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Offers comprehensive coverage of the key topics and emerging themes in private sector corporate governance.
Biases, blind spots and bonuses (or incentives more broadly) have led to numerous risk management disasters. Risk governance
is a potential solution to these problems yet is not always as effective as we would like it to be. One reason for that is the current
dearth of risk governance expertise. This book seeks to address this issue, providing: Understanding of the fundamental forces
that cause disasters: the biases, blind spots and bonuses. This understanding is drawn from the disciplines of economics/finance
and psychology; Explanation of the structures of risk governance and common challenges experienced in their use e.g. board risk
committee, risk/compliance function, assurance function, risk appetite statement, risk disclosures; Thorough investigation of risk
culture and its importance in risk governance, including the assessment of risk culture; Understanding of the mechanisms of
executive compensation and how they link to risk management – one of the most difficult challenges confronting both risk and
remuneration committees; Explanation of the risk management process (based on international standards ISO31000), including
practical guidance on risk communication, analysis and treatment; Guidance on the management of strategic risk, emphasising the
importance of scenario analysis; Application of these principles to cyber risk, climate risk – two pervasive risks affecting almost
every organisation; Numerous case studies and examples drawn from various industries around the world; and Discussion of what
has been learned about risk governance from the COVID-19 experience. The book is an essential guide for postgraduate
students; participants in professional education programs in governance and risk management; directors; senior executives; risk,
compliance and assurance professionals as well as conduct and prudential regulators worldwide.
NEW YORK TIMES BESTSELLER • The founder and co-CEO of Salesforce delivers an inspiring vision for successful companies
of the future—in which changing the world is everyone’s business. “The gold standard on how to use business as a platform for
change at this urgent time.”—Ray Dalio, founder of Bridgewater Associates and author of Principles: Life and Work What’s the
secret to business growth and innovation and a purpose-driven career in a world that is becoming vastly more complicated by the
day? According to Marc Benioff, the answer is embracing a culture in which your values permeate everything you do. In
Trailblazer, Benioff gives readers a rare behind-the-scenes look at the inner workings of one of the world’s most admired
companies. He reveals how Salesforce’s core values—trust, customer success, innovation, and equality—and commitment to giving
back have become the company’s greatest competitive advantage and the most powerful engine of its success. Because no
matter what business you’re in, Benioff says, values are the bedrock of a resilient company culture that inspires all employees, at
every level, to do the best work of their lives. Along the way, he shares insights and best practices for anyone who wants to
cultivate a company culture positioned to thrive in the face of the inevitable disruption ahead. None of us in the business world can
afford to sit on the sidelines and ignore what’s going on outside the walls of our workplaces. In the future, profits and progress will
no longer be sustainable unless they serve the greater good. Whether you run a company, lead a small team, or have just draped
an ID badge around your neck for the first time, Trailblazer reveals how anyone can become an agent of change. Praise for
Trailblazer “A guide for what every business and organization must do to thrive in this period of profound political and economic
change.”—Jamie Dimon, chairman and CEO of JPMorgan Chase “In Trailblazer, Benioff explores how companies can nurture a
values-based culture to become powerful platforms for change.”—Susan Wojcicki, CEO of YouTube
The definitive and authoritative international law text, updated to reflect key case law, international practice and treaty
developments.
Morality and Moral Controversies provides students with the tools to understand the philosophical ideas that are shaping our world
today. This comprehensive anthology includes classic and contemporary readings in moral theory and the most current applied
ethics debates emphasizing international concerns. Through analyzing these readings such as Supreme Court decisions, students
will grasp the scope of various philosophical discussions Supreme Court justices must have. Morality and Moral Controversies
challenges readers to critically assess leading controversies in moral, social, and political philosophy. Upon completing this book,
readers will be able to: Understand philosophical ideas that are shaping our world today. Confront conflicts faced when given the
choice of morality. Apply various philosophical ideas to politics, religion, economics, relationships, and medicine. Discuss basic
philosophical arguments.
