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Fitness Professional’s Handbook, Seventh Edition With Web Resource, provides
current and future fitness professionals with the knowledge to screen participants,
conduct standardized fitness tests, evaluate the major components of fitness, and
prescribe appropriate exercise. The fully updated text uses the latest standards,
guidelines, and research from authorities in the field to prepare readers for certification
and arm them with the knowledge to work with a variety of clients and populations. This
full-color text incorporates information from the 10th edition of ACSM’s Guidelines for
Exercise Testing and Prescription and the Physical Activity Guidelines for Americans
exercise and physical activity recommendations for adults, older adults, children, and
those with special needs. The text embraces the importance of communication between
allied health and medical professionals with those in the fitness arena to provide
readers with a foundation for prescribing exercise and delivering need- and goalspecific physical activity and fitness programs. Every chapter has been updated,
allowing readers to explore the newest theories and research findings and apply them
to real-world situations. The following are among the most significant changes to the
seventh edition: • An online video library containing 24 video clips help readers better
apply key techniques covered in the book • A web resource containing biannual
industry updates and references and fillable forms provides a useful tool for students to
use beyond the classroom • A new chapter, “Training for Performance,” helps
professionals expand their practice to work with recreational athletes who have
performance-related goals • New information, including the consequences of exerciseinduced muscle damage (rhabdomyolysis), devices used to track physical activity and
estimate energy expenditure (e.g., accelerometers), relative flexibility and the role of
lumbopelvic rhythm in back function, the importance of progression in an exercise
prescription, and the professional standard of care associated with HIIT programs
reflects recent topics of interest and research • Updated statistics on CVD and CHD
from the American Heart Association, adult and childhood obesity, and the prevalence
of COPD, asthma, bronchitis, and emphysema ensure accurate representation of data
• Chapter quizzes have been added to an updated ancillary package that also includes
an instructor guide, test package, presentation package, and image bank Fitness
Professional’s Handbook, Seventh Edition With Web Resource, contains a variety of
learning tools to help students identify and retain key information. Objectives, key
points, glossary terms, and chapter review questions guide students to important
concepts, while research insight boxes and procedures for common fitness tests draw
attention to commonly sought information. Case study questions and answers help
readers apply the concepts to real-world scenarios. References are numbered and
organized by chapter at the end of the book to provide direction for more in-depth
research. With a comprehensive and practical approach, this text enables readers to
help individuals, communities, and groups gain the benefits of regular physical activity
in a positive and safe environment. It provides background to the field, scientific
fundamentals, and up-to-date recommendations to help readers better understand the
role of physical activity in the quality of life and guidelines for screening, testing,
supervising, and modifying activity for various populations.
A brief text with a strong focus on skill development Essentials of Human
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Communication shows how human communication skills apply to the real-world and the
workplace. The text presents the fundamental skills of interpersonal, small group, and
public communication while emphasizing human communication skills, cultural
awareness, listening, critical thinking, ethics, and social media communication.
MyCommunicationLab is an integral part of the DeVito program. Key learning
applications include MediaShare, an eText, and a study plan. A better teaching and
learning experience This program will provide a better teaching and learning
experience–for you and your students. Here’s how: Personalize Learning—
MyCommunicationLab is online learning. MyCommunicationLab engages students
through personalized learning and helps instructors from course preparation to delivery
and assessment. Improve Critical Thinking— Critical thinking principles are integrated
into the text and in the marginal questions, self-tests, and boxes. Engage
Students—Real-world examples appear throughout the text. Apply Ethics—Real-life
ethical issues are discussed. Support Instructors— A full set of supplements, including
MyCommunicationLab, provides instructors with all the resources and support they
need. Note: MyCommunicationLab does not come automatically packaged with this
text. To purchase MyCommunicationLab, please visit: www.mycommunicationlab.com
or you can purchase a ValuePack of the text + MyCommunicationLab (at no additional
cost): ValuePack ISBN-10: 0205940889 / ValuePack ISBN-13: 9780205940882.
