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Basics Of Entrepreneurship
The action plan for building your entrepreneurial empire—one day at a time While every
entrepreneur knows that the key to success is business growth, few ever see it happen.
Why? Because they know how to plant seeds, but they don’t understand that the real
work lies in helping that seed grow—which takes knowledge, persistence, and patience.
The Entrepreneurs Book of Actions helps you develop the mindset of a true
entrepreneur and provides manageable steps for making your business vision a reality.
Informative, inspiring, and based on real-life, hard-earned lessons, it provides commonsense, daily exercises you can jump into on day one. Learn how to drive sustainable
business growth by: * Breaking bad habits—and developing good ones * Managing your
time and money more effectively * Hiring the right people for the right job * Minimizing
the effort required to perform basic tasks * Motivating your staff to be mission-focused *
Creating “free” time to feed your innovative side You’ll begin to see your business in a
completely new way—with a sense of clarity and purpose. You’ll begin identifying the
issues that really affect your business—not the ones that feed your anxiety. You’ll
become the kind of leader other entrepreneurs look up to—calm, optimistic, driven. The
Entrepreneurs Book of Actions will provide the direction you need to make the best use
of your time, your energy, and your creativity. It’s not isn’t a quick-fix. It’s work. But
it’s manageable, it’s proven effective—and it will pay off big.
Entrepreneurs are, in essence, individuals who take action to convert their ideas into
reality. Doing so involves completing many steps; Robert Baron describes these steps,
and provides guidance for performing them successfully. To do so, it incorporat
The one primer you need to develop your entrepreneurial skills. Whether you're
imagining your new business to be the next big thing in Silicon Valley, a pivotal B2B
provider, or an anchor in your local community, the HBR Entrepreneur's Handbook is
your essential resource for getting your company off the ground. Starting an
independent new business is rife with both opportunity and risk. And as an
entrepreneur, you're the one in charge: your actions can make or break your business.
You need to know the tried-and-true fundamentals--from writing a business plan to
getting your first loan. You also need to know the latest thinking on how to create an
irresistible pitch deck, mitigate risk through experimentation, and develop unique
opportunities through business model innovation. The HBR Entrepreneur's Handbook
addresses these challenges and more with practical advice and wisdom from Harvard
Business Review's archive. Keep this comprehensive guide with you throughout your
startup's life--and increase your business's odds for success. In the HBR
Entrepreneur's Handbook you'll find: Step-by-step guidance through the entrepreneurial
process Concise explanations of the latest research and thinking on entrepreneurship
from Harvard Business Review contributors such as Marc Andreessen and Reid
Hoffman Time-honed best practices Stories of real companies, from Airbnb to eBay
You'll learn: Which skills and characteristics make for the best entrepreneurs How to
gauge potential opportunities The basics of business models and competitive strategy
How to test your assumptions--before you build a whole business How to select the
right legal structure for your company How to navigate funding options, from venture
capital and angel investors to accelerators and crowdfunding How to develop sales and
marketing programs for your venture What entrepreneurial leaders must do to build
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culture and set direction as the business keeps growing HBR Handbooks provide
ambitious professionals with the frameworks, advice, and tools they need to excel in
their careers. With step-by-step guidance, time-honed best practices, real-life stories,
and concise explanations of research published in Harvard Business Review, each
comprehensive volume helps you to stand out from the pack--whatever your role.
A new business rarely runs smoothly, and indeed the failure rate of new enterprises is
so high that many would-be entrepreneurs prefer not to take the risk. Entrepreneurship
and How to Establish Your Own Business gives you practical guidelines on how to
develop your business ideas and establish your own successful enterprise.
When you start a business, legal issues can seem complex, even scary. This simple
guide helps you ask smart questions and get the right advice. Find out what practices
will help you keep your legal matters clear and simple! You will learn key concepts and
terms, how to choose an attorney, contract essentials, and what you need to protect
(such as processes or intellectual property). Plus the basics of partnership and
corporate structures, license and regulation essentials, employment issues, legal
aspects of buying and selling, common pitfalls, international business issues—and more.
