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Franchising is one of the fastest and most popular means of business expansion. At the core of franchising is the licensing of intellectual
property rights. Packed with examples and tips, this practical guide for business people outlines different types of franchise and takes you
through the franchising process, identifying the key issues to consider at each stage.

WINNER ¢ 2021 PULITZER PRIZE IN HISTORY The “stunning” (David W. Blight) untold history of how fast food became one of the greatest
generators of black wealth in America. Just as The Color of Law provided a vital understanding of redlining and racial segregation, Marcia
Chatelain’s Franchise investigates the complex interrelationship between black communities and America’s largest, most popular fast food
chain. Taking us from the first McDonald’s drive-in in San Bernardino to the franchise on Florissant Avenue in Ferguson, Missouri, in the
summer of 2014, Chatelain shows how fast food is a source of both power—economic and political—and despair for African Americans. As she
contends, fast food is, more than ever before, a key battlefield in the fight for racial justice.

MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching students to think and act like marketers. It presents strategy
from a perspective that guides strategic marketing management in the social, economic, and technological arenas in which businesses
function today--helping students develop a customer-oriented market strategy and market plan. Its practical approach to analyzing, planning,
and implementing marketing strategies is based on the creative process involved in applying marketing concepts to the development and
implementation of marketing strategy. An emphasis on critical thinking enables students to understand the essence of how marketing
decisions fit together to create a coherent strategy. Well-grounded in developing and executing a marketing plan, the text offers a complete
planning framework, thorough marketing plan worksheets, and a comprehensive marketing plan example for students to follow.

From conception to perfection, a complete history of the hamburger, for fans of Mark Kurlansky, Tom Standage, Jared Diamond, and Bee
Wilson. Discover the food history you've been missing in this entertaining book. Do you know what the first burger chain was? That Taco Bell
was originally known as Bell Burger—and was founded in the same city as McDonald's? Have you heard of the 1980s Burger Wars? All About
the Burger covers all these topics and more... All About the Burger will take you on the burger journey of a lifetime, an informational magic
carpet ride. You'll learn about restaurants, cooking styles, and different eras that have made the burger the juggernaut that it is. From White
Castle to Shake Shack, from simple sandwich to specialty burger, you won’t miss a bite. This is the definitive Bible of Burgers. After reading
this book, you will learn: - The contributions burgers have made to food culture - The evolution of the burger from carnival treat to an
American staple - Where to go to find your next favorite burger - And much more! Praise for All about the Burger “Sef’s pursuit of the real
story, along with the way he writes about the histories of these storied American restaurants and companies, truly conveys the respect and
love he has for the subject.”?Bob Gatewood and Brian Easley, president & vice president at Druther’s “A book so meticulously researched
and passionately written, it is the crowning achievement of one of our greatest food authorities. You will devour it instantly.”?Lee Schrager,
Food Network’s South Beach Wine & Food Festival, founder

The Life and Legacy of an American Original Co-founder and first CEO of Burger King, Jim McLamore, recounts the entrepreneurial journey
of an international fast food chain and offers a message to today's budding entrepreneur. A rags-to-$9-billion-riches story. A crash course in
Burger King history and fast food in America, The Burger King is McLamore’s candid and conversational memoir. Written before his death in
1996, he talks of his life, the birth of the whopper, and the rise of Burger King. Inside, find out: « How Burger King managed to create the
worst advertising campaign of 1985 « What Burger King shares with Pitbull, Scarface, and Marco Rubio « Why Wendy’s founder Dave
Thomas called McLamore an “American original” A message for today’s young entrepreneur. McLamore’s account of Burger King offers an
instructive and inspiring tale to young entrepreneurs. Here’s a story of entrepreneurship development from one of the top entrepreneurs of
fast food chains. Want to learn how to start a food business? Burger King's journey from south Florida drive-ins to international corporation
reveals the ups and downs of entrepreneurship, whether in the food service industry or elsewhere. Now what? But the autobiography of
McLamore doesn’'t end when he exits the company. So, what comes after success? To McLamore, it comes down to what'’s truly needed to
live a full and good life?personal values, impacting the people around you, and juicy hamburgers. If you want to have it your way, and
enjoyed books like Grinding It Out: The Making of McDonald's, Dave's Way: The Story of Wendy'’s, and Papa: The Story of Papa John's
Pizza, then you'll love The Burger King: A Whopper of a Story on Life and Leadership.

Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed explanations in
the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.

Accounting Information Systems provides a comprehensive knowledgebase of the systems that generate, evaluate, summarize, and report
accounting information. Balancing technical concepts and student comprehension, this textbook introduces only the most-necessary
technology in a clear and accessible style. The text focuses on business processes and accounting and IT controls, and includes discussion
of relevant aspects of ethics and corporate governance. Relatable real-world examples and abundant end-of-chapter resources reinforce
Accounting Information Systems (AIS) concepts and their use in day-to-day operation. Now in its fourth edition, this popular textbook explains
IT controls using the AICPA Trust Services Principles framework—a comprehensive yet easy-to-understand framework of IT controls—and
allows for incorporating hands-on learning to complement theoretical concepts. A full set of pedagogical features enables students to easily
comprehend the material, understand data flow diagrams and document flowcharts, discuss case studies and examples, and successfully
answer end-of-chapter questions. The book’s focus on ease of use, and its straightforward presentation of business processes and related
controls, make it an ideal primary text for business or accounting students in AlS courses.

"He either enchants or antagonizes everyone he meets. But even his enemies agree there are three things Ray Kroc
does damned well: sell hamburgers, make money, and tell stories." --from Grinding It Out Few entrepreneurs can claim to
have radically changed the way we live, and Ray Kroc is one of them. His revolutions in food-service automation,
franchising, shared national training, and advertising have earned him a place beside the men and women who have
founded not only businesses, but entire empires. But even more interesting than Ray Kroc the business man is Ray Kroc
the man. Not your typical self-made tycoon, Kroc was fifty-two years old when he opened his first franchise. In Grinding It
Out, you'll meet the man behind McDonald's, one of the largest fast-food corporations in the world with over 32,000
stores around the globe. Irrepressible enthusiast, intuitive people person, and born storyteller, Kroc will fascinate and
inspire you on every page.

Delve into the core of ethics today in your course with the latest practical, applied coverage found in
Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009 UPDATE. Whether you use this book as a supplement or primary
text in your undergraduate or graduate course, the accessible, up-to-date approach provides unmatched insights into the

complex environment in which contemporary managers make ethical decisions. The book's solid managerial framework
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and new updates highlight the latest developments in ethics and how they relate to overall ethics concepts, processes,
and best practices used throughout successful business ethics programs. Your students see how ethics can play a
critical role in key strategic business decisions. Captivating new cases and engaging examples reflect today's most
recent business developments and crises. Rather than focusing on intellectual reasoning alone or a philosophical
discussion of ideas, the book's proven learning features help students prepare and practice confronting the types of
actual ethical dilemmas they will face in today's business world. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.

This proven, popular reference has been completely updated to better guide readers through the current franchise
environment. Real-life examples of both service- and product-oriented franchises and useful checklists prevent mistakes
and save time and money. Contact information for state and federal franchising regulatory agencies and a listing of useful
publications guide new franchisees to the resources they need.

Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an additional benefit of this text is that
specialists in a variety of areas have authored individual chapters.

