Authorpreneur Build The Brand
Business And Lifestyle You
Deserve Its Time To Write Your
Book

Discusses how to create a platform and build an audience
using social media technologies.

With the availability of self-publishing services and the rise of
the entrepreneur as a thought leader, writing a book is
becoming more appealing to an increasing number of small
business owners. The problem? Most small business owners
aren’t writers, have never written a book before, are time
poor and don’t know where to start. While many want to write
a book, they worry about investing months of their time and
thousands of their dollars to write something that isn’t any
good, or to not even finish. Book Blueprint gives a step-by-
step framework that any entrepreneur can follow to write a
great book quickly, even if they’re not a writer.

No Woman Should Have To Experience Cancer Alone . . .
TOUGH: Women Who Survived Cancer is the ultimate
recovery companion for women facing any type of cancer.
This book is for newly-diagnosed women, survivors, thrivers,
& the people who love them. It makes a great gift Working
from interviews with 37 women with a variety of cancer types,
lliev-Piselli, a survivor herself, has created honest and
triumphant essays that will lift readers up like a conversation
with good friends (if all your friends had survived cancer ).
During life's most difficult moments, these women found joy in
creative pursuits as diverse as they are, including writing,
stand-up comedy, drawing, air guitar, and many more.Get
ready for honest, inspiring, uplifting, rock-n-rolling, gut-
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wrenching, heart-pounding, chemo-brain-fueled tales about
cancer and its aftermath. Order your copy now

You are an author. You turn ideas into reality in the shape of
a book. You turn the thoughts in your head into valuable
intellectual property assets. You understand how powerful the
written word can be. Now it's time to use your words to create
a business plan to take your writing career to the next level —
whatever that means for your situation. I'm Joanna Penn and
I've been a full-time author-entrepreneur for almost a decade.
In this book, I'll guide you through the process of creating a
business plan that will help you achieve your creative and
financial goals. It's relevant for fiction and non-fiction authors,
as well as those who want to include other products, services,
and income streams. It's also applicable whether you're just
starting out or if you already have a mature author business.
A plan helps at any stage of the journey. Part 1 covers your
business summary and author brand, taking you through the
process of deciding the overall direction for what you want to
achieve and who you want to serve. Part 2 goes into the
production process around your writing, publishing and
licensing, products and services. Part 3 covers your
marketing strategy and author eco-system. Part 4 goes into
the financial side of your business, from mindset to revenue
and costs, as well as paying yourself now and into the future.
The final chapter will give you a framework for simplifying
your plan and turning it into achievable steps across a chosen
timeline. In each section, | give examples from my own
business plan and there are questions for you to answer,
templates, and resources that might help along the way, as
well as example business plans for different kinds of authors.
It's time to take your author career to the next level. Let's get
started on your business plan. Please note: This book
doesn’t go into detail on how to do the specific topics, for
example, how to self-pubPILsgpz%gbook, or how to do content



marketing. 1 cover those topics in my other Books for Authors.
If you already have my previous business book, Business for
Authors, this is a rewritten and updated sub-set of that
material, focusing on the specifics of a plan as opposed to
everything involved in running a business. This book acts as
a companion as well as a more recent update to my own
author journey. It will help you bring it all together into a
coherent plan that you can use to take your author business
into the future. Books for Authors by Joanna Penn How to
Write Non-Fiction How to Market a Book How to Make a
Living with your Writing Productivity for Authors Successful
Self-Publishing Your Author Business Plan The Successful
Author Mindset Public Speaking for Authors, Creatives and
Other Introverts Audio for Authors: Audiobooks, Podcasting,
and Voice Technologies The Healthy Writer Business for
Authors: How to be an Author Entrepreneur Career Change
In this book, the author walks you through every step of how
to write a book. After you read it, you'll be ready to start
writing today.

Did you know that writing a book is one of the best ways to
introduce potential customers to your brand and business?A
book gives you instant credibility and authority in your subject
matter. Did you know that writing a book is one of the best
ways to introduce potential customers to your brand and
business? A book gives you instant credibility and authority in
your subject matter. People will look at you and treat you
completely differently once you can add "author" to your
resume. Think of it as a glorified business card. But, Houston,
we have a problem. You say you have NO idea how to even
begin the self publishing process? Fear no more. It is now
easier than ever to self publish a book, but that doesn't mean
it doesn't come with its challenges. This book is your guide to
simplifying self publishing. In this book, you will learn: - How
to successfully self publispgggglgglaunch a book - How to use a



book to help build your brand and business - Editing tools,
software, and resources - Creating a book cover, typesetting,
and formatting - Print, e-book, and audiobook distribution
options - Bestseller tips and tricks - Pricing strategies and
marketing tactics - Distributing advanced reader copies
(ARCs) and getting reviews - Selecting the best categories
and keywords in Amazon - Setting up Amazon Marketing
Service (AMS) ads - Recommended further educational
resources You ready for the challenge? Let's go! Scroll up
and grab a copy today.