Each of the books in the Crash Course for Entrepreneurs series offers a high-level
overview of the critical things you need to know and do if you want to survive and thrive
in our super-competitive world. Of course, there’s much more to learn about each
topic, but what you’ll read here will give you the framework for learning the rest.
Drawing on their own creativity, energy, and personal experience, entrepreneurs
identify and seek to fill needs not currently being met by existing products or services.
By doing so, they create financial/and or social value. This text examines all phases of
the entrepreneurial process: ideas for something new and better than what currently
exists, determining whether these ideas suggest viable business opportunities,
obtaining needed financial and human resources, securing intellectual property
protection, launching the new venture, developing strategies for gaining and
maintaining competitive advantage, and building a customer base. In discussing these
and other topics, the text draws on research findings that help identify variables that
play a role in entrepreneurs’ effective performance of these tasks, and so–ultimately–in
their success.
Social entrepreneurship and social innovation both seek to improve the world through
social change. Whereas social entrepreneurship revolves around the business side of
change, social innovation focuses on the processes through which that change is
generated. This textbook provides a comprehensive analysis of both topics, covering all
the characteristics and elements of social innovation and social entrepreneurship, from
a conceptual and practical perspective. The book has four sections: 1) Basics and
concepts of Social Innovation and Social Entrepreneurship; 2) Business models and
generation of value in social enterprises; 3) Social innovation within traditional
companies, and 4) Definition and alignment of the impact of social innovation and
entrepreneurship. Students and any practitioners that want to know about social
innovation or social entrepreneurship will be exposed to contemporary topics in the field
as well as a variety of cases and tools for its development. With its learning objectives,
reflective questions, the definition of key concepts, and exercises, this book is the
definitive text for advanced undergraduate and graduate courses in social innovation
and social entrepreneurship.
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This open access book explores the global challenges and experiences related to
digital entrepreneurial activities, using carefully selected examples from leading
companies and economies that shape world business today and tomorrow. Digital
entrepreneurship and the companies steering it have an enormous global impact; they
promise to transform the business world and change the way we communicate with
each other. These companies use digitalization and artificial intelligence to enhance the
quality of decisions and augment their business and customer operations. This book
demonstrates how cloud services are continuing to evolve; how cryptocurrencies are
traded in the banking industry; how platforms are created to commercialize business,
and how, taken together, these developments provide new opportunities in the
digitalized era. Further, it discusses a wide range of digital factors changing the way
businesses operate, including artificial intelligence, chatbots, voice search, augmented
and virtual reality, as well as cyber threats and data privacy management.
“Digitalization mirrors the Industrial Revolution’s impact. This book provides a
complement of perspectives on the opportunities emanating from such a deep seated
change in our economy. It is a comprehensive collection of thought leadership mapped
into a very useful framework. Scholars, digital entrepreneurs and practitioners will
benefit from this timely work.” Gina O’Connor, Professor of Innovation Management at
Babson College, USA “This book defines and delineates the requirements for
companies to enable their businesses to succeed in a post-COVID19 world. This book
deftly examines how to accomplish and achieve digital entrepreneurship by leveraging
cloud computing, AI, IoT and other critical technologies. This is truly a unique “mustread” book because it goes beyond theory and provides practical examples.” Charlie
Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book provides
digital entrepreneurs useful guidance identifying, validating and building their venture.
The international authors developed new perspectives on digital entrepreneurship that
can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member of
the World Economic Forum Digital Leaders Board and bestselling author of FightBack,
Germany
Importing, exporting, buying or selling parts and services‚ businesses of all kinds,
including start-ups and small businesses, are becoming more active outside their home
countries—often by necessity. If you want to take your business global, you must do
your homework, get advice, make connections, and be aware—and wary—of the risks
you face. Every element in your original business plan will need to be reconsidered as
you target international markets. International Business Basics, the sixth title in the bestselling Crash Course for Entrepreneurs series, gives you the vital information and
insights you need to: Learn about cultural issues Successfully enter new markets
Ensure you get paid and are protected Make the most of support from trade and
governmental agencies Secure funding Deal with real estate and logistics Capitalize on
immigration trends Manage at a distance Open your mind to being flexible, creative,
and resourceful in the face of sometimes puzzling and ever-changing challenges Learn
from the successes and mistakes of these serial entrepreneurs who have real-world
experience in many diverse countries and business sectors. International Business
Basics will reduce your learning curve and help you succeed, even in your first stages!
