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"International Institute for Analytics"--Dust jacket.
A balanced, holistic approach to understanding business analytics. This book provides readers with the fundamental concepts and
tools needed to understand the emerging role of business analytics in organizations. Evans also shows readers how to apply basic
business analytics tools in a spreadsheet environment, and how to communicate with analytics professionals to effectively use and
interpret analytic models and results for making better business decisions.
"Are you looking for great ways to include more water in your diet?" "What about fantastic homemade fruit infused waters that take
only 5 minutes to make, and are chock full of easy to absorb vitamins and minerals?" Did you know a handful of blueberries a day
can not only aid in reducing belly fat, lower blood pressure, protect the heart and brain, boost memory but also act as a natural anti-
depressant? They also contain the highest antioxidant capacity of all fruit - which has been found to stifle aging and free radical
damage. Making your own fruit infused waters at home allows you to receive the full benefits of each fruit and herb ingredient, as
well as the added benefit of knowing exactly what you are consuming. Commercial Vitamin Waters commonly seen in stores and
vending machines contain a lot of nasty ingredients (artificial and 'natural' flavourings, artificial colours, artificial sweeteners,
synthetic vitamins and preservatives). While these may 'taste great', you are left paying a small fortune for what is essentially
glorified sugar water. Given their sugar content, they are truly no better than having a soda. We all need to drink more water,
Infused: 26 Spa Inspired Natural Vitamin Waters makes this easier by sorting the recipes in an easy to use format. You'll find
natural electrolyte boosters, sports waters, waters that aid in sleep and relaxation, weight loss and detox, healing waters, waters
for complexion, and more. These recipes can be consumed by both adults and kids alike, and can be easily and safely used by
those following gluten free, dairy free, vegetarian, vegan, paleo, and raw food diets. This book is also for those who are detoxing,
cleansing or looking to lose weight. The recipes included in this book are free from common allergens and additives such as dairy,
soy, refined sugar, synthetic vitamins, preservatives, high fructose corn syrup, and artificial colours. This recipe book contains 26
high quality recipe photos &: 26 delicious recipes for purifying waters, youthful waters, rejuvenating waters, athletic waters,
sparkling waters and blissful waters Step by step instructions Tips and techniques Budget friendly options Some of the recipes
included are: - Delectable Detox (young coconut, cucumber, lime, strawberries....) - Timeless Tonic (pineapple, basil,
watermelon....) - Ravishing Repair (cantaloupe, ginger, apple....) - Sporty Serenade (mango, blueberries, dates....) - Recollection
Reverie (blackberry, rosemary, orange....) ....and more! Take one more giant step towards your healthiest life - scroll to the top of
this page to get your copy now! About The Authors Kate Evans Scott is a stay at home mum to a preschooler and a toddler. In her
former life she worked in Graphic Design and Publishing, which she now draws from to create inspiring books for young children
and parents. David Pearson has over 10 years experience in emergency and survival training from the oil and gas industry. He left
his field after witnessing the startling devastation and impact that drilling is taking on our planet, its communities and natural
resources. His greatest passion is being outdoors and learning new ways to tread lightly. He lives on a homestead in Oregon with
his wife, two children and his dog Ernie.
Includes 10 handy do’s and don’ts of strategy development · Need powerful decision-making tools at your fingertips? · Want to
get the most out of strategic thinking models like Porter’s Five Forces? · Only want what you need to know, rather than reams of
theory? With the critical strategy tools required to drive your business forward, this book tells you what you need to know, fast.
This essential metaheuristics tutorial provides descriptions and practical applications in the area of business analytics. It
addresses key problems in predictive and prescriptive analysis, while also illustrating how problems that arise in business analytics
can be modelled and how metaheuristics can be used to find high-quality solutions. Readers will be introduced to decision-making
problems for which metaheuristics offer the most effective solution technique. The book not only shows business problem
modelling on a spreadsheet but also how to design and create a Visual Basic for Applications code. Extra Material can be
downloaded at http://extras.springer.com/978-3-319-68117-7.