This book focuses on the dialectics between spatio-organisational gaps and local contexts that characterise cross-border
investments. "Interspatial” investments — be it mergers & acquisitions (M&A) or greenfield investments — are usually
characterised by what is referred to as "otherness", i.e. organisational and cultural distances of the firms involved in
relation to their regional contexts. At the same time, economic, political and socio-cultural linkages are decisive for
attracting cross-border investments to regions and for providing firms with conditions supportive of their market success.
As a consequence of being locked into complex structures of proximities, cross-border investments are situated in
contested terrain. This terrain triggers learning processes in both regional actors and investors, which can result in the
convergence of mindsets and organisational issues. This book is unique in that it combines interspace (defined as the
distance between the new owner and the cross-border venture), place (the target region), interpretation (perception and
understanding of the investment by the actors involved) and context (institutions, actor networks and interaction), thus
offering better understanding of recent processes of globalisation. Crossing disciplinary boundaries by integrating
economic geography and management studies, the volume adopts an innovative and spatially informed perspective on
foreign direct investments (FDI). This perspective will be of great value to scholars, students and practitioners. The
volume is inventive in its approach in that it offers fresh readings from interdisciplinary theoretical approaches and
combines these with valuable empirical insights from developed as well as Emerging Economies.

The investment required to license a franchise is a substantial sum. The results can be tremendously lucrative, providing
both financial and professional independence, but there are also plenty of potential pitfalls. Better Business Bureau’s
Buying a Franchise: Insider's Guide to Success is packed with essential information, including worksheets, checklists,
and charts. Experienced entrepreneurs from the Better Business Bureau guide investors from selecting a franchise to
negotiating a contract to techniques for managing a profitable business.

“This is a book to savor, especially if you're a fast-food fan.”—Bookpage "This fun, argumentative, and frequently
surprising pop history of American fast food will thrill and educate food lovers of all speeds.”" —Publishers Weekly Most
any honest person can own up to harboring at least one fast-food guilty pleasure. In Drive-Thru Dreams, Adam Chandler
explores the inseparable link between fast food and American life for the past century. The dark underbelly of the
industry’s largest players has long been scrutinized and gutted, characterized as impersonal, greedy, corporate, and
worse. But, in unexpected ways, fast food is also deeply personal and emblematic of a larger than life image of America.
With wit and nuance, Chandler reveals the complexities of this industry through heartfelt anecdotes and fascinating trivia
as well as interviews with fans, executives, and workers. He traces the industry from its roots in Wichita, where White
Castle became the first fast food chain in 1921 and successfully branded the hamburger as the official all-American meal,
to a teenager's 2017 plea for a year’s supply of Wendy’s chicken nuggets, which united the internet to generate the
most viral tweet of all time. Drive-Thru Dreams by Adam Chandler tells an intimate and contemporary story of
America—its humble beginning, its innovations and failures, its international charisma, and its regional identities—through
its beloved roadside fare.

Franchise BibleHow to Buy a Franchise or Franchise Your Own BusinessEntrepreneur Press

LESSONS FROM THE 1970s, MORE RELEVANT THAN EVER IN 2012, BY HARRY BROWNE

The injunction is an exceptionally potent remedy, the grant or denial of which often leads to a cascade of serious consequences.
This comprehensive and practical guide to injunctive relief covers all issues that are relevant to these types of motions from pre-
filing considerations to appellate relief. The book also includes time-saving checklists, flowcharts to help practitioners decide
whether to file such motions and statistics relating to how often these motions are granted/denied.

Identifies 100 top-selected franchises that have demonstrated solid profit and growth potential, in a resource that complements
each profile with a three-page analysis of the company as well as listings of investment requirements, historical growth rates and
territory identifiers. Original.

(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business through a
collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.

The #1 best-seller on franchise development and Amazon #1 best-seller, Grow to Greatness has instantly become the must-read,