From the creator of Product Launch Formula: A new edition of
the #1 New York Times best-selling guide that's redefined
online marketing and helped countless entrepreneurs make
millions. The revised and updated edition of the #1 New York
Times bestseller Launch will build your business - fast.
Whether you've already got an online business or you're
itching to start one, this is a recipe for getting more traction
and a fast start. Think about it: What if you could launch like
Apple or the big Hollywood studios? What if your prospects
eagerly counted down the days until they could buy your
product? And you could do it no matter how humble your
business or budget? Since 1996, Jeff Walker has been
creating hugely successful online launches. After
bootstrapping his first Internet business from his basement,
he quickly developed a process for launching new products
and businesses with unprecedented success. And once he
started teaching his formula to other entrepreneurs, the
results were simply breathtaking. Tiny, home-based
businesses started doing launches that brought in tens of
thousands, hundreds of thousands, and even millions of
dollars. Whether you have an existing business or you're
starting from scratch, this is how you start fast. This formula is
how you engineer massive success. Now the question is this:

Do you want to start sIonﬂ and fade away from there? Or are
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you ready for a launch that will change the future of your
business and your life?

The Amateur Authorpreneur is a beginners’ guide for authors
who intend to develop their writing into a business,
addressing the important task of book promotion and
marketing. We look at laying the foundations of the
authorpreneur book promotion toolkit, building a fan base on
social media and much more. You've written a book or you
plan to - what do you need to consider? What does it offer
readers? Why will they buy it? Where are your readers?
When will you publish it? Who are you? How do you promote
it! Find out how to take the business of being an author up a
gear to become an authorpreneur. The Amateur
Authorpreneur will describe, using the What, Why Where,
When, Who & How template, the process of taking the first
steps into combining the craft of being an author with the
business of marketing your work. Here are some beta reader
comments: "Aspiring authors will feel reassured that whatever
their age or IT ability all of the skills needed to become an
authorpreneur are achievable.” A non-author beta reader
said,"l have discovered skills and tips that now helps me in
both my personal and professional social media interactions”
An avid reader who enjoys the work of indie authors
was,"amazed at what's involved behind the scenes.”

Are you considering a virtual book tour?Not sure
where to start or exactly what an online tour will
entail”?Roxanne Rhoads, book publicist and owner of
Bewitching Book Tours, shares her virtual tour
expertise in this Quick Tips for Authors
Guide.Secrets of Successful Virtual Book Tours will
guide you in utilizing the best marketing tool
available- a virtual book tour, which can create
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online exposure for your book, jumpstart your book
sales, help build your author brand, and expand your
network.In this guide you'll learn: what you should
do before a tour the components of a great author
website the best social media outlets for authors to
utilize tips for building your author brand how to
write great guest blogs what to expect from an
online book tour the secrets of successful book
tours how to schedule your own virtual book
tourAnd you'll receive in-depth details about what to
do during a virtual book tour to guarantee success.
Are you ready to take the next step in your author
journey? Art for the sake of art is important. Writing
for the love of it, or to create something beautiful on
the page, is absolutely worthwhile and critical to
expand the sum of human expression. But I'm not
here to talk about creativity or the craft of writing in
this book. My aim is to take the result of your
creativity into the realm of actually paying the bills.
To take you from being an author to running a
business as an author. | was a business consultant
for 13 years before | gave up my job in September
2011 to become a full-time author-entrepreneur. |
worked for large corporates and small businesses,
implementing financial systems across Europe and
Asia Pacific. I've also started a number of my own
businesses ™ a scuba dive charter boat in New
Zealand, a customized travel website, a property

investment portfolio in Australia as well as my
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freelance consultancy. I've failed a lot and learned
many lessons in my entrepreneurial life and | share
them all in this book. In the last six years of being an
author, through tempestuous changes in the
publishing world, I've learned the business side of
being a writer and | now earn a good living as an
author-entrepreneur. I'm an author because it's my
passion and my joy but also because it's a viable
business in this age of global and digital opportunity.
In the book, you will learn: Part 1: From Author To
Entrepreneur The arc of the author’s journey,
definition of an author-entrepreneur, deciding on
your definition of success. Plus/ should you start a
company? Part 2: Products and Services How you
can turn one manuscript into multiple streams of
income by exploiting all the different rights, various
business models for authors and how to evaluate
them, information on contracts, copyright and piracy.
Plus/ putting together a production plan. Part 3:
Employees, Suppliers and Contractors The team you
need to run your business. Your role as author and
what you're committing to, as well as co-writing.
Editors, agents and publishers, translators, book
designers and formatters, audiobook narrators, book-
keeping and accounting, virtual assistants. Plus/ how
to manage your team. Part 4. Customers In-depth
guestions to help you understand who your
customers are and what they want, as well as

