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Offers one hundred rules that every first year law student should live by “Dear Law
Student: Here’s the truth. You belong here.” Law professor Andrew Ferguson and
former student Jonathan Yusef Newton open with this statement of reassurance in The
Law of Law School. As all former law students and current lawyers can attest, law
school is disorienting, overwhelming, and difficult. Unlike other educational institutions,
law school is not set up simply to teach a subject. Instead, the first year of law school is
set up to teach a skill set and way of thinking, which you then apply to do the work of
lawyering. What most first-year students don’t realize is that law school has a code, an
unwritten rulebook of decisions and traditions that must be understood in order to
succeed. The Law of Law School endeavors to distill this common wisdom into one
hundred easily digestible rules. From self-care tips such as “Remove the Drama,” to
studying tricks like “Prepare for Class like an Appellate Argument,” topics on exams,
classroom expectations, outlining, case briefing, professors, and mental health are all
broken down into the rules that form the hidden law of law school. If you don’t have a
network of lawyers in your family and are unsure of what to expect, Ferguson and
Newton offer a forthright guide to navigating the expectations, challenges, and secrets
to first-year success. Jonathan Newton was himself such a non-traditional student and
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now shares his story as a pathway to a meaningful and positive law school experience.
This book is perfect for the soon-to-be law school student or the current 1L and speaks
to the growing number of first-generation law students in America.
Are you going through a divorce, custody or other family law case? Are you
representing yourself or wishing you understood the process? Family Law Boot Camp
explains every step of the process without all the legal jargon at a fraction of the cost of
calling an attorney. This thorough and eminently helpful guide takes you from the very
start of your case choosing which forms you need through your closing argument in
trial, with citations to real law you will need to use. You will learn how to draft legal
documents, select witnesses, object, and enter evidence at trial. While the author of this
book is based in Colorado and uses Colorado law as the premise of this book, Family
Law Boot Camp will help you understand every step of your case so you can prepare
and present it in the most effective way possible. A must-have for anyone involved in a
family law matter. In this book you will find: -A helpful glossary of legal terms -Sample
legal documents such as witness disclosure -Tips on dealing with a difficult opposing
counsel -Advice from other attorneys and judges -A sample trial plan, trial outline,
opening statement, closing argument, and objections! This concise, easy-to-understand
guide will help you navigate your case effectively and painlessly.
A complete author's toolkit: The guide that demystifies every step of the publishing
process. No matter what type of book you want to write—fiction, nonfiction, humor, sci-fi,
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romance, cookbook, children's book—here is how to take an idea you're passionate
about, develop it into a manuscript or proposal, get it published, and deliver it into the
hands and hearts of readers. Includes interviews with dozens of publishing
insiders—agents, editors, besteslling authors, and booksellers. Real-life success stories
and the lessons they impart. Plus sample proposals and query letters, a resource
guide, and more. Updated to cover ebooks, self-publishing, digital marketing, the power
of social media, and more. This complete author's toolkit includes information on:locating, luring, and landing an agent - perfecting your pitch - the nuts and bolts of a
book proposal - conquering the query letter - finding the right publisher for YOU - four
steps to reaching readers online - making Amazon work for you - kickstarting your
Kickstarter campaign - the ins and outs of ebooks - 10 things you should have on your
author website - turning rejection into a book deal - new frontiers in self-publishing
According to the Oral History Association, the term oral history refers to "a method of
recording and preserving oral testimony" which results in a verbal document that is
"made available in different forms to other users, researchers, and the public."
Ordinarily such an academic process would seem to be far removed from legal
challenges. Unfortunately this is not the case. While the field has not become a legal
minefield, given its tremendous growth and increasing focus on contemporary topics,
more legal troubles could well lie ahead if sound procedures are not put in place and
periodically revisited. A Guide to Oral History and the Law is the definitive resource for
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all oral history practitioners. In clear, accessible language it thoroughly explains all of
the major legal issues including legal release agreements, the protection of restricted
interviews, the privacy torts (including defamation), copyright, the impact of the Internet,
and the role of Institutional Review Boards (IRBs). The author accomplishes this by
examining the most relevant court cases and citing examples of policies and
procedures that oral history programs have used to avoid legal difficulties.