Exam Board: Edexcel Level: GCSE Subject: Business First Teaching: September 2017 First Exam: June 2019 Endorsed for
Edexcel Let Ian Marcouse successfully steer you through the new specification with his proven and popular approach to Business;
clear content coverage is enhanced by numerous real-life examples to create a course that engages, motivates and develops
every student. - Breaks down the content of the 2017 specification into clear, accessible explanations of important concepts and
theories - Helps students apply their knowledge to a range of real business examples, issues and contexts, supported by 'Talking
Points' that encourage critical and commercial thinking - Improves quantitative, investigative, analytical and evaluation skills
through end-of-chapter exercises - Builds students' confidence approaching their exams as they practise calculation, short answer
and extended-writing questions with stimulus materials - Boosts students' vocabulary and supports revision with definitions of key
terminology for each topic
How to implement social technology in business, spur collaborative innovation and drive winning programs to improve products,
services, and long-term profits and growth. The road to social media marketing is now well paved: A July 2009 Anderson Analytics
study found 60% of the Internet population uses social networks and social media sites such as Facebook, MySpace, and Twitter.
Collaboration and innovation, driven by social technology, are “what’s next.” Written by the author of the bestselling Social Media
Marketing: An Hour a Day in collaboration with Jake McKee, Social Media Marketing: The Next Generation of Business
Engagement takes marketers, product managers, small business owners, senior executives and organizational leaders on to the
next step in social technology and its application in business. In particular, this book explains how to successfully implement a
variety tools, how to ensure higher levels of customer engagement, and how to build on the lessons learned and information
gleaned from first-generation social media marketing efforts and to carry this across your organization. This book: Details how to
develop, implement, monitor and measure successful social media activities, and how to successfully act on feedback from the
social web Discusses conversation-monitoring tools and platforms to accelerate the business innovation cycle along with the
metrics required to prove the success of social technology adoption Connects the social dots more deeply across the entire
organization, moving beyond marketing and into product development, customer service and customer-driven innovation, and the
benefits of encouraging employee collaboration. Social media has become a central component of marketing: Collaborative, social
technology is now moving across the organization, into business functions ranging from HR and legal to product management and
the supply chain. Social Media Marketing: The Next Generation of Business Engagement is the perfect book for marketers,
business unit managers and owners, HR professionals and anyone else looking to better understand how to use social
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technologies and platforms to build loyalty in customers, employees, partners and suppliers to drive long term growth and profits.
Build valuable skills that are in high demand in today’s businesses with
Camm/Cochran/Fry/Ohlmann/Anderson/Sweeney/Williams' market-leading BUSINESS ANALYTICS, 3E. Readers master the full
range of analytics while strengthening descriptive, predictive and prescriptive analytic skills. Real-world examples and visuals help
illustrate data and results for each topic. Clear, step-by-step instructions guide readers through using various software programs,
including Microsoft Excel, Analytic Solver, and JMP Pro, to perform the analyses discussed. Practical, relevant problems at all
levels of difficulty reinforce and teach readers to apply the concepts learned. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Business Analytics, Second Edition teaches the fundamental concepts of the emerging field of business analytics and provides vital tools in
understanding how data analysis works in today's organizations. Students will learn to apply basic business analytics principles,
communicate with analytics professionals, and effectively use and interpret analytic models to make better business decisions. Included
access to commercial grade analytics software gives students real-world experience and career-focused value. Author James Evans takes a
balanced, holistic approach and looks at business analytics from descriptive, and predictive perspectives.
