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The bible of grassroots fundraising, updated with the
latest tools and methods Fundraising for Social
Change is the preeminent guide to securing funding,
with a specific focus on progressive nonprofit
organizations with budgets under $5 million. Used by
nonprofits nationally and internationally, this book
provides a soup-to-nuts prescription for building,
maintaining, and expanding an individual donor
program. Author Kim Klein is a recognized authority
on all aspects of fundraising, and this book distills
her decades of expertise into fundraising strategies
that work. This updated seventh edition includes new
information on the impact of generational change,
using social media effectively, multi-channel
fundraising, and more, including expanded
discussion on retaining donors and on legacy giving.
Widely considered the 'bible of grassroots
fundraising,' this practically-grounded guide is an
invaluable resource for anyone who has to raise
money for important causes. A strong, sustainable
fundraising strategy must possess certain
characteristics. You need people who are willing to
ask and realistic goals. You need to gather data and
use it to improve results, and you need to translate
your ideas in to language donors will understand. A
robust individual donor program creates stable and
long-term cash flow, and this book shows you how to
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structure your fundraising appropriately no matter
how tight your initial budget. Develop and maintain a
large base of individual donors Utilize strategies that
pay off sooner rather than later Expand your reach
and get your message out to the donor pool
Translate traditional fundraising methods into
strategies that work for social justice organizations
with little or no front money Basing your fundraising
strategy on the contributions of individual donors
may feel like herding cats—but it's the best way for
your organization to maintain maximum freedom to
pursue the mission that matters. A robust, organized,
planned approach can help you reach your goals
sooner, and Fundraising for Social Change is the
field guide for putting it all together to make big
things happen.
A research report in 2017 by the Startup Genome
project, a US-based think-tank, stated that
Singapore had overtaken Silicon Valley to become
number one in the world for start-up talent. With the
Singapore government successfully rolling out
innovative new policies to establish Singapore as an
attractive location for setting up new start-ups,
Funding for Start-ups is a timely book on how to
raise funds for new start-ups. This book explores the
concepts and processes behind fundraising in
Singapore. With two decades’ experience advising
businesses on fundraising, the author provides a
legal practitioner’s perspective on concepts and
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processes ordinarily encountered in managing the
fundraising process, including perfecting pitches and
leveraging on legal documentation. This is the first
title in a new 3-book series to provide legal
information and anecdotal guidance on the
essentials of setting up new start-ups.
A professional parliamentarian furnishes an insider's
guide to the rules of parliamentary procedure and
shares a host of tips, tricks, and techniques for
working with Robert's Rules to get one's ideas heard
and agendas and proposals passed. Original. 15,000
first printing.
A nonprofit's real-world survival guide and nitty-gritty
how-to handbook This down-to-earth book shows
how to hack through the bewildering jungle of
marketing options and miles-long to-do lists to clear
a marketing path that's right for your organization, no
matter how understaffed or underfunded. You'll see
how to shape a marketing program that starts from
where you are now and grows with your
organization, using smart and savvy communications
techniques, both offline and online. Combining bigpicture management and strategic decision-making
with reader-friendly tips for implementing a
marketing program day in and day out, this book
provides a simple yet powerful framework for
building support for your organization's mission and
programs. Includes cost-effective strategies and
proven tactics for nonprofits An ideal resource for
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thriving during challenging times Fast, friendly, and
realistic advice to help you navigate the day-by-day
demands of any nonprofit Written by one of the
leading sources of how-to info and can-do inspiration
for small and medium-sized nonprofit organizations,
Kivi Leroux Miller is,among other things, a
communication consultant and trainer, and president
of EcoScribe Communications and Nonprofit
Marketing Guide.com.
For the first time in history, eradicating world poverty
is within our reach. Yet around the world, a billion
people struggle to live each day on less than many
of us pay for bottled water. In The Life You Can
Save, Peter Singer uses ethical arguments,
illuminating examples, and case studies of charitable
giving to show that our current response to world
poverty is not only insufficient but morally
indefensible. The Life You Can Save teaches us to
be a part of the solution, helping others as we help
ourselves.
