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Essentials of Marketing, sixth edition, provides an accessible, lively and engaging
introduction to marketing. Taking a practical, tactical approach, the authors cover
traditional marketing techniques and theories, as well as offering the most up to
date critical perspectives. Using contemporary case studies, in-chapter examples
and suggestions for further reading the book provides everything an
undergraduate or CIM student needs to excel in their discipline. The book is
further complemented by a full range of online resources, including video cases,
self-test questions, power-point slides and an instructor’s manual. Professor Jim
Blythe is the author of eighteen textbooks and over fifty journal articles. A former
sales manager and marketing consultant, he has taught at universities in the UK,
France, Germany, Japan and Zambia. He is widely travelled, and holds a private
pilot’s licence. Jane Martin is a senior lecturer in Marketing and Marketing
Programme Leader at the University of Chester. She has taught in Universities in
the UK and China and has previously been a company director and worked in
business-to-business marketing. She has also been a member of the Chartered
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Institute of Marketing for a number of years.
"... an important intervention in the conversation around social and ecological
sustainability that draws on both micromarketing and macromarketing
scholarship to help the reader understand the challenges with illustrations from
insightful cases both from emerging and developed economies. This compilation
should be essential reading for the discerning student of sustainable
consumption and production." -- Professor Pierre McDonagh, Associate Editor,
Journal of Macromarketing (USA); Professor of Critical Marketing & Society,
University of Bath, UK Experts in the field of economics, management science,
and particularly in the marketing domain have always been interested in and
acknowledged the importance of sustaining profitable businesses while
incorporating societal and environmental concerns; however, the level of existing
literature and availability of teaching cases reflect a dearth of real case studies,
especially those focused on marketing for social good. This book of actual case
studies will address that need. In addition, this book is important and timely in
providing a case book for instructors (those in both industry and academia) to
help them in teaching and training the next generation of leaders through
corporate training and universities. Currently, marketing for social good is
increasingly becoming a part of most curriculums under the umbrella of different
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titles, such as social marketing, green marketing, and sustainability marketing.
The relevance of these studies is increasing across the globe. This book is
composed of long and short real cases with varying complexity in different
sectors. This case book will also cover some review articles for an overview of
the recent developments in the study area. With these case studies, collections
of questions, teaching materials, and real-life marketing scenarios, this book
offers a unique source of knowledge to marketing professionals, students, and
educators across the world. The main objective of this case book is to
understand the applicability of marketing science (marketing for social good
context, such as social marketing and sustainability marketing) in internet
marketing related to e-buying behavior and e-WOM. In addition, it illustrates the
various types of existing marketing practices that are relevant from both
theoretical and practical points of view in this electronic era, as well as discussing
other non-electronic marketing practices and focusing on consumer buying
behavior. As a result, marketing managers can treat their customers according to
their desired value. This book particularly explores the possibilities and
advantages created by social marketing and sustainability marketing through the
presentation of thorough review articles and case studies. This case book helps
corporate training centers and universities with compact teaching reference
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materials in their relevant courses.
This great value multipack contains Brassington and Pettitt: Principles of
Marketing 3e (0273657917) and Malhotra: Marketing Research Euro Edition 2e
(0273657445).
Sustainable Growth in Global Markets provides a comprehensive introduction to
the concept of market and business management outside the domestic market.
The book focuses upon the ability to do business in international markets,
examining the significance of leadership, building consumer value through
innovation and organizational change.
In this introductory textbook, the author contextualises approaches and theories
on cornmunication studies by making use of local examples from the mass
media, as well as relevant political and social experiences. The book is divided
into two parts. The first provides students with a strong foundation in
communication while the second focuses on the areas of specialisation within
communication studies. Each chapter starts with the learning Outcomes and a
short overview of the chapter. Students can monitor their learning by using the
summaries and 'test yourself' questions at the end of every chapter. Scenarios
provide examples of how the theory can be applied in practice. This makes for a
learner-friendly and accessible book which will prove invaluable to Students and
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professionals alike. Beginner students majoring in Communication Studies, as
well as those studying towards various degrees or qualifications where
communication is a prerequisite will find this book useful.
