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The definitive report on what caused America's economic meltdown and who was responsibleThe financial and economic
crisis has touched the lives of millions of Americans who have lost their jobs and their homes, but many have little
understanding of how it happened. Now, in this very accessible report, readers can get the facts. Formed in May 2009,
the Financial Crisis Inquiry Commission (FCIC) is a panel of 10 commissioners with experience in business, regulations,
economics, and housing, chosen by Congress to explain what happened and why it happened. This panel has had
subpoena power that enabled them to interview people and examine documents that no reporter had access to. The
FCIC has reviewed millions of pages of documents, and interviewed more than 600 leaders, experts, and participants in
the financial markets and government regulatory agencies, as well as individuals and businesses affected by the crisis. In
the tradition of The 9/11 Commission Report, "The Financial Crisis Inquiry Report" will be a comprehensive book for the
lay reader, complete with a glossary, charts, and easy-to-read diagrams, and a timeline that includes important events. It
will be read by policy makers, corporate executives, regulators, government agencies, and the American people.
This text is an unbound, binder-ready edition. Kieso, Weygandt, and Warfield’s Intermediate Accounting, Sixteenth
Edition continues to set the standard for students and professionals in the field. The 16th edition builds on this legacy
through new, innovative student-focused learning. Kieso maintains the qualities for which the text is globally recognized,
including its reputation for accuracy, comprehensiveness, accessibility, and quality problem material that best prepares
students for success on the CPA exam and accounting careers. The 16th edition offers the most up-to-date coverage of
US GAAP & IFRS in a format suited to the complex challenges of teaching intermediate accounting in these changing
times. WileyPLUS sold separately from text.
Explains how companies must pinpoint business strategies to a few critically important choices, identifying common
blunders while outlining simple exercises and questions that can guide day-to-day and long-term decisions.
This is the unbound, loose-leaf version of Intermediate Accounting, 17th Edition, Volume 2. This book is written by
industry thought leaders, Kieso, Weygandt, and Warfield and is developed around one simple proposition: create great
accountants. Upholding industry standards, this edition incorporates new data analytics content and up-to-date coverage
of leases, revenue recognition, financial instruments, and US GAAP & IFRS. While maintaining its reputation for
accuracy, comprehensiveness, and accessibility, Intermediate Accounting drives results by helping students build
professional competencies through reliable problem material.
An introduction to financial tools and concepts from an operations perspective, addressing finance/operations trade-offs
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and explaining financial accounting, working capital, investment analysis, and more. Students and practitioners in
engineering and related areas often lack the basic understanding of financial tools and concepts necessary for a career
in operations or supply chain management. This book offers an introduction to finance fundamentals from an operations
perspective, enabling operations and supply chain professionals to develop the skills necessary for interacting with
finance people at a practical level and for making sound decisions when confronted by tradeoffs between operations and
finance. Readers will learn about the essentials of financial statements, valuation tools, and managerial accounting. The
book first discusses financial accounting, explaining how to create and interpret balance sheets, income statements, and
cash flow statements, and introduces the idea of operating working capital—a key concept developed in subsequent
chapters. The book then covers financial forecasting, addressing such topics as sustainable growth and the
liquidity/profitability tradeoff; concepts in managerial accounting, including variable versus fixed costs, direct versus
indirect costs, and contribution margin; tools for investment analysis, including net present value and internal rate of
return; creation of value through operating working capital, inventory management, payables, receivables, and cash; and
such strategic and tactical tradeoffs as offshoring versus local and centralizing versus decentralizing. The book can be
used in undergraduate and graduate courses and as a reference for professionals. No previous knowledge of finance or
accounting is required.
The Fourth Industrial Revolution signals a sea change in the way we lead our organisations. Moving away from relational
leadership and horizontal, organisationally-led development, it is imperative that business leaders are able to adapt to
more networked organisations and shift away from dated assumptions of positional power. Constructing Leadership 4.0
breaks new ground by explaining the urgent challenges facing managers and business leaders. It will teach you how to:
Approach leadership development as a system rather than a programme Develop an organisational ecosystem to
support leadership 4.0 Build collaborative networks Cultivate a responsive mindset through sensemaking Use nonclassroom based learning methodologies for educating leaders Rooted in leadership development methodology and
underpinned by cutting-edge research, this book calls for businesses to cultivate responsive leaders through a theory of
connectivism and swarm intelligence that reflects the coming cybernetic revolution.
