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In the year, 2060, Sophie, a top female scientist, dismantles the government weather modification program and steals the male and female
trans-humans who hold the promise of extended life. While the remaining inhabitants of Earth are forced to design new underground habitats
in order to survive a harsh, overheated world, Captain Rachel Chen, takes the worldship Persephone to Proxima Centauri, hoping that this
new star system will provide a refuge for the survivors of the human race.
The industry bible for communication design and illustration professionals, with updated information, listings, and pricing guidelines. Graphic
Artists Guild Handbook is the industry bible for communication design and illustration professionals. A comprehensive reference guide, the
Handbook helps graphic artists navigate the world of pricing, collecting payment, and protecting their creative work, with essential advice for
growing a freelance business to create a sustainable and rewarding livelihood. This sixteenth edition provides excellent, up-to-date guidance,
incorporating new information, listings, and pricing guidelines. It offers graphic artists practical tips on how to negotiate the best deals, price
their services accurately, and create contracts that protect their rights. Sample contracts and other documents are included.
The A–Z of Visual Ideas explains the key ideas, sources of inspiration and visual techniques that have been used throughout design history.
Showing where ideas and inspiration come from, the book provides numerous strategies to help unlock the reader’s creativity. Using a
dynamic and easy-to-understand A–Z format, the book reveals techniques that can be exploited to deliver ideas with greater impact, each
entry offering a different starting point. Looking at everything from, Art to Zeitgeist, Intuition and Instinct to Happy Accidents and Hidden
Messages, the book also features a section explaining how to use the idea or technique, providing readers with an infallible ‘tool kit’ of
inspiration. Including hundreds of inspirational quotes and packed with great examples of advertising campaigns, posters, book and
magazine covers and illustrations, this is an indispensable primer that shows design students and professionals how to solve any creative
brief.
During the past few years, portfolio management and self-promotion have taken on a far greater role within a graphic designerâ€™s business
model. The degree to which they can increase their earned revenue through exceptionally defined, marketing-oriented promotions and
portfolio management is paramount. These individuals and agencies now identify their product as cultural tourism and stress the role of their
work as economic generators. This book defines the core elements of self-promotion and portfolio creation and provides the insights graphic
designers need to showcase their work in unique and creative ways. Case studies demonstrate the different techniques designers use to
create successful portfolios for different audiences and measure the results of those efforts. The book also details how often portfolios should
be updated and distributed and determine workable budgets to produce a great portfolio.
Key concepts and best practices for new software engineers — stuff critical to your workplace success that you weren’t taught in school. For
new software engineers, knowing how to program is only half the battle. You’ll quickly find that many of the skills and processes key to your
success are not taught in any school or bootcamp. The Missing README fills in that gap—a distillation of workplace lessons, best practices,
and engineering fundamentals that the authors have taught rookie developers at top companies for more than a decade. Early chapters
explain what to expect when you begin your career at a company. The book’s middle section expands your technical education, teaching you
how to work with existing codebases, address and prevent technical debt, write production-grade software, manage dependencies, test
effectively, do code reviews, safely deploy software, design evolvable architectures, and handle incidents when you’re on-call. Additional
chapters cover planning and interpersonal skills such as Agile planning, working effectively with your manager, and growing to senior levels
and beyond. You’ll learn: • How to use the legacy code change algorithm, and leave code cleaner than you found it • How to write operable
code with logging, metrics, configuration, and defensive programming • How to write deterministic tests, submit code reviews, and give
feedback on other people’s code • The technical design process, including experiments, problem definition, documentation, and
collaboration • What to do when you are on-call, and how to navigate production incidents • Architectural techniques that make code change
easier • Agile development practices like sprint planning, stand-ups, and retrospectives This is the book your tech lead wishes every new
engineer would read before they start. By the end, you’ll know what it takes to transition into the workplace–from CS classes or bootcamps to
professional software engineering.
Invest Like You Give a Damn is a different kind of investment book. It tells stories of people just like you who give a damn but who stomped
the devil of inertia to align their money with their values. Complete step-by-step guidance from one-click investing to deep-dive portfolio
building. It’s time to give a damn about what your money does!