essential guide on how to build a world-class franchise system faster. This breakthrough book delivers advice and proven, step-by-
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step systems and processes for emerging and established franchisors, as well as for anyone considering franchising their
business. The $29.95 guide has saved existing and potential franchisors thousands of dollars in costly mistakes. -- One hundred+
case examples and checklists reveal how to do it right ... and how not to do it wrong! -- Profit from real "best practices" solutions
and proven step-by-step processes -- Endorsed by franchising's top brand executives of KFC, Taco Bell, Dunkin' Donuts,
Pinkberry, Molly Maids, Postnet, Checkers, AlphaGraphics, Popeye's, Cartridge World, Express Employment Professionals, the
International Franchise Association ... and many more. Each benchmark is described in detail, supported by case studies, industry
research and steps taken by franchise leaders from various industries. " Steve's Grow to Greatness is the 'Driver's Ed Manual'. It
delivers great lessons for startup franchisors and the most seasoned franchise executives. In the words of Bill Rosenberg, founder
of Dunkin' Donuts and the International Franchise Association, 'We can avoid failures, if we study success.' Study Grow to
Greatness and you will be rewarded.” John Reynolds, CFE President, IFA Educational Foundation

Read this million-copy bestseller for leadership insights about top-down change to improve productivity in your business starting
with the most important person: You. When Captain Abrashoff took over as commander of USS Benfold, it was like a business that
had all the latest technology but only some of the productivity. Knowing that responsibility for improving performance rested with
him, he realized he had to improve his own leadership skills before he could improve his ship. Within months, he created a crew of
confident and inspired problem-solvers eager to take the initiative and responsibility for their actions. The slogan on board became
"It's your ship," and Benfold was soon recognized far and wide as a model of naval efficiency. How did Abrashoff do it? Against the
backdrop of today's United States Navy, Abrashoff shares his secrets of successful management including: See the ship through
the eyes of the crew: By soliciting a sailor's suggestions, Abrashoff drastically reduced tedious chores that provided little additional
value. Communicate, communicate, communicate: The more Abrashoff communicated the plan, the better the crew's
performance. His crew eventually started calling him "Megaphone Mike," since they heard from him so often. Create discipline by
focusing on purpose: Discipline skyrocketed when Abrashoff's crew believed that what they were doing was important. Listen
aggressively: After learning that many sailors wanted to use the Gl Bill, Abrashoff brought a test official aboard the ship-and held
the SATSs forty miles off the Iraqi coast. From achieving amazing cost savings to winning the highest gunnery score in the Pacific
Fleet, Captain Abrashoff's extraordinary campaign sent shock waves through the U.S. Navy. It can help you change the course of
your ship, no matter where your business battles are fought.

Tells McLamore's story of how he launched his enterprise, the struggles he has had to succeed in the face of stiff competition from
McDonald's, and his personal relationship with McDonald's CEO

The author has temporarily unpublished this book for updates.

This is a state-by-state analysis of covenants against competition in the franchise context, addressing how franchise covenants have been
interpreted and enforced under each state's law. It allows comparative research and analysis of the subject.

The definitive report on what caused America's economic meltdown and who was responsibleThe financial and economic crisis has touched
the lives of millions of Americans who have lost their jobs and their homes, but many have little understanding of how it happened. Now, in
this very accessible report, readers can get the facts. Formed in May 2009, the Financial Crisis Inquiry Commission (FCIC) is a panel of 10
commissioners with experience in business, regulations, economics, and housing, chosen by Congress to explain what happened and why it
happened. This panel has had subpoena power that enabled them to interview people and examine documents that no reporter had access
to. The FCIC has reviewed millions of pages of documents, and interviewed more than 600 leaders, experts, and participants in the financial
markets and government regulatory agencies, as well as individuals and businesses affected by the crisis. In the tradition of The 9/11
Commission Report, "The Financial Crisis Inquiry Report" will be a comprehensive book for the lay reader, complete with a glossary, charts,
and easy-to-read diagrams, and a timeline that includes important events. It will be read by policy makers, corporate executives, regulators,
government agencies, and the American people.

