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This book on marketing analytics with Python will quickly get you up and running
using practical data science and machine learning to improve your approach to
marketing. You'll learn how to analyze sales, understand customer data, predict
outcomes, and present conclusions with clear visualizations.
This book presents key concepts related to quantitative analysis in business. It is
targeted at business students (both undergraduate and graduate) taking an
introductory core course. Business analytics has grown to be a key topic in
business curricula, and there is a need for stronger quantitative skills and
understanding of fundamental concepts. This second edition adds material on
Tableau, a very useful software for business analytics. This supplements the
tools from Excel covered in the first edition, to include Data Analysis Toolpak and
SOLVER.
"While business analytics sounds like a complex subject, this book provides a
clear and non-intimidating overview of the topic. Following its advice will ensure
that your organization knows the analytics it needs to succeed, and uses them in
the service of key strategies and business processes. You too can go beyond
reporting!"—Thomas H. Davenport, President's Distinguished Professor of IT and
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Management, Babson College; coauthor, Analytics at Work: Smarter Decisions,
Better Results Deliver the right decision support to the right people at the right
time Filled with examples and forward-thinking guidance from renowned BA
leaders Gert Laursen and Jesper Thorlund, Business Analytics for Managers
offers powerful techniques for making increasingly advanced use of information
in order to survive any market conditions. Take a look inside and find: Proven
guidance on developing an information strategy Tips for supporting your
company's ability to innovate in the future by using analytics Practical insights for
planning and implementing BA How to use information as a strategic asset Why
BA is the next stepping-stone for companies in the information age today
Discussion on BA's ever-increasing role Improve your business's decision
making. Align your business processes with your business's objectives. Drive
your company into a prosperous future. Taking BA from buzzword to enormous
value-maker, Business Analytics for Managers helps you do it all with workable
solutions that will add tremendous value to your business.
Practical Analytics covers analytics concepts and activities in a way that provides
real-world skill building while reinforcing fundamental concepts. This book
provides a much needed approach to analytics through theory, applications, and
hands-on experience using the latest industry tools. This book providea a
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comprehensive and self-contained overview of analytics. The reader will be able
to learn and apply all the concepts in the book without excessive prerequisites.
Learn the fundamental aspects of the business statistics, data mining, and
machine learning techniques required to understand the huge amount of data
generated by your organization. This book explains practical business analytics
through examples, covers the steps involved in using it correctly, and shows you
the context in which a particular technique does not make sense. Further,
Practical Business Analytics using R helps you understand specific issues faced
by organizations and how the solutions to these issues can be facilitated by
business analytics. This book will discuss and explore the following through
examples and case studies: An introduction to R: data management and R
functions The architecture, framework, and life cycle of a business analytics
project Descriptive analytics using R: descriptive statistics and data cleaning
Data mining: classification, association rules, and clustering Predictive analytics:
simple regression, multiple regression, and logistic regression This book includes
case studies on important business analytic techniques, such as classification,
association, clustering, and regression. The R language is the statistical tool
used to demonstrate the concepts throughout the book. What You Will Learn •
Write R programs to handle data • Build analytical models and draw useful
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inferences from them • Discover the basic concepts of data mining and machine
learning • Carry out predictive modeling • Define a business issue as an
analytical problem Who This Book Is For Beginners who want to understand and
learn the fundamentals of analytics using R. Students, managers, executives,
strategy and planning professionals, software professionals, and BI/DW
professionals.
Business Analytics, Second Edition teaches the fundamental concepts of the
emerging field of business analytics and provides vital tools in understanding how
data analysis works in today's organizations. Students will learn to apply basic
business analytics principles, communicate with analytics professionals, and
effectively use and interpret analytic models to make better business decisions.
Included access to commercial grade analytics software gives students realworld experience and career-focused value. Author James Evans takes a
balanced, holistic approach and looks at business analytics from descriptive, and
predictive perspectives.
Build valuable skills that are in high demand in today’s businesses with
Camm/Cochran/Fry/Ohlmann/Anderson/Sweeney/Williams' market-leading
BUSINESS ANALYTICS, 3E. Readers master the full range of analytics while
strengthening descriptive, predictive and prescriptive analytic skills. Real-world
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examples and visuals help illustrate data and results for each topic. Clear, stepby-step instructions guide readers through using various software programs,
including Microsoft Excel, Analytic Solver, and JMP Pro, to perform the analyses
discussed. Practical, relevant problems at all levels of difficulty reinforce and
teach readers to apply the concepts learned. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
The second edition of a comprehensive introduction to machine learning
approaches used in predictive data analytics, covering both theory and practice.