COMMUNICATION MOSAICS: AN INTRODUCTION TO THE FIELD OF
COMMUNICATION, 8E draws from the most up-to-date research, theories, and
technological information to provide both an overview of the field and practical
applications you can immediately use to improve your personal, professional, and
public communication skills. Extremely student friendly, the text combines the author's
signature first-person narrative style with popular student commentaries. It introduces
the basic processes and skills central to all communication contexts and then explains
how these aspects of communication are applied in specific contexts such as
interpersonal and public speaking. New coverage in Chapter 13 walks you step-by-step
through the process of planning and preparing a public speech. As you progress
through the text, each chapter ends with a case study enabling you to put what you
learn into practice. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
NOTE: You are purchasing a standalone product; MyBCommLab does not come
packaged with this content. If you would like to purchase both the physical text and
MyBCommLab search for ISBN-10: 0134088255/ISBN-13: 9780134088259 . That
package includes ISBN-10: 0133896781/ISBN-13: 9780133896787 and ISBN-10:
0133931137/ISBN-13: 9780133931136 . Building Modern Communication Skills to
Launch Your Career Business Communication Essentials equips students with
fundamental skills for a career in the modern, mobile workplace. With comprehensive
coverage of writing, listening, and presentation strategies in a contemporary context,
this text balances basic business English, communication approaches, and the latest
technology in one accessible volume. Over the last two decades, business
communication has been in constant flux, with email, web content, social media, and
now mobile changing the rules of the game. In the Seventh Edition, Bovee and Thill
provide abundant exercises, tools, and online resources to prepare students for the
new reality of mobile communications and other emerging trends, ensuring a bright
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start in the business world. Also available with MyBCommLab® MyBCommLab is an
online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a personalized study plan
that helps them better absorb course material and understand difficult concepts.
0134088255/ 9780134088259 Business Communication Essentials Plus
MyBCommLab with Pearson eText -- Access Card Package, 7/e Package consists of
0133896781/ 9780133896787 Business Communication Essentials, 7/e 0133931137
/9780133931136 /MyBCommLab with Pearson eText -- Access Card -- for Business
Communication Essentials, 7/e
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Emphasizing the connection between writing and context, Technical
Communication: A Practical Approach 8e uses a fictional company (M-Global) and
students' own school and workplace settings to introduce the common genres of
technical communication. Featuring numbered guidelines and an ABC format, the book
shows how to write a variety of technical documents including business proposals,
white papers, scripts, research reports, digital documents and more! This edition
features earlier coverage of collaboration, more on software tools, expanded ABC
formats, and the innovative MyWritingLab for Technical Communication. 0133970531 /
9780133970531Technical Communication: A Practical Approach with NEW
MyWitingLab with Pearson eText Access Card 8/e Package consists of: 0132785781 /
9780132785785 Technical Communication: A Practical Approach 0133933296 /
9780133933291 MyWritingLab Generic -- Glue in Access Card 013393330X /
9780133933307 MyWritingLab Generic -- Inside Star Sticker
ESSENTIALS OF BUSINESS COMMUNICATION, 9TH EDITION presents a
streamlined approach to business communication that includes unparalleled resources
and author support for instructors and students. ESSENTIALS OF BUSINESS
COMMUNICATION provides a four-in-one learning package: authoritative text, practical
workbook, self-teaching grammar/mechanics handbook, and premium Web site.