Fundraising Analytics: Using Data to Guide Strategy
Fundraising Analytics shows you how to turn your
nonprofit's organizational data—with an appropriate
focus on donors—into actionable knowledge. The
result—A vibrant, donor-centered nonprofit
organization that makes maximum use of data to
reveal the unique diversity of its donors. It provides
step-by-step instructions for understanding your
constituents, developing metrics to gauge and guide
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your success, and much more.
Auctions are unique in the world of special events.
They contain core elements of other fundraising
events, but a critical factor is that they also must
procure auction items to match their clientele and
then motivate those bidders to buy. True success
requires the application of creative strategy to every
facet of the event, as well as the use of organized
systems to stay on track. Auction Fundraising
Simplified shows how to think outside the box,
provides examples and worksheets, and will help
add thousands of dollars to the bottom line.
Contained within these pages is information about:
Skills needed to be a successful auction director
Insider tips and strategies for "thinking outside the
box" Identifying auction demographics and laying a
strong foundation Examples, systems, timelines, and
worksheets for all auction elements Choosing an
effective auctioneer Determining what committees
are needed and how to keep them on track Ideas for
recruiting sponsors, donors, and attendees Targeted
procurement techniques for obtaining auction items
Packaging auction lots for the highest sale Catalog
writing processes and tips to save time Negotiating
contracts with venues, caterers, suppliers, and
others Food and beverage suggestions for menu
planning and service Ways to market and promote
your auction Creating site plans and logistics
schedules Contracting for production (stage, sound,
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lighting, visual media, entertainment) Using
volunteers for maximum effect Pre- and post-auction
activities The easy-to-read format and systems in
Auction Fundraising Simplified have been
successfully used by auction managers of all skill
levels and by academic institutions as a teaching
tool. We guarantee this book will pay for itself many
times over in time and financial gain.
"Fundraising Fundamentals is a practical and
valuable resource forfundraising professionals,
trustees, philanthropists, and nonprofitexecutives
who aspire to raise substantial monies for
worthycauses. I have utilized Jim Greenfield's
literature in variousfundraising courses . . . my
students have benefited from thetheory and
substance that Jim so clearly conveys along withreallife models that can be applied to their
respectiveorganizations." -Stephen M. Levy, CFRE,
President of Levy PhilanthropicCounsel Former
Chair of the Association of Professionals
FoundationBoard Adjunct Professor of Philanthropy,
Columbia University Proven methods and
techniques for running a successful annualgiving
campaign Learn how to carry out winning annual
giving campaigns that willhelp your nonprofit
organization grow and increase its
financialresources with Fundraising Fundamentals.
Complete with theessential basics of fundraising and
comprehensive enough to helpexperienced
Page 6/24

Download Ebook Ad Wording For Fundraiser
fundraisers improve their campaigns, this up-todateSecond Edition features key material on: * How
to find likely first-time donors * Membership
organizations and donor clubs * Methods of donor
renewal, upgrading, and reward * Recruiting and
training volunteer solicitors * Multimedia and Internet
soliciting techniques
Discourse on the Move is the first book-length
exploration of how corpus-based methods can be
used for discourse analysis, applied to the
description of discourse organization. The primary
goal is to bring these two analytical perspectives
together: undertaking a detailed discourse analysis
of each individual text, but doing so in terms that can
be generalized across all texts of a corpus. The book
explores two major approaches to this task: 'topdown' and 'bottom-up'. In the 'top-down' approach,
the functional components of a genre are determined
first, and then all texts in a corpus are analyzed in
terms of those components. In contrast, textual
components emerge from the corpus analysis in the
bottom-up approach, and the discourse organization
of individual texts is then analyzed in terms of
linguistically-defined textual categories. Both
approaches are illustrated through case studies of
discourse structure in particular genres: fund-raising
letters, biology/biochemistry research articles, and
university classroom teaching.
Following one of the most contentious and surprising
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elections in US history, the new edition of this classic
text demonstrates unequivocally: Campaigns matter.
With new and revised chapters throughout,
Campaigns and Elections American Style provides a
real education in contemporary campaign politics. In
the fifth edition, academics and campaign
professionals explain how Trump won the
presidency, comparing his sometimes novel tactics
with tried and true strategies including how
campaign themes and strategies are developed and
communicated, the changes in campaign tactics as a
result of changing technology, new techniques to
target and mobilize voters, the evolving landscape of
campaign finance and election laws, and the
increasing diversity of the role of media in elections.