Clutter has a negative effect on your life. You want to live differently, but you haven't been able to make progress. Marcie Lovett, author of
The Clutter Book, will motivate you to make the changes you want. Learn to let go of what you don't need and find room for what you value.
The direct, accessible writing style and interactive exercises will inspire you to succeed. In this book, Marcie guides you through the process
of letting go of the clutter that is keeping you from achieving success. Whether your clutter is caused by things, commitments or thoughts,
Marcie encourages you to make the choices to conquer your challenges. If previous attempts at letting go of clutter have not been successful
for you, you will benefit from the motivation and wisdom Marcie offers. Written in a straightforward and accessible style, filled with insight and
real-life stories, the book enables readers to learn from the experience of others and overcome obstacles to success. You will understand
why you keep clutter, save time and money by avoiding unnecessary purchases, discover the habits that hold you back, find ways to fight
procrastination and create systems that allow you to retrieve and return items. Whether you want to live with less or live with what you have,
this is the book for you.

Everything you need to know to look after yourself to bring about and maintain perfect health, prosperity, wealth,
happiness, quality of life and longevity. It reveals that we are, without realising, not doing enough or the right things to
protect our health and prosperity which is equally extremely damaging to nature, wildlife, oceans, sea-life, fresh springs,
waterways and air, and us. The Book by Linde utilises new and ancient knowledge from around the world, over the
millennia identifying what changes we need to make to enhance every aspect of our lives with simple solutions for almost
every situation. It is your most powerful contribution to protecting, nurturing and saving our planet. In summary, 'THE
BOOK' Consists of Six Chapters which incorporates a summary within each one: Lifestyle; Food & Nutrition; Medical
Care; Mind; Water; and Now Live the final chapter which you can cast your eye over first as it is a synopsis of the
complete works. It is highly recommend to read from cover to cover but, it is packed with valuable information to just use
as a Reference Manual on a day to day basis. Teaches you how to look after your body and mind to ultimately prevent
illness, but also to help regain and maintain perfect health; Provides countless number of practical, realistic & simple tips
to easily adopt into your day to day lifestyle improving quality of life, saving time & money and gaining longevity; Fuses
together specialised areas in health & mind, lifestyle & environment under one cover; Identifies our day to day toxic
exposures that we are unaware of and provides successful resolutions; Gives you complete fundamental knowledge and
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awareness, to use your courage to take responsibility for your life enhancing your health, prosperity and happiness;
Provides you with ancient knowledge and practices to new, from science including quantum physics, to philosophy,
psychology, and important detail on nutrition, exercise, energies and medicine; Is very current, answering all the
conflicting hype about diets, the next super food or the bad effects of conventional drugs or sugar that are in the media
weekly, even daily; For more information please visit www.thebookbook.co.uk
"A farmer and entrepreneur, Chase is a man of many abilities. Now he is being asked to use those abilities, and his own
particular skills with a sword and bow, to assist an alien planet. This means trading a valuable resource that the planet
harbours to convince the Inter-galactic Federation to repair its failing sun" -- Back cover.
Tokoda's rock 'n roll lifestyle comes to an abrupt halt when he is called back home. He climbs on his Harley and heads
back to Spirit Island where Native American legends are known to come to life. Nara is intent on preserving her Ojibwa
heritage, and couldn't be happier about her former crush coming back to the Island, and is even happier when the sexy
musician finds his way into her bed. The rekindled lovers are thrown back in time, but in opposite directions. Tokoda and
Nara must overcome the barbaric Sioux tribe to find one another and look for a way to return to their own time. $1 from
each copy of Mystified sold will go to Mark's Run for A.L.S. (Lou Gehrig's Disiease)
In Dialogues with Creative Legends, you will find answers to some of the perplexing questions talented people confront.