Especially effective for students with outdated or inadequate language skills, the Ninth
Edition offers extraordinary print and digital exercises to help students build confidence
as they review grammar, punctuation, and writing guidelines. Textbook chapters teach
basic writing skills and then apply these skills to a variety of e-mails, memos, letters,
reports, and resumes. Realistic model documents and structured writing assignments
help students build lasting workplace skills. The Ninth Edition of this award-winning text
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features increased coverage of electronic messages and digital media, redesigned and
updated model documents to introduce students to the latest business communication
practices, and extensively updated exercises and activities. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
For courses in Business Communication. Building Modern Communication Skills to Launch
Your Career Business Communication Essentials equips students with fundamental skills for a
career in the modern, mobile workplace. With comprehensive coverage of writing, listening,
and presentation strategies in a contemporary context, this text balances basic business
English, communication approaches, and the latest technology in one accessible volume. Over
the last two decades, business communication has been in constant flux, with email, web
content, social media, and now mobile changing the rules of the game. In the Seventh Edition,
Bovee and Thill provide abundant exercises, tools, and online resources to prepare students
for the new reality of mobile communications and other emerging trends, ensuring a bright start
in the business world. MyBCommLab® is not included. Students, if MyBCommLab is a
recommended/mandatory component of the course, please ask your instructor for the correct
ISBN. MyBCommLab should only be purchased when required by an instructor. Instructors,
contact your Pearson representative for more information. MyBCommLab is an online
homework, tutorial, and assessment product designed to personalize learning and improve
results. With a wide range of interactive, engaging, and assignable activities, students are
encouraged to actively learn and retain tough course concepts.
This book has been designed strictly according to the syllabus of U.P. Technical University,
Lucknow, for the core subjects offered to the management students. The book provides a
complete view of communication used in business and helps students develop effective
communication skills. The book is segregated into ten chapters of which the first chapter deals
with the basics of communication and its role in the business cycle. Some chapters detail
communication of different types and its relationship with organization, and in technological
evolution in the present day scenario. Other chapters describe correspondence and report
writing, presentation skills and how to tackle case studies.
M: Advertising 2e was created with students' and professors' needs in mind. It explores the
core principles that drive advertising, using a lively voice that goes beyond academic theory.
The authors' goal was to present advertising as it is actually practiced and make the
fundamentals accessible and relevant to the student's “real life.“ This approach truly
transcends the conceptual and propels students into an exciting and practical dimension.
Students receive a cost - effective, easy to read, focused text complete with study resources to
help them review for tests and apply chapter concepts. Professors receive a text that contains
all the pertinent information - yet in a more condensed format that is easier to cover by
students. McGraw-Hill Connect assignments are provided to utilise the power of the web,
providing application of concepts for students and automatically grade materials to support
instructors.
A simple guide to APA writing style that discusses the mechanics of APA format and internal
text citations, and includes guidelines for actual reference page entries and a sample paper.
Big Java: Early Objects, 7th Edition focuses on the essentials of effective learning and is
suitable for a two-semester introduction to programming sequence. This text requires no prior
programming experience and only a modest amount of high school algebra. Objects and
classes from the standard library are used where appropriate in early sections with coverage
on object-oriented design starting in Chapter 8. This gradual approach allows students to use
objects throughout their study of the core algorithmic topics, without teaching bad habits that
must be un-learned later. The second half covers algorithms and data structures at a level
suitable for beginning students. Choosing the enhanced eText format allows students to
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develop their coding skills using targeted, progressive interactivities designed to integrate with
the eText. All sections include built-in activities, open-ended review exercises, programming
exercises, and projects to help students practice programming and build confidence. These
activities go far beyond simplistic multiple-choice questions and animations. They have been
designed to guide students along a learning path for mastering the complexities of
programming. Students demonstrate comprehension of programming structures, then practice
programming with simple steps in scaffolded settings, and finally write complete, automatically
graded programs. The perpetual access VitalSource Enhanced eText, when integrated with
your school's learning management system, provides the capability to monitor student
progress in VitalSource SCORECenter and track grades for homework or participation.
*Enhanced eText and interactive functionality available through select vendors and may
require LMS integration approval for SCORECenter.
Illustrates family therapy techniques. With its clinical focus and extremely practical
presentation, The Essentials of Family Therapy, 6/e examines the rich history, classic schools,
and latest developments in family therapy. The sixth edition is edited to focus more on the
contemporary clinical practice and case studies illustrating family therapy techniques. Written
by a leading family therapist, descriptions of the various models are based on actual
experience. Learning Goals Upon completing this book, readers will be able to: Utilize various
family therapy techniques. Recognize the techniques of successful contemporaries in the field.
