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This book discusses and conceptualizes practices on
real-time strategy, focusing on the interplay between
strategy and business intelligence. Combining strategic
practices and business intelligence systems, the authors
demonstrate how managerial practices can be
developed in the age of digitization. Also developing the
concept of strategic agility, the book provides
perspectives from a range of disciplines including
strategic practices and decision making, customer
relationship management, human resource
management, competitive intelligence, supplier network
management and business intelligence systems.
Presenting managerial frameworks and guidelines, Realtime Strategy and Business Intelligence explores how to
improve utilization of business intelligence systems in
real-time decision making. Providing practical and futureoriented insights backed by examples and best
practices, the authors present a clearly conceptualized
theoretical framework.
""This book explores the prospects and challenges of the
digital transformation of modern business corporations
during the process of transition from the outdated
business endeavors to the updated ones"--Provided by
publisher"-Communication between man and machine is vital to
completing projects in the current day and age. Without
this constant connectiveness as we enter an era of big
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data, project completion will result in utter failure. Agile
Approaches for Successfully Managing and Executing
Projects in the Fourth Industrial Revolution addresses
changes wrought by Industry 4.0 and its effects on
project management as well as adaptations and
adjustments that will need to be made within project life
cycles and project risk management. Highlighting such
topics as agile planning, cloud projects, and organization
structure, it is designed for project managers, executive
management, students, and academicians.
This volume condenses over 60 years of clinical efforts
with thousands of individuals in hundreds of
organizations into a set of clear, concise, understandable
principles and concepts that can be applied by managers
to improve their performance and the performance of
their organizations. Through multiple examples and
illustrations, a framework is presented that enables
managers to master the executive role. While there are
many books that purport to provide methods or
processes for managerial and executive development,
most are based on empirical research efforts, or are
largely anecdotal in nature, describing particular
managers in particular organizations. There has been
very little attempt to take clinical research with practicing
executives and distil a series of principles and concepts
that consistently predict success in the executive role.
This book provides insights into the processes whereby
managerial development occurs in an organization.
Based on clinical interactions from decades of
experience working with practicing managers, a series of
unique models, frameworks, and concepts have been
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developed that provide the reader with novel ways in
which to assess the process of executive development.
The concepts, frameworks, and models also offer
practicing managers techniques that can improve
managerial performance and drive organizational
outcomes.
For courses on Business Intelligence or Decision
Support Systems.A managerial approach to
understanding business intelligence systems.To help
future managers use and understand analytics, Business
Intelligence provides students with a solid foundation of
BI that is reinforced with hands-on practice.
You're intelligent, right? So you've already figured out
that Business Intelligence can be pretty valuable in
making the right decisions about your business. But
you’ve heard at least a dozen definitions of what it is,
and heard of at least that many BI tools. Where do you
start? Business Intelligence For Dummies makes BI
understandable! It takes you step by step through the
technologies and the alphabet soup, so you can choose
the right technology and implement a successful BI
environment. You'll see how the applications and
technologies work together to access, analyze, and
present data that you can use to make better decisions
about your products, customers, competitors, and more.
You’ll find out how to: Understand the principles and
practical elements of BI Determine what your business
needs Compare different approaches to BI Build a solid
BI architecture and roadmap Design, develop, and
deploy your BI plan Relate BI to data warehousing, ERP,
CRM, and e-commerce Analyze emerging trends and
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developing BI tools to see what else may be useful
Whether you’re the business owner or the person
charged with developing and implementing a BI strategy,
checking out Business Intelligence For Dummies is a
good business decision.
For courses in decision support systems, computerized
decision-making tools, and management support
systems. Market-leading guide to modern analytics, for
better business decisionsAnalytics, Data Science, &
Artificial Intelligence: Systems for Decision Support is the
most comprehensive introduction to technologies
collectively called analytics (or business analytics) and
the fundamental methods, techniques, and software
used to design and develop these systems. Students
gain inspiration from examples of organisations that have
employed analytics to make decisions, while leveraging
the resources of a companion website. With six new
chapters, the 11th edition marks a major reorganisation
reflecting a new focus -- analytics and its enabling
technologies, including AI, machine-learning, robotics,
chatbots, and IoT.