Neuenschwander's central focus throughout the book is on prevention rather than
litigation. He underscores this approach by strongly emphasizing how close adherence
to the Oral History Association's Principles and Best Practices provides the best
foundation for developing sound legal policies. The book also provides more than a
dozen sample legal release agreements that are applicable to a wide variety of
situations. This volume is an essential one for all oral historians regardless of their
interviewing focus.
The Lawyer's Essential Guide to Writing is a readable, concrete guide to contemporary
legal writing. Based on Marie Buckley's years of experience coaching lawyers, this
book provides a systematic approach to all forms of written communication, from
memoranda and briefs to e-mail and blogs. The book sets forth three principles for
powerful writing and shows how to apply those principles to develop a clean and
confident style.
This book is for anyone who is serious about making partner. Whether you want to
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better understand what law firm partners look for in associates or just want to stand out
from the competition Making Partner provides you with a clear pathway past the
obstacles to your success, even in the most difficult firm cultures. The rest is up to you.
This book is also for any law student concerned about getting their first legal job.
Making Partner provides practical information and specific advice about how to obtain a
position at a top law firm of any size, including AmLaw 100 firms, and how to excel
once you are there. The advice is given in the form of a step-by-step explanation of a
highly effective and proven method used to secure a top law firm job, and detailed best
practices to follow to be a star associate on the fast track to partnership and a
successful junior partner.
Divorce guidance you can count on Divorce is never easy, but with the information in
Nolo's Essential Guide to Divorce, you can make the process as simple, inexpensive,
and conflict-free as possible. With compassion and expertise, family law attorney Emily
Doskow explains how to make divorce less painful by helping you: minimize day-to-day
conflict with your spouse work with lawyers or mediators without breaking the bank
avoid costly, exhausting court battles, and stay calm and make good decisions. You’ll
learn about your legal rights and options for resolving tough divorce-related issues,
including: child support and custody alimony property division, and drafting a marital
settlement agreement. The 8th edition is completely updated with the latest state rules
on divorce, such as property division and grounds for divorce.
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Transgender people have unique needs and vulnerabilities in the family law context.
Any family law attorney engaged in representing transgender clients must know the ins
and outs of this rapidly developing area of law. Transgender Family Law: A Guide to
Effective Advocacy is the first book to comprehensively address legal issues facing
transgender people in the family law context and provide practitioners the tools to
effectively represent transgender clients. The chapters address a broad range of topics,
including: Culturally Competent Representation, Recognition of Name and Sex,
Relationship Recognition and Protections, Protecting Parental Rights, Relationship
Dissolution, Parental Rights after Relationship Dissolution, Custody Disputes Involving
Transgender Children, Protections for Transgender Youth, Intimate Partner Violence,
Estate Planning and Elder Law. Written by attorneys with expertise in both family law
and advocacy for transgender clients, including: Kylar W. Broadus, Patience Crozier,
Benjamin L. Jerner, Michelle B. LaPointe, Jennifer L. Levi, Morgan Lynn, Shannon
Price Minter, Elizabeth E. Monnin-Browder, Zack M. Paakkonen, Terra Slavin, Wayne
A. Thomas Jr., Deborah H. Wald, and Janson Wu, Transgender Family Law is a musthave, practical guide for attorneys interested in becoming effective advocates for their
clients. It is also a valuable resource to consult for any transgender person who is
forming, expanding, or dissolving a family relationship.
An overview of the basics of international licensing with informative material about the various
practices of all aspects of the licensing industry. It includes information that will help those new
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and experienced to hone their licensing skills. The book provides a worldwide perspective of
the industry and is the definitive guidebook for anyone who is interested in capitalizing on this
potentially lucrative market.
The decision to go to law school is not one to be taken lightly. This guide to law school
contains all the information necessary to make a well-informed decision at each stage of the
process.
"This book seeks to provide you with an easy-to-read roadmap, guiding you through how you
can drive improvements to your law firm's existing pricing and legal project management
capability and also to the overall profit contribution made in this ever-changing legal
environment"-Flash MX developers who need instant on-the job reminders about the ActionScript language
should find O'Reilly's new ActionScript for Flash MX Pocket Reference useful. This concise
reference is the portable companion to the Flash coder's essential resource, ActionScript for
Flash MX: The Definitive Guide by Colin Moock.
