 The Central Limit Theorem Chapter 8
Confidence Intervals Chapter 9 Hypothesis Testing with One Sample Chapter 10 Hypothesis Testing with Two Samples
Chapter 11 The Chi-Square Distribution Chapter 12 Linear Regression and Correlation Chapter 13 F Distribution and
One-Way ANOVA
The sixth edition of the highly successful The City Reader juxtaposes the very best classic and contemporary writings on
the city to provide the comprehensive mapping of the terrain of Urban Studies and Planning old and new. The City
Reader is the anchor volume in the Routledge Urban Reader Series and is now integrated with all ten other titles in the
series. This edition has been extensively updated and expanded to reflect the latest thinking in each of the disciplinary
areas included and in topical areas such as compact cities, urban history, place making, sustainable urban development,
globalization, cities and climate change, the world city network, the impact of technology on cities, resilient cities, cities in
Africa and the Middle East, and urban theory. The new edition places greater emphasis on cities in the developing world,
globalization and the global city system of the future. The plate sections have been revised and updated. Sixty generous
selections are included: forty-four from the fifth edition, and sixteen new selections, including three newly written
exclusively for The City Reader. The sixth edition keeps classic writings by authors such as Ebenezer Howard, Ernest W.
Burgess, LeCorbusier, Lewis Mumford, Jane Jacobs, and Louis Wirth, as well as the best contemporary writings of,
among others, Peter Hall, Manuel Castells, David Harvey, Saskia Sassen, and Kenneth Jackson. In addition to newly
commissioned selections by Yasser Elshestawy, Peter Taylor, and Lawrence Vale, new selections in the sixth edition
include writings by Aristotle, Peter Calthorpe, Alberto Camarillo, Filip DeBoech, Edward Glaeser, David Owen, Henri
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Pirenne, The Project for Public Spaces, Jonas Rabinovich and Joseph Lietman, Doug Saunders, and Bish Sanyal. The
anthology features general and section introductions as well as individual introductions to the selected articles introducing
the authors, providing context, relating the selection to other selection, and providing a bibliography for further study. The
sixth edition includes fifty plates in four plate sections, substantially revised from the fifth edition.
Based on over 30 years of successful teaching experience in this course, Robert Pagano's introductory text takes an
intuitive, concepts-based approach to descriptive and inferential statistics. He uses the sign test to introduce inferential
statistics, empirically derived sampling distributions, many visual aids, and lots of interesting examples to promote
student understanding. One of the hallmarks of this text is the positive feedback from students -- even students who are
not mathematically inclined praise the text for its clarity, detailed presentation, and use of humor to help make concepts
accessible and memorable. Thorough explanations precede the introduction of every formula, and the exercises that
immediately follow include a step-by-step model that lets students compare their work against fully solved examples. This
combination makes the text perfect for students taking their first statistics course in psychology or other social and
behavioral sciences. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
Discover an accessible introduction to business statistics as ESSENTIALS OF MODERN BUSINESS STATISTICS, 7E
balances a conceptual understanding of statistics with real-world applications of statistical methodology. The book
integrates Microsoft Excel 2016, providing step-by-step instructions and screen captures to help readers master the latest
Excel tools. Extremely reader-friendly, this edition includes numerous tools to maximize the user's success, including SelfTest Exercises, margin annotations, insightful Notes and Comments, and real-world Methods and Applications exercises.
Eleven new Case Problems, as well as new Statistics in Practice applications and real data examples and exercises, give
readers opportunities to put concepts into practice. Readers find everything needed to acquire key Excel 2016 skills and
gain a strong understanding of business statistics. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The third edition of The Basic Practice of Statistics builds on the strenghts of the second: a balanced and modern
approach to data analysis, data production, and inference; and an emphasis on clear explanations of ideas rather than
formal mathematics or reliance on recipes.
Instructors, looking for a better way to manage homework? Want to save time preparing for lectures? Would you like to help students develop
stronger problem-solving skills? If so, eGrade Plus has the answers you need. eGrade Plus offers an integrated suite of teaching and learning
resources, including an online version of Black's Business Statistics for Contemporary Decision Making, Fourth Edition Update, in one easyPage 8/11
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to-use Web site. Organized around the essential activities you perform in class, eGrade Plus helps you: Create class presentation using a
wealth of Wiley-provided resources. you may easily adapt, customize, and add to his content to meet the needs of your course. Automate the
assigning and grading of homework or quizzes by using Wiley-provided question banks, or by writing your won. Student results will be
automatically graded and recorded in your gradebook. Track your students' progress. An instructor's gradebook allows you to an analyze
individual and overall class results to determine each student's progress and level of understanding. Administer your course. eGrade Plus
can easily be integrated with another course management system, gradebook, or other resources you are using in your class. Provide
students with problem-solving support. eGrade Plus can link homework problems to the relevant section of the online text, providing contextsensitive help. Best of all, instructors can arrange to have eGrade Plus packaged FREE with new copies of Business Statistics for
Contemporary Decision Making, Fourth Edition Update, All instructors have to do is adopt the eGrade Plus version of this book and activate
their eGrade Plus course.