Decision Support and Business Intelligence Systems
provides the only comprehensive, up-to-date guide to
today's revolutionary management support system
technologies, and showcases how they can be used for
better decision-making. The 10th edition focuses on
Business Intelligence (BI) and analytics for enterprise
decision support in a more streamlined book.
Big Data Analytics and Intelligence is essential reading
for researchers and experts working in the fields of
health care, data science, analytics, the internet of
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things, and information retrieval.
Learn how to develop models for classification,
prediction, and customer segmentation with the help of
Data Mining for Business Intelligence In today's world,
businesses are becoming more capable of accessing
their ideal consumers, and an understanding of data
mining contributes to this success. Data Mining for
Business Intelligence, which was developed from a
course taught at the Massachusetts Institute of
Technology's Sloan School of Management, and the
University of Maryland's Smith School of Business, uses
real data and actual cases to illustrate the applicability of
data mining intelligence to the development of successful
business models. Featuring XLMiner, the Microsoft
Office Excel add-in, this book allows readers to follow
along and implement algorithms at their own speed, with
a minimal learning curve. In addition, students and
practitioners of data mining techniques are presented
with hands-on, business-oriented applications. An
abundant amount of exercises and examples are
provided to motivate learning and understanding. Data
Mining for Business Intelligence: Provides both a
theoretical and practical understanding of the key
methods of classification, prediction, reduction,
exploration, and affinity analysis Features a business
decision-making context for these key methods
Illustrates the application and interpretation of these
methods using real business cases and data This book
helps readers understand the beneficial relationship that
can be established between data mining and smart
business practices, and is an excellent learning tool for
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creating valuable strategies and making wiser business
decisions.
Business IntelligenceA Managerial Perspective on
AnalyticsPrentice Hall
Convert the promise of big data into real world results
There is so much buzz around big data. We all need to
know what it is and how it works - that much is obvious.
But is a basic understanding of the theory enough to hold
your own in strategy meetings? Probably. But what will
set you apart from the rest is actually knowing how to
USE big data to get solid, real-world business results and putting that in place to improve performance. Big
Data will give you a clear understanding, blueprint, and
step-by-step approach to building your own big data
strategy. This is a well-needed practical introduction to
actually putting the topic into practice. Illustrated with
numerous real-world examples from a cross section of
companies and organisations, Big Data will take you
through the five steps of the SMART model: Start with
Strategy, Measure Metrics and Data, Apply Analytics,
Report Results, Transform. Discusses how companies
need to clearly define what it is they need to know
Outlines how companies can collect relevant data and
measure the metrics that will help them answer their
most important business questions Addresses how the
results of big data analytics can be visualised and
communicated to ensure key decisions-makers
understand them Includes many high-profile case studies
from the author's work with some of the world's best
known brands
In Predictive Analytics: Data Mining, Machine Learning
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and Data Science for Practitioners, Dr. Dursun Delen
illuminates state-of-the-art best practices for predictive
analytics for students. Using predictive analytics
techniques, students can uncover hidden patterns and
correlations in their data, and leverage this insight to
improve a wide range of business decisions. Delen's
holistic approach covers all this, and more: Data mining
processes, methods, and techniques The role and
management of data Predictive analytics tools and
metrics Techniques for text and web mining, and for
sentiment analysis Integration with cutting-edge Big Data
approaches Throughout, Delen promotes understanding
by presenting numerous conceptual illustrations,
motivational success stories, failed projects that teach
important lessons, and simple, hands-on tutorials that set
this guide apart from competitors.