An all-in-one reference to the important employment laws that every employer and HR pro
needs to know.
"As esports has grown, the need for professional legal representation has grown with it.
Justin's Essential Guide to the Business & Law of Esports & Professional Video Gaming
provides a great baseline and will help prevent the legal horror stories of esports in the past."
Mitch Reames, AdWeek and Esports Insider "Justin’s exploration of the business and law side
of the esports sector fills a gap of knowledge that is an absolute necessity in truly
understanding the esports space." Kevin Hitt, The Esports Observer The Essential Guide to
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the Business & Law of Esports & Professional Video Gaming covers everything you need to
know about the past, present, and future of esports and professional video gaming. The book
is written by one of the foremost attorneys and business practitioners in today’s esports and
professional gaming scene, Justin M. Jacobson, Esq. This guide is meant to provide you with
an in-depth look at the business and legal matters associated with the esports world. •
Includes coverage of the stakeholders in the esports business "ecosystem," including the
talent, the teams, the publishers, and the event organizers. • Explores various legal fields
involved with esports, including intellectual property, employment and player unions, business
investments and tax "write-offs," immigration and visas, event operation tips, social media and
on-stream promotions, and much more. • The most current book on the market, with actual
contract provisions modeled on existing major esports player, coach, shoutcaster, and
sponsorship agreements. About the Author Justin M. Jacobson, Esq. is an entertainment and
esports attorney located in New York City. For the last decade, he has worked with
professional athletes, musicians, producers, DJs, record labels, fashion designers, as well as
professional gamers, streamers, coaches, on-air talent, and esports organizations. He assists
these creative individuals with their contract, copyright, trademark, immigration, tax, and
related business, marketing, and legal issues. He is a frequent contributor to many industry
publications and has been featured on a variety of entertainment, music, and esports
publications and podcasts, including Business Insider, The Esports Observer, Esports Insider,
Tunecore, and Sport Techie. Justin has positioned himself as a top esports business
professional working with talent in a variety of franchise leagues including the Overwatch
League, Overwatch Contenders, and Call of Duty Pro League as well as in many popular
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competitive titles such as Fortnite, CS:GO, Gears of War, Halo, Super Smash Brothers,
Rainbow 6, PUBG, Madden, and FIFA and mobile games such as Brawlhalla, Clash of Clans,
and Call of Duty mobile. Previously, he worked with various esports talent agencies as well as
in an official capacity on behalf of several esports teams and brands.
This book is for anyone invested in the future of the legal profession, be it someone tasked
with transforming their practice, someone looking to approach their work in a new way,
someone looking for a fresh approach to client relations, or someone new to the field
interested in a forecast of the world to come.
Start Your Own Law Practice is the first title in the Open for Business series of professional
career titles. It explains that starting your own firm (no matter the type) is the same as opening
up your own small business. Taking this approach, Start Your Own Law Practice makes you a
small business owner first and a practicing lawyer second.

The implications of breaching UK advertising laws or regulations can be both costly and
time-consuming. If a campaign is found to be potentially offensive, harmful or
misleading, for example, all of the creative work and strategic planning may have to be
withdrawn or changed. That is not only expensive but likely to attract very negative
publicity to the brand. Ad Law is the essential practical guide to the law and regulation
of advertising and marketing communications, offering level-headed advice on
everyday questions encountered when designing and running promotional campaigns.
Spanning legal issues such as intellectual property, privacy and defamation as well as
the self-regulatory framework in the UK to which advertisers must adhere, Ad Law
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expertly leads readers through the most applicable laws and regulations, explains how
to comply and points out common pitfalls. In addition, guidance on the practical side of
the business of advertising is included, discussing the new industry-standard
client/agency agreement, for example. Ad Law contains guidance based on real-world
experiences from media and advertising lawyers and the IPA legal team, making it the
ideal companion for advertising and marketing professionals as well as lawyers in the
sector.