Understand why research has failed to influence clinical practice.

“After teaching a course to college students pursuing trade careers, George
Searles realized his students needed a book that focused on practical
applications, rather than theory—and that explored workplace communication in a
user-friendly tone. Workplace Communications: The Basics takes a down-toearth approach to writing and communicating on the job, teaching the essentials
in an accessible style appropriate for any student or course. The clear, concise
nature of the book meets the needs of not only its originally intended audience,
but the needs of students taking technical communication at a wide range of
institutions for any major as well. The Seventh Edition retains and enhances the
text’s pedagogical aids, rich examples, and practical exercises, preparing
students to communicate successfully in any workplace
environment.”--Publisher’s description.
This book provides a new approach to management and strategy in the business
environment by addressing the issues that arise when a firm is embedded in the
nonmarket environment, or the legal, political, and social context in which the firm
is embedded. Its approach is a managerial one, rather than a public policy or
social responsibility perspective, and focuses on issues of importance to
managers of firms, emphasizing analysis and reasoning as the foundations for
forming effective and responsible business strategies. The book gives conceptual
frameworks for analyzing the business environment. They are: 1) understanding
issues and their development, 2) strategy formulation, 3) analyzing the news
media, 4) political analysis, 5) market failures, 6) the economics and politics of
government intervention, 7) the economics and politics of international trade, 8)
country analysis, and 9) ethics analysis and decision-making. These frameworks
are based in the disciplines of economics, political science, law, and ethics and
are applied to the environment of business in the United States and other
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countries, including China, Japan, and the European Union. The book contains
73 case studies, including Microsoft, eBay, ScheringPlough, Citigroup,
DoubleClick, and British Petroleum. For managers in firms in the United States
and other countries, and government employees whose jobs deal with the policymaking and business.
This book is a reprint of the APA manual originally published in 1957. This APA
style manual for writers, editors, students, educators, and professionals across all
fields provides clear guidance on grammar, the mechanics of writing, and APA
style. It includes examples, new guidelines and advice, and more.
Destination Marketing offers the reader an integrated and comprehensive
overview of the key challenges and constraints facing destination marketing
organisations (DMOs) and how destination marketing can be planned,
implemented and evaluated to achieve successful destination competitiveness.
This new third edition has been revised and updated to include: 27 new and
updated case studies, including destinations such as Sri Lanka, Barbados, the
UAE, and crucially relevant topics such as the Australian bushfires and the threat
of COVID-19 Brand-new pedagogical features such as in-chapter class activities,
key term definitions, and highlighted critical points New content on cross-sector
consortia marketing for meetings and events, social media influencer marketing,
the role of technology, resource consumption and climate change, creativity and
innovation in developing destination branding, experiential destination marketing
and the influence of culture and sustainability on destination marketing Links to
free access of the author’s journal articles on destination marketing Updated
additional online resources for lecturers and students including PowerPoint
slides, quizzes and discussion questions It is written in an engaging style and
applies theory to a range of tourism destinations at the consumer, business,
national and international level by using topical examples.
This handy guide to excellent business communications is perfect for anyone,
whether preparing for a career, launching a career, or advancing in a career.
Future savvy business professionals understand that every organization expects
employees to be exceptional business communicators and this book will get you
there. Inside, the authors lead you through the most frequently encountered
business communication situations with a combined 30 years of marketing and
communication experience. Their success will give you very accessible,
entertaining, and informative answers to your questions. Also included are real
anecdotes from business professionals from different industries.
BUSINESS COMMUNICATION: IN PERSON, IN PRINT, ONLINE, 9E offers a
realistic approach to communication in today's organizations. The text covers the
most important business communication concepts in detail and thoroughly
integrates coverage of today's social media and other communication
technologies. Building on core written and oral communication skills, the ninth
edition helps readers make sound medium choices and provides guidelines and
examples for the many ways people communicate at work. Readers learn how to
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create PowerPoint decks, use instant messaging and texting effectively at work,
engage customers using social media, lead web meetings and conference calls,
and more. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Learn how computers and technology affect the nurse’s role in caring for the patient.