This new Edition of Electronic Commerce is a complete
update of the leading graduate level/advanced
undergraduate level textbook on the subject. Electronic
commerce (EC) describes the manner in which
transactions take place over electronic networks, mostly
the Internet. It is the process of electronically buying and
selling goods, services, and information. Certain EC
applications, such as buying and selling stocks and
airline tickets online, are reaching maturity, some even
exceeding non-Internet trades. However, EC is not just
about buying and selling; it also is about electronically
communicating, collaborating, and discovering
information. It is about e-learning, e-government, social
networks, and much more. EC is having an impact on a
significant portion of the world, affecting businesses,
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professions, trade, and of course, people. The most
important developments in EC since 2014 are the
continuous phenomenal growth of social networks,
especially Facebook , LinkedIn and Instagram, and the
trend toward conducting EC with mobile devices. Other
major developments are the expansion of EC globally,
especially in China where you can find the world's
largest EC company. Much attention is lately being given
to smart commerce and the use of AI-based analytics
and big data to enhance the field. Finally, some
emerging EC business models are changing industries
(e.g., the shared economy models of Uber and Airbnb).
The 2018 (9th) edition, brings forth the latest trends in ecommerce, including smart commerce, social commerce,
social collaboration, shared economy, innovations, and
mobility.
business intelligence, big data, business modeling,
vivification, data integration, information extraction,
information visualization
Meetings are a crucial part of all our lives, but too often
they go nowhere and waste valuable time. In Six
Thinking Hats, Edward de Bono shows how meetings
can be transformed to produce quick, decisive results
every time. The Six Hats method is a devastatingly
simple technique based on the brain's different modes of
thinking. The intelligence, experience and information of
everyone is harnessed to reach the right conclusions
quickly. These principles fundamentally change the way
you work and interact. They have been adopted by
businesses and governments around the world to end
conflict and confusion in favour of harmony and
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productivity.

This review of business ethics has a global and
managerial focus. It includes the types of ethical
issues commonly faced by business people, the
importance of ethics from both macro and micro
perspectives, and a description of the ethics
currently practised by selected firms. There is an
emphasis on the integrative social contracts
approach to business ethics, with a compact
treatment of consequentialist and
nonconsequentialist ethical principles as a guideline
for developing community norms. The text includes
20 short cases, covering a wide range of issues and
well known oragnizations, such as Barings plc,
Johnson & Johnson, Aer Lingus, Volvo, and Pepsi
Cola. More than half of these cases feature
organizations outside the USA.
Big data, analytics, and artificial intelligence are
revolutionizing work, management, and lifestyles and
are becoming disruptive technologies for healthcare,
e-commerce, and web services. However, many
fundamental, technological, and managerial issues
for developing and applying intelligent big data
analytics in these fields have yet to be addressed.
Managerial Perspectives on Intelligent Big Data
Analytics is a collection of innovative research that
discusses the integration and application of artificial
intelligence, business intelligence, digital
transformation, and intelligent big data analytics from
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a perspective of computing, service, and
management. While highlighting topics including ecommerce, machine learning, and fuzzy logic, this
book is ideally designed for students, government
officials, data scientists, managers, consultants,
analysts, IT specialists, academicians, researchers,
and industry professionals in fields that include big
data, artificial intelligence, computing, and
commerce.