Brassington and Pettitt's Principles of Marketing has proven to be hugely popular
with first-time marketing students - leading them painlessly through their course
from basic principles such as 'what product should I market?' to more specialised
topics such as 'Relationship Marketing'. This comprehensive 4th edition
combines the freshness that people love with new and updated cases and now it
is set apart from other Principles texts with an unrivalled media package that is
fully integrated with the book. The book is essential for undergraduate,
postgraduate and post-experience students undertaking introductory marketing
courses or modules. Its depth also makes it useful as support reading on
specialist courses and modules, such as integrated marketing communications.
The nature of the information marketplace is under continual evolution and all
organisations in the information industry need to form new strategic alliances,
identify new market segments and evolve new products, employing a full armoury
of marketing tactics to succeed in the changing environment. In this fully revised
second edition of Information Marketing Jenny Rowley explores the impact of
globalization, digitization, connectivity and customization in the information
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marketplace. She introduces a number of new topics and a shift of emphasis
which reflect both the changing nature of information services and also practical
and theoretical perspectives on marketing. As well as being thoroughly revised
and updated, themes that are more fully developed include: e-service, selfservice, customer relationships, online branding, online marketing
communications, measuring online activity and customer relationship
management systems. This book's unique perspective makes it essential reading
for professionals in information services as well as students in information
management, library and information studies, business information, marketing, ecommerce and communication studies.
‘Clothing that is not purchased or worn is not fashion’ (to paraphrase Armani)
Knowledge of marketing is essential to help ensure success and reduce the risk
of failure in fashion. For the designer starting up in business, this book offers a
guide to the major decisions that will enable you to fulfil your creative potential
and be a financial success: What are the major trends we should be monitoring?;
How should we set our prices?; What is the most effective way to get our
message across about the new product range?; Which colour-wash will be the
most popular with buyers? Marketing is now a firmly established element of most
fashion and clothing courses. Fashion Marketing is written to meet students’
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requirements and has many features making it essential reading for anyone
involved in the fashion and clothing business: · deals with contemporary issues in
fashion marketing · up-to-date examples of global good practice · exclusively
about fashion marketing · a unique contribution on range planning with a practical
blend of sound design sense and commercial realism · a balance of theory and
practice, with examples to illustrate key concepts · clear worked numerical
examples to ensure that the ideas are easily understood and retained · over 50
diagrams · a glossary of the main fashion marketing terms and a guide to further
reading · a systematic approach to fashion marketing, not hyperbole or
speculation. The new edition has been updated throughout with new material on
different promotional media, visual marketing and international marketing
research; and new coverage of internal marketing, supply chain management,
international marketing communications as well as the role of the internet. See
www.blackwellpublishing.com/easey for supporting pack for tutors, including
PowerPoint slides for each chapter plus ideas and exercises for seminars.
This is an introduction to marketing, outlining the marketing philosophy and
customer orientation before embarking on an in-depth explanation of the main
aspects of marketing. The book ends with sections on marketing management
and marketing implementation. from throughout the EU and Eastern Europe and
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is designed to appeal to the readership in these markets. The text has been
developed with the student in mind and features a four-colour presentation
throughout, allied to chapter objectives, chapter summaries, vignettes, person
profiles and end of chapter exercises.
This great value multipack contains Brassington and Pettitt: Principles of
Marketing 3e (0273657917) and Hatton: Marketing Planning (0273649329).
Brassington and Pettitt's Essentials of Marketing is the indispensable introduction
to the subject for all students taking a short or one-semester Marketing module whatever their background. The second edition retains the lively writing style and
authority of the authors' Principles of Marketing, and highlights the links between
theory and practice by using fresh and topical case studies drawn from real-life,
whilst focussing on the most important concepts and theories of Marketing.
