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Through 100 groundbreaking dresses, The Dress traces the past and present
influences and reinterpretations in clothing design. From the Victorian crinoline to
Vivienne Westwood's mini-crini of 1985, from Herve Leger's 1985 bandage dress
to Christopher Kane's 2006 neon version, each landmark dress gives examples
of how fashion ideas have been reborn and referenced throughout time by
designers. By making connections between designers and across decades, the
book allows the reader to discover the breadth of influence in this field, the magic
of inspired originality from fashion designers and an overview of fashion history.
From beaded and bias-cut to frou-frou to corseted, Chanel to Yves Saint Laurent,
laced to bustled, each dress tells a fashion story through anecdotes and analysis,
with historic and cross-cultural references, beautiful imagery, and immaculate
referencing.
100 Ideas that Changed Street Style is a look-by-look dissection of the key ideas
that changed the way we dress – from the middle of the 20th century to the
present day – explaining the most iconic items of clothing and how they were
worn, what the look was born of, its cultural background, how it was received,
and how it still resonates in fashion today. The modern wardrobe owes its
development not just to fashion designers in Paris or Milan but also to gangs and
movements brought together by a shared appreciation of music, sport or a
particular underground culture, and a certain style that defines membership.
These styles have rocked establishments, created stereotypes, expressed social
division as much as they have united people, entered the language, spread
around the world, and, above all, transformed dress for a wider public.
Every once in a while, an idea comes along that makes the entire world sit up
and take notice. From the earliest understandings of our place in the solar
system, via Darwinism, DNA, neutrons and quarks, right up to the theories that
are pushing the boundaries of our knowledge today, we are forever propelled
forward by our most gifted scientific minds. In this fascinating book, former BBC
Focus magazine editor Jheni Osman explores 100 of the most forward thinking,
far-reaching and downright inspired ideas and inventions in history, each
nominated by experts from all fields of science and engineering. With selections
from established authorities such as Brian Cox, Patrick Moore, Richard Dawkins
and Marcus du Sautoy, Osman covers topics as diverse as the Big Bang,
vaccination, computing, radioactivity, human genomes, the wheel and many
more. Each essay looks at the logic behind these great inventions, discoveries,
theories and experiments, studying the circumstances that brought them into
being and assessing the impact that they had on the world at large. An intriguing
and thought-provoking collection, 100 Ideas that Changed the World offers us a
glimpse into the minds behind history's greatest eureka moments.
Published by OpenStax College, U.S. History covers the breadth of the
chronological history of the United States and also provides the necessary depth
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to ensure the course is manageable for instructors and students alike. U.S.
History is designed to meet the scope and sequence requirements of most
courses. The authors introduce key forces and major developments that together
form the American experience, with particular attention paid to considering issues
of race, class and gender. The text provides a balanced approach to U.S. history,
considering the people, events and ideas that have shaped the United States
from both the top down (politics, economics, diplomacy) and bottom up
(eyewitness accounts, lived experience).
With the international take-up of new technology in the 1990s, designers and
typographers reassessed their roles and jettisoned existing rules in an explosion
of creativity in graphic design. This book tells that story in detail, defining and
illustrating key developments and themes from 1980-2000.
From the earliest cave paintings through to the internet and street art, this
inspiring book chronicles the 100 most influential ideas that have shaped the
world of art. Arranged in broadly chronological order, it provides a source of
inspiration and a fascinating resource for the general reader to dip into. The book
shows how developments in materials and technology have radically changed
the way that art is produced. Each entry explores when an idea first evolved and
how it has resurfaced in the work of different artists up to the present day.
Illustrated with historical masterpieces and packed with fascinating contemporary
examples, this is an inspirational and wholly original guide to understanding the
forces that have shaped world art.
Take a peek inside the heads of some of the world’s greatest living graphic
designers. How do they think, how do they connect to others, what special skills
do they have? In honest and revealing interviews, nineteen designers, including
Stefan Sagmeister, Michael Beirut, David Carson, and Milton Glaser, share their
approaches, processes, opinions, and thoughts about their work with noted brand
designer Debbie Millman. The internet radio talk host of Design Matters, Millman
persuades the greatest graphic designers of our time to speak frankly and openly
about their work. How to Think Like a Great GraphicDesigners offers a rare
opportunity to observe and understand the giants of the industry. Designers
interviewed include: —Milton Glaser —Stefan Sagmeister —David Carson —Paula
Scher —Abbott Miler —Lucille Tenazas —Paul Sahre —Emily Oberman and Bonnie
Siegler —Chip Kidd —James Victore —Carin Goldberg —Michael Bierut —Seymour
Chwast —Jessica Helfand and William Drenttel —Steff Geissbuhler —John Maeda
Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of
books on the visual and performing arts, with emphasis on the business of art.