Machine learning is often used to build predictive models by extracting patterns
from large datasets. These models are used in predictive data analytics
applications including price prediction, risk assessment, predicting customer
behavior, and document classification. This introductory textbook offers a
detailed and focused treatment of the most important machine learning
approaches used in predictive data analytics, covering both theoretical concepts
and practical applications. Technical and mathematical material is augmented
with explanatory worked examples, and case studies illustrate the application of
these models in the broader business context. This second edition covers recent
developments in machine learning, especially in a new chapter on deep learning,
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and two new chapters that go beyond predictive analytics to cover unsupervised
learning and reinforcement learning.
This comprehensive edited volume is the first of its kind, designed to serve as a
textbook for long-duration business analytics programs. It can also be used as a guide
to the field by practitioners. The book has contributions from experts in top universities
and industry. The editors have taken extreme care to ensure continuity across the
chapters. The material is organized into three parts: A) Tools, B) Models and C)
Applications. In Part A, the tools used by business analysts are described in detail. In
Part B, these tools are applied to construct models used to solve business problems.
Part C contains detailed applications in various functional areas of business and
several case studies. Supporting material can be found in the appendices that develop
the pre-requisites for the main text. Every chapter has a business orientation. Typically,
each chapter begins with the description of business problems that are transformed into
data questions; and methodology is developed to solve these questions. Data analysis
is conducted using widely used software, the output and results are clearly explained at
each stage of development. These are finally transformed into a business solution. The
companion website provides examples, data sets and sample code for each chapter.
A brand new collection of business analytics insights and actionable techniques… 3
authoritative books, now in a convenient e-format, at a great price! 3 authoritative
eBooks deliver comprehensive analytics knowledge and tools for optimizing every
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critical business decision! Use business analytics to drive maximum value from all your
business data! This unique 3 eBook package will help you harness your information,
discover hidden patterns, and successfully act on what you learn. In Enterprise
Analytics, analytics pioneer Tom Davenport and the world-renowned experts at the
International Institute for Analytics (IIA) bring together the latest techniques, best
practices, and research on large-scale analytics strategy, technology, implementation,
and management. Using real-world examples, they cover everything from building
better analytics organizations to gathering data; implementing predictive analytics to
linking analysis with organizational performance. You'll find specific insights for
optimizing supply chains, online services, marketing, fraud detection, and many other
business functions; plus chapter-length case studies from healthcare, retail, and
financial services. Next, in the up-to-the-minute Analysis Without Paralysis, Second
Edition, Babette E. Bensoussan and Craig S. Fleisher help you succeed with analysis
without getting mired in advanced math or arcane theory. They walk you through the
entire business analysis process, and guide you through using 12 core tools for making
better decisions about strategy and operations -- including three powerful tools covered
for the first time in this new Second Edition. Then, in Business and Competitive
Analysis, Fleisher and Bensoussan help you apply 24 leading business analysis models
to gain deep clarity about your business environment, answer tough questions, and
make tough choices. They first walk you through defining problems, avoiding pitfalls,
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choosing tools, and communicating results. Next, they systematically address both
“classic” techniques and the most promising new approaches from economics,
finance, sociology, anthropology, and the intelligence and futurist communities. For the
first time, one book covers Nine Forces, Competitive Positioning, Business Model,
Supply Chain Analyses, Benchmarking, McKinsey 7S, Shadowing, Product Line,
Win/Loss, Strategic Relationships, Corporate Reputation, Critical Success Factors,
Driving Forces, Country Risk, Technology Forecasting, War Gaming, Event/Timeline,
Indications, Warning Analyses, Competitor Cash Flow, ACH, Linchpin Analyses, and
more. Whether you're an executive, strategist, analyst, marketer, or operations
professional, this eBook collection will help you make more effective, data-driven,
profitable decisions! From world-renowned analytics and competitive/business
intelligence experts Thomas H. Davenport, Babette E. Bensoussan, and Craig S.
Fleisher
Together, Big Data, high-performance computing, and complex environments create
unprecedented opportunities for organizations to generate game-changing insights that
are based on hard data. Business Analytics: An Introduction explains how to use
business analytics to sort through an ever-increasing amount of data and improve the
decision-making capabilities of an organization. Covering the key areas of business
analytics, the book explores the concepts, techniques, applications, and emerging
trends that professionals across a wide range of industries need to be aware of. Better
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detection of fraud through visual analytics or better prediction of the likelihood of
someone getting an infection while in the hospital are just a few examples of where
analytics can play a positive role. As the field of business analytics continues to emerge
rapidly, there is a need for a reliable textbook and reference on the subject. Filling this
need, this book is suitable for graduate-level students and undergraduate seniors. It
maintains a focus on only the key areas so the material can be covered adequately in a
one-semester or one-quarter course. Each chapter includes software-generic
exercises, labs, and associated answers to the exercises/labs. Author Jay Liebowitz
recently had an article published in The World Financial Review.
www.worldfinancialreview.com/?p=1904
Cult of Analytics enables professionals to build an analytics driven culture into their
business or organization. Marketers will learn how to turn tried and tested tactics into an
actionable plan to change their culture to one that uses web analytics on a day to day
basis. Through use of the fictitious ACME PLC case, Steve Jackson provides working
examples based on real life situations from the various companies he has worked with,
such as Nokia, KONE, Rovio, Amazon, Expert, IKEA, Vodafone, and EMC. These
examples will give the reader practical techniques for their own business regardless of
size or situation making Cult of Analytics a must have for any would-be digital marketer.