Essentials of Marketingalso boasts an unrivalled selection of online learning
resources at www.pearsoned.co.uk/brassington, which includes multiple choice
questions that test your learning and help monitor your progress, video interviews
with top Marketing Managers, answering your questions on how they use the
theories of marketing every day in their professional lives, a full online Glossary
explaining the key terms of the subject, and weblinks for every chapter that help
take your learning further! Dr Frances Brassington is Senior Lecturer in Retail
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Management and Marketing at Oxford Brookes University Dr Stephen Pettitt is
Deputy Vice-chancellor of the University of Bedfordshire
We are currently eating, sleeping and breathing a new found religion of
everything ‘green’. At the very heart of responsibility is industry and commerce,
with everyone now racing to create their ‘environmental’ business strategy. In
line with this awareness, there is much discussion about the ‘green marketing
opportunity’ as a means of jumping on this bandwagon. We need to find a
sustainable marketing that actually delivers on green objectives, not green
theming. Marketers need to give up the many strategies and approaches that
made sense in pure commercial terms but which are unsustainable. True green
marketing must go beyond the ad models where everything is another excuse to
make a brand look good; we need a green marketing that does good. The Green
Marketing Manifesto provides a roadmap on how to organize green marketing
effectively and sustainably. It offers a fresh start for green marketing, one that
provides a practical and ingenious approach. The book offers many examples
from companies and brands who are making headway in this difficult arena, such
as Marks & Spencer, Sky, Virgin, Toyota, Tesco, O2 to give an indication of the
potential of this route. John Grant creates a ‘Green Matrix’ as a tool for
examining current practice and the practice that the future needs to embrace.
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This book is intended to assist marketers, by means of clear and practical
guidance, through a complex transition towards meaningful green marketing.
Includes a foreword by Jonathon Porritt.
This great value Online Course Pack combines the expertise of Brassington:
Principles of Marketing 3rd Edition (ISBN: 0273657917) with access to Pearson
Education's Introduction to Marketing Online Course (ISBN: 0273681753).
The full text downloaded to your computer With eBooks you can: search for key
concepts, words and phrases make highlights and notes as you study share your
notes with friends eBooks are downloaded to your computer and accessible
either offline through the Bookshelf (available as a free download), available
online and also via the iPad and Android apps. Upon purchase, you will receive
via email the code and instructions on how to access this product. Time limit The
eBooks products do not have an expiry date. You will continue to access your
digital ebook products whilst you have your Bookshelf installed. Present five
major themes using a clear and compelling customer-value approach The text’s
innovative customer-value and engagement framework ties together key
concepts, and details how marketing creates customer value and captures value
in return. From beginning to end, this marketing process model builds on five
major customer value and engagement themes: Creating value for customers in
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order to capture value in return Engaging with customers using today’s digital
and social media Building and managing strong, value-creating brands
Measuring and managing return on marketing Fostering sustainable marketing
around the globe
Accessible to students with no prior study of Marketing and from all different
backgrounds Brassington Essentials is a fun, up to date and interesting
introduction to Marketing. The book has a great feel, full of large colour photos
and frequent interesting cases from brands you will recognise, often with thoughtprovoking content that is relevant to the reader and accompanied by leadingedge online learning supports in the MyMarketingLab. Like Brassington’s
Principles of Marketing, this ‘essentials’ text brings together theory and practice.
It covers a wide range of applications, industries and markets, exploring the way
marketers must respond to those situations that demand an innovative response.
Written in a lively style with great design, Essentials of Marketing is a concise, nononsense book, designed to contain all the essential information that students
need to understand when taking a short introductory course in Marketing.
This multipack consists of Brassington & Pettitt: Principles of Marketing 3 rd
Edition (ISBN 0273657917) and access to the Brassington & Pettitt OneKey
Online Resources. The is the third edition of this well respected and widely
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adopted Principles of Marketing. It has been fully revised and updated to reflect
the continued evolution of the marketing discipline and to retain its topicality and
freshness. It offers a well-structured, comprehensive and detailed journey
through fundamental marketing concepts and the strategic context in which they
are applied. As well as thorough theoretical coverage, this text emphasises
implementation and application through highlighted examples, vignettes and case
studies based on a wide variety of national and international organisations and
brands.