customer service options for authors. Part 5: Sales
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and Distribution How to sell through distributors and
your options, plus all the information you need to sell
direct. ISBNs and publishing imprints ™ do you need
them? Plus/ your options for pricing. Part 6:
Marketing Key overarching marketing concepts.
Book-based marketing including cover, back copy
and sales pages on the distributors. Author-based
marketing around building your platform, and
customer-based marketing around your niche
audience and targeted media. Part 7: Financials
Revenues of the author business and how to
increase that revenue. Costs of the author business
and funding your startup. Banking, PayPal,
accounting, reporting, tax and estate planning. Part
8: Strategy and Planning Developing your strategy
and business plan. Managing your time and
developing professional habits. The long-term view
and the process for becoming a full-time author.
Plus/ looking after yourself. Part 9: Next Steps
Questions from the book to help you work out
everything to do with your business, plus
encouragement for your next steps. Appendices,
Workbook and Bonus Downloads including a
workbook and business plan template. If you want to
go from being an author to running a business as an
author, download a sample or buy now.

Do you want to successfully self-publish in ebook,
print or audiobook formats? There are thousands of

new books being published every day, but many self-
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published books quickly sink to the bottom of the
pile. Many authors are frustrated because there are
so many options for self-publishing, and they don't
know which one to choose or what will be best for
their book. Others spend thousands of dollars to
publish and end up broken-hearted with the result.
But it doesn't have to be this way. I've spent the last
ten years self-publishing bestselling fiction and non-
fiction books and in 2011, | left my day job to
become a full-time author-entrepreneur. I've made
lots of mistakes along the way, but through the
process of self-publishing 27 books, I've learned the
most effective way to publish and market your
books. In this book, I'll share everything with you.
The book includes: - What you need to know before
you self-publish - Why self-publishing an ebook is a
good idea - How to format an ebook - Exclusivity and
going direct - How to self-publish an ebook - Why
self-publish a print book - Print-on-demand will
change your life - What you need to know before you
print - How to self-publish a print book - What to do if
you want help with the publishing process - How to
self-publish an audiobook - After self-publishing -
How much does it cost to self-publish? - How do you
get paid when you self-publish? - Book marketing
principles - How to market fiction - How to market
non-fiction Plus, links to more useful resources. If
you're ready to successfully self-publish, then

download a sample or buy now.
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Dale Carnegie did it with How to Win Friends and
Influence People. Jay Conrad Levinson did it with
Guerrilla Marketing.Anthony Robbins did it with
Awaken The Giant Within. Tim Ferris did it with The
Four-Hour Workweek. Suze Orman did it with The
Courage to Be Rich. These business owners
became household names and business
powerhouses by publishing and strategically
promoting their own bestselling books.Now, for the
first time, you can do so, too. Why? Because a
recently discovered proven technology combining
book publishing and internet marketing can propel
your brand to the top of your marketplace. In this
book, you will learn the exact process entrepreneurs
are using to grab and keep market share... and let
the profits roll in!

Best Book of Fall (Esquire) and a Most Anticipated
Book of 2021 (Lit Hub) What Has Happened to
Fiction in the Age of Platform Capitalism? Since it
was first launched in 1994, Amazon has changed the
world of literature. The “Everything Store” has not
just transformed how we buy books; it has affected
what we buy, and even what we read. In Everything
and Less, acclaimed critic Mark McGurl explores this
new world where writing is no longer categorized as
high or lowbrow, literature or popular fiction. Charting
a course spanning from Henry James to E. L.
James, McGurl shows that contemporary writing has

less to do with writing per se than with the manner of
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its distribution. This consumerist logic—if you like this,
you might also like ...—has reorganized the fiction
universe so that literary prize-winners sit alongside
fantasy, romance, fan fiction, and the infinite list of
hybrid genres and self-published works. This is an
Innovation to be cautiously celebrated. Amazon’s
platform is not just a retail juggernaut but an
aesthetic experiment driven by an unseen algorithm
rivaling in the depths of its effects any major cultural
shift in history. Here all fiction is genre fiction, and
the niches range from the categories of crime and
science fiction to the more refined interests of Adult
Baby Diaper Lover erotica. Everything and Less is a
hilarious and insightful map of both the commanding
heights and sordid depths of fiction, past and
present, that opens up an arresting conversation
about why it is we read and write fiction in the first
place.