From these dialogues emerge a startling range of ideas, from beginning a creative career to developing client
relationships, mentoring, and the role of design thinking in society. The author's gradual revelations about the intertwined
contributions of creator and patron will resonate with students and practitioners in all the creative professions. This
remarkable book explores the role of creativity in commerce and culture. It's a quest for livelihood and meaning that is at
once highly personal--and strikingly universal. Come along as the author interviews many of the creative luminaries of the
late 20th century, including: Saul Bass, Buckminster Fuller, Paul Rand, Lou Dorfsman, Herb Lubalin, Don Trousdell,
Charles & Ray Eames, George Nelson, Massimo Vignelli, Heinz Edelmann, Victor Papanek, and Hermann Zapf.
The design marketplace has never been more competitive, or demanded more from emerging talent. To succeed, you
must navigate the transition from learner to professional with purpose and precision. In Stand Out: Building Your Design
Portfolio, Denise Anderson offers a hands-on, three-step, full-color action plan for establishing your unique brand, crafting
a killer portfolio, tailoring and delivering your message, getting your perfect design job, and excelling once you're hired. In
this superbly organized and beautifully designed book, Anderson distills 20+ years of experience as a graphic designer,
entrepreneur, instructor, and mentor, offering you powerful insights and easy-to-use tools for successfully launching your
career. Whether you're in graphic design, advertising design, interactive or web design, fashion, or any other design field,
Anderson will help you identify what makes you unique, and use it powerfully differentiate yourself from everyone else.
Stand Out's step-by-step approach, hands-on work exercises, and short, easy-to-absorb chapters guide you through:
Clarifying your brand purpose and unique attributes Designing your brand identity, encompassing all brand touchpoints
Creating an online presence that showcases you at your best Self-promoting your brand, from social media to print
"leave-behinds" Optimizing your portfolio for the industry and company where you want to work Discovering what's hot in
portfolio design and strategy - and what's not Understanding what employers want from you Producing your digital and/or
print portfolio Choosing your mentor(s) and creating your personal advisory board Developing a personal job plan you
can start executing right now Protecting your work against theft Identifying your dream job Writing and designing
outstanding resumes and job-specific cover letters Interviewing and presenting your work effectively Accepting a position
and negotiating salary Succeeding in your first job, and preparing for the next Stand Out brings together all the easy-touse forms, checklists, and tools you'll need… multiple examples of great student and young professional portfolio work to
show you how it's done… dozens of great tips and tricks… "in the trenches" insights from recent graduates… all you need to
get where you want to go!
PMPope brings his unique voice to the printed word. A prolific multimedia poet, his work finds its audience via art and
word collaborations, video and audio tentacles reaching all around the word. In this collection, PMPope explores the
scope of creativity that originates on the 21st century frontier: social media. His incisive observations about
disconnectedness, intimacy, and superficiality bear witness to a world of internet friends and virtual relationships.
Burn Your PortfolioPearson Education
The Business Skills Every Creative Needs! Remaining relevant as a creative professional takes more than creativity--you
need to understand the language of business. The problem is that design school doesn't teach the strategic language
that is now essential to getting your job done. Creative Strategy and the Business of Design fills that void and teaches leftbrain business skills to right-brain creative thinkers. Inside, you'll learn about the business objectives and marketing
decisions that drive your creative work. The curtain's been pulled away as marketing-speak and business jargon are
translated into tools to help you: Understand client requests from a business perspective Build a strategic framework to
inspire visual concepts Increase your relevance in an evolving industry Redesign your portfolio to showcase strategic
thinking Win new accounts and grow existing relationships You already have the creativity; now it's time to gain the
business insight. Once you understand what the people across the table are thinking, you'll be able to think how they
think to do what we do.