Employment Law: A Guide to Hiring, Managing, and Firing for Employers and
Employees, Fourth Edition is a practical text for undergraduate, graduate, and paralegal
employment law, human resources, and business school courses. This unique book
approaches each area from the perspective of both employees and employers. The
balanced approach is organized to track the employer-employee relationship focusing
on day-to-day hiring, managing, and firing practices. After an overview of discrimination
laws and a discussion of different types of employment relationships the text moves
chronologically from the recruitment of candidates through all aspects of employment to
the conclusion of the employment relationship. Each chapter begins with clear chapter
objectives. A list of key terms ends the chapter followed by basic questions to ensure
students master the key concepts and fact patterns, which test student’s ability to apply
the concepts to workplace matters. These fact-based scenarios promote critical thinking
and develop analytical skills. New to the Fourth Edition: New coverage of the balancing
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of employer and employee interests in regard to political expression and social media
use Expanded discussion of employer and employee rights with respect to medical
marijuana Focus on the heightened attention paid to policies related to workplace
romances due to the #MeToo movement Enhancement of the materials related to the
prohibition of sex discrimination and compensation discrimination materials, including
the comparing and contrasting of employee rights under Title VII and the Equal Pay Act
Introduction of Check it out! —a teaching tool based on real-life scenarios. These
sidebars raise thought-provoking questions designed to initiate both legal and policy
discussions and reinforce legal concepts and stakeholder considerations. Professors
and students will benefit from: Materials are chronologically organized and track the
employer–employee relationship. Complicated information is presented in a clear and
concise manner. Guidance from the very agencies that are ultimately responsible for
the laws that regulate the employment relationship is included. Tackling of serious
workplace matters is paired appropriately with the injection of humor to increase the
attention of students and the likelihood that they retain the knowledge related to key
concepts. Students who work in human resources, employment law are provided with
sample forms, enforcement guidance, and workplace posters that they need to know.
Practical information within the context of interviewing provides students with a wealth
of information and issues that help them frame interview questions that are legally
compliant. References to the most significant legal cases, as well as some lesserPage 11/22
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known cases represent common themes. End-of-chapter questions ensure students
master key concepts. Numerous fact patterns test whether students not only
understand these concepts but also can apply them to workplace matters. These factbased scenarios promote critical thinking and develop analytical skills so that the
knowledge can be used by students. Key terms appear in the margins where a term is
first introduced and in the glossary at the end of the book. This comprehensive glossary
of key terms provides students with an additional opportunity to review important terms.
This revised 2007 edition provides current information on Section 504, Free Appropriate
Public Education (FAPE), Least Restrictive Environment (LRE), and the reauthorization
of IDEA 2004.
Review: "This book is a fantastic guide to online marketing, and the Internet in general.
As a marketing practitioner, I've been finding my way own way through the online world
for some time now but have always wondered if what I was doing was 'correct' and it
would take me ages to find out what I needed to know through researching online
articles, blogs, etc. I found this book to be fairly concise and focused. The references to
other online articles that it includes are vast and can they be very absorbing. The best
part about this is that it is written by someone that clearly has vast experience in the
field and, unlike with some online articles, you get the feeling that what is advised is
really 'best practice'. I'd recommend this book for anyone interested in digital
marketing." Adam Butchart, Digital Marketing student Blurb: We love the Internet. We
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love digital and the connected world that we live in. We have spent the last six months
gleaning every bit of knowledge, skill and opinion from the creative minds at Quirk. The
result is a textbook borne out of more than 12 years of practical experience in the world
of digital. For the reader, this translates into applicable insight into marketing in an everchanging space. This book brings you: 22 Chapters Updated content throughout All
new case studies $480 of vouchers* Used by brands, creative agencies and students
across the world, Quirk's eMarketing textbook sets the standard for all things digital.
"Since we published the last edition of the book, it has become increasingly obvious
that the various elements of digital marketing work hand in hand, not just benefiting
each other through coordination, but actually relying on each other for success." - Rob
Stokes (Founder and Group CEO, Quirk) In order to reflect this change, we have
restructured the book to mirror our four key agency disciplines: Think, Create, Engage
and Optimise. This simplified way of thinking about the digital space makes it easier for
students and professionals to benefit from the insights shared.