This new edition has been thoroughly updated, now including examples out of how to
get the best from Google analytics, as well as ways to use social media data, big data,
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tag management and advanced persona segmentation to drive real value in your
organisation. It's also been expanded to include exercises and new cases for students
and tutors using the book as a text.
Millions of non-technical professionals and leaders want to understand Artificial
Intelligence (AI) and Machine Learning (ML) -- whether to improve their businesses, be
more effective citizens, consumers or policymakers, or just out of sheer curiosity. Until
now, most books on the subject have either been too complicated and mathematical, or
have simply avoided the big picture by focusing on the use of specific software libraries.
In Artificial Intelligence for Business , Doug Rose bridges the gap, offering today's most
accessible and useful introduction to AI and ML technologies -- and what they can and
can't do. Rose begins by tracing AI's evolution from the early 1950s to the present,
illuminating core ideas that still drive its development. Next, he explores recent
innovations that have reinvigorated the field by providing the "big data" that makes
machine learning so powerful - innovations such as GPS, social media and electronic
transactions. Finally, he explains how today's machines learn by combining powerful
processing, advanced algorithms, and artificial neural networks that mimic the human
brain. Throughout, he illustrates key concepts with practical examples that help you
connect AI, ML, and neural networks to specific problems and solutions. Step by step,
he systematically demystifies these powerful technologies, removing the fear,
bewilderment, and advanced math -- so you can understand the new possibilities they
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create, and start using them.
Business AnalyticsMethods, Models, and DecisionsPearson College Division
This comprehensive and authoritative guide will teach you the DAX language for
business intelligence, data modeling, and analytics. Leading Microsoft BI consultants
Marco Russo and Alberto Ferrari help you master everything from table functions
through advanced code and model optimization. You’ll learn exactly what happens
under the hood when you run a DAX expression, how DAX behaves differently from
other languages, and how to use this knowledge to write fast, robust code. If you want
to leverage all of DAX’s remarkable power and flexibility, this no-compromise “deep
dive” is exactly what you need. Perform powerful data analysis with DAX for Microsoft
SQL Server Analysis Services, Excel, and Power BI Master core DAX concepts,
including calculated columns, measures, and error handling Understand evaluation
contexts and the CALCULATE and CALCULATETABLE functions Perform time-based
calculations: YTD, MTD, previous year, working days, and more Work with expanded
tables, complex functions, and elaborate DAX expressions Perform calculations over
hierarchies, including parent/child hierarchies Use DAX to express diverse and unusual
relationships Measure DAX query performance with SQL Server Profiler and DAX
Studio
This laboratory manual is intended for business analysts who wish to increase their
skills in the use of statistical analysis to support business decisions. Most of the case
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studies use Excel, today's most common analysis tool. They range from the most basic
descriptive analytical techniques to more advanced techniques such as linear
regression and forecasting. Advanced projects cover inferential statistics for continuous
variables (t-Test) and categorical variables (chi-square), as well as A/B testing. The
manual ends with techniques to deal with the analysis of text data and tools to manage
the analysis of large data sets (Big Data) using Excel. Includes companion files with
solution spreadsheets, sample files, data sets, etc. from the book. Features: Teaches
the statistical analysis skills needed to support business decisions Provides projects
ranging from the most basic descriptive analytical techniques to more advanced
techniques such as linear regression, forecasting, inferential statistics, and analyzing
big data sets Includes companion files with solution spreadsheets, sample files, data
sets, etc. used in the book's case studies
This title is a Pearson Global Edition. The Editorial team at Pearson has worked closely with
educators around the world to include content, which is especially relevant to students outside
the United States. For undergraduate or graduate business students. A balanced and holistic
approach to business analytics Business Analytics teaches the fundamental concepts of
modern business analytics and provides vital tools in understanding how data analysis works
in today's organizations. Author James Evans takes a fair and comprehensive, approach,
examining business analytics from both descriptive and predictive perspectives. Students learn
how to apply basic principles, communicate with analytics professionals, and effectively use
and interpret analytic models to make better business decisions. And included access to
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commercial grade analytics software gives students real-world experience and career-focused
value. As such, the 3rd Edition has gone through an extensive revision and now relies solely
on Excel, enhancing students' skills in the program and basic understanding of fundamental
concepts. Additionally, Analytic Solver can now be found in online supplements to
accommodate any new software updates, so students are prepared to use these same tools
when they graduate. Pearson MyLab Statistics not included. Students, if Pearson MyLab
Statistics a recommended/mandatory component of the course, please ask your instructor for
the correct ISBN. Pearson MyLab Statistics should only be purchased when required by an
instructor. Instructors, contact your Pearson representative for more information. Reach every
student by pairing this text with Pearson MyLab Statistics MyLab(tm) is the teaching and
learning platform that empowers you to reach every student. By combining trusted author
content with digital tools and a flexible platform, MyLab personalizes the learning experience
and improves results for each student.