What is social Media today uses the Game of social
Media Training to teach a fun and effective way of
marketing your business, book,coaching practice or
product. If it ain't no fun, it won't get done!
Transform Your Blog into a Book! The world of
blogging changes rapidly, but it remains one of the
most efficient ways to share your work with an eager
audience. In fact, you can purposefully hone your
blog content into a uniquely positioned book--one
that agents and publishers will want to acquire or

that you can self-publish successfully. How to Blog a
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Book Revised and Expanded Edition is a completely
updated guide to writing and publishing a saleable
book based on a blog. Expert author and blogger
Nina Amir guides you through the process of
developing targeted blog content that increases your
chances of attracting a publisher and maximizing
your visibility and authority as an author. In this
revised edition you'll find: ¢ The latest information on
how to set up, maintain, and optimize a blog ¢ Steps
for writing a book easily using blog posts ¢ Advice for
crafting effective, compelling blog posts ¢ Tips on
gaining visibility and promoting your work both online
and off « Current tools for driving traffic to your blog

* Strategies for monetizing your existing blog content
as a book or other products ¢ Profiles of bloggers
who received blog-to-book deals and four new
"blogged-book" success stories Whether you're a
seasoned blogger or have never blogged before,
How to Blog a Book Revised and Expanded Edition
offers a fun, effective way to write, publish, and
promote your book, one post at a time.

Do you dream of owning your own business but don't
know where to begin? Does the thought of being self-
employed excite you, but scare you at the same
time? Do you have an intense desire to run your own
successful business? Are you tired of waiting on
someone to give you a job and want to create one
instead? Starting a business is difficult, but it's not

Impossible. Gain valuable insight on the start-up
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process and running a successful business with this
step by step guide. Learn about the critical first steps
that many overlook when starting a business. Are
you READI to create a solid, reputable company? Do
you want to SET an example of what a successful
business model looks like? Are you willing to step
out of your comfort zone and GO down the road
many are afraid to travel? Discover how to set
yourself apart from the competition and become the
amazing business that people not only want, but
need! For more information about Stephanie A.
Wynn visit her website www.stephanieawynn.com
Publish like a pro and start building your audience today
with the most comprehensive guide on the market.
Packed with practical, actionable advice, this brand new
fourth edition of Let's Get Digital delivers the very latest
best practices on publishing your work and finding
readers. - Boost your writing career with marketing
strategies that are proven to sell more books. - Get
expert tips on platform building, blogging and social
media. - Discover which approaches are best for selling
fiction vs. non-fiction. - Implement powerful ways to make
your ebooks more discoverable. - Increase your visibility
by optimizing keywords and categories. - Weigh the pros
and cons of Kindle Unlimited, and find out exactly how to
tweak your promotional plans depending on whether you
stay exclusive to Amazon or opt for wider distribution.
And that's just for starters...

Entrepreneurship underpins many roles within the

publishing industry, from freelancing to bookselling.
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Entrepreneurs are shaped by the contexts in which their
entrepreneurship is situated (social, political, economic,
and national). Additionally, entrepreneurship is integral to
occupational identity for book publishing entrepreneurs.
This Element examines entrepreneurship through the
lens of identity and narrative based on interview data
with book publishing entrepreneurs in the US Book
publishing entrepreneurship narratives of independence,
culture over commerce, accidental profession, place,
risk, (in)stability, busyness, and freedom are examined in
this Element.

AuthorpreneurBuild the Brand, Business, and Lifestyle
You Deserve. It's Time to Write Your Book.Createspace
Independent Publishing Platform

Are you looking for ways to stop being dependent upon
only Amazon for your author earnings income? Are you
hoping to expand and grow your sales on multiple
platforms in global territories? Do you need strategies to
help you get started NOW in terms of creating a
successful "publish wide" author plan? Would you like to
increase and optimize your sales on Apple Books, Kobo,
Nook, Google Play and more? Then WIDE FOR THE
WIN is the book for you. Based on knowledge derived
from decades of working within the publishing and
bookselling landscape, author Mark Leslie Lefebvre has
compiled those learnings and in depth discussions,
interviews, and insights shared from represenatives from
the major publishing platforms along with tips, strategies,
and pathways to success from hundreds of authors who
have already discovered the thrill of forging their own

unique pathways to success. If you're looking for a magic
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bullet, you've come to the wrong place. But if you're
looking for ideas, inspiration, and strategies for planning
out your own long terms success as an author selling
globally on multiple platforms, then you've come to the
right place.

