Download File PDF Basic Business Statistics 12th Edition Berenson
Solutions

Basic Business Statistics 12th Edition Berenson Solutions
We are delighted to present the twelfth edition of Business Research Methods.
This edition continues to equip the readers with richest and most comprehensive
knowledge and skills involved in the basic research process. Real-world
examples, decision-making processes and industrial expertise are evident by
way of Snapshots, CloseUps, PicProfiles and Cases found throughout the text.
Managerial decision-making is the underlying theme which includes discussion of
the business contexts, statistical analysis of the data, survey methods, and
reporting and presentation of the data. Plethora of web supplements contain
Written Cases, Video Cases, Web Exercises, Articles, Samples, Student Sample
Projects, Solutions Manual, etc. Salient Features: - NEW! Reader-friendly
structure - NEW! More than 15 Cases about hospital services, data mining, new
promotions, etc. - Market-leading coverage of questionnaire design and webbased survey techniques - NEW! Indian and Asian examples to illustrate various
concepts, framework, and decision-making tools - NEW! Updated pedagogy with
additional examples solved using computer-based analytical methods (SPSS),
200+ truefalse and multiple-choice questions
Unlike any other MIS textbook franchise, our Baltzan texts (Business Driven
Technology, Business Driven Information Systems and M: Information Systems)
discuss various business initiatives first and how technology supports those
initiatives second. The premise for this unique approach is that business
initiatives should drive technology choices. Every discussion in these texts first
addresses the business needs and then addresses the technology that supports
those needs. Business Driven Technology5e offers you the flexibility to
customize your course according to your needs and the needs of your students
by covering only essential concepts and topics in the five core units, while
providing additional in-depth coverage in the business and technology plug-ins.
This text contains 20 chapters, 20 business plug-ins, and 12 technology plug-ins
offering you the ultimate flexibility in tailoring content to the exact needs of your
MIS or IT course. The unique construction of this text allows you to cover
essential concepts and topics in the five core units while providing you with the
ability to customize a course and explore certain topics in greater detail with the
business and technology plug-ins. Plug-ins are fully developed modules of text
that include student learning outcomes, case studies, business vignettes, and
end-of-chapter material such as key terms, individual and group questions and
projects, and case study exercises. We realize that instructors today require the
ability to cover a blended mix of topics in their courses. While some instructors
like to focus on networks and infrastructure throughout their course, others
choose to focus on ethics and security. Business Driven Technology was
developed to easily adapt to your needs. Each chapter and plug-in is
independent so you can: *Cover any or all of the chapters as they suit your
purpose. *Cover any or all of the business plug-ins as they suit your purpose.
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*Cover any or all of the technology plug-ins as they suit your purpose. *Cover the
plug-ins in any order you wish. Baltzan, Business Driven Technology 5e:
Engaging * Flexible * 100% Supported
This leading strategy text presents the complexities of strategic management
through up-to-date scholarship and hands-on applications. Highly respected
authors Charles Hill and Gareth Jones integrate cutting-edge research on topics
including corporate performance, governance, strategic leadership, technology,
and business ethics through both theory and cases. Based on real-world
practices and current thinking in the field, the Ninth Edition of Strategic
Management features an increased emphasis on the changing global economy
and its role in strategic management. The high-quality case study program
contains 30 cases covering small, medium, and large companies of varying
backgrounds. All cases are available in the main student text or the core case
text.
This comprehensive text examines the way foreign policy has changed from its
earliest years through the post-9/11 years and beyond. It also looks at the ways
values and beliefs about foreign policy have changed over the course of U.S.
history and demonstrates how the values and beliefs of a variety of domestic
factors affect the foreign policy decision-making process.