Offering a unique and careful mix of Democrat and
Republican, academic and practitioner, and male
and female campaign perspectives, this volume
scrutinizes national and local-level campaigns with a
special focus on the 2016 presidential and
congressional elections and what those elections
might tell us about 2018 and 2020. Students,
citizens, candidates, and campaign managers will
learn not only how to win elections but also why it is
imperative to do so in an ethical way. Perfect for a
variety of courses in American government, this
book is essential reading for political junkies of any
stripe and serious students of campaigns and
elections. Highlights of the Fifth Edition Covers the
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2016 elections with an eye to 2018 and 2020.
Explains how Trump won the presidency, the
changes in campaign tactics as a result of changing
technology, new techniques to target and mobilize
voters, the evolving landscape of campaign finance
and election laws, and the increasing diversity of the
role of media. Includes a new part structure and the
addition of part introductions to help students
contextualize the major issues and trends in
campaigns and elections.
Over the past four decades, discourse coherence
has been studied from linguistic, psycholinguistic,
computational, and applied perspectives. This
volume identifies current issues and underresearched topics in the pragmatics of discourse
coherence. Nine studies from various disciplines
address the realization and signalling of coherence
relations in various genres and languages, their
acquisition and use by first- and second-language
learners and university students, the relationship
between coherence relations and genre-specific
discourse structure, and extensions of the coherence
paradigm to multimodal discourse and visual art.
This collection will be of interest to researchers from
linguistics, applied linguistics, psychology,
communication, and multimodal semiotics.
How to Say itChoice Words, Phrases, Sentences &
Paragraphs for Every SituationPenguin
Words of Wisdom is a deep, thought provoking book,
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full of wisdom and insight into a variety of life and
Christian concepts we can all relate to. Powerful,
touching, and sometimes sobering, as it conveys
some of the more serious principles in life. It takes
you on a deep and revealing journey into the human
heart, the relationships we have with one another,
and most importantly, the relationship we have with
God. It's inspiring, uplifting, and emotionally charged.
As the writer of this book, my hope is that it has a
positive, uplifting, and life changing impact on those
who read it.
Many people hesitate to ask for money because they
are searchingfor the perfect words to use. From
Laura Fredricks (the author of bestselling book
TheASK) comes Winning Words for Raising Money,
a newresource for anyone who is tasked with the
nerve-wracking job ofasking for money for
themselves, their nonprofit orbusiness. Winning
Words focuses like a laser on the onecrucial element
that can make or break a carefully planned
approach– finding the right words and saying them at
the righttime. Winning Words will help you feel
positive, charged up,enthusiastic, and empowered to
find your individual asking wordsand know the right
time to deliver them. As Fredricks explains,finding
the right words takes concentration, presence, and
focusbecause you have to take into consideration
the words you arecomfortable with as well as the
words that will resonate with theperson or people
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you are engaging. Rather than offering acookiecutter method, this piece is designed to help you
tailor apersuasive approach that will get results.
Winning Words isfilled with more than 60 winning
phrases from which to choose and10 exercises that
can help you define your individual style. Onceyou
complete the exercises you will have your own handtailoredasking play book that can be put into action
immediately. Winning Words’ five-step process
includeseverything you need to know in order to let
the words and your ownpersonality lead you to
fundraising success. Sprinkled throughoutare
illustrative examples that clearly show how to put
money inyour hands if you follow and apply each of
the five steps. About the Jossey-Bass Short Format
Series Written by thought leaders and experts in
their fields, piecesin the Jossey-Bass Short Format
Series provide busy, on-the-goprofessionals,
managers and leaders around the world withmusthave, just-in-time information in a concise and
actionableformat.