A book for anyone interested in succeeding at
sales/selling either for their own business or working for
an employer. It is written by entrepreneurs' sales coach
and Dragon's Den winner, Jules White, with the benefit
of over 30 years experience of working in sales.

Are you tired of your job? Looking for something more
rewarding and profitable? Have you ever thought, or
been told, "You should write a book, or start a business!"
Well, it's time to give it a shot. Jesse Tevelow has self-
published two books (Authorpreneur is his third), which
are both #1 bestsellers on track to generate $30,000 per
year in passive income. And that's just for starters. He
also used his books to launch a business that banked
over six figures in its first year. Other part-time authors
are doing far better, earning six, or even seven figures
per year. Many have leveraged their books to build
fulltime business ventures. This wasn't possible ten
years ago, but the publishing industry has changed.
People are finding unparalleled freedom and wealth
through writing, and you can too. Authorpreneur will
show you how.

Struggling to reach the people who matter? Discover a
new mentality to help you stand out from the crowd.
Having trouble making an impact in today’s distracted
world? Are your online efforts falling on deaf ears? Have

tried-and-true marketing tactics led to nothing but
Page 15/29



disappointment? Keynote speaker and thought leader
Jim F. Kukral is a recognized business branding expert
whose work has appeared in the New York Times and
the Wall Street Journal. With his finger on the pulse of
the modern marketplace, he’ll show you how to use
today’s connection-driven mindset to make the most of
your life and work. Your Journey to Becoming
Unskippable demystifies a world where customers think
and act differently. Using case studies and anecdotes,
Kukral shares how to stop consumers from scrolling past
your content and get them to start paying attention.
Written in a conversational style, this book helps instill
followers with true belief in your business, giving you a
powerful edge over your competition now and well into
the future. In Your Journey to Becoming Unskippable,
you'll discover: Intuitive stories that show you the
practical application of groundbreaking concepts How to
let go of old ideas to avoid mistakes and plan for the
changing times New ways of thinking that rise above old-
fashioned marketing and earn lifetime customers Tactics
to showcase common-held beliefs to help you attract the
right attention Methods to employ the “unskippable”
concept right away for immediate results, and much,
much more! Your Journey to Becoming Unskippable is
your essential guide to changing the way you achieve
true success. If you like practical ideas, no-nonsense
approaches, and honest advice from a renowned expert,
then you'll love Jim F. Kukral’s fresh take on today’s
transformed business world. Buy Your Journey to
Becoming Unskippable to break the mold today!

In today’s digital world, we see businesses falling prey
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to disruptive technologies and businesses that rise like
an eagle. Everyone wishes to be on the right side of the
digital world. Many are perplexed with questions like — Is
my business going to perform well in this vortex? Will it
be successful? Is my business digital friendly? This book
highlights the importance of making your business ready
for the digital wave. It helps the reader to discover ways
to rethink their business model for the digital age in order
to transform their business by focusing on key areas like
customers, innovation, competition and technology. This
book is not just for big corporates or senior executives, it
Is also for small businessmen who are bold and
passionate about growing their business and boosting its
profitability. www.investindigital.in

Are you tired of trying time and time again to
successfully, write, market, and publish a book and not
being successful? Are you looking for a map that will
take you from blank page to published author as quick as
possible? In this conversational and action-oriented
book, Chandler Bolt presents a simple solution to the
writing, marketing, and publishing process through a
tried, tested, and proven book launch formula: The SPS
90-Day Way. In Published. you will find: -A step-by-step
guide for the entire writing process -Four different book
marketing and publishing methods that will best fit your
personal situation -Inspirational Interludes from various
best-selling authors around the world -Best-Selling
Author Tips to ensure nothing slips through the cracks -A
fresh, new mindset towards authorship paired with the
foundation to make real life changes Published. brings to

light one of Chandler's largest core values: providing
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people with the ability to choose unlimited possibilities for
their life, no matter their dreams. Published. equips
readers with the key to unlock the story that has been
burning inside them, calling them to share their wisdom
with the world. Published. turns writers into authors.
Don't wait. Read this book and unlock the benefits of
being an author today.