Business AnalyticsMethods, Models, and DecisionsPearson College Division
Profit Big from Social Media: Strategies and Solutions That Work! Using new social media marketing techniques, you can deepen
relationships with your most passionate, profitable customers—and create more of them than ever before! In this 100% practical book, world-
renowned expert Li Evans shows exactly how to make the most of social media—in any company, in any industry. You’ll discover exactly how
to customize your best social networking strategy…then staff it, organize it, manage its risks, and execute it successfully! Evans shows how to
understand your audience, enter the conversation, build trust, protect your brand, integrate social media into existing marketing programs,
measure your results…and profit big from today’s hottest new social media sites and platforms! Topics include Make the most of Twitter,
Facebook, YouTube, LinkedIn, Flickr, and more Define goals and customize strategy to maximize Return on Conversation (ROC) Understand
the whole conversation about you and all the communities you serve Manage legal, compliance, and ethical challenges Plan social media
policies for your company’s employees Extend customer service into social media Maintain consistent branding and messaging Complement
your SEO, PPC, offline marketing, and PR efforts Learn how to integrate traditional marketing tactics (TV, radio, print) with your social media
marketing strategy
For undergraduate or graduate business students. A balanced and holistic approach to business analytics Business Analytics, Second
Edition teaches the fundamental concepts of the emerging field of business analytics and provides vital tools in understanding how data
analysis works in today’s organizations. Students will learn to apply basic business analytics principles, communicate with analytics
professionals, and effectively use and interpret analytic models to make better business decisions. Included access to commercial grade
analytics software gives students real-world experience and career-focused value. Author James Evans takes a balanced, holistic approach
and looks at business analytics from descriptive, and predictive perspectives.
Combines topics from two traditionally distinct quantitative subjects, probability/statistics and management science/optimization, in a unified
treatment of quantitative methods and models for management. Stresses those fundamental concepts that are most important for the
practical analysis of management decisions: modeling and evaluating uncertainty explicitly, understanding the dynamic nature of decision-
making, using historical data and limited information effectively, simulating complex systems, and allocating scarce resources optimally.
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 6E!
Popular with students, instructors, and practitioners, this quantitative methods text delivers the tools to succeed with its proven teach-by-
example approach, user-friendly writing style, and complete Excel 2016 integration. It is also compatible with Excel 2013, 2010, and 2007.
Completely rewritten, Chapter 17, Data Mining, and Chapter 18, Importing Data into Excel, include increased emphasis on the tools
commonly included under the Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In addition, up-to-date problem
sets and cases provide realistic examples to show the relevance of the material. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Market_Desc: Primary MarketEngineering (BE/BTech)/ME/MTech students who are interested to develop conceptual level subject knowledge
with examples of industrial strength applications.Secondary MarketMCA/MBA/Business users/business analysts Special Features: · Foreword
by Prof R Natarajan, Former Chairman, AICTE, Former Director, IIT Madras.· Excellent authorship.· Single source of introductory knowledge
on business intelligence (BI).· Provides a good start for first-time learners typically from the engineering and management discipline.· Covers
the complete life cycle of BI/Analytics Application development project.· Helps develop deeper understanding of the subject with an enterprise
context, and discusses its application in businesses.· Explains concepts with the help of illustrations, application to real-life scenarios and
provides opportunities to test understanding.· States the pre-requisites for each chapter and different reference sources available.· In addition
the book also has the following pedagogical features:· Industrial application case studies.· Crossword puzzles/do it yourself
exercises/assignments to help with self-assessment. The solutions to these have also been provided. · Glossary of terms.· References/web
links/bibliography - generally at the end of every concept.CD Companion:To ensure that concepts can be practiced for deeper understanding
at low cost, the book is accompanied with a CD containing:· Step-by-step Hands-On manual on:ü An open source tool, Pentaho Data
Integrator (PDI) to explain the process of extraction of data from multiple varied sources.ü MS Excel to explain the concept of analysis.ü MS
Access to generate reports on the analyzed data.· An integrated project that encompasses the complete life cycle of a BI project. About The
Book: The book promises to be a single source of introductory knowledge on business intelligence which can be taught in one semester. It
will provide a good start for first time learners typically from the engineering and management discipline. Business Intelligence subject cannot
be studied in isolation. The book provides a holistic coverage beginning with an enterprise context, developing deeper understanding through
the use of tools, touching a few domains where BI is embraced and discussing the problems that BI can help solve. It covers the complete life
cycle of BI/Analytics project: Covering operational/transactional data sources, data transformation, data mart/warehouse design-build,
analytical reporting, and dashboards. To ensure that concepts can be practiced for deeper understanding at low cost, the book is
accompanied with step-by-step hands-on manual in the CD.