This book offers a detailed utilitarian analysis of the ethical issues involved in war. Utilitarianism and the Ethics of War addresses
the two basic ethical questions posed by war: when, if ever, are we morally justified in waging war, and if recourse to arms is
warranted, how are we permitted to fight the wars we wage? In addition, it deals with the challenge that realism and relativism
raise for the ethical discussion of war, and with the duties of military personnel and the moral challenges they can face. In tackling
these matters, the book covers a wide range of topics—from pacifism to armed humanitarian intervention, from the right of national
defense to pre-emptive or preventive war, from civilian immunity to the tenets of just war theory and the moral underpinnings of the
rules of war. But, what is distinctive about this book is that it provides a consistent and thorough-going utilitarian or
consequentialist treatment of the fundamental normative issues that war occasions. Although it goes against the tide of recent
work in the field, a utilitarian approach to the ethics of war illuminates old questions in new ways by showing how a concern for
well-being and the consequences of our actions and policies shape the moral constraints to which states and other actors must
adhere. This book will be of much interest to students of the ethics of war, just war theory, moral philosophy, war and conflict
studies and IR.
This dictionary provides those studying or working in archaeology with a complete reference to the field.
This book deals with the role of international standards for corporate governance in the context of corporate social responsibility. Based on
the fundamentals of moral theory, the book examines governance and CSR in general, addressing questions such as: Is “good governance”
not affected by moral concerns? How do the principles and practices of CSR standards adhere to or conflict with insights from business
ethics and moral theory? To what extent do the standards and governance models provide normative guidance? Do the standards and
governance guidelines provide an adequate means of benchmarking and auditing? Are these standards a help or a hindrance to stakeholder
engagement and transparency? The book provides insightful and thought-provoking answers to these and many other important questions
concerning CSR standards, and offers a valuable resource for practitioners, academics and students at business schools and other
institutions.
Combining engaging discussions and stimulating new case studies, BUSINESS ETHICS: A TEXTBOOK WITH CASES gives students a
comprehensive survey of business ethics that will guide them toward becoming ethical professionals, even if they have never studied
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philosophy before. Rich with real-world examples, BUSINESS ETHICS: A TEXTBOOK WITH CASES invites students to critically analyze and
apply a broad range of philosophical concepts and principles to today's most important issues in business and beyond. BUSINESS ETHICS:
A TEXTBOOK WITH CASES is a concise (without readings) and updated version of the eleventh edition of MORAL ISSUES IN BUSINESS.
BUSINESS ETHICS: A TEXTBOOK WITH CASES is also available in an eBook format. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
Students learn to critically think about philosophy. The Philosopher's Way inspires students to think like a philosopher, helping them become
more accomplished critical thinkers and develop the analytical tools needed to think philosophically about important issues. This text features
readings from major philosophical texts and commentary to guide students in their understanding of the topics. It is organized by questions
central to the main branches of philosophy and examines the ideas of philosophers past and present. A better teaching and learning
experience This program will provide a better teaching and learning experience-for you and your students. Here's how: Personalize Learning
-- MySearchLab delivers proven results in helping students succeed, provides engaging experiences that personalize learning, and comes
from a trusted partner with educational expertise and a deep commitment to helping students and instructors achieve their goals. Improve
Critical Thinking -- Critical thinking features challenge students to go beyond their reading and explore the connections philosophy has in their
everyday lives. Engage Students -- Full-color visuals bring topics to life, and writing examples give students a foundation for their own
philosophical exploration. Support Instructors -- MySearchLab, Instructor's Manual, Test Bank, MyTest, and PowerPoint slides are available
to be packaged with this text. Note: MySearchLab does not come automatically packaged with this text. To purchase MySearchLab, please
visit: www.mysearchlab.com or you can purchase a ValuePack of the text + MySearchLab (at no additional cost): ValuePack ISBN-10:
0205885888 / ValuePack ISBN-13: 9780205885886.