An important roadmap for fundraising in today's
multiculturalcommunities Raising money in today's
diverse communities is a growing challengefor
fundraisers and philanthropists, requiring
thoughtfulstrategies, successful collaborations, and a
respectfulunderstanding of people's differences. In this
groundbreaking new book, the author examines today's
fourmajor ethnic groups-African American, Asian
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American,Hispanic/Latino, and Native American-in terms
of their diversehistories, traditions, and motivations, and
then applies thisinformation to the proven components of
successful fundraising. Theresult is a timely and
important look at how fundraisers can use
anunderstanding of ethnic differences to create a vibrant
andbalanced nonprofit center through both individual and
collectiveefforts. In clear, easy-to-understand language,
Cultivating Diversity inFundraising answers the following
critical questions: * Who are diverse donors? * What are
their charitable traditions and interests? * What
fundraising methods will be successful in
diversecommunities? * What can fundraisers do to
include more diversity in fundraisingefforts? Designed as
a guide to fundraising as well as a strategic updatefor
existing fundraisers, this book should be required
reading foranyone working in today's nonprofit sector.
Praise for Fundraising Consultants "In Fundraising
Consultants: A Guide for Nonprofit Organizations, Gene
Scanlan provides a thoughtful and deliberative guide for
how to select, develop, and maintain successful
relationships with consultants that can help organizations
achieve their goals. It is also an excellent resource for
consultants, both new and experienced, on how to best
serve our clients." Barbara L. Ciconte, CFRE, Senior
Vice President, Consulting Services Donor Strategies,
Inc. "Finally, a book that provides a balanced and
informative perspective about fundraising consulting.
Gene provides solid information for organizations to
consider when using a consultant while also describing
the consultant's point of view. All this can only lead to a
Page 12/24

Download Ebook Ad Wording For Fundraiser
more effective use of consultants and more successful
nonprofits." Sandra Renner, MSW, CFRE, Renner
Consulting Strategic Philanthropic Counsel "This book is
an excellent source for a development or foundation
director to read before hiring any type of consultant. It
guides you through the search process and tells you how
to evaluate your prospects. This is especially important
for small development offices or foundations that rely on
outsourcing fundraising projects or campaigns to
consultants. It even suggests how to use consultants as
a creative resource!" Jeanne G. Jacob, CAE, CFRE,
Executive Director Goodwin House Foundation
The second edition of this popular one-of-a-kind book is
updated with ten new chapters.
Raising funds to fulfill a nonprofit organization's goals is
critical to its success, but fundraising regulations are an
increasingly complex maze. The Law of Fundraising,
Fourth Edition is the only book to tackle the increasingly
complex maze of federal and state fundraising
regulations. It details federal and state laws, with an
emphasis on administrative, tax, and constitutional laws.
As well, it explains state and federal rules impacting the
responsibilities of fundraising professionals. This guide is
supplemented annually to keep nonprofit professionals
on top of the latest fundraising legal developments.
A major thesaurus packed with of thousands of positive,
action-oriented phrases to help the nonprofit
professional. These phrases provide ready-to-use
building blocks to create proposals, speeches, reports,
presentations, grant applications, letters, web pages and
fundraising packages that really work. Arranged by key
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word in clear, user-friendly bulleted lists, the phrases
come with lots of cross references and vast array of
persuasive alternate word choices. Large additional
sections deal with the Internet, Contests and
Sweepstakes, Telephone Campaigns and Saying Thank
You. There are Envelope Teasers, urgings for Lapsed
Donors and Members, special encouragement for Donor
Renewal and Monthly or Sustained Giving, Reply Device
wordings and much, much more. The Fundraiser's
Phrase Book also functions as a giant idea bank. The
phrases contain a treasury of fundraising concepts
quickly adaptable to individual needs. Small charitable
endeavors will find this book a priceless resource. Large
organizations will save much precious time putting
together the words so crucial to nonprofit success. As
competition for donor dollars increases, the Fundraiser's
Phrase Book is one of the best investments anyone
seeking to raise charitable funds can make.
Today, nearly every charitable nonprofit, advocacy
group, professional group, and politician relies on the
philanthropy of others. Whether it's a private college, a
hospital or museum, a lobbying group, or a local, lowbudget food shelf, operational and marketing costs and
capital investments are often largely underwritten
through the generous support of donors. Nonprofits need
some people to write $25 checks on a regular basis, and
they need others to make six-figure pledges. The bad
news: Since the economic collapse of 2008, getting
people to part with precious dollars has become ever
more difficult. The good news is that people are still
inclined to be generous to organizations, causes, and
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candidates they believe in. Effective Frontline
Fundraising provides the information you'll need to set
up and manage an effective development team capable
of consistently raising gifts, both large and small.