Decades of research have demonstrated that the parent-child dyad and the environment of the familyâ€"which includes all primary
caregiversâ€"are at the foundation of children's well- being and healthy development. From birth, children are learning and rely on parents
and the other caregivers in their lives to protect and care for them. The impact of parents may never be greater than during the earliest years
of life, when a child's brain is rapidly developing and when nearly all of her or his experiences are created and shaped by parents and the
family environment. Parents help children build and refine their knowledge and skills, charting a trajectory for their health and well-being
during childhood and beyond. The experience of parenting also impacts parents themselves. For instance, parenting can enrich and give
focus to parents' lives; generate stress or calm; and create any number of emotions, including feelings of happiness, sadness, fulfillment, and
anger. Parenting of young children today takes place in the context of significant ongoing developments. These include: a rapidly growing
body of science on early childhood, increases in funding for programs and services for families, changing demographics of the U.S.
population, and greater diversity of family structure. Additionally, parenting is increasingly being shaped by technology and increased access
to information about parenting. Parenting Matters identifies parenting knowledge, attitudes, and practices associated with positive
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developmental outcomes in children ages 0-8; universal/preventive and targeted strategies used in a variety of settings that have been
effective with parents of young children and that support the identified knowledge, attitudes, and practices; and barriers to and facilitators for
parents' use of practices that lead to healthy child outcomes as well as their participation in effective programs and services. This report
makes recommendations directed at an array of stakeholders, for promoting the wide-scale adoption of effective programs and services for
parents and on areas that warrant further research to inform policy and practice. It is meant to serve as a roadmap for the future of parenting
policy, research, and practice in the United States.
This book explains how to resolve every challenge faced on a day-to-day basis in your business by presenting an
unbeatable inventory of proven problem solving tools and techniques to help you tackle your toughest business dilemmas
effectively. You will learn how to: · Overcome any business challenge with robust logic and structure · How to break down
problems and make your workload lighter · Deliver the ‘killer’ recommendations · Discover how to successfully
implement change in people and organisations · How to keep yourself, your team, and your stakeholders happy · How to
use an effective hypothesis-driven approach to problem solving Using case studies, a ‘best practice example’ and at
least one figurative table or figure, every dilemma is bought to life equipping you with the very best tools to confront any
problem your business may face. ‘The most successful businesses don’t avoid problems – they solve them. This
practical, insightful and entertaining book guides you through how to do this. An indispensable resource for any
manager.' Richard Newton, Business consultant and best-selling author -------------- 'One of the key attributes in running a
business successfully is the ability to see a situation in perspective. Too often the real issues go unrecognised, signs are
misread, an opportunity slips by, the wrong problem is addressed. Only in retrospect is it obvious what should have been
done. It is not easy, but the tools and techniques covered in Key Business Solutions should help.’ Sir George Cox,
Author of the HM Treasury Cox Review of Creativity in UK Business and former Chairman of the Design Council
Unlike traditional introductory math/stat textbooks, Probability and Statistics: The Science of Uncertainty brings a modern
flavor based on incorporating the computer to the course and an integrated approach to inference. From the start the
book integrates simulations into its theoretical coverage, and emphasizes the use of computer-powered computation
throughout.* Math and science majors with just one year of calculus can use this text and experience a refreshing blend
of applications and theory that goes beyond merely mastering the technicalities. They'll get a thorough grounding in
probability theory, and go beyond that to the theory of statistical inference and its applications. An integrated approach to
inference is presented that includes the frequency approach as well as Bayesian methodology. Bayesian inference is
developed as a logical extension of likelihood methods. A separate chapter is devoted to the important topic of model
checking and this is applied in the context of the standard applied statistical techniques. Examples of data analyses using
real-world data are presented throughout the text. A final chapter introduces a number of the most important stochastic
process models using elementary methods. *Note: An appendix in the book contains Minitab code for more involved
computations. The code can be used by students as templates for their own calculations. If a software package like
Minitab is used with the course then no programming is required by the students.