Develop the analytical skills that are in high demand in businesses today with
Camm/Cochran/Fry/Ohlmann's best-selling BUSINESS ANALYTICS, 4E. You master the full
range of analytics as you strengthen your descriptive, predictive and prescriptive analytic skills.
Real examples and memorable visuals illustrate data and results for each topic. Step-by-step
instructions guide you through using Microsoft Excel, Tableau, R and JMP Pro software to
perform more advanced analytics concepts. Practical, relevant problems at all levels of
difficulty help you further apply what you've learned. With this edition you become proficient in
topics beyond the traditional quantitative concepts, such as data visualization and data mining,
which are increasingly important in today's analytical problem-solving. Trust BUSINESS
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ANALYTICS, 4E to strengthen your understanding of today's analytic concepts. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
For undergraduate or graduate business students. A balanced and holistic approach to
business analytics Business Analytics, Second Edition teaches the fundamental concepts of
the emerging field of business analytics and provides vital tools in understanding how data
analysis works in today’s organizations. Students will learn to apply basic business analytics
principles, communicate with analytics professionals, and effectively use and interpret analytic
models to make better business decisions. Included access to commercial grade analytics
software gives students real-world experience and career-focused value. Author James Evans
takes a balanced, holistic approach and looks at business analytics from descriptive, and
predictive perspectives.
Get complete instructions for manipulating, processing, cleaning, and crunching datasets in
Python. Updated for Python 3.6, the second edition of this hands-on guide is packed with
practical case studies that show you how to solve a broad set of data analysis problems
effectively. You’ll learn the latest versions of pandas, NumPy, IPython, and Jupyter in the
process. Written by Wes McKinney, the creator of the Python pandas project, this book is a
practical, modern introduction to data science tools in Python. It’s ideal for analysts new to
Python and for Python programmers new to data science and scientific computing. Data files
and related material are available on GitHub. Use the IPython shell and Jupyter notebook for
exploratory computing Learn basic and advanced features in NumPy (Numerical Python) Get
started with data analysis tools in the pandas library Use flexible tools to load, clean, transform,
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merge, and reshape data Create informative visualizations with matplotlib Apply the pandas
groupby facility to slice, dice, and summarize datasets Analyze and manipulate regular and
irregular time series data Learn how to solve real-world data analysis problems with thorough,
detailed examples
Distill 100%–Usable Max-Profit Knowledge from Your Digital Data. Do It Now! Why hasn’t all
that data delivered a whopping competitive advantage? Because you’ve barely begun to use
it, that’s why! Good news: neither have your competitors. It’s hard! But digital marketing
analytics is 100% doable, it offers colossal opportunities, and all of the data is accessible to
you. Chuck Hemann and Ken Burbary will help you chop the problem down to size, solve every
piece of the puzzle, and integrate a virtually frictionless system for moving from data to
decision, action to results! Scope it out, pick your tools, learn to listen, get the metrics right,
and then distill your digital data for maximum value for everything from R&D to CRM to social
media marketing! • Prioritize—because you can’t measure, listen to, and analyze everything •
Use analysis to craft experiences that profoundly reflect each customer’s needs, expectations,
and behaviors • Measure real social media ROI: sales, leads, and customer satisfaction •
Track the performance of all paid, earned, and owned social media channels • Leverage
“listening data” way beyond PR and marketing: for strategic planning, product development,
and HR • Start optimizing web and social content in real time • Implement advanced tools,
processes, and algorithms for accurately measuring influence • Integrate paid and social data
to drive more value from both • Make the most of surveys, focus groups, and offline research
synergies • Focus new marketing and social media investments where they’ll deliver the most
value Foreword by Scott Monty Global Head of Social Media, Ford Motor Company
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Data Mining for Business Analytics: Concepts, Techniques, and Applications in Python
presents an applied approach to data mining concepts and methods, using Python software for
illustration Readers will learn how to implement a variety of popular data mining algorithms in
Python (a free and open-source software) to tackle business problems and opportunities. This
is the sixth version of this successful text, and the first using Python. It covers both statistical
and machine learning algorithms for prediction, classification, visualization, dimension
reduction, recommender systems, clustering, text mining and network analysis. It also
includes: A new co-author, Peter Gedeck, who brings both experience teaching business
analytics courses using Python, and expertise in the application of machine learning methods
to the drug-discovery process A new section on ethical issues in data mining Updates and new
material based on feedback from instructors teaching MBA, undergraduate, diploma and
executive courses, and from their students More than a dozen case studies demonstrating
applications for the data mining techniques described End-of-chapter exercises that help
readers gauge and expand their comprehension and competency of the material presented A
companion website with more than two dozen data sets, and instructor materials including
exercise solutions, PowerPoint slides, and case solutions Data Mining for Business Analytics:
Concepts, Techniques, and Applications in Python is an ideal textbook for graduate and upperundergraduate level courses in data mining, predictive analytics, and business analytics. This
new edition is also an excellent reference for analysts, researchers, and practitioners working
with quantitative methods in the fields of business, finance, marketing, computer science, and
information technology. “This book has by far the most comprehensive review of business
analytics methods that I have ever seen, covering everything from classical approaches such
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as linear and logistic regression, through to modern methods like neural networks, bagging and
boosting, and even much more business specific procedures such as social network analysis
and text mining. If not the bible, it is at the least a definitive manual on the subject.” —Gareth M.