Now fully updated and enhanced, the fourth edition includes new coverage of PDAs,
the impact of HIPAA guidelines, patient safety issues, privacy issues, optimal use of
decision support tools, and much more
A Practical, Strategic Approach to Managerial Communication Managerial
Communication: Strategies and Applications focuses on communication skills and
strategies that managers need to be successful in today’s workplace. Known for its
holistic overview of communication, solid research base, and focus on managerial
competencies, this text continues to be the market leader in the field. In the Seventh
Edition, author Geraldine E. Hynes and new co-author Jennifer R. Veltsos preserve the
book’s strategic perspective and include new updates to reflect the modern workplace.
The new edition adds a chapter on visual communication that explains how to design
documents, memorable presentations, and impactful graphics. New coverage of virtual
teams, virtual presentations, and online communication help students avoid common
pitfalls when using technology.
The Business Communication field is at a crossroads as communication technologies
are reshaping how people communicate in the workplace. "Business Communication:
Developing Leaders for a Networked World," by Peter Cardon, puts students at the
center of business communication through the author's unique focus on credibility
woven throughout the textbook chapters, forward looking vision built on traditional
concepts, and practitioner and case-based approach. Students are more likely to read
and reflect on the text, and are better positioned to understand the essentials of
efficient and effective business communication, thereby transforming them into leaders
for a networked world.
Environmental Economics and Policy is a best-selling text for environmental economics
courses. Offering a policy-oriented approach, it introduces economic theory, empirical
fieldwork, and case studies that show how underlying economic principles provided the
foundation for environmental policies. Key features include: Introductions to the theory
and method of environmental economics, including externalities, benefit-cost analysis,
valuation methods, and ecosystem goods and services. Extensive coverage of the
major issues including climate change mitigation and adaptation, air and water
pollution, and environmental justice. Boxed "Examples" and "Debates" throughout the
text, which highlight global examples and major talking points. This text will be of use to
undergraduate students of economics. Students will leave the course with a global
perspective of how environmental economics has played and can continue to play a
role in promoting fair and efficient environmental management. The text is fully
supported with end-of-chapter summaries, discussion questions, and self-test exercises
in the book. Additional online resources include references, as well as PowerPoint
slides for each chapter.
This version includes all 21 chapters of Essentials of Fire Fighting, 6th Edition and adds
three chapters written and validated to meet the emergency medical and hazardous
materials requirements of NFPA® 1001, 2013 Edition. Chapter 22 specifically
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addresses the Firefighter I and Firefighter II knowledge and skills requirements for the
emergency medical care competencies identified in NFPA® 1001, 2013 Edition Chapter
4. Chapters 23 and 24 meet the First Responder Awareness and Operations Levels for
Responders according to NFPA® 472: Standard for Competence of Responders to
Hazardous Materials/Weapons of Mass Destruction Incidents, 2012 Edition and OSHA
1910.120. The chapters also provide validated content to meet Section 6.6, MissionSpecific Competencies: Product Control, of NFPA® 472. The hazardous materials
information is adapted from the IFSTA Hazardous Materials for First Responders, 4th
Edition.
NOTE: You are purchasing a standalone product; MyBCommLab does not come
packaged with this content. If you would like to purchase both the physical text
andMyBCommLab search for ISBN-10: 0134088255/ISBN-13: 9780134088259. That
package includes ISBN-10: 0133896781/ISBN-13: 9780133896787 and
ISBN-10:0133931137/ISBN-13: 9780133931136 . Building Modern Communication
Skills to Launch Your Career Business Communication Essentials equips students with
fundamental skills for a career in the modern, mobile workplace. With comprehensive
coverage of writing, listening, and presentation strategies in a contemporary context,
this text balances basic business English, communication approaches, and the latest
technology in one accessible volume. Over the last two decades, business
communication has been in constant flux, with email, web content, social media, and
now mobile changing the rules of the game. In theSeventh Edition, Bovee and Thill
provide abundant exercises, tools, and online resources to prepare students for the
new reality of mobile communications and other emerging trends, ensuring a bright
start in the business world. Also available with MyBCommLab® MyBCommLab is an
online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a personalized study plan
that helps them better absorb course material and understand difficult concepts.