In this lively, entertaining, and informative book, Dean K. Fueroghne guides readers
through the complex laws governing the creation of advertising, illuminating a heavily
regulated arena at the intersection of free enterprise and consumer protection. Is it
acceptable to use images of real people, famous or not? Can Nike talk about Adidas in
its promotional campaign? When can money be shown? What constitutes puffery, or
deceptive truth, or bait-and-switch advertising? What are the specific rules pertaining to
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professional businesses, political advertising, or the marketing of alcohol or tobacco?
What is the difference between copyright and trademark? Fueroghne answers these
questions and more as he covers the complex laws relevant to advertising in all its
guises. In addition to discussing specific cases, he explains the reasoning behind the
court’s decisions and how it affects the business of advertising. Students of strategic
communication as well as advertising professionals—from agency account executives
and copywriters to art directors and freelance designers—will learn to anticipate when
proposed advertising may cause legal problems and how to avoid costly mistakes.
Advertising lawyers will also appreciate the book as a handy reference that gathers in
one place the many disparate laws affecting marketing and promotion in the United
States today.
A fun-to-read guide for anyone looking to leave apartment living behind and enjoy the
benefits of homeownership. Makes the complicated process of buying a first home
manageable, financially and otherwise. Helps avoid newbie mistakes and possible legal
disputes. A favorite among readers, fully updated to reflect today's widely variable U.S.
real estate market.
Ad LawThe Essential Guide to Advertising Law and RegulationKogan Page Publishers
The go-to book for new lawyer success at leading firms and schools, Swimming
Lessons for Baby Sharks contains critical advice new graduates need to thrive.
Completely revised and updated, the Second Edition includes vital new information on
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networking, client service, business development, project management, and many
other topics. The goal is simple: To help new lawyers start strong. With an easily
readable style, Swimming Lessons for Baby Sharks helps new lawyers navigate
unwritten rules and stay afloat in a challenging profession. The book contains hundreds
of tips with inside information from successful lawyers nationwide. Humorous, real-life
examples illustrate the lessons along with checklists to provide comprehensive advice
quickly. With employers and clients clamoring for "practice-ready" graduates, the
Second Edition's lessons are more essential than ever.
The SHRM Essential Guide to Employment Lawis your One-Stop Legal Reference to
Employment Law. It simple, straightforward language on everything HR professionals,
employers, and small business owners need to know about their relationship with their
employees in order to comply with the law and protect thems elves and their business from
legal action.Covering more than 200 workplace law topics, the Guide provides an overview of
U.S. workplace laws, regulations, and court decisions that employers, large or small, are likely
to face, as well as what pitfalls to anticipate and when to seek professional advice. Each
chapter offers general principles, highlights key issues, and provides specific examples and
suggestions to help make the employer-employee relationship run more smoothly.
This treatise explains how certain principles or doctrines such as insurable interests,
designation of insurers, and risk transference apply to property, life, liability, or other types of
insurance. It also addresses insurance law issues and suggests lines of analysis to consider in
order to better evaluate the merits of a claim. Other subjects include conceptualization,
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classification, marketing, indemnity, insurability, claim processes, and settlements. Also
overviews insurance regulation, government sponsorship of insurance, and resolving disputed
claims.
This is a casebook on advertising and marketing law. While we've done our best to make the
hard copy version of the book useful to you, the hard copy is missing some key features, such
as an index and color images. Therefore, if you would like a PDF version of the book to
complement your hard copy version, just email a copy of your purchase receipt for the hard
copy to Professor Goldman (egoldman@gmail.com) and he will email you a PDF at no extra
cost.