Elam Harnish has more money than he would ever need. As he accumulates wealth as a successful entrepreneur in the
Alaskan Gold Rush, Harnish must face the challenges of the Yukon Territory. After he makes a fortune, Harnish finds
himself still unsatisfied. In efforts to find a new challenge and make more money, Harnish decides to move down to the
mainland of America, settling in California. However, after a group of money kings threaten to take his entire amassed
fortune, Harnish resorts to violence to recover it, endangering him both physically and morally as he slides down a
slippery slope of immorality. Realizing that he can make even more money with undercut business practices, Harnish
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slowly becomes corrupt, making shady business deals, cheating, and being dishonest. While it gives him more wealth,
Harnish soon realizes that money is not all he wants in life. After one of his employees catch his eye, Harnish resorts to
harassing her for attention. However, she is a woman of strong will and morals, and refuses his advances. Harnish
realizes that she will never reciprocate his attraction if he continues his shady business dealings, but what if it is too late
to redeem himself? Filled with action and suspense, Jack London’s Burning Daylight brings an exciting twist to the
classic enemies to lovers storyline. Featuring two exciting settings—California and Alaska, Burning Daylight is an
entertaining glimpse into the gold rush era of the United States. Through the use of amusing caricatures of hypermasculinity and hyper-femininity, London’s romance novel also provides intriguing insight on the early 20th century
gender expectations. Burning Daylight has inspired several film adaptations over the years, and was among the list of
best-selling books when it was released in 1910. With adaptations and record sales, Jack London’s Burning Daylight
proves that it is a prolific work able to be enjoyed by audiences even in the 21st century. This edition of Burning Daylight
by Jack London is now presented with a new, eye-catching cover and is printed in an easy-to-read font, making it both
modern and accessible.
As the hipster classic Craft, Inc. did for crafters, this book will teach all types of creatives illustrators, photographers,
graphic designers, animators, and more how to build a successful business doing what they love. Freelancing pros Meg
Mateo Ilasco and Joy Deangdeelert Cho explain everything from creating a standout portfolio to navigating the legal
issues of starting a business. Accessible, spunky, and packed with practical advice, Creative, Inc. is an essential for
anyone ready to strike out on their own.
What graphic design is, what designers need to know, and who becomes a designer have all evolved as the computer
went from being a tool to also becoming our primary medium for communication. How jobs are advertised and how
prospective candidates communicate with prospective employers have changed as well, as has the culture and context
for many workplaces, requiring new approaches for how to find your first (and last) position. Through clear prose, a broad
survey of contexts where designers find themselves in the present day, and interviews with designers, The AIGA Guide
to Careers in Graphic and Communication Design is an invaluable resource for finding your place in this quickly changing
and growing field. The book includes interviews with over 40 designers at all levels working in-house and out-of-house in
studios, consultancies, or alone, including: Nicholas Blechman, The New Yorker; Rob Giampietro, Google; Njoki Gitahi,
IDEO; Hilary Greenbaum, Whitney Museum; Holly Gressley, Vox Media; Cemre Güngör, Facebook; Natasha Jen,
Pentagram; Renda Morton, The New York Times; and Alisa Wolfson, Leo Burnett Worldwide.
It didn’t take Mike Janda, owner of the design firm, RiSER, long to realize that the one-page, line-item priced proposals
he sent to clients back in his freelance days would need to “grow up” if he was going to expand his business. Over the
course of his 11 years running RiSER, Janda and his team fine tuned their request for proposal (RFP) format and used it
to successfully land millions of dollars of business from high-profile clients such as Google, Disney, NBC, FOX, National
Geographic, Warner Bros., and others. While no proposal format is perfect–and this certainly isn't the only way to secure
new work–the RiSER proposal format is both proven and successful. In Anatomy of a Design Proposal, Janda not only
shares his format for creating a successful RFP–with practical advice on scheduling, pricing, and communicating with
clients that any designer will find useful–he also gives you a customizable template that you can download and use for
creating your own proposals.
Nominated for a Small Business Marketing Book award!. You have 30 days to convert a user to a paying customer
starting NOW. The clock is ticking. What will you do? Collecting and analysing the messaging and strategies the leading
e-commerce, software and service companies use as they convert trial users to customers in the most important 30 days
after sign-up. Each companies strategy is broken down and presented in an easy to use and understand visual guide. 30
days to sell is a must buy if you are looking to automate and improve new customer conversion. This book covers:
Activation campaigns from the worlds leading web companies. Easy reference guide - what message to send and when.
Full page examples of each marketing message. Steal ideas from successful entrepreneurs, marketers and growth
hackers. Two new bonus chapters showcasing more activation campaigns.