Our titles cover subjects such as graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how to start careers, business
and legal forms, business practices, and more. While we don't aspire to publish a
New York Times bestseller or a national bestseller, we are deeply committed to
quality books that help creative professionals succeed and thrive. We often
publish in areas overlooked by other publishers and welcome the author whose
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expertise can help our audience of readers.
Part of 100 Ideas that Changed... series, this book demonstrates how ideas
defined graphic design, and how those ideas have manifested themselves in
objects of design. It includes coverage that ranges from technical (overprinting,
rub-on designs, split fountain); to stylistic (swashes on caps, loud typography,
and white space); and, more.
Featuring 75 of the world's most influential designers, this book presents the story of
graphic design through the fascinating personal stories and significant works that have
shaped the field. Arranged in chronological order, the book shows the development of
design, from early innovators such as Edward McKnight Kauffer and Alexey Brodovitch
to key figures of mid-century Swiss Design and corporate American branding. The book
profiles masters of typography, such as Wim Crouwel and Neville Brody; visionary
magazine designers, such as Leo Lionni and Cipe Pineles; designers who influenced
the world of film, such as Saul Bass and Robert Brownjohn; and the creators of iconic
poster work, such as Armin Hofmann, Rogério Duarte and Yusaku Kamekura.
Combining insightful text and key visual examples, this is a dynamic and richly
illustrated guide to the individuals whose vision has defined the world of graphic design.
The New York Times best-selling book exploring the counterproductive reactions white
people have when their assumptions about race are challenged, and how these
reactions maintain racial inequality. In this “vital, necessary, and beautiful book”
(Michael Eric Dyson), antiracist educator Robin DiAngelo deftly illuminates the
phenomenon of white fragility and “allows us to understand racism as a practice not
restricted to ‘bad people’ (Claudia Rankine). Referring to the defensive moves that
white people make when challenged racially, white fragility is characterized by emotions
such as anger, fear, and guilt, and by behaviors including argumentation and silence.
These behaviors, in turn, function to reinstate white racial equilibrium and prevent any
meaningful cross-racial dialogue. In this in-depth exploration, DiAngelo examines how
white fragility develops, how it protects racial inequality, and what we can do to engage
more constructively.
Five hundred of the most iconic graphic designs of all time, from the beginnings of
mechanical reproduction to the present The process of visual communication and
problem-solving through the use of typography, space, image, and colour informs the
way we connect across languages and cultures. Derived from the acclaimed Phaidon
Archive of Graphic Design, this fascinating compendium celebrates the long, rich
history of graphic design, from the first sample of movable type and the Nuremberg
Chronicle of the fifteenth century to the cutting-edge magazines, posters, and
ephemera of today. Compiled and written by a global team of experts, this book is
international in its scope and appeal.
This book serves as an introduction to the key elements of good design.Broken into
sections covering the fundamental elements of design, key works by acclaimed
designers serve to illustrate technical points and encourage readers to try out new
ideas. Themes covered include narrative, colour, illusion, ornament, simplicity, and wit
and humour.The result is an instantly accessible and easy to understand guide to
graphic design using professional techniques.
New in the "100 Ideas that Changed..." series, this book demonstrates how ideas
influenced and defined graphic design, and how those ideas have manifested
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themselves in objects of design. The 100 entries, arranged broadly in chronological
order, range from technical (overprinting, rub-on designs, split fountain); to stylistic
(swashes on caps, loud typography, and white space); to objects (dust jackets, design
handbooks); and methods (paper cut-outs, pixelation).
How to Have Great Ideas is the essential guide for students and young professionals
looking to embrace creative thinking in design, advertising and communications. It
provides 53 practical strategies for unlocking innovative ideas.Strategies include
improvisation techniques, changing the scenery, finding hidden links, looking to nature
for inspiration, combining unusual systems, challenging set boundaries and many more.
Each strategy is packed with great examples of successful contemporary and historical
designs – from a designer dress made out of an old typewriter to ticket machines
powered by recycled bottles in China, via the reimagining of famous brand logos and
mis-use of photocopiers.Packed with practical projects to kick-start inventive thought in
idea-blocked moments, this book explores creative thinking across all visual arts
disciplines.