World-renowned economist Klaus Schwab, Founder and Executive Chairman of the World Economic Forum, explains that we have an
opportunity to shape the fourth industrial revolution, which will fundamentally alter how we live and work. Schwab argues that this revolution is
different in scale, scope and complexity from any that have come before. Characterized by a range of new technologies that are fusing the
physical, digital and biological worlds, the developments are affecting all disciplines, economies, industries and governments, and even
challenging ideas about what it means to be human. Artificial intelligence is already all around us, from supercomputers, drones and virtual
assistants to 3D printing, DNA sequencing, smart thermostats, wearable sensors and microchips smaller than a grain of sand. But this is just
the beginning: nanomaterials 200 times stronger than steel and a million times thinner than a strand of hair and the first transplant of a 3D
printed liver are already in development. Imagine "smart factories" in which global systems of manufacturing are coordinated virtually, or
implantable mobile phones made of biosynthetic materials. The fourth industrial revolution, says Schwab, is more significant, and its
ramifications more profound, than in any prior period of human history. He outlines the key technologies driving this revolution and discusses
the major impacts expected on government, business, civil society and individuals. Schwab also offers bold ideas on how to harness these
changes and shape a better future--one in which technology empowers people rather than replaces them; progress serves society rather than
disrupts it; and in which innovators respect moral and ethical boundaries rather than cross them. We all have the opportunity to contribute to
developing new frameworks that advance progress.
BUSINESS AND SOCIETY employs a stakeholder management framework. This framework emphasizes a business's social, legal, political,
andethical responsibilities to both external and internal groups that have a stake, or interest, in that business. It is a fundamental goal of the
course that students really get that responsible business decision makers strive to balance and protect the interests of various stakeholdersinvestors, employees, community, environment, etc. An emphasis is also placed on the fact that one needs to understand that business
situations will continually arise that will truly test ones values and ethics. BUSINESS AND SOCIETY not only exposes students to diverse and
important stakeholder and ethical frameworks for considering and protecting stakeholder interests, through its use of cases andother realworld applications, this text enhances the precision with which students think about and practice ethical decision making.Opportunities to
apply stakeholder and ethical systems to specific business problems abound, and questions are provided with all cases andapplications to
focus student reasoning, ensuring excellent preparation for class discussions.
This concise yet comprehensive guide provides an introduction to the scientific method of inquiry as well as detailed coverage of the many
misapplications of scientific method that define pseudoscience. Compact enough to be used as a supplementary book in a science class, yet
thorough enough in its coverage to be used as a core text in a class on scientific method, this text assists students in using the scientific
method to design and assess experiments. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
Now thoroughly revised and updated throughout, featuring extended discussions of Mannerism and the expanding role of women in the visual
arts and significant illustration program enhancements, Italian Renaissance Art is a readable, student-friendly, lavishly-illustrated introduction
to one of the greatest periods of artistic genius in western history. Art historian Laurie Schneider Adams opens the text with the late Byzantine
work of Cimabue and concludes with the transition to Mannerism. The author presents the most important and innovative artists and their
principal works, with a clear emphasis on selectivity and understanding. Italian Renaissance Art also focuses on style and iconography, and
on art and artists, incorporating different methodological approaches to create a wider understanding and appreciation of the art.
Distinguishing features of the second edition include: More than 400 images throughout the work, with over 300 in full-color. Over 50 images
were changed from black and white to full-color for this edition. Illustration program now includes works by Correggio, Bronzino, and
Pontormo.Large format illustrations retained for readability and visual access by students. Design changes make the text more attractive and
readable. 'Connections', with thumbnail images of earlier works, show the historical continuity of the images. 'Comparison' thumbnails have
also been added for the purpose of comparing and contrasting later works with earlier ones. New treatment of Mannerism and the expanding
role of women in the visual arts. Coverage includes Lavinia Fontana, Sofonisba Anguissola, and Properzia de' Rossi, and a new feature box
discusses the role of Isabella d'Este as an influential art patron and humanist. Maps, plans, and diagrams included throughout. Also features
a historical chronology, a full glossary of art-historical terms, and a select bibliography.

Bridging the gap between theory and practice, ENGINEERING ETHICS, Fifth Edition, will help you quickly understand
the importance of your conduct as a professional and how your actions can affect the health, safety, and welfare of the
public. ENGINEERING ETHICS, Fifth Edition, provides dozens of diverse engineering cases and a proven and structured
method for analyzing them; practical application of the Engineering Code of Ethics; focus on critical moral reasoning as
well as effective organizational communication; and in-depth treatment of issues such as sustainability, acceptable risk,
whistle-blowing, and globalized standards for engineering. Additionally, a new companion website offers study questions,
self-tests, and additional case studies. Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
Updated and enhanced to help readers better understand the significance of fraud in the modern accounting world, this
provocative text prepares readers to identify, detect, investigate, and prevent financial fraud. It outlines the nature of
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fraud and the different types of fraud, including the unique e-business fraud that is now possible in today's technological
world. Chapter 6 offers expansive, cutting-edge instruction on the role of data analysis in fraud detection as well as two
entire chapters on investigating theft and concealment This edition includes an all new chapter on consumer fraud, and
Chapter 16 contains new material on tax fraud'providing students with unique insight into fraudulent tax reporting
activities. End-of-chapter materials have been enhanced, and the Financial Statement Fraud Standards Appendix at the
end of the text has been updated to include information about SAS 99 and Sarbanes-Oxley.