Entrepreneurs who start out with no network, no money, no market and scarce
resources find a big contrast between what they read in books and the success stories
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from the Valley and their reality, specially first-timers. Most entrepreneurial books focus
on the Business Canvas Model, simplifying the process of building a start-up. Many
entrepreneurs who have no previous business experience embrace quick and lean
methods without the foundations needed to build solid value proposals. This book
stands out because it deals with entrepreneurship in environments far removed from
large cities with fewer infrastructures, connections and resources but which also need
companies that provide services to citizens and society. This book focuses on the
basics, treating each part of the business canvas as a discipline itself that must be
mastered. The book illustrates key lessons learned and offers guidance on essential
topics for new venture success in mainstream markets. It expands critical lessons
learned and points of guidance across several key topics for new venture creation.
Noteworthy is the role of context, financial understanding, building business
development skills and start-up communications. Entrepreneurship for Rural Start-ups
will be of interest to students, academics and researchers in the field of
entrepreneurship, and will be of use to individuals looking to start a local business to
take advantage of the rural environment and the possibilities it offers.
Foreword by Bill Gates LinkedIn cofounder, legendary investor, and host of the awardwinning Masters of Scale podcast reveals the secret to starting and scaling massively
valuable companies. What entrepreneur or founder doesn’t aspire to build the next
Amazon, Facebook, or Airbnb? Yet those who actually manage to do so are
exceedingly rare. So what separates the startups that get disrupted and disappear from
the ones who grow to become global giants? The secret is blitzscaling: a set of
techniques for scaling up at a dizzying pace that blows competitors out of the water.
The objective of Blitzscaling is not to go from zero to one, but from one to one billion
–as quickly as possible. When growing at a breakneck pace, getting to next level
requires very different strategies from those that got you to where you are today. In a
book inspired by their popular class at Stanford Business School, Hoffman and Yeh
reveal how to navigate the necessary shifts and weather the unique challenges that
arise at each stage of a company’s life cycle, such as: how to design business models
for igniting and sustaining relentless growth; strategies for hiring and managing; how
the role of the founder and company culture must evolve as the business matures, and
more. Whether your business has ten employees or ten thousand, Blitzscaling is the
essential playbook for winning in a world where speed is the only competitive
advantage that matters.
Business Creativity is the first volume of a series of textbooks called Fundamentals of
Sustainable Entrepreneurship, which has won multiple awards in Africa and Europe. It
is a comprehensive guidebook for aspiring entrepreneurs who desperately want to
acquire the critical business tools to generate a brilliant idea and turn it into an
innovative start-up company.In a refreshingly enjoyable and well-illustrated how-to
guide for first-time entrepreneurs... Michael C. Fanning serves up 17 bite-sized
Lectures ... helping start-up founders to: -Accelerate their entrepreneurial mind-sets by
providing them with proven and tested scientific methods that foster creativity in
business.-Identify and change the self-sabotaging beliefs and behaviours that stop
them from creating and maintaining sustainable enterprises.-Learn to apply various
hands-on techniques to collect constructive feedback from industry experts to formulate
a successful product launch.By the end of Business Creativity, first-time entrepreneurs
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will be educated, empowered and equipped to apply creative thinking while attempting
to develop innovative products, processes and services which help carry out the United
Nations' Sustainable Development Goals (SDGs).[ Each entrepreneur purchasing this
textbook through Amazon will automatically be granted access to the online course
'Business Creativity' via PhilTech Business Academy's website: https:
//www.PhilTech.Academy provided that they email their proof of purchase of the
textbook to this email address: Admissions@PhilTech.Academy ]In order to finalize this
textbook, Michael C. Fanning has traveled extensively and met with Government
officials in Stuttgart, where he took part in the Autumn School for Sustainable
Entrepreneurship at Social Impact Lab Stuttgart (Germany). He also worked in France
for two months to refine the entrepreneurship curriculum, which makes up the full series
of 8 textbooks and called Fundamentals of Sustainable Entrepreneurship. He trained
and collected feedback from entrepreneurs in Gabon, Cameroon, Burundi and
Nigeria.He was invited by the President of Egypt H.E Abdul Fattah El-sisi to take part in
the Arab and African Youth Platform in Aswan (Egypt) where he met with the president
on live Egyptian television. Further, through this presidential event, he was introduced
to Nelson Mandela and Winnie Mandela's grandson; Zondwa Mandela who gave him a
training on Social Entrepreneurship while he was in Egypt. Lastly, this book was refined
even further when Michael C. Fanning had the immense privilege to take part in the 2nd
edition of the Pan African Youth Forum held at the African Union's Headquarters
located in Addis Ababa (Ethiopia). The African Union was a great opportunity to be
exposed to the 2063 Agenda, as well as the 1 Million campaign by 2021 initiated by the
President of the African Union Commission; H.E Moussa Faki.