James, University of Southern California and co-author (with Witten, Hastie and Tibshirani) of
the best-selling book An Introduction to Statistical Learning, with Applications in R
'Stats Means Business' is an introductory textbook aimed at Business Studies students who
require guidance in the area of statistics. It minimizes technical language, provides clear
definition of key terms, and gives emphasis to interpretation rather than technique. 'Stats
Means Business' enables readers to: * appreciate the importance of statistical analysis in
business * understand statistical techniques * develop judgment in the selection of appropriate
statistical techniques * interpret the results of statistical analysis There is an overwhelming
need for successful managers to be able to deal competently with numerical information and
this text is developed with this in mind by providing worked examples and review questions
which are rooted in viable business contexts. Each chapter includes guidance on using Excel
and Minitab to produce the analysis described and explained in the chapter. The start of every
chapter identifies aims and summarizes content and each is written in an accessible style.
Model solutions are provided for three problems in each chapter and further solutions are
available on a web site to accompany the book. The book is suitable for first year
undergraduate courses, MBA Programmes and anyone who needs support and guidance in
the area of statistics.
Introduction to Business Analytics Using Simulation employs an innovative strategy to teach
business analytics. It uses simulation modeling and analysis as mechanisms to introduce and
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link predictive and prescriptive modeling. Because managers can't fully assess what will
happen in the future, but must still make decisions, the book treats uncertainty as an essential
element in decision-making. Its use of simulation gives readers a superior way of analyzing
past data, understanding an uncertain future, and optimizing results to select the best decision.
With its focus on the uncertainty and variability of business, this comprehensive book provides
a better foundation for business analytics than standard introductory business analytics books.
Students will gain a better understanding of fundamental statistical concepts that are essential
to marketing research, Six-Sigma, financial analysis, and business analytics. Winner of the
2017 Textbook and Academic Authors Association (TAA) Most Promising New Textbook
Award Teaches managers how they can use business analytics to formulate and solve
business problems to enhance managerial decision-making Explains the processes needed to
develop, report, and analyze business data Describes how to use and apply business analytics
software

For many years, sports rights owners have had an ‘if you build it, they will come’
attitude, suggesting they take their fans for granted. Combined with advances in
broadcasting quality, digital marketing, and social media, this has resulted in
diminishing attendances and participation levels. The use of CRM (Customer
Relationship Management), BI (Business Intelligence) and Data Analytics has
therefore become integral to doing business in sports, emulating the approach
used by brands such as Amazon, Netflix, and Spotify. Technology has made the
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world a smaller place; clubs and teams can now connect with their fans
anywhere in the world, allowing them to grow their marketplace, but they operate
in an ‘attention economy’ where there’s too much choice and engagement is
key. This book sets out to share the processes and principles the sports industry
uses to capitalise on the natural loyalty it creates. Case studies and commentary
from around the world are used to demonstrate some of the practices
implemented by the world’s leading sports brands including clubs Arsenal and
the San Antonio Spurs. the governing bodies of UEFA and Special Olympics
International, and the MLS and NHL. With a focus on our unique challenges
coupled with the opportunities the use of data creates, this book is essential
reading for professionals within the sports industry.