Data Mining for Business Analytics: Concepts,
Techniques, and Applications in Python presents an
applied approach to data mining concepts and
methods, using Python software for illustration
Readers will learn how to implement a variety of
popular data mining algorithms in Python (a free and
open-source software) to tackle business problems
and opportunities. This is the sixth version of this
successful text, and the first using Python. It covers
both statistical and machine learning algorithms for
prediction, classification, visualization, dimension
reduction, recommender systems, clustering, text
mining and network analysis. It also includes: A new
co-author, Peter Gedeck, who brings both
experience teaching business analytics courses
using Python, and expertise in the application of
machine learning methods to the drug-discovery
process A new section on ethical issues in data
mining Updates and new material based on
feedback from instructors teaching MBA,
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undergraduate, diploma and executive courses, and
from their students More than a dozen case studies
demonstrating applications for the data mining
techniques described End-of-chapter exercises that
help readers gauge and expand their comprehension
and competency of the material presented A
companion website with more than two dozen data
sets, and instructor materials including exercise
solutions, PowerPoint slides, and case solutions
Data Mining for Business Analytics: Concepts,
Techniques, and Applications in Python is an ideal
textbook for graduate and upper-undergraduate level
courses in data mining, predictive analytics, and
business analytics. This new edition is also an
excellent reference for analysts, researchers, and
practitioners working with quantitative methods in the
fields of business, finance, marketing, computer
science, and information technology. “This book has
by far the most comprehensive review of business
analytics methods that I have ever seen, covering
everything from classical approaches such as linear
and logistic regression, through to modern methods
like neural networks, bagging and boosting, and
even much more business specific procedures such
as social network analysis and text mining. If not the
bible, it is at the least a definitive manual on the
subject.” —Gareth M. James, University of Southern
California and co-author (with Witten, Hastie and
Tibshirani) of the best-selling book An Introduction to
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Statistical Learning, with Applications in R
Distribute Actionable, Timely BI with Microsoft® SQL
Server® 2016 and Power BI Drive better, faster,
more informed decision making across your
organization using the expert tips and best practices
featured in this hands-on guide. Delivering Business
Intelligence with Microsoft SQL Server 2016, Fourth
Edition, shows, step-by-step, how to distribute highperformance, custom analytics to users enterprisewide. Discover how to build BI Semantic Models,
create data marts and OLAP cubes, write MDX and
DAX scripts, and share insights using Microsoft
client tools. The book includes coverage of selfservice business intelligence with Power BI. •
Understand the goals and components of successful
BI • Build data marts, OLAP cubes, and Tabular
models • Load and cleanse data with SQL Server
Integration Services • Manipulate and analyze data
using MDX and DAX scripts and queries • Work with
SQL Server Analysis Services and the BI Semantic
Model • Author interactive reports using SQL Server
Data Tools • Create KPIs and digital dashboards •
Implement time-based analytics • Embed data
model content in custom applications using
ADOMD.NET • Use Power BI to gather, model, and
visualize data in a self-service environment
For International Business courses This title is a
Pearson Global Edition. The Editorial team at
Pearson has worked closely with educators around
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the world to include content which is especially
relevant to students outside the United States.
Successfully prepare students for the international
marketplace. International Business illustrates how
successful managers must function in a competitive
world. Packed with current examples that reflect the
vibrancy of the international business field, this
student-friendly text offers a managerial approach
that keeps an emphasis on skills development,
emerging markets and geographical literacy. The
sixth edition of this internationally popular text
contains all the same core concepts while
incorporating new and current topic coverage.
Written by renowned data science experts Foster
Provost and Tom Fawcett, Data Science for
Business introduces the fundamental principles of
data science, and walks you through the "dataanalytic thinking" necessary for extracting useful
knowledge and business value from the data you
collect. This guide also helps you understand the
many data-mining techniques in use today. Based
on an MBA course Provost has taught at New York
University over the past ten years, Data Science for
Business provides examples of real-world business
problems to illustrate these principles. You’ll not
only learn how to improve communication between
business stakeholders and data scientists, but also
how participate intelligently in your company’s data
science projects. You’ll also discover how to think
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data-analytically, and fully appreciate how data
science methods can support business decisionmaking. Understand how data science fits in your
organization—and how you can use it for competitive
advantage Treat data as a business asset that
requires careful investment if you’re to gain real
value Approach business problems data-analytically,
using the data-mining process to gather good data in
the most appropriate way Learn general concepts for
actually extracting knowledge from data Apply data
science principles when interviewing data science
job candidates
This book explains how improvements in intelligence
analysis can bene!t policing. Written by experts with
experience in police higher education and
professional practice, this accessible text provides
students with both practical knowledge and a critical
understanding of the subject. The book is divided
into three key parts: Part One outlines how the
concept of intelligence was initially embraced and
implemented by the police and provides a critique of
intelligence sources. It examines the strategic use of
intelligence and its procedural framework. It provides
a summary of the role of the intelligence analyst,
establishing the characteristics of effective
practitioners. Part Two describes good practice and
explains the practical tools and techniques that
effective analysts use in the reduction and
investigation of crime. Part Three examines more
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recent developments in intelligence analysis and
looks to the future. This includes the move to multiagency working, the advent of big data and the role
of AI and machine learning. Filled with case studies
and practical examples, this book is essential
reading for all undergraduates and postgraduates
taking courses in Professional Policing, and Criminal
Justice more widely. It will also be of interest to
existing practitioners in this field.