This multipack consists of Brassington & Pettitt: Essentials of Marketing (ISBN
0273687859) and the Penguin Business Dictionary (ISBN 0140513779) At last A
concise version of the best-selling Principles of Marketing by Brassington and
Pettitt. Combining the best of theory and practice, Essentials of Marketing is the
only choice for those who want a fresh and topical introduction to the discipline in
a brief format. This text is especially designed to accommodate shorter modules
and accelerated courses, providing the fundamental concepts and applications of
marketing. Essentials of Marketing has all the clarity and academic rigour you
expect from Frances Brassington and Stephen Pettitt and retains the classic
features of the larger version. Features * Strong pedagogy including chapter
objectives and summary. * A wide selection of vignettes, case studies and
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examples drawn from a range of industries, organisations and countries, written
from a European perspective. * End-of-chapter questions to reinforce knowledge.
* Discussion questions encouraging debate and further research. * A robust
Companion Website at www.booksites.net/brassington with revision material and
both learning and postgraduates and practitioners. The text is well positioned for
students to cover all the key marketing topics in a concise format. Students will
find this text attractive to use with excellent case studies and exercises. Cathy
Leng, Senior Lecturer: Business Studies, School of Social Sciences, Bath Spa
University College. Essentials of Marketing retains all the great qualities of
Principles of Marketing - accessible and well-written, comprehensive coverage of
the key issues and up-to-date and appealing examples and cases - but in a more
portable, condensed format which will be welcomed by undergraduates and
students on short marketing courses alike. Dr. Lucy Woodliffe, School of
Marketing, Bristol Business School, University of the West of England. This cutdown version loses little of its value whilst offering a portable and quick
introduction to the most important areas of marketing. Cathy Bakewell, Senior
Lecturer, The Marketing Group, Manchester Metropolitan University Business
School. The daring duo have done it again This is THE text by which all others
are benchmarked. concepts of marketing in a concise and digestible format for
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short course provision. It's the instant coffee for real coffee lovers. The appeal of
this text is the use of stimulating and up-to-date examples and illustrations these really help students of marketing to gain insight to context and application.
Jonathan H Deacon, Head of Marketing and Entrepreneurship Subject Group,
School of Business and Management, University of Wales College. Dr. Frances
Brassington is a Senior Lecturer in Retail Management and Marketing at Oxford
Brookes University. Dr. Stephen Pettitt is Deputy Vice-chancellor of the
University of Luton.
This text represents a specialist text resource for students of retail management
or marketing courses and modules, providing the reader with the opportunity to
acquire a deeper knowledge of a key area of retailing management.
This is a great value Online Course pack consisting of Brassington and Pettitt:
Principles of Marketing 3/e ( 0273657917) with Marketing generic Online Course
PIN card. This best selling text comes with a companion website with multiple
choice questions. Cases are integrated thoughout including X-box, FCUK and
Mini. The Online course comes with an additional 50-60 hours of learning
material to help you get that grade!
Essentials of Marketing 5e provides a vibrant and accessible introduction to
Marketing providing concise and accessible coverage of: · traditional marketing
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techniques and theories, · the practical and tactical decision-making processes
involved in marketing, · up-to-date topics such as corporate social responsibility,
social media and ethics. The book takes a practical approach, with plentiful
examples and up-to-date case studies, complimented by a full range of online
resources including video cases for every chapter and new author podcasts
making this book perfect for undergraduates taking a one semester introductory
marketing course.
This great value multipack contains Brassington and Pettitt: Principles of
Marketing 3e (0273657917) and Fill: Marketing Communications (0273655000).
This groundbreaking fashion branding and management text brings an analytical business
dimension to the marketing and corporate techniques of the luxury fashion goods industry. It
will make engaging reading for anyone who wishes to learn about the captivating business of
turning functional products into objects of desire.