Introduction to Business covers the scope and sequence of most introductory business
courses. The book provides detailed explanations in the context of core themes such as
customer satisfaction, ethics, entrepreneurship, global business, and managing
change. Introduction to Business includes hundreds of current business examples from
a range of industries and geographic locations, which feature a variety of individuals.
The outcome is a balanced approach to the theory and application of business
concepts, with attention to the knowledge and skills necessary for student success in
this course and beyond.
Basics of EntrepreneurshipJuta and Company LtdBasics of Entrepreneurship2nd
EditionJuta and Company Ltd

Introduces he processes of new venture creation and the critical knowledge
needed to manage a business once it is formed. This text offers complete
coverage and a practical hands-on approach to entrepreneurship. Supported by
supplementary material for the lecturer and student in both a CD-Rom and
companion website.
A gold mine of advice and guidance from an international team of entrepreneurial
all-stars From TiE, the world's largest not-for-profit entrepreneurial organization,
this valuable handbook features chapters written by acknowledged experts in
their respective fields. It covers all areas of vital concern to entrepreneurs-as well
as the accountants, venture capitalists, and attorneys who work with themincluding legal issues, venture funding, management teams, stock options,
business planning, and much more. TiE is a worldwide organization founded in
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Silicon Valley over a decade ago and dedicated to promoting entrepreneurial
ventures. Its members number 800 professionals in forty-one locations in eight
countries.
Starting an enterprise is considered a tedious task owing to the involvement of
many factors, including the lack of awareness of the eco-system of
entrepreneurship. Aspiring entrepreneurs feel lost in the maze of running a
business. Basics of Entrepreneurship covers the entire gamut of starting an
enterprise to running it successfully in the marketplace. It will guide you through
each step of entrepreneurship, acclimatizing you with the entrepreneurial ecosystem along the way. SAGE Back to Basics is a distilled compilation of proven
and timeless ideas and best practices for new-age and experienced leaders
alike. The hand-picked collection of books—on management, leadership,
entrepreneurship, branding and CSR—offer advice from management experts
whose knowledge and research has impacted and shaped business and
management education. Other books in the series: Timeless Leadership |
Advertising and Branding Basics | Leadership Lessons from Dr Pritam Singh |
Corporate Social Responsibility in India | Human Resource Development Insights
| Ideate, Brainstorm, Create | Building Professional Competencies | Timeless
Management | Soft Skills for Workplace Success
An informative resource for the entrepreneur or would-be entrepreneur.
1. Entrepreneurship—Meaning, Concept and Forms, 2.
Entrepreneurship—Meaning, Theories and Role of Socio- Economic Environment,
3. Meaning and Definition of Leadership, 4. Promotion of a Venture and
Opportunity Analysis, 5. External Environment Analysis, 6. Concept of a Project
and Legal Requirements for Establishing a New Unit, 7. Sources of Raising
Funds, 8. Venture Capital, 9. Entrepreneurial Behaviour : Meaning and Concept,
10. Innovation and Entrepreneur, 11. Entrepreneur Development Programmes,
12. Critical Evaluation of Entrepreneur Development Programmes, 13. Role of
Entrepreneur in Economic Growth as an Innovator and in Generation of
Employment Opportunities, 14. Role of Entrepreneur in Balanced Economic
Development, 15. Export Promotion and Import Substitution, 16. Augmenting and
Meeting Local Demand and Forex Earnings, 17. Small Scale Industry : Role and
Performance.