Businesses worry about new technologies, but customers are the ultimate disruptors—Suman Sarkar offers bold
strategies for making sure you understand your customers and keep up with their ever-changing needs. Disruption—the
brutal roiling of markets, the decline of long-established brands and products, and the rise of new upstarts—drives
business failure and success. Most people think technology causes disruption, but technology merely enables it.
Changing customer needs cause disruptions, and too many businesses get caught unaware. Suman Sarkar offers
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proven strategies that will enable any business to stay radically close to its customers and address their evolving needs.
He argues that businesses need to focus on existing customers first—research shows they're likely to spend more and are
more profitable than new customers. Personalization is becoming important for the newer generations in both developed
and developing markets, so Sarkar describes approaches to make them cost-effective. In our era of instant gratification,
customers want what they want now—Sarkar explains how you can develop and deliver products and services faster than
ever. And since a few bad Yelp reviews, social media posts, or angry tweets from customers can ruin you, Sarkar shows
how to proactively make sure the quality of your products and services stays better than that of your competitors. The key
to survival in this era of changing customer needs is to focus on and address them quickly so customers don't switch to
the competition. Drawing on his experiences with leading companies worldwide, Sarkar offers five strategies and
techniques that will keep you ahead of the curve.
Repackaged with a new Afterword, this "valuable and entertaining" (New York Times Book Review) book explores how
scientists are adapting nature's best ideas to solve tough 21st century problems Biomimicry is rapidly transforming life on
earth. Biomimics study nature's most successful ideas over the past 3.5 million years, and adapt them for human use.
The results are revolutionizing how materials are invented and how we compute, heal ourselves, repair the environment,
and feed the world. Janine Benyus takes readers into the lab and in the field with maverick thinkers as they: discover
miracle drugs by watching what chimps eat when they're sick; learn how to create by watching spiders weave fibers;
harness energy by examining how a leaf converts sunlight into fuel in trillionths of a second; and many more examples.
Composed of stories of vision and invention, personalities and pipe dreams, Biomimicry is must reading for anyone
interested in the shape of our future.
This is the unbound, loose-leaf version of Intermediate Accounting, 17th Edition, Volume 1. This book is written by
industry thought leaders, Kieso, Weygandt, and Warfield and is developed around one simple proposition: create great
accountants. Upholding industry standards, this edition incorporates new data analytics content and up-to-date coverage
of leases, revenue recognition, financial instruments, and US GAAP & IFRS. While maintaining its reputation for
accuracy, comprehensiveness, and accessibility, Intermediate Accounting drives results by helping students build
professional competencies through reliable problem material.
The successful photographer's secret! Thousands of successful photographers have trusted Photographer's Market as a
resource for growing their businesses. This edition contains the most comprehensive and up-to-date market contacts for
working photographers today: magazines, book publishers, greeting card companies, stock agencies, advertising firms,
contests, and more. In addition to the more than 1,500 individually verified contacts, 2017 Photographer's Market
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includes: • A FREE 1-year subscription to ArtistsMarketOnline.com, where you can search industry contacts, track your
submissions, get the latest photography news, and much more (NOTE: the free subscription only comes with the print
version) • Up-to-date information on how to start and run a photography business, including how to find clients, who to
contact to submit your photos, what types of photos they need, and how to submit both digital and film images • Markets
for fine art photographers, including hundreds of galleries and art fairs • Informative articles on business topics, such as
submitting to galleries, creating a business plan, networking with other photographers, improving your portfolio, and more
• Inspiring and informative interviews with successful professionals, including wedding, magazine, and commercial
photographers
One of the most comprehensive, well documented, and well illustrated books on this subject. With extensive subject and
geographical index. 41 photographs and illustrations - mostly color. Free of charge in digital format on Google Books.