The intensified used of data based on analytical models to control digitalized
operational business processes in an intelligent way is a game changer that
continuously disrupts more and more markets. This book exemplifies this
development and shows the latest tools and advances in this field Business
Analytics for Managers offers real-world guidance for organizations looking to
leverage their data into a competitive advantage. This new second edition covers
the advances that have revolutionized the field since the first edition's release;
big data and real-time digitalized decision making have become major
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components of any analytics strategy, and new technologies are allowing
businesses to gain even more insight from the ever-increasing influx of data. New
terms, theories, and technologies are explained and discussed in terms of
practical benefit, and the emphasis on forward thinking over historical data
describes how analytics can drive better business planning. Coverage includes
data warehousing, big data, social media, security, cloud technologies, and future
trends, with expert insight on the practical aspects of the current state of the field.
Analytics helps businesses move forward. Extensive use of statistical and
quantitative analysis alongside explanatory and predictive modeling facilitates
fact-based decision making, and evolving technologies continue to streamline
every step of the process. This book provides an essential update, and describes
how today's tools make business analytics more valuable than ever. Learn how
Hadoop can upgrade your data processing and storage Discover the many uses
for social media data in analysis and communication Get up to speed on the
latest in cloud technologies, data security, and more Prepare for emerging
technologies and the future of business analytics Most businesses are caught in
a massive, non-stop stream of data. It can become one of your most valuable
assets, or a never-ending flood of missed opportunity. Technology moves fast,
and keeping up with the cutting edge is crucial for wringing even more value from
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your data—Business Analytics for Managers brings you up to date, and shows you
what analytics can do for you now.
In Predictive Analytics: Data Mining, Machine Learning and Data Science for
Practitioners, Dr. Dursun Delen illuminates state-of-the-art best practices for
predictive analytics for students. Using predictive analytics techniques, students
can uncover hidden patterns and correlations in their data, and leverage this
insight to improve a wide range of business decisions. Delen's holistic approach
covers all this, and more: Data mining processes, methods, and techniques The
role and management of data Predictive analytics tools and metrics Techniques
for text and web mining, and for sentiment analysis Integration with cutting-edge
Big Data approaches Throughout, Delen promotes understanding by presenting
numerous conceptual illustrations, motivational success stories, failed projects
that teach important lessons, and simple, hands-on tutorials that set this guide
apart from competitors.
Learn how to develop models for classification, prediction, and customer
segmentation with the help of Data Mining for Business Intelligence In today's
world, businesses are becoming more capable of accessing their ideal
consumers, and an understanding of data mining contributes to this success.
Data Mining for Business Intelligence, which was developed from a course taught
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at the Massachusetts Institute of Technology's Sloan School of Management,
and the University of Maryland's Smith School of Business, uses real data and
actual cases to illustrate the applicability of data mining intelligence to the
development of successful business models. Featuring XLMiner, the Microsoft
Office Excel add-in, this book allows readers to follow along and implement
algorithms at their own speed, with a minimal learning curve. In addition, students
and practitioners of data mining techniques are presented with hands-on,
business-oriented applications. An abundant amount of exercises and examples
are provided to motivate learning and understanding. Data Mining for Business
Intelligence: Provides both a theoretical and practical understanding of the key
methods of classification, prediction, reduction, exploration, and affinity analysis
Features a business decision-making context for these key methods Illustrates
the application and interpretation of these methods using real business cases
and data This book helps readers understand the beneficial relationship that can
be established between data mining and smart business practices, and is an
excellent learning tool for creating valuable strategies and making wiser business
decisions.
A step-by-step introduction to using SAS® statistical software as a foundational
approach to data analysis and interpretation Presenting a straightforward
Page 22/31

Online Library Business Analytics 2nd Edition By James R Evans
introduction from the ground up, SAS® Essentials: Mastering SAS for Data
Analytics, Second Edition illustrates SAS using hands-on learning techniques
and numerous real-world examples. Keeping different experience levels in mind,
the highly-qualified author team has developed the book over 20 years of
teaching introductory SAS courses. Divided into two sections, the first part of the
book provides an introduction to data manipulation, statistical techniques, and the
SAS programming language. The second section is designed to introduce users
to statistical analysis using SAS Procedures. Featuring self-contained chapters to
enhance the learning process, the Second Edition also includes: Programming
approaches for the most up-to-date version of the SAS platform including
information on how to use the SAS University Edition Discussions to illustrate the
concepts and highlight key fundamental computational skills that are utilized by
business, government, and organizations alike New chapters on reporting results
in tables and factor analysis Additional information on the DATA step for data
management with an emphasis on importing data from other sources, combining
data sets, and data cleaning Updated ANOVA and regression examples as well
as other data analysis techniques A companion website with the discussed data
sets, additional code, and related PowerPoint® slides SAS Essentials: Mastering
SAS for Data Analytics, Second Edition is an ideal textbook for upperPage 23/31
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undergraduate and graduate-level courses in statistics, data analytics, applied
SAS programming, and statistical computer applications as well as an excellent
supplement for statistical methodology courses. The book is an appropriate
reference for researchers and academicians who require a basic introduction to
SAS for statistical analysis and for preparation for the Basic SAS Certification
Exam.