Designers are used to working for clients, but there is nothing better than when the
client is oneself. Graphic and product designers, who are skilled with the tools and
masters aesthetics, are now in the forefront of this growing entrepreneur movement.
Whether personal or collective, drive is the common denominator of all entrepreneurial
pursuit; of course, then comes the brilliant idea; and finally the fervent wherewithal to
make and market the result. The Design Entrepreneur is the first book to survey this
new field and showcase the innovators who are creating everything from books to
furniture, clothes to magazines, plates to surfboards, and more. Through case studies
with designers like Dave Eggers, Maira Kalman, Charles Spencer Anderson, Seymour
Chwast, Jet Mous, Nicholas Callaway, Jordi Duró, and over thirty more from the United
States and Europe, this book explores the whys, hows, and wherefores of the
conception and production processes. The design entrepreneur must take the leap
away from the safety of the traditional designer role into the precarious territory where
the public decides what works and what doesn’t. This is the book that shows how that
is accomplished.
An entertaining and highly original introduction to graphic design, this beautifully
designed book uses puzzles and visual challenges to demonstrate how typography,
signage, posters, and branding work. Through a series of games and activities,
including spot the difference, matching games, drawing, and dot-to-dot, readers are
introduced to concepts and techniques in an engaging and interactive way. Further
explanation and information is provided by solution pages and a glossary, and a looseleaf section contains stickers, die-cut templates, and colored paper to help readers
complete the activities. Illustrated with typefaces, posters, and pictograms by
distinguished designers including Otl Aicher, Pierre Di Sciullo, Otto Neurath and Gerd
Arntz, the book will be enjoyed both by graphic designers, and anyone interested in
finding out more about visual communication.

INSTANT NEW YORK TIMES BESTSELLER “One of the most important books
I’ve ever read—an indispensable guide to thinking clearly about the world.” – Bill
Gates “Hans Rosling tells the story of ‘the secret silent miracle of human
progress’ as only he can. But Factfulness does much more than that. It also
explains why progress is so often secret and silent and teaches readers how to
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see it clearly.” —Melinda Gates "Factfulness by Hans Rosling, an outstanding
international public health expert, is a hopeful book about the potential for human
progress when we work off facts rather than our inherent biases." - Former U.S.
President Barack Obama Factfulness: The stress-reducing habit of only carrying
opinions for which you have strong supporting facts. When asked simple
questions about global trends—what percentage of the world’s population live in
poverty; why the world’s population is increasing; how many girls finish
school—we systematically get the answers wrong. So wrong that a chimpanzee
choosing answers at random will consistently outguess teachers, journalists,
Nobel laureates, and investment bankers. In Factfulness, Professor of
International Health and global TED phenomenon Hans Rosling, together with his
two long-time collaborators, Anna and Ola, offers a radical new explanation of
why this happens. They reveal the ten instincts that distort our perspective—from
our tendency to divide the world into two camps (usually some version of us and
them) to the way we consume media (where fear rules) to how we perceive
progress (believing that most things are getting worse). Our problem is that we
don’t know what we don’t know, and even our guesses are informed by
unconscious and predictable biases. It turns out that the world, for all its
imperfections, is in a much better state than we might think. That doesn’t mean
there aren’t real concerns. But when we worry about everything all the time
instead of embracing a worldview based on facts, we can lose our ability to focus
on the things that threaten us most. Inspiring and revelatory, filled with lively
anecdotes and moving stories, Factfulness is an urgent and essential book that
will change the way you see the world and empower you to respond to the crises
and opportunities of the future. --- “This book is my last battle in my life-long
mission to fight devastating ignorance...Previously I armed myself with huge data
sets, eye-opening software, an energetic learning style and a Swedish bayonet
for sword-swallowing. It wasn’t enough. But I hope this book will be.” Hans
Rosling, February 2017.
A special fiftieth anniversary edition of Kurt Vonnegut’s masterpiece, “a
desperate, painfully honest attempt to confront the monstrous crimes of the
twentieth century” (Time), featuring a new introduction by Kevin Powers, author
of the National Book Award finalist The Yellow Birds Selected by the Modern
Library as one of the 100 best novels of all time Slaughterhouse-Five, an
American classic, is one of the world’s great antiwar books. Centering on the
infamous World War II firebombing of Dresden, the novel is the result of what
Kurt Vonnegut described as a twenty-three-year struggle to write a book about
what he had witnessed as an American prisoner of war. It combines historical
fiction, science fiction, autobiography, and satire in an account of the life of Billy
Pilgrim, a barber’s son turned draftee turned optometrist turned alien abductee.