Business professionals who want to advance their
careers need to have a strong understanding of how
to utilize business intelligence. This new book
provides a comprehensive introduction to the basic
business and technical concepts they’ll need to
know. It integrates case studies that demonstrate
how to apply the material. Business professionals
will also find suggested further readings that will
develop their knowledge and help them succeed.
For courses on Business Intelligence or Decision
Support Systems. A managerial approach to
understanding business intelligence systems. To
help future managers use and understand analytics,
Business Intelligence provides students with a solid
foundation of BI that is reinforced with hands-on
practice.
This is the eBook of the printed book and may not
include any media, website access codes, or print
supplements that may come packaged with the
bound book. For courses on Business Intelligence or
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Decision Support Systems. A managerial approach
to understanding business intelligence systems. To
help future managers use and understand analytics,
Business Intelligence provides students with a solid
foundation of BI that is reinforced with hands-on
practice.
Master data analysis, modeling, and spreadsheet
use with BUSINESS ANALYTICS: DATA ANALYSIS
AND DECISION MAKING, 6E! Popular with
students, instructors, and practitioners, this
quantitative methods text delivers the tools to
succeed with its proven teach-by-example approach,
user-friendly writing style, and complete Excel 2016
integration. It is also compatible with Excel 2013,
2010, and 2007. Completely rewritten, Chapter 17,
Data Mining, and Chapter 18, Importing Data into
Excel, include increased emphasis on the tools
commonly included under the Business Analytics
umbrella -- including Microsoft Excel’s “Power BI”
suite. In addition, up-to-date problem sets and cases
provide realistic examples to show the relevance of
the material. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Between the high-level concepts of business
intelligence and the nitty-gritty instructions for using
vendors’ tools lies the essential, yet poorlyunderstood layer of architecture, design and
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process. Without this knowledge, Big Data is belittled
– projects flounder, are late and go over budget.
Business Intelligence Guidebook: From Data
Integration to Analytics shines a bright light on an
often neglected topic, arming you with the
knowledge you need to design rock-solid business
intelligence and data integration processes.
Practicing consultant and adjunct BI professor Rick
Sherman takes the guesswork out of creating
systems that are cost-effective, reusable and
essential for transforming raw data into valuable
information for business decision-makers. After
reading this book, you will be able to design the
overall architecture for functioning business
intelligence systems with the supporting data
warehousing and data-integration applications. You
will have the information you need to get a project
launched, developed, managed and delivered on
time and on budget – turning the deluge of data into
actionable information that fuels business
knowledge. Finally, you’ll give your career a boost
by demonstrating an essential knowledge that puts
corporate BI projects on a fast-track to success.
Provides practical guidelines for building successful
BI, DW and data integration solutions. Explains
underlying BI, DW and data integration design,
architecture and processes in clear, accessible
language. Includes the complete project
development lifecycle that can be applied at large
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enterprises as well as at small to medium-sized
businesses Describes best practices and pragmatic
approaches so readers can put them into action.
Companion website includes templates and
examples, further discussion of key topics, instructor
materials, and references to trusted industry
sources.
As the economy fluctuates, so does the need for
resilient business practices. If organizations can
remain strong and steady during difficult times, they
will be more fruitful during successful periods as
well. Managerial Strategies for Business
Sustainability During Turbulent Times is a crucial
resource that discusses successful methods and
techniques for building sturdy company practices.
Featuring pertinent topics such as sustainable
supply chains, knowledge management, information
sharing, and performance evaluations, this is an
ideal scholarly reference source for CEOs,
managers, business students, and researchers that
would like to discover more unique and engaging
ways to build a strong business foundation.