International Franchising 2016: Legal and Business Considerations is a comprehensive reference guide for lawyers, business people and
academics to use in navigating the legal and business issues impacting franchise arrangements throughout the world. This new volume
covers Africa, the Americas, Asia and the Middle East. The 590-page book, published by LexNoir Foundation, highlights issues encountered
when drafting international franchise agreements, and covers local law governing franchise arrangements in 41 jurisdictions. In those
chapters devoted to a specific country, a legal expert in the designated jurisdiction addresses the basic issues that a franchise lawyer must
know to competently advise a client in expanding its franchise system to that particular country. Many of the guidelines provided by local,
foreign counsel are more broadly applicable to other types of cross-border agreements and transactions. The books covers the following
jurisdictions: AFRICA: Angola, Botswana, Burundi, Cape Verde, Democratic Republic of the Congo, Egypt, Ethiopia, Ghana, Kenya,
Mozambique, Nigeria, Rwanda, South Africa, Tunisia, Zambia, Zimbabwe; THE AMERICAS: Argentina, The Bahamas, Brazil, Canada, Cuba,
El Salvador, Haiti, Mexico, the United States; ASIA: Bangladesh, China, Hong Kong, India, Indonesia, Japan, Kazakhstan, Malaysia, Nepal,
Philippines, South Korea, Taiwan, Tajikistan, Thailand, Vietnam; and THE MIDDLE EAST: Kuwait

This book sheds light on all aspects of earnings claims, including defining what an earnings claim really is, the origins of its regulation under
the franchise disclosure laws, how a franchisor should prepare an earnings claim, how a franchisee should use an earnings claim, how a
franchisee may attack lawful and unlawful earnings claims, how a franchisor may defend against such attacks, and how the government
franchise enforcement authorities, investigate unlawful earnings claim activity.

The authors contemplate the origins, architecture and commercial growth of wayside eateries in the US over the past 100 years. Fast Food
examines the impact of the automobile on the restaurant business and offers an account of roadside dining.

Franchise Desk Book is your primary reference to the text of generally applicable franchise registration, disclosure and
relationship statutes and accompanying regulations. You'll benefit from the expert commentary on franchise statutes and
cases that provide you with a look behind the scenes with respect to the covered state's laws. In addition, this manual
includes annotations of reported and unreported cases that are arranged and keyed to topics that franchise lawyers need
and can understand, such as franchise fees, exemptions from registration and more. The unique annotation system that
is designed specially for franchise lawyers will allow you to put your finger on cases that focus upon the issues that
matter most.

An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and ease of learning.
Principles of Marketing keeps pace with a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition. Real local and international examples bring
ideas to life and new feature 'linking the concepts' helps students test and consolidate understanding as they go. The

latest edition enhances understanding with a unique learning design including revised, integrative concept maps at the
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start of each chapter, end-of-chapter features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.

Aiming to bridge the gap between theory and application, this work focuses on strategic management.

A complex legal infrastructure underlies the huge volume of restaurant sales in California, estimated at $54.2 billion in
2007 alone. Successful operation of a California restaurant involves local, state and federal laws, including contract law,
tort law, health and safety laws, labor laws and environmental laws, to name just a few. This is the very first book to
target California restaurant law exclusively, and is designed to provide a general understanding of the wide variety of
pertinent laws to attorneys representing restaurant owners and operators. The Essential Guide to California Restaurant
Law is a new and invaluable tool for attorneys representing the restaurant industry, providing guidance as to compliance
with applicable laws, identification of legal issues, and limitation of liability.

McDonalds, Sonic, Subway, Dairy Queen, Circle K, Piggly Wiggly—all well-known franchises in America and beyond.
You've probably sometimes wondered how so many of them could exist, how they manage to stay in business, and how
they continue to thrive. Maybe you've even thought about running one of your own, but didn't know where to begin. Well,
now you do, thanks to Running a Franchise For Dummies. Pick the perfect franchise for you Create marketing plans and
branding for your new franchise Understand all of the complex legal issues surrounding the ownership of a franchise
Uncover the secrets to continued success and future expansion Running a Franchise for Dummies is a clear and concise
guide for anyone who wants to be their own boss and stand on the shoulders of franchise giants both big and small.
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