This is a casebook on advertising and marketing law. Due to the length of the book, we have
broken the book into 2 volumes. This is the order page for Volume 2. The book's table of
contents: Volume 1PrefaceChapter 1: OverviewChapter 2: What is an Advertisement?Chapter
3: False Advertising OverviewChapter 4: DeceptionChapter 5: Omissions and
DisclosuresChapter 6: Special Topics in Competitor LawsuitsChapter 7: Consumer Class
ActionsChapter 8: False Advertising Practice and RemediesVolume 2Chapter 9: Other
Business TortsChapter 10: CopyrightsChapter 11: Brand Protection and UsageChapter 12:
Competitive RestrictionsChapter 13: Featuring People in AdsChapter 14: PrivacyChapter 15:
PromotionsChapter 16: The Advertising Industry Ecosystem-Intermediaries and Their
RegulationChapter 17: Case Studies in Food and DrugsWhile we've done our best to make the
hard copy version of the book useful to you, the hard copy is missing some key features, such
as an index and color images. Therefore, if you would like a PDF version of the book to
complement your hard copy version, just email a copy of your purchase receipt for the hard
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copy to Professor Goldman (egoldman@gmail.com) and he will email you a PDF at no extra
cost.
School Law for Everyone is the essential textbook and legal guide for teachers, administrators,
parents, students, and everyone working with schools. After decades of teaching law to
thousands of students, I can tell you with great certainty that if you want to acquire a powerful
working knowledge of school law in practice, this is the book you need. From cover to cover
this book is designed to actively engage you in building a strong working knowledge of the law
in practice. This book is unique in that it: -Clearly explains even the most complex principles of
law in a concise and understandable manner; -Connects essential principles of law to current
policies and practices; -Harmonizes complex and contradictory case law into a clear and
concise statement of current law; -Provides helpful flowcharts, visual aids, and summaries; and
-Teaches useful practice skills and practice tips for effectively putting legal knowledge into
practice in schools. Ten chapters cover the essential areas of school law. Each chapter
includes a legal overview; essential questions and answers; practice skills; practice tips;
essential points, terms, and cases; a closer look at key aspects of the law; questions for further
exploration and discussion; and suggested activities for further learning. The focus throughout
this book is on helping the reader to master essential principles of school law and their
application in practice, along with useful practice skills, in an engaging and succinct format.
In todays' highly competitive global market, fashion designers, entrepreneurs and executives
need state, federal, and international laws to protect their intellectual property-their brands and
the products by which their customers recognize them. Fashion Law provides a concise and
practical guide to the full range of legal issues faced by a fashion company as it grows from
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infancy to international stature. Updated to reflect recent legal decisions and regulatory
developments, this revised edition covers such a vital issues as intellectual property protection
and litigation, licensing, anti-counterfeiting, start-ups and finance, commercial transactions,
retail property leasing, employment regulations, advertising and marketing, celebrity
endorsements, international trade. Features of the text help to make legal concepts accessible
to the lay reader. More than 25 leading attorneys practicing in the emerging legal specialty of
fashion law contributed the chapters for this authoritative text, and their expertise provides a
foundation for fashion professionals and their legal advisors to work together effectively. New
to this Edition~Expanded section on Intellectual Property protection, including an all new
Chapter 6 on Litigation~All new Chapter 10 on Fashion Finance Features~Box Features
provide real-life examples that demonstrate the role that law plays in the fashion business,
including landmark court cases and current events~Practice Tips discuss legal issues that
should be considered as fashion designers and executives establish procedures for conducting
their business~Sample Clauses familiarize readers with the legal language that covers the
rights and responsibilities of the parties to agreements. Instructor's Guide and PowerPoint
presentations available.
A broad introduction to the changing roles of intellectual property within society Intellectual
property is one of the most confusing--and widely used--dimensions of the law. By granting
exclusive rights to publish, manufacture, copy, or distribute information and technology, IP laws
shape our cultures, our industries, and our politics in countless ways, with consequences for
everyone, including artists, inventors, entrepreneurs, and citizens at large. In this engaging,
accessible study, Aram Sinnreich uncovers what's behind current debates and what the future
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holds for copyrights, patents, and trademarks.