Were you looking for the book with access to MyStatLab? This product is the
book alone and does NOT come with access to MyStatLab. Buy the book and
access card package to save money on this resource. For a one- or twosemester course in business statistics. Statistics for Business and Economics,
Twelfth Edition, meets today's business students with a balance of clarity and
rigor, and applications incorporated from a diverse range of industries. This
classic text covers a wide variety of data collection and analysis techniques with
these goals in mind: developing statistical thinking, learning to assess the
credibility and value of inferences made from data, and making informed
business decisions. The Twelfth Edition has been updated with real, current data
in many of the exercises, examples, and applications. Exercises draw on actual
business situations and recent economic events so that students can test their
knowledge throughout the course. Statistics in Action case studies open each
chapter with a recent, controversial, or high-profile business issue, motivating
students to critically evaluate the findings and think through the statistical issues
involved. A continued emphasis on ethics highlights the importance of ethical
behavior in collecting, interpreting, and reporting on data.
Miller's name appears first on the ealier editions.
Highly praised for its clarity and great examples, Weiers' INTRODUCTION TO
BUSINESS STATISTICS, 6E introduces fundamental statistical concepts in a
conversational language that connects with today's students. Even those
intimidated by statistics quickly discover success with the book's proven learning
aids, outstanding illustrations, non-technical terminology, and hundreds of current
examples drawn from real-life experiences familiar to students. A continuing case
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and contemporary applications combine with more than 100 new or revised
exercises and problems that reflect the latest changes in business today with an
accuracy you can trust. You can easily introduce today's leading statistical
software and teach not only how to complete calculations by hand and using
Excel, but also how to determine which method is best for a particular task. The
book's student-oriented approach is supported with a wealth of resources,
including the innovative new CengageNOW online course management and
learning system that saves you time while helping students master the statistical
skills most important for business success.
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- In Statistics for Business: Decision Making and Analysis, authors Robert
Stine and Dean Foster of the University of Pennsylvania's Wharton School, take a
sophisticated approach to teaching statistics in the context of making good business
decisions. The authors show students how to recognize and understand each business
question, use statistical tools to do the analysis, and how to communicate their results
clearly and concisely. In addition to providing cases and real data to demonstrate real
business situations, this text provides resources to support understanding and
engagement. A successful problem-solving framework in the 4-M Examples
(Motivation, Method, Mechanics, Message) model a clear outline for solving problems,
new What Do You Think questions give students an opportunity to stop and check their
understanding as they read, and new learning objectives guide students through each
chapter and help them to review major goals. Software Hints provide instructions for
using the most up-to-date technology packages. The Second Edition also includes
expanded coverage and instruction of Excel® 2010.
MODERN BUSINESS STATISTICS, 5E allows students to gain a strong conceptual
understanding of statistics with a balance of real-world applications and a focus on the
integrated strengths of Microsoft Excel 2013. To ensure student understanding, this
best-selling, comprehensive text carefully discusses and clearly develops each
statistical technique in a solid application setting.Microsoft Excel 2013 instruction, which
is integrated in each chapter, plays an integral part in strengthening this edition's
applications orientation. Immediately after each easy-to-follow presentation of a
statistical procedure, a subsection discusses how to use Excel to perform the
procedure. This integrated approach emphasizes the applications of Excel while
focusing on the statistical methodology. Step-by-step instructions and screen captures
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further clarify student learning.A wealth of timely business examples, proven methods,
and additional exercises throughout this edition demonstrate how statistical results
provide insights into business decisions and present solutions to contemporary
business problems. High-quality problems noted for their unwavering accuracy and the
authors' signature problem-scenario approach clearly show how to apply statistical
methods to practical business situations. New case problems and self-tests allow
students to challenge their personal understanding. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
During the past decade there has been an explosion in computation and information
technology. With it have come vast amounts of data in a variety of fields such as
medicine, biology, finance, and marketing. The challenge of understanding these data
has led to the development of new tools in the field of statistics, and spawned new
areas such as data mining, machine learning, and bioinformatics. Many of these tools
have common underpinnings but are often expressed with different terminology. This
book describes the important ideas in these areas in a common conceptual framework.