Effective Frontline Fundraising will not only teach those
skills for getting the gift you want in the short run, but it
will also show how to build a meaningful, long-lasting
relationship between your organization and your donor
base. This book: Shows how to keep that organizational
lifeblood—cash—running through your vital operations
Explains how to create a firm foundation from which to
solicit funds Provides examples of successful and
unsuccessful fundraising messages and plans Teaches
you how to ask confidently for gifts from $25 to
$1,000,000 ... or more!
The 80-page study examines how non-profit fundraisers,
particularly colleges, but also museums, charities and
others, use LinkedIn to locate and communicate with
potential donors, and to generally advance the interests
of their organizations. The study helps its readers to
answer questions such as: how is LinkedIn used as a
fundraising tool? Do fundraisers use LinkedIn paid ads?
If so, how much do they spend? Which kind of ads do
they use? What kind of LinkedIn accounts do they
maintain? Do they use LinkedIn Groups? How? How
many followers do they have on LinkedIn? What kind of
LinkedIn search functions do they use and what are their
future plans for use of LinkedIn? Data is broken out by
size and type of institution for easier benchmarking.
The why—and how—of faith-based fundraising and
stewardship. For years, many faith-based fundraisers
Page 15/24

Download Ebook Ad Wording For Fundraiser
and communities have been inspired by Henri J. M.
Nouwen's book A Spirituality of Fundraising and his
approach to fundraising as a calling and ministry. Many
who are inspired by Nouwen's vision remain hesitant to
ask for money, saying, "I don't have the personality to
raise money" or "Asking for money still feels too
complicated and makes me fearful." Nathan Ball, a close
colleague and friend of Nouwen, tackles these
trepidations head-on with his workbook, providing a
4-week how-to guide for putting Nouwen's cultureshifting vision into practice. Nouwen and Ball lift up
fundraising as a powerful way of loving and building
community. They provide gentle guidance that will help
people from all walks of life reimagine the task of
fundraising and access the inner conviction and external
skills to engage in the task of fundraising. In this
workbook, readers will find the complete original text of A
Spirituality of Fundraising plus extensive commentary on
its themes. There are many questions for reflection and
journaling, prompts for listening and meditation, and
instructions for using the book as an individual or with a
group.
The second edition of this best-selling book provides
new and updated information that every beginning
fundraiser or board member needs. Case studies and
real-life examples provide practical guidance and an
overview of the field while giving board members and
development staff, managers, and directors a platform
from which to operate their fundraising programs. This
primer remains a must-have for anyone entering the
fundraising or studying for the CFRE exam.
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This book includes evidence-based insights and
recommendations to help academicians excel in raising
philanthropic support for their institutions and units. The
book provides historical and contemporary perspectives
on core concepts and data, research revealing donors’
giving motivations, engagement strategies and tactics for
academic units, and guidance on management
challenges including strategic plans, campaigns, and
measuring performance. The authors include case
studies in each section as examples of successful
fundraising and volunteer-driven initiatives. The final
section, contributed by Dean David D. Perlmutter,
reinforces the book’s many practical and theoretical
approaches to the fundamental responsibilities academic
leaders face in raising philanthropic support. This book is
grounded in the growing academic literature on
philanthropy and written by scholars who were
successful higher education fundraisers.
Meet Jesus is a picture book that introduces young
children (ages 4-8) to Jesus and his lessons of love,
kindness, forgiveness and peace. Meet Jesus
emphasizes the humanity rather than the divinity of
Jesus, giving the story broad appeal for liberal or
progressive Christians and non-Christians alike. The text
includes Bible references with corresponding Bible
passages in the back of the book.
40 proven strategies for raising big money with
businesses There's a reason why nonprofits are getting
smaller checks from corporate giving programs.