Assembled in honor of the two-hundredth anniversary of the birth of philanthropist and entrepreneur Henry Shaw
(1800–1889), St. Louis in the Century of Henry Shaw is a collection of nine provocative essays that together provide a
definitive account of the life of St. Louis during the 1800s, a thriving period during which the city acquired the status of the
largest metropolis in the American West. Shaw, who established the Missouri Botanical Garden in 1859, was just one of
the many immigrants who left their mark on this complex, culturally rich city during the century of its greatest growth. This
volume examines the lives of a number of these men and women, from celebrated leaders such as Senator Thomas Hart
Benton and the Reverend William Greenleaf Eliot to the thousands of Germans, African Americans, and others whose
labor built the city we recognize today. Leading scholars reconstruct and interpret the world that Shaw knew in his long
lifetime: a world of contention and of creativity, of trendsetting developments in politics, business, scientific research, and
the arts. Shaw's own story mirrored these developments. Born in Sheffield, England, he immigrated to the United States
in 1819 and soon moved to St. Louis. Ultimately becoming a very successful businessman and philanthropist, he was a
participant in and a witness to the vast economic and cultural transformation of the city.
Business Ethics: A Textbook with CasesCengage Learning
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and
gives readers the analytical tools to resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for the moral quandaries awaiting them in the
professional world. Featured topics include: the nature of morality, individual integrity and responsibility, economic justice,
pitfalls of capitalism, and corporations' responsibilities to consumers and the environment. Plus, this edition also
discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job discrimination, animal
abuse, and drug testing. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
BUSINESS ETHICS, Eighth Edition guides you through the process of thinking deeply about important moral issues that
frequently arise in business situations, and also helps you develop the reasoning and analytical skills to resolve those
issues if and when you might face them. Combining insightful and accessible textbook chapters by the author with cases
that highlight the real-world importance of key ethical concepts, this book provides a comprehensive, flexible, and
pedagogically proven course of study that explores the intersections of commerce and ethics. Shaw's uniquely thorough
and practical guide brings clarity to such critical topics as the nature of morality, individual integrity and responsibility,
economic justice, concepts of capitalism, and the role of corporations in our society (including their responsibilities to
consumers and to the environment), and real-life moral issues that arise in the workplace. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This is the most
pressing question facing businesses today, small and large, local and global. Business Ethics is a thorough yet
accessible exploration of the main ethical theories and how these apply to the major stakeholders facing this question.
Written from a truly international perspective and supported by diverse and innovative learning features, this book
provides the tools and concepts necessary to understand and effectively manage ethical challenges wherever you are in
the world. 'Key Concepts' and 'Think Theory' boxes ensure the essential ideas are straightforward to grasp but don't go
unchallenged, while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the working world. Step into
the shoes of a decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with new 'Practitioner
Spotlight' boxes, which feature fascinating insights from real-life practitioners on how they manage ethical decisions and
what skills they consider to be crucial to success. The fourth edition offers a wealth of new cases and examples as well
as updates of favourites from previous editions, including features on AirBnB, TOMS, and McDonalds. Bespoke video
interviews with the practitioners from the book and new multiple-choice questions enhance the online resources for
students, while workshop and flipped classroom activity ideas support lecturers. In addition, content has been thoroughly
updated across the book and online to reflect the latest developments and issues surrounding corporate citizenship,
globalization, and sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of choice for those
wishing to excel in business ethics. The book is supported by an extensive range of online resources: For students:
Practitioner Spotlight videos and web links Additional Case Study web links Additional Ethics in Action web links Addition
Ethics on Screen web links Think Theory responses Film list Ethics career guide Further reading Multiple-choice
questions For lecturers: VLE content PowerPoint slides Test bank Case bank Sample course outline Teaching notes for
Case Studies Teaching notes for Ethical Dilemmas Teaching notes for Ethics in Action features Teaching notes for Ethics
on Screen features Ideas for structured workshops
This collection of readings and cases begins with an introduction to moral reasoning, and then provides students with a
wide range of opportunities to apply ethical theory to real contemporary managerial situations - including issues facing
managers in the next century. Each section contains a case study and relevant theoretical articles that range from
classics in philosophy to modern commentaries by business practitioners.