While the approach is statistical, the emphasis is on concepts rather than mathematics.
Many examples are given, with a liberal use of color graphics. It should be a valuable
resource for statisticians and anyone interested in data mining in science or industry.
The book’s coverage is broad, from supervised learning (prediction) to unsupervised
learning. The many topics include neural networks, support vector machines,
classification trees and boosting---the first comprehensive treatment of this topic in any
book. This major new edition features many topics not covered in the original, including
graphical models, random forests, ensemble methods, least angle regression & path
algorithms for the lasso, non-negative matrix factorization, and spectral clustering.
There is also a chapter on methods for “wide” data (p bigger than n), including multiple
testing and false discovery rates. Trevor Hastie, Robert Tibshirani, and Jerome
Friedman are professors of statistics at Stanford University. They are prominent
researchers in this area: Hastie and Tibshirani developed generalized additive models
and wrote a popular book of that title. Hastie co-developed much of the statistical
modeling software and environment in R/S-PLUS and invented principal curves and
surfaces. Tibshirani proposed the lasso and is co-author of the very successful An
Introduction to the Bootstrap. Friedman is the co-inventor of many data-mining tools
including CART, MARS, projection pursuit and gradient boosting.
Classic, yet contemporary. Theoretical, yet applied. McClave & Sincich's Statistics: A
First Course in Statistics gives you the best of both worlds. This text offers a trusted,
comprehensive introduction to statistics that emphasizes inference and integrates real
data throughout. The authors stress the development of statistical thinking, the
assessment of credibility, and value of the inferences made from data. The Eleventh
Edition infuses a new focus on ethics, which is critically important when working with
statistical data. Chapter Summaries have a new, study-oriented design, helping
students stay focused when preparing for exams. Data, exercises, technology support,
and Statistics in Action cases are updated throughout the book.
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
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schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Provides an understanding of statistics in the social sciences. This bestselling introduction to statistical analysis in the social sciences provides the right
balance of conceptual understanding and step-by-step computational techniques. The
eleventh edition of Elementary Statistics in Social Research is written to be
understandable to all readers, particularly those without a strong background in
mathematics. This text is available in a variety of formats - print and digital. Check your
favorite digital provider for your etext, including Coursesmart, Kindle, Nook, and more.
To learn more about our programs, pricing options and customization, click the Choices
tab. Learning Goals Upon completing this book, readers will be able to: Develop an
understanding of the importance of statistics in the social sciences. 0205959814 /
9780205959815 Elementary Statistics in Social Research Plus MySearchLab with
Pearson eText -- Access Card Package Package consists of: 0205239927 /
9780205239924 MySearchLab with Pearson eText -- Valuepack Access Card
0205845487 / 9780205845484 Elementary Statistics in Social Research
For one or two semester, undergraduate Business Statistics courses. A direct approach
to business statistics, ordered in a signature step-by-step framework. Students could
have a competitive edge over new graduates and experienced employees if they know
how to apply statistical analysis skills to real-world, decision-making problems. To help
students achieve this advantage, Business Statistics uses a direct approach that
consistently presents concepts and techniques in way that benefits students of all
mathematical backgrounds. This text also contains engaging business examples to
show the relevance of business statistics in action. The eighth edition provides even
more learning aids to help students understand the material.
Introductory Statistics is designed for the one-semester, introduction to statistics course
and is geared toward students majoring in fields other than math or engineering. This
text assumes students have been exposed to intermediate algebra, and it focuses on
the applications of statistical knowledge rather than the theory behind it. The foundation
of this textbook is Collaborative Statistics, by Barbara Illowsky and Susan Dean.