The text provides information on the core elements of the subject of marketing without the
depth that often surrounds these to ensure that the basic concepts are easily identifiable and
accessible. Students on MBA courses often do not have time to read a long text as they are
studying many subjects, therefore they require a good, basic guide pitched at the appropriate
level to be able to be absorbed quickly but still provide enough of a strategic element to stretch
them. Written by a successful author team, Management of Marketing covers the key topics of
the marketing component of an MBA course and provides a good balance of theory and
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application to ensure both aspects of the core concepts are covered.
This textbook provides students with an essential introduction to the theoretical underpinnings
and practicalities of managing the marketing of events. In order to market events effectively, it
is vital to consider marketing of events from the organiser’s perspective and to link it to that of
the consumers attending events. As such, this is the first book on the topic which reflects the
unique characteristics of marketing in the Events industry by exploring both sides of the
marketing coin – the supply and the demand – in the specific context of events. The book takes
the reader from core marketing mix principles to exploring the event marketing landscape to
consumer experience and involvement with event marketing and finally strategies and tactics
employed to manage the marketing activities related to events. The use of technology,
importance of sponsorship and PR are also considered. International case studies are
integrated throughout to show practical realities of marketing and managing events and a
range of useful learning aids are incorporated to aid navigation throughout the book, spur
critical thinking and further students’ knowledge. This accessible and comprehensive account
of Events Marketing and Management is essential reading for all students and future
managers.
Principles of MarketingWith EBook and how to WriteEssentials of MarketingPearson Higher Ed
This great value multipack contains Brassington and Pettitt: Principles of Marketing
(0273657917) and Bamossy: Consumer Behaviour Euro Edition (027365182x).
An introduction to marketing concepts, strategies and practices with a balance of depth of
coverage and ease of learning. Principles of Marketing keeps pace with a rapidly changing
field, focussing on the ways brands create and capture consumer value. Practical content and
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linkage are at the heart of this edition. Real local and international examples bring ideas to life
and new feature 'linking the concepts' helps students test and consolidate understanding as
they go. The latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter features
summarising ideas and themes, a mix of mini and major case studies to illuminate concepts,
and critical thinking exercises for applying skills.
When you think of marketing you may think of the adverts that pop up at the side of your
screen or the billboards you see when you're out - all those moments in the day when
somebody is trying to grab your attention and sell you something! Marketing is about
advertising and communications in part, but it's also about many other things which all aim to
create value for customers, from product research and innovation to after-care service and
maintaining relationships. It's a rich and fascinating area of management waiting to be explored
- so welcome to Marketing! Jim Blythe's Principles and Practice of Marketing will ease you into
the complexities of Marketing to help you achieve success in your studies and get the best
grade. It provides plenty of engaging real-life examples, including brands you know such as
Netflix and PayPal - marketing is not just about products, but services too. Marketing changes
as the world changes, and this textbook is here to help, keeping you up to speed on key topics
such as digital technologies, globalization and being green. The companion website offers a
wealth of resources for both students and lecturers and is available at
www.sagepub.co.uk/blythe3e. An electronic inspection copy is also available for instructors.
The fully revised edition of this well-known text by an experienced author, consultant and
educator follows the structure and approach which has proved so successful since its first
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publication in 1980. The book examines the hotel as a business providing commercial
hospitality. It focuses on markets, money and people, and uses examples from hotel
operations throughout the world. This new edition is the outcome of a thorough revision of an
established text. The new material includes a comprehensive profile of the hotel business in
the 1990's and includes data, quotes and extracts from a wide range of authoritative industry
sources.