As Vonnegut had, Billy experiences the destruction of Dresden as a POW. Unlike
Vonnegut, he experiences time travel, or coming “unstuck in time.” An instant
bestseller, Slaughterhouse-Five made Kurt Vonnegut a cult hero in American
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literature, a reputation that only strengthened over time, despite his being banned
and censored by some libraries and schools for content and language. But it was
precisely those elements of Vonnegut’s writing—the political edginess, the genrebending inventiveness, the frank violence, the transgressive wit—that have
inspired generations of readers not just to look differently at the world around
them but to find the confidence to say something about it. Authors as wideranging as Norman Mailer, John Irving, Michael Crichton, Tim O’Brien, Margaret
Atwood, Elizabeth Strout, David Sedaris, Jennifer Egan, and J. K. Rowling have
all found inspiration in Vonnegut’s words. Jonathan Safran Foer has described
Vonnegut as “the kind of writer who made people—young people especially—want
to write.” George Saunders has declared Vonnegut to be “the great, urgent,
passionate American writer of our century, who offers us . . . a model of the kind
of compassionate thinking that might yet save us from ourselves.” Fifty years
after its initial publication at the height of the Vietnam War, Vonnegut's portrayal
of political disillusionment, PTSD, and postwar anxiety feels as relevant, darkly
humorous, and profoundly affecting as ever, an enduring beacon through our
own era’s uncertainties. “Poignant and hilarious, threaded with compassion and,
behind everything, the cataract of a thundering moral statement.”—The Boston
Globe
• New York Times bestseller • The 100 most substantive solutions to reverse
global warming, based on meticulous research by leading scientists and
policymakers around the world “At this point in time, the Drawdown book is
exactly what is needed; a credible, conservative solution-by-solution narrative
that we can do it. Reading it is an effective inoculation against the widespread
perception of doom that humanity cannot and will not solve the climate crisis.
Reported by-effects include increased determination and a sense of grounded
hope.” —Per Espen Stoknes, Author, What We Think About When We Try Not To
Think About Global Warming “There’s been no real way for ordinary people to
get an understanding of what they can do and what impact it can have. There
remains no single, comprehensive, reliable compendium of carbon-reduction
solutions across sectors. At least until now. . . . The public is hungry for this kind
of practical wisdom.” —David Roberts, Vox “This is the ideal environmental
sciences textbook—only it is too interesting and inspiring to be called a textbook.”
—Peter Kareiva, Director of the Institute of the Environment and Sustainability,
UCLA In the face of widespread fear and apathy, an international coalition of
researchers, professionals, and scientists have come together to offer a set of
realistic and bold solutions to climate change. One hundred techniques and
practices are described here—some are well known; some you may have never
heard of. They range from clean energy to educating girls in lower-income
countries to land use practices that pull carbon out of the air. The solutions exist,
are economically viable, and communities throughout the world are currently
enacting them with skill and determination. If deployed collectively on a global
scale over the next thirty years, they represent a credible path forward, not just to
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slow the earth’s warming but to reach drawdown, that point in time when
greenhouse gases in the atmosphere peak and begin to decline. These
measures promise cascading benefits to human health, security, prosperity, and
well-being—giving us every reason to see this planetary crisis as an opportunity to
create a just and livable world.
A chronicle of the key ideas that have shaped the adverts we see everyday, 100
Ideas That Changed Advertising offers a fascinating insight into an ever-changing
and fast moving industry. Arranged broadly chronologically, the book looks at the
overnight revolutions, the flashes of inspiration, and the long-term evolutions that
advertisers have wrought upon their industry. Author Simon Veksner guides us
through the key ideas behind these changes, from the development of the first
advertising formats and the history of branding, to the creative revolutions of the
1960s and the digital age. Looking forward, the book considers the most recent
thinking in reaching new audiences, including the rise of neuromarketing and the
latest behavioural economics. Illustrated with hundreds of examples of adverts
and explaining their power to inspire, delight, and annoy, but above all, to make
us buy, the book is an absorbing guide to a turbulent industry.