Additional topics, examples, and ample opportunities for practice have been added to
each chapter. The development choices for this textbook were made with the guidance
of many faculty members who are deeply involved in teaching this course. These
choices led to innovations in art, terminology, and practical applications, all with a goal
of increasing relevance and accessibility for students. We strove to make the discipline
meaningful, so that students can draw from it a working knowledge that will enrich their
future studies and help them make sense of the world around them. Coverage and
Scope Chapter 1 Sampling and Data Chapter 2 Descriptive Statistics Chapter 3
Probability Topics Chapter 4 Discrete Random Variables Chapter 5 Continuous
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Random Variables Chapter 6 The Normal Distribution Chapter 7 The Central Limit
Theorem Chapter 8 Confidence Intervals Chapter 9 Hypothesis Testing with One
Sample Chapter 10 Hypothesis Testing with Two Samples Chapter 11 The Chi-Square
Distribution Chapter 12 Linear Regression and Correlation Chapter 13 F Distribution
and One-Way ANOVA
Basic Statistics provides an accessible and comprehensive introduction to statistics using the
free, state-of-the-art, powerful software program R. This book is designed to both introduce
students to key concepts in statistics and to provide simple instructions for using R. This
concise book: .Teaches essential concepts in statistics, assuming little background knowledge
on the part of the reader .Introduces students to R with as few sub-commands as possible for
ease of use .Provides practical examples from the educational, behavioral, and social sciences
With clear explanations of statistical processes and step-by-step commands in R, Basic
Statistics will appeal to students and professionals across the social and behavioral sciences."
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN.
Several versions of the MyLab(tm) and Mastering(tm) platforms exist for each title, and
registrations are not transferable. To register for and use MyLab or Mastering, you may also
need a Course ID, which your instructor will provide. Used books, rentals, and purchases
made outside of Pearson If purchasing or renting from companies other than Pearson, the
access codes for the MyLab platform may not be included, may be incorrect, or may be
previously redeemed. Check with the seller before completing your purchase. For courses in
Introductory Statistics. This package includes MyLab Statistics Real data bring statistics to life
From opinion polls and clinical trials to self-driving cars, statistics influences and shapes the
world around us. Best-selling author Marty Triola is committed to keeping Elementary Statistics
Using the TI-83/84 Plus Calculator current -- with an unprecedented amount of current real
data -- so that students of all majors understand the role of statistics in the world around them.
In addition to an abundance of new data sets, examples, and exercises, the 5th Edition is even
more effective for today's instructors with the addition of learning objectives as an
organizational tool, larger data sets, and new topics and organization in line with
advancements in statistics education. In addition, students will find more support in an all-new
series of videos, additional opportunities for practice, and improved support for statistical
software. Elementary Statistics Using the TI-83/84 Plus Calculator is part of a series that
includes Elementary Statistics, Essentials of Statistics, and Elementary Statistics Using Excel.
Data sets and other resources for this series are available at our website. Reach every student
by pairing this text with MyLab Statistics MyLab(tm) Statistics is the teaching and learning
platform that empowers instructors to reach every student. By combining trusted author
content with digital tools and a flexible platform, MyLab personalizes the learning experience
and improves results for each student. With MyLab Statistics and StatCrunch, an integrated
web-based statistical software program, students learn the skills they need to interact with data
in the real world. 0134880374 / 9780134880372 Elementary Statistics Using the TI-83/84 Plus
Calculator Plus MyLab Statistics with Pearson eText - Access Card Package, 5/e Package
consists of: 0134686942 / 9780134686943 Elementary Statistics Using the TI-83/84 Plus
Calculator 0134869737 / 9780134869735 MyLab Statistics with Pearson eText - Standalone
Access Card - for Elementary Statistics Using the TI-83/84 Plus Calculator
"This twelfth edition of Statistics for Business and Economics is an introductory text
emphasizing inference, with extensive coverage of data collection and analysis as needed to
evaluate the reported results of statistical studies and make good decisions. As in earlier
editions, the text stresses the development of statistical thinking, the assessment of credibility,
and the value of the inferences made from data, both by those who consume and those who
produce them. It assumes a mathematical background of basic algebra."--Xi (Preface).