This book considers ethical issues arising in professional and business settings and the role of individuals making
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decisions and coping with moral dilemmas. Readers can benefit from engagement in filmic narratives, as a simulated
environment for developing a stance towards ethical challenges. The book starts by elaborating on critical thinking and
on normative ethical theories, subsequently presenting the structure and cinematic elements of narrative film. These two
avenues are tools for evaluating films and for discussions on various ethical problems in contemporary business,
including: the corporate and banking financial machinations (greed, fraud, social responsibility); workplace ethical
challenges (harassment, violence, inequity, inequality); professional and business ethical challenges (corruption,
whistleblowing, outsourcing, downsizing, competition, and innovation); environmental and social issues; international
business and human rights; and personal responsibility and identity challenges due to career pressures, loss of privacy
and cyber harassment, and job structure changes in light of changing technology.
Juvenile Justice: A Text/Reader offers a unique new spin on the core textbook format. Organized like a more traditional
juvenile justice text, this text/reader is divided into eight sections that contain all the usual topics taught in a juvenile
justice course. After a comprehensive overview, each section has an introductory “mini-chapter” that provides engaging
coverage of key concepts, developments, controversial issues, and research in the field. These authored introductions
are followed by carefully selected and edited original research articles. The readings, from prominent scholarly journals,
were written by juvenile justice experts and often have a policy orientation that will help address student interest in the
“so what?” application of theory. Key Features and Benefits Boasts extensive and unique coverage of the juvenile justice
system, focusing on law enforcement, the court system, correctional responses to juvenile offending, and an overview of
the causes of delinquency Features a unique “How to Read a Research Article”—tied to the first reading in the book—to
give students a guide to understand and learn from the edited articles that appear throughout the text. Provides an
introduction to each reading to give students an overview of the purpose, main points, and conclusions of each article.
Utilizes photographs, boxes, and suggested Web resources to enhance the book’s presentation and engage student
interest. Offers a clear and concise summary of key terms and concepts in each section and discussion questions that
enhance student comprehension Ancillaries A Student study site at www.sagepub.com/lawrencestudy provides selfquizzes, e-flashcards, additional readings, and more. Instructor Resource on CD include test questions for both the text
and readings, PowerPoint slides, teaching tips, and other resources. Qualified instructors can request a copy by
contacting Customer Care at 1-800-818-SAGE (7243), 6AM-5PM, Pacific Time. Intended Audience This Text/Reader is
designed to serve as a replacement for a core text, or a supplement text for upper-level undergraduate Juvenile Justice
courses in departments of criminal justice, criminology, sociology and related disciplines. Interested in a text/ reader for
another criminology or criminal justice here? Explore other titles in the series.