"The chapters in this volume offer useful case studies, technical roadmaps,
lessons learned, and a few prescriptions todo this, avoid that.'"-From the
Foreword by Joe LaCugna, Ph.D., Enterprise Analytics and Business
Intelligence, Starbucks Coffee CompanyWith the growing barrage of "big data," it
becomes vitally important for organizations to mak
Market_Desc: Primary MarketEngineering (BE/BTech)/ME/MTech students who
are interested to develop conceptual level subject knowledge with examples of
industrial strength applications.Secondary MarketMCA/MBA/Business
users/business analysts Special Features: · Foreword by Prof R Natarajan,
Former Chairman, AICTE, Former Director, IIT Madras.· Excellent authorship.·
Single source of introductory knowledge on business intelligence (BI).· Provides
a good start for first-time learners typically from the engineering and
management discipline.· Covers the complete life cycle of BI/Analytics
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Application development project.· Helps develop deeper understanding of the
subject with an enterprise context, and discusses its application in businesses.·
Explains concepts with the help of illustrations, application to real-life scenarios
and provides opportunities to test understanding.· States the pre-requisites for
each chapter and different reference sources available.· In addition the book also
has the following pedagogical features:· Industrial application case studies.·
Crossword puzzles/do it yourself exercises/assignments to help with selfassessment. The solutions to these have also been provided. · Glossary of
terms.· References/web links/bibliography - generally at the end of every
concept.CD Companion:To ensure that concepts can be practiced for deeper
understanding at low cost, the book is accompanied with a CD containing:· Stepby-step Hands-On manual on:ü An open source tool, Pentaho Data Integrator
(PDI) to explain the process of extraction of data from multiple varied sources.ü
MS Excel to explain the concept of analysis.ü MS Access to generate reports on
the analyzed data.· An integrated project that encompasses the complete life
cycle of a BI project. About The Book: The book promises to be a single source
of introductory knowledge on business intelligence which can be taught in one
semester. It will provide a good start for first time learners typically from the
engineering and management discipline. Business Intelligence subject cannot be
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studied in isolation. The book provides a holistic coverage beginning with an
enterprise context, developing deeper understanding through the use of tools,
touching a few domains where BI is embraced and discussing the problems that
BI can help solve. It covers the complete life cycle of BI/Analytics project:
Covering operational/transactional data sources, data transformation, data
mart/warehouse design-build, analytical reporting, and dashboards. To ensure
that concepts can be practiced for deeper understanding at low cost, the book is
accompanied with step-by-step hands-on manual in the CD.
Combine business sense, statistics, and computers in a new and intuitive way,
thanks to Big Data Predictive analytics is a branch of data mining that helps
predict probabilities and trends. Predictive Analytics For Dummies explores the
power of predictive analytics and how you can use it to make valuable predictions
for your business, or in fields such as advertising, fraud detection, politics, and
others. This practical book does not bog you down with loads of mathematical or
scientific theory, but instead helps you quickly see how to use the right algorithms
and tools to collect and analyze data and apply it to make predictions. Topics
include using structured and unstructured data, building models, creating a
predictive analysis roadmap, setting realistic goals, budgeting, and much more.
Shows readers how to use Big Data and data mining to discover patterns and
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make predictions for tech-savvy businesses Helps readers see how to shepherd
predictive analytics projects through their companies Explains just enough of the
science and math, but also focuses on practical issues such as protecting project
budgets, making good presentations, and more Covers nuts-and-bolts topics
including predictive analytics basics, using structured and unstructured data, data
mining, and algorithms and techniques for analyzing data Also covers clustering,
association, and statistical models; creating a predictive analytics roadmap; and
applying predictions to the web, marketing, finance, health care, and elsewhere
Propose, produce, and protect predictive analytics projects through your
company with Predictive Analytics For Dummies.
Written for students in undergraduate and graduate statistics courses, as well as for the
practitioner who wants to make better decisions from data and models, this updated and
expanded second edition of Fundamentals of Predictive Analytics with JMP(R) bridges the gap
between courses on basic statistics, which focus on univariate and bivariate analysis, and
courses on data mining and predictive analytics. Going beyond the theoretical foundation, this
book gives you the technical knowledge and problem-solving skills that you need to perform
real-world multivariate data analysis. First, this book teaches you to recognize when it is
appropriate to use a tool, what variables and data are required, and what the results might be.