Responding to a shortage of effective content for teaching business analytics, this text offers a complete, integrated
package of knowledge for newcomers to the subject. The authors present an up-to-date view of what business analytics
is, why it is so valuable, and most importantly, how it is used. They combine essential conceptual content with clear
explanations of the tools, techniques, and methodologies actually used to implement modern business analytics
initiatives. This book offers a proven step-wise approach to designing an analytics program, and successfully integrating
it into your organization, so it effectively provides intelligence for competitive advantage in decision making.
This title is a Pearson Global Edition. The Editorial team at Pearson has worked closely with educators around the world
to include content, which is especially relevant to students outside the United States. For undergraduate or graduate
business students. A balanced and holistic approach to business analytics Business Analytics teaches the fundamental
concepts of modern business analytics and provides vital tools in understanding how data analysis works in today's
organizations. Author James Evans takes a fair and comprehensive, approach, examining business analytics from both
descriptive and predictive perspectives. Students learn how to apply basic principles, communicate with analytics
professionals, and effectively use and interpret analytic models to make better business decisions. And included access
to commercial grade analytics software gives students real-world experience and career-focused value. As such, the 3rd
Edition has gone through an extensive revision and now relies solely on Excel, enhancing students' skills in the program
and basic understanding of fundamental concepts. Additionally, Analytic Solver can now be found in online supplements
to accommodate any new software updates, so students are prepared to use these same tools when they graduate.
Pearson MyLab Statistics not included. Students, if Pearson MyLab Statistics a recommended/mandatory component of
the course, please ask your instructor for the correct ISBN. Pearson MyLab Statistics should only be purchased when
required by an instructor. Instructors, contact your Pearson representative for more information. Reach every student by
pairing this text with Pearson MyLab Statistics MyLab(tm) is the teaching and learning platform that empowers you to
reach every student. By combining trusted author content with digital tools and a flexible platform, MyLab personalizes
the learning experience and improves results for each student.
Publisher Fact Sheet A concise, hands-on approach to managing & improving the critical requirements process in
software development.
Created through a student-tested, faculty-approved review process with input from more than 150 students and faculty,
Collier/Evans' OM5 provides a streamlined introduction to the core concepts, techniques, and applications of
contemporary operations management. This concise, engaging, and accessible text is perfect for today's diverse
learners. OM5 provides the latest examples featuring companies students will recognize from the news as well as videos
for every chapter, case studies and end-of-chapter problems. Five additional chapters online enable readers to delve
further into the quantitative aspects of operations management. Important Notice: Media content referenced within the
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product description or the product text may not be available in the ebook version.
Stressing the concrete applications of economic forecasting, Practical Business Forecasting is accessible to a wide-
range of readers, requiring only a familiarity with basic statistics. The text focuses on the use of models in forecasting,
explaining how to build practical forecasting models that produce optimal results. In a clear and detailed format, the text
covers estimating and forecasting with single and multi- equation models, univariate time-series modeling, and
determining forecasting accuracy. Additionally, case studies throughout the book illustrate how the models are actually
estimated and adjusted to generate accurate forecasts. After reading this text, students and readers should have a
clearer idea of the reasoning and choices involved in building models, and a deeper foundation in estimating econometric
models used in practical business forecasting.