This comprehensive resource helps lawyers and non-lawyers know which legal web sites are
worth their time, which aren t, and why. Organized into more than 30 specific areas of legal
expertise, it includes information about web sites on administrative law, bankruptcy, consumer
protection, estate planning, immigration, intellectual property, Internet law, job listings, legal
news, public records, and real estate. Each site is reviewed and assigned a rating of up to five
stars, creating an invaluable research tool for lawyers, law librarians, paralegals, and anyone
interested in legal resources on the web. This replaces 0970597037. "
Market manipulation comes in many forms. For a wrong that some say started life with groups
of men dressed in Bourbon uniforms spreading false information in cod French accents, the
speed of change has accelerated dramatically in the modern era, via the Internet, novel forms
of electronic communication, ultra-fast computer-generated trading, new types of financial
instruments, and increased globalisation. This means that opportunities for carrying-out new
forms of manipulation now exist on an exponential scale. Looks at the mechanisms, criminal
and civil, to confront market manipulation, its enforcement regimes, legal and evidential rules
and potential loopholes. Shows how every individual involved in market transactions can fall
foul of the law if they do not ensure integrity in their dealings. The ‘tricks’ used by those
seeking to benefit from this special category of fraud and the relationship of dedicated
provisions to the general law is outlined, with key statutory provisions set out in an appendix. A
valuable accompaniment to The Little Book of Insider Dealing (Waterside Press, 2018). An
invaluable pocket guide and law primer. An essential guide for investors. With practical
examples and decided cases. An up-to-date treatment of a fast-moving topic. Describes both
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criminal and regulatory regimes. Contents include Forms of Market Manipulation; Suspicion,
Identification, Detection and Investigation; Obligations and Enforcement; Criminal Offences,
Defences and Punishment; Regulatory Provisions and Penalties; Evidence; Acronyms; Select
Bibliography; Key Statutory Provisions and Index.
Written for first year law students text explains how to read and brief cases, take notes, study,
maintain balance and succeed.
This book is an invaluable resource for managers, supervisors, HR professionals, and anyone
else who needs to know about federal employment laws. It takes the 20 most important federal
workplace laws and breaks them down into plain English, chapter by chapter. Managers and
HR professionals can pick up this easy-to-use reference guide any time they have questions
about their obligations under federal employment laws.
A solid reference for both the everyday and the unexpected legal issues, written by practicing
attorneys Law 101 is an essential reference that explains: How laws are made How the court
system works How each area of the law impacts your daily life Key information for important
questions: How does a lawsuit begin? How do civil and criminal law differ? When do state laws
trump federal laws? What makes a contract solid? What can you expect if called as a juror?
What can you expect if called as a witness? And other complex areas of the law that you need
to know. No home reference shelf is complete without this indispensible guide. The new edition
also includes information on legal subjects that have become more important recently,
including alternative dispute resolution, privacy rights, and Internet law.
With behind-the-scenes anecdotes from the halls of power, real-world case studies, and tips
from successful industry players, this book equips readers with the tools they need to navigate
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the complex world of music copyright, showing how creator, technology, and communities can
work together to support a healthier music ecosystem.
A comprehensive guide to the complex United States immigration system, ABA Fundamentals'
Immigration Law: A Guide to Laws and Regulations is the essential book for lawyers working in
the immigration field, people applying for immigration benefits, students studying U.S.
immigration laws, corporate counselors, police officers, and community groups.
Provides practical advice for parents on protecting their children and assets, including three
stories that explain the legal processes associated with guardianship, documentation, trustees,
and other related topics.
A Guide to Landlord and Tenant Law provides a strong foundation in commercial landlord and
tenant, and housing law. The book is designed to provide a complete course text for both
undergraduate and postgraduate students from surveying and real estate management
backgrounds. This clear and accessible textbook aims to introduce the reader to the
fundamentals of both residential and commercial landlord and tenant law by considering the
nature of the tenancy and the relationship between the parties. It examines the main elements
of the commercial lease including rent, repair, alienation, termination and statutory renewal.
The main types of residential tenancy are also considered including: assured and assured
shorthold tenancies, secure and Rent Act tenancies and long leasehold enfranchisement. The
book aims to familiarise the reader with the contractual documentation as well as the common
law and statutory codes which form the basis of landlord and tenant transactions. It contains
useful features such as: extracts from the Model Commercial Lease key case summaries, a
glossary and chapter summaries further reading lists In addition, students on the Legal
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Practice Course and Bar Professional Training Course will find this to be a useful
supplementary resource as will professional surveyors and lawyers looking for a refresher on
the latest landlord and tenant law.
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