Fundamentals of Marketing provides a sound appreciation of the fundamentals of the theory
and practice of marketing. Using case studies drawn from a cross section of sectors, in
particular the banking, hospitality, retail and public service sectors this textbook critically
evaluates the effectiveness of different marketing strategies and approaches. Exploring the
principles of marketing this volume engages the reader, not only in theory but also in practice,
using a broad range of real-life case studies such as Coca Cola, Apple, FCUK, Virgin,
Amazon.com, Barnes and Noble, Dyno Rod and New Zealand wool. The text analyzes the
marketing mix: product development, pricing, promotion (and communications marketing) and
place (channels of distribution). It also emphasizes the role of Marketing Information Systems
(MIS) using internal reporting, marketing intelligence and marketing research including the
contribution from marketing research agencies and reviews the role of technology, ecommerce and the Internet in supporting successful marketing. Featuring a support website
that provides student and lecturer resources, Fundamentals of Marketing conveys the main
principles of marketing in a challenging yet accessible manner and provides the reader with
insights into the workings of marketing today. Visit the Companion website at
www.routledge.com/textbooks/9780415370974
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The SAGE Course Companion on Marketing is an accessible introduction to the subject that
will help readers to extend their understanding of key concepts and enhance their thinking
skills in line with course requirements. It provides support on how to revise for exams and
prepare for and write assessed pieces. Readers are encouraged not only to think like a
marketer but also to think about the subject critically. Designed to compliment existing
textbooks for the course, the companion provides: - Easy access to the key themes in
Marketing - Helpful summaries of the approach taken by the main course textbooks - Guidance
on the essential study skills required to pass the course - Sample exam questions and
answers, with common themes that must always be addressed in an exam situation - Quotes
from leading thinkers in the field to use in exams and essays - Taking it Further sections that
suggest how readers can extent their thinking beyond the "received wisdom" The SAGE
Course Companion on Marketing is much more than a revision guide for undergraduates; it is
an essential tool that will help readers take their course understanding to new levels and help
them achieve success in their undergraduate course.
Welcome to the proceedings of the Seventh International Conference of the UK Systems
Society being held at York University, United Kingdom from July 7th to 10th, 2002. It is a
pleasure to be able to share with you this collection ofpapers that have been contributed by
systems thinkers from around the world. As with previous UKSS conferences, the aim ofthis
conference is to encourage debate and promote development of pertinent issues in systems
theory and practice. In current times where the focus has moved from 'information' to
'knowledge' and where 'knowledge management', of everyday speak, it seemed fitting to
'knowledge assets' and so on, have become part offer a conference title of'Systems Theory
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and Practice in the Knowledge Age'. In keeping with another tradition of previous conferences,
the UKSS Conference 2002 Committee decided to compile a collection ofdelegates' papers
before the event as a platform from which to launch discussions in York. Ideas presented in the
following papers will, undoubtedly, be developed during the dialogue generated at the
conference and new papers will emerge. In his abstract for his plenary at this conference,
Professor Peter Checkland throws down the gauntlet to systems thinking and its relevance in
the knowledge age with the following statement: "30 Years In The Systems Movement:
Disappointments I Have Known and Hopes/or the Future Springing from a lunchtime
conversation at an American University, the Systems Movement is now nearly 50 years old.
This great value Multi Pack combines the expertise of best selling author Frances
Brassington's Principles of Marketing 3/e (ISBN:0273657917) with the brand new Marketing in
Practice DVD (ISBN: 0273681028) which includes a series of real life case studies from some
of the world's leading businesses.
Sex in Advertising: Perspectives on the Erotic Appeal is the first book to thoroughly tackle
important issues about sex in advertising. What is it? Does it work? How does it affect
individuals and society? Well-respected scholars and popular writers answer these questions
as they address the following issues associated with sex in today's advertising environment:
gender differences and representation, unintended social effects, subliminal embeds, appeals
to the homosexual community, and new media. The book contains a blend of perspectives,
including original experimental studies, interpretive and historical analyses, and cultural
critiques. The definitive source on sex in advertising, this book: *is centralized around a
singular theme: Understanding how sex in advertising appeals work and why they are so
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prevalent; *includes multiple perspectives to capture the richness of sexual appeals; *brings
together viewpoints from both well-known scholars and writers; *provides a wealth of ideas and
research questions for those interested in the topic; and *contains discussions of sex in
advertising from its roots in the 1700s to online advertising today and beyond. The book is
must reading for advertising and gender researchers, scholars, and students. Anyone
interested in mass media, consumer psychology, and popular culture will find this book an
essential resource.
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