Financial Accounting, 11th Edition, provides students with a clear understanding of financial accounting by framing
accounting processes in the context of real-world business practices. Concepts are presented in an engaging story-telling
approach and help answer key questions such as "why, what, and how" financial accounting connects to business
success. By building a solid foundation in the mechanics of preparing and analyzing financial statements, performance
measurement (Return on Equity), and decision-making with the help of data analytics, Financial Accounting, 11th Edition
helps students better prepare to be effective and successful business professionals.
Presents recommendations for one hundred stocks which have a history of beating the stock market average and have
positive investment potential based on a variety of investment criteria.
Business Model Innovation Process: Preparation, Organization and Management examines a range of critical questions
that merit thoughtful interdisciplinary consideration, such as: Why do business models, and their innovation in particular,
matter today? How can the process of business model innovation be understood, organized and managed adequately
under increasingly volatile, uncertain, complex and ambiguous technological, business and geo-political conditions?
What should decision-making and risk-management look like under these conditions, with managers whose rationality is
bounded? The book offers a detailed account of the relatively unknown process of business model innovation by looking
into the intersection of strategic, operations and innovation management, organizational design, decision-making and
performance management. In doing so, this book addresses fundamental issues, and introduces new ideas and
theoretical perspectives. In envisioning and thinking about various potential scenarios of business model innovation and
understanding how to organize for each of these under different conditions, the book provides original arguments and
suggestions for practitioners. For that purpose, the book also offers many compelling real-life examples of business
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models and their innovation. Combining theory and practice, this book is an essential read for researchers and
academics of business model innovation, as well as strategic management, digital transformation, innovation
management and organizational change. It will also be of direct interest to practitioners and business leaders seeking
new perspectives to increase their competitive advantage.
The Global Innovation Index 2020 provides detailed metrics about the innovation performance of 131 countries and economies around the
world. Its 80 indicators explore a broad vision of innovation, including political environment, education, infrastructure and business
sophistication. The 2020 edition sheds light on the state of innovation financing by investigating the evolution of financing mechanisms for
entrepreneurs and other innovators, and by pointing to progress and remaining challenges – including in the context of the economic
slowdown induced by the coronavirus disease (COVID-19) crisis.
This concise text focuses squarely on the issues facing marketers in an increasingly global world. It identifies several trends, linking them
together, and positioning them as marketing practices that companies implement as a way of responding to the major consequences of
globalization. The book also includes case studies to illustrate new practices and allow students to discuss issues of market selection, entry
modes, segmentation, targeting, and positioning, as well as product, price, distribution, promotion, and corporate communication policies in a
globalized world. Durand’s unique approach moves beyond marketing management and strategy issues and provides students with the
broader context to understand the marketing practices they’ll use in the real world. This book will prove to be an essential resource for any
student of marketing and international business working to stay ahead in an increasingly competitive and global industry.
The CEO’s Boss, originally published in 2010, is the definitive guide to a productive working relationship between corporate boards and
CEOs. Speaking to an era when company directors must monitor the actions and day-to-day operations of their CEO, William M. Klepper
offers eight essential lessons to help boards operate more effectively in this bold and independent role. Since the publication of the first
edition, Klepper has continued to develop and apply its lessons for a variety of businesses and settings. In this second edition, Klepper
renews the paradigm set forth in the first, with new case studies of companies such as Wells Fargo, BP, Hewlett-Packard, and Proctor &
Gamble. Giving directors, executives, investors, and stakeholders the tools to make crucial relationships work, Klepper details the best
techniques for selecting the right CEO, establishing a working relationship, and giving effective feedback. He affirms the importance of the
social contract between directors and their CEOs, encourages directors to embrace their independence, and teaches executives to value
tough love. He revisits the first edition’s case studies and derives new insights from how these companies followed—or failed to heed—the
book’s precepts. He also takes a close look at the predictions he made almost ten years ago, providing new forecasts and integrating core
knowledge to ensure that The CEO’s Boss remains essential in our ever-changing business landscape.