Companies are abandoning or slashing giving budgets
and instead focusing on win-win pacts that drive sales
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and change the world. Nonprofits need guidance and
practical know-how in this new age of mutually beneficial
nonprofit and business partnerships. Presenting forty
practical fundraising strategies to help small to mediumsized nonprofits raise more money from businesses,
Fundraising with Businesses breathes new life into
nonprofit / for-profit relationships to begin a new era of
doing good and well. Presents new and improved
fundraising strategies for raising money from
businesses—from in-store register promotions and
shopping fundraisers to online workplace giving solutions
and digital campaigns involving popular social
networking sites. Written by an experienced fundraiser
and renowned blogger and speaker on business giving.
Features case examples of successful
nonprofit/corporate partnerships that will be regularly
updated via a link with the online pin board Pinterest.
The fundraising potential of working with businesses is
greater than ever. Read Fundraising with Businesses
and discover the tools to turn existing and new business
relationships into successful—and lucrative—partnerships.
Market more successfully-with thousands of powerful,
persuasive words. This reference is for anyone who
needs to write effective marketing copy-for ads, catalogs,
brochures, letters, press releases, displays, fundraising
materials, and more. With thousands of entries, it does
the brainstorming for you-and sparks ideas that stand out
in a sea of hype. -Three A-to-Z sections: descriptive
words, promotional words, and words organized by
industry (cosmetics, food, travel, computers, etc.)
-Extensive synonym lists for frequently used marketing
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words: 45 words for big; 19 words for authentic; 27
words for clean; 46 words for money; ... and 10 words for
purple -Additional lists of Related Words and Phrases,
Expressions, Symbols, and Antonyms -Also features A
Concise Guide to Copywriting, with chapters on
consumer psychology; tricks of the trade; grammar and
style tips; and 7 Qualities that Make a Great Copywriter
Fundraising: Principles and Practice provides readers
with a comprehensive introduction to fundraising. Taking
a balanced perspective, bestselling author Michael J.
Worth offers insights on the practical application of
relevant theory. The text is designed to engage readers
in thinking critically about issues in fundraising and
philanthropy to prepare them for careers in the nonprofit
sector. Worth explores donor motivations and fundraising
techniques for annual giving programs, major gift
programs, planned giving, and corporate and foundation
giving and campaigns. Traditional methods, including
direct mail and personal solicitations, are discussed as
well as new tools and practices, including online
fundraising, crowd-funding and social networks,
analytics, and predictive modeling. Written specifically for
nonprofit career-oriented individuals, this book helps
readers become successful fundraisers.
Suggests one hundred ninety-nine events to raise money
for nonprofit organizations, including 50/50 raffles,
cakewalks, dunk tanks, money trees, rummage sales,
ballroom dance lessons, walking billboards, and bachelor
auctions.
Are you in charge of fundraising for a field trip? A pizza
party? A new band instrument? New sports uniforms? If
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you ve ever had to fundraise, you know how hard it can
be. This book provides you with 101 fun and easy ideas
to get the ball rolling. The easy format makes reading
hassle-free, all while providing you with proven ways to
get the cash flowing. Every event has a quick overview
chart so that you can see at a glance if the event is a
good fit for your group. You will immediately be able to
assess the degree of effort required in six major
categories: estimated cost, obtaining sponsors and
donations, finding a venue, recruiting volunteers,
preparing for the event, and executing the event. With
the help of this classic guide for small events, you will
find what best meets your financial goals. Whether it is
for your school, sports team, church, or any other group
or nonprofit organization, you will find your next small
fundraising event here.
THE RIGHT PHRASE FOR EVERY SITUATION . . .