Resolving Moral Issues in Business. The ethical landscape of business is constantly changing, and the new edition of
Business Ethics: Concepts and Cases has been revised to keep pace with those changes most effecting business:
accelerating globalization, constant technological updates, proliferating of business scandals. Business Ethics: Concepts
and Cases introduces the reader to the ethical concepts that are relevant to resolving moral issues in business; imparts
the reasoning and analytical skills needed to apply ethical concepts to business decisions; identifies moral issues specific
to a business; provides an understanding of the social, technological, and natural environments within which moral issues
in business arise; and supplies case studies of actual moral conflicts faced by businesses. This Books á la Carte Edition
is an unbound, three-hole punched, loose-leaf version of the textbook and provides students the opportunity to
personalize their book by incorporating their own notes and taking only the portion of the book they need to class – all at
a fraction of the bound book price. Teaching and Learning Experience Personalize Learning - MyThinkingLab delivers
proven results in helping students succeed, provides engaging experiences that personalize learning, and comes from a
trusted partner with educational expertise and a deep commitment to helping students and instructors achieve their
goals. Improve Critical Thinking - Business Ethics: Concepts and Cases provides summaries of basic ideas discussed
within the text in its margins; presents conceptual materials first, and then offers discussion cases second through
standardized chapters; all providing students the chance to critically think about the material they are learning. Engage
Students - Study questions at the beginning of each chapter, definitions of key terms in the margins, a glossary, chapterend study and discussion questions, end-of-chapter web resources, and chapter-opening concrete examples / cases all
ensure students' complete understanding of the material. Support Instructors - Teaching your course just got easier! You
can create a Customized Text or use our Instructor's Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation
Slides. Note: MyThinkingLab does no come automatically packaged with this text. To purchase MyThinkingLab, please
visit www.MyThinkingLab.com or you can purchase a valuepack of the text + MyThinkingLab(VP ISBN-10: 0205029760,
VP ISBN-13: 9780205029761)
Promotes a deeper understanding of markets, corporate responsibility and business ethics Markets, Ethics, and Business
Ethics provides an introductory discussion on basic, challenging concepts of business ethics: markets, property rights,
law, and corporations.This title presents a balance of institutional perspectives and the concrete decisions people make
within those institutions. The text studies the rules and incentives of a business system as well as the ethical decisions
that people confront within their roles as consumers, investors, managers, owners, employees, and citizens.
MySearchLab is a part of the Scalet program. Research and writing tools, including access to academic journals, help
students explore ethics in even greater depth. To provide students with flexibility, students can download the eText to a
tablet using the free Pearson eText app. Learning Goals Upon completing this book, readers should be able to: Assess
arguments that respond to each other by either criticizing what has gone before or by developing themes in alternative
ways.Recog Debate any given topic by considering the structure of the best competing arguments for any given position
Critically assess leading controversies in business ethics NOTE: MySearchLab does not come automatically packaged
with this text. To purchase the text with MySearchLab, order the package ISBN: 0205887759 / 9780205887750 Markets,
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Ethics, and Business Ethics Plus MySearchLab with eText -- Access Card Package Package consists of: 0205239927 /
9780205239924 MySearchLab with Pearson eText -- Valuepack Access Card 0205785840 / 9780205785841 Markets,
Ethics, and Business Ethics
This best-selling text emphasizes that social and cultural changes are the pervasive realities of our era. One of the main
themes of Contemporary Society is that the transition from an industrial to a post-industrial order in the modern world is
fraught with difficulties, as was the transition from an agricultural to an industrial order in an earlier era. Within this
framework, we can observe the increasing fragmentation of the social order, which tends to lead people away from
community and a common purpose and often invites conflict and disunity. At the same time, countervailing social forces
are also at work, providing some stability, some shelter in the storm. Finally, societies are faced with the rapid and
transformative power of information technology, a fact that propels separate groups of people into a global entity.
Marketing: Theory, Evidence, Practice bridges academic theory and real-world marketing knowledge. It introduces
students to the core topics necessary for their undergraduate studies and is designed with the future professional in
mind. It clearly illustrates how marketing problems have been solved in business - connecting theory to practice. Written
by a combination of marketing academics and marketing scientists who engage with industry it presents information that
is practical and interesting in a style that is theoretical and accessible.
French rule in Syria and Lebanon coincided with the rise of colonial resistance around the world and with profound social
trauma after World War I. In this tightly argued study, Elizabeth Thompson shows how Syrians and Lebanese mobilized,
like other colonized peoples, to claim the terms of citizenship enjoyed in the European metropole. The negotiations
between the French and citizens of the Mandate set the terms of politics for decades after Syria and Lebanon achieved
independence in 1946. Colonial Citizens highlights gender as a central battlefield upon which the relative rights and
obligations of states and citizens were established. The participants in this struggle included not only elite nationalists
and French rulers, but also new mass movements of women, workers, youth, and Islamic populists. The author examines
the "gendered battles" fought over France's paternalistic policies in health, education, labor, and the press. Two important
and enduring political structures issued from these conflicts: * First, a colonial welfare state emerged by World War II that
recognized social rights of citizens to health, education, and labor protection. * Second, tacit gender pacts were forged
first by the French and then reaffirmed by the nationalist rulers of the independent states. These gender pacts
represented a compromise among male political rivals, who agreed to exclude and marginalize female citizens in public
life. This study provides a major contribution to the social construction of gender in nationalist and postcolonial discourse.