This volume presents a portfolio of cases and applications on technology roadmapping (TRM) for products and services. It provides a brief
overview on criteria or metrics used for evaluating the success level of TRM and then offers six case examples from sectors such as
transportation, smart technologies and household electronics. A new innovation in this book is a section of detailed technology roadmap
samples that technology managers can apply to emerging technologies.
A GRIPPING, FEARLESS EXPLORATION OF MASCULINITY The effects of traditionally defined masculinity have become one of the most
prevalent social issues of our time. In this engaging and provocative new book, beloved actor, director, and social activist Justin Baldoni
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reflects on his own struggles with masculinity. With insight and honesty, he explores a range of difficult, sometimes uncomfortable topics
including strength and vulnerability, relationships and marriage, body image, sex and sexuality, racial justice, gender equality, and
fatherhood. Writing from experience, Justin invites us to move beyond the scripts we’ve learned since childhood and the roles we are
expected to play. He challenges men to be brave enough to be vulnerable, to be strong enough to be sensitive, to be confident enough to
listen. Encouraging men to dig deep within themselves, Justin helps us reimagine what it means to be man enough and in the process what it
means to be human.
Country risk has been a key notion for economists, financiers, and investors. Norbert Gaillard defines this notion as “any macroeconomic,
microeconomic, financial, social, political, institutional, judiciary, climatic, technological, or sanitary risk that affects (or could affect) an
investor in a foreign country. Damages may materialize in several ways: financial losses; threat to the safety of the investing company’s
employees, clients, or consumers; reputational damage; or loss of a market or supply source.” Chapter 1 introduces the key concepts.
Chapter 2 investigates how country risk has evolved and manifested since the advent of the Pax Britannica in 1816. It describes the
international political and economic environment and identifies the main obstacles to foreign investment. Chapter 3 documents the numerous
forms that country risk may take and provides illustrations of them. Seven broad components of country risk are scrutinized in turn:
international political risks; domestic political and institutional risks; jurisdiction risks; macroeconomic risks; microeconomic risks; sanitary,
health, industrial, and environmental risks; and natural and climate risks. Chapter 4 focuses on sovereign risk. It presents the rating
methodologies used by four raters; next, it measures and compares their performance (i.e., their ability to forecast sovereign defaults).
Chapter 5 studies the risks likely to affect exporters, importers, foreign creditors of corporate entities, foreign shareholders, and foreign direct
investors. It presents the rating methodologies used by seven raters and measures their track records in terms of anticipating eight types of
shocks that reflect the main components of country risk analyzed in Chapter 3. This book will be most relevant to graduate students in
economics as well as professional economists and international investors.
Publishing the Nonprofit Annual Report offers your nonprofit organization hands-on guidance to help you create an annual report that goes
beyond fulfilling your financial reporting responsibilities and instead becomes a valuable communications, marketing, and image-building tool.
Written by Caroline Taylor--a consultant who has more than twenty years of experience producing award-winning annual reports--this
essential guide takes you through the report-writing cycle from start to finish. Step by step, she shows you how to create a plan, fit the report
process into the overall schedule, assign tasks, develop the executive message, work with designers to integrate visual elements, and get the
report printed on time and within budget.
Master the practical aspects of the CFA Program Curriculum with expert instruction for the 2017 exam The same official curricula that CFA
Program candidates receive with program registration is now publicly available for purchase. CFA Program Curriculum 2017 Level II,
Volumes 1-6 provides the complete Level II Curriculum for the 2017 exam, with practical instruction on the Candidate Body of Knowledge
(CBOK) and how it is applied, including expert guidance on incorporating concepts into practice. Level II focuses on complex analysis with an
emphasis on asset valuation, and is designed to help you use investment concepts appropriately in situations analysts commonly face.