Develop the analytical skills that are in high demand in businesses today with Camm/Cochran/Fry/Ohlmann's best-selling
BUSINESS ANALYTICS, 4E. You master the full range of analytics as you strengthen your descriptive, predictive and
prescriptive analytic skills. Real examples and memorable visuals illustrate data and results for each topic. Step-by-step
instructions guide you through using Microsoft Excel, Tableau, R and JMP Pro software to perform more advanced
analytics concepts. Practical, relevant problems at all levels of difficulty help you further apply what you've learned. With
this edition you become proficient in topics beyond the traditional quantitative concepts, such as data visualization and
data mining, which are increasingly important in today's analytical problem-solving. Trust BUSINESS ANALYTICS, 4E to
strengthen your understanding of today's analytic concepts. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Business Process Modeling, Simulation and Design, Third Edition provides students with a comprehensive coverage of a
range of analytical tools used to model, analyze, understand, and ultimately design business processes. The new edition
of this very successful textbook includes a wide range of approaches such as graphical flowcharting tools, cycle time and
capacity analyses, queuing models, discrete-event simulation, simulation-optimization, and data mining for process
analytics. While most textbooks on business process management either focus on the intricacies of computer simulation
or managerial aspects of business processes, this textbook does both. It presents the tools to design business processes
and management techniques on operating them efficiently. The book focuses on the use of discrete event simulation as
the main tool for analyzing, modeling, and designing effective business processes. The integration of graphic user-
friendly simulation software enables a systematic approach to create optimal designs.
ESSENTIALS OF BUSINESS ANALYTICS, 2e can be used by students who have previously taken a course on basic
statistical methods as well as students who have not had a prior course in statistics. The expanded material in the
second edition of Essentials of Business Analytics also makes it amenable to a two-course sequence in business
statistics and analytics. All statistical concepts contained in this textbook are presented from a business analytics
perspective using practical business examples. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
This book comprehensively covers the ISO 9000-3 requirements. IT also provides a substantial portion of the body of
knowledge required for the CSQE (Certified Software Quality Engineer) as outlined by the ASQ (American Quality
Engineer) as outlined by the ASQ (American Society for Quality).
Data analysis is an important part of modern business administration, as efficient compilation of information allows
managers and business leaders to make the best decisions for the financial solvency of their organizations.
Understanding the use of analytics, reporting, and data mining in everyday business environments is imperative to the
success of modern businesses. Applying Business Intelligence Initiatives in Healthcare and Organizational Settings
incorporates emerging concepts, methods, models, and relevant applications of business intelligence systems within
problem contexts of healthcare and other organizational boundaries. Featuring coverage on a broad range of topics such
as rise of embedded analytics, competitive advantage, and strategic capability, this book is ideally designed for business
analysts, investors, corporate managers, and entrepreneurs seeking to advance their understanding and practice of
business intelligence.
Master Data Analytics Hands-On by Solving Fascinating Problems You’ll Actually Enjoy! Harvard Business Review
recently called data science “The Sexiest Job of the 21st Century.” It’s not just sexy: For millions of managers, analysts,
and students who need to solve real business problems, it’s indispensable. Unfortunately, there’s been nothing easy
about learning data science–until now. Getting Started with Data Science takes its inspiration from worldwide best-sellers
like Freakonomics and Malcolm Gladwell’s Outliers: It teaches through a powerful narrative packed with unforgettable
stories. Murtaza Haider offers informative, jargon-free coverage of basic theory and technique, backed with plenty of vivid
examples and hands-on practice opportunities. Everything’s software and platform agnostic, so you can learn data
science whether you work with R, Stata, SPSS, or SAS. Best of all, Haider teaches a crucial skillset most data science
books ignore: how to tell powerful stories using graphics and tables. Every chapter is built around real research
challenges, so you’ll always know why you’re doing what you’re doing. You’ll master data science by answering
fascinating questions, such as: • Are religious individuals more or less likely to have extramarital affairs? • Do attractive
professors get better teaching evaluations? • Does the higher price of cigarettes deter smoking? • What determines
housing prices more: lot size or the number of bedrooms? • How do teenagers and older people differ in the way they
use social media? • Who is more likely to use online dating services? • Why do some purchase iPhones and others
Blackberry devices? • Does the presence of children influence a family’s spending on alcohol? For each problem, you’ll
walk through defining your question and the answers you’ll need; exploring how others have approached similar
challenges; selecting your data and methods; generating your statistics; organizing your report; and telling your story.