Discover how you too can sell 80,000 books even if you
haven't sold a single copy yet!'Warning: Reading this
2016 Readers' Favorite Book Award Winner and
implementing its strategies may cause a significant
income increase.Get your copy now and discover: How |
sold books by the truckload and how you can do it too;
The truth about book marketing for authors: which book
marketing tips really work and which are a waste of time;
What never to include in your author marketing; The
single most powerful strategy to get readers on Amazon;
Why self publishing through Amazon isn't the only
marketing strategy and how to significantly increase your
book sales by pursuing paths less travelled; One, often
overlooked, strategy to get book reviews on Amazon;
Plus, kindle publishing guidelines: how to market a book
before you hit publish. Probably the best and most
comprehensive one-stop guide | have seen. Rick
DeStefanis, Award-Winning Author of "The Gomorrah
Principle" Alinka is extremely knowledgeable and always
willing to help authors in whatever way she can. | highly
recommend this little gem of a book! Patti Tingen, Award-
Winning Inspirational Author "How | Sold 80,000 Books"
by Alinka Rutkowska covers it all from web page to

social media to promotion, sales and everything in
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between. Mary Adair, Award-Winning Author of Native
American Romance Novels The links included in the
book are like gold dust, and you will find yourself
watching/reading them over and over again as you forge
your way through the publishing world. | only wish that I'd
had access to this when | first started out. It would have
saved me months of work. Lyneal Jenkins, International
Award-Winning, Best-Selling Author Scroll up to grab
your copy now!

If you want to write a book that's going to sell to both
publishers and readers, you need to know how to
produce a marketable work and help it become
successful. It starts the moment you have an idea. That's
when you begin thinking about the first elements of the
business plan that will make your project the best it can
be. The reality is that you don't want to spend time and
energy writing a book that will never get read. The way to
avoid that is to create a business plan for your book, and
evaluate it (and yourself) through the same lens that an
agent or acquisitions editor would. The Author Training
Manual will show you how to get more creative and start
looking at your work with those high standards in mind.
Whether you're writing fiction or non-fiction, or intend to
publish traditionally or self-publish, author Nina Amir will
teach you how to conduct an effective competitive
analysis for your work and do a better job at delivering
the goods to readers than similar books that are already
on the shelf. Packed with step-by-step instructions, idea
evaluations, sample business plans, editor and agent
commentaries, and much more, The Author Training

Manual provides the information you need to transform
Page 19/29



from aspiring writer to career author.

Attention all Authorpreneurs who want to make more
sales, build your audience and subscriber list, and even
increase your status as the go-to expert in your
market.This brand new book by Kindle book publishing
expert, Jim Edwards, reveals how every authorpreneur
can quickly create and leverage your own Kindle books
to build your business."Making Money With Kindle
Books: Myths, Misconceptions, And The TRUTH Every
Authorpreneur Needs To Know"- The TOP Kindle book
myths every authorpreneur must learn the truth about -
FAST!- A Kindle book myth that can destroy your
success before you ever even get started (and what to
do instead)- The major misconceptions about creating
Kindle books that cause authorpreneurs to waste
months, if not years, of effort- The perfect mindset every
authorpreneur should have about creating Kindle books
that virtually guarantees their success- Where
authorpreneurs waste a TON of time screwing around
trying to use Kindle books to get more business (and the
true alternative that will save your bacon)... and much,
MUCH More! And, as a special bonus, we'll also reveal
how and where to get beautiful, professional-level covers
done for your Kindle books, as well as how to get all the
pages formatted perfectly, all for under $20!! Never
before have you had such a unique opportunity to have
this PROVEN Kindle books expert take you by the hand
and explain not only using Kindle books to get more
business, but also how to quickly create and leverage
your own Kindle books to build your business!Most of

what you need is instruction and encouragement from
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someone who has "been there and done that!" Get this
book NOW and claim the creating Kindle books success
you want!

Want to be a better writer? Perfect your process. For
example, do you fear the blank page? You may be
skipping the essential early phases of writing. Do you
generate swarms of ideas but never publish anything?
You need strategies to focus and persist to the finish.
When you learn to work with your brain instead of
against it, you'll get more done and have more fun.
Master the inner game of writing The Writer's Process
combines proven practices of successful authors with
cognitive science research about how our minds work.
You'll learn: How to invite creativity and flow into the
writing process Why separating the writing process into
different steps makes you more productive How to
overcome writer's block, negative feedback, and
distractions How to make time for writing in a busy,
interrupt-driven lifelt's filled with ideas that you can put
into practice immediately. The Writer's Process is a 2017
Readers' Favorite Gold Medal Winner and a Foreword
INDIES Book of the Year Silver Award winner.

These 7 Steps are THE guide to approaching your
writing career like a business. Whether you are writing
fiction or non-fiction, multi-published or aspiring to
publication, independently published or contracted with a
publishing house, you need The 7-Step Guide to
Authorpreneurship. This award winning how-to handbook
will guide you through each phase of your writing career
to create a business that generates regular income while

allowing you to do what you love. Loaded with well-
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organized information, plus practical tips and strategies,
this guide will become a trusted resource you consult
again and again as your build your career. In a market
flooded with advice for writers, there are very few books
merging the concept of being an author and an
entrepreneur. This award-winning guide is the first to
truly take authors from concept to execution. The end
result is a blending of the entrepreneurial spirit with
writing talent to create a successful business achieving
the personal and professional goals writers aim for.
Author, create your own success!