The perfect gift for aspiring leaders: 16 volumes of HBR Guide. This 16-volume, specially priced boxed set makes a perfect gift for aspiring
leaders looking for trusted advice on such diverse topics as data analytics, negotiating, business writing, and coaching. This set includes
Persuasive Presentations, Better Business Writing, Finance Basics, Data Analytics, Building Your Business Case, Making Every Meeting
Matter, Project Management, Emotional Intelligence, Getting the Right Work Done, Negotiating, Leading Teams, Coaching Employees,
Performance Management, Delivering Effective Feedback, Dealing with Conflict, and Managing Up and Across. Arm yourself with the advice
you need to succeed on the job, from the most trusted brand in business. Packed with how-to essentials from leading experts, the HBR
Guides provide smart answers to your most pressing work challenges Also available as an ebook set.
Now in its third edition, this title teaches an often intimidating and difficult subject in a way that is informative, personable, and clear.
Practical Business Statistics, Seventh Edition, provides a conceptual, realistic, and matter-of-fact approach to managerial statistics that
carefully maintains, but does not overemphasize mathematical correctness. The book provides deep understanding of how to learn from data
and how to deal with uncertainty while promoting the use of practical computer applications. This valuable, accessible approach teaches
present and future managers how to use and understand statistics without an overdose of technical detail, enabling them to better understand
the concepts at hand and to interpret results. The text uses excellent examples with real world data relating to business sector functional
areas such as finance, accounting, and marketing. Written in an engaging style, this timely revision is class-tested and designed to help
students gain a solid understanding of fundamental statistical principles without bogging them down with excess mathematical details.
Provides users with a conceptual, realistic, and matter-of-fact approach to managerial statistics Offers an accessible approach to teach
present and future managers how to use and understand statistics without an overdose of technical detail, enabling them to better understand
concepts and to interpret results Features updated examples and graphics (200+ figures) to illustrate important applied uses and current
business trends Includes robust ancillary instructional materials such as an instructor’s manual, lecture slides, and data files to save you time
when preparing for class
Highly praised for its clarity and great examples, Weiers' INTRODUCTION TO BUSINESS STATISTICS, 6E introduces fundamental
statistical concepts in a conversational language that connects with today's students. Even those intimidated by statistics quickly discover
success with the book's proven learning aids, outstanding illustrations, non-technical terminology, and hundreds of current examples drawn
from real-life experiences familiar to students. A continuing case and contemporary applications combine with more than 100 new or revised
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exercises and problems that reflect the latest changes in business today with an accuracy you can trust. You can easily introduce today's
leading statistical software and teach not only how to complete calculations by hand and using Excel, but also how to determine which
method is best for a particular task. The book's student-oriented approach is supported with a wealth of resources, including the innovative
new CengageNOW online course management and learning system that saves you time while helping students master the statistical skills
most important for business success.
Ideal for non-math majors, Advanced and Multivariate Statistical Methods teaches students to interpret, present, and write up results for each
statistical technique without overemphasizing advanced math. This highly applied approach covers the why, what, when and how of
advanced and multivariate statistics in a way that is neither too technical nor too mathematical. Students also learn how to compute each
technique using SPSS software. New to the Sixth Edition Instructor ancillaries are now available with the sixth edition. All SPSS directions
and screenshots have been updated to Version 23 of the software. Student learning objectives have been added as a means for students to
target their learning and for instructors to focus their instruction. Key words are reviewed and reinforced in the end of chapter material to
ensure that students understand the vocabulary of advanced and multivariate statistics.
ESSENTIALS OF MODERN BUSINESS STATISTICS, 6TH EDITION provides an introduction to business statistics that blends a conceptual
understanding of statistics with the real-world application of statistical methodology. Leading the business statistics market for two decades,
this author team is renowned for their high-quality problems, unwavering accuracy, and signature problem-scenario approach that clearly
illustrates how to apply statistical methods in practical business situations. The Sixth Edition is packed with all-new Case Problems, Statistics
in Practice applications, and real data examples and exercises. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Business Statistics and Analytics in Practice 9e covers standard business statistics and business analytics topics, with a continuous case
running throughout chapters, allowing students to use data for a more applied and practical approach to the subject. Topics are clearly
organised, giving instructors the choice of whether or not to cover business analytics areas. Featuring Connect, SmartBook, Guided
Examples, Algorithmic Problems and a business statistics, maths and Excel prep component, Bowerman is a perfect fit for the instructor who
wants a business stats text with business analytics focus.
This text immerses students in the course immediately, involving them in practical, statistics-supported business decision making from the
outset. Using real data to provide a context for tackling modern business problems, it introduces a range of core ideas early - including data
production and interpretation.
Project Management in Practice, 4th Edition focuses on the technical aspects of project management that are directly related to practice.
Modern Business Statistics with Microsoft ExcelCengage Learning
This fully revised seventh edition of Property Development has been completely updated to reflect ongoing changes in the property field and
maintain the direct relevance of the text to all stakeholders involved in studying the property development process. This text has been in high
demand since the first edition was published over 40 years ago. The successful style and proven format of the highly popular text has been
retained to assist the readership to understand this complex discipline. The readership typically includes anyone with an interest in property
including aspiring property developers, established property developers, property stakeholders involved in the property development process,
as well as any interested parties. In addition this new edition of the standard text is ideally suited for all property development and real estate
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students and will also be of interest to early career professionals and those pursuing similar professional degrees in the industry and in wider
built environment courses. This new edition includes new content discussing the rise and significance of PropTech with all chapters updated
and enhanced to also assist lecturers and students in their teaching, reading and studying. The book focuses specifically on development and
outlines the entire comprehensive process from inception, financing, planning and development stages within the context of sustainability and
urban global challenges. The chapters include introductions with chapter objectives, discussion points, reflective summaries and case
studies.
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