Business intelligence refers to the technologies and
strategies that are used by enterprises for the data
analysis of business information. It provides
historical, predictive and current views of business
operations. Some of the common functions of
business intelligence are online analytical
processing, reporting, data mining, complex event
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processing and business performance management.
It is also used for text mining, predictive analytics
and prescriptive analysis. Technologies used in
business intelligence have the capacity for handling
large amounts of structured and unstructured data.
This data is used for the identification, development
and creation of new strategic business opportunities.
This book elucidates the concepts and innovative
models around prospective developments with
respect to business intelligence. It picks up individual
branches and explains their need and contribution in
the context of a growing economy. This textbook is
appropriate for those seeking detailed information in
this area.
Modern businesses generate huge volumes of
accounting data on a daily basis. The recent
advancements in information technology have given
organizations the ability to capture and store data in
an efficient and effective manner. However, there is
a widening gap between this data storage and usage
of the data. Business intelligence techniques can
help an organization obtain and process relevant
accounting data quickly and cost efficiently. Such
techniques include: query and reporting tools, online
analytical processing (OLAP), statistical analysis,
text mining, data mining, and visualization. Business
Intelligence Techniques is a compilation of chapters
written by experts in the various areas. While these
chapters stand on their own, taken together they
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provide a comprehensive overview of how to exploit
accounting data in the business environment.
Includes bibliographical references and index
“This book is a splendid and valuable addition to this
subject. The whole book is well written and I have no
hesitation to recommend that this can be adapted as
a textbook for graduate courses in Business
Intelligence and Data Mining.” Dr. Edi Shivaji, Des
Moines, Iowa “As a complete novice to this area just
starting out on a MBA course I found the book
incredibly useful and very easy to follow and
understand. The concepts are clearly explained and
make it an easy task to gain an understanding of the
subject matter.” -- Mr. Craig Domoney, South Africa.
Business Intelligence and Data Mining is a
conversational and informative book in the exploding
area of Business Analytics. Using this book, one can
easily gain the intuition about the area, along with a
solid toolset of major data mining techniques and
platforms. This book can thus be gainfully used as a
textbook for a college course. It is also short and
accessible enough for a busy executive to become a
quasi-expert in this area in a couple of hours. Every
chapter begins with a case-let from the real world,
and ends with a case study that runs across the
chapters.
This book is for courses on Business Intelligence or
Decision Support Systems. It provides a managerial
approach to understanding business intelligence
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systems. It is meant to help future managers use
and understand analytics, Business Intelligence
provides students with a solid foundation of BI that is
reinforced with hands-on practice. -- Provided by
publisher.
This book shares key insights into system
performance and management analytics,
demonstrating how the field of analytics is currently
changing and how it is used to monitor companies’
efforts to drive performance.Managing business
performance facilitates the effective accomplishment
of strategic and operational goals, and there is a
clear and direct correlation between using
performance management applications and
improved business and organizational results. As
such, performance and management analytics can
yield a range of direct and indirect benefits, boost
operational efficiency and unlock employees’ latent
potential, while at the same time aligning services
with overarching goals.The book addresses a range
of topics, including software reliability assessment,
testing, quality management, system-performance
management, analysis using soft-computing
techniques, and management analytics. It presents a
balanced, holistic approach to viewing the world from
both a technical and managerial perspective by
considering performance and management
analytics. Accordingly, it offers a comprehensive
guide to one of the most pressing issues in today’s
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technology-dominated world, namely, that most
companies and organizations find themselves awash
in a sea of data, but lack the human capital,
appropriate tools and knowledge to use it to help
them create a competitive edge.
This comprehensive overview of international
business is divided into various business functions,
making it clear and easy to understand. In every
chapter "Culture Quest Insights" into culture,
geography, and business lead readers to a multimedia experience of a certain country or region that
provides useful information on the impact of culture
on business. Cases specific to each region or
country add to the total reading experience.Topics
covered include: the world's marketplaces, the
international environment, managing international
business and business operations.For CEOs,
managers, and other executives who need to
understand the cultural mores of the global societies
with which they do business.
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