Now in its second edition, this wide-ranging, seminal text offers an accessible
account of the history of graphic design from the nineteenth century to the
present day. Organized chronologically, the book makes an important critical
contribution to the subject by presenting graphic design and typography as
deeply embedded in the fabric of society in every era. This distinctive approach
enables Stephen Eskilson to discuss the evolution of graphic design in light of
prevailing political, social, military and economic conditions, as well as
nationalism and gender. After surveying typography from Gutenburg to Bodoni,
he traces the impact of the Industrial Revolution and the influence of Art Nouveau
and the Arts and Craft movements on the graphic arts. In the richly
contextualised chapters that follow, he chronicles the history of the early
twentieth-century modernist design styles, the wartime politicization of American
and Soviet regional styles, the Bauhaus, the rise of the International Style in the
1950s1960s, and the post-modern movement of the 1970s1980s right through to
the challenges facing the worlds designers today. This second edition has been
carefully reviewed and updated to best reflect contemporary scholarship. In
addition to 75 new colour images, there is a revised final chapter that includes an
up-to-date survey of the wealth of aesthetic, conceptual and technical
developments in graphic design over the last few years.
A compelling defense for the importance of design and how it shapes our
behavior, our emotions, and our lives Design has always prided itself on being
relevant to the world it serves, but interest in design was once limited to a small
community of design professionals. Today, books on "design thinking" are best
sellers, and computer and Web-based tools have expanded the definition of who
practices design. Looking at objects, letterforms, experiences, and even
theatrical performances, award-winning author Jessica Helfand asserts that
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understanding design's purpose is more crucial than ever. Design is meaningful
not because it is pretty but because it is an intrinsically humanist discipline,
tethered to the very core of why we exist. For example, as designers collaborate
with developing nations on everything from more affordable lawn mowers to
cleaner drinking water, they must take into consideration the full range of a given
community's complex social needs. Advancing a conversation that is unfolding
around the globe, Helfand offers an eye-opening look at how designed things
make us feel as well as how--and why--they motivate our behavior.
This innovative title looks at the history of the Web from its early roots in the
research projects of the US government to the interactive online world we know
and use today. Fully illustrated with images of early computing equipment and
the inside story of the online world’s movers and shakers, the book explains the
origins of the Web’s key technologies, such as hypertext and mark-up language,
the social ideas that underlie its networks, such as open source, and creative
commons, and key moments in its development, such as the movement to
broadband and the Dotcom Crash. Later ideas look at the origins of social
networking and the latest developments on the Web, such as The Cloud and the
Semantic Web. Following the design of the previous titles in the series, this book
is in a new, smaller format. It provides an informed and fascinating illustrated
history of our most used and fastest-developing technology.
100 Ideas that Changed Graphic DesignLaurence King Publishing
This inspiring book chronicles the most influential ideas that have shaped industrial and
product design. Written by two experts on modern design, it provides a concise history of the
subject, and offers a fascinating resource to dip into for the general reader. From the origins of
modern design in the craft movements of the 19th and early 20th century, and the changes
brought about by mass production, the book traces the most important ideas in design through
the modern movement and post-war consumer society to more recent ideas such as OpenSource Design and Biomimicry.
This compelling book chronicles the most influential ideas that have shaped photography from
the invention of the daguerreotype in the early 19th century up to the digital revolution and
beyond. Each idea is presented through lively text and arresting visuals, and explores when
the idea first evolved and its subsequent impact on photography.
This accessible book demonstrates how ideas influenced and defined graphic design. Lavishly
illustrated, it is both a great source of inspiration and a provocative record of some of the best
examples of graphic design from the last hundred years. The entries, arranged broadly in
chronological order, range from technical (overprinting, rub-on designs, split fountain); to
stylistic (swashes on caps, loud typography, and white space); to objects (dust jackets, design
handbooks); and methods (paper cut-outs, pixelation).
100 Classic Graphic Design Journals surveys a unique collection of the most influential
magazines devoted to graphic design, advertising, and typography. These journals together
span over 100 years of the history of print design and chart the rise of graphic design from a
necessary sideline to the printing industry to an autonomous creative profession. Each
magazine is generously illustrated with a large selection of spreads and covers. A descriptive
text based, where possible, on interviews with editors, designers, and publishers is also
included for each magazine alongside comprehensively researched bibliographic material. The
magazines featured cover a range of industries and eras, from advertising (Publimondial, La
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Pubblicità Italiana), posters (Das Plakat, Affiche), and typography (Typografische
Monatsblätter, Typographica), to Art Nouveau (Bradley, His Book), Modernist design (Neue
Grafik, ULM) and Post-Modern and contemporary graphics (Emigre, It's Nice That). These 100
journals offer an invaluable resource to historians and students of graphic design, and a rich
seam of visual research and inspiration for graphic designers.