A condensed and more streamlined version of the very popular and widely used
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UNDERSTANDABLE STATISTICS, Ninth Edition, this book offers users an effective way to
teach the essentials of statistics, including early coverage of Regression, within a more limited
time frame. Designed to help users overcome their apprehension about statistics,
UNDERSTANDING BASIC STATISTICS, Fifth Edition, is a thorough yet approachable book
that provides plenty of guidance and informal advice demonstrating the links between statistics
and the world. The strengths of the book include an applied approach that helps users realize
the real-world significance of statistics, an accessible exposition, and a new, complete
technology package. The Fifth Edition addresses the growing importance of developing
students' critical thinking and statistical literacy skills with the introduction of new features and
exercises throughout the text. The use of the graphing calculator, Microsoft? Excel?, Minitab?,
and SPSS is covered but not required.
Marketing Research provides comprehensive information on both the quantitative methods
used in marketing research and the many considerations a manager faces when interpreting
and using market research findings. Marketing research hot topics are featured, including
competitive intelligence, published secondary data and the Internet, and marketing research
suppliers and users. Each chapter helps you explore ethical dilemmas related to the topics
discussed, the uses and needs for marketing research across business functions, and how to
use the Internet to gather marketing research data in an efficient, cost-effective manner. By
focusing on the managerial aspects of marketing research, this book provides you with both
the tools to conduct marketing research, as well as those to interpret the results and use them
effectively as a manager.
Providing the undergraduate criminal law course with a nationally acclaimed blend of analysis
and illustrative cases, Joel Samaha's CRIMINAL LAW has been the textbook of choice among
instructors for more than 30 years. Praised for his clear, concise, and engaging writing style,
Samaha presents criminal law using a combined text/casebook approach. The text is known
for its methodical, careful explanations of traditional law categories as well as its inclusion of
both classic and contemporary cases. Packed with the latest topics and cases, new You
Decide critical thinking features, and new Criminal Law in Focus discussions, the Twelfth
Edition is even more effective in helping students understand and think analytically about the
underlying principles and policies that specific cases illustrate. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
These two highly-respected authors have revised this best-selling book to include more
current, modern subject matter and events while maintaining those features that have
contributed to its great success. It continues to use stories, graphs, and equations and a
unified, logical organization to make economic concepts easy-to-understand and relevant to all
readers. Users of this book see the connection between growth, trade, comparative advantage,
and the production possibilities frontier. When readers understand how a simple competitive
market system works, they are ready to focus on problems of real-world markets.Currency
data has been updated, with coverage of deflation, the effects of the war with Iraq and the war
on terrorism, and the wars'impact on the national deficit. A comprehensive overview
introducing economics begins the book; subsequent topics include: foundations of
microeconomics: consumers and firms; market imperfection and the role of government;
concepts and problems in macroeconomics; the goods and money markets; macroeconomic
analysis; and the world economy.An excellent desk reference for economists; this book will
serve any business owner, as an understanding of basic economics will prove helpful in all
ventures.

This custom edition is published for the University of South Australia.
Online Statistics: An Interactive Multimedia Course of Study is a resource for learning
and teaching introductory statistics. It contains material presented in textbook format
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and as video presentations. This resource features interactive demonstrations and
simulations, case studies, and an analysis lab.This print edition of the public domain
textbook gives the student an opportunity to own a physical copy to help enhance their
educational experience. This part I features the book Front Matter, Chapters 1-10, and
the full Glossary. Chapters Include:: I. Introduction, II. Graphing Distributions, III.
Summarizing Distributions, IV. Describing Bivariate Data, V. Probability, VI. Research
Design, VII. Normal Distributions, VIII. Advanced Graphs, IX. Sampling Distributions,
and X. Estimation. Online Statistics Education: A Multimedia Course of Study (http:
//onlinestatbook.com/). Project Leader: David M. Lane, Rice University.