Second, it teaches you how to interpret the results and then, step-by-step, how and where to
perform and evaluate the analysis in JMP . Using JMP 13 and JMP 13 Pro, this book offers the
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following new and enhanced features in an example-driven format: an add-in for Microsoft
Excel Graph Builder dirty data visualization regression ANOVA logistic regression principal
component analysis LASSO elastic net cluster analysis decision trees k-nearest neighbors
neural networks bootstrap forests boosted trees text mining association rules model
comparison With today’s emphasis on business intelligence, business analytics, and
predictive analytics, this second edition is invaluable to anyone who needs to expand his or her
knowledge of statistics and to apply real-world, problem-solving analysis. This book is part of
the SAS Press program.
ESSENTIALS OF BUSINESS ANALYTICS, 2e can be used by students who have previously
taken a course on basic statistical methods as well as students who have not had a prior
course in statistics. The expanded material in the second edition of Essentials of Business
Analytics also makes it amenable to a two-course sequence in business statistics and
analytics. All statistical concepts contained in this textbook are presented from a business
analytics perspective using practical business examples. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Bridge the gap between analytics and execution, and actually translate analytics into better
business decision-making! Now that you've collected data and crunched numbers, Applied
Business Analytics reveals how to fully apply the information and knowledge you've gleaned
from quants and tech teams. Nathaniel Lin explains why "analytics value chains" often break
due to organizational and cultural issues, and offers "in the trenches" guidance for overcoming
these obstacles. You'll discover why a special breed of "analytics deciders" is indispensable for
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any organization that seeks to compete on analytics… how to become one of those deciders…
and how to identify, foster, support, empower, and reward others to join you. Lin draws on
actual cases and examples from his own experience, augmenting them with hands-on
examples and exercises to integrate analytics at all levels: from top-level business questions to
low-level technical details. Along the way, you'll learn how to bring together analytics team
members with widely diverse goals, knowledge, and backgrounds. Coverage includes: How
analytical and conventional decision making differ — and the challenging implications How to
determine who your analytics deciders are, and ought to be Proven best practices for actually
applying analytics to decision-making How to optimize your use of analytics as an analyst,
manager, executive, or C-level officer Applied Business Analytics will be invaluable to wide
audiences of professionals, decision-makers, and consultants involved in analytics, including
Chief Analytics Officers, Chief Data Officers, Chief Scientists, Chief Marketing Officers, Chief
Risk Officers, Chief Strategy Officers, VPs of Analytics and/or Big Data, data scientists,
business strategists, and line of business executives. It will also be exceptionally useful to
students of analytics in any graduate, undergraduate, or certificate program, including
candidates for INFORMS certification.
Written by renowned data science experts Foster Provost and Tom Fawcett, Data Science for
Business introduces the fundamental principles of data science, and walks you through the
"data-analytic thinking" necessary for extracting useful knowledge and business value from the
data you collect. This guide also helps you understand the many data-mining techniques in use
today. Based on an MBA course Provost has taught at New York University over the past ten
years, Data Science for Business provides examples of real-world business problems to
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illustrate these principles. You’ll not only learn how to improve communication between
business stakeholders and data scientists, but also how participate intelligently in your
company’s data science projects. You’ll also discover how to think data-analytically, and fully
appreciate how data science methods can support business decision-making. Understand how
data science fits in your organization—and how you can use it for competitive advantage Treat
data as a business asset that requires careful investment if you’re to gain real value Approach
business problems data-analytically, using the data-mining process to gather good data in the
most appropriate way Learn general concepts for actually extracting knowledge from data
Apply data science principles when interviewing data science job candidates
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS: DATA
ANALYSIS AND DECISION MAKING, 6E! Popular with students, instructors, and practitioners,
this quantitative methods text delivers the tools to succeed with its proven teach-by-example
approach, user-friendly writing style, and complete Excel 2016 integration. It is also compatible
with Excel 2013, 2010, and 2007. Completely rewritten, Chapter 17, Data Mining, and Chapter
18, Importing Data into Excel, include increased emphasis on the tools commonly included
under the Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In
addition, up-to-date problem sets and cases provide realistic examples to show the relevance
of the material. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
This book is a complete introduction to the power of R for marketing research practitioners.
The text describes statistical models from a conceptual point of view with a minimal amount of
mathematics, presuming only an introductory knowledge of statistics. Hands-on chapters
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accelerate the learning curve by asking readers to interact with R from the beginning. Core
topics include the R language, basic statistics, linear modeling, and data visualization, which is
presented throughout as an integral part of analysis. Later chapters cover more advanced
topics yet are intended to be approachable for all analysts. These sections examine logistic
regression, customer segmentation, hierarchical linear modeling, market basket analysis,
structural equation modeling, and conjoint analysis in R. The text uniquely presents Bayesian
models with a minimally complex approach, demonstrating and explaining Bayesian methods
alongside traditional analyses for analysis of variance, linear models, and metric and choicebased conjoint analysis. With its emphasis on data visualization, model assessment, and
development of statistical intuition, this book provides guidance for any analyst looking to
develop or improve skills in R for marketing applications.
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