This inspiring book chronicles the most influential ideas that have shaped film since its
inception. Entertaining and intelligent, it provides a concise history as well as being a
fascinating resource to dip into. Arranged in a broadly chronological order to show the
development of film, the ideas include innovative concepts, technologies, techniques, and
movements. From the silent era's masterpieces to today's blockbusters and art house movies,
these highly illustrated pages are a chance to discover or rediscover films from all around the
world.
A comprehensive guide to graphic design and print.
Revised and updated, this compelling collection of essays, interviews, and course syllabi is the
ideal tool to help teachers and students keep up in the rapidly changing field of graphic design.
Top designers and educators talk theory, offer proposals, discuss a wide range of educational
concerns—such as theory versus practice, art versus commerce, and classicism versus
postmodernism—and consider topics such as emerging markets, shifts in conventions, global
impact, and social innovation. Building on the foundation of the original book, the new essays
address how graphic design has changed into an information-presenting, data-visualization,
and storytelling field rooted in art and technology. The forward-thinking course syllabi are
designed for the increasingly specialized needs of undergraduate and graduate students.
Personal anecdotes from these designers about their own educations, their mentors, and their
students make this an entertaining and illuminating idea book. The book features writing from:
Lama Ajeenah, Roy R. Behrens, Andrew Blauvelt, Max Bruinsma, Chuck Byrne, Moira Cullen,
Paula J. Curran, Louis Danziger, Liz Danzico, Meredith Davis, Sheila de Bretteville, Carla
Diana, Johanna Drucker, Milton Glaser, Rob Giampietro, April Greiman, Sagi Haviv, Lorraine
Justice, Jeffery Keedy, Julie Lasky, Warren Lehrer, Ellen Lupton, Victor Margolin, Andrea
Marks, Katherine McCoy, Ellen McMahon, J. Abbott Miller, Sharyn O’Mara, Rick Poynor, Chris
Pullman, Michael Rock, Katie Salen, Douglass Scott, Steven Skaggs, Virginia Smith, Kerri
Steinberg, Gunnar Swanson, Ellen Mazur Thomson, Michael Vanderbyl, Veronique Vienne,
Lorraine Wild, Richard Wilde, Judith Wilde, and Michael Worthington. Allworth Press, an
imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing
arts, with emphasis on the business of art. Our titles cover subjects such as graphic design,
theater, branding, fine art, photography, interior design, writing, acting, film, how to start
careers, business and legal forms, business practices, and more. While we don't aspire to
publish a New York Times bestseller or a national bestseller, we are deeply committed to
quality books that help creative professionals succeed and thrive. We often publish in areas
overlooked by other publishers and welcome the author whose expertise can help our
audience of readers.
From the lost art of show-card writing and the tumultuous days of guerrilla magazine publishing
to the latest in electronic leaflet design and hot magazine covers, acclaimed graphic designer
and author Steven Heller provides dozens of stunning examples of how graphic design has
transformed from a subset of pop culture to a cultural driving force on its own.
Dutch Moderne examines a little-charted genre of Dutch graphic design during the 20's and
30's. The stylistic movements of the period - from De Stijl to art deco - played a vital role in
bringing the concepts of the modern movement into the commercial world. A synthesis of
cubist and ancient Egyptian and Mayan forms, art deco quickly spread throughout post-World
War I France, Germany, England, Italy, and Eastern Europe before appearing in Holland. And
yet despite its comparatively late start, Dutch designers enthusiastically embraced the style for
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its contemporary feel, elegance, and streamlined aesthetic as an alternative to staid traditional
and outrageous revolutionary graphic approaches. The style influenced virtually all forms of
Dutch commercial art, from magazines, newspapers, and posters to trademarks and
advertisements. Dutch Moderne features over 500 of these designs, many of which have never
before been published in the United States, by scores of designers both renowned and
anonymous. These unearthed artifacts of Dutch commercial design reveal the rich legacy of an
indigenous style. This book is an essential resource for graphic designers, students of design,
and pop culture history aficionados alike.