"This twelfth edition of Statistics for Business and Economics is an introductory text
emphasizing inference, with extensive coverage of data collection and analysis as
needed to evaluate the reported results of statistical studies and make good decisions.
As in earlier editions, the text stresses the development of statistical thinking, the
assessment of credibility, and the value of the inferences made from data, both by
those who consume and those who produce them. It assumes a mathematical
background of basic algebra." --xi (Preface).
Introductory Business Statistics is designed to meet the scope and sequence
requirements of the one-semester statistics course for business, economics, and
related majors. Core statistical concepts and skills have been augmented with practical
business examples, scenarios, and exercises. The result is a meaningful understanding
of the discipline, which will serve students in their business careers and real-world
experiences.
Berenson shows readers how statistics is used in each functional area of business.
Basic Business Statistics shows the relevance of statistics by familiarizing readers with
the statistical applications used in the business world, providing clear instructions for
using statistical applications, and offering ample opportunities for practice. The twelfth
edition has built on the application emphasis and provides enhanced coverage of
statistics.
For the one semester principles of microeconomics course. Reviewers tell us that
Case/Fair is one of the all-time bestselling POE texts because they trust it to be clear,
thorough and complete.
Basic Business StatisticsConcepts and ApplicationsPearson College Division
????????????????????????????????????????????????,????????????????
Written by Pin T. Ng, Northern Arizona State University. Consists of three major
sections: the Objective section summarizes what is expected of a student after reading
a chapter; the Overview and Key Concepts section provides an overview of the major
topics covered in a chapter and lists the important key concepts; Solutions to EvenNumbered Problems section provides extra detail in the problem solutions.
Accompanying CD-ROM contains ... "data files, Web links, practice quizzes,
PowerPoint, video clips, software tutorials, MegaStat for Excel software and user
manual."--Page 4 of cover.
Score higher in your business statistics course? Easy. Business statistics is a common
course for business majors and MBA candidates. It examines common data sets and
the proper way to use such information when conducting research and producing
informational reports such as profit and loss statements, customer satisfaction surveys,
and peer comparisons. Business Statistics For Dummies tracks to a typical business
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statistics course offered at the undergraduate and graduate levels and provides clear,
practical explanations of business statistical ideas, techniques, formulas, and
calculations, with lots of examples that shows you how these concepts apply to the
world of global business and economics. Shows you how to use statistical data to get
an informed and unbiased picture of the market Serves as an excellent supplement to
classroom learning Helps you score your highest in your Business Statistics course If
you're studying business at the university level or you're a professional looking for a
desk reference on this complicated topic, Business Statistics For Dummies has you
covered.
This edition features the exact same content as the traditional book in a convenient,
three-hole- punched, loose-leaf version. Books a la Carte also offer a great value-this
format costs significantly less than a new textbook. Classic, yet contemporary.
Theoretical, yet applied. McClave & Sincich's Statistics gives you the best of both
worlds. This book offers a trusted, comprehensive introduction to statistics that
emphasizes inference and integrates real data throughout. The authors stress the
development of statistical thinking, the assessment of credibility, and value of the
inferences made from data. The Twelfth Edition infuses a new focus on ethics, which is
critically important when working with statistical data. Chapter Summaries have a new,
study-oriented design, helping students stay focused when preparing for exams. Data,
exercises, technology support, and Statistics in Action cases are updated throughout
the book. In addition, MyStatLab will have increased exercise coverage and two new
banks of questions to draw from: Getting Ready for Stats and Conceptual Question
Library. Ideal for one- or two-semester courses in introductory statistics, this book
assumes a mathematical background of basic algebra. Flexibility is built in for
instructors who teach a more advanced course, with optional footnotes about calculus
and the underlying theory. This package contains: Books a la Carte for Statistics,
Twelfth Edition
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