EVERY TIME Precise language in a fundraising
campaign is an absolute must. The words you choose
can make the difference between having your appeal
read . . . or tossed. Perfect Phrases for Fundraising
provides everything you need to craft a message that
recipients will read and respond to. This quick-access
guide is packed with time-saving tips, message-crafting
strategies, and ready-to-use phrases sure to get results
in any campaign. Master the right language for:
Telephone soliciting YouTube, Facebook, and Twitter
One-on-one meetings Board of director appeals
Organization website campaigns
Americans donate over 300 billion dollars a year to
charity, but the psychological factors that govern whether
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to give, and how much to give, are still not well
understood. Our understanding of charitable giving is
based primarily upon the intuitions of fundraisers or
correlational data which cannot establish causal
relationships. By contrast, the chapters in this book study
charity using experimental methods in which the
variables of interest are experimentally manipulated. As
a result, it becomes possible to identify the causal factors
that underlie giving, and to design effective intervention
programs that can help increase the likelihood and
amount that people contribute to a cause. For charitable
organizations, this book examines the efficacy of
fundraising strategies commonly used by nonprofits and
makes concrete recommendations about how to make
capital campaigns more efficient and effective. Moreover,
a number of novel factors that influence giving are
identified and explored, opening the door to exciting new
avenues in fundraising. For researchers, this book
breaks novel theoretical ground in our understanding of
how charitable decisions are made. While the chapters
focus on applications to charity, the emotional, social,
and cognitive mechanisms explored herein all have more
general implications for the study of psychology and
behavioral economics. This book highlights some of the
most intriguing, surprising, and enlightening experimental
studies on the topic of donation behavior, opening up
exciting pathways to cross-cutting the divide between
theory and practice.
How do educators engage students in community action
projects without telling them what to think, how to think,
or what to do? Is it possible to integrate social justice
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organizing into the curriculum without imposing one’s
political views on students? In Actions Speak Louder
than Words, longtime activist and teacher educator Celia
Oyler delves into such questions through firsthand
accounts of social action projects. By moving beyond
charity work or volunteerism, she shows how community
activism projects offer fertile ground for practicing
democratic engagement as part of classroom work.
Actions Speak Louder than Words is a systematic,
qualitative study offering in-depth and detailed portraits
of teachers who design social action projects as part of
the regular classroom curriculum. Each case forms a
chapter organized as a narrative that includes excerpts
from classroom dialogues, and interviews with students,
teachers, and parents describing their social action
projects with sufficient detail to give educators guidance
for designing such projects for their own classrooms. The
final chapter examines power, pedagogy, and learning
outcomes across the cases, providing specific guidance
to educators wishing to take up such projects and
offering instructional and procedural advice as well as
cautions. A fresh new example of taking up the challenge
to teach toward equity and social justice, Actions Speak
Louder than Words is an invaluable resource for
educators who are passionate about the possibility of
integrating activism and advocacy into curriculum as a
means to engage in strong democracy.
This books offers a definitive text on the vital topic
fundraising. It provides students of fundraising and
nonprofit professionals access to the most relevant
theories and includes concrete examples of modern
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fundraising practice. The book contains clear learning
objectives, recommended readings, case studies,
summary self-test questions, and exercises at the end of
each chapter. The Principles and Practice of Fundraising
comprehensively addresses all the major forms of
fundraising and critical topics such as donor behavior
and fundraising planning. Praise for fundraising
principles and practice "Not only will fundraisers benefit
from this comprehensive yet accessible text, but this
should be required reading for all nonprofit practitioners
and scholars. Reading this book will provide valuable
insight on a vital subject and enhance the success of any
fundraising effort." ?John B. Ford, president, Academy of
Marketing Science and professor of marketing, Old
Dominion University "This is not just a how-to-do-it book.
Rather, it provides deep knowledge about the nonprofit
sector, its role in society, and the values and psychology
of giving that is essential to responsible and effective
fundraising." ?Paul Brest, president, William and Flora
Hewlett Foundation and author, Money Well Spent
"Adrian Sargeant is the world's foremost fundraising
scholar. This text will be invaluable to the beginner, but
new research findings mean it should also be a must
read for established practitioners." ?Steve Thomas, cochair, Resource Alliance, and chairman, Stephen
Thomas Ltd, Toronto "Designed and written to fill the
void in current fundraising and development textbooks
for both undergraduate and graduate students studying
nonprofit management and leadership, Fundraising
Principles and Practice surpasses my expectations for a
comprehensive approach that will benefit American
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Humanics programs." ?SueAnn Strom, vice president,
Academic Partnerships, American Humanics®, Inc.
"Sargeant is the accessible academic and this is typical
of his work. It is rigorously researched, clear, concise,
well written, well presented and entirely appropriate. Any
fundraiser who knows what Adrian knows will outperform
the others. It's as simple as that." ?Ken Burnett, author,
Relationship Fundraising and The Zen of Fundraising
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