Attention Authors! There is hidden money locked away
inside your book. We're talking about 6, 7 and even 8
figures... Whether you're just starting out as an author
and have already published a book OR you're thinking of
publishing a book in the future - all authors face the
same problem: How to Actually Make Money With Their
Book.The author, Michelle Kulp, has published and
launched 6 of her own bestselling books and has helped
over 6 dozen clients do the same through her Amazon
Bestseller program at
www.bestsellingauthorprogram.com Many of Michelle's
clients are using their books as a tool to build 6-figure
businesses and beyond with! The publishing landscape
has changed and the way authors make money with their
books has changed too; it's no longer just about
royalties. This book will show you exactly how to 10x
your income by Reverse Engineering the PROFIT into
your book and consequently create multiple streams of
income.Smart Authors are learning how to create

something very valuable to their long-term success:
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BUSINESS ASSETSThe Backwards Book Launch
method has 3 steps: Design Your PROFIT Path into your
book first, not last; Publish your Book the Right Way so
it's guaranteed to become a Bestseller; Promote your
book to #1 Bestseller; In this book, you will learn the 12
Profit Paths that you can add on to your book right now
to increase your profits! As well as a special Bonus, also
included inside: 100 Ways to Make $100k!This book is
for: Coaches, consultants, healers, accountants, doctors,
lawyers, speakers, software developers, and high level
business owners! And any smart author who wants to
cash in on their knowledge and expertise to the tune of
an additional 6-figures and beyond from their
book.Here's some of what's included in this book: How a
guy who wrote a book about Pumpkin Patches is now
making 7-figures on the back-end of his books. How this
entrepreneur went from dead broke to an 8-Figure
Business by giving away FREE books. How this
computer nerd used his books to attract thousands of
followers and built a 7-figure business with multiple
streams of income. How this entrepreneur who suffered
from complications of Lyme's Disease used his #1
bestselling book to build a brand new 6-figure coaching
and 7-figure product business. How an investment of 8
hours per year of your time, can add on 6-Figures in
revenue to your book. How NOT to write Income-
Blocking Books (which is what most Authors Write). The
3 types of Income-Producing books you should be
writing. How a $37 per month program is generating
$166,000 per month for this Author-Preneur. How to add

on as many profit paths to your book as you want to 10x
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your income. Why shorter books are better and how you
can realistically write a book a month. And MORE! This
book is for all authors who are passionate about getting
their message out to the world with their book so they
can have a bigger impact...and make a living with their
book.If you're ready to go from a broke author to a RICH
AUTHOR, then hit the BUY NOW button today and
transform your life!

A "how-to" book clarifying the dizzying field of e-Book
and On Demand book publishing. It includes helpful lists
of publishers and web and blog addresses along with the
tools needed for all the steps related to writing,
publishing, and marketing your book.

Whether you're a self-published author, traditionally
published or just starting out writing your first book,
there are dozens of obstacles standing between you
and six-figure success as an author. Wouldn't it be
helpful if you knew ahead of time what those
obstacles will be and how to overcome them quickly
and easily? In Secrets of the Six-Figure Author you
will learn the 12 key obstacles every author must
face and how to blast through them without breaking
a sweat.

UPDATED AND REVISED FOR 2020 Need a secret
sales weapon? Mike Capuzzi explains why the short,
helpful book is the ultimate one! Most business
books are bloated and unnecessarily long, which
results in reader frustration and often times not
reading the entire book. It also makes writing and

self-publishing books more tedious and time-
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consuming. In era of short attention spans and time-
strapped schedules, The Magic of Short Books
presents a simple, yet thought-provoking idea for
business owners and entrepreneurs who want to
publish a traditional book to promote themselves and
their business. What if you could discover a simple,
easy and proven formula for writing a customer-
attraction book that attracts new customers instead
of having to pursue them? What if, rather than
slaving months or years to write a traditional
250-page book, you could create a 100-page short,
helpful book in just days or weeks? What if
prospects and customers loved your book because it
was focused and easy to read in about an hour?
Imagine book readers reaching out to you (instead of
you pursuing them) because your book made a
connection with them. ? This is the magic of short,
helpful books or shooks as Mike calls them. ?
Shooks are focused books that can be read in about
an hour and lead readers to connect with you and
become a customer. For the past two decades,
marketing expert and author, Mike Capuzzi, has
helped thousands of business owners create more
effective marketing. Inside The Magic of Short Books
you’'ll discover: The Direct Response Marketing
Power of Shooks A “Paint by Numbers” Template

for Your Shook How to Author Your Shook How to
Design Your Shook How to Publish Your Shook How
to Leverage Your Shook The Magic of Short Books
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makes writing a book simple and straightforward. It
contains practical and proven advice for authoring
your own customer attraction book for your business.
Before you think about writing a book for your
business, invest an hour of your time and read The
Magic of Short Books. It is short on purpose and will
open your eyes to a better, faster and easier type of
nonfiction book for you to create and for your
potential customers to read.