Throughout, the focus is squarely on what matters most: transforming data into insights that are clear, accurate, and can
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be acted upon.
One of the objectives of this book is to incorporate best practices and standards in to the BA role. While a number of
standards and guidelines, such as Business Process Modeling Notation (BPMN), have been incorporated, particular
emphasis has been placed on the Business Analysis Body of Knowledge (BABOK), the Information Technology
Infrastructure Library (ITIL), and the Unified Modeling Language (UML).
For undergraduate and introductory graduate business courses. A balanced, holistic approach to understanding business
analytics. This book provides students with the fundamental concepts and tools needed to understand the emerging role
of business analytics in organizations. Evans also shows students how to apply basic business analytics tools in a
spreadsheet environment, and how to communicate with analytics professionals to effectively use and interpret analytic
models and results for making better business decisions.
In today's technological age, computer literacy is important for everyone, and now learning the basics is easier than ever.
This title engages students by combining a unique teaching approach with rich companion media.
Key Business Analytics will help managers apply tools to turn data into insights that help them better understand their customers, optimize
their internal processes and identify cost savings and growth opportunities. It includes analysis techniques within the following categories:
Financial analytics – cashflow, profitability, sales forecasts Market analytics – market size, market trends, marketing channels Customer
analytics – customer lifetime values, social media, customer needs Employee analytics – capacity, performance, leadership Operational
analytics – supply chains, competencies, environmental impact Bare business analytics – sentiments, text, correlations Each tool will follow
the bestselling Key format of being 5-6 pages long, broken into short sharp advice on the essentials: What is it? When should I use it? How
do I use it? Tips and pitfalls Further reading This essential toolkit also provides an invaluable section on how to gather original data yourself
through surveys, interviews, focus groups, etc.
Larman covers how to investigate requirements, create solutions and then translate designs into code, showing developers how to make
practical use of the most significant recent developments. A summary of UML notation is included
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource. Extensively revised and reorganized, OM6 content includes a new
integrative case that moves from chapter to chapter 35 related questions; a new treatment of value chain networks; greater emphasis on
supply chain design; an all-new chapter devoted to supply chain management and logistics; and many new feature boxes and cases.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Providing a balance betwen theory and practice, this guide to retail management includes useful career information and takes a strategic
approach to decision making.
Ten Strategies of a World-Class Cyber Security Operations Center conveys MITRE's accumulated expertise on enterprise-grade computer
network defense. It covers ten key qualities of leading Cyber Security Operations Centers (CSOCs), ranging from their structure and
organization, to processes that best enable smooth operations, to approaches that extract maximum value from key CSOC technology
investments. This book offers perspective and context for key decision points in structuring a CSOC, such as what capabilities to offer, how to
architect large-scale data collection and analysis, and how to prepare the CSOC team for agile, threat-based response. If you manage, work
in, or are standing up a CSOC, this book is for you. It is also available on MITRE's website, www.mitre.org.
Based on over 30 years of successful teaching experience in this course, Robert Pagano's introductory text takes an intuitive, concepts-
based approach to descriptive and inferential statistics. He uses the sign test to introduce inferential statistics, empirically derived sampling
distributions, many visual aids, and lots of interesting examples to promote student understanding. One of the hallmarks of this text is the
positive feedback from students -- even students who are not mathematically inclined praise the text for its clarity, detailed presentation, and
use of humor to help make concepts accessible and memorable. Thorough explanations precede the introduction of every formula, and the
exercises that immediately follow include a step-by-step model that lets students compare their work against fully solved examples. This
combination makes the text perfect for students taking their first statistics course in psychology or other social and behavioral sciences.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
For undergraduate and graduate level courses that combines introductory statistics with data analysis or decision modeling. A pragmatic
approach to statistics, data analysis and decision modeling. Statistics, Data Analysis & Decision Modeling focuses on the practical
understanding of its topics, allowing readers to develop conceptual insight on fundamental techniques and theories. Evans’ dedication to
present material in a simple and straightforward fashion is ideal for student comprehension.
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