In the Basics of entrepreneurship, Sasan Seyedi explains the concept of
entrepreneurship and how to become one. This book is merely to open your mind
and become aware of both the possibilities and the hurdles that come with
entrepreneurship. This is not a get rich, 12 step to billionaire book. His intention
with this book is to inspire and to make you think and find your passion or stick
with your 9 to 5 job if that is your passion.
Entrepreneurship: The Definitive Beginner's Bundle Book #1: Small Business:The
Rookie Entrepreneur's Guide Discover the huge potential of making it "BIG" with
a "small" business in this comprehensive and to the point beginner's guide!In this
book you will find just how easy it is to get on the right track when it comes to
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leveraging that big "small business idea" of yours towards the greatest degree of
success. You will learn exactly how the "small" things in life are really the
"biggest" when you see the dreams you have envisioned, unfold right before your
eyes. Here Is A Quick Preview Of What's Inside... Step One - Idea Generation
Step Two - Proper And Solid Research Step Three - The Business Plan Step
Four - Getting Your Finances In Order Step Five - Choosing A Business
Structure Step Six - Selecting And Registering Your Business Name Step Seven
- Necessary Licenses And Permits Step Eight - Location, Location, Location Step
Nine - Choosing An Accounting System Step Ten - Promoting And Marketing
Your Small Business Book #2: Time Management: How To Get Your Life Back,
Increase Productivity And Get More Work Done Stress Free You are about to
discover what everyone has to know about effective time management, how to
get your life back and get more work done stress free.In this book you will learn
all about effective time management and how you can benefit from such a skill
regardless of who you are or what you do. You will learn how to set boundaries
and when to say no without feeling bad about yourself. You will learn how to
create a healthy and productive morning ritual, that will dramatically increase
your productivity for the rest of the day. Here Is A Quick Preview Of What's
Inside... What Everyone Ought To Know About Effective Time Management How
To Set Boundaries And Learn To Say No - Kind People Say No Too How To
Create A Productive Morning Routine - Daily Planning 101 How To Master The
Art Of Prioritization - There Is A Difference Between Important And Urgent
Multitasking - Ally Or Enemy? How To Eliminate Distractions And Get More Work
Done In Less Time Book #3: Negotiation: How To Nurture Your Negotiation
Skills, Overcome Any Objections In Life And Get The Best Possible Deal Always
You are about to discover what every single one of us should know about the art
of negotiation, how to improve your negotiation skills and overcome any
objections in business and in life! Here Is A Quick Preview Of What's Inside...
Negotiation 101: What It Is And Why It Is So Important Preparation Is KEY: Have
You Done Your Research? Killer Negotiation Strategies: 10 Ways To Become
Extremely Persuasive How To Negotiate Anything, Anytime, Anywhere And 6
Questions You Should Be Asking The 6 Most Common Objections And How You
Can Overcome Them Evaluating The Outcome And Closing The Deal - And
When Not To Grab Your Copy Right Now
Designed primarily as a textbook for undergraduate students of commerce, this
accessible and easy-to-read text gives a clear exposition of the theory and practice of
entrepreneurship. It exposes the readers to the entrepreneurial culture and industrial
growth in India. The intricate theories involved in entrepreneurship are explained in a
step-by-step manner, supported by a large number of tables and figures. The thorough
discussion on promotion of venture and raising of funds is aimed at enabling the
potential entrepreneurs to set up and successfully manage their own small business
units. Separate chapters on Women Entrepreneurship and Rural Entrepreneurship
make this text a class apart. Besides undergraduate students of commerce, students of
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management and EDP trainers will also find this text extremely useful. Above all, all
those who are interested in and enthusiastic about setting up their own small units will
find the book quite handy.