First published in 1938, 'Anthem' is a dystopian fiction novel by British writer Ayn Rand. It takes
place at some unspecified future date when mankind has entered another dark age.
Technological advancement is now carefully planned and the concept of individuality has been
eliminated.
Classic posters from the last 300 years and the stories behind them. Posters have always
been designed to seek an immediate response. From the time when paper was first affordable,
the poster has been used to provoke a direct reaction, whether a public appeal, a legal threat,
a call to arms, or the offer of entertainment. Newspapers might have the advantage of ubiquity
in spreading the word, but a poster could be tightly targeted by its location. Organized
chronologically, 100 Posters That Changed the World
The revolutionary literary vision that sowed the seeds of Objectivism, Ayn Rand's
groundbreaking philosophy, and brought her immediate worldwide acclaim. This modern
classic is the story of intransigent young architect Howard Roark, whose integrity was as
unyielding as granite...of Dominique Francon, the exquisitely beautiful woman who loved Roark
passionately, but married his worst enemy...and of the fanatic denunciation unleashed by an
enraged society against a great creator. As fresh today as it was then, Rand’s provocative
novel presents one of the most challenging ideas in all of fiction—that man’s ego is the
fountainhead of human progress... “A writer of great power. She has a subtle and ingenious
mind and the capacity of writing brilliantly, beautifully, bitterly...This is the only novel of ideas
written by an American woman that I can recall.”—The New York Times
In The Moderns, we meet the men and women who invented and shaped Midcentury Modern
graphic design in America. The book is made up of generously illustrated profiles, many based
on interviews, of more than 60 designers whose magazine, book, and record covers;
advertisements and package designs; posters; and other projects created the visual aesthetics
of postwar modernity. Some were émigrés from Europe; others were homegrown—all were
intoxicated by elemental typography, primary colors, photography, and geometric or
biomorphic forms. Some are well-known, others are honored in this volume for the first time,
and together they comprised a movement that changed our design world.
A revered classic of American design delights anew with the freshness and ingenuity of its
approach Bradbury Thompson (1911-1995) remains one of the most admired and influential
graphic designers of the twentieth century, having trained a generation of design students
while on the faculty of the Yale School of Art for more than thirty years. The art director of
Mademoiselle and design director of Art News and Art News Annual in the decades after World
War II, Thompson was also a distinguished designer of limited-edition books, postage stamps,
rationalized alphabets, corporate identification programs, trademarks, and sacred works (most
notably the Washburn College Bible). Thompson also designed more than sixty issues of
Westvaco Inspirations, a magazine that was published by the Westvaco Corporation and
distributed to thousands of printers, designers, and teachers to show the range and versatility
of printing papers. Thompson was especially revered for his ability to adapt classic typography
for the modern world. Bradbury Thompson: The Art of Graphic Design is a landmark in the
history of fine bookmaking. First published by Yale University Press in 1988 and designed by
Thompson himself, it was praised by the New York Times as a book in which "art and design
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are gloriously and daringly mixed." Original texts by the author and other notable designers,
critics, and art historians, including J. Carter Brown, Alvin Eisenman, and Steven Heller,
explore Thompson's methods and design philosophy, and a newly commissioned afterword by
Jessica Helfand attests to the enduring importance of his work. Both a retrospective and a
manifesto, the book surveys Thompson's timeless contributions to American graphic design,
including his experimental work and his work in magazines, typography, books, simplified
alphabets, and contemporary postage stamps. Published for the first time in paperback, this
classic text is now available for a new generation of designers and students.
This inspiring book chronicles the most influential ideas that have shaped architecture.
Entertainingly written by an expert on architecture, it provides a concise history of the subject,
and offers a fascinating resource to dip into for the general reader. Starting with the basic
building 'components' of door, window, column and beam and the Classical orders, it then
goes on to explore historical movements such as the Picturesque and Beaux-Arts, innovative
materials such as steel and reinforced concrete, technical innovations, such as the lift and
electric lighting, through to modern movements such as Universal Design and Deconstruction.
Arranged in a broadly chronological order, the ideas are presented through informative text
and arresting visuals, exploring when each idea first evolved and the subsequent impact it has
had up to the present day.
Charting the movements, developments, and ideas that transformed the way women dress,
this book gives a unique perspective on the history of twentieth-century fashion. From the
invention of the bias cut and the stiletto heel to the designers who changed the way we think
about clothes, the book is entertaining, intelligent, and a visual feast.
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