0134088255/ 9780134088259 Business Communication Essentials Plus
MyBCommLab with Pearson eText -- Access Card Package, 7/e Package consists of
0133896781/ 9780133896787 Business Communication Essentials, 7/e 0133931137
/9780133931136 /MyBCommLab with Pearson eText -- Access Card -- for Business
Communication Essentials, 7/e

This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound
book. Technical Communication: Process and Product, 8e by Sharon J. Gerson
and Steven M. Gerson, provides a proven, complete methodology that
emphasizes the writing process and shows how it applies to both oral and written
communication. With an emphasis on real people and their technical
communication, it provides complete coverage of communication channels,
ethics, and technological advances. This edition includes information on
dispersed teams, collaboration tools, listening skills, and social networking. Using
before/after documents, authentic writing samples and skill-building assignments,
the book provides a balance of how-to instruction with real-world modeling to
address the needs of an evolving workplace.
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NOTE: This edition features the same content as the traditional text in a
convenient, three-hole-punched, loose-leaf version. Student Value Editions also
offer a great value; this format costs significantly less than a new textbook.
Before purchasing, check with your instructor or review your course syllabus to
ensure that you select the correct ISBN. For Student Value Editions that include
MyLab(tm) or Mastering(tm), several versions may exist for each title -- including
customized versions for individual schools -- and registrations are not
transferable. In addition, you may need a Course ID, provided by your instructor,
to register for and use MyLab or Mastering platforms. For courses in business
communications. Students launch their careers using modern communication
skills For the past two decades, business communication has been in a constant
flux, with email, web content, social media, and mobile devices changing the
rules of the game. Business Communication Essentials: Fundamental Skills for
the Mobile-Digital-Social Workplace equips students with the fundamental skills
for a career in the modern, mobile workplace. With a balance of basic business
English, communication approaches, and the latest technology, the text covers
writing, listening, and presentation strategies in a contemporary manner. In the
8th Edition, Bovee and Thill provide numerous exercises, tools, and online
resources to prepare students for the new reality of mobile communications, and
emerging trends, for a bright start in the business. Also available with MyLab
Business Communication By combining trusted authors' content with digital tools
and a flexible platform, MyLab personalizes the learning experience and
improves results for each student. NOTE: You are purchasing a standalone
product; MyLab(tm) Business Communication does not come packaged with this
content. Students, if interested in purchasing this title with MyLab Business
Communication, ask your instructor to confirm the correct package ISBN and
Course ID. Instructors, contact your Pearson representative for more information.
If you would like to purchase both the loose-leaf version of the text and MyLab
Business Communication, search for: 0135246334 / 9780135246337 Business
Communication Essentials: Fundamental Skills for the Mobile-Digital-Social
Workplace, Student Value Edition Plus MyLab Business Communication with
Pearson eText -- Access Card Package Package consists of: 0134729625 /
9780134729626 Business Communication Essentials: Fundamental Skills for the
Mobile-Digital-Social Workplace, Student Value Edition 0134732618 /
9780134732619 MyLab Business Communication with Pearson eText -- Access
Card -- for Business Communication Essentials: Fundamental Skills for the
Mobile-Digital-Social Workplace
Readers refresh and strengthen language skills with proven grammar instruction
and extensive learning resources found in BUSINESS ENGLISH, 12E by Mary
Ellen Guffey and Carolyn Seefer. The market leader in grammar and mechanics
since its first publication, BUSINESS ENGLISH uses a three-level approach to
divide topics into manageable units that help readers hone the critical skills
needed most. Packed with insights from the authors’ more than 60 years of
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combined classroom experience, this edition helps readers develop the strong
language skills necessary to perform confidently in today’s digital classroom and
tomorrow’s workplace. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Business Communication EssentialsPrentice Hall
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