From Heidi Neck, one of the most influential thinkers in entrepreneurship education
today, Chris Neck, an award-winning professor, and Emma Murray, business
consultant and author, comes this ground-breaking new text. Entrepreneurship: The
Practice and Mindset catapults students beyond the classroom by helping them
develop an entrepreneurial mindset so they can create opportunities and take action in
uncertain environments. Based on the world-renowned Babson Entrepreneurship
program, this new text emphasizes practice and learning through action. Students learn
entrepreneurship by taking small actions and interacting with stakeholders in order to
get feedback, experiment, and move ideas forward. Students walk away from this text
with the entrepreneurial mindset, skillset, and toolset that can be applied to startups as
well as organizations of all kinds. Whether your students have backgrounds in
business, liberal arts, engineering, or the sciences, this text will take them on a
transformative journey.
This second edition gives practical guidelines on how to develop business ideas and
establish an enterprise. Drawing on their personal experience as entrepreneurs,
business advisors and subject specialists, the authors look at: providing a
comprehensive introduction to the world of business and its most important role player
-- the entrepreneur; basic business concepts, in order to ensure understanding of the
business environment and business in general; what successful entrepreneurs do and
what contributes to successful entrepreneurship; the steps in the entrepreneurial
process -- the feasibility study, the viability assessment and the development of a
business plan; and some of the most important and essential business management
functions that entrepreneurs have to address, such as marketing, finance, operations,
human resources and purchasing, as these are all relevant to a start-up or new
business. Using a fun and accessible approach the authors guide the reader to be
positive yet critical, creative yet practical in their search for business ideas, and
ultimately to thoroughly research business ideas to ensure profitability.
Starting and managing a business, which is what entrepreneurship is all about, takes
motivation, desire and talent. It also takes research and planning. Like a chess game,
success in small business starts with decisive and correct opening moves. Moreover,
although initial mistakes are not fatal, it takes skill, discipline and hard work to regain
the advantage. To increase your chances for success, take the time up front to explore
and evaluate your business and personal goals. In this book, John Akotia shows how
through understanding the basics of Entrepreneurship, one can successfully start and
develop a viable business and achieve a personal financial freedom.
Let’s talk about entrepreneurship. No, this book will not just focus on the definition but
more importantly, on the concept of entrepreneurship. Knowing the concept is the first
step to successful application later on. So maybe if your child can understand what the
concept here means, then a more in-depth understanding of the economic system will
follow. Grab a copy today.
So, you want to break into Entrepreneurship? Well, that's great, but know that it is no
easy feat. There are many steps you must take just to prepare yourself to embark on
the journey, and once you have started your business, there are many more steps to
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maintain the business. This book is designed to give you the tools you need to start,
run, and grow a business you can be proud of!
This book is an ideal reference for HR practitioners seeking content on implementing
new competencies in the workforce and achieving overall organizational development
in contemporary organisations.
Fundamentals of Entrepreneurial Finance provides a comprehensive introduction to
entrepreneurial finance, showing how entrepreneurs and investors jointly turn ideas into
valuable high-growth start-ups. Marco Da Rin and Thomas Hellmann examine the challenges
entrepreneurs face in obtaining funding and the challenges investors face in attracting
promising ventures. They follow the joint journey of entrepreneurs and investors from initial
match to the eventual success or failure of the venture. Written with the goal of making
entrepreneurial finance accessible, this book starts with the basics, develops advanced topics,
and derives practical insights. Da Rin and Hellmann build on academic foundations from
several disciplines and enrich the text with data, mini-cases, examples, and exercises.
This book explains what entrepreneurship is in its most basic form, as well as its variations and
competing market complexities. This book provides a basic idea of entrepreneurship for those
who want not a how to understanding of the topic, but a what is understanding, and perhaps a
fresh approach to entrepreneurial basics.
This is the complete, up-to-date guide to creating a successful new venture. Using real-life
examples, it helps you assemble every piece of the puzzle: you, your team, your opportunity,
your business concept and revenue model, your resources, and your successful launch,
execution, and growth. The authors illuminate entrepreneurial mindsets, motivation, attitudes,
and leadership, and cover the entire process of starting a company, from idea through your
first four years of operations. You’ll learn how to recognize, define, test, and exploit
opportunities; transform ideas into revenue models that earn sustainable value; demonstrate
viability to funders; establish a strong ethical and legal foundation for your concept; and build a
thriving team to execute on it.
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