Coverage includes ethical and professional standards, quantitative analysis, economics, financial reporting and analysis, corporate finance,
equities, fixed income, derivatives, alternative investments, and portfolio management organized into individual study sessions with clearly
defined Learning Outcome Statements. Charts, graphs, figures, diagrams, and financial statements illustrate complex concepts to facilitate
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retention, and practice questions with answers allow you to gauge your understanding while reinforcing important concepts. While Level I
introduced you to basic foundational investment skills, Level II requires more complex techniques and a strong grasp of valuation methods.
This set dives deep into practical application, explaining complex topics to help you understand and retain critical concepts and processes.
Incorporate analysis skills into case evaluations Master complex calculations and quantitative techniques Understand the international
standards used for valuation and analysis Gauge your skills and understanding against each Learning Outcome Statement CFA Institute
promotes the highest standards of ethics, education, and professional excellence among investment professionals. The CFA Program
Curriculum guides you through the breadth of knowledge required to uphold these standards. The three levels of the program build on each
other. Level I provides foundational knowledge and teaches the use of investment tools; Level II focuses on application of concepts and
analysis, particularly in the valuation of assets; and Level III builds toward synthesis across topics with an emphasis on portfolio
management.
Strategic Financial Management Casebook strategically uses integrative case studies—cases that do not emphasize specific subjects such as
capital budgeting or value based management—to provide a framework for understanding strategic financial management. By featuring holistic
presentations, the book puts readers into the shoes of those responsible for the world’s largest wealth creators. It covers strategies of
growth, mergers and acquisitions, financial performance analysis over the past decade, wealth created in terms of stock returns since its
listing in stock market, investment and financial decisions, cost of capital, and corporate valuation. In addition, the casebook also discusses
corporate restructuring activities undertaken by each company. Each chapter follows a template to facilitate learning, and each features an
Excel-based case analysis worksheet that includes a complete data set for financial analysis and valuation. Introduces a conceptual
framework for integrating strategy and finance for value creation Emphasizes the roles of corporate governance, corporate social
responsibility, and risk management in value creation Encourages an analysis of investment, financing, and dividend decisions Examines nonfinancial factors that contribute to value
The world's most comprehensive, well documented, and well illustrated book on this subject. With extensive subject and geographical index.
362 photographs and illustrations. Free of charge in digital PDF format on Google Books
This book highlights research-based case studies in order to analyze the wealth created in the world’s largest mergers and acquisitions
(M&A). This book encourages cross fertilization in theory building and applied research by examining the links between M&A and wealth
creation. Each chapter covers a specific case and offers a focused clinical examination of the entire lifecycle of M&A for each mega deal,
exploring all aspects of the process. The success of M&A are analyzed through two main research approaches: event studies and financial
performance analyses. The event studies examine the abnormal returns to the shareholders in the period surrounding the merger
announcement. The financial performance studies examine the reported financial results of acquirers before and after the acquisition to see
whether financial performance has improved after merger. The relation between method of payment, premium paid and stock returns are
examined. The chapters also discuss synergies of the deal-cost and revenue synergies. Mergers and acquisitions represent a major force in
modern financial and economic environment. Whether in times of boom or bust, M&As have emerged as a compelling strategy for growth.
The biggest companies of modern day have all taken form through a series of restructuring activities like multiple mergers. Acquisitions
continue to remain as the quickest route companies take to operate in new markets and to add new capabilities and resources. The cases
covered in this book highlights high profile M&As and focuses on the wealth creation for shareholders of acquirer and target firms as a
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financial assessment of the merger’s success. The book should be useful for finance professionals, corporate planners, strategists, and
managers.
Almost weekly, the news is full of stories about disappearing retail chains. From House of Fraser and BHS to Toys'R'Us and Sears,
recognised names are vanishing overnight – as such large organizations disappear, so the malls, shopping centres, high streets and main
streets become emptier and less appealing to visit. The retail sector is hugely important in terms of job numbers: in the US, it employs around
30 million people (directly and indirectly); in the UK, around 10 million. As such, anything that jeopardises the retail sector will have a deep
and lasting impact on millions of lives, as well as on public policy. While many blame the 'Amazon effect', this is an oversimplification. Deeper
forces are at work that are changing people's relationships with brands, the balance of power between producers and consumers, and the
whole nature of the supply chain that has existed since the industrial revolution. Retail Therapy offers a comprehensive analysis of these
forces and their impact on the world of retailing. More importantly, it presents a cogent analysis of the longer term trends that are shaping
retailing, and outlines a clear road map for sustainable success in the future.