Returning workers, low-ranking religious figures, and most of all, women to the narrative history of the region--figures
usually omitted-- Colonial Citizens enhances our understanding of the interwar period in the Middle East, providing
needed context for a better understanding of statebuilding, nationalism, Islam, and gender since World War II.
There is now widespread understanding that business and management must evolve and act responsibly in the world
giving full consideration to people and planet, not just profit. Principles of Management: Practicing Ethics, Sustainability,
Responsibility was the first official textbook of the United Nations global initiative network, Principles for Responsible
Management Education (PRME). Now fully revised and updated with three brand new chapters on communicating,
innovating and leading, this accessible and engaging textbook provides an introduction to management while
empowering you to think ethically and sustainably in order to become a responsible manager. It also includes essential
workplace skills for the 21st century and coverage of the various management occupations that you will go on to fill after
your studies. Exclusive interviews with management pioneers and professionals help bring theories and concepts to life
throughout the text as do the all new case studies which include Lego, Patagonia and Greta Thunberg. Worksheets and
exercises make for an active learning experience alongside the supporting online resources provided to your lecturer for
dissemination. The textbook includes coverage of the UN’s Sustainable Development Goals (SDGs) which are central to
business education and practice today. It can be used for introductory management courses as well as courses that
cover business ethics, business and society, corporate social responsibility (CSR), sustainability and responsible
management.
SOCIAL AND PERSONAL ETHICS provides students with a sound introduction to ethical theory and contemporary moral
issues through engaging readings on today's most hotly debated topics. Among other topics, coverage includes
environmental ethics and animal rights, the limits of personal liberty, war and the struggle against terrorism, marriage and
sexual morality, the death penalty, gun control, and abortion and euthanasia. The volume begins with two introductory
essays written for beginning students by the editor, William H. Shaw, on the nature of morality and competing normative
theories. These are followed by five other essays on ethical theory by classical and contemporary authors. The book's
next 12 sections explore a wide-range of real-world ethical issues. In all, the book is composed of 53 articles (11 of which
are new to this edition). To ensure that the text is as accessible as it is relevant, Shaw has edited every article with an
eye toward readability, provided introductions and study questions before the essays, as well as review and discussion
questions after them, and highlighted key passages to help students focus on important points and concepts.
Robert C. Solomon takes a hard look at the treacherous terrain of ethical decision-making in a highly competitive
environment.
New to this edition: Up-to-date information on on-line research and computer resources. A unique four-way access
system enables users of the Handbook of Technical Writing to find what they need quickly and get on with the job of
writing: 1. The hundreds of entries in the body of the Handbook are alphabetically arranged, so you can flip right to the
topic at hand. Words and phrases in bold type provide cross-references to related entries. 2. The topical key groups
alphabetical entries and page numbers under broader topic categories. This topical table of contents allows you to check
broader subject areas for the specific topic you need. 3. The checklist of the writing process summarizes the opening
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essay on "Five Steps to Successful Writing" in checklist form with page references to related topics, making it easy to use
the Handbook as a writing text. 4. The comprehensive index provides an exhaustive listing of related and commonly
confused topics, so you can easily locate information even when you don't know the exact term you're looking for.
Perfect for instructors who take a practical, skill-building approach to teaching leadership, the seventh edition of
LEADERSHIP provides an ideal balance of essential theory and real-world applications. Andrew DuBrin, a highly
respected author and consultant, incorporates the latest research on leadership and current business practices from
academic journals and popular periodicals. The text provides students with a strong practical foundation by introducing
leaders they can relate to and reinforcing their knowledge with frequent skill-building activities. Key updates include new
opening vignettes and end-of-chapter cases, numerous additional skill-building exercises, and video discussion questions
at the end of each chapter. An all-new CourseMate interactive study tool site features additional video content, premium
quizzing, and links to both the Career Transitions job search tool and Cengage's KnowNOW blog, which is constantly
updated and provides an intuitive view of current events. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
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