Personal account of how a traumatic injury brought the author closer to God.
Offers advice on real-world practices, professional do's and don'ts, and business rules for those in the graphic arts.
WHAT EXACTLY IS THIS? A no-BS directory of more than fifty cool careers. A book that explains, in detail, what each
job really entails -- and then tells you what you need to do to actually get it. A book for people searching for the right job.
Don’t panic; you will not end up a hobo or pharmaceutical test subject. AND HOW THE HELL WILL IT HELP ME? Each
chapter is based on insider knowledge gleaned from interviews with the cream of the crop in their fields--experts like Kate
Spade on fashion design; Nicola Kraus, The Nanny Diaries, on being an author; Jonathan Dayton and Valerie Faris, Little
Miss Sunshine, and Eli Roth, Hostel, on directing films… and many more. You’ll get answers to burning career questions
such as: What will I actually do all day? Do I have to wear a suit and pointy shoes? How do I even get my foot in the
door? What should I say on the interview? What are the pros and cons of this job? Will I be able to afford a yacht? By the
end of each chapter, you’ll know exactly what each career is, whether you want to pursue it, and exactly what it’s going
to take to get it. Over fifty different jobs are detailed, including: Blogger Chef Event Planner Investment Banker Magazine
Writer Multimedia Designer Personal Trainer Screenwriter Veterinarian Video Game Developer Wardrobe Stylist And
many more…
If you want to go up the ladder of success, if you want to get what you want, if you want to fulfill that "burning desire" that
keeps your mind busy all the time and you do not do something about it, if you want to do "that thing" that you wanted to
do some day but you never got a chance to do so, you must take your hands out of your pockets, roll up your sleeves,
and take action now. You cannot sit still and expect the elevator of success to come down and take you to the peak. It
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has not happened to anyone. It will not happen to you either, guaranteed! Over the past several years I have helped
many people like you to take their hands out of their pockets and climb their ladder of success. I have spent quality time
with them, listened to them, felt their pain, assisted them in taking the right path, and made sure they came out of the
process successful and fulfilled. I want to help you too. If you are committed to YOUR success and want to get what you
truly want, this book is an excellent start. Are you ready for the journey?
You know from experience that when you change your perspective on something that troubles you, it can sometimes
quickly change how you feel and improve the way you deal with your challenges. This small book explains how to change
your perspective deliberately and reliably, which will make you feel good more often and get more of your goals
accomplished.
Home is where the heart is... Seven years after leaving town and the only girl he loved, Cooper still couldn't forget about
Sophia. He had two loves. Music and the woman of his dreams. Coming back home proved that would always be true.
But things have changed. Now he has to gain her trust again if he wants to make her all his. The question is, did he lose
his chance the first time? Some things are hard to forget... Sophia tried to stop loving Cooper and failed miserably.
Despite the way he'd abandoned her seven years earlier, she can't seem to stay away, even though trusting him doesn't
prove easy. One careless night could change it all and the secret she carries may ruin any chance of them being
together. They say life is all about taking chances. But when opportunities are lost and love comes knocking the second
time around, lives are changed forever.
He was famous for telling stories. He could always make the story interesting. He had a way of seeing the best or
funniest of every situation. He wrote down over 180 of his best stories in his last few years for all his family and friends.
You will laugh, and relate to the stories of childhood, school years, and growing up during the depression. From his
northern New Jersey, small town home he shares what it was like growing up in the 20's and 30's. From logging to
working with horses, the stories provide a great view of the life style from that time period.
Expand your existing portfolio by using the creative luxury process to elevate specific products and provide greater value
to customers. Contrary to popular belief, luxury is a well-defined code that can be reapplied to any other product or
service to enhance its value. Adding Prestige to Your Portfolio reveals how non-luxury companies can apply the
principles of luxury and creativity to transition parts of their portfolio to luxury status. Adding Prestige to Your Portfolio
describes how companies can elevate any product or service at each step of the customer buying journey (awareness,
search and compare, purchase, use, advocate). By applying the creativity technique Closed World Principle, readers can
determine which luxury benefits (security, fun, self-respect, self-fulfillment, accomplishment, recognition, relationships or
belonging) would best map to their product or service and garner the greatest business impact at that particular stage of
the customer buying journey. Illustrated with examples from industries as diverse as healthcare and industrial equipment,
Adding Prestige to Your Portfolio shows companies how to borrow the elements of luxury and sprinkle them throughout
the customer experience in order to strengthen loyalty and increase their appeal to potential new customers. Online
resources include sample syllabi, templates to aid in application of framework, case studies and discussion questions.