"...the best book, hands down for any author looking
to self-publish." "...a refreshing change from the hard-
sell type of internet marketing I'd been exposed to
previously." "I would have given this book 10 stars if
| could!" "...a must-have for anyone who aspires to
self publish." "Now having read many more on the
subject (there are many), | can say without question
this is THE BEST ONE." Your one-stop guide for
everything self-publishing. Save time, money, energy
and sell ebooks. Discover the best ways to:
Maximize Social Media and Online Platform. Create
a Professional Blog Site. Design Ebook Covers.
Format and Upload for Amazon, Smashwords,
Barnes & Noble, Apple and other Retailers. Convert
Documents to any Format (epub, mobi, pdf and
more). Create a Professional Website. Rise with
SEO (search engine optimization) in Google-Bing
rankings. Sell from your own Sites with a system that
runs on Autopilot. Make Paperbacks. Use PR (public

relations) to drive Traffic to You. and much more.
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Plus you can do all these things for free! Packed with
information, examples, over 250 links to sites and
software to accomplish goals at retailers and your
own websites. Simple enough for beginners and
relevant to experts who could use extra guidance.
Like ten books in one, the only source for everything
to succeed. Updated for 2013. Subjects: sell ebooks,
ebook business, publish ebooks, self-publishing,
writers, writers reference, writing, e-publishing, book
marketing, kindle, indie authors

This practical book by Hazel Edwards offers
strategies for beginner, mid-list and highly
experienced authors needing to adapt to a fast-
changing, digital, global industry. Learn how to sell
your book for longer, in new formats and to larger
audiences.

Vastly Increase Your Income Potential by Effectively
Promoting Yourself on LinkedIn Learn How to Write
Your LinkedIn Profile That very Nearly Guarantees
More and Better Connections, a stream of Job Offers
and Leads for Your Business If you leave your
LinkedIn profile the way it is now, then chances are
no matter how exceptional you are, you will still be
stuck in the same dull, unrewarding job or still
struggling daily to get leads for your business five
years from today. Are you happy working in the
same unsatisfying, underpaying job day after day, or
desperately and usually unsuccessfully attempting to

find people who are interested in your products and
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services? Or would you prefer to have job
opportunities and business leads come to YOU,
offering to employ YOU or pay YOU money, by
learning to write your own LinkedIn profile that
attracts the right people directly to your inbox? | have
been where you are today. | worked in unsatisfying
jobs for employers that didn't care and wouldn't
reward good and competent service. | remained in
jobs for years, sending out thousands of resumes,
hoping that someone would recognize my value. To
make more money, | tried creating my own services
and products and desperately searched for ways to
market them. | must have tried hundreds of different
marketing and promotional methods, with limited and
mixed success. What pulled me through was lots of
study, specialized training, and practice. More
importantly, | believed in myself and the value | could
provide to employers and customers for my products
and services. At first | was happy to find a new client
now and then to make some extra money. But later, |
learned how to promote myself effectively and those
customers started to come to me. Instead of wasting
time, day after day, fruitlessly searching, they sent
me emails asking, no demanding, my services and
employment. Once you understand the unique
importance of LinkedIn, you have found one of the
best ways to get employers and clients to come to
you. Increase your qualified leads by targeting your

LinkedIn to the right audience Decrease the time you
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spend fruitlessly searching for anyone who will buy
your products or services, or offer you a position in
their company. Explode the size of your professional
network by spending as little as a few hours
optimizing your professional brand on LinkedIn By
defining your personal brand and writing an effective
message, you can effectively grow a professional
network which looks to you for answers. A well-
written LinkedIn profile can lead you to an increase
in business or job offers several times the current
level Increase your earnings while reducing the time
you spend with unqualified leads and employers.
Don't let another day go by without taking action to
solve your problem. Get your Copy NOW. Scroll up
and click on the BUY NOW button

"Want to use the written word to supercharge your
career? Discover the behind-the-scenes process for
24 authors who've used books to build lucrative,
inspiring businesses... Discover ... key factors for
book-based success in a variety of
industries..."--Amazon.com.
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