The need to contain costs across the business is as strong as ever and the search for cost reduction opportunities is intensifying. There still
remains one last major opportunity to take out costs - through the supply chain. Ultimately all costs will make their way to the final
marketplace to be reflected in the price paid by the end user. Smart companies instead seek to make the supply chain more competitive
through the value it creates and the costs it reduces overall. They have realised that the real competition is not company against company but
rather supply chain against supply chain. Supply Chain Management Accounting looks at how the evolution of supply chains has been
dramatic over the last few years, with more and more companies moving to sourcing overseas, distributing finished goods to overseas
markets, and increasing their international operations. The seeking of low-cost country sourcing, optimizing manufacturing, and exporting
products and services has created new challenges to demand forecasting and supply chain planning. Supply Chain Management Accounting
presents a wide range of approaches and ground-breaking research findings. The book covers profitability, liquidity and asset utilisation,
product costing, activity-based costing, investment appraisal, customer profitability analysis, budgeting and sales and operations planning.
Online supporting resources include invaluable study questions and worked solutions to reinforce the learning as well as multiple-choice
questions with solutions and PowerPoint activities.
MGMT4 is the fourth Asia–Pacific edition of this innovative approach to teaching and learning the principles of management. Concise yet
complete coverage of the subject, supported by a suite of online learning tools and teaching material equips students and instructors with the
resources required to successfully undertake an introductory management course. This highly visual and engaging resource is now available
on the MindTap eLearning platform, allowing for seamless delivery both online and in-class. With the Cengage Mobile app students can take
course materials with them – anytime, anywhere. New, print versions of this book include access to the MindTap platform.
Marshaling an array of data, Less Work for Less Pay shows rather than tells us why economic prosperity for America and other Western
nations is now beyond the ability of central bankers and federal governments to accelerate through their creative stimulus actions. Instead,
these measures often serve to delay the inevitable rebalancing of labor, debt, taxes and regulatory reform that is vital for greater economic
competitiveness among these nations. Multinational corporations figured this out years ago as they continue to aggressively pursue foreign
markets and tax advantages in the world economy. Meanwhile, workers within Western economies are grudgingly adjusting to a world of
contingency, contract and part-time employment as opportunities for permanent well-paying jobs shrink. Regrettably, the United States and
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other developed nations remain obliviously stuck to antiquated labor, debt, and regulatory policies that fail to reflect the dynamic economic
environment globalization and technology has created. More optimistically, remedies are offered to undertake many of the modern
employment challenges neglected by current public policies.
In this versatile and engaging textbook the authors integrate diverse, global examples with coverage of all key topics to produce the most
practical and multi-perspective international business environment textbook. Students are supported in their learning with chapter summaries,
diagrams, and a comprehensive glossary, but also challenged by counterpoint boxes, learning tasks, and review questions in every chapter,
encouraging critical thinking and research skills. Even with its comprehensive breadth of coverage, The International Business Environment
remains concise and accessible through use of the PESTLE framework to steer its analysis. Now in its fourth edition, this book is the ideal
companion to any international business environment course.New to this EditionAn extensive refresh of case studies across the book
ensures that the most contemporary developments in global businesses are available for exploration and analysis. These include the exploits
of companies like Google, Netflix, Uber, and Apple, as well as international developments such as Brexit, the Trump presidency, China's One
Belt One Road project, and Saudi Arabian women's rights.New contributors join the author team to offer their relevant expertise on the
different contexts of the international business environment.Figures, tables, and statistics have been updated throughout to give the latest
picture and provide the most up-to-date analysis.This title is available as an eBook. Please contact your Sales and Learning Resource
Consultant for more information.
Constructing Leadership 4.0Swarm Leadership and the Fourth Industrial RevolutionSpringer
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