A completely revised and updated edition for online job seekers reveals how to get the most out of search engines, social networking sites,
career sites and more, in a guide that also addresses controversies on such topics as maintaining privacy, keeping up with technology and
websites to avoid. (This title is being re-listed in Forecast.) Original.
Portfolios have often been used as a way for teachers to monitor and assess their students' progress, but this book picks up on the current
trend of using portfolios to assess teachers themselves as part of their degree requirements. As a professional development tool, portfolios
are also useful for classroom teachers in evaluating their practice, and in showcasing their skills and accomplishments for use in interviews.
Veteran teacher educators Marianne Jones and Marilyn Shelton provide practical and comprehensive guidance specific to the needs of preand in-service teachers of young children. This thoroughly revised and updated new edition features: A flexible and friendly approach that
guides students at varying levels of experience through the portfolio process. New material on the portfolio planning stage and additional
coverage on the importance of developing a personal philosophy. A companion website with additional instructor materials such as printable
templates, exercises for improving portfolio skills, and more. Both theoretical and practical, the book addresses issues and mechanics related
to process and product, instruction and guidance techniques, the role of reflection, and assessment strategies. With concrete examples,
rubrics, tips, and exercises, this book will provide a step-by-step guide to creating a professional teaching portfolio.
It takes more than just a design school education and a killer portfolio to succeed in a creative career. Burn Your Portfolio teaches the realworld practices, professional do's and don'ts, and unwritten rules of business that most designers, photographers, web designers, copy
writers, programmers, and architects only learn after putting in years of experience on the job. Michael Janda, owner of the Utah-based
design firm Riser, uses humor to dispense nugget after nugget of hard-won advice collected over the last decade from the personal
successes and failures he has faced running his own agency. In this surprisingly funny, but incredibly practical advice guide, Janda's advice
on teamwork and collaboration, relationship building, managing clients, bidding work, production processes, and more will resonate with
creative professionals of all stripes.
With the new colony world Harax Pras proving ideal for various con artists to take advantage of an optimistic population, no one is more a
target than young Beta Dillour. The lone survivor of a space disaster, Beta quickly becomes a Harax Pras celebrity, and is befriended by
everyone from socialites to grifters, to the secretive Buddy Shane. In hiding from terrorism charges after trying to steal a ship, Buddy sees
space exploration missions as his best chance to escape, and sets about convincing Beta to believe him. Buddy needs the best pilot he can
find, and first on the list is the famous Jupe Beggs, but no one knows where he is, or why he is also keen to not show his face.
Learn how to price creative work with confidence. Win more bids. Make more money. When it comes to pricing their work, far too many
freelance designers and agencies merely guess what to charge their clients. As a result, profitable projects have as much to do with luck as
they do anything else. In The Psychology of Graphic Design Pricing, you'll learn how to take luck out of the equation by calculating the cost to
produce your work, understanding its market value, and extracting your client's budget. These three variables are used in a pricing spectrum,
empowering you to price your work with confidence and profitability in every project opportunity. This book will teach you how to calculate
your production costs, understand market value, extract your client's budget, bid with the right project price, and increase your profitability.
When it comes to landing a job, a portfolio has been a tool often used by graphic artists, architects, and possibly writers. In today's world, a
portfolio may help just about anyone seeking a professional career. A portfolio is a collection of work samples that can bring to life the
achievements and skills you present on a r?um. Addressing career-ready standards of the Core Curriculum, this essential book teaches
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readers how to build a powerful portfolio no matter what career path they are on. Tips are included on how to avoid mistakes, make a stellar
presentation, and highlight student accomplishments.
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